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The Inside View
As you will read in The Inside View, law firms can vary 
massively – all have their own quirks – but most share 
common features as businesses. Here’s what JD grads should 
expect...

What firms have in common

 At most BigLaw firms juniors join a single department 
on their first day. Some firms allow rotations either 
within a broad practice area (like corporate) or across 
the whole firm.

 Usually entry-level associates begin life at a firm with 
low-level ‘junior’ tasks – the grunt work like due dili-
gence, document review, document production, col-
lecting closing signatures and so on. You have to start 
somewhere, but things do get better: drafting, advis-
ing clients, negotiating with opposing counsel. How 
steep the learning curve is depends on the firm, but 
there are usually certain responsibilities that fall to 
individuals at each level. For instance, a BigLaw jun-
ior is unlikely to be taking depositions, but they may  
second-chair one. The higher the dollar value of a mat-
ter, the lower a junior’s level of responsibility tends to 
be.

 If a firm is known for a certain area of practice, don’t 
assume this is all it does (for example, there’s a lot more 
to Weil Gotshal & Manges than just bankruptcy). Bou-
tiques aside, at most BigLaw firms corporate and liti-
gation are the two biggest departments. Either a spe-
cialist department – like IP or labor & employment – will 
exist alongside these, or specialities will be discernible 
in a firm’s corporate or litigation work (for example, a 
focus on product liability or energy).

 Junior associates usually have their own office, al-
though at the largest firms – especially in New York – 
juniors will share with another lawyer for their first one 
or two years.

 The most common cliché about BigLaw is true: lawyers 
do work some long hours. Client and partner demands 
can mean long days and all-nighters when the going 
gets tough. Where firms differ is in how often such 
‘firedrills’ occur, how regularly you’re expected to work 
weekends and late at night, and how frequently you end 
up canceling events in your private life for work.

 Many firms have a formal billable target. Others don’t. 
But that doesn’t mean lawyers work any less. All firms 
expect attorneys to work an amount which reflects how 
active their department is. If you’re significantly below 
the average, that’s bad news. Billing is the be all and 
end all of lawyer life.

 Law firms are increasingly relaxed about where lawyers 
do their work. Most juniors try to be in the office dur-
ing business hours, but few partners expect juniors to 
be at their desks every day from 9am to 9pm. At the 
same time, many firms allow and expect flexibility from 
their juniors. This means that working from home in the 
evenings and on weekends is common. Associates are 
expected to check emails on their smartphones and be 
communicative outside office hours.

 Devoting a proportion of your time to pro bono is en-
couraged at most firms. Some allow a certain number to 
be counted as billable; at others this number is essen-
tially unlimited. In practice, juniors are usually free to 
pursue pro bono projects provided they do not interfere 
with paid work. Only rarely do juniors devote more than 
5–10% of their time to pro bono.

http://www.chambers-associate.com
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26

Lawyers per state

Adam Leitman Bailey, P.C.
Largest US office: New York

US offices: 1

International offices: 0

First-year salary: undisclosed

Billable hours: 1,600 target

Summers 2020: 6

Revenue 2019: undisclosed

Partners made in 2020: 2

Famous for: real estate expertise, especially for disputes

On chambers-associate.com...
• Get hired at Adam Leitman Bailey

• Interview with Adam Leitman Bailey himself

• Becoming a lawyer in real estate – the view from 

ALB

This Manhattan boutique is a one-stop shop for real estate law.

WHAT’S in a name? That which we call a law firm, by 
any other name would meet clients’ needs? Adam Leit-
man Bailey put this paraphrasing of the Bard to the 
test when it briefly rebranded as Desiderio, Kaufman & 
Metz following the temporary suspension of its titular 
founder – ALB has since been readmitted and the firm is 
back to its original moniker. “Everyone stepped up to the 
plate and the transition periods have been very smooth. 
We haven’t lost any clients,” juniors assured us. The clos-
est we heard to a complaint was that “the news of the 
suspension was shocking at first. There were some annoy-
ing moments having to explain the name changes!” Bai-
ley tells us: “I’m very  proud  of the firm.  Financially,  we 
have had our best year to date and nearly every depart-
ment has recorded growth,” even in his absence. He adds 
that the firm “represents clients ranging from individuals 
and small businesses, all the way up to the largest For-
tune 500 companies.”

“Whenever there is a change to the law, 
we are the first firm that people call on.” 

ALB, DKM... no matter the name they practiced un-
der, junior sources remained resolute in their percep-
tion of the firm as one of the premier real estate bou-

tiques in  New York.  “We’re a one-stop-shop for all real 
estate matters,”  one source explained; another sug-
gested that “whenever there is a change to the law, we 
are the first firm that people call on. It sets us apart from 
the competition.” One factor that clearly separates ALB 
from peers is its size – just 26 attorneys at the last count. 
Interviewees reckoned that market giants suffer “when 
there are too many hands in the mix. Here there is always 
clearly one person in charge who the client knows they 
can call and get an answer from within 24 hours – it means 
we have more accountability and are nimbler.”

Strategy & Future
Bailey assures us that there are no plans to rip up the 
rulebook in the future, explaining that the firm is “never 
going to do corporate or international law; we don’t even 
dive into all types of real estate law if we don’t think we 
are going to be the best at it. The reason we have become 
so  high-profile is because we  are very  selective in tak-
ing on the biggest real estate cases in the city.” Even dur-
ing a multi-year slow period in the real estate market, 
litigation has remained healthy:  “New laws, including 
landlord/tenant laws that were recently introduced by the 
government concerning evictions, have taken away an en-
tire practice area of law. Fortunately, we’ve been there to 
deal with some of the fallout resulting from these laws.” 

The Work
“We get our hands on every sort of real estate matter you 
could ever think of,” sources confidently declared. There 
is indeed a mix of transactional work (including  pur-

http://www.chambers-associate.com
http://www.chambers-associate.com
http://chambers-associate.com
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Get Hired
“I’m a grade snob, but I don’t care which school you 
went to.” That’s the word from Adam Leitman Bailey 
(the man). Go to our website to find out more about 
getting hired at the firm.

chases and sales of homes and condos) and litigious 
fare on offer – the latter ranges from adverse posses-
sion claims to foreclosure litigation. Teams are inevita-
bly leanly staffed due to the firm’s size, so associates 
usually end up working exclusively for just one or two 
partners. 

“We get our hands on every sort of real 
estate matter you could ever think of.” 

Associates in ALB’s litigation practice get involved pre-
dominantly with foreclosures on behalf of banks, title 
and mortgage litigation, and commercial lease disputes. 
The firm is also well versed in Yellowstone Injunctions – 
not arguments over picnic spots in the National Park, 
but New York Supreme Court proceedings that crop up 
when a landlord attempts to terminate a tenant’s lease. 
There was a range of responsibilities on offer for our 
interviewees; one had so far focused primarily on “the 
pre-litigation stage. Right now, I’m trying to establish who 
has legal responsibility for a tree that is threatening to 
damage our client’s properties.” Others had a penchant 
for “condo and construction defect cases. I act as the cli-
ent’s contact at the firm – they are typically the elected 
representative of a group of unit owners who are unhappy 
with an aspect of construction. I relay all the problems to 
the engineers and keep the client updated on proceed-
ings.” Juniors aren’t chained to the office: “We’d typically 
send an associate to a settlement conference because 
the processes aren’t too complicated – and it keeps costs 
down.” Some even got to “attend court up to four times a 
week! At the very least you’ll likely be heading out once 
every week,” sources explained. 

Clients  and cases: West Village House Renters Union, 
Wells Fargo, Verizon. Defended Bronstein Properties 
against a $10 million claim alleging a fraudulent scheme 
of increasing rents based on nonexistent apartment ren-
ovations. 

In the smaller transactional group, the firm’s books 
carry the names of major banks who call on ALB for as-
sistance with residential mortgages and refinancings; 
juniors can also assist on bankruptcies and tax incen-
tive matters, in some cases acting as the intermediary 
between lenders and clients by  “communicating with 
all the sides to ensure documents are in place for a clos-
ing.” Due diligence is another common entry-level task, 
as is “ironing out any issues that crop up post-closing.” We 

heard plenty of praise for the responsibility levels on of-
fer, the firm’s size meaning that “by necessity you’re a 
key part of any team early on.”

Culture & Compensation  
A small firm also makes “collaboration” an essential ele-
ment of the culture. “You can walk into any office, ask a 
question and expect to get substantive feedback,” sourc-
es emphasized. “That’s something that’s extremely useful 
as a young associate.” Relationships tend to stick to the 
professional rather than the personal: “It’s not the sort 
of place where people are joking around and giving each 
other high-fives all the time. Everyone has their own drive 
to work hard and advance – that’s just how it is.” A work-
focused culture is no bad thing when you’ve got a good 
office to work in, and juniors were keen to brag about 
their position in Battery Park, “the best location” in New 
York, according to one interviewee. “Getting into some 
areas of Midtown is so stressful because it’s so crowded; 
down here it’s a lot less hectic and we have amazing views 
of the Hudson and the Statue of Liberty.” Every associate 
gets a window office – no FOMO here. Another gushed 
over the  “sleek and professional environment. I travel a 
lot to do closings and I’ve always loved returning to our 
space, it’s nice to have a beautiful place to grow.”

“It’s an amazing opportunity you don’t get 
at other firms, as long as you put the work 
in.” 
ALB promotes a  strong  work ethic through its reve-
nue-sharing program, through which associates can 
earn a third of their billable hours (that the firm  col-
lects  and clients pay) in addition to their base salary. 
There’s also a bonus scheme with the opportunity for 
each attorney, regardless of level, to earn up to 20% of 
any new business that they bring in. “It’s an amazing op-
portunity you don’t get at other firms, as long as you put 
the work in,” one source declared. We heard that some 
associates were able to earn double their base salary 
through these schemes, though the “downside is that it 
isn’t based on what you bill, but rather the fees you collect 
from clients, which can sometimes take years to come in.”

Our interviewees were keen to clarify that the firm isn’t 
solely fixated on the bottom line and relished a personal 
touch: “Adam is very big on celebrating people’s birthdays 
and special occasions. When one of the associates passed 
the Bar, we threw a party – it was nice to recognize that 
they’d overcome a challenge in that way.”  Aside from a 
formal event each summer and winter, sources agreed 
there “isn’t much firm-wide socializing. A few more events 
could help boost morale.”

http://www.chambers-associate.com
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Diversity Partners (%) Associates (%)

Women 25 42
White 92 78
Black/African American 0 0
Hispanic/Latin American 0 14
Asian 8 0
Mixed/Other 0 8
LGBT 8 0

Diversity & Inclusion 
Morale was fairly high on the diversity front. “In a small 
office it’s easy to measure diversity looking around,” sourc-
es reasoned; they were confident that “for the most part 
we have a diverse firm. There are a significant number 
of minorities here and definitely no whitewashing.” They 
added that “male to female it’s split fairly evenly, and that 
goes all the way down to the support staff level.” Another 
cited an article that ALB’s founder wrote back in 2015 
– ‘Why We Do Not Hire Law School Graduates from the 
Ivy League Schools’ – as further proof of the firm’s pro-
gressive credentials. 

Hours & Pro Bono 
Billable hours: 1,600 target

Even this goal – a more feasible one than at many larger 
firms – isn’t a mandatory achievement. It is the minimum 
associates are required to bill to get a bonus, but “the 
firm is more concerned with how much money you bring 
in, and if you’re good there, they look the other way with 
the hours.”  Most associates fall somewhere between 
1,500 and 1,700 hours  “with a couple of outliers who 
do less and some who do way more.”  That leaves time 

to leave the office at around 7pm on most days, aside 
from the odd occasion “where you’d be required to work 
past 8pm” (about once every two weeks for our sourc-
es). From their second year, associates can work from 
home if one of the partners gives them the go-ahead. 

If you’re looking to avoid soul-crushing workloads, ALB 
might be the firm for you, but our interviewees were 
also in agreement that “if pro bono is high on your agen-
da, this firm is probably not the best option as pro bono 
is  very much on the periphery.”  There have also been 
suggestions that the firm’s bonus scheme, geared to-
ward billables, disincentivizes associate pro bono. Op-
portunities do come in on a case-by-case basis and jun-
iors can get involved if they have the capacity. 

Pro bono hours
• For all US attorneys: undisclosed
• Average per US attorney: undisclosed

“It’s a place I can see myself in ten years, 
where I can have a family and plant roots.” 

Career Development 
Flexible compensation + a lifestyle outside the firm = 
juniors happy to stick around for the long term. Our 
most recent survey round backed up the math as ALB 
ranked close to the top for associates intending to stay 
on at their firm for the foreseeable future. “It’s a place I 
can see myself in ten years, where I can have a family and 
plant roots,” a forward-thinking junior declared. “A large 
part of that comes from the fact that Adam is very much 
into offering the freedom to enjoy life and the money we 
make – he recognizes that it makes people better employ-
ees.”

http://www.chambers-associate.com
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Head Office: New York, NY

Number of domestic offices: 1

Partners (US): 12

Associates (US): 13

Languages spoken: 12

Contacts

Main recruitment contact: 

Carly Clinton

(cclinton@alblawfirm.com)

Hiring partner: Adam Leitman Bailey

Diversity officer: Carolyn Rualo

(crualo@alblawfirm.com)

Recruitment details

Entry-level associates starting in 2020: 2

Clerking policy: Yes 

We offer externships for the Fall and 

Spring semesters and an associate 

program during the summer

Summers joining/anticipated 2020: 

2 based in New York

Summer salary 2020:

1Ls/2Ls/3Ls: receive a per diem based 

on a $100k/year salary

Split summers offered? No

Adam Leitman Bailey, P.C.
One Battery Park Plaza, Eighteenth Floor, New York, NY 10004

Tel: 212 825 0365   Fax: 212 825 0999 Twitter: @ALB_pc
Email: alb@alblawfirm.com Facebook: 
Firm website: www.alblawfirm.com https://www.facebook.com/
LinkedIn: https://www.linkedin.com/company/adam-leitman-bailey-p.c./ AdamLeitmanBaileyPC

Main areas of work
• Real Estate

Firm profile
By uniting many of the best real estate attorneys of our generation, Adam Leitman Bailey, 
P.C. has become one of New York’s most prominent real estate law firms. The firm excels 
by solely practicing real estate law and only taking on projects and cases where it is among 
the best in the field. Adam Leitman Bailey, P.C. has achieved groundbreaking results in the 
courtroom, in the board room, at the closing table, in the lobbies of legislative bodies and 
in every other venue where talented legal advocacy is key to its clients’ interests.

Recruitment
Recruitment outside OCIs:
Adam Leitman Bailey, P.C. advertise for externship positions on our website as well as 
through various law schools.

Summer associate profile:
We choose the most talented applicants. When interviewing candidates for these posi-
tions, we look to see whether they have the potential to be future lawyers at our firm. 
Once we hire someone, the training, mentoring and teaching never stops. We strive for 
greatness in everything we do and expect our interns to do the same. We encourage you to 
express your opinions and share your ideas to improve our work. 

Summer program components: 
Our interns become lawyers in training and are part of the legal team and learn on the 
case or deal. Being assigned to active cases and made part of the team has given externs 
and interns the ability to produce amazing results. Only the very best law school students 
will make it at Adam Leitman Bailey, P.C. as we are considered among the best, if not the 
best, real estate law firm in New York City. Because Adam Leitman Bailey, P.C. practices 
only one type of law, all of our associates rapidly become experts. We have exciting cases 
that require hard work and sweat as well as the smartest most aggressive, passionate, loyal 
and committed students who are ready to change the world one real estate case at a time. 
Interns will participate in a wide range of tasks that may include conducting case inves-
tigation, legal research and discovery; meeting with clients and experts; and preparing 
memoranda, briefs and other legal documents for administrative, judicial and transac-
tional proceedings.

Org ID: 113955 2 Out Authorised by: ......................................................................   Date: ............................

www.chambers-associate.com Adam Leitman Bailey, P.C. 
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Lawyers per state

Akin Gump Strauss Hauer & Feld LLP
Largest US offi ce:  New York 

US offi ces:  11 

International offi ces:  9 

First-year salary:  $190,000 

Billable hours:  no requirement 

Summers 2020:  58 

Revenue 2019:  $1.14 billion (+6.5%) 

Partners made in 2020:  13 

Famous for:  global restructuring practice; 
DC lobbying practice 

 On chambers-associate.com... 
•   Get hired at Akin Gump 

•  Becoming a Government Lawyer 

•  Interview with chairperson Kim Koopersmith 

•  Becoming a government regulatory lawyer – the 

view from Akin Gump  

 Move over Forrest, it’s all about Akin Gump in this guide – the megafi rm 
with roots in Texas, its largest base in DC, management in New York, 
and offi ces around the world.   

 WE all know Forrest Gump, but how’s this for a movie 
pitch? Picture the scene. Texas, 1945. Two FBI agents 
– Richard Gump and Robert Strauss – return to Dallas 
after serving in WWII and decide to start a law fi rm to-
gether. Akin Gump is born. Flash forward to 75 years 
later and the fi rm is a worldwide box offi ce blockbuster 
with over $1 billion in revenue and over 900 attorneys 
in offi ces spanning the US, the Middle East, Asia and 
Europe. Chairperson Kim Koopersmith points out that 
“20% of our lawyers are in Asia and Europe.”

 Here in the US, the fi rm is revered for its stellar gov-
ernment relations practice in  DC  – it’s one of the best 
in the country according to  Chambers USA . The fi rm 
also shines in bankruptcy and Native American law, and 
gets high rankings for international trade, investment 
funds, projects, and its work in oil and gas. At a regional 
level, top marks are awarded for healthcare in  DC  and 
bankruptcy in  New York  – most juniors are recruited into 
these two offi ces. The fi rm also has a strong presence 
in Texas, with juniors in the  Houston  and  Dallas  bases. 

The  LA  offi ce takes another handful, while  San Anto-
nio ,  San Francisco  and  Philadelphia  may take a junior 
or two each year. 

 Strategy & Future  
 Koopersmith tells us that  “London and Washington had 
the greatest growth last year”  at the fi rm. Refl ecting 
more broadly, she continues that  “the challenging global 
political climate is affecting clients”  and highlights the 
fi rm’s focus on  “making sure we recognize and address 
the complexities our clients are facing – regulatory issues, 
policy issues, transactional issues. The trend of having to 
analyze those requires real expertise that we think we 
have.”  Koopersmith highlights the fi rm’s growing focus 
on   technology, cybersecurity and privacy in particu-
lar. Looking ahead,  “we aim to become one of the lead-
ing trade fi rms. This comes with many challenges but an 
equal measure of opportunities.”

 The Work 
 Just under half of junior associates were in either litiga-
tion or corporate. Oil and gas took in the next biggest 
chunk – all juniors in this group were based in  Houston . 
A similar number of international trade juniors were 
based exclusively in  DC . The labor, IP, fi nancial restruc-
turing, and investment funds groups took in a handful 
each, and there were just one or two associates in real 
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Get Hired
“Summer associates should spend time with our 
attorneys and ask them about their work and experi-
ences in order to get a true feel for the environment 
and to help them better assess whether a firm is 
the right ‘fit’ for their career.” Hear more from Akin 
Gump’s hiring partner David Botter on our website.

estate, tax, global projects, communications, health and 
environment. 

“I was able to do a lot of persuasive 
writing during a federal jury trial.”

Most juniors get their assignments directly from part-
ners. “If we ever feel like we need more work, we’re en-
couraged to ask for it,” a DC source pointed out. And vice 
versa: “I ask partners if I need to shift projects around.” 
Litigators get exposure across three main areas of 
work: white-collar, commercial litigation and bankrupt-
cy litigation. There’s variation by office – the Texas of-
fices work for a lot of retail, telecommunications and oil 
and gas clients, for example. A New Yorker described “a 
mix of mostly bankruptcy litigation and white-collar de-
fense, and about 10% general commercial litigation.” This 
associate was pulled in on a bankruptcy case: “Before 
long I was drafting document requests, memos, and por-
tions of complaints.” DC interviewees worked with “both 
individuals in the white-collar defense context, as well as 
the prosecution side for some companies.” These kinds 
of cases can often hit the headlines, pitting Akin Gump 
lawyers against government agencies like the DOJ and 
the SEC. On one high-profile case, “I pretty much had 
my hand in everything in terms of the trial. I did all the 
research, drafted all the motions, put together the wit-
ness binders, and helped prepare our clients for potential 
testimony.” Between them, our interviewees had worked 
on class actions, Capital: congressional investigations, 
antitrust and appellate matters. “Getting the opportunity 

to be active in the courtroom is what does it for me,” one 
source said – though don’t go thinking ‘active’ means 
newbies are given the floor to speak. “I was able to do 
a lot of persuasive writing during a federal jury trial.” On 
a putative class action, “my primary role was writing the 
motions to dismiss and motions for judgment in plead-
ings.” Alongside writing, juniors were expected to han-
dle doc review. 

Litigation clients: Cheesecake Factory, Baker Hughes, 
AT&T, Morgan Stanley. Akin defended Bijan Rafiekian, a 
former business partner of ex-national security adviser 
Michael Flynn, in a security case in which Rafiekian was 
accused of being a Turkish spy. 

“I was coordinating attorneys from LA to 
New York to London to Sweden to Hong 
Kong…”
On the corporate side, associates could get work from 
different strands, as this junior described: “When I 
first started I worked on a lot of M&A matters, but now 
I’m working closely alongside the finance and structur-
ing group.” New York associates rotate through four 
subgroups during their first two years at the firm. Sub-
groups include M&A, debt finance, and capital markets. 
M&A meant “a lot of due diligence,” while in debt finance 
associates “help out on credit agreements, work through 
the ancillary documents and keep checklists.” Just imag-
ine the spreadsheets on this debt finance deal: “I was 
coordinating attorneys from LA to New York to London to 
Sweden to Hong Kong… Logistically it was a bit of a night-
mare, but it was a great organizational experience.” One 
source summed up what a corporate junior’s workload 
typically looks like at Akin: “We draft the ancillary docu-
ments and the transition service agreements, review all 
the documents, keep checklists of what needs to be done 
in a purchase agreement and communicate with opposing 
counsel.” Drafting was the highlight for one associate 
working on the sale of a company: “I had my pen on the 
purchase and sales agreement.”

Corporate clients: Apollo Global Management, Ameri-
can Zinc Recycling. 7-Eleven. Akin advised Diamondback 
Energy on its $9.2 billion acquisition of Energen Corpora-
tions. 

Career Development 
Associates described plenty of training at Akin Gump. 
There are investment funds and financial restructuring 
boot camps on the corporate side, and trial advocacy 
and deposition skills training for litigators. One told us 
what went down at deposition training: “Professional ac-
tors came to the firm and acted as witnesses in a pretend 
case. We got to practice our skills in a non-threatening 
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Diversity Partners (%) Associates (%)

Women 24 44.7
White 87 82.7
Black/African American 2 4.3
Hispanic/Latin American 3 4
Asian 8 6.7
Mixed/Other 1 2.3
LGBT 2 3

environment.” The firm also started running lectures 
from partners – “they explain how they got to the position 
they’re in, and what it takes to make it big time.”

Associates start considering partnership at around their 
6th year at the firm – “you develop a business plan which 
will determine whether you’ll be able to make partner.” 
Litigation associates reckoned partnership was beyond 
their reach, with some in DC telling us: “It’s understood 
that you first have to leave and go to the government to 
gain the necessary experience.” Another felt that to get 
ahead “you’ve got to put yourself in a situation where a 
partner will want to invest in you.” The firm has a men-
torship program, though some reckoned “it falls on you” 
to make the most of the relationship. Conversely an as-
sociate in a smaller office told us: “I feel very supported 
and in a position to be in control of my career.” There is 
a dedicated career counselor on hand at the firm too – 
“discussions with her are completely confidential.”

Hours & Compensation 
Interviewees across groups told us they were usually 
out of the office by 7pm on a typical day, though most 
went on working at home in the evening. Pressing times 
in corporate could warrant days of 12 hours or more. 
Litigators found their busy days a little more testing 
(though thankfully rarer), with roughly 14 hours in the 
office. “It’s the life I signed up for,” a steely source told 
us, adding that “partners always take the time to thank 
me for my hard work and make sure I’m getting enough 
sleep.” Associates are kitted out with workstations at 
home to make it easier to work remotely. “If it’s slower I 
can work from home twice a week and no one would bat 
an eyelid,” a corporate junior told us. The firm has no of-
ficial billing target; associates told us they aim for a soft 
target of 1,950 hours, and “in corporate we try to go for 
2,000 hours.” Helpfully, associates can bill time spent on 
the following activities: business development, recruit-
ing, diversity and inclusion, and pro bono.

Pro Bono
In fact, “there’s no ceiling” on the number of pro bono 
hours associates can bill, and everyone has to bill at 

least 30 – that wasn’t difficult apparently: “I know some 
people who billed over 1,000 hours last year at a legal clin-
ic in Kenya!” The firm’s pro bono sub-practices include 
education reform, environmental protection and animal 
rights, human rights, immigration, poverty law, and work 
with soldiers and families. Many of our interviewees had 
worked on immigration and asylum cases, such as this 
source: “I filed an initial application with the US Citizen 
and Immigration Services.” Akin runs a pro bono schol-
ars program in DC, New York, LA, Houston and Dallas 
for students, allowing them to split their 1L summer 
between the firm and a public interest organization of 
their choice. 

Pro bono hours
• For all US attorneys: 91,435
• Average per US attorney: 108

Diversity & Inclusion 
The firm also offers a diversity and inclusion scholar-
ship in which summer associates can split their summer 
between the firm and a firm client. Once at the firm, 
there is a plethora of diversity groups at Akin to cater to 
employees’ needs: “We have resources for parents, peo-
ple with disabilities, and black, Hispanic and Asian groups 
– you name it, Akin have got it!” Associates can bill up to 
100 hours spent on diversity activities toward their bo-
nus. Attending diversity job fairs such as Lavender Law 
Career Fair falls under this banner. “We meet up [with 
candidates] and go for dinner,” one former attendee said. 
“It’s an amazing opportunity to connect with diverse folks 
like yourself.” 

Culture 
“Akin tends to hire a certain type of person,” associates 
reflected. “Someone who’s hard-working yet social – it’s 
kind of creepy how similar we all are!” This panned out in 
New York where sources described a “work hard, play 
hard culture” in the office. An associate on the transac-
tional side elaborated that “people take their jobs seri-
ously but not to the point where nothing else matters,” be-
fore going on to admit that “we’re probably a little more 
uptight” than colleagues in the offices further west. 
Sources in Texas agreed: “It’s a place where you can pop 
into somebody’s office to say ‘hi’ and they’ll be happy to 
see you.” An associate in a smaller office described a 
tight-knit culture: “Everybody knows each other.” 

“In and among former government 
officials, ambassadors and politicians on 
a daily basis.”
DC associates variously described the firm’s largest of-
fice as a modest “hub” to “the center of gravity.” Those 
in other offices might have something to say about that, 
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but it’s not surprising that the fi rm’s  “strong”  lobbying 
practice contributes to more of a  “political atmosphere”
in the capital.  “You’re surrounded by politics!”  one em-
phasized. Associates spoke of being  “in and among for-
mer government offi cials, ambassadors and politicians on 
a daily basis.”  One side effect of being in a large, busy 
offi ce is  “a sense that I’m ‘associate number seven,’”  one 
confi ded. That said, associates appreciated that  “part-

ners come to events and are happy to take a few minutes 
to talk about your lives.”  And juniors in the capital jelled 
very well together:  “We like to grab a beer with each 
other.”  As for formal socials, the fi rm hosts a number 
of events during the summer to help new classes get 
acquainted: “ Bowling, ping-pong, dinners, concerts – it’s 
good fun.” 
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Number of domestic offices: 11 

Number of international offices: 9 

Worldwide revenue: $1,135,013,900

Partners (US): 264

Associates (US): 384 

Contacts

Main recruitment contact: 
David H Botter, Firmwide Hiring Partner.

For a complete listing of our recruiting 
contacts go to:

https://www.akingump.com/en/careers/

students/recruitingcontacts.

html 

Diversity officer: Nimesh Patel, Chief 
Diversity & Inclusion Officer

Recruitment details

Entry-level associates starting in 2020: 49

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 19, 2Ls: 57, SEOs: 5

Summers joining/anticipated 2020 split by 
office: Dallas 1Ls: 5 and 2Ls: 9

Houston 1Ls: 4 and 2Ls: 4

Los Angeles 1Ls: 2 and 2Ls: 8

New York 1Ls: 5 and 2Ls: 20

Washington, DC 1Ls: 3 and 2Ls: 15

Summer salary 2020:

1Ls: $3,650/week

2Ls: $3,650/week

1Ls hired? In some offices and through 
our Pro Bono Scholars Program and 
Strauss Diversity & Inclusion Scholars 
Program

Split summers offered? Case by case 

Can summers spend time in an overseas 
office? No

Akin Gump Strauss Hauer & Feld LLP
2001 K Street NW Washington, DC 20006 

Tel: 202 887 4000   Fax: 202 887 4288 Twitter: @akin_gump
Recruitment website: www.akingump.com/en/careers
Linkedin: akin-gump-strauss-hauer-&-feld-llp

Main areas of work 
Antitrust, communications and information technology, corporate, cybersecurity, privacy 
and data protection, energy, entertainment and media, environment and natural resourc- 
es, financial restructuring, global project finance, government contracts, healthcare, in-
tel- lectual property, international arbitration, international trade, investment funds, labor 
and employment, litigation, mergers and acquisitions, public law and policy, real estate, 
regulatory, Supreme Court and appellate and tax.

Firm profile 
Akin Gump is a leading global law firm with more than 900 lawyers and advisors in the 
United States, Europe, Asia and the Middle East. The firm is widely recognized for its 
strength in transactional work, litigation, and regulatory and public policy, which allow 
the firm to provide a comprehensive suite of service for governments, companies and indi- 
viduals worldwide. Collegiality, commitment, excellence, integrity and intensity form the 
bedrock of Akin Gump’s core values. Akin Gump’s dedication to the advancement of these 
values guides relationships within the firm and, most importantly, with its clients. 

Recruitment 
Law Schools attending for OCIs in 2020: 
American, Berkeley, Boston University, Cardozo, Catholic, Columbia, Cornell, Duke, 
Emory, Fordham, George Mason, George Washington, Georgetown, Harvard, Howard, 
Houston, Michigan, New York University, Penn, UCLA, USC, SMU, Stanford, Texas, Tu-
lane, Vanderbilt, Virginia, Washington University, William & Mary

Recruitment outside OCIs:
Lavender Law, Loyola PLIP, On Tour Interview Program (CA)

Summer associate profile: 
Akin Gump seeks motivated candidates with outstanding academic credentials, overall 
achievement, leadership and interpersonal skills, and work experience. In addition, the 
firm looks for candidates who demonstrate the firm’s core competencies: ownership, pro- 
fessional excellence, service and teamwork and client focus. 

Summer program components:
Akin Gump summer associates work on real matters for real clients. Summer associ-
ates gain in-depth exposure to the firm’s practice and hands-on experience with clients 
and work that interests them. With training, mentorship, teamwork and social activities, 
summer associates get a realistic and meaningful picture of firm life. Summer associates 
participate in pro bono projects through organizations with which Akin Gump has a pro 
bono partnership. These projects are geared to a summer associates’ interests and maxi-
mize front-line responsibility while ensuring appropriate supervision from experienced 
attorneys. Summer associates receive feedback on a project-by-project basis and at mid-
summer and end of summer reviews.

Org ID: 3522 6 Out Authorised by: ...............................................................................................   Date: ............................
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Lawyers per state

Allen & Overy LLP
Largest US office: New York

US offices: 2

International offices: 42

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 20

Revenue 2019: $2 billion (-4.8%)

Partners made in 2020: 3 in US (29 globally)

Famous for: global finance and commercial work; 
magic circle magic

On chambers-associate.com...
• Get hired at A&O

• Becoming an environment lawyer

• Becoming a securities and derivatives lawyer

Allen & Overy. Proper noun: global finance and commercial giant; UK 
magic circle outfit that’s growing in the US.

BREAKING into the hyper-competitive US market has 
always been something of a challenge for British busi-
nesses – the legal market being no exception. Short of 
merger (a  strategy  many have pursued), fewer than 
ten firms headquartered in the UK can  claim  to have 
successfully made the jump across the pond,  all of 
which are also among the most profitable operating in 
the global market.

And Allen & Overy is no exception. An established 
member of the UK’s prestigious magic circle,  the firm 
counts New York and DC among its network of 42 of-
fices  worldwide. Collectively, they have earned  the 
firm well in excess of 200 Chambers Global rankings, in-
cluding top global-wide rankings for its projects & en-
ergy, dispute resolution,  capital markets, and banking 
& finance capabilities.  Its reputation in the US is a lit-
tle more modest, receiving nationwide recognition for 
its banking & finance, derivatives, financial services, 
and projects teams; while in New York its environment, 
corporate/M&A, commercial litigation, and white collar-
crime  &  government investigations  teams  all receive 
commendations. Go to chambers.com for the full list. 

“I feel I’m in the best possible place for 
that kind of work…” 

At the time of writing, there were 28 juniors between the 
firm’s two US bases. Just two juniors called DC home, 
while the remainder were in the firm’s much larger New 
York base. Unsurprisingly, most of our interviewees cit-
ed A&O’s  “international  outlook”  as a key attraction, 
with opportunities aplenty to represent multination-
al  conglomerates whose business interests span the 
globe. “I feel I’m in the best possible place for that kind of 
work,” one source positively reflected, adding: “Almost 
all my cases have been with international clients.”

The Work
Incoming juniors are distributed roughly equally be-
tween the firm’s four main groups: banking, corporate, 
capital markets, and litigation. Within each of those 
are further subgroups such as tax, securities, projects, 
and antitrust. Upon joining the firm, incoming associ-
ates join a group based on preferences and the firm’s 
business needs. However, juniors can also rotate, at 
least once, between different departments. “You do six 
months with a group and then you decide if you want to 
stay on or rotate up to three times,” one junior explained, 
adding that associates don’t have to rotate “but it mostly 
happens.” While rotations and where juniors end up are 
ultimately decided by business need, the firm takes its 
associates’ preferences seriously. As relayed by one 
source: “One of my colleagues was rotated into restruc-
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http://www.chambers-associate.com
http://chambers-associate.com
http://chambers.com


www.chambers-associate.com The Inside View: Allen & Overy LLP

291

Th
e 

In
si

de
 V

ie
w

turing despite wanting to stay in litigation. The firm, how-
ever, made efforts to move them back into litigation later.” 

Work  distribution is generally a free market, 
though some groups – such as litigation – have assign-
ment partners  “who have an awareness of your work-
load” and “prevent partners from going to the same asso-
ciate over and over again,” cutting down the potential for 
favoritism and ensuring juniors are exposed to a variety 
of work.  

Junior litigators can source  “a split of white-collar 
and civil litigation,  along with major antitrust  litiga-
tion work,”  sources explained.  “It’s pretty typical for 
an associate to be staffed on a big investigation,  with 
the  remainder of their time  devoted to smaller mat-
ters,  which  are  more leanly staffed  and  where you can 
get more hands-on experience.” Our insiders didn’t shy 
away from the fact that “you’re going to be doing a lot 
of document review and legal research,” but hastily told 
us  “that’s not  necessarily  a bad thing!  It can be really 
fascinating learning an industry and all the facts sur-
rounding a case;  it means you can add a lot of value to 
meetings.” Sources pointed out that while “financial in-
stitutions are our core clients, there are also opportunities 
torepresent individuals accused of securities fraud,” add-
ing some variety to their workload. 

Litigation clients: BNP Paribas, Samsung, Citibank. Rep-
resented Deutsche Bank and several of its employees in 
New York State Supreme Court litigation brought by Ga-
lopy Corporation International. 

Within  A&O’s corporate department, you can find 
a  “core M&A team”  alongside  several  specialist  sup-
port  groups  such as antitrust, IP,  tax,  employment 
and an environmental regulatory team. “There’s a good 
mix of public and private company deals,”  sources told 
us, spanning a variety of sectors including finance, tech, 
IP, pharma and retail among others. “We don’t special-
ize in one particular industry or client, which has been re-
ally helpful to me and my development,” one source told 
us.  Juniors’  roles  were  typically  more administrative 
in nature,  drafting ancillary reports,  running diligence 
processes and coordinating the flow of deals within the 
firm’s vast international network. For example, one jun-

ior detailed “recently working closely with our Tokyo of-
fice.”

Corporate clients: Hitachi, Macquarie, Associated Brit-
ish Food. Acted for Hitachi on its acquisition of automat-
ed manufacturing and distribution technology solutions 
company JR Automation Technologies,  in a deal worth 
over $1.4 billion.  

The “general focus”  in banking includes “asset finance, 
acquisition finance, project financing, and corporate 
lending representing both lenders and borrowers.”  Jun-
iors here  reported  cutting  their  teeth on everything 
from  managing completion deliverables and drafting 
guarantees  to  offering support on credit  agreements 
and taking charge of the due diligence process. Those 
in the general leading team pointed out that  “from a 
cross-border perspective,  we are typically  supporting 
one of our European offices on the US component of a 
deal.” However, those in leveraged finance pointed out 
that “though a lot of the deals are headed up by our Eu-
ropean team, increasingly we’re taking on our own work 
generated out of New York – it’s much more of a balance 
now.”

Banking clients: Goldman Sachs, BMO Capital Markets, 
Jefferies. Advised diversified technology company Col-
fax Corporation in connection with a $3 billion financing 
with a syndicate of banks and financial institutions. 

Hours & Compensation
Billable hours: 2,000 target 

Everyone we spoke to said that  “for first years, it’s an 
aspirational target.” As confirmed by one junior: “I don’t 
think I’m going to hit it, and I’m not worried. So long as you 
can show you’re doing everything you can to meet that 
target  you’d receive the market bonus.”  Sources were 
cognizant of the fact that being a  firm specializing in 
global  transactions,  “inevitably  you’re working across 
multiple time zones, which might require long hours – it’s 
part of the job.” Most thought that it “probably averages 
between ten and fifteen hours a day,” with some weekend 
work on top. However,  it’s worth emphasizing that de-
spite a few grumbles, A&O ranked among the top 10% 
of firms for work/life balance in our associate survey. 

“Inevitably you’re working across multiple 
times zones, which might require long 
hours.”
A sense of face-time culture was visible to juniors in 
litigation, who felt that “there is an expectation you’re in 
the office between 9am and 6pm,” adding that “partners 
want to be able to walk into your office and speak to you 

Rankings in Chambers USA
Banking & Finance

Capital Markets

Corporate/M&A

Environment

Financial Services 
Regulation

Litigation

Projects

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 21.7 50
White 85 71
Black/African American 2 2
Hispanic/Latin American 0 1
Asian 11 24
Mixed/Other 0 2
LGBT 13 4

in those hours.”  Those working in the firm’s corporate 
arm seemingly enjoyed more freedom, with one insid-
er remarking: “I work from home once every two weeks 
depending on the time of year and have had no negative 
pushback.” 

Culture & Career Development
While we heard some grumbles about  “the manage-
ment style of some individuals,” sources reflected overall 
that  “everyone is super nice and really respectful.”  One 
junior added: “I feel like everyone here really cares about 
me as a person. They’ll think twice about dropping some-
thing on me that will ruin my weekend.” A sense of re-
spect and investment came out further when we dis-
cussed career development. For example, associates 
praised the quality of the feedback sessions with their 
partner mentors, highlighting that “if you wanted to im-
prove a skill, the professional development department 
would go out of their way to help coach you.”

“They’ll think twice about dropping 
something on me that will ruin my 
weekend.” 
Though most of our interviewees hadn’t given too much 
thought to the partnership track, they  reported posi-
tively that “the firm is very supportive of people going in-
house.” A&O’s dress code is fairly business casual (apart 
from occasions where formal attire should be donned, 
like client meetings), and on Fridays associates can take 
it down a notch and put on their comfiest pair of jeans. 
On top of this, there are multiple occasions for associ-
ates to let their hair down. Highlights in the firm’s social 
calendar include  themed monthly office parties, lunar 
new year celebrations and events to honor diversity and 
inclusion such as Black History Month and International 
Women’s Day. 

Diversity & Inclusion
As with most firms we spoke to, sources reasoned that 
A&O was “really trying” when it came to diversity. The 
firm has a number of  firm-wide  initiatives in place to 
raise awareness of the  diversity gap including  vari-
ous ethnic affinity groups, such as the Asian group and 

Latin American focus group. With 13% of the US part-
nership identifying as LGBT+, A&O is doing well, and its 
solid stats are underpinned by its global ‘A&Out’ initia-
tive.   

However, for one minority attorney, the continued lack 
of representation at the partnership level was a prob-
lem:  “One of the easiest ways to envision yourself as a 
partner is to see someone similar to you doing it. When 
you don’t have that role model it makes it a little difficult. 
Not impossible, but difficult.”  Litigation, in particular, 
was flagged as an area most in need to better female 
representation.  To their credit, this year A&O reached 
its target goal of having 20% female partners by 2020, 
though they still have a way to go before they could be 
considered leaders in the field. The firm now has its 
sights set on a 30% female global partnership, and is 
implementing measures such as ensuring that at least 
30% of partnership promotion candidates are women 
and monitoring the firm’s pipeline of female talent. 

Pro Bono
The firm has “a 50-hour aspiration goal toward pro bono 
work, and you can count up to 150  toward  the billable 
target,”  sources explained, adding that  “it’s especially 
encouraged in litigation where it’s also seen as a training 
mechanism.” Like many firms, there’s a “lot of immigra-
tion”  work, but the firm also does a  “lot of family law-
related matters helping women who can’t afford attor-
neys with divorce, custody and child support issues,” one 
source highlighted.  And while most of the pro bono 
work was litigious, there is “also plenty of transactional 
work such as assisting startups who are looking to get off 
the ground,” we were told. A&O also supports a different 
charity each year as its overarching theme of pro bono; 
this  year it was it was  Hope and Homes for Children, 
which tries to help orphaned children find new families. 

Pro bono hours
• For all US attorneys: 10,397
• Average per US attorney: 56

Strategy & Future
Since 2018, A&O had been in long-running merger talks 
with US native O’Melveny & Myers. However, talks col-
lapsed in September – a reminder of the challenge Brit-
ish businesses face when trying to crack the US mar-
ket. Sources reasoned that to compensate, the “firm has 
been busy hiring a lot of new laterals to the firm.” They 
identified life sciences, tech and private equity as tar-
get areas for growth, with one source adding: “We are 
continuing to look at international opportunities as well.” 

“We are continuing to look at  
  international opportunities.” 
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Head Office: London

Number of domestic offices: 2

Number of international offices: 42

Partners (US): 49

Senior Counsel (US): 15

Associates (US): 112

Contacts

Main recruitment contact:

Mary Alex Hudson, Manager, Recruitment 

and Professional Development 

Hiring partners: Sami Mir (DC); 

Brian Jebb (NY)

Diversity officer: Elizabeth Leckie, Partner

Recruitment details

Entry-level associates starting in 2020: 

27 (NY); 2 (DC); 3 (LN); 1 (HK)

Clerking policy: Yes

Summers joining 2020:

18 (NY); 2 (DC); 2 (LN); 1 (HK)

Summer salary 2020:

Pro-rated first year salary - $190,000.00

Split summers offered? We allow splits 

between our offices with US capabilities 

on a case by case basis

Can summers spend time in an overseas 

office? Yes, we run parallel summer as-

sociate programs in New York, London, 

Hong Kong and Washington DC.

Allen & Overy LLP
1221 Avenue of the Americas, New York, NY 10020

Tel: 212 610 6300   Fax: 212 610 6399
Email: legalcareers@allenovery.com
Recruitment website:  www.allenovery.com/en-gb/global/careers/united-states
Linkedin: allen-&-overy

Main areas of work
Anti-bribery and corruption, antitrust, asset management, banking and finance, commodities 
regulation and enforcement, corporate and M&A, derivatives and structured finance, 
employment and benefits, environment, financial services regulation and investigations, 
leveraged and acquisition finance, litigation, projects, energy and infrastructure, real estate, 
regulatory compliance, restructuring and insolvency, sanctions, national security and 
international trade, securitization, and tax

Firm profile
Allen & Overy is an elite global firm with a network of 2,800+ attorneys across 44 offices in 
31 countries. This network makes us one of the largest and most connected law firms in the 
world, with a global reach and local depth that is simply unrivalled. Over half of our transac-
tions involve three or more jurisdictions, and nearly three-quarters of the work we do draws 
on the resources of two or more of our offices. Our US practice – which operates principally 
from our offices in Hong Kong, London, New York and Washington DC—is fully integrated 
with our offices in Europe, Asia, South America, Australia and Africa. We believe we have a 
special culture at Allen & Overy, which is founded on quality work, excellent working partner-
ships and collegiality.

Recruitment
Law Schools attending for OCIs in 2020:
• American Washington College of Law
• Brooklyn Law School 
• Columbia Law School 
• Cornell Law School
• Duke University School of Law 
• Emory University School of Law
• Fordham University School of Law 
• Georgetown Law School 
• Harvard Law School 
• Howard University School of Law 

• New York University School of Law 
• Northwestern University Law School 
• The George Washington University Law 
School
• University of Chicago Law School 
• University of Michigan Law School 
• University of Pennsylvania Law School 
• University of Virginia School of Law
• Vanderbilt University Law School

Recruitment outside OCIs:
We participate in resume collects at the following schools: Albany Law School, Boston College 
Law School, Boston University School of Law, The UCBerkeley School of Law, Cardozo Law 
School, UCLA School of Law, Yale Law School, Stanford Law School

Summer associate profile:
There is no such thing as a typical A&O candidate. We are open-minded and are interested in 
people who share that quality. We look for people who aren’t afraid to go beyond their comfort 
zone, and want to work at the forefront of their profession. Candidates should be ready to 
embrace change, have a talent for problem-solving, and strive to develop broad commercial 
awareness.
Summer program components:  
A&O’s summer program is a great way to experience our cutting-edge work and collaborative 
culture, and to work on top-quality transactions across a variety of practice areas. Summers are 
given considerable responsibility on matters and gain real and valuable experience from day 
one working alongside partners and associates. We take mentoring, training, and development 
seriously and all are fundamental aspects of our program. We offer formal training programs 
that provide broad exposure to our practice areas and supplement the summers’ day-to-day 
work. We also want our summers to have fun and build their network within the firm so there 
are plenty of social events to integrate them into our firm culture.

Org ID: 7 3 Out Authorised by: ......................................................................   Date: ............................
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Alston & Bird LLP
Largest US office: Atlanta

US offices: 9

International offices: 3

First-year salary: $165,000-$190,000

Billable hours: 1,950 target

Summers 2020: 53

Revenue 2019: $835.9 million (+14.4%)

Partners made in 2020: 17

Famous for: dominance in Atlanta; litigious 
and IP prowess

On chambers-associate.com...
• Get hired at A&B

• Interview with chief legal talent partner Liz Price

Flying high in Georgia and soaring to new heights nationally (and 
internationally), A&B is an ideal nest for baby legal eagles.

“I’M really happy here,” said one. “It’s a great place to 
work,” another claimed. “You get involved in fun, chal-
lenging matters with top clients,” one more piped in. 
You get the picture – Alston & Bird’s juniors were keen 
to crow about the Southern hospitality and piping-hot 
work offered by their firm. A&B was hatched in 1982 af-
ter a merger between Alston, Miller & Gaines and Jones, 
Bird and Howell; since then the firm has built roosts all 
across the US as well as in Beijing and Brussels. The 
first nest in Atlanta remains Alston & Bird’s largest of-
fice and earns the best rankings in Chambers USA: top 
marks for antitrust, banking & finance, bankruptcy, cor-
porate, healthcare, labor & employment, litigation, real 
estate, and tax. IP is another A&B trademark, and the 
firm earns another top prize in North Carolina for its 
practice there.

2019 saw Alston & Bird spread its wings to a 12th loca-
tion, London, in a bid to grow its European finance and 
payment systems practices. Atlanta chief legal talent 
partner Elizabeth Price outlines the strategic plan be-
hind the launch: “We are thoughtful in where we plant the 
Alston & Bird flag and look to expand in areas in which we 
already have a strong presence.”

Strategy & Future
Price goes on to say: “We expect to see continued growth 
in the corporate and finance/financial services areas, as 
well as privacy, cybersecurity and litigation generally.” 
Partners clue associates in on new strategy on a yearly 
retreat, “detailing which industries, groups and clients 
the firm is looking to focus on.” Price confirms that pre-
serving the firm’s culture is a long-term priority:   “I’m 
very proud of the lifelong relationships I’ve built through 
being a member of the firm. We’ve worked on cases to-
gether, traveled around the US together and we remain 
the closest of friends both professionally and personally.”

Culture
“The culture here is marked by collegiality, creativity, 
good humor and respect, and reflects our Atlanta origins 
firm-wide” according to Price. “We have an environment 
where everybody feels valued.” We put that to associ-
ates, who agreed that the atmosphere at Alston & Bird 
is “‘supportive, family-oriented and Southern in feel. It’s 
an environment where you can have a long career – you 
don’t need to kill yourself every year trying to bill a certain 
number of hours.” One noted that “it’s the little things that 
count. If I’m writing a brief a partner will make their edits, 
sit me down and take the time to talk through everything 
with me.”

“There are so many opportunities. Going 
after them just takes some initiative!”

http://www.chambers-associate.com
http://www.chambers-associate.com
http://chambers-associate.com
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Get Hired
“Relax and be yourself,” chief legal talent partner Liz 
Price recommends. “We want to get to know you, 
not a fake version of you.” For more from Price and 
others, visit our website.

While many told us that “people here are committed to 
one another and the firm, it matters who you’re with when 
you’re going into the trenches,” they also described an 
entrepreneurial spirit that A&B works hard to stoke. 
“Your experience here is what you make of it, there are 
so many opportunities. Going after them just takes some 
initiative!” That’s not to say juniors are left to their own 
devices: the firm hosts regular lunches to encourage 
camaraderie among associates, there’s a happy hour 
every Friday and a daycare service available for families 
with young kids. Elizabeth Price tells the firm’s hiring 
focuses on “identifying the people who really believe in 
the core values of the firm and will continue our legacy.”

The Work
Litigation housed more than one-third of our list of jun-
iors; IP was another popular choice. New arrivals can 
state their preferences at the end of their summer: 
“You rank your top three practice area choices; the prac-
tice group leader will then try and give you your number 
one or the next best option.” Work assignment has his-
torically been a free-market affair for the most part, 
but the firm’s recently tightened things up. In the new 
regime “you’re paired with two partners and a senior as-
sociate, depending on who you built a relationship with 
over summer. They will then assign you work directly.” It’s 
not as rigid as it may seem, and sources told us they 
“sometimes bump into partners in the hallway and pick 
up matters just like that.” Soon after the changes, things 

were looking good according to our interviewees: “I’m in 
a sweet spot where I’m going to hit my bonus targets but I 
don’t feel overworked.”

“I’m in a sweet spot where I’m going to hit 
my bonuses but I don’t feel overworked.”

Litigation is “unquestionably the biggest practice within 
the firm.” Subgroups here include securities litigation; 
environment land use and natural resources; cyberse-
curity; international arbitration; and litigation and trial. 
The last of those is the meat and potatoes commercial 
litigation practice: “We do mostly defense work, ranging 
from defending a complaint through to discovery, trial and 
appeals.” Some disputes are Big with a capital B – inter-
viewees recently worked on “a quarter-billion-dollar anti-
trust conspiracy” – and require juniors to fill their time 
with “document review and production, conducting legal 
research and preparing for trial.” There’s also scope to 
draft pleadings and “if you show you’re confident, folks 
are willing to give you as much as you can handle.” For 
one plucky associate that meant “taking my first deposi-
tion in my second year of practice. It makes a difference 
when you can get your hands dirty and stretch your mus-
cles that way.” Agreeing that their “involvement is sought 
after by clients, and juniors’ opinions are valued,” some 
nonetheless felt that the firm could make more of an 
effort to secure small cases for newbies which could 
offer them higher-level exposure. “We work at a higher 
price point so our clients want the most expensive per-
son on the case, which is the partner,” one pointed out. 
“Smaller matters provide more hands-on experience for 
associates.”

Litigation clients: T-Mobile, Dell, Porsche. Defended 
Coca-Cola and its subsidiaries in putative class actions 
alleging unfair competition and fallacious advertising 
claims.

IP comes in different flavors in each office. Several as-
sociates got involved in cross-office matters to broaden 
their palettes: “Two of our partners are in Charlotte and 
in my first year I went to that office regularly,” an Atlanta 
junior shared. “I’m now currently working with associates 
in California and DC.” Juniors working in the investiga-
tions side of the department spend most of their days 
“preparing witnesses, editing motions to dismiss, re-
searching for clearance and prepping depositions.” A&B’s 
IP practice has earned the loyalty of “large institutional 
clients,” which generates plenty of client contact op-
portunities for fresh-faced associates: “I’ve met all our 
major clients in person. Partners often invite associates 
on client visits.” One potential drawback of this side of 
the firm is there’s more of a need to work independently 
and “it can be a bummer when you’re working late nights 
by yourself.”

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Construction

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

ERISA Litigation

Financial Services 
Regulation

Food & Beverages

Government

Healthcare

Immigration

Intellectual Property

International Trade

Labor & Employment

Litigation

Privacy & Data Security

Real Estate

REITs

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 22 42
White 89 73
Black/African American 2 7
Hispanic/Latin American 2 5
Asian 3 9
Mixed/Other 3 6
LGBT 3 4

IP clients: Chick-fil-A, Skechers, Nascar. Represented 
Nokia in ten patent infringement actions brought against 
Daimler AG and the Continental Group, involving US and 
German lawyers.

Hours & Compensation
Billable hours: 1,950 target

An average day at A&B wraps up at 6 or 7pm for most 
juniors, though a couple of hours’ extra work from 
home is normal. IP requires more industrious newbies; 
one source explained they’d “stayed overnight at the of-
fice for two to three nights at a time. I once had a nap on 
my boss’s couch!” A litigator told a very different story: 
“Even on busier days it’s rare I have to work back-to-back 
nights beyond 10pm. I almost always make it home for 
dinner, and the firm is good at recognizing family com-
mitments.” As at many firms, vacation is theoretically 
unlimited but sometimes difficult to take in practice. 
“I’m the go-to guy on matters and I can’t just pack up and 
go to Europe for ten days,” one junior exclaimed; another 
felt that the firm could do more to protect vacation as 
“it can be hard to take time to recharge when you feel so 
responsible for cases.”

“I almost always make it home for dinner, 
and the firm is good at recognizing family 
commitments.”
Beyond the 1,950 hours billing target there’s an “ex-
traordinary contributions bonus” for associates who put 
in especially long shifts. Quite how to reach this holy 
grail of compensation – and indeed the bonus allocation 
process in general – was unclear, and we heard that “the 
firm has explained the bonus system to juniors but there’s 
a lot of room for discretion.” There were some complaints 
that standard bonuses were “below the market rate.” We 
put this to an Atlanta interviewee who declared that 
“some folks here wish they were on the New York scale. 
I say, go work in New York then!” Difficult to argue with 
that.

“They’ve done an excellent job getting us 
access to lots of different organizations. 
You can choose what you’re interested in.”

Pro Bono
To make it easier to reach their goal, associates can 
count 150 hours of pro bono as billable and “if you go be-
yond that there are special bonuses that the firm consid-
ers.” Juniors were generally pleased with the firm’s pro 
bono efforts: “They’ve done an excellent job getting us 
access to lots of different organizations. You can choose 
what you’re interested in.” Immigration, asylum, refugee 
and domestic violence cases have been popular in the 
last 12 months; one source detailed “cases where we 
help women who are in jail for violent acts against their 
abusers.” Pro bono fever reaches its peak in a special 
pro bono week when “everyone gets hangers on their 
doors displaying their pro bono hours.” There’s even an 
end of year party for attorneys who bill sufficient pro 
bono hours.

Pro bono hours:
• For all US attorneys: 53,498
• Average per US attorney: 67.8Career Development 

“I see myself staying at Alston for a while,” a junior told 
us. “I can’t fathom a better opportunity somewhere else.” 
The firm certainly invests in associate development, 
not least through Alston & Bird University. Juniors ap-
preciated quarterly training programs covering topics 
including “how to take your first deposition” and busi-
ness development. We heard that “Alston is invested in 
the commercial aspect of associates’ careers and wants 
us to be business-savvy. There is a strong focus on mar-
keting and less on substantive legal training.” Help with 
the legal side of things is more likely to come through 
a formal mentoring program, for which each junior is 
partnered with a partner from their practice group.

“Alston is invested in the commercial 
aspect of associates’ careers.”

After their fourth year, associates get promoted to sen-
ior associate level; they get a two-day training program 
beforehand to ensure everyone’s up to speed. The path 
to partnership was crystal clear for our sources: “We 
have a mid-year associate retreat where we’re told what’s 
required to earn elevation to partnership in the future.”

Diversity & Inclusion
There were some concerns that “diversity is not great at 
partner level firm-wide,” and a 91.4% male partnership 
is disappointing indeed. Alston & Bird is taking steps 
to address these issues, and recently created ‘diversity 
partner’ roles for each practice group firm-wide.”Those 

http://www.chambers-associate.com
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partners specifically look at the demographics of their 
group and consider how to improve things,” juniors ex-
plained; one feared that these efforts were too little too 
late as “at least two women have quit each year since I’ve 
started.” Another picked up on a “bro-code culture. It’s 
not intentional but men tend to look out for each other 
and women can feel left out – it’s more of a comfort thing 
than active discrimination.” Sources suggested that the 
IP practice suffers from the general dominance of men 
in the field: “In IP litigation it’s hard to find lawyers with 
STEM backgrounds anyway, and finding women with that 
background knowledge is even harder.” There were more 

positive reports from sources in litigation: “Alston is pro-
gressive and very forward-thinking, we are more diverse 
than many other firms in Atlanta.” This progressive mind-
set is extending toward well-being, and the firm funds 
therapy sessions and has a “yoga instructor and mas-
seuse on site” to help attorneys who may be struggling.

“Those partners specifically look at the 
demographics of their group and consider 
how to improve things.” 

http://www.chambers-associate.com
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Head Office: Atlanta, GA

Number of domestic offices: 9

Number of international offices: 2

Worldwide revenue: $730,579,255

Partners (US): 345

Associates (US): 366

Contacts

Main recruitment contact: Erin L Springer

(erin.springer@alston.com)

Hiring partner: Elizabeth A Price

Diversity officers: Cari Dawson and John 

Latham

Recruitment details

Entry-level associates starting in 2020: 46

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 9, 2Ls: 46

Summers joining/anticipated 2020 split 

by office: Atlanta (ATL): 26, 

Charlotte (CLT): 9, Dallas (DFW): 4, 

Los Angeles (LAX): 2, New York (NYC): 7, 

Raleigh (RTA): 1, Silicon Valley (SVA): 4, 

Washington, DC (WDC): 2

Summer salary 2020:

1Ls: $3,000/week (ATL, CLT, RTA) or

$3,5000/week (DFW, LAX, NYC, SVA,

WDC)

2Ls: $3,000/week (ATL, CLT, RTA) or

$3,5000/week (DFW, LAX, NYC, SVA,

WDC)

Split summers offered? Yes, first half 

required

Can summers spend time in an overseas 

office? No

Alston & Bird LLP
One Atlantic Center, 1201 West Peachtree Street, Atlanta, GA 30309-3424

Tel: 404 881 7000   Fax: 404 881 7777 Twitter: @AlstonBirdLLP
Email: erin.springer@alston.com Facebook: Alston-Bird-LLP
Recruitment website: www.alston.com/en/careers
Linkedin: alston-&-bird-llp

Main areas of work
Alston & Bird provides a full range of services to domestic and international clients. Our 
core practice areas are intellectual property, complex litigation, corporate, and tax, with 
national industry focuses in healthcare, privacy and data security, financial services and 
public policy.

Firm profile
Founded in 1893, Alston & Bird is a leading national AmLaw 50 firm. Counseling clients 
from what was initially a local context quickly expanded to regional, then national levels 
and now spans a global economic environment. Alston & Bird has overlaid its broad range 
of legal skills and business knowledge with a commitment to innovation and technology. 
Alston & Bird has been ranked on Fortune magazine’s ‘100 Best Companies to Work For’ 
list for 20 consecutive years, an unprecedented accomplishment among law firms in the 
United States. The recognition speaks to the culture of the firm and the environment in 
which we practice law and provide service to clients. Alston & Bird has been consistently 
recognized as a US law firm providing superior client service in the BTI Most Recommend-
ed Law Firms. This recognition results from interviews with approximately 300 corporate 
counsel at Fortune 1000 companies.

Recruitment
Law Schools attending for OCIs in 2020: 
American, Cardozo, Columbia, Cornell, Duke, Emory, Fordham, Georgetown, George 
Washington, Georgia, Georgia State, Harvard, Hofstra, Howard, Loyola – LA, Mercer, 
Michigan, NYU, Northwestern, SMU, Stanford, Texas, UC Berkeley, UC Hastings, UC 
Irvine, UCLA, UNC, USC, Vanderbilt, Virginia, Wake Forest, Washington & Lee

Recruitment outside OCIs:
BC/BU Job Fair, Georgia State Southeastern IP Job Fair, Lavender Law, Loyola Patent 
Interview Program, NEBLSA Regional Job Fair, Pennsylvania (ATL Program), Sunbelt 
Minority Job Fair

Summer associate profile:
Our lawyers have diverse backgrounds as well as varied social, cultural, civic, and educa-
tional interests and our summer associates are no exception. We value hard work, scholas-
tic excellence and strong interpersonal skills.

Summer program components:  
Our summer program provides students with substantive work for real clients, hands-
on training opportunities, lawyer pairings to help foster relationships, and a firm-wide 
retreat. Summer associates work closely with their mentors to identify projects from our 
database that will allow for an authentic experience based on their legal interests. In addi-
tion to formal training programs, we offer out-of-office experiences to attend depositions, 
client meetings, hearings and other hands-on learning experiences. Associate contacts 
ensure that summer associates have plenty of opportunities to interact with attorneys 
throughout the summer.

www.chambers-associate.com Alston & Bird LLP
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Arnold & Porter
Largest US office: Washington, DC

US offices: 9 (plus Tallahassee Operations Center)

International offices: 5

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 65

Revenue 2019: $951.9 million (-1%)

Partners made in 2020:  6

Famous for: balance of New York and DC work; 
pro bono; life sciences prowess

On chambers-associate.com...
• Get hired at A&P

With the twin-turbo power of two legacies under its hood, A&P is 
driving forward with a practice that’s full of life.

MERGERS always come with challenges – ask any mar-
ried couple going – but the union between DC outfit Ar-
nold & Porter and  New York  stalwart  Kaye Scholer 
has  certainly  proven  fruitful a few years down the 
line.  “Upper management has consistently presented 
data that the merger has gone well,” a junior insider re-
vealed. “A big part of that is likely due to a good cultural 
fit between the legacy firms.” A&P scored highly in our 
data survey for associate happiness, support and cama-
raderie; interviewees described  the firm  as a  “healthy 
place to work. The partners make associate quality of life 
a priority.”

Financial performance is, of course, another prior-
ity: A&P’s track record post-merger has been impres-
sive, with revenue growing consistently (although there 
was a slight dip for the 2019 financial year). The firm 
doesn’t lean too heavily on any one practice for its in-
come and scores 20 nationwide Chambers USA rankings 
for government contracts, antitrust, environment, IP, life 
sciences, product liability, and mass torts work. Legacy 
A&P’s birthplace DC is still the largest office and scores 
its own commendations for environment, healthcare, IP, 
and real estate.

Strategy & Future
The firm’s connections in the capital have served it 
very well recently – global law and public policy prac-
tice head John Bellinger took the job of representing 
US diplomat Bill Taylor during impeachment proceed-
ings brought against President Trump. In 2019, A&P 
welcomed Allon Kedem, former assistant to the US so-
licitor general at the DOJ, to help grow its appellate and 
Supreme Court practices. Don’t expect the firm’s future 
to pivot solely around  DC: a source suggested:  “We’re 
likely to see a more DC/New York hybrid HQ firm” as the 
last of the merger machinery clicks into place. Chair-
man Richard Alexander has previously confirmed to us 
that Arnold & Porter won’t  “drive toward new practice 
areas that aren’t already part of the firm’s DNA.” Instead, 
expect a continued push in the firm’s core practice are-
as: antitrust, financial services regulatory, life sciences, 
real estate finance, government contracts and interna-
tional arbitration. 

“The partners make associate quality of 
life a priority.” 

The Work
Just over a third of  juniors were based in New York; a 
third  were  in  DC;  and the rest split between  Char-
lotte,  Denver,  Los Angeles,  Houston  and other of-
fices.  “A&P  tends to be a practice group-focused firm 
rather than office-focused,”  so  associates frequently 
work with colleagues from across the US. Some in the 
high-headcount DC office found things “a little bit soli-
tary – a lot of internal communication is done by phone or 

http://www.chambers-associate.com
http://www.chambers-associate.com
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email.” Smaller offices come with “more of a family at-
mosphere,” according to sources in Houston. 

General litigation is the most common destination for 
new arrivals. Securities, white-collar, product liability, 
government contracts, employment disputes and more 
all fall in here: “There’s a bunch of subgroups, but most 
associates work on some products related-cases,”  inter-
viewees explained. “That said, there’s no strict rule about 
what you can  or can’t  work  on.”  Junior litigators spend 
their first three years as generalist practitioners after 
which “you can pick a specialty.” Many of the second and 
third years we spoke to acted for pharmaceutical and 
medical device companies,  “with matters ranging from 
traditional products cases on failure to warn, to consumer 
protection class actions. Product liability has been a main-
stay of our litigation practice for decades.”

“I can say for certain that through first 
year I got more experience as a litigator 
than anyone in my law school class.” 
Whether they were helping to write motions for summa-
ry judgment, preparing partners for taking and defend-
ing depositions, or  enjoying  extensive involvement in 
discovery stages, our litigation sources were all happy 
with their experiences so far. “I can say for certain that 
through first year I got more experience as a litigator than 
anyone in my law school class,” one of them said. “There 
were times when I worked a lot of hours especially right 
before trial, but it was so exciting I didn’t notice.” Another 
was shocked to find themselves taking their first depo-
sition “having barely started second year.” It’s worth not-
ing that smaller offices like Denver often work for local 
clients. 

Litigation clients:  Endo Pharmaceuticals, Pfizer,  JP-
Morgan Chase.  Defended Samsung in consumer class 
action  litigation  following the recall of Galaxy Note7 
phones due to lithium ion battery issues. 

A&P’s transactional wing acquired new depths after the 
combination with Kaye Scholer: M&A continues to be the 
bedrock of the practice, and the firm represents buy-
ers and sellers in the mid-market with matters typical-
ly ranging from $100 million to $2 billion. Juniors in the 
investment management subgroup were mostly struc-
turing and maintaining investment funds.  “The  San 
Francisco  office  handles  more real estate and private 
equity funds,” an insider said. “The East Coast and New 
York  does  more hedge  fund work.”  A&P’s broad-brush 
strength in life sciences means there’s “lots of crosso-
ver” with practices  like  IP and litigation, acting for in-
stitutional biotech and pharma clients. Corporate jun-
iors spent most of their time  “drafting the documents 
a fund needs to legally operate and  give out  to inves-
tors,” while dealing with ancillary issues like “transfer-
ring investors’ interests after a fund has launched or pro-
viding regulatory guidance for the restructuring of legacy 
funds.”

Corporate clients: DC Capital, American Securities, First 
Republic. Advised Flushing Financial’s holding company 
during its $111.6 million acquisition of Empire Bancorp. 

A rising star at A&P is the environment practice, which 
has climbed up the Chambers USA rankings nationwide. 
The work covers contentious regulatory and litigation 
cases; “compared to the East Coast, California is a differ-
ent beast” because of the sheer range of environmen-
tal laws in effect there. A&P provides advice on RCRA 
(monitoring solid and hazardous waste), Proposition 
65 (requiring businesses to  list warnings for chemical 
exposure  which could cause  cancer or birth defects), 
and energy and environmental issues before  the Cali-
fornia  State  Legislature. Leanly staffed teams in the 
department make for  elevated  responsibility:  “I’ve sat 
across from general counsel for  some  large  compa-
nies, but I have never felt at a disadvantage,” a San Fran-
cisco source shared. “That’s reflective of the firm’s trust 
in associates.”  Drafting sections of federal briefs  and 
working on a first name basis with clients and oppos-
ing counsel, associates were left “dumbfounded by the 
range of experience – I feel like I’m a real lawyer!” Associ-
ates in New York get to practice with the stars: Michael 
Gerrard, a Columbia professor, climate change law ex-
pert  and A&P attorney, coedited the  impressive  Legal 
Pathways to Deep Decarbonization in the United States.

Rankings in Chambers USA
Antitrust

Appellate Law

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Environment

Financial Services 
Regulation

Food & Beverages

Government

Healthcare

Intellectual Property

International Arbitration

International Trade

IT & Outsourcing

Leisure & Hospitality

Life Sciences

Litigation

Privacy & Data Security

Products Liability

Real Estate

Securities

Tax

Telecommunications

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 25 51
White 86 72
Black/African American 2 6
Hispanic/Latin American 3 7
Asian 7 11
Mixed/Other 2 3
LGBT 4 6

Environment clients:  Growth Energy, Bayer  CropSci-
ence, Honeywell.  Represented BP on dozens of claims 
linked to  the Deepwater Horizon oil spill in the Gulf of 
Mexico. 

Pro Bono
“Arnold & Porter takes on more important pro bono cases 
than I can keep up with,” one source laughed. “It’s hard to 
hyperbolize the firm’s commitment to pro bono.” Plenty of 
our junior interviewees did just that: “It was a huge draw. 
Every firm talks about pro bono, but I came away from my 
interview at A&P  believing it was truly important.”  We 
spoke to associates who celebrated their involvement 
in  an amicus brief against President Trump’s ‘Muslim 
and refugee ban’ as well as work on behalf of parents 
and children separated at the US border. They were also 
keen to mention Arnold & Porter’s Supreme Court vic-
tory, with ACLU, after the US government’s attempt to 
add a citizenship question to the 2020 census. 

“…the firm backs up its talk when it 
comes to pro bono.”

Even in transactional practices, associates found it easy 
to take on pro bono through  “a great pipeline of work; 
partners really respect the time you spend on it. Arnold & 
Porter backs up its talk with action when it comes to pro 
bono.” The firm encourages each attorney to devote at 
least 15% of their time to pro bono and allows associ-
ates to bill at least 200 hours toward the billing target. 

Pro bono hours
• For all US attorneys: 107,865
• Average per US attorney: 115

Hours & Compensation
Billable hours: 2,000 target

With 200 of those hours coming from pro bono, busi-
ness development, training or ‘firm service,’ sources 
were confident enough to say that reaching the goal 
isn’t too strenuous. Doing so earns a full market bonus, 
and “the firm is also notorious for having discretionary bo-
nuses for billing hours above that target.” Perhaps that’s 

an incentive to counterbalance A&P’s hour logging 
system, which left a lot to be desired on the part of our 
interviewees. “It’s the last thing you want to be dealing 
with at the end of the day,” one grumbled. “You should be 
able to bill just for doing your billing!” Associates are at 
least well compensated for their troubles: all the firm’s 
offices pay the same New York market starting salary. 

“The hellish periods are few and far 
between.”

In San Francisco, “there are no official remote working 
policies and it tends to be quite partner-specific,” where-
as in DC we heard that working from home was not part 
of the lawyerly routine. Litigators found their sched-
ules more predictable than the “volatile” lives of trans-
actional attorneys, but across the board we heard “the 
hellish periods are few and far between.”

Career Development
Following a “bunch of training” in the early going and “a 
ton of CLE opportunities advertised,” juniors were relieved 
to find that A&P doesn’t frontload its program.  “I’m 
coming into my third year now and I’m doing specific 
deposition training as well as writing training group ses-
sions.” Others highlighted three full-time career devel-
opment consultants who provide associates with advice 
on long-term planning, whether that’s within the firm or 
not. There were mixed reports on day-to-day feedback 
from partners:  “Some people aren’t as transparent as 
others, but overall there’s a fair amount.”  Sources wel-
comed the recent introduction of mid-year evaluations 
as well as post-merger changes to the associate promo-
tion ladder. There’s now a formalized ‘senior associate’ 
position, and associates (year six and above) “get a rank-
ing to explain where you stand among peers” at the end 
of the sixth year. That might sound frighteningly com-
petitive, but associates considered the process largely 
procedural and many are promoted after going through 
the process.

Culture
With the firm’s merger now firmly in the history books, 
culture clash was nowhere to be found during our in-
terviews and we couldn’t see the join. In New York (for-
mer home to Kaye Scholer), sources said: “There’s still 
a  very  New York  feel. There’s a work hard,  play hard 
atmosphere  here.”  Every Thursday and Friday the firm 
utilizes its  internal bar spaces for attorneys to gather, 
socialize and  “break down barriers”  –  many  fondly re-
ferred to ‘Garden Room socials.’ These were less popu-
lar in some smaller offices: “The firm made a big move 
to run socials everywhere but were unsuccessful in San 
Francisco, maybe due to its smaller size.” Socializing in 

http://www.chambers-associate.com
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the bigger offices tended to be practice group-spe-
cific, and a junior “was surprised by the lack of socials 
in  DC. Many  of us  have families and live in the  sub-
urbs, so they’d rather go home.”

“I think the word ‘reasonable’ is most apt 
to describe A&P.”

“We still have retreats and parties, they are just calm-
er” than at some more gregarious firms, another source 
assured us. “A&P makes time for fun, but the excitement 
of working here comes from the types of cases and work 
you get.”  Work hard, play hard indeed.  Juniors across 
the firm “appreciate the laid-back atmosphere,” with one 
summarizing: “I think the word ‘reasonable’ is most apt to 
describe A&P.”

Diversity & Inclusion
If A&P has  put as much effort into its diversity pro-
gram as naming its affinity groups – VALOR (Veterans 
and Affiliates Leadership Organization), ACCORD (At-
torney Community Championing Our Racial Diversity), 
and WISE (Women’s Initiative for Success and Empow-
erment),  it can only have been a success.  “Overall the 
firm takes  the initiative  to  be inclusive,”  interviewees 
said.  “There’s been  a conscious effort  during  recruit-
ing and we have programs  hosted by various affinity 
groups on social issues, which make the office feel more 
inclusive.” Inclusivity training sessions scored less posi-
tive feedback, but juniors were happy with the firm’s re-
cruitment efforts, mentoring, promotion opportunities 
and diverse staffing overall. “I’ve been told that diversity 
is a consideration for promotion prospects,” one noted.

http://www.chambers-associate.com
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www.chambers-associate.com Arnold & Porter Kaye Scholer LLP

Number of domestic offices: 10

Number of international offices: 5

Worldwide revenue: $961.2 million

Partners (US): 284

Associates (US): 472 (includes 41 staff 

attorneys)

Contacts

Main recruitment contact: 

Amanda Leslie, Firmwide Director of 

Attorney Recruiting

Hiring partners: Ellen Fleishhacker, 

Darren Skinner

Diversity officer: Anand Agneshwar, 

Diversity & Inclusion Committee Chair;

Brenda Carr, Director of Diversity & 

Inclusion

Recruitment details

Entry-level associates starting in 2020: 

Anticipated 66 (includes 10 clerks)

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 7, 2Ls: 63

Summers joining/anticipated 2020 split 

by office: 

Washington DC: 23, New York: 25, 

San Francisco/Silicon Valley: 9, 

Los Angeles: 5, Denver: 3, Chicago: 3, 

Houston: 2

Summer salary 2020:

1Ls: $3,655/week

2Ls: $3,655/week

Split summers offered? Case by case

Can summers spend time in overseas 

office? No

Arnold & Porter Kaye Scholer LLP
601 Massachusetts Avenue, NW. Washington, DC 20001-3743

Tel: 202 942 5000  Fax: 202 942 5999
Email: recruiting@arnoldporter.com
Recruitment website: www.arnoldporter.com/en/careers
Linkedin: Arnold & Porter Kaye Scholer LLP

Twitter: @arnoldporter
Facebook:
Arnold-Porter-Kaye-Scholer-LLP

Main areas of work
Our 1,000+ attorneys in 15 offices practice across more than 30 areas, including antitrust, 
corporate and finance, intellectual property, life sciences and healthcare regulatory, liti-
gation, real estate, and tax, provide clients a multi-disciplinary approach to their most 
complex legal issues.

Firm profile
Arnold & Porter is recognized for its regulatory experience, sophisticated litigation and 
transactional practitioners, and leading multidisciplinary practices. We are the firm of 
choice for 133 Fortune 250 companies. The firm’s core values of excellence in the practice 
of law, maintaining the highest standards of ethics and professionalism, respecting and 
promoting diversity and individuality among our colleagues, and maintaining a deep com-
mitment to public service and pro bono work, keep us grounded, focused, and evolving to 
meet new opportunities and challenges.

Recruitment
Law Schools attending for OCIs in 2020: 
Arnold & Porter interviews students from over 40 law schools across the country.  
Please visit our website for a complete list of job fairs and on campus interview programs.
www.arnoldporter.com/en/careers/law-students-trainee-solicitors/careers-recruiting-
events

Recruitment outside OCIs:
Please visit our website for interviewing and application options outside of OCIs.
www.arnoldporter.com/en/careers/law-students-trainee-solicitors/careers-recruiting-
events

Summer associate profile:
Our firm is a collection of independent, diverse personalities who share a common de-
votion to first class legal work and client service. We seek candidates with outstanding 
academic and extracurricular achievements, relevant work experience, as well as strong 
interpersonal skills and references.

Summer program components:
Our summer associates experience first-hand the firm’s strong commitment to excellence, 
diversity, pro bono work, and professional development, working side-by-side with our 
attorneys on actual client matters. We seek to match assignments to the interests each 
summer associate has identified, including pro bono work. Our summer associates par-
ticipate in the firm’s extensive training programs, including attending a retreat in one of 
the firm’s US offices. All summer associates have mentors and receive feedback on each 
assignment. Our summer program features a mix of events designed to appeal to a broad 
range of interests.
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Ashurst
Largest US office: New York

US offices: 2

International offices: 26

First-year salary: $190,000

Billable hours: 1,900 minimum

Summers 2020: 1

Revenue 2019: undisclosed

Partners made in 2020: 0

Famous for: Australian presence; UK silver 
circle status; projects prowess

On chambers-associate.com...
• Get hired: insider info

• Becoming a PPP lawyer – the view from Ashurst

Public-private partnership isn’t just a cool tongue twister, it’s also 
an exciting and fast-growing area of work for lawyers in the 
US. Enter Ashurst…

P1 is a hybrid supercar, made by British racing legends 
McLaren; P2’s a low-budget horror movie with a rubbish 
Rotten Tomatoes score. As for P3, that can only mean 
public-private partnerships between government bod-
ies and private developers. It’s P3 that globe-spanning 
Ashurst primarily deals with in its New York office. The 
firm’s Big Apple base stands out from others in the city 
thanks to its “unique” focus on transportation P3. “Not 
a lot of firms specialize in it,” according to juniors. “It’s 
more tangible than other practices – you can see we built 
a bridge or an airport – and that makes it exciting and fun.” 
ChambersGlobal recognizes Ashurst for its projects ex-
pertise, as does Chambers USA for the firm’s P3 prac-
tice. 

Ashurst boasts 28 offices globally, but until recently 
only had a US presence in New York. That changed in 
2020 when the firm set up shop in Los Angeles – the 
tiny team there has already started working with big cli-
ents like the Los Angeles, Honolulu and Sydney Metro 
systems. Cross-office staffing is so common at Ashurst 
that both US offices are home to large numbers of UK 
and Australian nationals. “I think it’s great they bring 
people from our network to come from overseas rather 

than only hiring newcomers, especially when they have 
more experience in P3 from their own countries,” a source 
said. 

Strategy & Future
Though they were clear that the New York office “has no 
intention to become a full-service giant,” juniors noticed 
“a lot of focus on growth.” Recruitment runs from bot-
tom to top – the firm’s hired more juniors and recently 
brought in two partners that specialize in Latin Ameri-
can finance, and municipal bonds and public finance 
respectively. “Expanding anything related to a corporate 
practice is also of interest – M&A and real estate might be 
options.” Real estate is also a growth option in Los An-
geles– the team there hopes to reach ten attorneys by 
the end of 2020. 

“…no intention to become a full-service 
giant.”

The Work
New York takes the majority of juniors, but Los Angeles 
will also be welcoming some as the office there grows. 
Most join the projects practice – one or two a year end 
up in the global loans group. “There’s not really a work al-
location system to speak of,” and associates get most of 
their work directly from partners; given Ashurst’s small 
US headcount, secondments to clients or other offices 

http://www.chambers-associate.com
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Get Hired
The firm tells us that summer associates should “get 
to know the team, be proactive and ask for guid-
ance if they’re unsure.” We’ve got more tips on our 
website.

are common, which sources considered “a really brilliant 
way to build relationships and find your feet.”

Most of the time, Ashurst’s team is working owner-side 
on P3 projects, “so our clients are government agencies 
working with a private partner to build a piece of infra-
structure. We see it from the bidding stage all the way 
through to completion and beyond.” The firm also repre-
sents some lenders and underwriters. Infrastructure is 
the focus (airports, toll roads, rental car facilities, rail 
and metro were all mentioned in our interviews), but 
associates may get to work on energy projects or so-
cial infrastructure like community centers, hospitals 
or sports centers. “What’s cool is that by focusing in on 
infrastructure, you actually end up being a generalist,” as-
sociates reasoned. “I get to handle all the different fac-
ets of projects in that field.” As the New York office is 
so small, “we don’t have the same staffing and paralegal 
capacity as other firms. Even as a third year I’m still do-
ing cross-reference checks.” Juniors were also inputting 
comments, conducting document review and managing 
“countless moving parts” during closings, “making sure it 
all gets where it needs to go.” Responsibility does come 
“once you’ve demonstrated your know-how – then project 
agreements and predevelopment agreements will be-
come your thing to handle.”

Projects clients: Georgia Department of Transportation, 
The Port Authority of New York and New Jersey, City of 
Los Angeles. Advised the Honolulu Authority for Rapid 
Transportation on a $1.5 billion rail project. 

“You can have direct face time with the 
clients.” 

The global loans group “collaborates regularly with of-
fices in the UK, Europe and, recently, Australia,” fully jus-
tifying the ‘global’ in its title. Fewer than ten attorneys 
are permanently staffed in New York; associates work 
on a dozen or so projects at a time. Most are lender-side 
deals for “big banks” including NatWest and UniCredit. 
Ashurst’s team works on a lot of security components 

for large lending matters elsewhere in the world; that 
makes up at least half the workflow, but the group 
also handles NYC matters, which sources described 
as “fun – they’re a lot more hands-on and you can have 
direct face time with the clients.” Practice group head 
Michael Neary is “super organized and knows exactly 
who’s working on what at all times because we touch base 
weekly.” Juniors here conducted document and certifi-
cate review; made checklists; communicated with op-
posing counsel; and drafted security documents, facil-
ity agreements and “all the different filings that go into 
securing the loan collateral.”

Global loans clients: Campari, Shagang, Allianz Global 
Investors. Advised ING on a $65 million revolving loan 
facility to healthcare private equity firm Quadria Capital, 
the world’s first sustainability performance-linked fund 
financing. 

Career Development
Associates told us there’s not a lot of formal training 
on offer “besides the usual CLEs.” Learning comes “on 
the job,” which our interviewees dubbed “a positive – it’s 
better to learn from partners sitting down and explaining 
things to you. Formal training is easily forgotten, whereas 
on the job it seems to stick really easily.”

“I’m definitely an Ashurst lifer – in it for 
the long haul.”

“As you move up, everything’s really open” when it comes 
to aiming for the partnership. “I’m definitely an Ashurst 
lifer – in it for the long haul,” more than one interviewee 
said. They felt the firm “wants to keep as many of us as 
they can. Not everyone wants to make partner, but they 
try to keep us happy and here for at least a while.” US 
associates may have a distinct advantage as “a lot of 
the Australian and British lawyers don’t stick around in 
New York indefinitely.” If US associates don’t want to 
stick around themselves, Ashurst is “more than willing 
to relocate you within the network. It’s really, really awe-
some – they let you live the life you want without having to 
leave the firm.”

Culture & Diversity
“We have such a unique culture,” juniors suggested. 
“Part of it has to do with having people from all over the 
world – lots of Americans, Australians and Brits – all in 
one place. It makes it a more interesting place to be on 
day-to-day basis.” Getting your head around all the dif-
ferent accents might be challenging, but interviewees 
adored their small office: “I love that I know everyone. 
We all get to hang out, and the associates in particular are 
quite close. We hang out even when we’re not forced to!” 

Rankings in Chambers USA
Projects

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 30 62
White - -
Black/African American - -
Hispanic/Latin American - -
Asian - -
Mixed/Other - -
LGBT - -

Though the New York office has “exploded in terms of 
attorney headcount” over the last few years, interview-
ees reckoned Ashurst has “managed to keep the family 
atmosphere. I find people to be very patient, supportive 
and nurturing; everyone’s positive and part of the team, 
without getting stressed.”

Growing headcount was one reason behind the recent 
office move from Times Square to hotly-tipped Hudson 
Yards. “We updated our technology and moved to an open 
floor space plan,” insiders revealed. “It’s a lot to happen 
at once, so there are some kinks that need working out.” 
Fortunately, firm-led weekly happy hours have survived 
the move. The Los Angeles office has a conventional 
setup in Santa Monica (happily, there is a beach view).

“…managed to keep the family 
atmosphere.” 

“Diversity gets a lot of attention here,” according to jun-
iors. “A lot is driven by the associates, but partners are 
totally on board to help too.” Official action comes in the 
form of events like an International Women’s Day panel 
talk on unconscious bias. “They did a simulation of dif-
ferent situations to get the audience involved,” we heard. 
“It was a very cool, interactive event.” The newly rejuve-
nated D&I Committee holds weekly lunches, quizzes 
and “events for July 4th, Thanksgiving and heritage days 
to learn the true history behind celebrations and create 
more awareness.” We heard a lot of praise for Ashurst’s 
commitment to female partners: “They just reached 100 
firm-wide. Management made it a big deal and put it in 
our email signatures.” That said, associates admitted 
“there hasn’t been as much of a focus on racial diversity – 
that could definitely use some improvement.”

Pro Bono
There were few complaints about Ashurst’s pro bono 
work: a coordinator circulates opportunities each week, 
including some global projects. “It’s a great network. 
We worked with an Australian charity that goes around 
in a van giving showers and clothes to homeless people,” 
a source told us. “Ashurst helped them incorporate and 
set up a US branch.” The firm’s American work includes 
charity incorporations, sponsorship and tax exemption 
arrangements as well as some immigration and do-
mestic violence cases. As juniors in New York are all in 
transactional practices, they were relieved to find that 
pro bono mostly follows suit: “We’ve had some litigious 
options, but I wouldn’t feel comfortable – I don’t know 
what to do and I wouldn’t want to mess up someone’s 
life!” They suggested senior attorneys “take pro bono 
seriously,” and while not all our interviewees had done 
pro bono work, those who had averaged 70 hours. As-
sociates can count up to 100 pro bono hours toward the 
billing target.

Pro bono hours
• For all (US) attorneys: 12,000
• Average per (US) attorney: 33

Hours & Compensation
Billable hours: 1,900 minimum

Following a change in policy in 2018, 1,900 hours earns 
associates 60% of a market bonus; they can get 100% 
if they hit 2,200 hours. Most of our interviewees had 
billed around 1,800 in the past year. Several said the bo-
nus policy change “didn’t go very well. There have been 
talks to change things again.” The firm confirmed that 
the structure will remain the same, with the potential 
to compensate associates above market. Despite these 
complaints, sources were largely happy with their lot: 
“Being paid a New York market salary is a really big deal 
considering Ashurst really isn’t an NYC-style firm.”

“It’s not miserable, it’s sustainable.” 

Typical working hours were hard to pin down: “There 
have been times when I’ve worked after midnight for 
three weeks straight,” a source said. “There have also 
been times where I’ve left at 4pm for a week, but I eat din-
ner at the office more than I don’t.” The saddest stories 
came from juniors who’d worked multiple 14-hour days, 
but even they insisted their lifestyle was “manageable, 
because we’re all consistently working a lot. It’s not miser-
able, it’s sustainable.” Busy all the time is perhaps bet-
ter than jarring ups and downs; there’s also a flexible 
working policy, and some of our interviewees did indeed 
work a day or so a week from home.

http://www.chambers-associate.com
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www.chambers-associate.com ABC Law Firm  

Head office: London, UK

Number of domestic offices: 2

Number of international offices: 26

Worldwide revenue: £641 million

Partners (US): 10

Associates (US): 25

Contacts

Main recruitment contact: 

Alexandra Pecora

ushrrecruiting@ashurst.com

Recruitment website: www.ashurst.com

Diversity officer: Matthew Tague

Recruitment details

Entry-level associates starting in 2020: 1

Clerking policy: No

Summers joining/anticipated 2020: 1

Summer salary 2020: $190,000

Split summers offered? No

Can summers spend time in overseas 

office? N/A

Ashurst
55 Hudson Yards, New York, NY 10001

Tel: 212 205 7000
Email: ushrrecruiting@ashurst.com
Website: www.ashurst.com
Linkedin: www.linkedin.com/company/ashurst

Main areas of work
Our offices in New York  and Los Angeles provide comprehensive legal services to US and 
global financial institutions and corporations.
Our US Projects team advises on all aspects of project financings in the US and coordinates 
closely with our offices in London, Sydney, Madrid, Paris, and Tokyo on delivery of 
world class market knowledge to our transactions. Our award-winning practice focuses 
on public-private partnerships (PPP) in all sectors including rail, road, airport, student 
accommodation, courthouses, water and waste and have worked on ground breaking 
transport and social infrastructure projects across the nation.
Our Global Loans practice is recognized by our clients within the industry to be one of 
the most innovative and solution orientated legal practices. We provide seamless coverage 
on a wide range of US and cross-border lending transactions, including leveraged and 
acquisition finance, corporate lending, lending to funds and lending to the insurance 
sector. We frequently provide advice to banks, financial institutions and funds who are 
themselves leading players in the market.

Firm profile
Ashurst is an elite global law firm with over 400 partners and a further 1,400 lawyers 
working in 28 offices across 16 countries. Unlike many other firms, infrastructure as 
an industry and an asset class is central to our global strategy and practice. We offer 
the international insight of a global network combined with local market expertise and 
knowledge.
Our vision is to be the most progressive global law firm. For us, ‘progressive’ is a mindset, 
an approach to how we do things. We instinctively take a fresh perspective on situations, 
exploring whether there are better ways of delivering practical, commercial solutions to 
the challenges our clients face in today’s rapidly changing business landscape.

Recruitment
Law Schools attending for OCIs in 2020: 
We recruit for Summer Associate positions through a resume collect. We post jobs at 
Columbia, NYU, Fordham and other top ranked schools.

Recruitment outside OCIs:
We recruit for Summer Associate positions through a resume collect.

Summer associate profile:
At Ashurst, we strive to provide a stimulating and rewarding experience for our summer 
associates. By working on top-quality transactions, it is our goal to present a realistic 
picture of life as a junior associate. 
Summer associates will be exposed to multiple practice areas during the summer program, 
including, but not limited to Projects and Global Loans. Our summer associates will also 
have exposure to both US and global deals and partners.

Summer program components:
We are looking for enthusiastic candidates who are eager to learn and grow with our US 
practice and offer competitive salary. This position is open to 2L students.
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Axinn
Largest US office: New York

US offices: 4

International offices: 0

First-year salary: $190,000 ($175,000 Hartford)

Billable hours: 1,800 required; 2,000 target

Summers 2020: 14

Revenue 2019: undisclosed

Partners made in 2020: 1

Famous for: antitrust and IP specialties; dedicated 
to boutique size

On chambers-associate.com...
• Get hired at Axinn

• Interview with managing partner Matthew Becker

Antitrust and IP go hand in hand with high expectations at this smart 
boutique. 

IF you need a recipe for responsibility, consider a small 
firm that’s taken a swift route to the top. Axinn is ex-
actly that, and associates found that “you’re treated 
as a business owner from day one.” Founded in 1997 by 
three Wall Street partners, Axinn quickly became one 
of the top antitrust firms in New York and the country. 
It’s by far the smallest practice achieving high Cham-
bers USA rankings, and benefits both from its pervasive 
business-minded spirit and from a singular focus on 
the intersection of antitrust, IP and litigation. The firm’s 
other established offices, in DC and Hartford, also do 
well for their size in antitrust and IP. A San Francisco 
office, opened in 2018, rounds out the firm’s footprint. 

Even in the 20 or so years it has been operating, Axinn 
has quickly amassed some impressive clients. Lawyers 
take on crucial matters for top players in the pharma-
ceutical profession, like Johnson & Johnson, and tech 
wizards like Google. Associates had noticed the two 
worlds colliding recently as the firm “has expanded be-
yond our traditional set of clients to new medical devices 
companies.”

Strategy & Future
Managing partner Matthew Becker outlines Axinn’s 
plans for the years ahead: “We are focused on increas-
ing in our core areas: antitrust, IP litigation and litigation.” 
No change there then. Becker reveals that “in the past 
two years we have grown more than any time in our his-
tory, with about a 10% increase in revenue and lawyers 
each year.” The firm has looked to larger firms to swell 
its ranks, taking advantage of the career blocks put in 
the way of talented lawyers by large firms’ narrow part-
nership structure.  

“The firm kickstarts your career.” 

But growth is a dangerous game for successful firms 
of this size. It risks diluting the special sauce that got 
them to this point in the first place. Our sources hinted 
that the firm “wants to have 100 attorneys by 2020,” but 
Becker assures us he knows Axinn’s place. “We are a 
boutique firm. We do not aspire to be a 1,000-lawyer firm. 
We expect further growth, but we don’t want it to be so ex-
pansive that we lose sight of our culture and core values.” 
Axinn has built itself as a place where entrepreneurial-
ism and creativity are encouraged and collaboration is 
easy. “Axinn works as one large office split across four 
locations; we have a very seamless culture.” Becker be-
lieves “there are many lawyers who are willing to work the 
long hours, but the very finest lawyers I have encountered 
in my career have remarkable passion for achieving the 
very best results for their clients. That passion is really 
the difference between a good lawyer and a great lawyer.”

http://www.chambers-associate.com
http://www.chambers-associate.com
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“We look for someone who’s interested in what 
we’re interested in. When big decisions come out 
of the DC Circuit, people here are tracking it.” You’ll 
find more insider info on the Bonus Features of our 
website.

The Work
Fortunately Axinn’s associates felt the firm provides 
work to be passionate about. “Axinn is a place where you 
get engaged in higher-level matters faster. The firm kick-
starts your career.” The antitrust and IP teams are home 
to most of Axinn’s juniors, with a small portion in the liti-
gation department. At the time of our research, the ma-
jority of juniors were based in New York and DC. Most 
of the work is handled cross-office. “It’s rare to have a 
matter staffed with folks from just one office.”

All Axinn’s associates have an assignment partner who 
allocates work. “At the beginning of the week you provide 
an estimate of your hours. The assignment partner then 
distributes the work equally. If you want more work or are 
particularly interested in a matter you can request it.” It 
sounds well organized, but our interviews suggested a 
level of informality remains: “Sometimes you’ll get as-
signments from people you pass in the hallway.” And this 
informality punched some worrying holes in the system. 
Sources disclosed that “better management could have 
prevented late nights, and in some cases a weekend of 
solid work. Partners sometimes forget about our sched-
ules and well-being.” Another associate added: “When 
an associate asks an assigning partner for more work, 
partners just send out emails to everyone. You go from not 
having any work to being bombarded.”

Antitrust attorneys found themselves occupied with 
“mergers and acquisitions, antitrust clearance, antitrust 
litigation and counseling for clients.” The eagle-eyed 
among you will have noticed that “in antitrust you have 
the ability to work on both litigation and deal work. You 
get a taste of both worlds.” Daily tasks for an antitrust 
junior could consist of “drafting motions, preparing wit-
nesses for government depositions and drafting white pa-
pers.” Another attorney told us that it’s “not uncommon 
for first, second and third years to be involved in meetings 
with the government. We help prepare presentations and 
develop ideas.” It is, as associates claim, a more interest-
ing range of tasks than you’ll find at many firms.  

Antitrust clients: Google, Thermo Fisher Scientific and 
The Ball Corporation. Acted as counsel and subject mat-
ter specialists for Google’s advertising business.  

For IP at Axinn, read patent litigation. “Patent litigation 
is the bread and butter of the IP work.” The only variety 
is added by a small amount of trademark and copyright 
work – “there are some partners focused on building that 
part of the practice” – some inter partes reviews, and 
“portfolio evaluations, which are liability assessments.” 
Though patent prosecution work is very rare, if poten-
tial IP associates want to take part in IPRs and post-
grant proceedings, they will need to be licensed by the 
Patent and Trademark Office (note that the firm doesn’t 
require associates to have the qualification; it might 
just be advantageous). Work here is pharma dominated. 
Many cases center on the production of generics (the 
cheaper versions of otherwise patented drugs) and the 
squabbles between pharma companies that want to 
produce them or own the patents. This often falls under 
the bracket of Hatch-Waxman litigation, after the law 
governing the approval process for generics. Associ-
ates’ role in this team was slightly less rounded than 
antitrust, involving “a lot of legal research. I’ve been 
searching for scientific references to invalidate a patent. 
Junior associates have a big role in finding and choosing 
expert witnesses too. We’re heavily involved in the dis-
covery work.” Juniors said they didn’t receive too much 
meaningful client contact. “We are given the opportunity 
to interact with clients but it’s more of a supportive role.”

IP clients: Johnson & Johnson, Teva Pharmaceuticals, Al-
vogen. Defended Par Pharmaceutical in a lawsuit filed by 
Impax Laboratories and AstraZeneca.

Hours & Compensation  
Billable hours: 2,000 target 

An unpredictable workload meant our interviewees’ 
hours were a bit of a mixed bag.”There have been 
months where I’ve billed over 300 hours and some where 
I’ve billed 140,” a junior explained. A more average day 
is from 8:30am to 7pm, with most associates “logging 
on for a couple of hours during the evening.” One associ-
ate told us: “I’ll often choose to work until 9pm to make 
sure my weekends are free.” These hours drew one inter-
viewee to reflect. “I knew I was going to work long hours; 
I didn’t think I’d be working until midnight three days in 
a row. It’s more stressful than I expected.” Being posi-
tive, this ratcheting up might be due to the firm’s recent 
growth. The firm also pays its associates a market sal-
ary, the same amount paid to lawyers at firms with a 
more… ahem… intense reputation for hours. One source 
also saw the silver lining: “There are 90 or so attorneys, 
and because there are fewer attorneys there’s more work 

Rankings in Chambers USA
Antitrust Litigation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 24 44
White 91 73
Black/African American 3 0
Hispanic/Latin American 0 4
Asian 6 21
Mixed/Other 1 2
LGBT 3 10

to go around. This means longer hours, but it also means 
more experience. If you’re being overworked you can call 
the mentors directly, we aren’t anonymous associates.”

Career Development
As associates continually lauded the responsibility they 
gained, they also praised how the firm supported their 
endeavors. Antitrust associates spoke of a three-day 
program where “you’re taught how to do a deposition and 
an opening statement.” There’s training to help develop 
attorneys’ profiles too. “This past year we had a business 
development presentation teaching us how to build up 
contacts.” This is something that is stressed by the firm. 
“They encourage associates to publish and get our name 
on articles, and to attend conferences.” Juniors are given 
a budget for networking too. “They want us to keep in 
touch with our law school friends – it’s important for the 
firm that you have connections.”

“It’s small enough where we are a little bit 
like a family.” 

Associates felt sure that partners here “don’t want to 
hold your hand or baby you.” As associates learn to walk, 
Axinn sets out a path to partnership which is clear. “Af-
ter eight years they look to move an associate to a counsel 
position, see how they get on, and then move them up to 
partnership.” The firm told us some high-achieving as-
sociates do move directly up to partner.

Culture & Diversity  
Most juniors commented on the fluidity of the firm’s cul-
ture across locations. “There are a lot of visits, and every 
day you’re in contact with folks from other offices.” As-
sociates described the atmosphere as “family-oriented, 
progressive and hard-working. It’s small enough where we 
are a little bit like a family. It’s very rare that you don’t 

know something about what a person does outside of 
work.” An associate from the New York office agreed: 
“You have very casual relationships. I’ve never felt intimi-
dated by anyone – they treat you like peers. They want to 
hear your ideas and they’ll give you attention if you need 
it.” Associates could reel off a list of social events too: 
“We have quarterly social outings, we had a baseball 
game, a hockey game, a summer pool party, a trivia night. 
Every summer one counsel at the firm has a giant barbe-
cue.”

Although described by associates as being a “predomi-
nantly white firm,” Axinn is taking some steps to address 
the issue. The firm has a diversity committee and female 
affinity group. Sources had also attendedunconscious 
bias training. Lateral hires have also helped to bring in 
more women at partner level, and sources felt they’d 
seen more diverse summer intakes recently. Diversity 
among the associate group isn’t the issue, however: Ax-
inn’s diversity statistics at the partner level make poor 
reading. The firm isn’t Mansfield Rule 2.0 certified, and 
in 2019 only 4% of the firm’s partners were from a mi-
nority ethnic group; only 19% were women. Things do 
seem to have improved, with a 9% ethnic minority and 
24% female partnership achieved in 2020.

Pro Bono 
Associates have a 100-hour limit on the pro bono work 
which can count toward their billable target. However, 
the firm is flexible. “The firm is willing to work with you 
on a case-to-case basis. Some associates last year spent 
700 hours of pro bono on one case. You’re not required 
to do pro bono work, but it’s there if you want it.” When 
looking for pro bono opportunities, juniors “have a des-
ignated pro bono partner who actively sends us oppor-
tunities via email,” and there are quarterly meetings to 
publicize pro bono cases. An antitrust associate said 
the firm tends to focus on “immigration work, but we also 
have opportunities to do corporate pro bono, there’s a lot 
of flexibility.” Recent work has come from Washington 
Area Lawyers for the Arts, while the firm won an award 
for a case alleging excessive force and First Amend-
ment rights violations against Montgomery County po-
lice officers.

Pro bono hours
• For all US offices: 3,041
• Average per US attorney: 61.8

http://www.chambers-associate.com
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Head Office: New York, NY

Number of domestic offices: 4

Partners (US): 34

Associates (US): 51

Contacts

Main recruitment contact: Rachel Rosado

(rrosado@axinn.com)

Hiring partners: Nick Gaglio, 

Ted Mathias and Don Hawthorne

Diversity officer: Jason Murata

Recruitment details

Entry-level associates starting in 2020: 13

Clerking policy: Case by case basis

Summers joining/anticipated 2020: 14

Summers joining/anticipated 2020 split 

by office: New York: 8, 

Washington DC: 5, San Francisco: 1

Summer salary 2020:

2Ls: $3,654 per week

Split summers offered? Case by case 

basis

Axinn
114 West 47th Street, New York, NY 10036

Tel: 212 728 2200   Fax: 212 728 2201
Email: recruiting@axinn.com
Recruitment website: www.axinn.com
Linkedin: axinn-veltrop-&-harkrider-llp

Main areas of work
Antitrust, intellectual property and complex litigation.

Firm profile
Axinn combines the skills, experience and dedication of the world’s largest firms with 
the focus, responsiveness, efficiency and attention to client needs of the best boutiques. 
The firm was established in the late 1990s by lawyers from premier Wall Street firms with 
a common vision: provide the highest level of service and strategic acumen in antitrust, 
intellectual property and high-stakes litigation. Axinn’s lawyers have served as lead or co- 
lead counsel on nearly half a trillion dollars in transactions and, in the last 10 years alone, 
have handled more than 250 litigations.

Recruitment
Law Schools attending for OCIs in 2020:
Antonin Scalia, Berkeley, Columbia, Duke, Georgetown, George Washington, Harvard, Ford-
ham, New York University, Stanford, UPenn, Washington University in St. Louis, University 
of Chicago, University of Connecticut, University of Michigan, University of Virginia, Yale, 
UCLA

Recruitment outside OCIs:
We visit various diversity and practice group focused job fairs, including NEBLSA, Laven-
der Law, Bay Area Diversity Fair and the Patent Law Interview Program.

Summer associate profile:
Axinn looks for candidates who are not only bright and motivated, but have the attitude of 
‘thinking like an owner.’ Axinn is not just a place to work, but a place to start your career with 
sophisticated practices that require being team oriented, a self-starter, analytical, resourceful 
and innovative. Axinn seeks students who have achieved academic excellence and are among 
the top 25% of their law school class. Top 10% class ranking, law review and moot court experi-
ence is preferred. For the antitrust group, Axinn prefers that candidates have an economic or 
finance degree/background. Science or engineering backgrounds are preferred for candidates 
who wish to work in IP. Patent bar admission is a plus for IP candidates.

Summer program components:
During their summer with Axinn, associates attend internal meetings and seminars to famil-
iarize themselves with lawyers, clients and a range of projects that comprise our practice. In 
addition, Axinn attorneys and outside professionals provide training in such topics as legal 
writing, litigation strategy and how to effectively utilize firm resources and support services. 
Each training experience emphasizes ‘learning by doing’ and serves to enhance opportunities 
for summer associates to develop, exercise and build confidence in their skills. Each summer 
associate is assigned a partner and associate mentor, who are available to prioritize assignments 
and act as a sounding board. Axinn combines the prestige of a large firm with the collegiality of 
a boutique. Summer associates are invited to join events such as wine tastings, theater, sporting 
and museum outings and cooking classes.

Org ID: 64283 5 Out Authorised by: ......................................................................   Date: ............................
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Baker Botts LLP
Largest US office: Houston

US offices: 7

International offices: 7 

First-year salary: $190,000

Billable hours: 2,000 requirement

Summer 2020: 123

Revenue 2019: $751.1 million (+10.7%)

Partners made in 2020: 14

Famous for: Texan heritage; energy and IP 
work; bookish charm

On chambers-associate.com...
• Get hired: the route to Baker Botts

Energy work is the “calling card” of Baker Botts, and technology is 
another major sector for the Texan titan. 

APPLE, toast, marshmallow and, alas, earwax… Harry 
Potter fans might recognize these as some of the known 
flavors of Bertie Botts Every Flavor Beans. Swap candy 
for the legal industry and at this Botts you’ll find flavors 
of technology and a whole lot of energy – “Houston is 
the energy center of the US, after all!” One junior in HQ 
said: “Practicing law in Houston is almost synonymous 
with Baker Botts. We have such deep roots here and a 
massive name in Texas.” Here at Chambers Associate, 
we’re usually skeptical of such mighty claims, but Baker 
(jointly) rakes in more top-tier Chambers USA rankings 
in the state than any other firm – specifically for its work 
in environment, IP, appellate litigation, securities litiga-
tion, real estate, and tax. 

As for its deep roots, Baker Botts has been booming in 
Texas since before the state was even born (or before it 
became part of the United States at least). Starting life 
in 1840 alongside players in the budding Texan railroad 
system, Baker Botts has blossomed over the past 180 
years into a multi-practice, multi-jurisdictional mega 
firm, with half of its 14 offices located overseas in Asia 
and Europe. The firm’s strength in the energy sphere is 
best demonstrated by two top-tier rankings: Chambers 
USA rates its projects work in oil and LNG (that’s lique-
fied natural gas), while Chambers Global puts its world-
wide projects and energy work in oil and gas among 

the best in the world. No wonder associates described 
themselves as “very intellectual – we’re the nerdiest law 
firm in Texas!” The firm also has offices in Dallas and 
Austin, as well as bases in DC, New York, San Francisco 
and Palo Alto.

Strategy & Future
Associates described a “financially conservative and 
risk-averse” approach at Baker Botts, “which means that 
we step into opportunities after we’ve seen how others 
have stumbled.” In the Houston HQ, those opportunities 
might be “branching out to startups” and working more 
with companies in renewables. “Our calling card has al-
ways been our work in the oil and gas sector,” one junior 
pointed out. “We’ll still be an energy-focused firm, and it’s 
exciting to be on the forefront of renewables.”

The Work
Around two-thirds of junior associates are hired into the 
firm’s Texas offices, with most in Houston, and around 
ten apiece in Dallas and Austin. Outside the Lone Star 
State, most juniors could be found in DC and New York. 
A couple of juniors are hired into the Palo Alto and a 
solo junior was recruited in the San Francisco office, 
which opened in 2015. Over a third of juniors joined the 
litigation group, making it the largest represented on 
our list, followed by corporate and IP. A handful of asso-
ciates joined the global projects group, and there were 
just a couple in tax. A formal work allocation process 
“kicks things off when you start,” but it’s soon replaced 

http://www.chambers-associate.com
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“The interview process is much more meaning-
ful and effective if the student can articulate why 
they are specifically interested in our firm and the 
particular geographic market.” We’ve got more info 
on our website.

by a more informal setup of partners approaching jun-
iors with offers of work. Juniors can also “take control 
and offer assistance to partners working on things that 
interest me.”

“Learning about the special crystals used 
in solar fields was fascinating.”

The litigation department handles all kinds of securi-
ties, insurance, environment and white-collar matters 
in both a contentious and regulatory capacity. As you’d 
expect, Houstonians bag themselves a lot of energy-
related litigation. Those working on typical oil and gas 
matters may be able to “help with the strategy of the 
case, pick and interview the experts, and then draft the 
expert reports.” Juniors were also excited to get on “su-
per rewarding” renewable energy matters: “It’s great for 
the environment, great revenue for the companies, and 
great experience for us. It’s win, win, win in my book!” 
Over in DC, one source reckoned “about 50% of my work 
is appellate work, and a fair bit of that is Supreme Court 
related.” Lucky them – not everyone will get that kind of 
work. Regulation work gave juniors a shot at “drafting 
comments to federal and state agencies,” and they also 
helped troubleshoot compliance issues. More general-
ly, junior litigators can expect to do the usual research, 
memo writing and doc review. Some also got the oppor-
tunity to attend depositions and draft summary judg-
ment motions and arguments.

Litigation clients: Philips, Samsung, Chevron. Repre-
sented Dr Pepper in a series of lawsuits challenging the 
word ‘diet’ on the labels of the soft drink Diet Dr Pepper.

The corporate group handles a mix of M&A, capital 
markets, securities and private equity matters. One as-
sociate reckoned their work was “70% private M&A and 
30% capital markets.” Unsurprisingly, working with big 
energy companies is typical. Working with a solar com-
pany proved popular, for example: “Learning about the 
special crystals used in solar fields was fascinating.” But 
the practice is broader than just the energy industry. 
New York, for example, has a niche in media and tel-
ecom transactions. Austin does some aviation finance 
and public securities work – “that law is complicated and 
really hard to research!” Associates here also noticed 
the office was tapping more and more into the city’s 
tech scene. Juniors undertook a lot of research and 
were responsible for “putting together huge disclosure 
documents – you have to really get into the depths of un-
derstanding the business.” Other tasks included drafting 
purchase agreements, sections of offering memoranda, 
sections of arguments and “a lot of general transaction 
maintenance like checklists, checking in on people and 
corresponding with local specialists.”

Corporate clients: BP, NASCAR, Carrizo Oil & Gas, El 
Paso Electric Company. Represented engineering and 
construction company McDermott International in its $6 
billion merger with Chicago Bridge & Iron Company.

Associates outlined three prongs to the IP group: pat-
ent prosecution (filing patents), patent transactions 
(buying and selling patents), and patent litigation. “It’s 
attractive as a young lawyer to get experience in the dif-
ferent types,” interviewees said, adding that it was also 
fairly “challenging.” Over time, “you generally gravitate 
to a niche. I’m going into my third year and I had a discus-
sion yesterday about working in transactional or litigation 
groups.” It’s common to start out with patent prosecu-
tion work as the “process-y” nature of the work makes 
it accessible to juniors. Juniors reported interviewing 
inventors, drafting applications and responding to chal-
lenges. Associates reckoned those with tech or elec-
tronics backgrounds had a better chance of getting 
litigation experience. The work here encompasses big 
tech disputes, International Trade Commission matters 
and a few district court cases. Juniors were responsible 
for research, analysis and discovery, as well as meeting 
experts, creating presentations and drafting portions of 
motions and petitions. 

Meanwhile, medical and chemical backgrounds can 
come in handy for the transactional work, as juniors of-
ten do “landscape diligence” for medical device manu-
facturers – it means helping the client get a sense of the 
market they want to enter. This New York junior said: 
“What I find most interesting is assessing acquisition 
opportunities and identifying potential targets based on 
their portfolio.” Other transactional tasks for juniors in-

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Climate Change

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

Intellectual Property

International Arbitration

Litigation

Projects

Real Estate

Tax

Technology

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Women 21 45
White 86 73
Black/African American 2.2 3
Hispanic/Latin American 4.3 5
Asian 5.4 12
Mixed/Other 2.3 7
LGBT 2 3

cluded searching through patent databases, reviewing 
results and writing up their findings. 

IP clients: Mastercard, Dell, Toyota, Facebook. Repre-
sented FUJIFILM in competitor lawsuits against Sony 
concerning magnetic data storage tapes and cartridges.

Career Development
Juniors are assigned mentors when they start at the 
firm, but our interviewees reckoned “they never pan out 
because partners are too busy.” Still, most felt that the 
partners at Baker Botts had junior associates’ long-term 
goals in mind: “They’re interested in getting young law-
yers out to develop the soft skills we need to hopefully 
one day put together a book of business.”

“There are partners that have been here 
their entire career.”

While no one really lamented the absence of a strict 
mentoring system, some thought that the yearly evalua-
tion system could benefit from some tweaks: “They read 
out comments that everyone has written, but you don’t get 
to keep the comments, so it’s not helpful.” As is the case 
at many BigLaw firms, associates felt that the path to 
partnership at Baker “isn’t made clear or easy.” Some 
reckoned those who make it past the five-year mark at 
the firm tend to stick around for the long haul: “There 
are partners that have been here their entire career.”

Hours & Compensation
Billable hours: 2,000 requirement

Associates were unanimous that reaching the billing 
target “hasn’t been difficult in the slightest.” A big state-
ment – but it checked out in our interviews. We heard 
of juniors’ annual hours coming in between just under 
2,000 hours and all the way up to a daunting 2,500 
hours. Bonuses are lockstep, with extra amounts award-
ed to those who go above and beyond, which “goes a 
long way to making long hours easier.”

“Leaving at 2am every day for a week can 
happen – but so can leaving at 4pm.”

Juniors typically found themselves in the office from 
9am to 7pm, “and if I’m really busy, I log back on again 
after dinner.” This was common across offices, summa-
rized best by this corporate interviewee: “Leaving at 2am 
every day for a week can happen – but so can leaving at 
4pm.” Associates in Texas were “perfectly satisfied” with 
their market-level salary, though New Yorkers were left 
(jestingly) sour: “The cost of living in Texas makes me 
question why I’m living in New York when I could be saving 
so much more in Texas. I guess I can always move there…”

Pro Bono
“Baker Botts is really committed to servicing the commu-
nity,” junior associates told us proudly. In the wake of 
Hurricane Harvey, the firm sent their best and bright-
est from across offices to “help with recovery and out-
line services available for victims.” More regular work 
includes helping nonprofits, divorce work, veteran af-
fairs, saving people from death row, and asylum and im-
migration work – “people really feel the urgency for that 
work right now.”

Juniors appreciated the firm’s attitude toward pro bono, 
explaining that “judges have reached out to Baker Botts 
in times of crisis, and people have been allowed to drop 
their work and step into trial straightaway.” Associates 
can bill all pro bono hours toward their target... within 
reason. Though some of our interviewees hadn’t done 
any pro bono, we heard of juniors logging between tens 
and hundreds of hours.

Pro bono hours
• For all US attorneys: 42,529
• Average per US attorney: 69.6

Culture
“They say Baker Botts is a nerdy law firm within Texas,” 
associates recalled from their application days. ‘Intel-
lectual’ was the preferred term by interviewees across 
most offices, though a Houston junior voiced that 
“sometimes the pendulum can swing too far – there’s not 
a whole lot of excitement here.” Lots of associates have 
young families, so “we’re not going out crushing beers 
with friends!” Most of our interviewees were advocates 
of the quiet life: “I like being left alone in my office to 
do my own thing. That’s the personality type that thrives 
here.” And while litigation associates described them-
selves as “the bookworms” of the firm, we heard “corpo-
rate is a little bit more social.”

In Houston, “we lunch together and it helps to spread the 
load because you can tell which people are slammed and 
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need assistance!” Juniors loved working in the downtown 
area of the city too, which “has amazing food places and 
cool stuff popping up.” Austin associates described “a 
smaller legal community which is very friendly.” This of-
fice is about to move from its current downtown spot to 
a “more up-and-coming location.” DC has just complet-
ed its own move – the new digs are “next to the Warner 
Theater near the White House. We’re going from dark 
wood to having glass and treadmill desks!” New Yorkers 
described a “supportive” culture, adding: “We don’t feel 
like a Texas firm in New York – I don’t notice the Texan side 
that much outside some of the work.”

Diversity & Inclusion
“We’ve had a big diversity push in the last couple years,” 
juniors agreed, “but there are growing pains.” Interview-
ees pointed to diversity workshops and affinity groups 
as examples of the firm’s efforts to focus on diversity 
and inclusion. Affinity groups hold events for days of 
significance and meet up every quarter. “I wish they did 
more,” one shared. “Networking opportunities would be 
nice.” The recent hiring of diversity chair Kathy  Bow-
man-Williams has got people feeling hopeful: “She’s 
really cool and going to try get things in shape.” Texan 
associates highlighted that “the firm is good at support-
ing young families,” and an Austin associate praised the 
firm’s retention of women in particular.

http://www.chambers-associate.com
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Head Office: Houston, TX

Number of domestic offices: 7

Number of international offices: 7

Partners (US): 249

Associates (US): 363

Contacts

Main recruitment contact: 

Elizabeth Krichmar, Director of Recruiting

Hiring partner: John Martin, 

Partner-in-Charge, Recruiting

Diversity officer: Kathy Bowman-Williams, 

Director of Diversity & Inclusion

Recruitment details

Entry-level associates starting in 2020: 42

Clerking policy: Yes

Summers joining/anticipated 2020: 123

Summers joining/anticipated 2020 by 

office: Austin: 17; Dallas: 19; 

Houston: 33; New York: 16; Palo Alto: 4; 

San Francisco: 11; DC: 20

Summer Salary 2020:

1Ls: $3,654/week

2Ls: $3,654/week

Post 3Ls: $3,654/week

1Ls hired? Yes

Split summers offered? Splits between 

offices are limited and available on a 

case-by-case basis

Can summers spend time in overseas 

office? No

Baker Botts LLP
910 Louisiana, Houston, Texas 77002-4995

Tel: 713 229 1234   Fax: 713 229 1522 Twitter: @bakerbotts
Email: recruiting@bakerbotts.com Facebook: BakerBottsLLP
Recruitment website: www.bakerbotts.com/careers/ Instagram: @bakerbotts

LinkedIn: baker-botts-llp

Main areas of work
Based on our broad experience and our in-depth knowledge of our clients’ industries, we 
are recognized as a leading firm in energy and technology. Core practice areas include 
project development and finance; corporate transactions; complex business litigation; 
international arbitration; antitrust; intellectual property; environmental; compliance and 
enforcement; tax; employee benefits; and real estate. 

Firm profile
Baker Botts is a globally respected law firm with 725 lawyers and 14 offices around the 
world. We are driven by the highest ethical and professional standards. This professional-
ism, combined with industry knowledge and insights and our understanding of the law, 
helps us to deliver effective, innovative solutions for our clients.  
For more than 177 years, Baker Botts has delivered results-oriented services, establishing 
us as a leading law firm. Our reputation is complemented by our leadership in govern-
ment, the judiciary and our communities. Regardless of size, sector or jurisdiction of a 
client, our commitment is to help achieve their business objectives.

Recruitment
Law Schools attending for OCIs in 2020: 
Baylor, Berkeley, Cardozo, Chicago, Columbia, Cornell, Duke, Fordham, George Mason, 
Georgetown, George Washington, Harvard, Houston, Loyola Patent Program, Michigan, 
Northwestern, Notre Dame, NYU, Pennsylvania, SMU, St. John, Stanford, Texas, UC Hast-
ings, UCLA, UC Davis, USC, Vanderbilt, Virginia, Washington University, Yale, Bay Area 
Diversity Career Fair, Boston College/Boston University Job Fair, Harvard BLSA Job Fair, 
Lavender Law Job Fair, San Francisco IP Job Fair, Southeastern Minority Job Fair, and 
Texas in NY. 

Recruitment outside OCIs:
Write-ins, Referrals, Judicial Clerkships, Baker Botts Winter 1L Open House (all US of-
fices)

Summer associate profile:
Baker Botts lawyers are selected from the top graduates among the best law schools. We 
have formally established a set of core attributes we seek in candidates; some of which 
include leadership, collegiality, dedication, and commitment to excellence.  

Summer program components: 
Our philosophy is to allow summer associates to sample work in practice areas in which 
they are interested. Written and oral work evaluations are strongly encouraged and moni-
tored. Each summer associate has both partner and associate advisors. All summer as-
sociates receive formal performance evaluations during the summer program. Baker 
Weekend, the cornerstone of our summer program, brings together summer associates 
and lawyers from all seven of our U.S. offices for a weekend of training and social events. 
Our summer associates learn about our firm through interactive panel discussions and 
informal break-out sessions with firm leadership and enjoy socializing with each other and 
our attorneys in a fun, casual setting.

Org ID: 3573 5 Out Authorised by: ......................................................................   Date: ............................
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Bracewell LLP
Largest US offi ce:  Houston 

US offi ces:  8 

International offi ces:  2 

First-year salary:  $190,000 in most offi ces 

Billable hours:  2,000 requirement 

Summers 2020:  35 (20 2Ls, 15 1Ls) 

Revenue 2019:  $284 million (-5.3%) 

Partners made in 2020:  3 

Famous for:  three-sector focus on energy, fi nance and 
technology; highly regarded oil and gas expertise; healthy 
long-term career prospects 

 On chambers-associate.com... 
•   Get hired: brace (yourself) well for Bracewell’s hir-

ing process 

•  Interview with managing partner Greg Bopp  

 Bracewell’s swell Southern culture and nuclear reputation for all things 
energy means “you’re hard pressed to fi nd any juniors who’ve left in the 
past three years.”  

 SO why did newbies adopt the Brace position? It comes 
down to PPP (not public-private partnerships, though 
the fi rm handles a fair few of those). Associates were 
actually attracted to the people, prestige and practice 
groups. Enamored interviewees reminisced about the 
beginning of their Bracewell love story:  “They were so 
encouraging even though I was a student and really took 
an interest in me as a person,”  and  “they came across as 
real people who can have a good time and not spend eve-
ry waking moment on every working detail.”  Others were 
fueled by the Bracewell name, especially in the energy 
sector:  “We’re associated with the upper echelon of oil 
and gas companies.”  Bracewell’s generated a host of 
high-class rankings in  Chambers USA , from power and 
renewables to oil & gas regulation, litigation and trans-
actions. Bracewell’s nabbed 22 lateral partners in only 
18 months, spread across several of the fi rm’s offi ces. 

 That’s not to say Bracewell is a one-trick pony; the fi rm 
is also home to a top-ranked fi nance group, which just 
hired two new public fi nance partners in  Dallas . More 
than half the second and third years on our list could be 
found in BRS – not the Boston Red Sox, unfortunately, 

but the Business and Regulatory Section, which is the 
umbrella group for all things transactional, ranging 
from corporate & securities and tax to oil & gas and 
fi nance. Litigation was the second most popular des-
tination, while technology and fi nancial restructuring 
were home to only three associates between them at 
the time of our calls.  

 The Work  
 BRS newbies in  New York  and  DC  are put in a pooling 
system when they fi rst arrive:  “You work with as many 
attorneys as possible in your fi rst year, across the whole 
section,”  with the intention associates will eventually 
gravitate toward a more specifi c group. In practice, jun-
iors end up working  “with two or three partners 90% of 
the time.”  Other offi ces use different group-based sys-
tems; we heard  “the majority of work comes from people 
stopping by your offi ce.”

 “Attorneys refer to their deals as sexy, 
and mine was about as good as it gets.” 

 Given Bracewell’s  Texan  roots, BRS is centered on the 
energy space fi rm-wide;  “Bracewell’s specialty is energy, 
and renewables is a growing practice here in Houston.” 
 This translates as representing the big-name energy 
producers like Shell and BP in upstream, midstream 
and downstream work: you’ll get used to these indus-
try terms, which represent the stages of the energy 
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Get Hired
“Be sure to familiarize yourself with the major 
practice groups in the office you’re interviewing for,” 
sources at the firm told us. We’ve got more tips and 
tricks on our website.

supply chain from oil exploration through to usage in 
gas pumps and light bulbs. Within their first couple of 
months, one junior was staffed on an offshore acquisi-
tion worth hundreds of millions: “Attorneys refer to their 
deals as sexy, and mine was about as good as it gets.”

It’s not all about oil, though. Even in Houston “a lot of the 
deal work happens here because it’s the biggest office.” 
These folks handle “anything involving public law, like 
real estate work for nonprofits,” as well as various other 
flavors of work. Interviewees were pleased to report: 
“We work with people down the street from us, which 
makes the work more real.”There’s frequent cross-office 
coordination with Dallas on financing deals: “You have 
your hands in everything on big deals and work closely 
with the client, which is fun.” DC collaborates occasion-
ally with Austin on environmental matters, but being 
based in the capital, most folks busy themselves with 
state and federal regulations: “The work is cyclical with 
elections – a big part of what we do is advising on the im-
plications of changes in the administration and getting a 
handle on policy changes.”

Corporate  clients:  Apache, Phillips 66,  Société Géné-
rale. Represented Kinder Morgan in the construction, 
operation and ownership arrangements for a natural gas 
pipeline which will run from Texas to the Gulf.   

Litigation work is “pretty broad – we have clients all over 
the place, which I like because there’s always something 
new to learn.” That said, there’s a lot going on with drill-
ing operators, pipeline constructors and petrochemical 
companies, so it seems the client base is still pretty en-
ergy-centric. In any case, juniors are expected to “take 
ownership by knowing the facts and bringing theories to 
the partner.” The jury’s out on how enjoyable litigation is 
given the erratic nature of workflow: “I was slow for long 

stretches in my first year, doing doc review for months on 
end. I didn’t even get to prepare basic motions, which I’d 
been expecting to.”   Another was concerned: “My prac-
tice revolves around really mundane discovery disputes 
which is draining and unfulfilling.” More positive reviews 
highlighted Bracewell’s robust white-collar practice: 
“The special master of the Mueller investigation is here 
in NY, which opened the door to lots of other work,” like 
the investigation into the Archdiocese of New York’s 
personnel files.

Litigation  clients:  HTC, Baker Hughes, Credit Sui-
sse. Defended Houston City against allegations its police 
department violated the Constitution by delaying com-
pulsory post-arrest hearings. 

Pro Bono
… is something that’s “really been emphasized in the past 
quarter,” following the appointment of new firm-wide co-
ordinators in 2018. Leaders in DC “want us to be more in-
volved in Veterans’ cases so organizations come in and do 
lunch-and-learns with us.” Like the majority of New York 
firms, Bracewell partners with Her Justice, a nonprofit 
which works with disadvantaged women: “You really get 
to take the reins in those cases.” Houston partners with 
the local Bar Association, and every month a few at-
torneys go to call-in clinics “to solve people’s short-term 
problems.” It’s a popular option for transactional juniors 
who can be disadvantaged “just because typically a lot 
of pro bono involves litigation.” Attorneys can credit 100 
pro bono hours total, and if nothing on Bracewell’s list 
tickles your fancy, it’s “pretty easy” to bring in your own 
matters: “You need a partner to sponsor it, and as long 
as Bracewell is familiar with the organization they’re very 
willing to let you pursue it.”

Pro bono hours
• For all attorneys across all US offices: 9,360
• Average per US attorney: 30

Hours and Compensation 
BRS as a whole “deals with institutional clients in dif-
ferent time zones,” which averages out to a 9am-7pm 
working day. Hours can vary depending on which sub-
group associates are in; the finance team “reacts to the 
government schedule,” so are on an earlier 8am-5pm 
timetable. Ten-hour days are the norm over in litigation: 
“You’re supposed to be responsive at all times, including 
weekends.” Associates are expected to be in the office 
most days, which disappointed some given that “other 
Cravath-scale firms let you work from home at least once 
a month.” The trade-off is “I can work out or see friends 
every night.” 

Billable hours: 2,000 requirement

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Climate Change

Corporate/M&A

Energy & Natural 
Resources

Environment

Labor & Employment

Litigation

Projects

Real Estate

Technology

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 23 47
White 91 81
Black/African American 3 4
Hispanic/Latin American 3 7
Asian 2 5
Mixed/Other 1 3
LGBT 1 3

There isn’t a “concrete” billing target, but attorneys 
aim to hit around 2,000 hours, which is compulsory to 
get market bonus. The more you bill, the higher your 
bonus will be, though there isn’t a definitive policy on 
the exact increase. Some sources felt “2,000 isn’t really 
achievable,” which was more of a concern for litigators 
“because there isn’t always enough work to go around – it 
sucks when you don’t have enough to do and have to sit 
around.” The firm told us that associates can work their 
schedule as they choose. It’s possible to boost hours by 
doing pro bono, and “Bracewell sponsors diversity events 
at law schools so if you attend you can credit those hours,” 
though interviewees weren’t sure how many hours ac-
tually count.

“I can work out or see friends every night.”  

Diversity & Inclusion 
Interviewees were disappointed with the number of 
partners of color at the firm. Increasing diversity via re-
cruitment in the city “is really difficult because there are 
so many firms that associates can join.” Over in Houston, 
the firm sponsors tables at minority ethnic Bar Associa-
tion events, and sources were pleased that “Bracewell 
lets associates lead those, rather than handling from the 
top down.” 

Representation is slightly better on the gender front; 
the majority of the recent partnership class were wom-
en, although “there aren’t as many female partners as I 
would like.” Despite the stereotype that the energy in-
dustry is male-dominated, “we have several really cool 
young female partners and we host events specific to 
women in the energy industry.” 

We heard there’s been “significantly more awareness 
about mental health in the past year,” which interview-
ees appreciated following recent tragedies across the 
legal industry. Sources praised the firm “for doing eve-
rything in its power to support those affected,” including 
the launch of the BWell initiative in 2019.   There are 
now quarterly well-being seminars centered on mental, 
physical, financial and community well-being. Sources 
enthused “there’s now a broad dialogue which is really 
neat; every partner I work with, partners on the committee 

and admin staff were all at the first seminar,” hosted by 
well-known attorney and counselor Patrick Krill.

Culture & Career Development 
“The people are the best thing about working here,” de-
clared one associate. “Because Bracewell was founded in 
Houston there’s a Southern culture – loyalty is respected, 
so we’re not just doing lateral hiring.” This source pointed 
out it’s common for many firms to grow by acquiring 
entire groups from rival firms, “which means people 
don’t know each other so well so they just bounce,” but at 
Bracewell, “lots of the partners have been here since they 
were summers which means there’s a cohesive, fraternal 
culture.” This doesn’t mean it’s an old boys’ club: “I’m 
never hesitant to suggest ideas to partners because I’ll 
know they’ll listen to me; they don’t have egos and they’re 
not yellers.” This is bolstered by the Associate Commit-
tee – a direct channel between associates and partners: 
“We’re the sounding board when they’re rolling out new 
tech and they’re incredibly receptive to us because they 
know we have to work with it the most.”

“We’ve got a good thing going and we 
know it.” 

Associates benefit from the unusually low partner-to-
associate ratio: “From day one the firm is really good 
about touching base on career development; lots of peo-
ple started as associates and built nice careers.” Rookies 
participate in either a litigation or BRS bootcamp when 
they first arrive, followed by monthly CLEs presented 
by partners and senior associates. Formal business 
development training begins around third year, but 
there are annual associate-only business development 
events “where we invite contacts that are on our level, like 
a junior banker, and the idea is we grow through the pro-
fession together.” 

On the social side, “there aren’t any compulsory activi-
ties, which I appreciate. People are really understanding 
of your life outside work.” The NY office’s managing part-
ner hosts an annual picnic for all staff and attorneys at 
his home “which everyone looks forward to – it’s fun get-
ting to know everyone’s family.” The social calendar re-
ally ramps up during the summer program – last year’s 
highlights include a city-wide scavenger hunt, baseball 
games and a design-your-own-Converse event. Be-
tween associates, “the relationship is honestly incred-
ible, we go for lunch together several times a week,” so 
when it comes to attrition, “you’re hard pressed to find 
any juniors who’ve left in the past three years. We’ve got a 
good thing going and we know it.”

http://www.chambers-associate.com
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 Strategy & Future 
 A number of interviewees were disappointed that  “a lot 
of fi rm policies and procedures aren’t written down any-
where, either due to a lack of organization or lack of trans-
parency” ; the fi rm told us that its policy manual is avail-
able on an online portal.  “We’re growing really fast but 
it’s confusing and unsettling because it sometimes takes 
a few months for new arrivals to become settled,”  one 
junior said. We got the sense that the level of transpar-
ency depends on which offi ce you’re based in.  New Yor-

kers  told us there’s an annual lunch series across the 
fi rm’s offi ces for associates and managing partner Greg 
Bopp,  “with a presentation about how the fi rm did fi nan-
cially.”    As they’re in the HQ,  Houstoners  don’t get the 
presentation; sources there said they  “have no idea how 
we’re doing this year versus last year,”  but were confi dent 
they’d get  “a gradual peak behind the veil.”  We’ve got a 
full interview with Greg Bopp available on our website. 
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Head Office: Houston, TX

Number of domestic offices: 8

Number of international offices: 2

Worldwide revenue: $300,000,000

Partners (US): 154

Associates (US): 19

Counsel: 40

Contacts

Main recruitment contact:

Jennifer Queen, Chief Talent Officer

Hiring partners: 

Austin: Victoria Ozimek

Dallas: Rob Collins

Houston: Cle Dade and Chris Dodson

New York: Joshua Klein 

and Erin Hennessy

Washington, DC: Kirk Morgan and Britt 

Steckman

Recruitment details

Entry-level associates starting in 2020: 26

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 15, 2Ls: 19

Summer salary 2020:

1Ls: $3,653.84/week

2Ls: $3,653.84/week

Split summers offered? No

Can summers spend time in an overseas 

office? No

Bracewell LLP
711 Louisiana St., Suite 2300, Houston, TX 77002

Tel: 713 223 2300   Fax: 800 404 3970 Twitter: @BracewellLaw
Email: recruiting@bracewell.com Facebook: bracewell.llp
Recruitment website: www.bracewell.com/careers Instagram: @bracewellllp
Linkedin: Bracewell LLP

Main areas of work
• Antitrust/Competition
• Corporate & Securities
• Energy
• Environmental Strategies
• Finance
• Financial Institutions
• Financial Restructuring
• Government
• Intellectual Property
• International Practice
• Infrastructure

• Labor & Employment
• Litigation
• Private Investment Funds
• Public Finance
• Real Estate & Projects
• Strategic Communications
• Tax
• Technology
• White Collar Defense, Internal 
Investigations & Regulatory Enforcement 

Firm profile
Bracewell LLP is a leading law and government relations firm primarily serving the energy, 
finance and technology industries throughout the world. Bracewell’s industry focus results 
in comprehensive, state-of-the-art knowledge of the commercial, legal and governmental 
challenges faced by its clients and enables Bracewell to provide innovative solutions to 
facilitate transactions and resolve disputes. 

Recruitment
Law Schools attending for OCIs in 2020:
Baylor, Columbia, Duke, Fordham, George Washington, MCGC Houston, 
Northwestern,NYU, On Tour Interview Program, SMU, South Texas College of Law, 
Southeastern Minority Job Fair, Sunbelt Minority Job Fair, SWBLSA, , Thurgood Mar-
shall, Tulane, University of Houston, The University of Texas, UVA, Vanderbilt Houston 
Job Fair, Vanderbilt

Recruitment outside OCIs:
We participate in resume collects  at law schools across the nation and accept write-in 
candidatesvia our website.

Summer associate profile:
We look for candidates who have distinguished themselves academically and actively par-
ticipate in law school and professional legal organizations. Successful candidates possess 
a strong work ethic and are self-motivated. Given the firm’s collaborative culture, we also 
look for individuals who are team players.

Summer program components:
The firm offers summer associate programs in 4 US offices. These program lengths typi-
cally range from eight to ten weeks. During this time, summer associates have the oppor-
tunity to explore different areas of the law by working on actual matters. Summer associ-
ates attend hearings, depositions, trials, negotiations and client meetings. They also hone 
legal writing skills by helping research and draft agreements, briefs, articles and blog posts. 
In addition, summer associates are encouraged to explore the local community and attend 
attorney dinners, summer associate lunches and a summer associate retreat.
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Brown Rudnick LLP
Largest US office: Boston

US offices: 6

International offices: 2

First-year salary: $190,000

Billable hours: 1,950 target

Summers 2020: 8

Revenue 2019: $217.8 million (+4.5%)

Partners made in 2020: 4

Famous for: building up young lawyers; 
bankruptcy proficiency

On chambers-associate.com...
• Get hired: tips and tricks for Brown Rudnick’s hir-

ing process.

When creditors find themselves in times of trouble, Brown Rudnick 
comes to me. Speaking words of wisdom, let it be… dealt with by 
Boston’s bankruptcy bigwigs!

BROWN Rudnick’s website tells us to “throw out the old 
paradigm. In fact, throw out the word ‘paradigm’ – and any-
thing else tired, trite, sluggish or slow.” No Internet Ex-
plorer here, then. The firm is following up this bold talk 
with action – CEO and chair Bill Baldiga reveals that in 
2019 “more than half of the firm’s work has been gener-
ated by lawyers aged 50 and under. We’ve experienced 
quite a generational change and seen tremendous suc-
cess among our younger lawyers, not just in doing good 
work but also in revenue generation.”

The firm isn’t rewriting the rulebook entirely: Boston-
born Brown Rudnick was built on bankruptcy exper-
tise and still earns Chambers USA rankings in Massa-
chusetts, New York, nationwide and even in Chambers 
Global for the practice. BR doesn’t only stand for Bank-
Ruptcy – Brown Rudnick’s also ranked for real estate in 
Boston and environmental law in Connecticut and has 
several other transactional and litigation arrows in its 
quiver.

The Work
Our list of BR juniors split fairly evenly between con-
tentious and noncontentious; the majority were in New 
York, with a handful in Boston and one apiece in DC 
and the OC. Work firm-wide is coordinated by a “robust 
professional development team that helps us get staffed 
until you’ve established a good working rapport with sen-
ior associates and partners.” The relationship with the 
professional development team doesn’t end there: “The 
team is invaluable when you are swamped. If you do have 
to say no, they’ll say it for you.”

BR’s bankruptcy department focuses almost exclusive-
ly on creditor-side representation. The team employs 
“very creative litigation tactics,” a necessary approach 
as “bankruptcy moves very fast – years of litigation hap-
pen in a matter of months.” This can make the depart-
ment “intense and stressful for juniors,” but even those 
who dealt with “raised voices at times” didn’t begrudge 
the intensity. “It makes you better at managing new situ-
ations, so you get better at handling stress in general.” 
Junior associates tend to prepare situational overviews 
for creditors and fill their time with research, document 
review, preparing depositions and drafting memos, mo-
tions, provision agreements and requests. “One great 
thing in bankruptcy is we’re given tasks that are above our 
pay grade – it’s stressful but I learn a lot!”

http://www.chambers-associate.com
http://www.chambers-associate.com
http://chambers-associate.com
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“I felt it was interesting that they sent practice group 
heads to do OCIs – they weren’t just hiring for num-
bers, they were being very selective and putting the 
most in,” a junior told us. Find more recruitment info 
and advice at the Bonus Features tab of the firm’s 
online profile.

Bankruptcy clients: General Motors, Puerto Rico Fi-
nancial Oversight and Management Board, Aralez Phar-
maceuticals. Represented The Weinstein Company in a 
Chapter 11 protection case following sexual misconduct 
claims brought against its co-founder. 

“Because we’re often representing the 
underdog, there are more opportunities 
to work closely with individual clients.”
Dispute resolution houses multiple sub-departments 
including IP litigation, white collar defense and govern-
ment investigations and a general commercial litigation 
pool. Juniors in the last of those ended up “doing a lot of 
breach of contracts work,” but large bankruptcies often 
flood the pool. Our interviewees recommended “Brown 
Rudnick summers take a bankruptcy class at law school 
to have some familiarity with the terms and get baseline 
knowledge before joining.” The firm’s white-collar team 
represents both companies and individuals during in-
ternal investigations. DC and New York”work seamlessly 
together – I see people from both offices equally because 
we’re on the road all the time!” IP litigators primarily fo-
cus on patent litigation in tech, software and hardware 
cases, mainly representing inventors and patent holders 
on plaintiff-side work. “Because we’re often representing 
the underdog, there are more opportunities to work close-
ly with individual clients and take on more responsibility 
in cases,” an IP-er explained. Juniors across litigation 
tackle discovery, deposition prep and drafting memos, 
complaints, expert reports, responses and objections.

Litigation clients: Puma, Ultravision Technologies, Cher. 
Yes, BR represented actual Cher in an unauthorized use 
of name and picture of person case arising from Cher’s 
Oscar-nominated documentary Edith+Eddie.

Career Development & Culture
Juniors sang the praises of partners who “go out of their 
way to make sure I’m on interesting cases and sit down to 
explain all the terms and what’s going on.” Brown Rud-
nick runs a formal mentoring program, pairing each 
junior with a senior associate and partner. Formalized 
relationships “sometimes get lost in translation just be-
cause we’re very busy, but my mentors do check in on a 
personal basis every now and then.” Juniors appreciated 
that “partners not only care about helping us build our 
careers, but they’re aware we’re humans with a personal 
life. They know that if your personal life is in a good place, 
you’re going to be a better attorney in the long run.”

“They know that if your personal life is in 
a good place, you’re going to be a better 
attorney in the long run.”
We heard that partners are invested in “developing 
associates’ skills not only for the law, but in a business 
sense too,” putting on presentations about business de-
velopment and building a practice. Many associates at 
Brown Rudnick use that business knowledge to change 
careers after a few years with the firm: “To be honest 
I probably don’t see myself being a ‘lifer’ here – it’s the 
hours,” one confessed. “That said, if you’re leaving Brown 
Rudnick you’re typically leaving BigLaw as a whole.”

Associates were impressed to see partners who’d sum-
mered with Brown Rudnick: “It was striking that they 
call them lifers. That really speaks to the firm’s culture.” 
Cross-office collaboration helps foster this culture of 
longevity, an approach that’s “integrated across the of-
fice network. I see some people on the other side of the 
country on a monthly basis and it’s nice to know that your 
practice isn’t limited to your home office.” Pressed for 
some differences between bases, juniors told us that 
Boston is more family-oriented and New York takes the 
medal for most social office. Juniors from across the 
firm agreed that “everyone gets along and respects each 
other with no office drama. It’s a healthy environment.”

Hours & Compensation
Billable hours: 1,950 target

Every associate who reaches their goal earns a bonus, 
but that’s where certainty ends: bonus values are dis-
cretionary. Our sample of juniors in different practices 
and offices found 1,950 hours “extremely easy to meet, 
we’re only partway through the year and some people 
have already completed it!” The busiest Brownians re-
ported reaching as high as 2,500 hours within a year. 
This translates to “a solid nine or ten hours a day, with 
another hour logging on from home most days.” In many 
cases this extra post-dinner work mostly involves “an-

Rankings in Chambers USA
Bankruptcy/Restructuring Environment

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
http://www.chambers.com
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 Diversity Partners (%) Associates (%) 

 Women 21.2 35.1 
 White 90 76.3 
 Black/African American 0 5.5 
 Hispanic/Latin American 6 9.8 
 Asian 2 4.2 
 Mixed/Other 2 4.2 
 LGBT 0 1.4 

swering emails, not actively working on things,”  tucked 
up on the couch with a blanket and hot chocolate. We 
might have made up that last bit. 

 “Most the work you do is with partners 
from all over the place, so to a certain 
degree it doesn’t matter where you are.” 
 Not all feedback from associates was sweet: the most 
overworked voices in both contentious and noncon-
tentious groups revealed that  “for about a month I’ve 
worked every day including Saturdays and Sundays.” 
 Though some found this pace  “absolutely relentless,”
others had a more Zen view of the constant weekend 
work:  “It’s just temporary. I grew a ton as an attorney in 
that time and it’s exciting, interesting work.”  As a means 
of easing pressure on associates, fl exible working isn’t 
only for twilight hours and  “the fi rm doesn’t put up any 
opposition to us working from home.”  Sources took full 
advantage and worked from home regularly, from once 
or twice a month to every morning of the week in some 
cases.  “Most of the work you do is with partners from all 
over the place, so to a certain degree it doesn’t matter 
where you are – as long as you get it done.”

 Pro Bono 
 Brown Rudnick lets attorneys count an unlimited num-
ber of pro bono hours toward their billing target. Our in-
terviewees averaged out at around 100 hours annually; 
“some people do around 300 hours of pro bono and that’s 
absolutely fi ne!”  We heard accounts of dispute resolu-
tion juniors working on landlord/tenant and employ-
ment discrimination cases; bankruptcy lawyers helping 
with individual bankruptcies; and corporate associates 
assisting nonprofi t organizations with corporate main-
tenance, loans and dissolutions. BR also works with 
Kids in Need of Defense (KIND), helping unaccompa-
nied children with immigration; attorneys in the  Boston 
 offi ce help provide legal advice to occupants of hous-
ing shelters on evictions, housing applications and im-

migration issues. Juniors agreed that the fi rm is  “really 
good promoting and emphasizing that we do pro bono.”
The variety of work  “allows juniors to take full ownership 
of the case. It’s a great opportunity to be in court, write 
memos, get lots of client contact and tgive back to the 
community.”

 Pro bono hours 
•  For all US attorneys: 5398.3 
•  Average per US attorney: 44.3 

 Diversity & Inclusion 
 On a strictly numbers basis, Brown Rudnick doesn’t ap-
pear to excel in the fi eld of diversity. However, there’s 
more to inclusion than numbers alone: juniors sug-
gested the fi rm is  “putting its best foot forward – because 
there’s a lot of work to be done.”  The fi rm’s diversity and 
inclusion director is charged with organizing initiatives 
at the fi rm, which span from affi nity groups to outreach 
events. Juniors appreciated that outgoing diversity 
director Ari Joseph  “reached out to diverse attorneys, 
checking in to making sure they’re well adjusted and feel 
part of the fi rm.”  Let’s hope that spirit continues under 
new director Renauld Clarke. 

 “…putting its best foot forward – because 
there’s a lot of work to be done.” 

 In a pioneering new initiative for the US market, Brown 
Rudnick is aiming to further social mobility in the law by 
offering a $22,500 law school stipend to summer asso-
ciates who are the fi rst in their family to graduate from 
college. CEO and chair Bill Baldiga tells us the initiative 
has already attracted  “applicants of extraordinary qual-
ity. The social mobility fellows are exceptionally engaged, 
and we are seeing tremendous work done in that area.”
Overall, juniors reckon that BR is  “on the forefront of di-
versity issues. They give fi rm-wide bias training, bringing 
those issues to light and working on a better future.”

 Strategy & Future 
 Baldiga took the reins as CEO in early 2019; he tells us 
the fi rm is  “seeing exceptional demand especially in the 
fi rm’s white-collar and insolvency practices. Everything’s 
grown organically.”  He predicts more growth in the fu-
ture but no  “dramatic”  changes like new offi ce openings. 
Associates agreed that  “Brown Rudnick is never going to 
be interested in aggressive expansion. I personally don’t 
want the fi rm to grow beyond measure – it works well how 
it is.”
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Head Office: Boston, MA 

Number of domestic offices: 6

Number of international offices: 2

Worldwide revenue: $217.8M

Partners (US): 87 

Associates (US): 75 

Contacts

Main recruitment contacts: 
Toccarra Brooks 
(tbrooks@brownrudnick.com)
Molly Childs
(mchilds@brownrudnick.com)

Hiring partner: Jeffrey Jonas 

Diversity Chair: Chelsea Mullarney, 
Renauld Clarke  

Recruitment details

Entry-level associates starting in 2020: 12

Clerking policy: Yes

Summers joining/anticipated 2020:

2Ls: 8 

Summers joining/anticipated 2020 split 
by office: Boston 3, Hartford 1, New York 3, 
Washington DC 1 

Summer salary 2020:

1Ls: $3,653/week 

2Ls: $3,653/week 

Post 3Ls: $3,653/week 

Split summers offered? Case by case 

Can summers spend time in overseas 
office? Case by case

Brown Rudnick LLP 
One Financial Center, Boston, MA 02111

Tel: 617 856 8200   Fax: 617 856 8201 Twitter: @BrownRudnickLLP
Recruitment website: www.brownrudnick.com/careers Facebook: Brown-Rudnick-LLP
Linkedin: brown-rudnick Instagram: @brownrudnickllp

Main areas of work 
Bankruptcy and corporate restructuring; complex litigation and arbitration; corporate, 
securities and M&A; distressed debt and claims trading; emerging companies; energy, 
utilities and environmental; finance; funds; government contracts; government law and 
strategies; healthcare; intellectual property; intellectual property litigation; international 
dispute resolution; life sciences; real estate; tax; white collar defense and government in-
vestigations.

Firm profile
At Brown Rudnick, we combine ingenuity with experience to achieve great outcomes for 
our clients. We deliver partner-driven service; we incentivize our lawyers to collaborate 
in the client’s best interest; and we put excellence before scale, focusing on practices such 
as distressed debt, corporate restructuring, M&A, white collar defense, international 
disputes, and intellectual property, where we are recognized leaders. We have more than 
250 lawyers and government relations professionals across the United States and Europe, 
with offices in key financial centers. Beyond the United States and Europe, we serve clients 
in the Middle East, North Africa, the Caribbean, and Latin America. 

Recruitment
Law Schools attending for OCIs in 2020: 
• Boston College 
• Boston University
• Fordham University
• New York University

• University of California (various 
campuses)
• University of Connecticut

Recruitment outside OCIs:
• Boston Lawyers Group Job Fair • Lavender Law Career Fair

Summer associate profile: 
Brown Rudnick recruits summer associates who are highly intelligent and creative and 
also possess those personal qualities that define our firm: hard driving but value oriented 
and pragmatic, entrepreneurial, always honest and ethical and highly collaborative. 

Summer program components: 
The summer program is your first introduction to life as a Brown Rudnick attorney. You 
will have the opportunity to sample a variety of practice areas, working across offices and 
disciplines. Our summer associates are an integral part of our client teams. We expect 
them to be valuable contributors to firm outcomes and successes. You will travel to client 
offices, hearings, or even across the country or the globe. You will be assigned partner and 
associate advisors, who will provide meaningful advice throughout the summer program. 
Our professional development team, which is wholly composed of former practicing 
attorneys, will also provide training and feedback opportunities. We offer summer 
associates a mix of client work and outings to help cultivate a lasting relationship with 
colleagues.  During the summer program, you will have the opportunity to socialize with 
your colleagues at cultural performances, casual receptions, outdoor activities, sporting 
events, and even Disneyland!

Org ID: 62744 3 Out Authorised by: ...............................................................................................   Date: ............................
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Cadwalader, Wickersham & Taft LLP
Largest US office: New York 

US offices: 3 

International offices: 2 

First-year salary: $190,000 

Billable hours: 2,000 required

Summers 2020: 27

Revenue 2019: $459 million (+9%)

Partners made in 2020: 3

Famous for: finance know-how; being one 
of the oldest law firms

On chambers-associate.com...
• Get hired at Cadwalader

As one of the oldest and finest finance firms in New York, Cadwalader 
balances Wall Street BigLaw with a culture where “you can be yourself.”

IT looks like Cadwalader’s efforts are paying off. The 
New York native saw its revenue rise to $420.7 million 
in 2018, then again to a hefty $459 million in 2019. As-
sociates credit the turnaround to the firm’s strategic 
efforts to  “refocus on the big Wall Street-style finan-
cial institution clients.” To service this particular breed 
of client, it helps that the firm has top-tier nationwide 
rankings in Chambers USA for capital markets (both de-
rivatives and securitization). It’s also ranked nationally 
in corporate/M&A, financial services regulation, real es-
tate, and corporate and finance tax, and picks up state-
level rankings in New York and North Carolina, where 
the firm has a Charlotte office. There’s a third US base 
in DC, and an international office in London.

“Highly specialized, high-quality work.”

It wasn’t just the firm’s “highly specialized, high-quality 
work” that attracted juniors; “the culture drew me in.” Re-
calling their interviews, sources said: “Folks were inter-
ested in my background and what I was doing – it felt like 
we really connected.”  Of course, “it’s still BigLaw,” and 
given that Cadwalader is one of New York’s oldest law 
firms, juniors didn’t go in completely doe-eyed:  “Peo-
ple told me about the workload, the long hours and the 
stressful work, but I’ve found the collegial atmosphere to 
be true.”

Strategy & Future
Looking ahead, associates put it simply: “What’s been 
working recently is still working.” Managing partner 
Patrick Quinn tells us: “We continue to be in aggressive 
growth mode. We expect that to look like growth in all 
four of our offices – we are aggressively growing in New 
York, DC, Charlotte and London, and we’re in the process 
of planning our space moves in both London and Char-
lotte.” Associates expected to see growth “within our 
established groups,” singling out global litigation as one 
that’s been expanding: “There’s a lot of satisfaction in 
that group right now.”

The Work  
At the time of research, around half of the firm’s jun-
iors were based in the  New York  headquarters. The 
remaining half were mostly in Charlotte, with around 
five in  DC. The firm has a heavy transactional skew 
– 20 juniors practiced in the capital markets group, 
with a similar number split between corporate, finance 
and financial services. The global litigation group also 
houses some juniors. Most groups have an assignment 
coordinator who  “works with the partners and keeps 
track of who’s on what and who wants what.” Some also 
mentioned getting work “organically from partners I’ve 
worked with previously.”

“There’s a lot of hands-on drafting 
because there are so many parts to a 
transaction.” 

http://www.chambers-associate.com
http://www.chambers-associate.com
http://chambers-associate.com
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“Knowing who you are and maximizing your 
strengths can separate you from other top candi-
dates.” For more information on Cadwalader’s re-
cruiting process and what they’re looking for, check 
out the Bonus Features on our website.

The capital markets group largely handles three types 
of securitizations: commercial mortgage-backed se-
curities (CMBS), collateralized loan obligations (CLOs) 
and asset-backed securities. “You don’t specialize as 
such,”  juniors explained,  “but you start to work more 
specifically in one area once you figure out what you 
like.” Don’t worry if you’re unclear on any of the terms 
above – capital markets is a notoriously tricky area of 
law. One junior broke down what happens on a CMBS 
matter: “We represent an issuer who will buy mortgage 
loans, turn them into securities and sell them to inves-
tors, thereby transferring risk from  whoever  issued  the 
mortgages to the investors.” The group also does some 
work on the underwriter side. Day to day, sources 
found “there’s a lot of hands-on drafting because there 
are so many parts to a transaction.”  Sources had tried 
their hand drafting documents like servicing agree-
ments, mortgage asset purchase agreements and trust 
agreements. “One of the great things is that they re-
ally encourage you to try anything you want,” juniors in 
this group reflected. “Partners ask if there’s anything I 
haven’t had a chance to do yet.”

Capital markets clients: JP Morgan, Freddie Mac, Gold-
man Sachs. Represented Bank of America as lender, is-
suer and underwriter in a $950 million CMBS loan. 

Finance is a broad umbrella that covers fund finance, 
real estate finance and general finance among other 
areas. The deals are pretty hefty: regularly in the mil-
lions and sometimes billions of dollars. The firm does a 
lot of work for big banks like Bank of America and BNP 
Paribas, and as such tends do more work on the lending 
side of transactions. Insurance and finance companies 
are also on the books, plus a mix of hedge, venture capi-
tal and private equity funds. The  Charlotte and  New 
York  offices often work together, and sources in the 

former noted: “We do the same type of work as our New 
York peers, but life is a bit smoother here! Plus we get the 
New York pay” – ka-ching! Tasks like due diligence and 
ancillary documents fell to juniors, but sources were 
pleased with their responsibility levels. One noted:  “I 
was even able to draft a loan agreement as a first year!” 

Finance clients:  Investec Bank, Société Générale, The 
Renco Group. Advised HealthCare Royalty Partners on a 
$62.5 million loan to Portola Pharmaceuticals.

Global litigation covers white-collar defense and inves-
tigations, corporate and financial services litigation, 
general trial work and intellectual property litigation – 
juniors usually focus on one of those areas, though may 
help out elsewhere when needed. The DC office han-
dles white-collar work, with juniors noting “the focus is 
more on criminal matters, though not exclusively.” Given 
the firm’s expertise in financial areas, many of these 
types of clients also turn to the firm’s white-collar 
group to  “help them respond if they’re being investi-
gated” or “help answer subpoenas about customers.” The 
civil litigation side sees classic commercial disputes, 
corporate governance, and occasional bankruptcy 
and restructuring litigation. Tasks for juniors included 
“deep-dive research” and memo writing, but “it’s not all 
doc review and research – it’s a good mix.”  Juniors were 
sometimes called upon to draft motions to dismiss, 
summary judgment briefs and deposition outlines. They 
also got client contact through “preparing individuals for 
interviews.”

Litigation clients:  Rubicon, Boston Consulting Group, 
Medley Management. Represented insurance company 
Assured Guaranty regarding Puerto Rico’s restructuring 
of approximately $73 billion of bond debt.

Hours & Compensation
Billable hours: 2,000 required

As part of this, associates can bill 100 hours of ‘non-
qualified billable’ activities – like pro bono, training, re-
cruiting and marketing. “I don’t know anyone who’s really 
sweating it,” a Charlotte  interviewee reflected. “It’s not 
like there isn’t enough work!” There’s an extra incentive 
for those who go above and beyond: attorneys who hit 
2,200 pure billable hours get a ‘super bonus,’ which 
means an extra 20% of the bonus on top. One source 
thought “maybe one in five people reach the ‘super bo-
nus.’”

“In the ebb of a deal, I leave anywhere 
between 7pm and 9pm.”

Rankings in Chambers USA
Banking & Finance

Capital Markets

Corporate/M&A

Employee Benefits & 
Executive Compensation

Financial Services 
Regulation

Real Estate

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
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 Diversity Partners (%) Associates (%) 

 Women 20 40 
 White 91 74 
 Black/African American 1 4 
 Hispanic/Latin American 1 6 
 Asian 2 11 
 Mixed/Other 5 5 
 LGBT 5 5 

 Both litigators and transactional folks alike experience 
long hours.   “In the ebb of a deal, I leave anywhere be-
tween 7pm and 9pm,”  a  New York  junior said.  “It’s be-
tween 9pm and 12am at the more intense part of the deal, 
and a portion of nights are later still.”  Sources estimated 
ten-hour days were the average, though they appreci-
ated a  “liberal work-from-home policy”  which meant they 
didn’t always need to be in the offi ce. 

 Pro Bono 
 Everyone we spoke to was involved in pro bono:  “There 
are a lot of different kinds of pro bono opportunities, even 
with varying time commitments. You can do one-day clin-
ics or take on full cases.”  Sources had been involved in 
transgender name-change work, housing clinics, vet-
eran matters, immigration clinics and helping set up 
NGOs. In   New York , the fi rm regularly works with the 
Legal Aid Society, while  Charlotte  has  “strong connec-
tions to children’s advocacy programs”  as well as  “a natu-
ralization clinic for the Latin America Coalition.”

 Pro bono hours 
•  For all US attorneys: 5,010 
•  Average per US attorney: 14 

 Diversity 
 Across all three domestic offi ces, juniors praised the 
fi rm’s gender representation:  “We’re at least 50% wom-
en,”  a   Charlotte  source estimated .  All offi ces reported 
“strong partnership representation”  too, with  DC  litiga-
tors proudly adding:   “Our rainmaker partners are two 
women.”   On the minorities front,  New Yorkers  said  “in-
coming classes have had better representation, but 
there’s less looking upward.”  Sources felt  “there’s a big 
push around”  the fi rm’s fi ve affi nity groups for women, 
LGBT people, black and Latin Americans, Asian Ameri-
cans, and veterans. Associates highlighted a civil rights 
series, featuring different speakers each month.  “We re-
cently had someone who survived the Holocaust come in.”

 Culture 
 Cadwalader’s website projects a steely Wall Street vibe 
– in line with its former reputation – but associates told 
a different story.  “There’s a recognition that if you can be 
human and be yourself, you’re not going to be spending 
energy trying to be something you’re not – you can spend 
that energy on the work.”   One   Charlotte   source add-
ed:   “People have heated blankets at their desk and get 
burritoed up – no one is going to be like, ‘why are you do-
ing that?’”  Of course, certain expectations remain:  “They 
expect you to work hard and come in with your eyes open, 
but it’s better when you like who you work with.”

 “Once a month or so the head partner will 
get people to fi ll up the keg.” 

 Other interviewees added that   “it’s not all fun and 
games, but we have a good time.”   Juniors had tight-
knit groups by departments and classes. In   Charlotte , 
folks were able to make use of the nearby US National 
Whitewater Center for kayaking and other water sports. 
The   DC  offi ce is on the smaller side, so sources there 
admitted   “everyone knows everyone – we’re all on one 
fl oor.”  The team there have attended community events 
as well as trips out with clients; we also heard about 
attorneys going to see a Washington Nationals game. 

 Career Development 
 Associates across offi ces felt invested in  “both by part-
ners taking an interest in people, and other trainings and 
events for attorney development.”  Litigators highlighted 
a two-day trial academy in which associates do  “mock 
openings and closings, as well as cross-examinations. 
They try to make sure we’re getting training on things we 
might not currently be doing in our roles.”   There’s also 
lectures and lunch sessions on topics such as taking 
depositions and market updates.  

 “People are committed to making 
partner.” 

“I defi nitely think people are committed to making partner 
here,”  a transactional associate refl ected.  “I can think of 
three partners on my fl oor whose fi rst job was with Cad-
walader.”  Litigators got the impression that the path to 
partner was more diffi cult.  “I can only think of one home-
grown partner from the past fi ve years.”  But sources 
agreed that if attorneys decide to move on from the 
fi rm,  “Cadwalader would look incredibly strong on your 
resume, especially if you want to do capital markets.”
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Head Office: New York, NY

Number of domestic offices: 3

Number of international offices: 1

Worldwide revenue: $459,020,000

Partners (US): 85

Associates (US): 229

Other Attorneys: 48

Contacts

Main recruitment contact: 

Tara Conlon, 

Director of Legal Recruitment

(tara.conlon@cwt.com)

Hiring partners: Lisa Pauquette (NY)

Jodi Avergun (DC)

Henry LaBrun (Charlotte)

Diversity officer: La Tonya Brooks, 

Manager of Diversity & Inclusion

Recruitment details

Entry-level associates starting in 2020: 32

Clerking policy: Case by case

Summers joining/anticipated 2020: 

1Ls: 1, 2Ls: 26, SEO: 3

Summers joining/anticipated 2020 split 

by office: 

New York: 20, Washington, DC: 2, 

Charlotte: 5

Summer salary 2020:

1Ls: $3,654/week

2Ls: $3,654/week

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No

Cadwalader, Wickersham & Taft LLP
200 Liberty Street, New York, NY 10281

Tel: 212 504 6000   Fax: 212 504 6666 Twitter: @Cadwalader
Recruitment website: www.cadwalader.com/makehistory
Linkedin: cadwalader-wickersham-&-taft-llp

Main areas of work
The firm offers legal representation in antitrust, banking, business fraud, capital markets, 
corporate finance, corporate governance, executive compensation, financial restructuring, 
fintech, intellectual property, litigation, mergers and acquisitions, private equity, private 
wealth, real estate, regulation, securitization, structured finance and tax.

Firm profile
Cadwalader, Wickersham & Taft LLP, established in 1792, is a leading legal advisor to 
many of the world’s top financial institutions, corporations and funds, with offices in New 
York, London, Charlotte and Washington D.C. Lawyers provide counsel on sophisticated 
and complex transactional, litigation, and regulatory matters to help our clients overcome 
challenges, break new ground; and achieve their business goals.

Recruitment
Law Schools attending for OCIs in 2020:
American, Brooklyn, Cardozo, University of Chicago, Columbia, Duke, Emory, Fordham, 
George Washington, Georgetown, Harvard, University of Michigan, Northwestern, NYU, 
Penn, Vanderbilt, University of Virginia and Washington University.

Recruitment outside OCIs: 
We accept student applications through resume collections, on-campus resume drops, 
referrals, write-ins and job fairs.
In 2020 we will be participating in the following job fairs: BU/BC NYC Job Fair, Cornell 
NYC Job Fair, Lavender Law, MCGC NYC Job Fair, and NEBLSA Job Fair.

Summer associate profile:
Cadwalader is a community of talented and driven individuals committed to innovation 
and premier client service. We seek candidates with a record of academic and personal 
achievement who exhibit excellent communication skills and professionalism and who 
are analytical and creative thinkers.

Summer program components: 
Under the supervision of experienced attorneys, summer associates have an opportunity 
to make meaningful contributions to ongoing projects. You will work on diverse and chal- 
lenging assignments in a variety of our practice areas, participate in substantive and skill-
building sessions and take on pro bono work. Our goal is to give you exposure to the 
various aspects of the practice of law: meeting with clients; participating in strategy and 
negotiation sessions; conducting research; drafting memos, documents and pleadings; 
and attending closings, depositions and court appearances. Associate and partner men-
tors will work closely with you throughout the summer. In addition to getting feedback 
on individual projects from supervising lawyers, you will also participate in mid-summer 
and end-of-summer formal evaluations.

Org ID: 3518 3 Out Authorised by: ......................................................................   Date: ............................
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Cahill Gordon & Reindel LLP
Largest US office: New York

US offices: 2

International offices: 1

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 30

Revenue 2019: $387.8 million (+7.6%)

Partners made in 2020: 1

Famous for: finance prowess; two bonuses; 
free-market system

On chambers-associate.com...
• Get hired at Cahill

• Interview with executive committee member Jona-

than Schaffzin

• Becoming a capital markets lawyer

• Becoming a white-collar litigator

Fancy a finance-focused firm with a free-market system? Consider 
Cahill if you’ve got a “strong, independent mentality.”

“BUT I can’t do it alone!” Velma Kelly sang in the hit mu-
sical Chicago. The story tells us that this attitude will 
take her far in show business, but she might not do so 
well as a lawyer at Cahill Gordon. With a free-market 
system, no billable hours target and a “learn as you go” 
approach, associates said that what you do and where 
you do it is up to you: “There’s a strong, independent men-
tality.” (Alongside, we might add, various support struc-
tures to help newbies especially.) As a quintessential 
New York finance firm with satellite offices in DC and 
London, Cahill has clients that constitute a who’s-who 
of the financial elite. Just some of the financial institu-
tions adorning the books are Bank of America, Credit 
Suisse, Deutsche Bank, JPMorgan Chase, and Wells 
Fargo.

Cahill’s focus on finance flavors its litigation work too, 
as executive committee member Jonathan Schaffzin ex-
plains: “Many of our corporate clients come to us with in-
vestigation and regulatory issues, and we’re very well po-
sitioned to help them.” Our sister publication Chambers 
USA puts Cahill firmly among the best in the country 
for banking and finance and high-yield capital markets 

– the latter is one of three capital markets rankings. It’s 
also very strong in insurance litigation, and in New York 
specifically, it scoops rankings in white-collar crime, 
finance-related litigation, and First Amendment litiga-
tion. 

The Work
Talking of work, associates have the option of corporate 
or litigation upon joining the firm; their choice can be 
made after sampling areas during the summer program. 
When speaking to corporate associates, we hear “lever-
aged finance and high-yield bonds” so often we wonder if 
we’re on a loop. It’s exactly what the group is known for, 
along with credit agreements and broader bank financ-
ing matters. There’s also “some equity, capital markets 
and M&A work, and I heard there’s mezzanine financing,” 
but associates are less likely to work on these kinds of 
matters. 

“On a busy day I usually receive 500 to 
600 emails. When you represent several 
banks at the same time, the work really 
piles up.”

Corporate work at a junior level meant coordination: 
“You’re making sure documents are being moved around 
for each deal you’re working on and gathering input 
from specialists and team members.” First-year territory 
specifically involved “reviewing public filings, getting 
supporting documents, turning comments, and due dili-
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gence,” though inevitably second years end up pitching 
in on those tasks too. “You do the work that no one wants!” 
one source put it bluntly. As one example of the grunt 
work, this associate described “creating a list of all the 
people at Cahill working on the deal and sending it to the 
client.” Another revealed: “On a busy day I usually receive 
500 to 600 emails. When you represent several banks at 
the same time, the work really piles up.” With that kind 
of pressure, “I’ve definitely sent the wrong email to the 
wrong client,” admitted one source. “You have to apolo-
gize and try to fix it, but people above us were once in our 
position, so they understand.”

Corporate clients: Merrill Lynch, Citigroup, Morgan 
Stanley. In the last year, Cahill represented JP Morgan on 
$19 billion worth of capital markets deals.  

In litigation, associates are likely to work on “securities 
and antitrust cases.” And with “a few former US Attor-
neys” wandering the halls, associates had access to “a 
bit of criminal work.” The firm also has a strong repu-
tation for its First Amendment work, but associates 
don’t expect to get exposure to it: “It’s very difficult to 
get staffed on it; you’ve got to be both lucky and good.” 
Sources said junior tasks in litigation “vary associate by 
associate. I know a lot who do doc review, but I do good 
amounts of research and writing.” Another said “the vast 
majority do discovery work.” Do litigators get the same 
volume of emails as their counterparts in corporate? 
“Good god no! I can have a very busy day and have five 
emails that day,” said our source. “If you’re getting a lot of 
emails something is wrong!” They’re still a busy bunch, of 
course. One associate told us: “I’m on about 15 different 
active cases!”

Litigation clients: Pharmaceutical companies Bausch 
Health and Ligand Pharmaceuticals, cruise companies 
Carnival Corporation and Princess Cruise Lines, former 
KPMG executive Thomas Whittle. Cahill advised Tesla 
after CEO Elon Musk was charged by the SEC with se-
curities fraud.

Both groups operate with a free-market work allocation 
system, but our sources said: “You’re normally asked to 
do work by someone higher up,” and it’s up to the individ-
ual to say yes or no. Can you say no? “It’s impressed upon 

you that you shouldn’t say no,” said one source, with an-
other adding: “You’d have to demonstrate why you don’t 
have time.” But some were unconcerned: “I often say no 
and the people I’ve turned down do come back to me.” 
Another source thought that “you get more comfortable 
saying no when you’re slammed.”

Culture, Hours & Compensation 
And associates said you should prepare to be slammed: 
“You’re expected to be on call all the time.” So if you’re 
considering Cahill, associates said it’s crucial to under-
stand the importance of independence: “It’s up to you 
to know when to stop working – they trust you to self-reg-
ulate,” explained one. “People who think that someone 
else will tell you to slow down are going to have a tough 
time here.” Another corporate source added: “I carry my 
laptop on the weekends and you learn to be creative about 
where and how you work. I’ve invested in a lot of back-
packs since I started.”

“I just took my first weekend off in three 
months.”

Some of the litigators didn’t have it quite so bad: “If you 
get an email past 8 or 9pm it’s because you’re expecting 
one. It’s very rare that I’ll get a call on a weekend – it’s hap-
pened maybe twice in a year.” But they weren’t all ex-
empt: “I just took my first weekend off in three months,” 
said one exhausted litigator. “I really enjoy my work, but 
I just want a nap all the time.” We feel you, buddy. The 
firm doesn’t have a billable hours requirement but both 
groups told a similar story: “We all vaguely shoot for 
2,000 and see how it goes.”

At Cahill, hard work means top pay. On top of a New 
York market-rate salary, the firm has two longstanding 
bonuses, one which everyone receives and another dis-
cretionary merit-based one (the firm told us that 90% 
of attorneys receive this one too). And because of the 
pressure to be omni-available, vacation time is “taken 
very seriously.” Day to day, associates felt that “the firm 
tries to make it livable. If the client is like, ‘let’s do a call at 
7am on a Saturday,’ the partners will push back.” Several 
interviewees also noted that “partners are routinely pull-
ing all-nighters” alongside the associates. Even with the 
firm’s emphasis on autonomy, “it’s easy to speak to part-
ners. No one’s pretentious or hard to reach.” Several as-
sociates identified their colleagues as “one of the main 
reasons to stick around. I’ve gone on vacations with some 
of them, which I really wasn’t expecting.” With such busy 
schedules it came as no surprise that “we don’t socialize 
much,” but associates said: “When we do have events like 
happy hour, we can let our hair down and people aren’t 
so uptight.”

Rankings in Chambers USA
Antitrust

Banking & Finance

Capital Markets

Environment

Insurance

Litigation

Media & Entertainment

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
http://www.chambers.com


The Inside View: Cahill Gordon & Reindel LLP www.chambers-associate.com

332

The Inside V
iew

 Diversity Partners (%) Associates (%) 

 Women 24 41 
 White 90 83 
 Black/African American 3 2 
 Hispanic/Latin American 0 6 
 Asian 6 9 
 Mixed/Other 1 0 
 LGBT 4 3 

 Career Development & Diversity  
 In an autonomous environment,  “it’s great that no one is 
checking up on you,”  said one source,  “but feedback is 
lacking. Unless someone tells that you’re terrible, you’re 
fi ne. No one’s fi red me, so it must be OK!”  Few of our 
sources were interested in staying at Cahill for the long 
term, and some did cite the  “brutal”  hours as a factor. 
Our interviewees were wise to the link between long 
hours and mental health, describing it as  “a growing 
conversation”  at the fi rm. 

 Sources said the fi rm doesn’t have  “a ton of female part-
ners or senior associates,”  and it was a similar story for 
ethnic minorities. It’s an endemic problem in BigLaw 
and the fi rm isn’t ignoring it:  “This year we did a series 
of workshops through the Ongoing Leader Development 
Program.”  As well as several women’s initiative commit-
tees, the fi rm has affi nity groups for African Americans, 
Asian Americans, Hispanics and LGBTQ people. There’s 
also a working parents group, but this associate’s as-
sessment was blunt:  “If you’re a fi fth-year female associ-
ate and you’re thinking of having a kid, you’re thinking of 
postponing becoming partner.”

 In fact, associates thought making partner was gener-
ally an  “unlikely”  prospect, but the numbers aren’t com-
pletely disheartening, with associates outnumbering 

partners by less than three to one. Fortunately,  “great 
exit opportunities”  await anyone who decides to move 
on – going in-house with banks was thought to be a com-
mon destination.  

 Pro Bono 
 Offi cially, associates can bill all pro bono toward the 
annual target, but as this associate put it,  “de jure it 
counts the same way, but de facto it doesn’t. But they do 
encourage it heavily!”  While both litigation and corporate 
associates are  “really encouraged”  to take on pro bono 
projects, one candid corporate source told us:  “I have no 
pro bono hours and don’t plan on having any – corporate 
doesn’t normally do it.”

 “I’m currently doing a case on gangs.” 

 The fi rm works with Sanctuary for Families with victims 
of domestic violence and sex traffi cking. There was 
even a bit of criminal work on offer –  “I’m currently doing 
a case on gangs.”  On the corporate side, several sources 
spoke about the fi rm’s association with Veterans’ New 
Business Initiative, which provides legal advice to army 
vets setting up new businesses. 

 Pro bono hours 
•  For all (US) attorneys: undisclosed 
•  Average per (US) attorney: undisclosed 

 Strategy & Future 
 Going forward, Schaffzin says the fi rm remains commit-
ted to doing what it does best.  “We have opportunities 
to extend our business with new clients in areas that fi t 
with what we already do and to offer existing clients ad-
ditional services,”  he told us.  “We try to grow organically, 
and try not to make big bets; the fi rm is very disciplined 
fi nancially.”
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Head Office: New York, NY

Number of domestic offices: 2

Number of international offices: 1

Worldwide revenue: $387,800,000

Partners (US): 67

Associates (US): 172

Contacts

Main recruitment contact: Donna 

Manion, Director of Legal Recruiting and 

Personnel

(dmanion@cahill.com)

Hiring partner: Sheila C. Ramesh

Diversity officers: Ann Creed and Stuart

Downing

Recruitment details

Entry-level associates starting in 2020: 27

Clerking policy: Yes

Summers joining/anticipated 2020: 

2Ls: 30

Summers joining/anticipated 2020 split 

by office: NY: 30

Summer salary 2020:

2Ls: $3,654/week

Split summers offered? Yes, with govern-

ment or public agencies.

Can summers spend time in an overseas 

office? No

Cahill Gordon & Reindel LLP
80 Pine Street, New York NY 10005

Tel: 212 701 3000
Recruitment website: www.cahill.com/careers

Main areas of work
Widely recognized as the leading law firm in leveraged finance, and with a nationally 
recognized litigation practice, our clients entrust us with the most sophisticated and chal-
lenging matters. Building on over a century of excellence, our corporate, corporate fi-
nance, litigation, and investigations practices continue to be market leaders with some of 
the most celebrated practices in the industry. 
We also offer premier practices in antitrust, bankruptcy and restructuring, communica-
tions, corporate governance, crisis advisory, executive compensation and employee ben-
efits, environmental, insurance, intellectual property, media, pro bono, real estate, tax, 
trusts and estates, and white collar and regulatory enforcement. 

Firm profile
Cahill has thrived for nearly a century by focusing on the most significant opportunities 
and complex legal challenges facing leading financial institutions and global businesses. 
Cahill is a firm where you can shape your own legal career. We believe that lawyers who 
practice in diverse areas are happier and more productive.  We do not require immediate 
specialization and do not have formal departments or rotation policies.  While among the 
most profitable New York-based law firms, our size is conducive to regular interaction 
between partners and associates.  Opportunities abound for interesting work and unparal-
leled on-the-job training.  

Recruitment
Law Schools attending for OCIs in 2020:
Albany, Boston College, Boston University, Brooklyn, Columbia, Cornell, Duke, Ford-
ham, Georgetown, George Washington, Harvard, New York University, Northwestern, 
University of Michigan, University of Pennsylvania and University of Virginia (with job 
fairs and write-ins from a dozen more).  

Recruitment outside OCIs:
As a complement to our campus interview process, we review all additional direct submis-
sions. We encourage candidates interested in our firm to contact us with inquiries about 
our Summer Program and associate opportunities. 

Summer associate profile:
The firm seeks academically strong candidates who display good judgment, self-confi-
dence and enthusiasm for the practice of law.  

Summer program components:  
Summer associates at Cahill gain first-hand experience of what it would be like to be an as-
sociate at Cahill. With substantive assignments and opportunities to gain valuable public 
interest work experience and attend client meetings, negotiations, court appearances and 
networking events, Cahill’s summer associates develop a true understanding of the firm’s 
practice. Formal and informal training, personal mentoring and comprehensive evalua-
tions are components of the firm’s summer program.  

Org ID: 3549 5 Out Authorised by: ......................................................................   Date: ............................

www.chambers-associate.com Cahill Gordon & Reindel LLP
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161
Lawyers per state

Choate Hall & Stewart LLP
Largest US office: Boston

US offices: 1

International offices: 0

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 23

Revenue 2019: $256.8 million (+1.3%)

Partners made in 2020: 2

Famous for: putting all their eggs in the Boston basket

On chambers-associate.com...
• Get hired at Choate

• Becoming a retail finance lawyer – the view from 

Choate

Boston’s one-office wolfpack doesn’t plan on compromising its culture 
of community anytime soon.

ALL the way back in 1899, Charles Choate and John 
Hall founded the firm that would become Choate Hall & 
Stewart. With 165 attorneys still housed under one roof 
in 2020, the firm has yet to waver from its one-office-in-
Boston model. Associates were stoked at Choate: “The 
firm has one office serving a global client base; we de-
liver seamless client services while maintaining a culture 
of comradery.” The firm’s 12 Chambers USA rankings in 
Massachusetts – including in antitrust, finance, restruc-
turing, litigation and a top spot for insurance – show that 
the Boston-only strategy has clear advantages. 

“The culture really stuck out to me,” another insider told 
us. “When I watched people at the firm interact, I got the 
sense people genuinely cared about each other. I wanted 
to be somewhere that cared about me.” How touching – 
and indeed this junior wasn’t alone, as Choate scored in 
the top bracket for firm culture in our latest associate 
satisfaction survey.

The Work
After the summer, newcomers can choose to join the 
firm’s transactional or litigious practice. A source re-
vealed their pre-joining anxieties: “Coming out of law 

school the impression you get of big law firms is kind 
of daunting, but I’ve been pleasantly surprised by the 
workload and how chilled Choate is.” Upon entering their 
practice group, rookies receive assignments via a jun-
iors-only assignment coordinator. “There is a separate 
coordinator for senior associates,” we heard. “Once you 
get more comfortable it becomes more a matter of picking 
up projects from partners in the hallway.”

Within the corporate team you’ll find subgroups includ-
ing private equity, tax, fund formation and emerging 
companies. “The corporate department is basically split 
into two wings: business and tech, and private equity,” jun-
iors explained. Most of our sources leaned toward pri-
vate equity work. A corporate third year detailed what 
juniors can expect at the start of a new deal: “Firstly, 
you are introduced to the private equity client as well as 
the target company via a telephone conversation led by a 
partner. Then you’ll get to work on the documents, like the 
credit agreement: you’ll review it and provide comments.” 
Once the introductions are made, how do things play 
out? “A typical day doesn’t exist,” they told us. “Clients 
are always calling – there’s never a dull moment.”

“A typical day doesn’t exist. Clients 
are always calling – there’s never a dull 
moment.”
One junior recounted their time “working on a refinanc-
ing deal on behalf of a portfolio based in Australia and the 
UK. I was working with counsel in both offices, running 
closing checklists and drafting ancillary documents – I 
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Get Hired
“Let the conversation evolve organically rather than 
sticking to your resume” during callbacks; find more 
tips on our website.

was leading the stream of work and making sure all the 
documents were in the final agreement.” The firm repre-
sents a mail order catalog worth of tech clients, and jun-
iors get plenty of chances to hit them up: “Choate does 
a great job at staffing matters leanly, so we get a lot of 
interaction with clients. It’s based on comfort level – if you 
are ready the opportunity is there.”

Corporate clients: SeaChange International, Bright Ho-
rizons, OneWeb. Represented private equity firm Great 
Hill Partners in its $1.8 billion sale of portfolio company 
Ascenty to Digital Realty.  

The litigation department has subgroups covering 
unusual areas like IP, whistleblower defense and for-
eign influence, as well as a typical BigLaw commercial 
practice. Once they start, junior associates are free to 
bounce between subgroups for their first few years at 
Choate. “As we speak, I’m working with the IP group, gov-
ernment group and insurance group,” one told us. They 
and others went beyond low-level junior tasks: “You 
hear all the time about document review, but Choate does 
a really good job at allowing attorneys to have opportu-
nities above that level.” One such associate who took a 
liking toward IP litigation found themselves taking a 
crucial role on “patent infringement cases for tech and 
biotech companies. We represented a client that was be-
ing sued for the design of a particular product.”

Associate tasks vary by matter type. We heard from a 
junior on an insurance dispute: “The client in question 
was monitoring epidemics across the country. I updated 
the client on daily hot topics, drafted coverage memos for 
each of our insurers and had to predict how the courts 
might rule.” Litigators also drafted coverage position 
letters, analyzed insurance policies across the mar-
ket, drafted sections of a legal filing or brief, helped 

prepare for depositions, and even interviewed clients 
themselves. 

Litigation clients: Reebok, Equifax, Starr Surplus Lines 
Insurance. Defended Dartmouth College in a class ac-
tion alleging sex discrimination, sexual harassment and 
sexual assault committed by three professors. 

Career Development & Future
“As we are all in one office, there is a real emphasis on 
feedback and growth here,” interviewees said. “We are 
much smaller than our competitors and so our profession-
al growth is escalated.” Thanks to its one-office model 
and higher-end partner leverage (about two associates 
to every partner), feedback is one of the firm’s strong 
suits, according to many. “Partners are invested in us as 
we are all working in the same place every day,” they rea-
soned. “I’ve had the opportunity to have a lot of one-on-
ones with partners.” When associates start at the firm 
they each get a mid-level associate and partner to go to 
for advice. “The mid-level is there to provide legal advice, 
and the partner for big-picture stuff.” Choate even hosts 
Feedback Fridays, monthly events in which juniors can 
invite “an attorney you have worked with to hang out with 
snacks” while providing feedback.

“There is a real emphasis on feedback 
and growth here.”

The corporate department hosts an annual group week-
end, in which the practice collectively works on a docu-
ment (for example, a purchase agreement). “It’s very 
unique, the whole gamut of juniors and partners come 
together,” insiders said. Litigators can learn through for-
mal programs covering deposition prep, the life cycle 
of a litigation case and how to log an e-file. If attorneys 
still have burning questions, there’s a “forum with senior 
partners who will answer any queries – they were recently 
asked for breakdown of the road to partnership.” Juniors 
understood that they’ll move up to senior associate 
around fourth year, to a ‘principal’ role three years or so 
later, and then finally equity partner if they stick around 
after that. 

Culture
“The people I work with genuinely care about me and my 
career development, and it’s great having access to part-
ners,” said one junior, echoing the thoughts of many. “I 
love that everyone is in one place and if I have a question 
I can find the answer just down the hall.” Another was 
impressed to the point of skepticism: “I kept waiting for 
it to get real and for people to stop the nice guy act, but 
it’s been going for almost two years now! The asshole 
quotient here is very low.” Time and again, interviewees 

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Corporate/M&A

Employee Benefits & 
Executive Compensation

Healthcare

Insurance

Intellectual Property

Labor & Employment

Litigation

Private Equity

Tax

Technology

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 25 52.4
White 94.6 77.2
Black/African American 1.8 5.7
Hispanic/Latin American 1.8 7.6
Asian 1.8 9.5
Mixed/Other 0 0
LGBT 5.4 3.8

championed the “sense of community” generated by 
keeping all attorneys in Boston. “I know all the people 
I work for and work with; people treat you a certain way 
when they have to see you every day.”

We heard that “partners take associates out for team 
dinners or drinks, which helps build comradery.” The clos-
est a source came to criticism of Choate’s culture came 
down to “the relentless positivity. I don’t feel as though 
you can just not want to do something, it all feels a bit 
forced.” Others countered that “people are still comfort-
able telling you when they’re stressed – it’s just a more as-
pirational environment.”

Hours, Compensation & Pro Bono
Billable hours: 2,000 target

Reaching the 2,000 mark earns associates a bonus; 
Choate also offers a ‘long-term’ bonus “for every year 
you stay on at the firm.” Attorneys across litigation and 
corporate worked an average 9am-to-7pm in the office 
on most days, sticking around until 11pm in busier times. 
The transactional practices are more volatile: “Finance 
is always fast-paced as we get to the last part of the 
deal – when it’s busy it’s extremely busy. I’ll be working 
until 11pm most nights.” A source reassured us: “If you’re 
working late there will be a full team working late, you 
won’t be on your own.”

“The firm didn’t realize how many people 
would hit their bonus eligibility because 
of pro bono hours.”
Choate recently introduced a 125-hour cap on counting 
pro bono and on-the-job training toward the billable tar-
get: “The firm didn’t realize how many people would hit 
their bonus eligibility because of pro bono hours.” There 
weren’t too many complaints from juniors, who noted 

“the firm is trying to strike the right balance between bill-
able work and pro bono. The policy has changed several 
times throughout the years.” Choate works on projects 
with nonprofit organizations like the Lawyers’ Com-
mittee for Civil Rights and Economic Justice, the Com-
mittee for Public Counsel Services, and the Center for 
Women & Enterprise. For the last of those, juniors pro-
vided legal advice to female entrepreneurs on forma-
tion and governance issues – the firm recently helped 
assist a female US Air Force veteran to kick-start a now-
popular coffee shop in Boston. “One of our other clients 
was trying to obtain additional educational services; my 
role was chronologically collecting facts to help the case,” 
a source told us. 

Pro bono hours
• For all attorneys across all US offices: 9,904
• Average per US attorney: 58

Diversity
Interviewees were impressed with the representation of 
women at associate level, especially in litigation. “I work 
with nearly all women,” one litigator stated. As across 
the industry, numbers drop as you look up the career 
ladder toward the partner ranks; we heard that ethnic 
minority and LGBT+ representation is “as bad as any 
other firm.” Though some interviewees argued that “be-
ing located solely in Boston makes it a little harder for the 
firm to diversify itself,”there is a Diversity and Inclusion 
Committee charged with turning the tide. Pride Month 
was a recent peak – “We had Choate T-shirts developed 
that people wore to the Pride parade in Boston. There’s 
also a regular event on Fridays – you can wear jeans if you 
donate a certain amount of money to a firm-selected or-
ganization – and during Pride Month they picked an LGBT+ 
organization.”

The firm also has a Women’s Network, hosting events 
like “a great meeting with two women from the US inter-
national soccer team. One of the female Choate partners 
interviewed them and kids got to attend.” Feedback on 
the network was all smiles: “It raises a lot of money for 
women entrepreneurs and connects them with the right 
people.” It would be remiss not to mention that Choate 
recently introduced wellness training for first-year as-
sociates covering mindfulness and emotional, mental 
and physical health.

“It raises a lot of money for women 
entrepreneurs.” 

http://www.chambers-associate.com
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Head Office: Boston, MA

Number of domestic offices: 1

Number of international offices: 0

Worldwide revenue: $253,593,319

Partners: 62

Associates: 104

Other Attorneys: 11

Contacts

Main recruitment contact: 

Elaine Cohen Bortman, Chief of Legal 

Recruiting and Talent Development

Hiring partners: Danielle Pelot, JP Jaillet, 

John Rearick

Diversity officer: Choate has a Diversity & 

Inclusion Committee which includes part-

ners from a range of departments and is 

chaired by the Managing Partners.

Recruitment details

Entry-level associates starting in 2020: 12

Clerking policy: Yes

Diversity fellowship: Yes

1L Fellows receive a position in Choate’s 

summer program and are eligible for a 

stipend of up to $25,000

Summers joining/anticipated 2020:

1Ls: 3, 2Ls: 16

Summer salary 2020:

1Ls: $3,654/week

2Ls: $3,654/week

Split summers offered? No

Choate Hall & Stewart LLP
Two International Place, Boston, MA 02110

Tel: 617 248 5000 Linkedin: choate-hall-&-stewart
Email: legalrecruiting@choate.com Twitter: @ChoateLLP
Recruitment website: www.choate.com/careers

Main areas of work
Private equity and M&A, finance and restructuring, life sciences and technology compa-
nies, intellectual property and related litigation, government enforcement and financial 
litigation, insurance and reinsurance, complex trial and appellate, and wealth manage-
ment.

Firm profile
Choate is one of the nation’s premier law firms. Choate conducts its national and interna-
tional practice through a single office model, with all lawyers under one roof in Boston. The 
firm’s associate-to-partner ratio is low, affording junior lawyers opportunities to play impor-
tant roles on matters and facilitating rapid career development. Lawyers know each other 
well and work together in dedicated client teams. That familiarity, proximity and continuity 
allows them to share knowledge easily and respond to clients’ needs efficiently, seamlessly 
and immediately.  

Recruitment
Law Schools attending for OCIs in 2020:
Boston College, Boston University, Columbia, Cornell, Georgetown, Harvard, New York 
University, Northeastern, Suffolk, University of Virginia and Yale

Recruitment outside OCIs:
Choate collects resumes via a resume drop at many other schools. 
If we do not offer this at your school, qualified candidates may submit their resume to 
legalrecruiting@choate.com.
Clerking policy: Choate offers progression credit, as well as a one-time clerkship bonus, 
to candidates who join the firm immediately following the completion of a federal district 
or circuit court clerkship or a federal or state supreme court clerkship

Summer associate profile:
Choate seeks candidates who have a record of academic excellence and professional 
achievement. We value proven leadership, dedication to team success, a strong work ethic 
and the ability to approach challenges thoughtfully and creatively. We seek candidates 
who offer perspectives and talents shaped by a broad range of socioeconomic, racial, eth-
nic, professional and personal backgrounds. 

Summer program components:
Throughout the summer, Choate’s summer associates are involved in real work with real 
clients. In recent years, summers have performed legal research, drafted memos and briefs, 
helped prepare transactional documents, conducted diligence, reviewed documents,  partici-
pated in deal closings, assisted in fact gathering, drafted estate planning documents, observed 
depositions, negotiations and trials and worked on pro bono matters. Each summer associate 
is matched with a junior associate, mid-level associate and partner mentor, who provide guid-
ance and feedback. The summer training program provides the opportunity to develop profes-
sional skills, to learn about the firm as a business and to have the experience of working at the 
firm as well as to develop important legal skills, such as writing.

Org ID: 3578 2 Out Authorised by: ......................................................................   Date: ............................
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Cleary Gottlieb Steen & Hamilton LLP
Largest US office: New York 

US offices: 2

International offices: 14

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 84

Revenue 2019: undisclosed

Partners made in 2020: 5

Famous for: international reach; stellar antitrust practice 

On chambers-associate.com...
• Get hired at Cleary

• Interview with managing partner Michael  

Gerstenzang

• Becoming a commercial litigator: the view from 

Cleary

What do you get if you mix international eminence with a pedagogic 
culture – and add “a few man buns in the office” for good measure? 
Clearly, it’s Cleary. 

WHEN you love what you do, you won’t work a day in 
your life. Or so the saying goes. We’d never go that far 
to describe any BigLaw firm, but our interviewees at 
Cleary agreed “working is a lot more fun when you’re 
dealing with matters that are large and complex.” Lucky 
for them, they landed a job at Cleary, where “everything 
is challenging and very international.” Yes, Cleary clearly 
has a distinctly international outlook to business. It’s 
got a hold in most of the world’s major economic hubs, 
from Paris and London (where it was among the first 
US outfits to set up shop) to Seoul, Abu Dhabi and Bei-
jing. In total, the firm racks up almost 100 rankings from 
Chambers Global, including top global rankings for capi-
tal markets, competition, M&A, employee benefits, and 
tax. After a year or two at the firm, junior associates can 
even get in on the international action firsthand with se-
condments to one of Cleary’s overseas offices, lasting 
anywhere from a few months all the way up to three 
years. First-year associates who’re interested should let 
the firm know to boost their chances of jetting off.

In the homeland, the firm’s capital markets, antitrust, 
tax, and employee benefits teams are top-ranked na-
tionwide by Chambers USA, while its M&A team sits 
within the prestigious ‘elite’ category. It also scoops a 
handful of top regional rankings in New York. It’s here 
that you can find the majority of junior associates, while 
a much more modest group are recruited into the DC 
office, which serves as an antitrust and regulatory hub. 

The Work 
Upon joining the firm, juniors state whether they pre-
fer the corporate or litigious side of the law, and from 
there it’s an open system of work assignment. “We’re 
told at the beginning that you can choose whatever 
work you want to do and that’s mostly proven true,” one 
source reflected, adding that “they encourage you to get 
experience in a range of practice areas to find out what 
suits you.” We even heard reports of corporate associ-
ates switching to a litigation track two years in, though 
sources made clear that this is not the norm. At the time 
of our calls, New York juniors were recruited into 12 
practice areas, with litigation/arbitration accounting for 
roughly one-third. Capital markets and M&A were the 
next biggest groups. Antitrust and structured finance 
juniors were based exclusively in DC – associates there 
might also end up in litigation/arbitration and financial 
institutions regulatory. 

http://www.chambers-associate.com
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“I’ve been taking ownership over a lot of 
the ancillary agreements.”
Alongside M&A and capital markets, there’s private eq-
uity, leveraged finance and debt finance work up for 
grabs within the firm’s corporate bucket. All corporate 
associates are assigned their own long-term client to 
manage upon joining the group – one junior reported 
“assisting them with their annual reporting” as an exam-
ple. Our interviewees all reflected positively on the level 
of responsibility they’d been given and felt “the firm 
does a great job of making sure you’re a member of the 
team.” As one source told us: “I’ve been taking ownership 
over a lot of the ancillary agreements, the sales and pur-
chase agreement, and I’ve been invited to participate in 
all our client calls.” Of course, juniors made it clear that 
“we also do the classic grunt work” in corporate. That of-
ten meant handling due diligence reports and keeping 
team members in the loop. Given that deals are often 
cross-border and involve multiple jurisdictions, keeping 
track of all the documents is no mean feat – “your inbox 
fills up very quickly!”

Those who like a challenge can find it within the firm’s 
debt finance group. “There are a lot of new concepts to 
grasp,” sources stressed. “But when you get the hang of 
it and start speaking the lingo, it’s satisfying.” Speaking 
of lingo, those who love a challenge and hablan Es-
pañol might find what they want from the firm’s Latin 
America practice. “It functions as its own group because 
the firm does so much work in the region,” one enthusiast 
explained. “You can do M&A, capital markets, leveraged 
finance, and even FINRA investigations.” 

Corporate clients: Google, Versace, Pinterest, Citigroup. 
Represented National Amusements in the $30.5 billion 
merger of entertainment companies CBS and Viacom.

Over in litigation it’s a similar story to corporate, where 
“you remain a generalist until you get to a more senior 
level.” The “big buckets” of work that juniors are most 

likely to dive into include arbitration, class actions, se-
curities litigation and white-collar work, with “the DC 
office taking on a lot more of the antitrust work.” Juniors 
do different tasks on different types of cases. In se-
curities litigation and class actions, for example, “you 
can’t do discovery until you reach a certain stage in the 
case, so you’ll be doing a lot of research and writing briefs 
at the start.” In contrast, on a general commercial dis-
pute “you’ll be doing the discovery early on.” Juniors also 
typically “end up doing doc review, taking up portions of 
briefs to draft, and drafting advice memos.” On a large 
securities class action, “I was in meetings listening to 
partners talk about the strategy.” Juniors also reported a 
noticeable jump up in responsibility year to year: “As a 
second year, I was managing people below me.”

Litigation clients:  Republic of Argentina, Petrobas, 
Trivago, Bank of America. Represented mining company 
Vale in an arbitration in London as it sought $1.2 billion in 
damages against its former joint venture partner BSGR. 

Career Development
Cleary opts for a structured approach to career pro-
gression. Associates begin their time at the firm with 
a mini MBA program, essentially  “introductory training 
on things like how to read a financial statement and how 
to use Excel, along with basic familiarization with busi-
ness topics.”  Juniors also highlighted a new program 
at the firm where they’re assigned Associate Develop-
ment Managers to aid their professional development: 
“You meet with them a few times a year to communicate 
the work you want to do and discuss your general career 
trajectory.” Sources reckoned “you get a better idea” of 
partnership prospects at around the sixth year mark. 
But Cleary associates outnumber partners by more 
than four to one, so inevitably it’s not a goal everyone 
can achieve. The firm provides confidential career 
counseling for associates to speak about their plans 
for the future. Corporate associates told us they often 
go in-house, while “a lot of litigators end up in smaller 
boutiques or in government.” The firm also tells us as-
sociates are often hired by Cleary alumni who’re now 
clients of the firm.

Culture 
International credentials aside, our interviewees felt a 
distinct Cleary culture helped the firm stand out in the 
crowded New York market. Here’s one junior’s take on it: 
“I went to law school with a lot of the classic law students: 
white males who go from a fancy high school to a fancy 
college, and end up in a fancy New York firm. Cleary has 
plenty of those people, but it also has lots of people not in 
that group.” Another agreed: “I think Cleary is known for 
being a little less corporate, and more individualistic. You 

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Financial Services 
Regulation

International Arbitration

Investment Funds

Litigation

Private Equity

Real Estate

Securities

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 22 50
White 82 64
Black/African American 5 10
Hispanic/Latin American 5 10
Asian 6 12
Mixed/Other 2 2
LGBT 5 9

get more out-of the-box people here.” Just what ‘out of 
the box’ means varied from interviewee to interviewee. 
For one, it meant “people who’ve had interesting jobs be-
fore law school and people from overseas. We have lots 
of Europeans working here.” For another, it meant “eve-
ryone dressing more brightly.There are a few man buns in 
the office too!” Associates can let those man buns down 
at a wine and cheese social held “every single Friday.” 
Partners go too, “and that’s where you can talk in a social 
setting – it’s not just associates and partners huddled to-
gether.” We heard partners sometimes hosted dinners at 
their homes too: “One partner invited around 20 female 
attorneys to her home to watch the Grammys.”

“It’s great not being penalized for making 
mistakes – especially when you’re sleep 
deprived!”
Associates were quick to point to the premium placed 
on informal training. “Cleary is known for having some 
very intelligent people who are very willing to teach,” 
one told us. “Nobody just slams stuff on your desk – they 
take the time to explain things.” Another elaborated that 
“people are tutors because they realize the benefit of hav-
ing been tutored themselves.” The teaching mentality is 
instilled early on. Before summer associates join the 
ranks, Cleary preps its first years in a talk so they’re up 
to the task of coaching: “It was really emphasized to not 
just give them work but explain to them why they are do-
ing it and how they should approach it.” Juniors especially 
appreciated this aspect of Cleary culture during busier 
times: “It’s a stressful job so it’s great not being penal-
ized for making mistakes – especially when you’re sleep 
deprived!” And at times like these, associates very much 
felt the realities of the BigLaw world, “where being ab-
solutely crushed has a kind of mystique to it and everyone 
thinks the person being crushed is important. You don’t 
sleep because you’re at the center of the action.”

Hours & Compensation
Billable hours: no requirement

Indeed, no amount of man buns, tutelage or fuchsia-
clad lawyers can compensate for the fact that some 
sleep deprivation is part of associate life at Cleary. “I 
did over 100 hours one week and I wouldn’t wish it on my 
worst enemy,” one junior confided. They did, however, 
assure us that this was a one-off, and their Associate 
Development Manager “reprimanded me for working too 
much.” That of course is on the more extreme end of the 
spectrum. One corporate New Yorker provided us with a 
more balanced view: “It’s typically three weeks ‘on’ where 
you’re really busy and then one and a half weeks off. I’ve 
had times where I’ve cleaned my desk to pass the time 
before leaving early.” Sources also pointed out that al-
though “you will be working past 9pm fairly regularly, it’s 
not necessarily in the office. “

“People always make efforts to take me 
off email chains when I’m away.”

To offset the pressure that comes with BigLaw, the firm 
“does make efforts to provide meditation classes and 
training to deal with stress and time management.” And 
sources agreed that when it comes to vacation, “the 
firm is amazing. People always make efforts to take me 
off email chains when I’m away and try hard not to bother 
me.” Cleary has no official billable hours requirement, 
but the associates we spoke to told us they aimed for 
roughly 2,000 hours, and that they “don’t feel self-con-
scious” about hitting it or not. Salaries and bonuses are 
lockstep and market rate.

Pro Bono 
When asked to rate the firm’s pro bono efforts out of 
ten, most interviewees settled on a solid nine. “It’s taken 
very seriously,” one confirmed, while another went as 
far as say: “I would be embarrassed not to do pro bono.” 
A dedicated pro bono coordinator is at hand to help 
match juniors to assignments. Corporate juniors found 
it especially valuable “from a development perspective 
to engage in some litigation work.” Associates can bill an 
unlimited number of pro bono hours, and billing more 
than 50 hours puts lawyers on Cleary’s prestigious 
‘honor roll’ – apparently “over half the firm” can boast 
such an achievement. Sources even reckoned “billing 
over 100 hours is considered reasonable.” Cleary’s New 
York office also sponsors public interest externships on 
a rotating basis, placing associates for four months full-
time at one of two nonprofits – Mobilization for Justice 
and Lawyers Alliance for New York. The DC office has 
an externship with the Office of the Federal Public De-
fender for the Eastern District of Virginia.

http://www.chambers-associate.com


www.chambers-associate.com The Inside View: Cleary Gottlieb Steen & Hamilton LLP

341

Th
e 

In
si

de
 V

ie
w

Pro bono hours
• For all US attorneys: 64,656.8
• Average per US attorney: 94.8

Diversity & Inclusion
As we reported last year, diversity at the junior end of 
Cleary looks promising: half of associates are women 
and a third are non-white. As is the case with all BigLaw 
firms, the representation of these groups decreases 
in the more senior ranks. But what’s more promising is 
that Cleary scored among the top 10% of firms in our 
latest associate survey in all diversity matrices, includ-
ing: recruiting efforts; inclusivity training; mentoring 
from diverse role models; diverse staffing; and reten-
tion efforts. Many also praised the firm’s affinity groups, 
which “are given a lot autonomy.” We also heard of senior 
women at the firm hosting discussions on topics like 
imposter syndrome. One source in the women’s group 
praised female seniors “who have been great mentors, 
making sure I’m not just receiving administrative tasks.”

Strategy & Future
Managing partner Michael Gerstenzang tells us: “Since 
our firm’s early days, our ethos has been reflected in two 
ways: to be the best firm in the markets where we have 
offices, and to stay ahead of the curve by guiding clients 
in places where others are just starting to operate.” For 
more from Gerstenzang , head to our website. 

http://www.chambers-associate.com
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Head Offices: New York, NY 

and Washington, DC

Number of domestic offices: 2

Number of international offices: 14

Partners (US): 99

Associates (US): 427

Contacts

Main recruitment contacts: 

Donna Harris (US) (dharris@cgsh.com)

Hiring partners: Elizabeth Lenas (NY) and 

Elaine Ewing (DC)

Diversity officers: Jennifer Kennedy Park 

(NY), and Katherine Mooney Carroll (DC), 

Alexis Collins (DC)

Recruitment details

Entry-level associates starting in 2020: 98

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 7, 2Ls: 82, SEO: 4

Summers joining/anticipated 2020 split 

by office: NY: 73, DC: 20

Summer salary 2020:

1Ls/2Ls: $3,654/week

Split summers offered? Yes

Can summers spend time in an overseas 

office? Yes

Cleary Gottlieb Steen & Hamilton LLP
One Liberty Plaza, New York, NY 10006

Tel: 212 225 2000   Fax: 212 225 3999 Twitter: @ClearyGottlieb
Recruitment website: www.clearygottlieb.com Facebook: 
Linkedin: cleary-gottlieb-steen-&-hamilton-llp Cleary-Gottlieb-Steen-Hamilton

Main areas of work
Antitrust, banking and financial institutions, bankruptcy and restructuring, capital 
markets, corporate governance, cybersecurity and privacy, derivatives, economic 
sanctions and foreign investments, energy, environmental, executive compensation and 
ERISA, financial technology, global crisis management, intellectual property, investment 
funds, international arbitration, international trade and investment, leveraged and 
acquisition finance, litigation and arbitration, mergers, acquisitions and joint ventures, 
private clients, private equity, private funds, pro bono, project finance and infrastructure, 
public international law, real estate, securities and M&A litigation, sovereign governments 
and international institutions, structured finance, tax, white-collar defense and internal 
investigations.

Firm profile
Cleary Gottlieb is a pioneer in globalizing the legal profession. Since 1946, its lawyers 
and staff have worked across practices, industries, jurisdictions and continents to provide 
clients with simple, actionable approaches to their most complex legal and business chal-
lenges. The firm has 16 offices in major financial centers around the world. However, it 
operates as a single, integrated global partnership, not a US firm with a network of over-
seas locations. The firm is fluent in the many languages of local and global business, and 
Cleary’s consistent success in multiple jurisdictions earned Cleary Chambers and Partners’
inaugural “International Law Firm of the Year” award. The firm employs approximately 
1,300 lawyers from more than 50 countries and diverse backgrounds who are admitted to 
practice in numerous jurisdictions. Cleary was among the first international law firms to 
hire and promote non-US lawyers as equal partners around the world.

Recruitment
Law Schools attending for OCIs in 2020:
Alabama, Arizona, Boston College, Boston University, Brooklyn, Cardozo, Chicago, 
Columbia, Cornell, Duke, Emory, Florida, Fordham, George Mason, George Washington, 
Georgetown, Georgia, Harvard, Howard, Illinois, Indiana, Iowa, Lavender Law Career 
Fair, Maryland, Michigan, Minnesota, New York Law School, NYU, Northwestern, Notre 
Dame, Ohio State, University of Pennsylvania, Stanford, Texas, Tulane, Washington 
University, Washington and Lee, William and Mary, Wisconsin, UC Berkeley, UCLA, 
USC Gould, Vanderbilt, Virginia, Yale

Summer associate profile:
The firm seeks candidates who are confident in their abilities and creative in their 
thinking. It looks for academically strong candidates of all races and nationalities who 
are enthusiastic about practicing law. The firm place a premium on openness, diversity, 
individuality and collegiality and look for candidates who do so as well.

Summer program components:  
The summer program is designed to provide summer associates with real world prepara-
tion to jump-start a successful legal career. The firm offers summer associates the flexibil-
ity to enjoy assignments in many practice areas or to focus on a particular discipline. The 
summer program consists of formal and informal training, partner and associate mentor-
ing, optional overseas office rotations, pro bono work, comprehensive evaluations and 
social/networking events.
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Clifford Chance LLP
Largest US offi ce:  New York 

US offi ces:  2 

International offi ces:  30 

First-year salary:  $190,000 

Billable hours:  no requirement 

Summers 2020:  33 

Revenue 2019:  $2.29 billion (+5%) 

Partners made in 2020:  3 

Famous for:  international practice; UK magic circle elite 

 On chambers-associate.com... 
•   Get hired at Clifford Chance 

•  Becoming a banking regulatory lawyer – the view 

from Clifford Chance  

 Take a Chance on this magic circle Brit – “top of the pops cross-border 
work” in a small, tight-knit offi ce is the prize on offer. 

 ONCE upon a time (1987), in a faraway magical land 
(London, England), two noble law fi rms tied the knot to 
form a powerful union – the result was Clifford Chance. 
One of the UK’s fi ve elite ‘magic circle’ fi rms and an in-
ternational giant (32 offi ces worldwide,  cor  blimey!), 
CC is   “really trying to grow its US practice”   according 
to junior insiders:   “New York and DC are points of real 
importance because we put an emphasis on cross-border 
work.”  The fi rm’s US presence pivots on fi nance, corpo-
rate and litigation practices with some tasty niches hid-
den within; REITs, capital markets and aviation fi nance 
are the best of the bunch, according to  Chambers USA.

 Big news globally, small team in the States – that’s the 
headline for juniors at Clifford Chance. The fi rm is a 
high performer in our associate satisfaction survey 
in areas including happiness in current role, work/life 
balance and support from partners.   “When I’m walking 
around our fl oor it takes me an hour to get back to my 
desk,”   a source laughed.  “I can pop into my colleagues’ 
offi ces for a catchup even if the door isn’t open and we’re 
genuinely invested in each other’s lives, Clifford Chance 
feels like home in that sense.”  The majority of juniors can 
be found in the   New York   offi ce –   DC   hires a smaller 
number of newbies.  

 Strategy & Future 
 Clifford Chance’s insurance group co-head in the Amer-
icas,  Nick Williams, tells us:   “The fi rm is continuing to 
build upon its practice in the US, and that was hammered 
home during this year’s partners meeting in DC – the fi rst 
ever to be held outside Europe. Over 500 partners came 
from all over the fi rm, emphasizing the Americas practice 
and the relevance and importance of this market.”   Di-
versity was another key talking point:  “We are 100% 
committed to diversity, and that starts with our incom-
ing classes – whether it consists of female, LGBT or eth-
nic candidates. If you are here, it’s because we think you 
could make partner – you’re not disposable at CC.”  Check 
out the full interview on our website.  

 “Over 500 partners came from all over 
the fi rm, emphasizing the Americas 
practice.”  

 The Work 
 Summer associates indicate via a questionnaire wheth-
er they’re leaning more toward litigation or transaction-
al work. Those who opt for the latter dive headfi rst into 
a ‘pool’ when they return to Clifford Chance; they get 
to sample corporate, banking and fi nance and capital 
markets.  “Over the fi rst two years you explore and gradu-
ally distinguish what you’d like to specialize in. Toward 
the end of your second year you zero in on your preferred 
work.”  Some feared that  “it may take a little longer than 
that to hone your skills”  enough to pick a specialty, but 
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Get Hired
“I find questions that let me know what has brought 
a candidate to Clifford Chance over another firm very 
telling.” Go to our website to find out more about 
getting hired at Clifford Chance.

agreed that “if you’re not sure what part of law you want 
to practice in then CC is a great place to explore different 
avenues.” Associates receive a weekly email with their 
estimated hours for the week and respond with their 
own predictions; assigning coordinators dole out work 
accordingly. 

Corporate juniors spent most of their time on private 
M&A deals:  “I was involved in all facets including the 
purchase agreement. I reviewed the tail end of docu-
ments, listened in on client calls and researched into cli-
ents’ questions,” one explained. “Partners delegate work 
to the extent that associates are running the deal – you 
get top-notch experience,” especially when working for 
startups in different jurisdictions aiming to crack the 
US market. Tasks vary by deal type: structured finance 
deals involved  “preparing the documents alongside an-
other associate to ensure that the comments we provided 
were accurately reported.”  Globally the firm is huge in 
all areas of capital markets and the New York office’s 
derivatives and securitization practices attract acclaim. 

Interested in banking? Expect “a combination of general 
and asset finance. I draft up the credit agreements and se-
curity documents while reviewing the main transactional 
documents,”  a junior said. CC  mostly works for  “major 
industrial borrowers including real estate companies and 
big banks.” Associates “get the excitement of dealmak-
ing but can also refine the skills you learn in law school. 
In banking and finance, you are the master of the docu-
ment – you’re writing the terms in which the client must 
operate.” The transactional pool generally got good re-
views: “I had a lot more client contact than I anticipated, 
and I’ve been attending pitches and client lunches since 
my first year.”

Transactional clients: Hearst, JP Morgan, Wells Fargo. 
Advised the underwriters on the issuance of $1 billion of 
10.75% notes by the Republic of Ecuador. 

“If you want to travel, CC is the place to 
be.” 

Litigators didn’t need a pool to soak up white-collar and 
regulatory work, traditional commercial and civil litiga-
tion. CC insiders told us the department is  “now mov-
ing more toward cybersecurity and cybercurrency  cas-
es.” Lean staffing can be something of a double-edged 
sword for juniors: “There’s a big learning curve and you 
get growth early on in your career. On the other hand, it 
means you’re sometimes the only one working alongside a 
partner on a matter you have no experience in.” Daunting 
stuff, but interviewees weren’t afraid to act as “the spe-
cialist on the case” during international trial cases. “Our 
client was accused of fraud by the US government: I 
prepped the witness, assisted with drafting and attended 
the trial.” The firm’s practice is international to the core 
and we heard from many that “if you want to travel, CC 
is the place to be. What I do is more international than 
I expected.”  One even told us they’d done more work 
overseas than in the States. 

Litigation clients: Santander, Bank of Montreal, Vienna 
International Airport.  Represented former FIFA vice-
president Jeffrey Webb following charges of corrupt 
payments in exchange for TV rights. 

Career Development
First years roll straight into the firm’s associate mentor-
ship program, “paired up with a senior associate. They’re 
a good resource for us to approach with any questions, but 
it’s not too formal.” We heard that CC “does a good job of 
getting your feet wet” with regular training in associates’ 
first two years. “We have workshops on topics like nego-
tiation and cross-border M&A – they’re very thorough, our 
most recent session lasted five hours!”  These helped 
many to understand the firm’s international footprint 
and  “the differences between jurisdictions.”  Heading 
into mid-level and senior roles, associates move into an 
external development program involving recreations of 
real-life scenarios to help practice business skills. Jun-
iors told us the firm doesn’t shed light on the partner-
ship process “until you are senior – it’s not that relevant 
when you’re just starting out.”

Diversity & Inclusion
CC achieved Mansfield Rule Certification in 2018 and 
subscribed to the 2.0 edition – aiming to interview a 
minimum 30% women, LGBT+ and minority lawyers for 
top roles. Internal diversity networks include Arcus for 

Rankings in Chambers USA
Capital Markets

Corporate/M&A

Insurance

International Trade

Litigation

Projects

REITs

Tax

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 16 46
White 82 62
Black/African American 0 3
Hispanic/Latin American 6 11
Asian 3 17
Mixed/Other 0 5
LGBT 0 2

LGBT+ attorneys, gender parity group Accelerate>>> 
(we think the arrows are silent) and Black and Latino 
and Asian and Pacific Islanders’ subcommittees.  “The 
majority of recent summer classes have been female and 
there have been more women promoted to partner than 
ever,” according to junior insiders, who were especially 
impressed with the litigation department. “It’s pretty un-
usual for white-collar litigation to have so many women, 
it’s great!”

“Partners speak about their experiences 
and struggles with mental health.” 

Each initiative runs its own events: Arcus recently hosted 
a series of pride art exhibitions showcasing the work of 
LGBT+ and ally artists across the New York and DC of-
fices.  The women’s committee arranges  conference 
room coffee meetups to openly discuss diversity pro-
jects and ideas. Clifford Chance also encourages attor-
neys to voice any personal issues they may be facing 
and  “partners speak  about  their own  experiences  and 
struggles with mental health. There are also support ser-
vices available, like free therapy sessions.”  All associates 
have access to Ginger, a mental health app which pro-
vides round-the-clock support from a team of coaches.

Culture
Our sources appreciated CC’s realistic approach 
to  BigLaw:  “When you’re staffed on a deal it’s how 
are we going to get this done, not how are you going to 
get this done. Every time I have a question, a partner will 
take time to sit me down and help me understand.” Other 
juniors were similarly impressed with attitudes among 
the top brass: even the one cynical soul who would only 
say that “a partner has never thrown an object at me out 
of anger, so that’s a good sign!”  Because of the firm’s 
international practice, getting comfortable with differ-
ent time zones is essential for all, and indeed all agreed 
that  “the culture is very seamless. I never would have 
thought I’d have friends from around the world but peo-
ple at CC stay connected no matter where they are.” This 
doesn’t just mean WhatsApp chats with Clifford Chanc-
ers in Britain,  “you work with associates around the US 
and internationally.”

“Fewer lawyers means a better 
culture – you’re not a small fish in a big 
pond.”

In  New York and  DC there were juniors who had “col-
leagues’ personal numbers and we chat about things 
outside of work. I’ve made real friends at the firm.” One 
chalked this down to the smaller US headcount, sug-
gesting “fewer lawyers means a better culture – you’re not 
a small fish in a big pond.”  It also means fewer names 
to learn for social events. New York associates gushed 
about an annual trip to Victoria Gardens in Central 
Park. The whole office gathers for “food, drinks, rides and 
music. Everyone brings their family and friends and you 
get to meet a bunch of people in your co-workers’  lives, 
it’s good fun.” Throughout the year, CC hosts an array of 
socials including themed happy hours, casual Fridays, 
buffets, closing dinners and office hangs. “The conver-
sations are not necessarily work-based, they’re conversa-
tions you’d have with a friend from college,” insiders as-
sured us. 

Pro Bono
New arrivals don’t have to wait to join the firm proper 
to kick-start their pro bono practice: during the sum-
mer program  “associates set aside a few days to work 
with  (domestic violence charity)  My Sister’s Place, we 
participate in training and work on related cases.” All ful-
ly-fledged newbies receive a project via Paladin, a new 
tool at CC which attorneys use to seek out pro bono and 
request projects. The cases on offer vary from immigra-
tion and employment cases to work with the Equal Jus-
tice Initiative on cases for children.  “We can bring our 
own personal cases in,” as a junior detailed for us. “It can 
be for anything – you just need it approved by the pro bono 
coordinator and then get a partner who is willing to super-
vise the case, it’s super easy. You also have access to all 
the firm’s resources.” Associates can also count all pro 
bono as billable hours. 

Pro bono hours
• For all US attorneys: undisclosed
• Average per US attorney: undisclosed

Hours & Compensation
There’s no formal billing target at CC and  “for your 
first two years you’re guaranteed a bonus regardless of 
your hours.”  From year three onward, associates must 
reach 2,000 hours to get their full bonus but there’s still 
no minimum requirement. As an additional incentive 
for work junkies, anybody who bills over 250 hours in a 
month gets a $400 gift certificate to go toward an out-
ing – “your practice partner hand delivers the certificate 
as a means of checking in on you. You get a thank you but 
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there’s by no means an expectation”  to clock in such high 
numbers.  

 “I’ve never pulled an all-nighter.”  

 Most associates worked 9:30am to 7:30pm on average, 
stretching to midnight fi nishes on the busiest days.  “If 
I’m leaving the offi ce late it’s usually near a closing,”  one 
said.   “I can count on one hand the number of times it’s 
happened, and I’ve never pulled an all-nighter.”   The ups 
and downs in corporate mean juniors there “ have periods 

of late nights and periods where I’m out by 4pm.”  Capital 
markets juniors were likely to work the longest shifts, 
but even they agreed  “it’s part of the job and we get paid 
crazy money, so it doesn’t feel that unreasonable.”  Work-
ing from  home  is possible but more typical  for  senior 
associates; juniors joked that   “if you sit at home doing 
document review all year, when you emerge as a third year 
no one will know who you are!”   CC also offers 20 days 
of vacation, and  if associates work for more than four 
hours on a vacation day it gets replenished.  
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Head Office: London

Number of domestic offices: 2

Number of international offices: 30

Worldwide revenue: $2,175,000,000

Partners (US): 72

Associates (US): 200

Contacts

Main recruitment contact:

Sarah Posner

(sarah.posner@cliffordchance.com)

Hiring partners: Nicholas R. Williams (NY)
Steve Nickelsburg (DC)

Diversity officer: Zarrar Sehgal

Recruitment details

Entry-level associates starting in 2020: 23

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 1, 2Ls: 20, SEO: 1

Summers joining/anticipated 2020 split by 
office: NY: 16, DC: 6

Summer salary 2020:

1Ls: $7,916.67/semi-monthly

2Ls: $7,916.67/semi-monthly

Split summers offered? Case by case

Can summers spend time in an overseas 
office? Yes

Clifford Chance US LLP
31 West 52nd Street, New York, NY 10019-6131

Tel: 212 878 8000   Fax: 212 878 8375 Facebook: CliffordChanceGrads
Email: sarah.posner@cliffordchance.com US Twitter: @CC_Americas  
Recruitment website: www.cliffordchance.com/usrecruting UK Twitter: @CC_UK_PR 
Linkedin: clifford-chance-americas / clifford-chance-llp

Main areas of work
NY: Banking and finance, capital markets, corporate/M&A, private funds, insurance, liti-
gation and  dispute resolution, real estate and tax, pensions and employment. 
DC: Banking and finance (with a specific focus on project finance), litigation and dispute 
resolution and structured finance.

Firm profile
Clifford Chance offers the opportunity to join a major US practice and the world’s lead-
ing international law firm. We are the first fully-integrated worldwide firm to provide 
coordinated legal advice to the world’s leading financial institutions, corporations and 
governments. The combination of a large US presence with unparalleled resources in Eu-
rope, Asia Pacific, Latin America, Africa and the Middle East makes us uniquely qualified 
to handle complex cross-border and domestic transactions, disputes and investigations.

Recruitment
Law Schools attended for OCIs in 2020:
• American
• Brooklyn
• Columbia
• Cornell
• Duke
• Fordham
• Georgetown

• George Washington
• Harvard
• Michigan
• NYU
• Penn
• St. John’s
• Virginia

Summer associate profile:
We believe in giving our lawyers a high level of exposure and responsibility from the very 
beginning. Over the ten-week program, our clerks will work on a wide variety of assign-
ments to not only gain exposure to our full range of practice areas, but to get to know 
the partners and associates in those departments as well. Through close attorney contact, 
formal training, time spent in one of our offices abroad, and social events that explore 
the city, our summer law clerks receive a realistic vision of what it means to be a Clifford 
Chance lawyer.

Summer program components:
In addition to the hands-on experience they’ll receive working alongside our partners 
and associates on real assignments, our summer law clerks participate in formal training 
programs focused on legal writing, corporate transactions, as well as a seminar specifi-
cally geared toward working as an international lawyer. Feedback is given on a formal and 
informal basis, allowing our clerks to have a clear idea of their development.

Org ID: 83 3 Out Authorised by: ...............................................................................................   Date: ............................

www.chambers-associate.com Clifford Chance US LLP
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Cooley LLP
Largest US office: Palo Alto

US offices: 10

International offices: 6

First-year salary: $190,000

Billable hours: 1,950 target

Summers 2020: 36

Revenue 2019: $1.33 billion (+8.1%)

Partners made in 2020: 14

Famous for: cutting-edge tech work; startups; IPOs

On chambers-associate.com...
• Get hired at Cooley

• Interview with chair and CEO Joe Conroy

“Pick any big tech company and they’re probably a Cooley client… we’re 
shaping the future.” Cool, cool, cool!

CATCHING up with your aunt over Facebook? Hitch-
ing an Uber home after a wild night? Researching law 
firms with Google? Better extend your thanks to Cooley 
– the firm has helped all these companies and more. 
Renowned for its startup practice, Cooley’s top-ranked 
by Chambers USA for venture capital, life sciences and 
startups; the firm also earns regional rankings reflect-
ing its practice of taking an idea from someone’s garage 
to its big-money IPO and beyond.  “Cooley deals with 
cutting-edge  clients,  and that makes the work so excit-
ing,”  associates declared. It’s not just startups they’re 
talking about – in life sciences, the firm’s at the “fore-
front of the new and exciting field of biosimilar drugs.”

Unlike at many firms where the “Silicon Valley offices are 
satellites,” Cooley started in Palo Alto, and that office re-
mains its “main hub.” Additional bases in Boston, Colo-
rado, DC, Los Angeles, New York, Reston (Virginia), San 
Diego, San Francisco and Seattle also recruit junior as-
sociates. You’ll also find six Cooley offices overseas; the 
most recent, Singapore, opened in January 2020. 

Strategy & Future 
Our junior sources predicted that “more expansion may 
be in the works,” but given “fears about a potential reces-

sion” there were qualifiers that any approach would be 
built around  “healthy growth.”  Several Cooley offices 
have recently welcomed high-profile lateral recruits, 
most notably Andrew Goldstein (a lead prosecutor on 
the Special Counsel team investigating Russian inter-
ference in the 2016 presidential election) in a big coup 
for the New York and DC teams. One source added that 
Cooley is looking to diversify “the types of cases it takes 
on. I think it wants to bring in more securities litigation and 
white-collar work.”

“More expansion may be in the works.” 

The Work 
Over half of juniors on our list were in Cooley’s corpo-
rate collective; business litigation is the second-biggest 
group; followed by IP litigation, technology transactions 
and some smaller departments. Work allocation varies 
by office: most have their own staffing coordinators, 
though some smaller bases including  Colorado  are 
“very much eat what you kill” (we also heard that as-
sociates are often staffed on client-specific teams in 
smaller offices). There was no FOMO to be found here: 
sources liked that “you can regulate your schedule when 
you’re the master of your workflow.”

Corporate associates dealt with a tide of work across 
fund formations, M&A, capital markets, venture capital 
and “general corporate advice for startup clients.” VC is 
a Cooley trademark – the firm was involved in the first 
venture capital partnership in the US back in 1958, and 
today represents over 6,000 emerging firms includ-
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ing  “40% of the companies on the Wall Street Journal’s 
Billion Dollar Startup Club list.”  Cross-office staffing 
is common, but some locations have their own niche: 
the Boston base is “really well known for life sciences and 
private equity practices,” and San Francisco does “lots of 
startup venture capital and capital markets deals, as well 
as IPOs in the tech space.” The firm’s future-facing prac-
tice handles innovations ranging from blockchain to 
dating apps. Sources explained that “as a junior you’re 
more generalized and you can do all varieties of work; as 
you get more senior, you specialize. I like the diversity of 
the practice.” Diverse tasks for juniors include due dili-
gence, governance documents, SEC filings and negoti-
ating with opposing counsel. When companies make it 
to the IPO stage, the Cooley team sticks around to help 
them out. 

Corporate clients:  Snapchat, Goldman Sachs, DraftK-
ings. Advised Uber on its $8.1 billion IPO, the third-largest 
American tech IPO in history. 

“Whatever work there is to do, they’ll let 
you handle it no matter what level you’re 
at.” 
Breach of contract, copyright, class action, employment 
arbitration and trade secrets cases all have a place in 
Cooley’s litigation practice. “We do a lot of disputes for 
our tech corporate clients as well as general consumer 
complaints,” insiders revealed. San Francisco is the best 
place to be for data privacy cases, whereas the team 
in New York “does a lot of securities litigation, which you 
don’t see as much of in other offices. Some partners do 
legal malpractice defenses for other law firms and there’s 
a lot of criminal work out of this office too.” Enjoying be-
ing able to boast about working with “cool companies 
like Google  and Facebook,”  juniors were also in high 
spirits about  “getting responsibility early on.  Whatever 
work there is to do, they’ll let you handle it no matter what 
level you’re at.” Interviewees variously got to attend tri-
als, with some even arguing in court and writing drafts 

themselves; they clarified that “we get supervision and 
feedback from partners and they’ve helped me learn from 
doing really substantive work.”

Litigation clients:  Google, Bloomberg, Art.com. Repre-
sented Sony in a $5 million+ class action suit alleging 
that a firmware update left the ‘Dash’ device unusable. 

Palo Alto is the firm’s hub for IP matters whether they’re 
software, hardware or medical in nature, but staffing is 
a cross-office affair and other locations get their fair 
share of this juicy area of law. For example, the  Res-
ton  team  “focuses a lot on the medical device space,” 
while the DC office also has a sizable IP offering. Inter-
viewees noted that Cooley doesn’t require IP associates 
to arrive with as much scientific know-how as some oth-
er firms, and that’s not the only way it stands out from 
the crowd. “I arrived wanting to go to court and do a dep-
osition, and got to do both easily,” said one source who 
was very impressed with their responsibility level. “The 
lawyer on the other side was much more experienced 
and it was their first deposition too.” Like other dispute 
types, IP litigation requires “a lot of writing” in the form 
ofbasic motions, discovery responses and requests. Le-
gal research, document review and discovery were also 
required. “You’re staffed on cases and then everything’s 
yours to deal with,” we heard. “When you’re getting close 
to trial and the partners are asking what we have and 
need, you see the value of that.”

IP clients: Bumble, WhatsApp, Oculus VR. Obtained full 
dismissal for BitTorrent in a patent infringement suit 
brought by Reigntek. 

Culture
A firm’s clients can have a big effect on its culture, and 
Cooley’s roots in Silicon Valley correspond to a younger, 
fresher feel than at some of its rival firms. Facetime re-
quirements are less strict, and the firm’s dress code has 
kept with the times. As one associate put it:  “If you’re 
meeting a company founder who’s 25, dressed in jeans, 
you really don’t need to wear a suit.” A source in Colo-
rado joked that “Lululemon practically sponsors the firm, 
athletic leisurewear is really big here. Some partners 
dress up in jeans and button-down shirts, but many peo-
ple are in T-shirts and sneakers rather than fancy tops and 
high heels.” While litigators should be ready to dress up 
for court, the folks at Cooley “rarely suit up” otherwise. 
The wonders of remote working mean that you can 
even get things done in pajamas from home: “I’ve heard 
from a couple of partners that it’s good to be in the of-
fice, but they don’t care much. If they call or email you 
and you’re responsive, it’s all good.”

Rankings in Chambers USA
Capital Markets

Corporate/Commercial

Corporate/M&A

Intellectual Property

Investment Funds

IT & Outsourcing

Life Sciences

Litigation

Media & Entertainment

Privacy & Data Security

Private Equity

Real Estate

Securities

Startups & Emerging
 Companies

Technology

Telecommunications

Venture Capital

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 26 50
White 84 70
Black/African American 2 4
Hispanic/Latin American 4 4
Asian 7 16
Mixed/Other 2 5
LGBT 1 5

“If you’re meeting a company founder 
who’s 25, dressed in jeans, you really 
don’t need to wear a suit.” 

Several of our sources pinned down Cooley’s recruit-
ment policy as the starting point of its culture. “It’s re-
ally important we get on with people when we go out for 
lunch,” juniors involved in the process told us. “If we say 
we don’t like someone, the partners will reach out to us 
and find out why and they take that feedback very seri-
ously.”  Some compared the firm to someone unlucky 
in love who’d been burned before:  “They’ve had some 
experience hiring jerks and it didn’t work out. You’ve got 
to be nice to everyone.”  Meeting this requirement isn’t 
too hard in practice, as ‘nice’ came down to “not throw-
ing staplers or screaming. The culture is very  coopera-
tive and people are always reaching out if they have ques-
tions.” Cooley’s keep cool approach extends to partners, 
many of whom send out “practice-wide emails with guid-
ance on issues surrounding what we do. Everyone’s so 
kind in the responses.”

Rather than any  particular personality  type, Cooley 
seeks associates who want to work at “the cutting edge. 
If a tech company has a question that’s novel, we take that 
on.” Sources took pride in their firm’s reputation for for-
ward-facing practice, admitting that  “the prestige was 
definitely part of the reason I wanted to work here.” They 
weren’t, on the other hand, looking for party central – 
but interviewees were pleased to find that Cooley “runs 
an event every week or so. People do socialize and like 
to hang out with one another.”  The few complaints we 
heard came from the busiest interviewees: “Cooley has 
a great culture that’s being eroded by the volume of work 
that’s coming in,” they argued. 

Hours & Compensation
Billable hours:  1,950 target  (includes uncapped pro 
bono, up to 50 hours shadowing and up to 50 hours of 
designated diversity and inclusion activities)

Our sources unanimously agreed they had  “no prob-
lem meeting hours,”  with 12-hour days and weekend 
work the norm.  “It feels like I’ve worked most week-

ends,”  one associate grumbled, agreeing with others 
that the “hours required at Cooley aren’t awesome, it can 
be problematic for us.”  Pushed for a number, another 
insider estimated that  “20% of the time it’s surpris-
ing just how much work comes in.” Corporate associates 
had the  toughest  time of it; we heard that  “specialist 
teams have more of a work/life balance. Unless you’re a 
tax specialist – they’re underwater.”  IPOs can also be a 
sink-or-swim affair – “during an IPO I’ll work every night 
and every weekend.”  Others told us  “the pace  of it be-
came unsustainable,” but credited the firm with “explicit 
instructions not to staff me on anything crazy afterwards. 
I’m now bring protected, Cooley insists you recover after 
the most intense periods.” We heard that the firm does 
support flexible and part-time schedules too, however: 
those who opt to go part-time can choose how much 
they would like to reduce their hours by (between 50% 
and 80% of their full-time schedule) and have their 
billing target and base salary pro-rated. There’s also a 
‘true-up’ policy which bumps up compensation if part-
time attorneys bill more than their reduced target. 

“Cooley insists you recover after the most 
intense periods.” 

Despite  their workloads,  our insiders  liked that eve-
ryone across the  firm  – irrespective of location – gets 
paid  the same  New York  market-matching  first-year 
salary. Bonuses are individualized  and discretion-
ary: “As first years things are really transparent because 
everyone gets $15,000 as long as they hit their hours. Af-
ter that, things get more complicated.” The firm tells us 
that it looks at the Cravath/Milbank scale for bonus pay-
outs; those who meet the target and class-year expec-
tations in their reviews can score a market-rate bonus 
or better (up to 50% better, in fact).

Career Development & Diversity 
New arrivals at the firm enroll in Cooley College, which 
provides an initial five-day series of events including 
specific sessions for associates in the business and 
litigation departments. Next come mid-level and sen-
ior associate academies:  “Learning at the junior end is 
more skills-focused. The firm invests heavily in you be-
ing a good lawyer academically and then moves to the 
business side.” One source also mentioned that if there 
were specific conferences you want to attend, “Cooley 
is happy to make that happen. They’ll pay for you to travel 
wherever you need.”

“The firm is trying to foster growth from 
within.” 

Put it all together and you’ve got a recipe for associates 
who want to stick around long-term, with the skills to 
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do so. Many suggested that “the firm is trying to foster 
growth from within, rather than just bringing in lateral 
partners from outside,”  and equally qualified that  “su-
pervisors at Cooley are good at signaling early if they want 
you to stay long-term. If that’s not your path, they’ll help 
you with whatever is.”  Sadly, some feared that  “it may 
not be sustainable for female attorneys to stick around 
here.” While hardly unique to Cooley, this is still an issue 
that needs addressing – positive steps include a gender-
neutral parental leave policy that consists of 12 weeks 
paid leave for the birth parent/adoptive parent/caregiv-
er, followed by eight weeks’ disability leave. Expect-
ant mothers/caregivers can also utilize Cooley’s ‘ramp’ 
up and down policy; this comes into play for anyone who 
takes 12 consecutive weeks of leave and reduces hours 
by 30% in the month before someone goes on leave and 
for three months after they return to work. However, 
some fears remained that “hitting the targets set might 
not be feasible.” The firm did tell us that over the past 
couple of years several women have made partner hav-
ing recently just had a child or while preparing to have a 
child in their first year of partnership.

Pro Bono 
One target that few had problems with was the firm’s 
100-hour pro bono goal for all associates. “You’re encour-
aged to take it on, and every partner I’ve worked for has 
proactively inquired about the pro bono I’m doing and is 
interested in the cases.”  Cooley puts no limit on how 
many hours can count toward the billable hours target, 
backing up the consensus among associates that “the 
firm is really proud of the pro bono work it does.” Common 
causes at Cooley include domestic abuse litigation pro-
jects, immigration disputes, and “corporate governance 
work with environmental NGOs”  on the transactional 
end.  The firm also works with veterans, the LGBT com-
munity and the homeless. 

Pro bono hours 
• For all (US) attorneys: 53,992.5
• Average per (US) attorney: 60.6

http://www.chambers-associate.com


352

The Inside View: Cooley LLP www.chambers-associate.com

The Inside V
iew

Head Office: Palo Alto, CA

Number of domestic offices: 10

Number of international offices: 6

Worldwide revenue: $1.33 billion

Partners (US): 350

Associates (US): 750

Contacts

Main recruitment contact: 
Carrie Wagner, Chief Legal Talent Officer
(cwagner@cooley.com)

Diversity officers: TJ Graham, Partner
Amie Santos, Director of Diversity and 
Inclusion

Recruitment details

Entry-level associates starting in 2020: 77

Clerking policy: Yes

Summers joining/anticipated 2020: 
1Ls: 10, 2Ls: 89, SEO: 1, 
Google Legal Summer Scholar: 1

Law in Tech Diversity Collaborative: 1

Summers joining/anticipated 2020 split by 
office: Boston: 12, Colorado: 2, 
Los Angeles: 4, New York: 20, 
Palo Alto: 24, Reston: 3, San Diego: 7, San 
Francisco: 16, Seattle: 1, 
Washington DC: 13

Summer salary 2020:

1Ls: $3,462/week

2Ls: $3,462/week

Split summers offered? Yes

Can summers spend time in an overseas 
office? No

Cooley LLP
3175 Hanover Street, Palo Alto, CA 94304-1130

Tel: 650 843 5000 Twitter: @cooleycareers
Recruitment website: www.cooley.com/careers Facebook: @CooleyLLP
Linkedin: Cooley LLP
Instagram: @cooley_llp

Main areas of work
Advertising, antitrust and competition, appellate, artificial intelligence, asset recovery, 
blockchain, capital markets, class actions, commercial litigation, communications, 
compensation and benefits, copyright, corporate, corporate restructuring and bankruptcy, 
cyber/data/privacy, debt finance, education, emerging companies, employment and labor, 
estate planning, financial services, fintech, fund formation, government contracts, healthcare, 
insurance, intellectual property, international anti-corruption/FCPA, international arbitration, 
investment funds, life sciences, M&A, patent counseling and prosecution, patent litigation, 
private equity, product compliance and product liability, public companies, real estate, 
regulatory, securities and governance, securities litigation, shareholder activism, social 
enterprise and impact investing, tax, technology transactions, trade secrets, trademark, 
venture capital, virtual and augmented reality, white collar defense and investigations.

Firm profile
Cooley’s lawyers solve legal issues for entrepreneurs, investors, financial institutions and es-
tablished companies with a significant emphasis on technology, life sciences and other high 
growth industries. Clients partner with Cooley on transformative deals, complex IP and regu-
latory matters and bet-the-company litigation, where innovation meets the law. Cooley goes to 
great lengths to maintain the culture of teamwork, collaboration, respect and excellence upon 
which it was established in 1920. Cooley strives to maintain an environment of diversity and 
inclusiveness and to create opportunities for professional growth. 
Cooley considers its commitment to the communities in which it operates to be one of its 
highest priorities and each year performs thousands of hours of pro bono legal services and 
other forms of community service.

Recruitment
Law Schools attending for OCIs in 2020:
Please refer to the Events portion of our website for a list of the job fairs and campuses we will 
visit during the 2020 OCI season.

Recruitment outside OCIs:
Interested students are also welcome to send in their applications outside of the OCI process. 
For a list of legal talent career contacts by office, please visit: www.cooley.com/careers.

Summer associate profile:
Successful summer associates are highly motivated, independent thinkers, with a collaborative 
spirit and an entrepreneurial mindset. They have excelled both in and beyond the classroom. 
They recognize that the greatest successes are those achieved by a team. They take ownership, 
inspire confidence and are motivated by a shared sense of purpose.

Summer program components: 
Cooley’s summer program is designed to give participants an unfiltered introduction to life 
and practice at the firm. It enables them to experience Cooley’s commitment to providing 
extraordinary legal services in a professional and collaborative environment. Comprehensive 
training opportunities are provided through ‘Cooley College’. Constructive feedback is pro-
vided at the conclusion of each assignment and in formal mid- and end-of-summer feedback 
sessions. Assigned mentors ensure that each summer associate is integrated into the firm over 
the course of the program.
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Covington & Burling LLP
Largest US offi ce:  Washington, DC 

US offi ces:  5 

International offi ces:  8 

First-year salary:  $190,000   

Billable hours:  1,950 target 

Summers 2020:  163 (3 SEOs) 

Revenue 2019:  $1.19 billion (+6.3%) 

Partners made in 2020:  14 

Famous for:  nation-beating government practice; 
strength in the life sciences sector; DC stronghold 

 On chambers-associate.com... 
•   Get hired at Covington  

 The smart money’s on Covington: a magnet for the best and brightest 
legal minds in DC, nationally and around the world. 

 RECENTLY celebrating its 100th birthday, Covington 
& Burling has been a fi xture in the  DC  legal scene for 
longer than women have held the constitutional right 
to vote. With experience comes expertise: our friends 
at  Chambers USA  rank the fi rm top nationally for life 
sciences, sports law, food and beverage litigation, and 
corporate crime and investigations. Associates stressed 
that Covington has kept its practice fresh:  “We’re at the 
cutting edge of areas like gambling law, risk management 
and AI interaction with the sports industry.”  It’s worth not-
ing that Covington’s international footprint is smaller 
than that of many comparable fi rms. With just eight 
non-US offi ces, Covington earns a  Chambers Global
worldwide top life sciences ranking – which partly ex-
plains the fi rm’s notorious appeal to associates with 
technical backgrounds. 

 “You can’t walk down a block without 
seeing a prestigious fi rm, and we’re 
among the best regarded in the city.” 
 At the time of our research, over half the fi rm’s juniors 
were in its  DC  HQ, which earns its own  Chambers USA
accolades for healthcare, IP, insurance, white-collar, 
media & entertainment, telecoms and more.  “You can’t 
walk down a block in DC without seeing a prestigious 
fi rm, and we’re among the best regarded in the city,”  in-

siders proudly declared.  New York  also houses a sizable 
cohort of Covingtonians; the fi rm’s Cali offi ces in  San 
Francisco ,  Palo Alto  and  Los Angeles  take a handful of 
newbies a year.  “There’s a lot of cross-offi ce staffi ng on 
the West Coast,”  we heard. 

 The Work 
 Before joining the fi rm, prospective associates all get 
“a survey requiring you to list what practices you’re in-
terested in. From that, the fi rm decides the fi rst couple 
of projects to staff you on when you arrive.”  Many of our 
interviewees in  DC  soon found themselves working ex-
clusively within a practice group, though they pointed 
out that  “many associates opt to split their time between 
two groups like corporate and tax, or litigation and white-
collar. ” They went on:  “It’s not unusual for people to keep 
splitting their time for up to four years before deciding 
where to specialize.”  California and  New York  sources 
reported a relaxed approach of  “matching assignments 
based on associates’ preferences rather than them being 
placed within a particular group.”  They pick between liti-
gation or corporate, and then can sample a wide range 
of areas within those broader departments.  

 Interviewees who’d thrown themselves into litigation 
took full advantage of Covington’s varied practice. This 
ranged from white-collar cases where juniors were 
“coordinating document production with in-house coun-
sel and responding to government requests for informa-
tion,”  to employment arbitration disputes on which they 
could  “strategize with partners about what counterclaims 
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to make, and attend depositions.” The commercial litiga-
tion team counts some of the giants of the financial and 
corporate world among its clients; football fans would 
perhaps be more interested in the 31 NFL clubs and 55 
club owners on the books, part of a match-fit sports 
law practice. “I’ve done a lot on the policyholder insur-
ance side of the litigation work,” a San Francisco source 
said. “One huge case involved hundreds and thousands of 
documents, I was doing targeted review.” Another in DC 
did “mostly mass torts. I’m not spending lots of my time 
reviewing documents; there’s a lot more strategic think-
ing, especially on products cases.”

Litigation clients: Amazon, JPMorgan Chase, Capital 
One. Acted for pharma giant Eli Lilly in a $1.8 billion ar-
bitration brought by biotech company Adocia, alleging 
trade secrets misappropriation. 

Alongside commercial disputes, sources highlighted IP 
litigation as one of the most popular contentious teams; 
it’s also one of the largest and is “more siloed” than oth-
ers. “Most of the people there have technical backgrounds 
so it has a bit of a different cultural feel too.” Covington’s 
IP practice encompasses life sciences, pharmaceuti-
cals and technology, including ITC Section 337 inves-
tigations and Hatch-Waxman litigation. Juniors enjoyed 
the “exciting investigative element to cases,” getting to 
draft expert reports with leading industry figures as 
well as compiling documents for discovery to help build 
the case. “Trade secrets cases are especially interesting,” 
according to a DC interviewee. “The formula, machine or 
product in question is valuable and you need to discover 
if the other side stole it. It’s a little more exciting than 
other types of case.” On the West Coast, juniors could 

encounter both hard and soft IP work, though the lat-
ter accounts for a smaller share of the firm’s IP matters. 

“Most of the people have technical 
backgrounds so it has a bit of a different 
cultural feel.”
IP clients: AstraZeneca, Dropbox, Samsung. Defended 
Huawei in a suit alleging its cell phones had infringed 
eight technology patents covering wireless communica-
tion, power saving and image processing tech. 

Covington’s corporate cohort drinks from three streams. 
Sources estimated that the majority of their work was 
formed of “general corporate matters including M&A, 
capital markets, securities and corporate governance 
work.” However,  there was scope to take on some of the 
department’s more specialized life sciences and tech-
nology transactions work. They added that “your weeks 
can be very varied when you’re working on deals from sev-
eral of those subsets.” Juniors can often be found draft-
ing ancillary documents, preparing disclosure sched-
ules and conducting research tasks. We even heard 
reports of one sports superfan working “on the review of 
a stadium lease: looking over real estate, media rights and 
player contracts.” Go team! 

Corporate clients: Bayer AG, GlaxoSmithKline, Johnson 
& Johnson. Advised pharma multinational Merck on its 
$1.05 billion acquisition of cancer drug developer Pelo-
ton Therapeutics. 

Culture, Strategy & Future
‘Conservative’ was the word most frequently mentioned 
by interviewees – “but not in the political sense!” First 
and foremost, sources observed the vibe at Coving-
ton to be “very professional. Everyone is thoughtful and 
conscientious of each other, which makes for a quieter 
working environment than the inverse.” Taking an ax to 
the ‘open door policy’ cliché, interviewees instead noted 
that “there are a lot of closed doors – not because people 
are unfriendly, but because everyone has their noses to 
the grindstone.” That’s not to say attorneys hide away 
from each other; on the contrary, juniors emphasized a 
“collaborative culture which is set in motion by our part-
nership structure: there is no origination credit at Coving-
ton. Partners are also generally very involved in mentor-
ing, training and the summer program, and that attitude 
really does trickle down to the rest of the firm.”

“Everyone is thoughtful and 
conscientious of each other, which makes 
for a quieter working environment.”

Rankings in Chambers USA
Antitrust

Bankruptcy/Restructuring

Climate Change

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

FCPA

Financial Services 
Regulation

Food & Beverages

Government

Healthcare

Insurance

Intellectual Property

International Arbitration

International Trade

Life Sciences

Litigation

Media & Entertainment

Privacy & Data Security

Products Liability

Securities

Sports Law

Tax

Telecommunications

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 28 49
White 85 70
Black/African American 2 6
Hispanic/Latin American 3 3
Asian 8 16
Mixed/Other 2 5
LGBT 4 9

Sources suggested things were a little more relaxed 
in San Francisco, but eventhey conceded it was far 
removed from the “informal, T-shirt and hoody startup 
vibe Cali’s known for.” Ultimately, Covington’s juniors 
were content with their choice of a firm “where you’re 
not expected to hang out with your colleagues 24/7” and 
where “people tend to separate their work life from their 
personal one.” As for those who are partial to some mild 
workplace social revelry, “every office has a social com-
mittee that will throw the occasional happy hour.”

Cautious Covington also takes a careful approach to 
doing business: “Our outreach is deliberate, especially 
when looking to open new offices; we always favor sus-
tainable growth over short-term opportunism.” #TeamTor-
toise. We heard that the firm has no plans to merge or 
expand geographically, though it will keep an eye on 
opportunities as they arise. 

Diversity & Inclusion
The firm may be conservative in many respects, “but 
not in its approach to diversity,” according to our inter-
viewees. They felt the firm was cognizant of the fact 
that “clients are increasingly demanding we put together 
diverse teams. As a result, our most recent partner class 
was among the most diverse in our history.” One female 
interviewee was impressed: “For my first two years, 
every case I worked on was led by a female attorney.” 
That doesn’t mean juniors were blind to the continued 
challenges Covington faces. One in DC said: “Although I 
would give them credit for their efforts, looking around it 
does still look quite homogeneous.” The firm told us that 
it has geographic diversity leads in each office, though 
some sources in New York and San Francisco still felt 
that more “drive from the top” was needed. 

Hours & Compensation
Billable hours: 1,950 target

“Hit that and you will receive full bonus,” sources con-
firmed. The firm follows the market closely, a surefire 
way of guaranteeing no grumbles over salaries or bo-
nuses. “They tried to deviate one year and there was a 

huge uproar,” a junior reminisced. Lesson learned. 
There’s no cap on the number of pro bono hours that 
can count toward the target, but professional develop-
ment activities do not qualify. So if you’re aiming for the 
1,950, how does it break down day to day? “I would say 
that on average, without some impending deadline loom-
ing over me, I get in for 8:30am and leave around 7pm 
before hopping back online for another hour later,” one 
litigator in DC estimated. Providing a novel alternative 
summary, another associate in New York estimated 
they “dedicate 85% of life to working and being at firm 
–not including sleep of course!” That would be taking ‘liv-
ing to work’ to a frightening extreme. 

“...pleasantly surprised at how few emails 
you receive during your time off.”

Weekend work was a reality for all, but the inten-
sity varied. One junior mentioned that “for the first six 
months,” they “didn’t have to do any work on 80% of 
weekends,” compared to another who found themselves 
“working frequently enough to probably equate to a six-
day week total.” The situation was again a little more 
relaxed for those on the West Coast, especially when 
it came to face-time requirements. As one interviewee 
in San Francisco told us: “The office pretty much clears 
out around 6pm.” While the firm highlighted that it has 
been in the process of implementing wellness training, 
sources still felt that “we don’t have many wellness initia-
tives in place that you see at other firms.”Juniors were at 
least pleased that their vacations were, in most cases, 
actually vacations. “I took two weeks off and didn’t do any 
substantial work,” one said; another of our interviewees 
was “pleasantly surprised at how few emails you receive 
during your time off.”

Pro Bono
The centerpiece of Covington’s pro bono program is a 
rotation system allowing junior associates to spend six 
months at one of three public interest groups (including 
the Neighborhood Legal Services Program) at full pay. 
Note that, at the time of writing, the program was only 
available for associates in DC. Interviewees in other of-
fices also found ample and substantial opportunities to 
engage with pro bono outside the program: a junior in 
New York was keen to tell us about “getting to argue 
on a Ninth Circuit immigration appeal case. I’ve been the 
primary attorney responsible for it, and the partners have 
been very supportive of me working on these types of 
matters.”

Another chimed in: “Even within the corporate group 
there’s a robust approach to helping nonprofits, includ-
ing aiding organizations with getting tax-exempt status. 
During our last associate-wide firm meeting, the average 

http://www.chambers-associate.com
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number of pro bono hours devoted by first years was be-
tween 200 and 300.” Getting to count so many hours to-
ward billables was a big relief for many. 

Pro bono hours
• For all (US) attorneys: 198,924
• Average per (US) attorney: 172

Career Development
Given Covington’s expertise in government-facing work, 
we weren’t surprised to hear that some “associates 
leave to work for the government around their fifth year. 
We’ve recently had people head out to clerk, work in the 
Department of Justice and even the Office of the Attorney 
General.” That doesn’t mean Covington’s numbers are 

dropping: the legal revolving door means that “although 
people leave, around 50% end up coming back to Coving-
ton, bringing valuable experience with them.” None of our 
junior interviewees had put too much thought into the 
path to partnership, though a source in San Francisco 
suggested that “the general sense is there are definitely 
opportunities to move up the ranks here.” The firm helps 
associates get there by assigning mentors for their first 
three years, and running training and seminars for legal 
and soft skills. 

“Around 50% end up coming back to the 
firm, bringing valuable experience with 
them.”

http://www.chambers-associate.com
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www.chambers-associate.com ABC Law Firm  

Covington & Burling LLP
One CityCenter, 850 Tenth Street, NW, Washington, DC 20001-4956

Tel: 202 662 6000   Email: legal.recruiting@cov.com
Website: https://www.cov.com/en/careers/lawyers                                                    Twitter: @covingtonllp
LinkedIn: https://www.linkedin.com/company/covington-&-burling                           Facebook: Covington-Burling-LLP

Main areas of work
Corporate: Mergers and acquisitions; private equity; capital markets; life sciences; financial 
services; technology and outsourcing transactions; international energy sector
Litigation & Investigations: White collar defense and investigations and cultural reviews; 
international arbitration; product liability; appellate
Regulatory & Public Policy: International trade; life sciences; data privacy and cybersecu-
rity; CFIUS;  government contracts 

Firm profile
In an increasingly regulated world, the attorneys of Covington & Burling LLP have an ex-
ceptional ability to navigate clients through their most complex business problems, deals and 
disputes. Our distinctively collaborative culture allows us to be truly one team globally, draw-
ing on the diverse experience of lawyers and advisors across the firm by seamlessly sharing 
insight and expertise. What sets us apart is our ability to combine the tremendous strength in 
our litigation, investigations, and corporate practices with deep knowledge of policy and poli-
cymakers, and one of the world’s leading regulatory practices. This enables us to create novel 
solutions to our clients’ toughest problems, successfully try their toughest cases and deliver 
commercially practical advice of the highest quality.

Recruitment
Law Schools attending for OCIs in 2020:
American University Washington College of Law; Berkeley Law; Brooklyn Law School; Co-
lumbia Law School; Cornell Law School; Duke University School of Law; Fordham University 
School of Law; George Washington University Law School; Georgetown University Law Cen-
ter; Harvard Law School; Northwestern Law; NYU Law; Stanford Law School; UCLA School 
of Law; University of Chicago Law School; University of Maryland Francis King Carey School 
of Law; University of Michigan Law School; University of Pennsylvania Law School; University 
of Virginia School of Law; USC Gould School of Law; Vanderbilt Law School; Washington and 
Lee University School of Law; William & Mary Law School; Yale Law School
Bay Area Diversity Career Fair; Lavender Law; Loyola IP Job Fair; National Law School Con-
sortium; The Law Consortium; The Midwest-California-Georgia Consortium; Tulane Univer-
sity/Washington University Job Fair
Recruitment outside OCIs:
We seek outstanding candidates from a wide variety of law schools throughout the country as 
summer associates. In addition to interviewing students at many law schools and job fairs, the 
firm also considers write in applications. 
Summer associate profile:
We seek talented and motivated individuals who share our well-known commitment to excel-
lence. We assess candidates for summer associate positions based on an overall evaluation of 
their background and strengths. We look for students with strong motivation and initiative, the 
ability to take on responsibility, and enthusiasm for private law practice. The firm has long been 
committed to the highest standards of the profession and public service, and we look actively 
for new lawyers to continue in that tradition.
Summer program components: 
Our interactive and individualized assignment system is the foundation of our program. We 
actively solicit input from summer associates on desired assignments and encourage them to 
try projects in multiple practice areas. Our substantive summer training programs include 
depositions, advocacy writing, communication skills, and transaction and settlement negotia-
tions. Summer associates are also invited to participate in client and internal strategy meetings 
and court hearings. Finally, we ensure that our summer associates get to know our lawyers 
outside of the office through a variety of social events. We provide the opportunity for summer 
associates to take advantage of many of the cultural activities that our cities have to offer. Events 
include baseball games, concerts, wine tasting, and hiking.

Head Office: Washington, DC 

Number of domestic offices: 5

Number of international offices: 8

Worldwide revenue: $1,187,388,000

Partners (US): 273

Associates (US): 621

Contacts

Main recruitment contact: 

Karema Page, 

Director of Legal Recruiting, 

legal.recruiting@cov.com

Hiring partner: 

DC: Ben Block and Ranga Sudarshan; 

Los Angeles: Ashley Simonsen and Dan 

Shallman; NY: Jack Bodner, Arlo Devlin-

Brown, Micaela  McMurrough, Jenna 

Wallace, Amy Wollensack, Chris Yeung;

Palo Alto: Kurt Calia & Suzanne Bell;

San Francisco: Ingrid Rechtin, Don 

Brown, Doug Sprague, Cort Lannin

Recruitment website: 

https://www.cov.com/en/careers/lawyers

Diversity officer: Floyd Mills, 

Director of Diversity and Inclusion

Recruitment details

Entry-level associates starting in 2020: 

137

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 12, 2Ls: 149 (SEO Interns: 4) 

Summers joining/anticipated 2020 split 

by office: California: 25; New York: 44; 

Washington, DC: 94

(Numbers here do not include SEO 

interns)

Summer salary 2020:

1Ls: $3,654

2Ls: $3,654

Split summers offered? Yes

Can summers spend time in an overseas 

office? No
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Cozen O’Connor
Largest US office: Philadelphia

US offices: 27

International offices: 2

First-year salary: $130,000-$170,000

Billable hours: targets vary by practice area

Summers 2020: 19

Revenue 2019: $517.3 million (+9.4%)

Partners made in 2020: undisclosed

Famous for: insurance and subrogation; lateral hiring

On chambers-associate.com...
• Get hired at Cozen O’Connor

“A modern, nimble firm with an entrepreneurial spirit,” Cozen is on the 
up-up-up all over the US.

LOTS of firms describe themselves as ‘national’, but 
with 30 offices around the country, Cozen O’Connor has 
truly earned that label. Its HQ in Philadelphia scores the 
best rankings from Chambers USA – the labor and em-
ployment, real estate, construction, IP, commercial 
litigation, and insurance practices all earn praise – but 
our sister publication also rates Cozen for its employ-
ment  work  in  Florida,  Texas  and  Chicago.  Nationwide 
the firm fares best in transportation and subrogation 
insurance law. “I remember having to research what that 
meant ahead of my OCI,” a junior told us, so don’t panic if 
subrogation doesn’t ring any bells for you either. 

On the job hunt that would eventually lead them to 
Cozen, our sources prioritized  “avoiding anywhere that 
would be a two-year churn-and-burn. No meat-grinder 
cultures.” They were therefore happy to report that “jun-
iors can actually have a life at this firm.” Having safely 
avoided being reduced to a meaty pulp, the future 
Cozen class turned their attention to finding the “flex-
ibility and freedom to try multiple practice areas before 
committing to one.” Around a third of new arrivals join 
the general litigation pool; the rest go into transac-
tional practices. Philadelphia recruits the largest class-
es  but  other  offices  like DC, Pittsburgh and New 
York also actively hire newbies. 

The Work
Juniors in the litigation pool can sample insurance, en-
vironmental, labor and employment and anything from 
the general commercial group, which includes white-
collar, antitrust and some IP work.  “I worked on over 
90 different matters last year, with around 50 different 
attorneys  in 15 different offices,”  one junior estimated. 
“I’m grateful that I’ve been able to sample so much but 
the downside is that a year in, I have only scratched the 
surface of many practice areas.” General business litiga-
tion at Cozen includes a fair amount of company-side 
personal injury work. One junior recalled their experi-
ence on a “very large district court case. We were help-
ing to draft entire motions to quash and intervene based 
on the research we had conducted. Of course, you don’t 
want first years drafting on their own, so there was over-
sight, but it did feel like we had a lot of freedom and au-
tonomy.” Others had similar experiences: “I’ve been here 
for over a year and a half now, and I think I’ve only had to 
do document review twice.”

“…flexibility and freedom to try multiple 
practice areas.” 

After a year  of swimming  “there’s a sort of exit inter-
view for litigators where you discuss where you want to 
go” after the pool. We heard that “provided there’s space 
and budget,  the firm  will always place you in your pre-
ferred practice area.” None of our interviewees reported 
any problems with the system, but  they  did  acknowl-
edge some “very rare” cases of people leaving the firm 

http://www.chambers-associate.com
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after not being able to join their practice of choice. This 
seemed to be less of a problem in offices such as New 
York,  Philadelphia  and  DC  which are  all  full-service; 
problems were more likely to flare up in  smaller  bas-
es “like Seattle, which does nearly exclusively insurance 
work,” and there are only a handful of places available 
in some practices. 

Litigation clients: Marriott International,  Microsoft, Sta-
ples. Acted for casino giant Caesars Entertainment in an 
antitrust suit brought in Texas, alleging eight hotel own-
ers conspired to coordinate bids on branded keyword 
advertising to monopolize internet searches for rooms. 

Cozen’s general business group  incorporates  real es-
tate;  tax;  utility, environmental  and  energy;  and the 
broad corporate practice. The last of those has three 
main hubs around the country: Pittsburgh, Minneapo-
lis and Miami. “The group handles mostly corporate/M&A, 
but also securities, private equity and venture capital mat-
ters,”  interviewees explained. Cannabis law  is a grow-
ing concern  here  – associates told us it  “involves a lot 
of correspondence with state regulators  to  try  and find 
out what disclosures are required in order to transfer li-
censes. It’s a heavily regulated industry, so I was helping 
the  clients navigate those waters.”  In newer industries 
such as these our sources spent “a lot of time research-
ing statutes and regulations  before  looking  at  how the 
deal structures fit into the framework of regulations.”

The more… ‘traditional’ aspects of Cozen’s corpo-
rate practice include acting for healthcare, tech and 
manufacturing clients. Sources enjoyed working on 
a healthy mix of “larger deals where juniors take charge 
of tasks like disclosure schedules and due diligence re-
ports,” as well as “smaller deals where it might be just you 
and a stakeholder.” One third year recalled a highlight of 
their time so far: “I handled most of the deal with over-
sight  from  the partner, drafting most of the documents 
and enjoying direct contact with clients.”

Corporate clients: Thermo Fisher Scientific, Genesis 
Healthcare,  Acreage Holdings.  Acted as deal and fi-
nance counsel for Pittsburgh-based investment firm For-
est Lane Capital in the acquisition of hygiene equipment 
provider Meritech Systems. 

Strategy & Future
Associates were quick to celebrate that “Cozen has dou-
bled in size over the last five years or so, making a push 
to become known as a litigation powerhouse. We’ve been 
busy expanding into different practice areas and moving 
up the ranks of the market.” Those we spoke to in Phila-
delphia suggested  “it seems like  once a month we get 
emails about new attorneys joining,”  while colleagues 
in DC said “the firm has recently added new construction, 
zoning and regulatory groups.” Business is indeed boom-
ing: Cozen’s revenue jumped 13.7% in 2018 and another 
9.4% in 2019. Juniors made it clear that  “though the 
firm is committed to growth, it’s all done sustainably. The 
line we hear is that it’s strategic expansion to meet client 
needs.” Watch this space… 

“Cozen has doubled in size over the 
last five years.” 

Pro Bono
The firm offers billable credit for up to 75 hours of 
pro bono work, with a  “dedicated pro bono coordina-
tor  on  hand who is great at reaching  out  and offering 
opportunities.” Some sources felt that “the firm should 
match others and let us count unlimited pro bono,” clari-
fying that any hours above  75 require approval from 
managers before they can count toward billing targets. 
They were otherwise pleased with Cozen’s program: “I 
did some great work with a women’s healthcare provid-
er  in Texas,” one  said,  while another detailed “working 
with an environmental group to set up a nonprofit in West 
Virginia.” Collaborations with external organizations are 
a cornerstone of the firm’s pro bono practice; examples 
include the  Pennsylvania  Innocence Project and the 
Access Living nonprofit organization in Chicago. 

Pro bono hours
• For all US attorneys: 30,510
• Average per US attorney: 41

Culture, Hours & Compensation
Billable hours: varies by practice area 

Billable hours targets differ by practice group, rang-
ing from 1,650 to 2,000. One litigator in New York said 
they “usually work from 9am until 6:30pm and that’s con-
sidered quite normal business hours – it’s rare to see lots of 
people staying in the office late.” The view from Philadel-
phia was similarly sanguine, with one corporate lawyer 

Rankings in Chambers USA
Construction

Corporate/M&A

Government

Healthcare

Insurance

Intellectual Property

Labor & Employment

Litigation

Real Estate

Tax

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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 Diversity Partners (%) Associates (%) 

 Women 26.4 46 
 White 93.7 76.2 
 Black/African American 1.3 4 
 Hispanic/Latin American 3.5 9.7 
 Asian 0.6 6.5 
 Mixed/Other 0.9 3.2 
 LGBT 2.4 6.5 

working  “around 2,200 hours in the last year; 1,750 were 
billable, 95 pro bono, and the rest a mix of things. Even 
compared to friends at fi rms with  similar hours targets, 
I seem to be working a lot less.”  Associates were grate-
ful that  “you don’t get midnight emails saying, ‘this is an 
emergency, do it now.’ Of course, there are always going to 
be things deemed as work ‘emergencies,’ but I can count 
those on one hand, and you can keep your work separate 
from  your  personal life  for the most part.”   No  surprise 
then that Cozen ranked among the very best fi rms for 
work/life balance in our latest associate survey.  

 “You don’t get midnight 
emails saying, ‘this is an emergency, do it 
now.’”  
 It also helps that  vacation can (mostly) be actual va-
cation.   “I just got back from a two-week  vacation and 
there were a couple of days when I had to work,”   one 
associate  recounted. Briefl y diverting from good 
news, we should point out that juniors shouldn’t  ex-
pect a  cozy  nine-to-fi ve job.   “During one of my Christ-
mas vacations, I had to spend a couple of afternoons 
on the computer,”   one source told us; another men-
tioned   “having  to  work a few hours every weekend for 
the last two months.”   Associate salaries vary by offi ce, 
but interviewees all over the fi rm were unanimous 
that   “the hours tradeoff  is absolutely worth it,”  particu-
lar for those with young families. It’s only appropriate 
that a fi rm named Cozen is family-friendly –  a  source 
in   DC   felt this can  “impact the social aspect of practic-

ing here,”  but we still heard reports of plenty of holiday 
parties and events going on. A highlight for one attorney 
in  Philadelphia  was an  “annual party where one attorney 
roasts the commercial litigation group.”

 Career Development 
 Some felt this more sustainable lifestyle was key to se-
curing associates’ longevity with the fi rm – another big 
draw for interviewees.  “I met so many associates during 
my summer who were in their seventh or eighth year at 
Cozen, which was very encouraging,”  a junior explained.  “I 
know some fi rms plan to lose a portion of their associates 
as part of their business model but that’s not the case 
at Cozen.”  Another said:  “A few folks from my year have 
left and moved on to clerkships or to join the government 
but nobody leaves  for  another fi rm.”   However, sources 
in  Chicago  commented that  “the offi ce has lost a lot of 
people recently, which isn’t too encouraging.”  But overall, 
associates at Cozen were optimistic – something that 
was refl ected in our most recent survey where it scored 
in the top quartile for the category: ‘you intend to stay 
at the fi rm for the foreseeable future.’  

 Diversity & Inclusion 
 In retention of diverse attorneys and otherwise,   “there 
is a lot of room for improvement,”  according to our inter-
viewees. “ Especially with the women’s group; there is a 
lot of scope for it to be revitalized and that’s a goal for 
incoming associates.”   The highlights  of Cozen’s efforts 
to improve  diversity include a two-day annual retreat 
in  Philadelphia  for all diverse associates.  “As a fi rst year 
that was very worthwhile,”  one source told us.  “I was able 
to meet a lot of the people I had worked with remotely; as 
we grow it’s great for all the diverse leaders of the fi rm 
to come together.”  Another in  DC  was less pleased: “ My 
diversity group has only met once in the past 16 months. 
It can make things feel a little tokenistic.”  Most were op-
timistic that progress was coming, encouraged by the 
fact that  the fi rm rolled out the use of preferred pro-
nouns in email signatures in 2019.  
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Head Office: Philadelphia, PA

Number of domestic offices: 27

Number of international offices: 3

Worldwide revenue: $517,301,000

Partners (US): 477

Associates (US): 163

Contacts

Main recruitment contacts:

Lauren Carella (lcarella@cozen.com)

Mindy Herczfeld (mherczfeld@cozen.com) 

Hiring partners: Calli Padilla and Maureen 

Holland

Diversity officer: Lynne Espy-Williams

Recruitment details

Entry-level associates starting in 2020: 14

Clerking policy: Yes

Summers joining/anticipated 2020:

19 (7 1Ls; 12 2Ls)

Summers joining/anticipated 2020 split 

by office: Los Angeles: 1, New York: 2, 

Philadelphia: 12, Pittsburgh: 1, 

Washington, DC: 3

Summer salary 2020:

1Ls: $2492-3069/week, varies by office

2Ls: $2885-3269/week, varies by office 

Split summers offered? Case-by-case

Can summers spend time in an overseas 

office? No

Cozen O’Connor
One Liberty, 1650 Market Street, Suite 2800, Philadelphia, PA 19103

Tel: 215 665 2000   Fax: 215 665 2013 Twitter: @cozen_oconnor
Email: lcarella@cozen.com Facebook: CozenOConnor
Recruitment website: www.cozen.com/careers Instagram: @cozenoconnor
Linkedin: cozen-o’connor

Main areas of work
Business/corporate, commercial litigation, construction, government and regulatory, 
health law, insurance coverage, institutional response, intellectual property, labor and em-
ployment, life insurance and annuities, real estate, private client services, subrogation and 
recovery, state attorneys general, transportation and trade, utility, environmental and en-
ergy, white collar defense and investigations.

Firm profile
Established in 1970, Cozen O’Connor delivers legal services on an integrated and global 
basis. As a first-generation law firm, we have not forgotten our entrepreneurial roots and 
continue to provide top-notch client service at unparalleled value as we have grown to 
one of the top law firms in the country. Our business and litigation practices serve clients 
in the most effective and efficient manner, with professionals across disciplines working 
collaboratively to resolve any matter.

Recruitment
Law Schools attending for OCIs in 2020:
Brooklyn, Fordham, George Washington, Georgetown, Harvard, Howard, Penn, Rutgers, 
Temple, University of Virginia, University of Washington, and Villanova

Recruitment outside OCIs:
We anticipate collecting resumes at a number of schools and participating in the Philadel-
phia Area Diversity Job Fair, the Northwest Minority Job Fair, and the Loyola Patent Law 
Interview Program.
For students at non-OCI schools who wish to apply outside of these programs, please 
submit application materials at www.cozen.com/careers/law_students.

Summer associate profile:
We seek summer associates who embody the best characteristics of our attorneys. These are 
candidates who have distinguished themselves from their peers in academics, legal writing 
ability and oral advocacy skills. Our summer associates have diverse backgrounds including, 
but not limited to, prior work experience, military service and a demonstrated commitment to 
serving their communities through volunteerism.

Summer program components:
We provide our summer associates with a realistic experience of the responsibilities and high 
level of performance expected of our associates. They take part in an extensive firm orienta- 
tion and weekly training programs, such as a trial skills workshop where they learn to prepare 
and present an opening statement. We assign writing mentors and associate mentors to pro-
vide advice and guidance. Summer associates are invited to practice group meetings and to at-
tend hearings, depositions, or client meetings with attorneys. Social events and teambuilding 
activities are scattered throughout the program to help each summer associate become better 
acquainted with each other and the firm’s attorneys.
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514

Lawyers per state

Cravath, Swaine & Moore LLP
Largest US office: New York

US offices: 1

International offices: 1

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 97 (93 2Ls, 4 1Ls)

Revenue 2019: undisclosed

Partners made in 2020: 6

Famous for: the Cravath Scale; promoting from within; 
influential business model

On chambers-associate.com...
• Get hired at Cravath

• Interview with corporate managing partner Jed 

Zobitz

A name like Cravath has a thousand stories behind it, but start 
spreading the news – there’s more to the legendary New Yorker than 
you might think.

YOU know how companies like ASOS and Amazon have 
suddenly realized that a ‘try before you buy’ option is 
a great way to keep consumers happy? Well, Cravath 
could have told them that years ago. Instead of being 
stuck in one group for the rest of their careers, asso-
ciates here work in a “perpetual rotation system,” doing 
stints with a partner (or a group of partners) before 
moving on to the next. This was the biggest draw for 
our interviewees, coupled with the fact that “it doesn’t 
hurt to have the name on resume!” And because the firm 
promotes its partners almost exclusively from within 
and rarely hires laterals, associates recalled having a 
now-or-never feeling when they got their offer: “You 
only have one chance to come to Cravath.”

“There’s a higher expectation for 
dedication to your work here.”

The Cravath name is readily associated with BigLaw 
prestige. It’s also synonymous with salaries, as tradi-
tionally it’s always been the first firm to introduce pay 
hikes. In recent years though, there’s been a new Mil-
bank-shaped sheriff in town. Not only did the fellow Wall 

Streeter beat Cravath in setting salaries back in 2018, it 
also announced its bonuses first in 2019. Awkward. In-
siders weren’t concerned by the shake-up though, and 
while we’re on the subject of money, associates figured 
“you wouldn’t come here if your sole goal was money, 
because other firms pay the same for a simpler working 
experience – there’s a higher expectation for dedication to 
your work here.” Perhaps it’s that dedication that’s led to 
Cravath’s hold on a whole host of top-tier Chambers USA 
rankings. Cravath has long held on to top nationwide 
accolades in several quintessential BigLaw practices: 
banking & finance, corporate/M&A, litigation, and tax. 
The firm is also top-ranked in the last three of these in 
New York, along with antitrust, environment, and media 
& entertainment. Cravath has a single US office in New 
York, and a second base in London.

The Work
Juniors join one of the firm’s five core practices: corpo-
rate, litigation, tax, trusts and estates, or executive com-
pensation and benefits (ECB). Corporate was home to 
about 60% of junior associates at the time of our calls, 
while litigation accounted for just over 35%. Tax, trusts 
and estates and ECB took in just two or three associates 
each. Associates described the rotational setup as a 
“master apprentice system.” There are some differences 
group to group, but the core structure is the same: “We 
work with one to five partners and are staffed on whatever 
they’re doing.” This meant associates “don’t really have 

http://www.chambers-associate.com
http://www.chambers-associate.com
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Get Hired
“The number one thing is to be knowledgeable 
about our rotation system – it’s something the 
partners are proud of,” a Cravath junior shared. Get 
more tips at chambers-associate.com.

input” in their workflow, “but the upside is when you’re 
slow you can just hang out without the pressure to go and 
gun for work” – although being slow was “rarely an issue.” 
Rotating also meant associates don’t specialize, “which 
was important to me.”

The three biggest groups in corporate are M&A, capital 
markets, and banking and finance, with most “institu-
tional clients” coming in the form of large public compa-
nies and banks. Rotations in corporate typically last 18 
months. Given the system, this kind of experience was 
common: “The work I do now is incredibly different from 
what I did in first year – in the past I did private equity and 
debt financing but now I’m doing M&A.” Although first 
years typically busy themselves with due diligence, it 
isn’t uncommon to “pretty much run the deal – like ex-
plaining to clients that what they want doesn’t make 
sense.” Sounds tricky. Others reported being “the lead 
associate” on deals for Fortune 500 clients, though this 
doesn’t mean they were left to wing it completely: “You 
get to do the first draft of everything but with guidance 
from people who have been doing this for a really long 
time – Cravath is really good at allowing you to take the 
reins if you’ve shown you can handle it.”

Corporate clients: IBM, Barrick, Johnson & Johnson. Rep-
resented Disney in its proposed $85 billion acquisition of 
21st Century Fox. 

“A lot of what I’ve worked on has been on 
the front page of the Wall Street Journal.”

Over in litigation, juniors will spend up to two years in 
one rotation. The type of work junior litigators do de-
pends on their partner’s practice – some “lean toward an-

titrust, but others do securities.” Interviewees had been 
involved in international energy-related lawsuits, while 
others spent their days handling government investi-
gations, “which I like because it’s about building a story 
and isn’t overly legal.” On state jury trials, associates had 
played the role of ‘beach master’ – a wartime term for 
the soldier who’s first ashore to direct the troops. This 
job “always goes to the junior” and means “aside from the 
partners, you’re the only person who goes to court every 
day, which is really cool.” The primary pretrial responsi-
bility was to ensure the team meets deadlines, then at 
trial it’s up to juniors to handle the logistics, like mak-
ing sure the correct evidence is presented at the right 
time. This level of responsibility is something interview-
ees emphasize to us every year: “We do more advanced 
stuff at an earlier stage – in my first year, my counterparts 
on the other side were third or fourth years.” Associates 
doing antitrust work were keen to highlight: “I was sur-
prised how quickly the partner threw me into coordinat-
ing with the client directly – within my first month I was on 
weekly calls with them, which was pretty neat.” Typical 
tasks here included corresponding with opposing coun-
sel and “drafting 30 pages of briefs – a lot of what I’ve 
worked on has been on the front page of the Wall Street 
Journal.”

Litigation clients: Credit Suisse, Avon, Qualcomm. Rep-
resented Goldman Sachs against breach of contract and 
fraud claims brought by a former client in connection 
with the syndication of financing for a $3 billion acquisi-
tion. 

Hours & Compensation
There isn’t a billing target at Cravath, which meant jun-
iors felt less competition: “I feel more willing to help peo-
ple out because I’m not worried whether the work counts 
as billable.” Bonuses are lockstep as well, so “everyone 
gets the same bonus at the same time – you get a notifica-
tion in November and your paycheck in December.”

“I’ll go home at midnight and do chores, 
then carry on working.”

There may be no billing target, but when it comes to 
finding a work/life balance, “your experience varies de-
pending who you work for – some partners prefer you to be 
in the office a little later than others.” During busy times 
in corporate “it’s nonstop, so I’ll go home at midnight 
and do chores, then carry on working.” Litigators could 
be in the office from 10am until 8pm, before working 
from home until about 11pm. We heard weekend work 
was often a possibility in both camps, but during quieter 
stretches sources had “no guilt” leaving at 4pm on a Fri-
day, “because I know when it’s busy I’ll be here as long as 
I need to be.”

Rankings in Chambers USA
Antitrust

Banking & Finance

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Environment

FCPA

Intellectual Property

Litigation

Media & Entertainment

Securities

Tax

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 25 48
White 92 69
Black/African American 0 6
Hispanic/Latin American 3 5
Asian 5 17
Mixed/Other 0 3
LGBT 6 4

Culture & Career Development 
Associates wanted to emphasize that “you’re signing up 
for a lot of work, but I honestly enjoy working with the 
people here.” Given the pace of life at Cravath, it was no 
surprise to hear associates say it “isn’t a party firm, and 
people tend to leave the cocktail parties by 8pm.” There 
are a few “well attended” highlights of note, like the Cra-
vath Dinner Dance every few years. There’s also an an-
nual summer party at Central Park Zoo. To celebrate its 
200th anniversary in 2019, the firm hosted a shindig at 
the Intrepid Sea, Air & Space Museum, “which was really 
badass.” There are also associate-only events every oth-
er month, “where they bring in really cool caterers who’re 
known worldwide.” 

The firm’s office, by the way, is nestled between Hell’s 
Kitchen and the Theater District of Manhattan, just a 
ten-minute walk from Central Park. And because Cra-
vath only has the one US office, “it only takes 30 seconds 
if you need to find someone!” Handy. A business-formal 
dress code lends itself to a more “conservative” environ-
ment, but interviewees agreed that “there’s a lot of com-
radery because of the rotation system – class years really 
support each other.” With more senior colleagues, some 
felt “a little on edge talking to partners because it’s not 
like they’re your friend,” whereas others were “very com-
fortable swinging by seniors’ offices to ask a question.”

“…a culture where perfection is the 
norm.”

But when it comes to Cravath’s culture, we think this as-
sociate nailed it: “First and foremost, everyone cares a lot 
about their work, which creates a culture where perfec-
tion is the norm.” That sounds intimidating, but there’s 
an abundance of training to help associates reach that 
standard. First years get business development train-
ing (even though “there’s really no pressure for us to win 
clients”). All new associates do two weeks of negotia-
tion training; litigators then get a deposition workshop 
in second year. Newbies are also assigned a partner 
mentor and second-year mentor: “They try and pair you 
with someone who has similar interests, and we have a 
budget to go out to lunch together.” The jury’s out on how 
effective the partner mentor program is: “Some really 

care, but others have never met their mentor.” Most of our 
sources had found mentors organically.

Others highlighted that because Cravath doesn’t hire 
laterals, “they’re stuck with you” – or in other words, “it 
incentivizes the firm to make sure associates are develop-
ing, because partners will be made from that associate 
base.” Generally speaking though, most associates do 
leave the firm before making partner. Although the firm 
promotes from within, associates outnumber partners 
by about five to one, so there simply isn’t room for eve-
ryone at the top. Looking to the future, one associate 
said: “The fact I’ve been here has hugely contributed to 
my career development – I could go anywhere and exceed 
expectations.” 

Diversity & Inclusion 
Given that Cravath doesn’t hire laterals, its diversity 
stats at the senior end are more reflective of attrition 
rates. One associate was pained to point out: “We don’t 
have a single black or African American partner.” Good 
news though: there are plans to assign each new class 
year “four or five partners to serve as additional resourc-
es on diversity matters.” Sources were also pleased to 
report that the 2017 and 2019 partnership classes were 
all-female ensembles. The firm has no fewer than seven 
affinity groups, which get a social budget: “That’s the 
firm telling us they’re investing in us.” Highlights in-
cluded a “fun black men’s brunch and a champagne and 
strawberry movie night for black women.” On the down-
side, we heard some grumbles that although “a couple 
of partners come to the black associate affinity group 
events, more senior partners don’t.”

There were mixed reviews about the firm’s emphasis 
on mental health and well-being. Some weren’t sure if 
any resources were available to them; the firm told us 
that it provides medical insurance which covers mental 
health, and other resources including an Employee As-
sistance Program. One junior was less than impressed 
with how work/life balance was discussed at orienta-
tion: “I thought some of the remarks were kinda flippant.” 
The firm did recently invite well-being guru Dan Harris 
“to talk about carving out time for mental health in indus-
tries like law.”

Pro Bono
There isn’t a pro bono target at Cravath, but inter-
viewees agreed the firm “definitely encourages it.” As-
sociates had handled out-of-state civil rights matters, 
fostering issues for same-sex couples, and asylum 
applications. On the corporate side the work on offer 
“ranges from the smallest companies to giant institutions, 
and you can be part of all of it if you want.” But sources 
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added that just like their billable work, pro bono at Cra-
vath is “very partner-driven.” For example, one associate 
said: “My partner has heavy pro bono episodes, so there 
were periods when we had an even split of billable and pro 
bono work.” Another wanted more guidance: “It feels like 
we’re left to our own devices and don’t get much support 
if we have questions.”

Pro bono hours
• For all US attorneys: 36,514
• Average per US attorney: 70

Strategy & Future
Cravath is known for its influential business model, 
known as the Cravath System – it’s even got its own 
Wikipedia article. Corporate managing partner Jed Zo-
bitz explains: “We rotate our associates between practice 
areas so that they become generalists, meaning that they 
understand both specific areas of law and how those 
areas fit in with the overall big picture.” The firm rarely 
plays the laterals game: case in point, Cravath formed 
its entire restructuring group from some its corporate 
lawyers who were already a dab hand at bankruptcy 
work. Zobitz told us: “It has been a successful way to de-
velop practices so we will carry on developing internally 
and organically.” Associates on the inside believed “it’s 
hard to get insight about business strategy on a large 
scale,”  but  “partners are willing to chat about it infor-
mally.”

http://www.chambers-associate.com
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Head Office: New York, NY

Number of domestic offices: 1

Number of international offices: 1

Partners (US): 87

Associates (US): 409

Contacts

Main recruitment contact: Lisa A Kalen

(lkalen@cravath.com)

Hiring partners: Benjamin Gruenstein,

D Scott Bennett

Diversity officer: Kiisha J B Morrow

Recruitment details

Entry-level associates starting in 2020: 83

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 4, 2Ls: 92, SEO: 2

Summers joining/anticipated 2020 split 

by office: NY: 96

Summer salary 2020:

1Ls: $3,700/week

 2Ls: $3,700/week

Split summers offered? Yes

Can summers spend time in an overseas 

office? Yes

Cravath, Swaine & Moore LLP
825 Eighth Avenue, New York, NY 10019

Tel: 212 474 1000   Fax: 212 474 3700 Facebook: cravath
Recruitment website: www.cravath.com Twitter: @cravath
Linkedin: cravath-swaine-&-moore-llp

Main areas of work
Corporate, litigation, tax, executive compensation and benefits, trusts and estates.

Firm profile
Cravath is known as one of the preeminent law firms in the country. Each of our practice 
areas is highly regarded and our lawyers are widely recognized for their commitment to 
the representation of our clients’ interests. We believe the development of our lawyers 
is our most important long term objective. Our partners come almost exclusively from 
the ranks of our own associates. We recruit the most talented law students and have our 
partners directly train the next generation of associates. Through our rotation system — 
a system in which corporate associates ‘rotate’ from one practice group to another and 
litigation associates ‘rotate’ from one partner to another — associates work directly with 
a small team of partners and associates. We have found that this system enables even our 
most recently hired associates to work directly with our clients and to quickly assume 
substantial responsibility for important matters, while at the same time preventing undue 
specialization.

Recruitment
Law Schools attending for OCIs in 2020:
Berkeley, Brigham Young University New York Interview Program, Chicago, Columbia, 
Cornell Job Fair, Duke, Emory New York Job Fair, Fordham, George Washington New 
York Job Fair, Georgetown, Harvard, Harvard BLSA Job Fair, Howard, Lavender Law 
Career Fair, LeGaL LGBT Career Fair, Michigan, Northeast BLSA Job Fair, New York 
University, Northwestern, Stanford, Texas, Texas New York Job Fair, Vanderbilt Job Fair, 
University of Pennsylvania, Virginia,Yale.

Recruitment outside OCIs:
Clerkship hiring, LL.M. hiring for London office.

Summer associate profile:
Our summer program is designed to provide law students with an experience that mirrors 
the life of a first year associate. Summer associates experience the day-to-day working life 
of a Cravath lawyer and gain valuable hands-on experience working directly for, and with, 
our clients.

Summer program components: 
Prior to the summer, we collect department and assignment preferences (type of matter 
or practice area, specific teams or partners). Upon arrival, summer associates are assigned 
to a partner from their selected department, along with an associate mentor. This partner 
is responsible for assigning work, providing feedback, integrating summer associates fully 
into their teams and ensuring that the experience resembles that of a first-year associate.
Additionally, there are a number of social and cultural activities including a party at the 
Central Park Zoo, Broadway shows, Hudson River Sail, the Apollo Theater, Shakespeare 
in the Park and various professional sporting events.
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Crowell & Moring LLP
Largest US office: Washington, DC

US offices: 5

International offices: 2

First-year salary: $180,000

Billable hours: 2,000 target

Summers 2020: 20

Revenue 2019: $433.4 million (+8.1%)

Partners made in 2020: 8

Famous for: DC powerhouse; rubber ducks; 
amenable culture

On chambers-associate.com...
• Get hired at Crowell & Moring

• Interview with Phil Inglima, chair of the managing 

board

Come for the top-notch government contracts work, stay for the 
progressive culture. 

GIVEN what’s been going on in politics recently, if you 
heard the phrase “four-foot inflatable duck mascots” in 
the same sentence as “government contracts,” you’d 
have every right to sigh, look away and continue block-
ing out this crazy, crazy world. If you do that though, 
you’ll never understand Crowell & Moring, simultane-
ously “the premier firm for government contracts in the 
country,” and an organization which “makes huge efforts 
to be whimsical and inviting.”

In just 40 years of existence, this DC powerhouse has 
turned the bit about its government prowess from an 
opinion into a fact. Chambers USA has bestowed the firm 
with its very highest ranking for government contracts 
work for the past 13 years. That’s longer than any of the 
four other highest-ranked firms in this area.For those 
with a passion for it, “you feel like a kid in a candy shop,” 
one junior enthused, explaining that “the firm is full of 
extremely bright people and leaders in their field.”  But 
while government contracts is this firm’s forte, Crowell 
attracts praise in many complementary areas. For ex-
ample, Chambers USA recognizes the strength of the 
firm’s international trade, climate change, healthcare, 
antitrust, white-collar, and environment capabilities. No 
surprise, then, that sources were confident of the firm’s 

reputation in the capitol. However, one junior conceded 
that “outside DC, the firm name is not the best known,” 
adding that “if you’re in the game for status, Crowell may 
not be the firm for you.” New York, San Fran, LA and Or-
ange County all take a few junior associates, but most 
are based in the firm’s DC headquarters.  

The Work  
Prior to joining, associates rank their preferred practice 
groups. The firm then assigns each associate up to two 
groups to draw work from based on those preferences, 
plus the firm’s business needs. Sources felt the system 
was good for “those who don’t know where they want 
to specialize early on,” adding that “you can choose to 
specialize at any point.” Most found a focus two years 
in. Staffing partners accounted for 25% of associates’ 
workload, sources estimated, while “the rest comes from 
organic connections made with partners.”

Highlighting the regional differences, sources ex-
plained that in “LA you have high-stakes litigation and a 
strong focus on the healthcare industry; Orange County 
is focused on antitrust; while New York handles a lot of 
white-collar crime and investigations work.” Nearly all 
of the government contracts work is done in DC, but 
sources made clear that “the firm is happy for you to 
reach out to partners in other offices and will make the 
effort to integrate you into their work-streams.”

In the government contracts department, the firm’s law-
yers might often start by advising companies on how to 

http://www.chambers-associate.com
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Get Hired
Don’t hesitate to write to the firm directly if you’re 
unlucky in the bidding process, as Crowell’s hiring 
partner Ryan Tisch tells us: “I don’t want to miss a 
‘true fit’ because he or she didn’t make it through 
the school’s OCI lottery and onto our schedule.” To 
hear more from Tisch about Crowell’s hiring process, 
visit our website.

obtain government contracts, but matters can soon pro-
gress to encompass bid protests, internal investigations 
for companies, disputes and compliance counseling. 
One source described cases where “a foreign-owned 
entity gains an interest in a US company, which creates 
national security implications. We’d be making sure the 
company doesn’t gain control over a government con-
tract.” Associates could “draft and submit security plans 
outlining all the security measures that will be in place.” 
Drafting opportunities can similarly be found in investi-
gations work, where juniors reported doing everything 
from “drafting interview outlines for potential witnesses” 
to “briefing senior executives of companies.” Work comes 
from sectors including healthcare, private equity, and 
defense and aerospace.  

Government contracts clients: AT&T, Amazon Web Ser-
vices, Lockheed Martin, BAE Systems, Ideal Innovations. 
Defended a $2 billion contract awarded to Accenture 
Federal Services Consulting by the Department of En-
ergy against a protest by ActioNet, an IT service man-
agement company.  

Other groups taking a healthy amount of associates 
include international trade (where attorneys tackle 
customs, export control, and trade remedies and poli-
cies) and healthcare (which does both regulatory and 
litigation work). But our sample of junior associates fea-
tured an equal amount of associates working in the tort 
group. “Here there’s broadly a big split between product 
liability litigation, which covers things like medical and 
pharma devices, and a regulatory side that frequently 
does FDA [Food and Drug Administration] and NHTSA 
[National Highway Traffic Safety Administration] com-

pliance work,” sources explained. Sources praised the 
nature of the cases here, which “are very leanly staffed 
and very client-facing.” One source described their time 
on “a beautifully mid-sized deal where I was the only 
associate. I was able to attend and help prepare clients 
for deposition, as well as strategize with the partner.” In 
a regulatory capacity, attorneys also “provide counsel 
to companies who have may have a defective product, 
helping them to conduct removals and handle their cor-
respondence with the Consumer Product Safety Commis-
sion.”

Tort clients: General Motors, Shell Oil, Newell Rubber-
maid. Represents Shell in nationwide litigation centered 
on the gasoline additive MTBE. MTBE rose in prominence 
for its polluting effect on groundwater supplies follow-
ing gas leaks.  

Healthcare clients: UnitedHealth Group, DaVita, Univer-
sity of California. Crowell represented eight Blue Cross 
and Blue Shield companies against antitrust claims that 
the federation of 36 health insurers they are a member 
of limits competition. 

Pro Bono & Hours  
Billable hours: 2,000 target

For our interviewees, Crowell’s strong range of pro bono 
work fitted into a culture that champions progressive 
social causes. “Other firms won’t wade into political is-
sues, but here we are progressive and unapologetic about 
it – there are no gag orders on the type of cases you can do. 
We’ve worked on planned parenthood cases, and recently 
the firm even sent out a 12-person team to Alabama to 
work on a three-week-long voting rights case. Some peo-
ple were flying back every weekend!” Chair of the firm’s 
managing board, Phil Inglima, stresses the importance 
of impartiality, however: “Our pro bono partners work 
hard to provide recommendations to our associates based 
on their interests and our practice areas, rather than be-
ing based on any political stripe.” In our interviews we 
heard of associates counseling nonprofits on data se-
curity and helping immigrants with asylum applications.  

An unlimited number of associates’ yearly billable 
hours can be pro bono. Several of our interviewees we 
spoke to had spent in excess of 300 hours on pro bono 
matters, “without any comment by partners.” On the con-
trary, many pointed out that “you actually get partners 
telling you that you haven’t done enough,” and there’s a 
minimum expectation that all associates contribute 60 
hours. But there were still concerns. One source told us: 
“I’m worried that it will have an impact on my bonus. Man-
agement have said they will give more weight to people 
who have billed more fee-paying work than pro bono. I get 

Rankings in Chambers USA
Antitrust

Climate Change

Corporate/M&A

Energy & Natural 
Resources

Environment

Government

Healthcare

Insurance

International Trade

Litigation

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 25.7 50.4
White 85.3 69
Black/African American 3.1 7
Hispanic/Latin American 3.7 7
Asian 5.8 13.2
Mixed/Other 2.1 3.9
LGBT 4.2 9.3

where they are coming from, but it does seem unfair in 
light of their ‘unlimited’ policy.”

Pro bono hours
• For all US attorneys: 41,778
• Average per US attorney: 86

Bonuses are calculated on a 70:30 system. “If you hit 
2,000 hours, you automatically get 70% of the available 
bonus,” sources explained. The remaining 30% is discre-
tionary, based on factors such as “client development” 
and “size and complexity of work,” though many felt 
more transparency was needed here. In 2018, Crowell 
made the decision not to match the market and raise 
associate salaries to $190,000, a decision which sourc-
es were mostly supportive of. “Crowell is not a firm that 
works you to death, so the lifestyle tradeoff is worth it.” 
The attitude to vacation stuck out: “You can confidently 
take off a few weeks every year,” while another lauded 
the ability “to actually be able to switch off. A lot of times, 
people put on an out-of-office saying they’re out of the 
country and to please contact someone else.”

Culture & Diversity
So, what about that duck we mentioned? That’s the 
firm’s mascot of course, and something that has been 
part of the firm since it split with Jones Day over 40 
years ago. You can read the full story behind the duck 
on the firm’s website, but incomers should know that 
“the ducks are everywhere.” And now they have com-
pany: there’s a beer-drinking squirrel in town. “It’s the 
picture on the email chain to announce, ‘Cheap Booze 
Day’ that occurs every Friday.” Sources felt this was a 
“refreshing break from the pretentious drinks events put 
on by other firms.” It was “little things” such as these, 
along with “bean-bag throwing tournaments” and “casino 

nights,” that associates felt went “a long way to making 
it feel less like a corporate operation and more like a com-
munity.”

In keeping with the firm’s progressive vibe, sources 
were also proud of the firm for signing up to the Mans-
field Rule 3.0. This initiative commits the firm to consid-
ering a group of candidates for promotions, senior-level 
hiring, and inclusion on client proposals who are at least 
50% women or diverse attorneys. More sources gave 
praise to the firm’s policy of flexible working schedules 
for individuals with families, while others highlighted 
the success of a recent minorities event: “The firm re-
served the National Museum of African American History 
and Culture for a night to host a panel of guest speakers.” 

Career Development  
While sources felt there was “no noticeable deficit of 
mid-level associates at the firm,” they did point out that 
“some people go to the DOJ,” as well as taking in-house 
roles. Those wishing to make partner also felt well sup-
ported in the firm. One junior associate explained: “In-
creasingly I’m being brought into roles that concern client 
management, such as preparing proposals and drafting 
client pitches. Being brought to the table in that way gives 
me confidence that I am an integral member of the firm.”

Strategy & Future 
Crowell suffered a drop in revenue in 2018, some-
thing which goes against the grain in an industry that 
has seen growth overall. Chair of the firm’s managing 
board, Phil Inglima, doesn’t see it as a cause for con-
cern, however: “In 2016 and 2017, we had our two largest 
contingency recovery years ever, which spiked our overall 
revenues quite a bit.” Contingency revenue, in case you 
were wondering, usually stems from work already done. 
When the firm is finally paid, it can inflate revenue fig-
ures for that year. So, Inglima says, the important thing 
is that “in 2018, we actually had our largest single year 
of growth in base business.” As for the future, the Lon-
don office is growing and is soon to start hiring junior 
trainees. “We are being quite bullish there, and I think 
our growth trajectory is looking very positive, alongside 
other offices such as New York, San Francisco and Los 
Angeles.”

http://www.chambers-associate.com
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Head Office: Washington, DC

Number of domestic offices: 5

Number of international offices: 2 

Worldwide revenue: $401.1 million

Partners (US): 188

Associates (US): 148

Counsel/Sr Counsel (US): 155

Contacts

Main recruitment contact:

Katie Mastaler

Director of Attorney Recruiting

legalrecruiting@crowell.com

Hiring partner: Chahira Solh

Diversity officer: Don Smith

Recruitment details

Entry-level associates starting in 2020: 16

Clerking policy: We encourage clerkship 

opportunities.

Summers joining/anticipated 2020:

1Ls: 1, 2Ls: 25

Summers joining/anticipated 2020 split 

by office: Washington, DC: 16, 

New York: 2, Los Angeles: 3, Orange 

County, CA: 2, San Francisco: 3

Summer salary 2020:

1Ls: $3,462/week

2Ls: $3,462/week

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No

Crowell & Moring LLP
1001 Pennsylvania Avenue, N.W. Washington DC, 20004-2595

Tel: 202 624 2500   Fax: 202 628 5116 Twitter: @Crowell_Moring
Recruitment website: www.crowell.com/careers/lawyers
Linkedin: crowell-&-moring-llp

Main areas of work
Advertising and media, antitrust, aviation, bankruptcy and creditors’ rights, C&M in-
ternational, digital transformation, e-discovery and information management, environ-
ment and natural resources, energy, financial services, government affairs, government 
contracts, healthcare, insurance/reinsurance, intellectual property, international dispute 
resolution, international trade, investigations, labor and employment, litigation and trial, 
plaintiff ’s recovery, privacy and cybersecurity, tax, mass tort, product and consumer liti-
gation, trade associations, trade secrets, transaction and corporate/securities, and white 
collar and regulatory enforcement.

Firm profile
Crowell & Moring LLP is an international law firm with nearly 550 lawyers representing 
clients in litigation and arbitration, regulatory, and transactional matters. The firm is 
internationally recognized for its representation of Fortune 500 companies in high-stakes 
litigation, as well as its ongoing commitment to pro bono service and diversity. The firm 
has offices in Washington, DC, New York, Los Angeles, San Francisco, Orange County, 
London, and Brussels.

Recruitment
Law Schools attending for OCIs in 2020:
Berkeley, Cardozo, Chicago, Columbia, Cornell, Duke, Fordham, George Washington, 
Georgetown, Harvard, Howard, Maryland, Michigan, UC Hastings, UC Irvine, UCLA, 
USC, University of Virginia

Recruitment outside OCIs:
We participate in the following job fairs: Lavender Job Fair, On Tour Interview Program 
(in LA), Bay Area Diversity Career Fair, Loyola Patent Law Career Fair

Summer associate profile:
The firm looks for highly qualified, entrepreneurial candidates with diverse backgrounds.
We prefer candidates with law review, journal or moot court experience and/or strong rel-
evant legal employment experience, including judicial clerkships; as well as demonstrated 
leadership capabilities.

Summer program components:
The diversity in our summer program reflects the diversity of our firm at large. We want 
summer associates who take the practice of law and client service more seriously than 
they take themselves, who will contribute to the life of the firm, and who share our sense 
of responsibility to the community.
Most of our junior associates come from our Summer Associate Program. We want you 
to go back to law school knowing who we are, what we do, and how we do it. Work for 
summer associates includes mostly short-term projects that will allow you to experience 
as many practice areas and as many lawyers as possible.
Summer associates have the opportunity to participate in workshops and seminars on 
such topics as ‘The Law Firm as a Business’ and ‘Oral Advocacy Training’. In addition, the 
firm offers summer associates opportunities to accompany Crowell & Moring attorneys 
to ‘Live Events’, which are real-world activities such as court hearings, client meetings, 
depositions, presentations and negotiations, to observe our lawyers in action.
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Curtis, Mallet-Prevost, Colt & Mosle LLP
Largest US office: New York

US offices: 3

International offices: 13

First-year salary: $180,000

Billable hours: 1,800 target

Summers 2020: 8

Revenue 2019: $130 million (-4.4%)

Partners made in 2020: 8

Famous for: international arbitration prowess; small US 
headcount within a large international footprint

On chambers-associate.com...
• Get hired at Curtis

The globe’s the limit for this tight-knit New Yorker.

IT says a lot for your firm’s clout when whole countries 
are calling on your expertise in the international arena. 
Whether it’s India’s $5.5 billion investment treaty dis-
pute with Vodafone or a $19.9 billion oil and gas arbi-
tration case brought against Venezuela, Curtis is at 
the forefront of this mega-money area of law.  “It’s the 
only real place to do international arbitration,”  accord-
ing to proud (albeit blatantly biased) juniors. Yet more 
impressively, the firm fights on this scale with fewer 
than 150 attorneys across the US. “We punch above our 
weight,” one source said. “We win deals and cases typical 
of bigger firms.”

Don’t take their word for it – both  Chambers USA and 
Chambers Global recognize the firm’s international arbi-
tration expertise, and the latter plonks Curtis at the top 
table in the Asia-Pacific region for international trade 
and WTO law. This isn’t a disputes-only firm and it does 
offer a smattering of corporate practices, but sources 
anticipate their prominence will dwindle in the coming 
years as  “Curtis moves toward leaning on its advocacy 
work.”

The Work
In both the New York and DC offices (home to ten and 
three second- and third-year associates respectively 
when we came calling; the firm also has a small base 

in  Houston), staffing partners are on hand to assign 
work, though our insiders found that  “most staffing is 
done based on relationships with partners  you’ve built 
previously.”  Building such relationships is easier with 
fewer colleagues to introduce yourself to:  “You’re not 
one in 300, you’re contributing right away in a small team 
where you have a direct impact. The paradox of Curtis is 
it’s a smaller firm with such an international reach.” Travel 
opportunities are available in most departments, arising 
on a matter-specific basis. 

“The paradox of Curtis is it’s a smaller 
firm with such an international reach.” 

International arbitration at Curtis divides into invest-
ment and commercial arbitration subgroups. The for-
mer involves representing states that are being sued 
by investors over oil and gas, construction, mining or 
renewable energy projects; in the latter  “disputes can 
be between investors and countries, but more often it’s 
business versus business and their contract stipulates 
disputes be resolved through arbitration.”  Juniors are 
free to dabble in both sides of the practice and “didn’t 
expect to get so much drafting experience at such an 
early stage.” One recalled that “being given a filing all by 
myself was a highlight. Drafting the entire brief down to 
all the small details from legal authorities, preparing for 
submission and then the tribunal, I did the whole thing! It 
was a great experience to take a big-picture view and un-
derstand how to manage it all.” Collaboration with over-
seas offices is a must, especially when it comes to gath-
ering and reviewing documents from all over the world. 

http://www.chambers-associate.com
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The picture is similarly global in  DC’s international 
trade squad, representing  “exclusively foreign compa-
nies, governments and US importers in administrative 
proceedings.”  Trump administration reforms have kept 
the team “very busy. The practice used to be cyclical with 
highs and lows; now there’s a steadier stream of cases in-
cluding new types of trace proceedings.” Responsibility 
was high here too, with sources both shocked –  “I’ve 
been able to speak at four hearings!” – and pleased about 
travel opportunities including possible trips to Europe 
from the first year. 

International arbitration clients:  Republic of Albania, 
Republic of Cameroon, Cyprus. Represented Venezuela 
in a $21 billion+ ICSID dispute over three petroleum ex-
ploration development projects. 

Things take a more domestic slant in the New York liti-
gation department where the “bread and butter is state 
court commercial matters. They’re not ‘huge’ huge, but 
significant, and are more New York-focused.” The Great 
Recession triggered an avalanche of work into the de-
partment; in today’s “normalized market” a mix of fraud 
cases, mortgage issues and contract disputes come 
through the doors. Common junior tasks here include 
memo writing, research and drafting briefs. “Not a lot of 
thought is given as to whether someone’s a first, second 
or third year,” we heard. “You’ll be asked to do whatever 
needs to be done.” There is international work here too, 
sometimes with a real human dimension:  “One part of 
a dispute involved a Middle Eastern country impacted by 
war. I had to look at documents, news and press releases 
about ISIS attacks and realized that disputes aren’t just 
business-to-business, they can involve an entire country 
with real people. It was the first time I realized how impor-
tant cases like this are.”

Litigation clients:  United Nations, Lehman Brothers, 
RBS Securities. Successfully represented the Venezue-
lan state oil company in the US Supreme Court. 

Corporate at Curtis means mid-market M&A as well 
as private equity, securities and corporate counseling. 
Our sources were advising shareholders in companies 
based both in and outside the US and got to “speak di-
rectly with clients. I hear from friends at other firms doing 
more administrative tasks, but I do interesting and engag-
ing things like giving my opinions in meetings or drafting 
memoranda.” First drafts of share purchases and share-

holder agreements also tend to fall to juniors. Curtis 
isn’t a corporate-heavy firm and clients aren’t as mas-
sive as at some of the larger New York firms, but “since 
the team is small you always have something to do. We 
don’t have 15 closings every day, but I’ve had great expo-
sure and responsibility on deals.”

Corporate clients: BWX, Glencore, DRS. Represented el-
evator equipment manufacturer GAL in its sale to private 
equity firm Golden Gate Capital. 

Career Development & Culture 
Small junior class sizes mean there’s an informal ap-
proach to training, which suits some more than oth-
ers. “There’s not really a program in place to help young 
attorneys to progress,”  we heard.  “There’s not a lot of 
structure around business development or practicing law, 
I think it’s incumbent on each individual attorney to pro-
gress.”  Some saw it as a matter of personal responsi-
bility for associates to champion themselves: “I see no 
shame in humbly asking questions, but if someone does, 
that may affect their experience. Partners don’t hesitate 
to help you and they’re mindful about your development.”

“Instead of waiting for growth, it’s on you 
to seek and shape it if you want to be 
successful here.” 
The bottom line is that you’d be a  doofus  to wait at 
your desk for opportunities to come to you:  “Instead 
of waiting for growth, it’s on you to seek and shape it if 
you want to be successful here.” This is especially true 
of the more “relationship-driven, much smaller” DC base; 
sources in  New York  described their office as  “a bit 
more formal.”  Despite their go-getter attitude, some 
juniors bemoaned a lack of transparency around career 
progression and initial development.  “It’s the biggest 
area for possible improvement,” one proposed. “The lack 
of transparency surrounding the partnership track isn’t 
as concerning as general lack of communication around 
our roles and the general health of the firm.” Others con-
tended that such information is there, “you just have to 
ask. It’s all about you speaking up.”

While “experienced and confident people who are ready 
to take on a challenge tend to do well here,” interviewees 
clarified that “there’s no competition to outperform each 
other and people here are willing to help you out.” With 
nearly 200 years of history behind it, one can perhaps 
forgive Curtis for being  “quite traditional – we dress 
formally as we like to come across as professionals and 
partners keep up the old school culture,”  though some 
went as far as to dub the firm a  “stiff old white-shoe 
outfit.” Very visual. The social scene is more trendy bar 
than old folks’ home – think happy hours, post-closing 

Rankings in Chambers USA
International Arbitration International Trade
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Diversity Partners (%) Associates (%)

Women 15 46
White 75 76
Black/African American 4 0
Hispanic/Latin American 16 9
Asian 0 11
Mixed/Other 1 4
LGBT 4 1

drinks and group lunches. “It’s not a party firm, but nei-
ther is it a temple,” a source concluded. 

Pro Bono, Hours & Compensation 
“The firm is supportive of  pro bono but there’s not 
a huge emphasis or requirement to do it.”  Pro bono 
work  does  count 100% toward yearly billing targets 
and  “among associates there’s a lot of drive to pick it 
up,” whether that’s immigration disputes in DC or a col-
laboration with the Brooklyn Defender Services in New 
York.  “I was drafting statutory documents and dealing 
with tax forms – it wasn’t only doing some good, but great 
experience for me to take to paying clients,” a source not-
ed. Curtis has a dedicated partner to oversee pro bono 
opportunities.

Pro bono hours
• For all US attorneys: 3,185
• Average per US attorney: 30 

“They tend not to screw you over. They 
don’t want you working late for its own 
sake.”

Billable hours: 1,800 target 

Our insiders suggested that  “there’s an expectation 
to reach the target but nothing official”  and described 
the system as “kind of a black box”  but were  fairly 
relaxed  about it all. Fourteen-hour days are  “hell-
ish” but “rare” at Curtis; ten hours is a more typical stint, 
and sources said: “They tend not to screw you over. They 
don’t want you working late for its own sake.” Even longer 
days in the office didn’t prompt many complaints: “It 
comes with the territory and I think I expected worse,” one 
interviewee said. “There’s not a huge weekend work ex-
pectation and when you do have to you might just be 
catching up rather than constantly replying to pressing 
emails.”  We did hear some complaints about the firm 
failing to match the market on salaries. 

Diversity & Inclusion 
With international scope comes  an international com-
munity and “lots of people with overseas backgrounds, 
including women. Curtis is a firm that really represents its 
international practice within its workforce.” Some of our 
sources noticed a generational divide when it came to 
the firm’s approach to diversity, suggesting that “some 
old school partners see it as window dressing, but the 
younger level really do care and take it seriously in the 
firm’s recruitment efforts.”  There was generally more 
positive feedback about gender balance than ethnic 
diversity, and many hoped that demographics in the 
partnership would grow to reflect the rest of the firm. 

“Curtis is a firm that really represents 
its international practice within its 
workforce.” 

http://www.chambers-associate.com
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www.chambers-associate.com ABC Law Firm  

Head Office: New York, NY

Number of domestic offices: 3

Number of international offices: 14

Worldwide revenue: $155,000,000

Partners (US): 52

Associates (US): 74

Contacts

Main recruitment contact: Krystal Reese 

(kreese@curtis.com)

Hiring partner: Carl Ruggiero

Recruitment details

Entry-level associates starting in 2019: 6

Clerking policy: Yes

Summers joining/anticipated 2019: 

2Ls: 10

Summer salary 2019:

2Ls: $180,000

Split summers offered: No

Can summers spend time in an overseas 

office? No

Curtis, Mallet-Prevost, Colt & Mosle LLP
101 Park Avenue, New York, NY 10178-0061

Tel: 212 696 6000   Fax: 212 697 1559 Twitter: @curtislawfirm
Email: recruitment@curtis.com
Recruitment website: www.curtis.com
Linkedin: curtis-mallet-prevost-colt-&-mosle-llp

Main areas of work
Curtis represents clients across industry sectors, including multinational corporations 
and financial institutions, governments and state-owned companies, money managers, 
sovereign wealth funds, family-owned businesses, individuals and entrepreneurs. Curtis’ 
attorneys provide legal services in international arbitration, renewable energy and climate 
change, project finance and infrastructure development, international tax, mergers and 
acquisitions, private equity, restructuring and insolvency, litigation, banking and finance, 
capital markets, investment management, international investment, corporate law and 
real estate.

Firm profile
Curtis, Mallet-Prevost, Colt & Mosle LLP is a leading international law firm that provides 
a broad range of legal services to clients around the world. The firm operates worldwide 
throughout its offices in Europe, the United States, Latin America, the Middle East and 
Central Asia. Curtis’ international orientation has been a hallmark of its practice for near-
ly two centuries. Curtis attorneys are trained as internationalists with a deep understand-
ing of the cultural as well as business sensitivities associated with conducting business 
across borders.

Recruitment
Law Schools attending for OCIs in 2019:
Boston College, Boston University, Columbia, Duke, Fordham, Georgetown, NYU, St. 
John’s, and UPenn

Recruitment outside OCIs:
Targeted search, resume collects, write-ins, and hiring from judicial clerkships

Summer associate profile:
The Curtis Summer Program is small and highly selective. Curtis chooses approximately 
five to ten second-year law students to participate in our program. The summer program, 
which lasts ten weeks, starts in late May and ends in July. Grades and scores are not the 
only criteria for selection. Curtis looks for students who are confident, independent 
thinkers.

Summer program components:  
The summer program is designed to give students a realistic view of the practice of law 
while also teaching them real-world lawyering skills in a hands-on environment. Our 
summer associates quickly become assimilated as each summer associate is matched to a 
partner mentor and an associate advisor.
Summer associates receive assignments through our dedicated team of assigning associ-
ates. Throughout the summer, summer associates join our lawyers in meetings, closings, 
depositions and court proceedings. Formal trainings includes lectures, workshops, panel 
discussions and lunchtime programs on relevant topics.
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Davis Polk & Wardwell LLP
Largest US office: New York

US offices: 3

International offices: 7

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 118

Revenue 2019: undisclosed

Partners made in 2020: 9

Famous for: New York heritage; cordial culture; 
capital markets and M&A prowess

On chambers-associate.com...
• Get hired at Davis Polk

• Interview with managing partner Neil Barr

A “very calm” culture isn’t what you associate with BigLaw in the Big 
Apple, but Davis Polk juniors say it’s “a blessing” at this busy New York 
powerhouse.

WHEN you’re sifting through the crème-de-la-crème of 
BigLaw firms, sources agreed “you can’t go wrong with 
Davis Polk – it’s been an elite name for a long time.” In fact, 
the firm can trace its origins back to mid-1800s Man-
hattan, making it one of the city’s oldest law firms and 
nothing short of a New York institution. Chambers USA 
heaps praise on the firm’s capabilities in the Big Apple 
with tip-top rankings in areas including corporate/M&A, 
bankruptcy, securities litigation, tax, and more. On a na-
tionwide basis there’s all of the above, as well as bank-
ing and finance, financial services regulation, and sev-
eral capital markets categories. Along with M&A, this is 
an area of particular expertise for the firm across offic-
es. Just look at the firm’s Chambers Global rankings. The 
fact that more than half of the firm’s 20-odd top-tier 
rankings are capital markets related speaks for itself.

Davis Polk’s overseas offices outnumber the domestic 
bases: there’s Beijing, Hong Kong, London, Madrid, 
Paris, São Paulo and Tokyo. The majority of junior as-
sociate recruits (just under 90%) are housed in New 
York, but a handful of (mostly corporate) juniors also 
join the Northern California office in Menlo Park, while 
DC takes in an even smaller number of newbies. 

The Work
“As a summer, you’re encouraged to try a range of dif-
ferent things,” one junior recalled, “and the firm goes to 
great lengths to let you work on what you want to work 
on.” Summers usually have the option to sample work 
from the corporate, litigation or tax department. A simi-
lar number of juniors are ultimately recruited into both 
the litigation and transactional practices, and less than 
10% join the tax group. Work assignment differs de-
pending on the practice group – corporate associates’ 
time is overseen by a practice resource manager “who 
we send our schedule to every two weeks and they then 
allocate work based on our capacity. It’s a nice system as 
the work is evenly distributed.” 

In New York, corporate juniors have the option of do-
ing two six-month rotations “in which you can try two 
different areas before specializing.” Associates might 
rotate through capital markets, M&A, and finance – just 
to name a few. Some may do a third rotation, but we 
were told that isn’t very common. By contrast, juniors in 
Northern California don’t get siloed into subgroups. The 
firm handles restructuring, investment management, 
derivatives and structured products, capital markets 
and finance, but the centerpiece of the firm’s transac-
tional practice is its M&A work. These complex deals 
can often be in the billions of dollars. Finance is another 
key area of work for DP: “We handle the typical leveraged 
finance and investment-grade acquisition financings in 
mid-market deals.” The firm does work on both the pri-
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Get Hired
“Whether it’s the OCIs, callbacks or the summer 
program, the interviews are always pretty conversa-
tional, but it’s always a good idea to brush up on any 
technical aspects.” Find out more about recruitment 
at Davis Polk at www.chambers-associate.com.

vate equity side and with lenders, “so we represent large 
investment banks, hedge funds and financial institutions 
who act as investors lending money to corporate borrow-
ers and sponsors.” Structured financings, debt restruc-
turing, bridge loans and recapitalizations also come 
under the umbrella of finance at DP. This group is re-
portedly a good place to be if you’re looking for a chal-
lenge. “Since the teams are leanly staffed with a partner 
and a mid-level, it’s great to get substantive experience,” 
juniors explained, admitting “it’s challenging at first, but 
it’s definitely good progression.” A typical day consists of 
“going to a lot of meetings, taking client calls and draft-
ing documents. The partners send over their comments on 
the draft in the evening and we then review those.” 

Transactional clients: PepsiCo, ExxonMobil, Master-
card, Heineken, Comcast. Advised healthcare benefit 
company Aetna on its $77 billion acquisition by CVS 
Health.

“Anything that puts me in court is sick!”

DP litigators start off as generalists, “but there is a sub-
stantial degree of flexibility with the type of work you 
want to do.” One junior for example focused on civil 
litigation exclusively, relishing that “anything that puts 
me in court is sick!” That’s sick in the Urban Dictionary 
sense, we presume. New York juniors told us the team 
deals with “the complete spectrum” of litigation. “We do 
regular civil litigation, antitrust, bankruptcy and interna-
tional arbitration.” The firm is particularly well known 

for its securities litigation practice, with matters re-
lated to accounting irregularities, IPOs, cybersecurity 
and cryptocurrency. The firm’s white-collar crime and 
government investigations practice also handles work 
connected to cybersecurity and data privacy, as well as 
anti-corruption, the False Claims Act, anti-money laun-
dering and sanctions, market manipulation, and crisis 
management in the wake of the #MeToo movement. DC 
litigators “follow a narrower focus” than their New York 
counterparts, withantitrust and competition work mak-
ing up the bulk of their workload. The team “focuses on 
navigating through the complex regulatory processes of 
M&A transactions and class actions,” a junior explained. 
“We interface for colleagues in London and aid with for-
eign filings as well.” As with their corporate colleagues, 
junior litigators were pleased with their responsibility 
levels thanks to “leanly staffed teams and the ability to 
work one on one with partners.” Of course, “there’s always 
doc review to do – it’s a typical first-year task. But there 
is a lot of research and you get the first crack at drafting 
memos and briefs.”

Litigation clients: Walmart, IBM, Facebook. Represent-
ed finance company Clearstream in a $1.7 billion lawsuit 
brought by judgment creditors of Iran.

Pro Bono
“There’s no official cap on pro bono hours,” associates 
praised, with one litigator “billing around 200 hours in 
the past year.” Every month the firm circulates a list of 
pro bono matters that associates can sign up to work 
on. DP associates felt so supported in fact that some 
had been able to “put other matters on hold to prioritize 
pro bono” when needed at crunch time. For example, 
during the family separation crisis at the US/Mexico 
border, “the firm paid for us to go to the detention facili-
ties and help detainees prepare for interviews,” one junior 
recalled. The firm also assisted a nonprofit organization 
with research in the effort to reunite families. Some 
junior litigators also represented pro bono clients un-
dergoing mortgage crises and custody disputes. The 
firm works with a whole range of groups – Transgender 
Legal Defense and Education Fund and arts organiza-
tion Wingspan Arts are just a couple of examples. Pro 
bono work was less common on the corporate side, “but 
in slower periods you can do more.” We heard of corpo-
rate juniors working on asylum applications, and “a team 
of us are working on a microcredit in Africa for a small 
business.”

Pro bono hours
• For all US offices: 39,777
• Average per US attorney: 45

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Environment

FCPA

Financial Services 
Regulation

International Trade

Investment Funds

Litigation

Media & Entertainment

Private Equity

Real Estate

Securities

Tax

Technology

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 20 46
White 88 66
Black/African American 1 8
Hispanic/Latin American 3 4
Asian 8 20
Mixed/Other 0 2
LGBT 2 6

Culture, Hours & Compensation
Associates we spoke to happily reported a “transpar-
ent” culture at the firm. New York litigators pointed to 
a breakfast meeting they had with managing partner 
Neil Barr, where “he asked for the associates’ opinions 
on which areas need improving.” Sources in the smaller 
Northern California and DC offices also appreciated 
that Barr “makes it a point to go out to our offices to give 
that sense of openness.” More broadly, juniors felt that 
“the people here are cordial and of a really high caliber. 
Everyone treats each other with respect – letting one per-
son down would be like letting a whole team down!” Oth-
ers reflected that “it’s a very calm firm,” with one elabo-
rating: “I’ve never heard anyone shout or yell at each 
other. The calmness is a blessing when things start to pick 
up!” We bet. The majority of the juniors we spoke to typi-
cally spent around ten hours a day in the office. Week-
end work might arise too, but “the only times I’ve come 
into the office on weekends is when I needed a printer.”

DC associates reckoned they had more forgiving hours 
overall, explaining that “the majority of the partners here 
are former high-level government folks, so they’re attuned 
to a more laissez-faire approach.” But they’re not exempt 
from the trappings of BigLaw either, as this source ex-
plained: “One junior was at a wedding over the weekend, 
and they were expected to take their laptop and phone 
with them to be available before and after the wedding.” 
Just as well – the happy couple probably wouldn’t thank 
you for patching in to a conference call mid-ceremony. 

“No one ever has any issues with hitting 
targets – everyone is busy all the time!”

Associates were satisfied that the firm has kept up 
with market salary increases over the years: “We work 
hard and we’re compensated rightly.” Bonuses are lock-
step, and associates said: “It’s incredibly nice of the firm 
not to have a billing requirement. We never get anxious 
about our hours and it lessens the competition between 
us.” Some associates felt there is an “informal expecta-
tion of 2,000 hours, but no one ever has any issues with 
reaching that: everyone is busy all the time!” So busy in 
fact that when it came to the social side of the firm, DC 
associates preferred to “go home to our families after 

the day is done, but we do have monthly happy hours.” It 
was a similar situation over in New York with the typical 
festive parties and events to look forward to during the 
summer program.

Strategy & Future 
Looking over the past year, managing partner Neil Barr 
reports “a strong outcome across almost all of our prac-
tice areas, with particular successes in restructuring, 
acquisition finance, capital markets, M&A, and various 
facets of our litigation practice.” Barr highlights some of 
the lateral hires the firm has made in the last year in 
the white-collar and enforcement spaces. Among these 
is Robert Cohen, former chief of the SEC’s cyber unit, 
and Greg Andres, who returned to the firm after serving 
under Robert Mueller. He also served as the lead trial 
lawyer in the prosecution of President Trump’s former 
campaign chair Paul Manafort. Barr emphasizes that 
these key lateral hires are “against the backdrop of a 
ten-person internal promotion class this year.”

Career Development 
The firm provides extensive training all year round, with 
a grand total of 350 training sessions on offer annually. 
First years step into an introductory program called 
Lawyering 101, which continues every other year with 
Lawyering 301 and Lawyering 501. There’s also depart-
ment-specific training, and newbies are assigned both 
a partner and senior associate mentor to discuss work 
and professional development. 

Our sources agreed that partnership is viewed as “a far-
fetched goal” among juniors at the firm. “A lot of people 
leave around their third or fourth year,” one observed. “It 
doesn’t seem like a whole lot of us want to be here for-
ever.” So, where do they go? “A bunch of people usually 
go in-house or to a hedge fund, and there have been quite 
a few who have lateraled to a more mid-sized firm seeking 
a better work/life balance.” The firm offers a year-long 
re-entry program to former Davis Polk lawyers who 
have taken a significant amount of time out of the legal 
profession. Via the Revisited program, seven lawyers re-
turned to work at the firm after taking time off.

Diversity & Inclusion  
“Our last summer class was majority ethnic minorities, 
which has drastically improved if you compare that to a 
couple of years ago,” one New York junior observed. The 
number of female associates and partners at the firm 
falls around the average in BigLaw, but associates felt 
that Davis Polk makes an effort to “cultivate its affinity 
groups,” which include the DPWomen, DPW Parents, 
Asian/South Asian/Middle Eastern (ASAME), Black Af-
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finity Group (BAG), Hispanic/Latinx American (HLA) and 
LGBTQ+ groups.

Some in the New York office commented that the 
“stigma of discussing mental health with partners” is 
still rife in BigLaw. At Davis Polk, a wellness initiative 
called DPWellness is in place to provide attorneys and 

staff with programs to aid well-being, including weekly 
meditation sessions and bi-weekly yoga classes. “These 
sessions go into the calendar as a regular meeting, and 
the firm respects that time – I’m personally a big fan of it,” 
beamed one zen junior. There are also monthly lunch-
and-learns, seminars and workshops on health, finan-
cial and mindfulness topics. 
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Head Office: New York, NY

Number of domestic offices: 3

Number of international offices: 7

Lawyers (US): 806

Contacts

Main recruitment contact: 

Cristóbal V Modesto

(cristobal.modesto@davispolk.com)

Hiring partners: Maurice Blanco and 

Dana Seshens

Recruitment details

Clerking policy: Yes

Summers joining/anticipated 2020: 133 

(1Ls - 19, 2Ls - 114)

Summers joining/anticipated 2020 split 

by office:

New York = 107 (1Ls - 13, 2Ls - 94)

NorCal = 14 (1Ls - 3, 2Ls - 11)

DC = 8 (1Ls - 2, 2Ls - 6)

Summer salary 2020:

1Ls: $3,700/week

2Ls: $3,700/week

Split summers offered? Yes

Can summers spend time in an overseas 

office? Yes

Davis Polk & Wardwell LLP
450 Lexington Avenue, New York, NY 10017

Tel: 212 450 4000   Fax: 212 701 5800
Recruitment website: careers.davispolk.com

Main areas of work
Capital markets, mergers and acquisitions, finance, litigation (including antitrust, bank-
ruptcy, general commercial, IP, securities, enforcement, and white collar and government 
investigations), tax, private equity, investment management, restructuring, corporate gov-
ernance, intellectual property and technology, financial regulation, derivatives, fintech, 
environmental, executive compensation, real estate, and trusts and estates.

Firm profile
Davis Polk & Wardwell LLP is an elite global law firm with world-class practices across 
the board. Industry-leading companies and global financial institutions know they can 
rely on Davis Polk for their most challenging legal and business matters. The firm’s top-
flight capabilities are grounded in a distinguished history of more than 165 years, and its 
global, forward-looking focus is supported by 10 offices strategically located in the world’s 
key financial centers and political capitals. Approximately 1,000 lawyers collaborate seam-
lessly across practice groups and geographies to provide clients with exceptional service, 
sophisticated advice and creative, practical solutions.

Recruitment
Summer associate profile:
We seek to hire applicants from a variety of backgrounds with outstanding academic and 
non-academic achievements, leadership skills and creativity, and with a demonstrated 
willingness to take initiative. We strive to find exceptional lawyers who share our com- 
mitment to excellence.

Summer program components: 
Our summer program is designed to allow students the opportunity to experience work as 
a junior associate. Summer associates are encouraged to work on matters in any practice 
area of interest. There are no required rotations. Work assignments are made through two 
associates who take leave from their regular practices to assist each summer associate in 
shaping their summer work experience. In addition to working with our attorneys on the 
firm’s current billable and pro bono matters, summer associates have the opportunity to 
attend practice area overviews and participate in multi-day interactive training sessions 
and workshops. The program also includes a wide range of cultural, social and mentoring 
activities to assist summer associates in getting to know their peers and our attorneys.
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Debevoise & Plimpton LLP
Largest US office: New York

US offices: 2 

International offices: 7

First-year salary: $190,000

Billable hours: 2,000 soft target

Summers 2020: 118

Revenue 2019: circa $1.5 billion (+13%)

Partners made in 2020: 4

Famous for: well-earned pedigree; one of the 
friendlier New York giants

On chambers-associate.com...
• Get hired at Debevoise

Nice guys don’t have to finish last. Debevoise is proof positive that 
winning the BigLaw race doesn’t always require sharp elbows.

NEW York is home to many firms with decades of pres-
tige behind them and a Wall Street Journal’s worth of 
mega deals underway, so what sets Debevoise apart? 
Conversations about the firm often drift toward cul-
ture – collegial this, collaborative that – and our chats 
with juniors were no different. “Maintaining the lockstep 
model right up to partner level creates a positive culture 
that trickles down to us,” we heard from several. “Nobody 
hoards clients and everybody’s relying on each other.” Re-
cent financial results suggest this approach is paying 
off: Debevoise hit a record $923.9 million revenue in 
2018, a 13% increase on the year prior. Good fortunes 
continued into 2019, when the firm logged another 13% 
increase and passed the $1 billion mark intotalrevenue. 
“This is not a firm that’s attractive just because it’s nice,” 
one interviewee stressed. “The work is as important as 
the culture.”

“The work we do is up there with the best; 
the sophistication is almost peerless.”

The more junior associates we interviewed, the clearer 
it became that the Debe-voices of junior associates 
were all singing from the same hymn sheet. “The work 
we do here is up there with the best,” came one common 
refrain. “The sophistication is almost peerless.” Our sis-
ter publication Chambers USA carries a similar tune, 

bestowing ten top rankings on Debevoise in New York 
and nationwide, covering practices like insurance, IP, 
and international arbitration. The firm notably boosted 
its funds offering in 2019 when a three-strong team 
jumped ship from Linklaters. Rumors persist that the 
New York HQ will itself soon be on the move and that 
Debevoise will join several other top firms in the red-
hot Hudson Yards development. Beyond the Big Apple, 
the firm also has a smaller base in DC and a (by BigLaw 
standards) modest collection of seven overseas offices 
in Europe and Asia.

The Work
New York is home to the vast majority of Debevoise’s 
US-based juniors, though a handful can be found in the 
smaller DC office. The obvious point of numbers aside, 
associates noted that the main difference between the 
firm’s two US bases is logistical: “The biggest differ-
ence in DC is an even flatter structure than New York. 
Everything feels slightly smaller, which means you do 
more substantial work with senior people sooner.” The 
two bases are well connected to the global mainframe; 
one DC source described theirs as “just another arm of 
the body. They don’t see themselves as a separate side 
office.” Juniors express a preference for either the cor-
porate or litigation group over the summer and are then 
assigned based on that (with business need also con-
sidered) when they join full-time; a handful join another 
group, like tax.
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Ten or so subgroups comprise Debevoise’s corporate 
offering: M&A, leveraged finance, capital markets, and 
private equity are four of the most popular. On joining, 
juniors enter a rotation program and spend their first 
year in one subgroup before moving to another for their 
second. Sources responded well to this, noting that 
“it means you get well-rounded experience on corporate 
deals.” Juniors agreed that they received “a lot of respon-
sibility early on,” which one initially found overwhelming: 
“I was asked to draft the initial issuer side of an offering 
memorandum and thought I’d vomit all over the place. At 
the time I was like ‘whoa, I can’t believe I’m being asked to 
do this,’ but that’s just typical here.”

“I was asked to draft the initial issuer side 
of an offering memorandum and thought 
I’d vomit all over the place.”
Finance is a common corporate destination, and comes 
with its own further subdivisions like leveraged, fund 
and aviation finance. One junior enthusiastically high-
lighted their experience “designing a specific kind of 
funding structure for one of the biggest financial institu-
tions. There are rules about the investments that insur-
ance companies can make, and we created a work-around 
that actually worked; it was awesome!” Over in capital 
markets “the substance of what we do is helping pub-
lic companies with corporate governance, securities law 
compliance, and reporting to the FCC.” Document review 
and due diligence are unavoidable for juniors, a role 
which one sunnily described as “quarterbacking the 
deal.” They and others were happy to tackle higher-level 
tasks too: “I worked on a comment letter to the govern-
ment on proposed overhaul revisions. I drafted the letter 
that then went straight to the regulators, which was really 
cool.”

Corporate clients: Toyota, Johnson & Johnson, Verizon. 
Recently advised Discovery Communications – famous 
for brands like Discovery Channel and Animal Planet – on 
its $14.6 billion acquisition of media company Scripps 
Networks Interactive. 

Enthusiasm also reigned in litigation, where associates 
start as generalists – dabbling in subgroups like com-
mercial disputes, white-collar, IP and more – before 
having to declare a ‘major’ by the end of second year. 
School was quickly in session as juniors tackled a mix 
of substantive tasks (drafting a motion in limine, a brief 
or letter to opposing counsel) and pedestrian work 
(research, document review, data spreadsheets). Inter-
viewees suggested: “The firm prides itself on giving as 
much responsibility to juniors as possible. I’ve really loved 
seeing attorneys operate with different styles. Being part 
of discovery, hearings, drafting orders, stipulations and 
writing briefs has all been so valuable, and even though 
I’m only a second year, I’ve been an active participant in 
cases.” Commercial disputes often involve insurance 
and healthcare companies. One associate described 
their direct involvement: “When I was a first year a claim 
went down from $12 million to $10 million due to a letter I 
drafted. I saved my client two million bucks!”

Sources also worked in cybersecurity and white-collar 
investigations, case types that are more readily avail-
able in DC.”We do have some people doing healthcare 
and antitrust,” one source revealed, “but new juniors are 
typically straight in on white-collar.” Debevoise’s practice 
balances managing investigations and enforcement ac-
tions with bespoke investment advice for major finan-
cial institutions, private hedge funds and asset groups. 
Jurisdiction-smashing is par for the course here: for ex-
ample, “spending lots of time on an FCC investigation into 
a hedge fund trading issue in conjunction with EU regula-
tions.”

Litigation clients: Allergan, Rolls-Royce, Royal Dutch 
Shell. Won a victory for six major insurers in a qui tam 
Supreme Court of New York suit alleging over $14.5 bil-
lion in damages.

Career Development
Giving associates the chance to shine on matters is 
one way the firm hopes to build their skills over time. 
Sources note that “they encourage you to take ownership 
of work, so you have control of your career,” while at the 
same time offering the support needed “when you start, 
so you’re not thrown out into space without a mothership.” 
Responsive partners with open doors and “an emphasis 
on teaching” left juniors smiling: “I’m always working with 
people who want me to succeed.”

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Environment

FCPA

Financial Services 
Regulation

Healthcare

Insurance

Intellectual Property

International Arbitration

Investment Funds

Litigation

Media & Entertainment

Privacy & Data Security

Private Equity

Projects

Real Estate

Securities

Tax

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 25 51
White 96 63
Black/African American 2 8
Hispanic/Latin American 3 11
Asian 7 15
Mixed/Other 1 4
LGBT 5 5

“When you start, you’re not thrown out 
into space without a mothership.”

A general lack of backstabbing colleagues is a good 
start; Debevoise ups the ante to full-collegial law nerd 
territory with a three-week business education pro-
gram coordinated with Columbia Business School: the 
first half includes training on banking, financial terms 
and balance sheets, and the second is a broad overview 
of how businesses work. There were some grumbles 
about “abstract” training outside of this and a lack of 
clear overlap with what associates would likely encoun-
ter on the job. Conversations surrounding partner track 
tend to start around year three or four, when associates 
typically decide if they’ll stick or twist and opt for a lat-
eral move.

Hours & Compensation
One thing that might keep associates loyal is Debev-
oise’s lack of a billable hours requirement. An infor-
mal 2,000 hours goal keeps everyone on track, but as 
bonuses aren’t tied to performance – lockstep lives, 
folks – “it’s a pressure-off system, we’re not having to be 
cutthroat and nobody’s fighting for clients” or hours to 
log. One source noted the happy consequence of this: 
“When someone offers to help with work it feels more 
genuine because we don’t have to hoard hours, they help 
because they want to. Nobody’s helping to try and score 
points, it’s just because they’re kind.” Other interviewees 
were similarly cheery: “As a junior, you can rely on people 
around the firm rather than competing with one another.”

“When someone offers to help with work 
it feels more genuine because we don’t 
have to hoard hours.”
Hours can fluctuate dramatically. “My busiest billable 
week was 95 hours; my slowest 25,” one source recount-
ed. These peaks and troughs meant associates could 
revel in both the highs and the lows: “When the group’s 
busy, everyone’s busy. There’s a good sense of work/life 
balance and respect for our time, but when it’s tough, it’s 
tough.” Just how tough varies by practice group, and 
corporate sources told us that “when it’s busy you could 

be leaving at midnight and it doesn’t feel late,” whereas 
litigation associates were more likely to head home at a 
reasonable hour and finish work remotely.

Culture
Giving associates some autonomy over when (and 
where) they get the job done means “it doesn’t just feel 
like a factory,” with one junior describing a “genuine de-
sire to hear about each other’s weekend. There’s no tol-
erance for rude folks.” Another chalked this down once 
again to “the lockstep culture, you can’t overstate how 
important it is. There’s just no territoriality.” As to what 
defines a Debevoisian, there were a few suggestions: 
academics? Tick. Enthusiasm for work? Tick. “Self-cen-
tered, narcissistic or uber-competitive”? No sirree. Trying 
to pin down the root of this approach, one source sug-
gested it starts with “rejection of BigLaw stereotypes” 
among the head honchos: “Much of it is learned behavior. 
If you like how you’re treated, you’ll treat others the same 
way, and the firm make sure it’s communicated that we’re 
humans and not robots.”

While the firm is social enough, sources noted that ca-
reer progression isn’t determined by schmoozing. “It’s 
not a crazy party firm,” according to one. “Debevoise re-
spects you having a personal life; there’s no obligation to 
attend anything.” DC especially is home to “a lot of people 
with previous work experience” compared to New York, 
which has a younger feel. Those who do want to forge 
stronger bonds with colleagues whether that’s in drinks 
after work or “classmates coming to my family home to 
spend time for the weekend” certainly have that option.

Diversity & Inclusion
Debevoise has traditionally fared well on the diversity 
front in our surveys, and this year’s interviewees agreed 
the firm is “taking steps in the right direction. The leader-
ship is very open to criticism and feedback and they’re 
working hard to remedy issues.” Firm programs like the 
first-generation law affinity group and regularly-issued 
‘women’s review’ – a written publication detailing wom-
en’s experiences – were welcomed by juniors. “They’re 
really invested in making sure that women are treated 
on an equal basis,” one said. “You’re not punished for be-
ing a woman here.” Practicing law can be punishing for 
everyone at times, though sources said “mental health 
resources” including subsidized yoga classes are avail-
able if necessary.

“The leadership is very open to criticism 
and feedback.”

http://www.chambers-associate.com
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Pro Bono
Associates credited the firm with a “genuine interest 
and investment in pro bono work” and suggested: “You 
can bring in any work that fits the bill. We have a coor-
dinator who does an excellent job at bringing in new op-
portunities and you’re encouraged to take them on when 
things are slow.” Working in corporate is no obstacle to 
taking on litigious pro bono. Immigration matters are 
becoming more common, as is environment-related 
work: “That’s something I’m particularly interested in, and 
the firm sends me those cases when they come in. They 
have a running list of everyone’s preferences.” Debevoise 
also partners on clemency projects with the National 
Association of Criminal Defense Lawyers.

Pro bono hours
• For all US attorneys: 67,121
• Average per US attorney: 114.5

Strategy & Future
Describing Debevoise as “a steady ship,” associates 
agreed that we shouldn’t “expect any radical changes” in 
the firm’s voyage into the future. 

http://www.chambers-associate.com
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Head Office: New York, NY

Number of domestic offices: 2

Number of international offices: 7

Worldwide revenue: About $1.05 billion

Partners (US): 109

Associates (US): 408

Contacts

Main recruitment contact: Sandra Herbst

Hiring partner: Nicole Mesard

Diversity officer: Marc Grainger

Recruitment details

Entry-level associates starting in 2020: 84

Clerking policy: Yes

Summers joining/anticipated 2020:

119 (excluding SEOs and returnees)

Summers joining/anticipated 2020 split by 

office: NY: 116, DC: 3

Summer salary 2020:

2Ls: $3,700/week

Split summers offered? Yes

Can summers spend time in an overseas 

office? Yes

Debevoise & Plimpton LLP
919 Third Avenue, New York, NY 10022

Tel: 212 909 6000 Twitter: @Debevoise
Email: recruit@debevoise.com
Recruitment website: debevoise.com/careers
LinkedIn: linkedin.com/company/debevoise/

Main areas of work
Debevoise & Plimpton LLP has three main areas of practice: corporate, litigation and tax. 
Corporate includes mergers and acquisitions, private equity, funds/investment management, 
insurance, banking, leveraged finance, business restructuring and workouts, asset manage-
ment, capital markets, corporate governance, structured and project finance, aviation finance, 
healthcare and life sciences, intellectual property, technology, media & telecommunications, 
real estate, energy and environmental law. Litigation includes white collar and regulatory de-
fense, international dispute resolution, intellectual property, general commercial litigation, 
cybersecurity and data privacy, insurance, securities, antitrust, employment, bankruptcy and 
products liability. Tax includes domestic and global tax counsel and employee benefits.

Firm profile
Debevoise & Plimpton LLP is a premier law firm with market-leading practices, a global per-
spective and strong New York roots. Clients look to the firm to bring a distinctively high de-
gree of quality, intensity and creativity to resolve legal challenges selectively and cost efficiently. 
Deep partner commitment, industry experience and a strategic approach enable the firm to 
bring clear commercial judgment to every matter. Debevoise draws on the strength of its cul-
ture and structure to deliver the best of the firm to every client through true collaboration.

Recruitment
Law Schools attending for OCIs in 2020:
Brooklyn College, Cardozo,  Columbia University, Cornell University, Duke University, Ford-
ham University, Georgetown University, Harvard University, Howard University, New York 
Law School, New York University, Rutgers University, St. John’s University, Stanford University, 
Tulane University, University of Chicago, University of Michigan, University of Pennsylvania, 
University of Texas, University of Virginia, Yale University

Recruitment outside OCIs:
We conduct resume collections at many schools where we cannot offer on-campus inter-
views.

Summer associate profile:
Debevoise searches for dynamic, analytically strong and professionally curious individuals 
with an interest in and enthusiasm for challenging deals and legal matters. In addition, the 
firm is interested in individuals from an array of different backgrounds, in line with our focus 
on building a diverse community of lawyers.

Summer program components:  
Debevoise’s summer program is structured to provide participants with the flexibility to ex-
plore as many practice areas as they wish. In order to accommodate the individual’s evolving 
interests, the firm has chosen not to impose an assignment system that “rotates” participants 
through different areas of the firm. There are opportunities throughout the summer for formal 
evaluations, while informal feedback is given on a continuous basis. Social events are held for 
summer associates, which provide them with the chance to connect with other lawyers, of all 
levels, at the firm.
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Dechert LLP
Largest US offi ce:  New York 

US offi ces:  13 

International offi ces:  13 

First-year salary:  $190,000 

Billable hours:  1,950 target 

Summers 2020:  64 

Revenue 2019:  $1.14 billion (+11.5%) 

Partners made in 2020:  10 

Famous for:  global work; white-collar crime 
expertise; top-tier status in Philly 

 On chambers-associate.com... 
•   Get hired: the path to Dechert 

•  Interview with CEO Henry Nassau  

 International work with real-time, practical feedback provided? Philly 
your boots at Dechert... 

 ALL the way back in 1875, the fi rm that would eventu-
ally become Dechert set to work  “representing the co-
owners of the Pennsylvania Railroad, which was the larg-
est corporation in the world at that point,”  Dechert CEO 
Henry Nassau tells us. How things change – the Philly 
fi rm’s reach now stretches far beyond the length of 
any railroad and  “Philadelphia is only 184 lawyers out 
of 1,100,”    according to Nassau.  “Most people here don’t 
think of themselves as working at a Philly fi rm – we try not 
to tie ourselves exclusively to any one community.”

 Dechert’s name (pronounced Deck-urt, FWIW) now sits 
above offi ces in 26 cities across the US, Europe and 
Asia –  Chambers Global   commends its investment funds, 
corporate investigations, agribusiness, and arbitration 
work worldwide. Back on home turf,  Chambers USA-
   hands out the highest rankings nationwide for Dechert’s 
investment funds, securitization, life sciences, product 
liability, and real estate practices. The  New York   offi ce 
(the fi rm’s largest) ranks well for corporate/M&A, white-
collar crime, and securities litigation; in its home turf of 
Philadelphia, Dechert shines brightest for antitrust, IP, 
litigation, private equity, M&A, real estate, and tax.  

 Strategy & Future 
 Nassau tells us that the fi rm expects 2020 to be  “a very 
strong year. Notwithstanding the economic uncertainty, 
all our practice groups have been busy in our major of-
fi ces around the globe.”  Two of the busiest were prod-
uct liability and real estate fi nance –  “on the fi nance side 
we’ve seen a strong economy fueled by record low inter-
est rates and people borrowing as much as they can. On 
the product liability side, it’s just a boom business right 
now!”    Find out more from Nassau on our website.  

 “All our practice groups have been busy 
around the globe.”  

 The Work 
 Around half the juniors on our list were based in  New 
York , with only a fi fth in the  Philadelphia  HQ.  Boston
and  DC   were the other big recruiters while  Charlotte , 
Hartford ,  Austin  and various California offi ces house 
the odd junior. Corporate, fi nance and real estate are 
the most common practice group destinations – others 
in descending order include product liability, trial, anti-
trust, tax, IP, and employee benefi ts. Most of our inter-
viewees received assignments directly from partners; 
new starters use  “central assignment administrators who 
allocate discrete tasks on already long-running projects.”

 Corporate and securities at Dechert includes public and 
private M&A, leveraged fi nance, private equity, securi-
ties and capital markets deals. The fi rm also represents 
developing companies during  “their formation, their an-
nual reporting process and a variety of equity and debt 
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Get Hired
“I laughed at jokes because they were actually funny, 
not because I was trying to fit in. It was comfort-
able.” Get yourself comfortable with Dechert’s hiring 
process by visiting our website.

offerings.” Juniors have the option to spend the first year 
or two “shopping around and seeing what you like”within 
corporate. “I learned a lot, so my specialism decision was 
very well informed – the group lets you pick your own 
destiny.”Philadelphia’s large M&A department is fairly 
generalist, whereas the New York group “prides itself 
on private equity, doing complex M&A deals for those 
clients.” Juniors here take charge of checklist updates, 
finalizing completion certificates and running the dili-
gence process, which interviewees rated as “a great op-
portunity to get to know the entire span of a public offer-
ing from start to finish.” More complex responsibilities 
come over time in the form of drafting memos, purchase 
agreements and merger agreements, plus coordinating 
processes with different corporate subgroups. 

Corporate clients: B&G Foods, US Ecology, American 
Express. Represented GIC, Singapore’s sovereign wealth 
fund, in the proposed $27 billion sale of financial data 
provider Refinitiv to London Stock Exchange. 

“Pretty broad client exposure... with lots 
of safety belts!” 

The financial services group advises asset managers, 
investment funds and companies across all stages of an 
investment lifecycle. Juniors here join client groups for 
registered and private funds, typically working for the 
board of trustees or the investment advisers; they then 
take on any work necessary for that client. Registered 
funds are “complicated in the sense that they’re new and 
a little unknown, but there aren’t so much bells and whis-
tles on them”compared to other fund types “so they’re 
getting hotter and hotter.”We heard of associates work-

ing with colleagues in Europe, Asia and Africa. Juniors 
in financial services typically handle due diligence, pre-
pare board materials and deal with offering documents 
for matters: “They’re a safe place to not only get pretty 
broad client exposure, but to do it in a place with lots 
of safety belts!” Some of the firm’s clients “might need 
hand-holding and have you checking their website and 
things like that. That can be a bit tedious” for the unlucky 
bunch who end up on those client teams. 

Financial services clients: Morgan Stanley, Hercules 
Capital, FS KKR. Advised B&G Foods on a $1 billion fi-
nancing transaction including a registered offering and 
senior secured term loan facility. 

Business is booming for the product liability group: 
Dechert spun it off from the broader general com-
mercial litigation department in 2018 and expanded 
further by hiring a group of attorneys from Quinn Ema-
nuel. “We’ve hit a groove and everyone’s well integrated,” 
sources said. “It happened quicker and smoother than 
people expected!”The group works on multi-jurisdiction 
class actions, damages cases and mass torts on almost 
exclusively the defense side. Team Dechert handles 
“really complex work – work that we see as being on the 
cutting edge and has a direct impact on people.” Phar-
ma, healthcare, industrial products and environmental 
cases come through the door; the last of those involves 
dealing with “alleged pollution from certain products, or 
factories containing certain hazardous compounds.” This 
involves a lot of research for junior associates: “I like 
that we do fact investigation,” one said. “There’s a lot of 
science involved, but getting to see that through the lens 
of a lawyer really makes you think outside of the box.” 
Other typical tasks include writing research reports, 
memos and briefs; preparing witnesses and experts 
for depositions; second chairing depositions; and “oc-
casional document review.”

Product liability clients: AbbVie, Johnson & Johnson, 
Pfizer. Acted for Purdue Pharma in 2,600 opioid litigation 
cases; Purdue is alleged to have fraudulently marketed 
opioids as part of the nationwide crisis. 

Career Development
“If there’s a partner that loves working with you, they’re 
going to get you on every single one of their deals.” Yes, 
that’s a good thing: we heard that enthusiastic partners 
are key to associate development. There’s not “as much 
in the way of formal, sit-down feedback,” as partners 
tend to give juniors the “benefit of real-time, pragmatic 
feedback that’s practical and helps me grow as an attor-
ney.” New associates get senior associate and partner 
mentors; juniors we spoke to “feel comfortable to open 

Rankings in Chambers USA
Antitrust

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Employee Benefits & 
Executive Compensation

Intellectual Property

International Arbitration

International Trade

Investment Funds

Life Sciences

Litigation

Private Equity

Products Liability

Real Estate

Securities

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 18.4 46.4
White 89 73.7
Black/African American 3.2 2.8
Hispanic/Latin American 4.1 5.7
Asian 3.7 15
Mixed/Other 0 2.8
LGBT 3.5 4.9

up. Mentors make sure we’re being coached well and have 
enough, but not too much, work.”

“The firm promoted a good number 
of partners internally, so I hope it’s 
changing.”
If there’s “a weak point at the firm,” it’s lack of trans-
parency around the partner track. “There’s an access 
barrier,”according to many, though they agreed mid-
levels are “really good at supporting juniors and giving us 
some of the answers we’re looking for.” The firm told us 
that it runs multiple programs a year to walk associates 
through expectations. Historically Dechert has expand-
ed significantly through lateral partner recruitment, 
“which is extremely frustrating” for some homegrown 
talent. Things are looking up and in 2019 “the firm pro-
moted a good number of partners internally, so I hope it’s 
changing.” Some associates leave after four or so years 
for “somewhere less demanding,” but many were in it for 
the long haul: “If I never have to send another resume it’d 
be too soon!”

Hours & Compensation
Billable hours: 1,950 target

Most didn’t find things too demanding: juniors said they 
usually get in between 8:30am and 10am and leave 
from 6:30pm to 9:30pm. Philadelphia attorneys tend to 
finish earlier than those in New York; many go home for 
dinner and log back on in the evenings but “work a fair 
number of late nights and a fair number of Sundays too!” 
Though working from home in the evenings and week-
ends is “perfectly fine as long as you get the work done,” 
remote working during the day is rare. Most sources told 
us they had no trouble achieving 1,950 hours, and many 
of our interviewees hit more than 2,200. Associates who 
are in good standing and meet the hours expectations 
for a given year earn bonuses; they can count all billa-
bles, 200 hours of pro bono and 25 partner shadowing 
hours toward the goal.

“Late nights and a fair number of 
Sundays too!” 

Pro Bono
Anything beyond 200 hours needs approval from the 
pro bono director; “it’s often liberally granted as long as 
pro bono isn’t getting in the way of anything else.”There’s 
a 25-hour pro bono requirement for all attorneys and 
some eager beavers do up to 600(!) hours; our inter-
viewees averaged around 250 across all practice 
groups. Typical pro bono matters at Dechert include im-
migration and asylum, civil rights, landlord/tenant, pro-
bate, personal injury and capital appeals cases. Juniors 
liked the fact that pro bono “gives the opportunity for 
additional experiences like appearing in court – building a 
foundation for future billable matters.”

Juniors told us that the firm’s pro bono coordinator 
reaches out to newbies in their first few weeks to join 
a project. Many that we spoke to described pro bono as 
“part of most people’s day-to-day – it’s always coming up 
in conversation.” Associates who complete more than 
50 hours of pro bono earn a prize as a thanks from the 
firm. “It’s a little cube trinket for your desk – some people 
end up building stacks of them, and you can see the firm’s 
branding change over time! Those show you’re a good 
Dechert citizen.” If you need any more incentive, the firm 
hosts awards ceremonies to recognize “outstanding” 
pro bono projects. 

Pro bono hours 
• For all US attorneys: 65,015
• Average per attorney: 106.4Culture

Sources in Philadelphia described the Dechert type as 
people who are “intellectually curious but also want to 
chat about sports or pop culture – I find myself in the hall-
way a lot just talking to people.” The situation is similar in 
New York, to the extent that “the office looks exactly the 
same – same layout, same design... so weird, but I guess 
we’re all one firm!” Juniors all agreed that while Dechert 
is “definitely known as being Philadelphia-based, we 
have a universal one-firm culture and there’s a long-term 
commitment to building that.” That’s the thinking behind 
getting associates involved with hiring: “Along with the 
partners we’re picking people that will match the firm 
well. I know I’ll always get to work with good people who 
I’m able to learn from.”

“They acknowledge that we have a life 
beyond these walls.” 

It makes sense then that juniors in New Yorkreckoned 
their base is “way more relaxed” than homegrown Big 
Apple firms. “They acknowledge that we have a life be-
yond these walls – Dechert is super supportive of activi-
ties outside the firm.” In Bostonwe heard that “everyone’s 
supportive of family life,” an easier goal to achieve in 
smaller offices – and in bases with an even lower head-
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count the attorneys  “still talk to each other even though 
we’re scattered across practice areas. We chat around the 
offi ce and run happy hours, wine and cheese nights and 
other social events.”

 Diversity & Inclusion 
 Dechert’s approach to diversity begins with  “recently 
making a really concerted effort”    to hire diverse summer 
associate classes. While juniors were optimistic about 
these efforts, they pointed out that  “hiring diverse jun-
iors doesn’t always pan out if you don’t have a diverse 
partnership they can look up to.”    Fortunately,  “thefi rm’s 
been very frank about wanting to hire more diverse lateral 
partners in the future. That makes me very excited.”

 “It’s a really important part of our 
culture.”   

 Affi nity groups for diverse lawyers – including a wom-
en’s committee, black lawyers’ alliance and groups for 
LGBTQ lawyers, veterans and parents – each host social 
events, CLE opportunities and internal discussion ses-
sions.  “There are lots of opportunities to engage in diver-
sity and the way it impacts our fi rm,”    whether that’s the 
annual fi rm-wide diversity retreat or a mentorship pro-
gram.  “Dechert has been very open to funding any events 
we want to run,”    according to interviewees, who also 
praised the fi rm for  “making an effort to keep women 
on as partners – that’s helped a lot by Dechert’s parental 
leave program.”   Said program gives all new carers 12 
weeks of paid leave, with an additional eight weeks of 
sick pay for anyone who has given birth. 
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Main Offices: Philadelphia / New York

Number of domestic offices: 13

Number of international offices: 13

Worldwide revenue: $1.14 billion

Partners (US): 227

Associates (US): 384

Contacts

Main recruitment contacts:

Alison Bernard, Chief Talent and Human 

Resources Officer

(alison.bernard@dechert.com)

Hiring partner: James A Lebovitz, 

Firmwide Hiring Chair

Diversity officers: Abbi L. Cohen,

Deputy Chair for Diversity;

Satra Sampson-Arokium, Director of

Diversity and Inclusion

Recruitment details

Entry-level associates starting in 2020: 42

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 1, 2Ls: 63

Summers joining/anticipated 2020 split 

by office: Boston: 4, Charlotte: 4,

Hartford: 1, New York: 28, 

Philadelphia: 16, Washington DC: 11

Summer salary 2020:

1Ls: $3,653.84 /week

2Ls: $3,653.84 /week

Split summers offered? Yes

Can summers spend time in an overseas 

office? Yes, case by case

Dechert LLP
Cira Centre, 2929 Arch Street, Philadelphia, PA 19104-2808

1095 Avenue of the Americas, New York, NY 10036-6797

PA Tel: 215 994 4000 / NY Tel: 212 698 3500 Linkedin: dechert-llp
Email: legal.recruiting@dechert.com Twitter: @dechertllp
Recruitment website: www.dechert.com/careers Facebook: DechertLLP

Main areas of work
Dechert delivers legal expertise and commercial insight in our core practices: antitrust; 
banking and financial institutions; bankruptcy, business restructuring and reorganization; 
corporate; employee benefits and executive compensation; energy and natural resources; 
finance; financial services and investment management; intellectual property; international 
arbitration; international tax and private client services; international trade and government 
regulation; life sciences; litigation; real estate; products liability and mass torts; and pro bono.

Firm profile
Dechert is a leading global law firm with 26 offices around the world. At Dechert, we believe 
that building community within the workplace and with our clients is the key to success. 
We respect and value everyone’s voice, and want our people to feel empowered to do their 
very best. Dechert has been certified as a Great Place to Work. We were named one of the 
‘Best Places to Work for LGBT Equality’ by Human Rights Campaign and are recognized by 
Working Mother as one of the Top 100 Companies for Women and one of the Best Law Firms 
for Women. Dechert is also a leading law firm for pro bono services and was ranked in the 
top 10 for both international and US by The American Lawyer in 2020.

Recruitment
Law Schools attending for OCIs in 2020: 
American, Berkeley, Boston College, Boston University, Catholic, Chicago, Columbia, Cor-
nell, Duke, Fordham, George Washington, Georgetown, Harvard, Hofstra, Howard Michi-
gan, Northwestern, NYU, Penn State, Stanford, Temple, UNC, University of Pennsylvania, 
University of Texas, UCLA, USC, UVA, Vanderbilt, Villanova, and Wake Forest.

Recruitment outside OCIs:
Dechert participates in resumé collections at several law schools as well as the Philadelphia 
Area Diversity Group’s 1L Fellows program. 

Summer associate profile: 
In addition to a strong academic background, we seek candidates with excellent communi-
cation, leadership, management and client relations skills.

Summer program components: 
Dechert’s commitment to providing training and mentorship begins on day one. US sum-
mer associates learn about Dechert’s culture, Diversity and Inclusion initiatives, and pro 
bono opportunities. Our summer curriculum also highlights such important skills as time 
management, networking, public speaking, legal writing, and developing grit and a growth 
mindset.
Our summer associates do not formally rotate through practice groups; rather they work on 
challenging, substantive assignments across practice areas of their own choosing. Extensive 
formal training programs include mock negotiations and deposition trainings. Summer as-
sociates attend regular practice group meetings, trainings and also participate in Dechert’s 
industry-recognized Critical Skills Institute. We offer a realistic view of what it is like to 
practice at one of the world’s most respected global law firms; and summer associates are 
integrated into the Dechert community as a whole, regardless of office.
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DLA Piper LLP (US)
Largest US office: New York

US offices: 28

International offices: 80 (plus 23 affiliates)

First-year salary: $170,000-$190,000

Billable hours: 2,000 requirement

Summers 2020: 51 (35 2Ls, 16 1Ls)

Revenue 2019: $3.11 billion (+9.6%)

Partners made in 2020: undisclosed

Famous for: enormousness; global expansion; 
history of massive mergers

On chambers-associate.com...
• Get hired at DLA Piper

DLA Piper’s extensive presence across the States is supported by a 
sophisticated global network.

‘IT’S not about the size, it’s how you use it.’ Now there’s 
a nugget of wisdom we’re sure you’re familiar with. 
But who says you can’t have both? Our interviewees 
couldn’t help but be drawn to DLA’s sizable package. 
As one lateral told us: “I wanted somewhere that had a 
global and national impact with more resources and more 
attorneys.” In fact, most of our interviewees pointed to 
the advantages that come withhaving “access to a very 
large global infrastructure.” Now, ‘very large’ may be an 
understatement here. Outside of the US, DLA boasts a 
network of more than 70 offices covering 44 countries 
– more than any other firm in our guide. In the US alone, 
DLA has 28 offices with a presence in pretty much eve-
ry major commercial center in the country. At the time 
of research, there were junior associates in all but five 
of DLA’s US offices.

“We work with so many people in the 
other offices, domestically and 
internationally.” 
“We work with so many people in  the other  offices, do-
mestically  and internationally,” associates confirmed. 
“It’s a neat thing to be able to say you’re working with so 
many different people at the same time.” Associates also 
felt the firm’s size was a key advantage in helping to 
out-muscle competition in local economies: “Some firms 

might be more specialized, but clients come to DLA to lev-
erage our unique, global platform.” Further proof of its 
reputation is evidenced in the 70-plus Chambers USA 
rankings it’s earned both at a national level and across 
14 states (and DC). Most of these are in the mid-tier, 
but DLA also scoops a few top-tier rankings, notably in 
real estate and corporate. The firm’s US outfit picks up 
a handful of rankings from Chambers Global too. Visit 
chambers.com to see the exhaustive list.

Strategy & Future 
Confident in the firm’s “sound financials,” juniors high-
lighted DLA’s efforts to “increase tech integration” and 
make itself “more efficient in the provision of client ser-
vices” – two of the most common trends we see in the 
wider legal market. Efforts to streamline services will 
inevitably attract some grumbles. As one source point-
ed out, all juniors now share a pool of secretaries, which 
they felt “has counterproductively made getting some 
things done slower.” 

Associates pointed out that “significant growth across 
the firm” was most noticeable in its smaller bases: Aus-
tin was one of the most notable examples. Just up the 
road in Dallas, one source told us: “We’ve taken on a 
lot of healthcare and labor and employment associates,” 
adding that “along with Los Angeles and Atlanta, we’re 
among the fastest-growing offices.”

http://www.chambers-associate.com
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Get Hired
“Focus on giving the interviewer a sense of 
something that is not reflected in your resume or 
otherwise is unique about you,” hiring partners Katie 
Grasso and Raj Shah suggest. Find more tips on our 
website.

The Work 
DLA’s main practice areas include corporate, employ-
ment, finance, IP and technology, government affairs, 
litigation and regulatory, real estate, restructuring, and 
tax. The majority of juniors work in either litigation or 
corporate, while the real estate, employment, IP, and 
tax groups also take in a handful. New York is the firm’s 
biggest base, followed by DC, Palo Alto and Chicago. 
Associates in these larger offices pointed out that “the 
firm is known for having a wide variety of practice groups.” 
Comparatively, there may be a more limited scope of 
practice in offices such as Seattle and Phoenix, which 
house fewer than 30 attorneys. 

“You never feel like you’re doing the same 
thing every day.”

That said, sources appreciated that “if there’s a type of 
work you want to do that’s not practiced in the office, part-
ners will go out of their way to connect you with people in 
another location.” It also helps that DLA employs a “total 
free-market system” when it comes to work assignment, 
which meant juniors within the corporate and litigation 
groups were mainly generalists. For one, the benefits 
were obvious: “I have a lot more power to shape my ca-

reer. There’s no supervising attorney constantly checking 
up on me, and I’m free to choose when to go on vacation.”

DLA’s corporate arm runs “the whole spectrum of prac-
tices,” including M&A, private equity, and venture fi-
nancing. Naturally the West Coast offices see a larger 
proportion of venture finance work, while Austin has 
started representing institutional investors after nab-
bing a six-person team from Jackson Walker. Sources 
were impressed with the variety of work they could 
sample, remarking: “You never feel like you’re doing the 
same thing every day.” Another source based in Palo Alto 
praised the way the firm staffs deals, explaining that 
“on mid-market deals in the tens of millions, it’s normally 
just two of us working under the supervision of a partner.” 
These deals were most coveted by transactional associ-
ates for the responsibility they grant. We heard reports 
of juniors doing everything from reviewing limited part-
nership agreements to drafting purchase agreements, 
while tech-savvy, venture capital juniors reported “be-
ing able to take charge of running A- and B-series fund-
ings.”

Corporate clients: Maxwell Technologies, BAE Sys-
tems, Goldman Sachs, Jamba Juice. Represented REIT 
W.P. Carey in its $5.9 billion merger with a publicly held 
non-traded REIT. 

The remit of DLA’s litigation practice is equally broad. 
While associates might dip into cases with subgroups, “I 
would say most of my work is general business disputes.” 
Interviewees had sampled “huge, international cases” 
involving large corporates, as well as “smaller, more lo-
cal disputes.” There were class actions, standard breach 
of contract cases, and investigation work, including one 
“where a CEO had hired his girlfriend.” The DC office han-
dles a lot of government investigations work, while a 
junior in Dallas explained: “We have pretty strong health-
care, pharmaceutical, and white-collar litigation teams.” 
We heard of associates drafting motions in limine and 
pretrial briefs. “I can’t tell you the number of motions and 
briefs I drafted early on!” said one. “Part of it is because 
we are really busy, and partly it’s trust.” Another proudly 
recalled their time working on a “large class action case. 
I was the most junior member on the team, but I was still 
able to help prepare the witnesses for testifying and draft 
their trial declarations.” 

Litigation clients:  Nike, Corrib Oil, Apple, British Air-
ways, AMN Healthcare. Represented Al Jazeera in a 
lawsuit filed by Major League Baseball players Ryan 
Zimmerman and Ryan Howard in the wake of the broad-
caster’s 2015 documentary The Dark Side: Secrets of the 
Sports Dopers. 

Rankings in Chambers USA
Bankruptcy/Restructuring

Capital Markets

Construction

Corporate/Commercial

Corporate/M&A

Food & Beverages

Franchising

Government

Healthcare

Insurance

Intellectual Property

International Trade

Investment Funds

IT & Outsourcing

Labor & Employment

Leisure & Hospitality

Life Sciences

Litigation

Outsourcing

Privacy & Data Security

Products Liability

Projects

Real Estate

REITs

Retail

Sports Law

Startups & Emerging
Companies

Tax

Technology

Telecommunications

Venture Capital

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 23.7 46.1
White 86.4 71.7
Black/African American 2.4 5.7
Hispanic/Latin American 2.4 3.1
Asian 5.9 13.7
Mixed/Other 2.9 5.8
LGBT 1.1 4.7

The real estate group doesn’t take in a huge number of 
juniors (at the time of research, eight were spread be-
tween five offices), but the practice is notable due to its 
legacy of prominence in the firm. The 2005 three-way 
merger that created DLA Piper included Chicago/Bal-
timore-based Piper Rudnick, which had been a leader 
for real estate law in the Windy City as far back as we 
can see in the Chambers USA rankings, with Baltimore 
not far behind. For juniors, acquisitions and disposals 
for big developers and institutional investors were com-
mon.  One junior had worked on an “incredibly compli-
cated” public housing development: “I’m drafting agree-
ments  that  need  to be  signed between  the developer 
and the city.”

Real estate clients: University of Chicago, Brookfield 
Development, Disney. Represented Canadian company 
Ivanhoé Cambridge in a $700 million joint venture for the 
acquisition and development of a 47-story office tower 
in Houston. 

Career Development 
Juniors must pass through three levels of ‘associate 
academy’ in their first three years at the firm. First up 
is the ‘new associate academy,’ which gathers all new-
bies in one location for a series of training sessions over 
three days. Corporate associates also benefit from the 
DLA Piper University, which publishes “an exhaustive list 
of benchmark skills” for associates by year group. “By 
year three, it might be something like ‘improve manage-
ment skills by mentoring a paralegal,’” an associate ex-
plained.

“I  think partnership is  certainly  attainable,” one associ-
ate said, acknowledging that “as with any other big firm, 
mid-levels  will drop off.” There were varied reports of 
retention at the junior levels. Some reported “no signifi-
cant loss” in junior associate numbers in their first cou-
ple of years at the firm. Others were unperturbed by “a 
lot of attrition,” chalking any departures up to the usual 
comings and goings of a firm as big as DLA Piper.

Culture 
Given the enormousness of this firm, it might surprise 
you to hear that several interviewees spoke of “a small-
office feel.” But factor in the fact that many of the firm’s 
individual offices are small to mid-sized, and this “in-
timate” atmosphere associates describe makes more 
sense. Even in Chicago, one of the largest US offices, 
“everyone  knows who each other is.” Associates gave 
descriptions that reflected their geographical regions. 
Those in California covered West Coast vibes (“we have 
a more flexible work schedule”), while those in the South 
spoke of Southern hospitality (“there is a professional 
but warm relationship between partners and associates”).

“Last Christmas the managing partner’s 
office was turned into a snow globe!”

However, what was clear across all offices from our re-
search was that there was plenty of room for fun. Cali-
fornian juniors gave us the scoop on their anonymous 
office prank wars: “One colleague’s office was turned into 
a crime scene, and last Christmas the managing partner’s 
office was turned into a snow globe!” They add quickly: 
“Obviously we make sure nothing is destroyed or gets in 
the way of work!” Similarly, one junior in the Baltimore 
office emphasized: “Our office managing partner has 
worked hard to loosen things up. People are always jok-
ing in the hallways and there are frequent social events 
where the partners will put on a happy hour.” Associates 
in Atlanta enjoy breakfast together on the first Friday 
of every month. 

The frivolities were underpinned by “a culture of work-
ing hard and an eagerness to help new lawyers,” asso-
ciates said. “When summer associates come in, partners 
are just as eager to interact with them as associates are 
– there’s no feeling like it is below their station.” In DC get-
ting people mingling is a priority: “Associates are told to 
reach out to people in other practice groups over lunch.”

Hours & Compensation
Billable hours: 2,000 requirement

All associates can enjoy a “number of health-related 
sessions” throughout the year, including yoga classes, 
guided meditations and six free massages. Still, this 
doesn’t change the reality that juniors are expected to 
bill 2,000 hours a year. That resulted in “a few bad 80-
hour weeks” for our interviewees, and the odd weekend 
spent working. Some flagged up schedule issues that 
arose when working for multiple partners in different 
offices: “It becomes hard to manage your workload be-
cause there isn’t much coordination between them.” 

http://www.chambers-associate.com


www.chambers-associate.com The Inside View: DLA Piper LLP (US)

393

None of our interviewees could provide us with much 
detail on how bonuses were calculated: the firm told us 
they’re based on seniority, hours and performance rat-
ing. Most were content with the salary (which varies of-
fice to office between market or just below market rate), 
citing their work/life balance as a perk. Associates got 
the impression the pace was more full-on in New York: 
“I’ve done deals with that office and everything is immedi-
ate.” But elsewhere, it was common for interviewees to 
leave the office between 6pm and 6:30pm, before hop-
ping back online for an hour or two later – and they liked 
it that way: “It means you can come home, see your family, 
cook your dinner or do some exercise.”

Diversity & Inclusion 
Associates felt the ability to carve out a work/life bal-
ance at the firm helped “with the struggle to retain 
female associates,” with one pointing out that people 
have made partner while working a reduced schedule. 
Still, we heard mixed feedback on the effectiveness 
of some of the firm’s diversity initiatives. For example, 
a Baltimore junior reflected that the LAW (Leadership 
Alliance for Women) group “serves more as an ‘outlet’ 
for women – I’m not sure its purpose is to drive change.” 
However, those in Palo Alto were much more enthusi-
astic about their diversity and inclusion committee. As 
well as conferences and workshops to tackle racial 

bias, “every month we pick something different to cel-
ebrate, like Black History Month, where we put together 
info sessions.” A Dallas associate was impressed to see 
the office managing partner “take an interest in mental 
well-being.”

Pro Bono
Associates can bill 100 hours of pro bono to the bill-
able target, with the option to “request an extension 
over that if the project requires it.” Sources were gen-
erally pleased with the firm’s commitment to pro bono, 
reflecting that “it’s not a one-off email once a week – the 
firm frequently reminds associates of upcoming initiatives 
and tries to make sure everyone has opportunities to en-
gage with them.” The firm’s many local partnerships pro-
vide juniors with a steady stream of such opportunities. 
Those in Austin have an “initiative to help young strug-
gling artists.” Associates in Houston reported working 
with Tahirih Justice Center, an immigration group that 
helps victims of domestic violence get settled status, 
while those in Baltimore work with House of Ruth, as-
sisting domestic violence victims with protective orders.

Pro bono hours
• For all US attorneys: 95,699
• Average per attorney: 67.4
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Offices:

More than 90 offices in 40 countries

Worldwide revenue: $3,112,130,287

Partners (US): 633

Associates (US): 610

Contacts

Main recruitment contact: 

Stacy Silverstone, 

Director of Legal Recruiting

(stacy.silverstone@dlapiper.com)

Hiring partners: Raj Shah and 

Kathryn Riley Grasso, 

National Hiring Partners

- Associate Recruiting

Diversity officer: Fenimore Fisher

Recruitment details

Entry-level associates starting in 2020: 42

Clerking policy: Yes

Summers joining/anticipated 2020:

2Ls – 35; 1Ls – 14

Summer salary 2020:

1Ls: $3,653.84/week in most markets

2Ls: $3,653.84/week in most markets

Split summers offered? No

Can summers spend time in an overseas 

office? No

DLA Piper LLP (US)
1251 Avenue of the Americas, 27th Floor, New York, NY 10020

Tel: 212 335 4500   Fax: 212 335 4501 Twitter: @DLA_piper
Recruitment website: www.dlapipercareers.us Facebook: DLAPiperGlobal
Linkedin: dla-piper Instagram: @dlapiper

Main areas of work
DLA Piper’s core practices in the US are corporate, employment, finance, intellectual 
property and technology, litigation & regulatory, real estate, restructuring and tax.

Firm profile
DLA Piper is a global law firm with lawyers located in more than 40 countries throughout  
the Americas, Europe, the Middle East, Africa and Asia Pacific, positioning us to help 
clients with their legal needs around the world.

Recruitment
Law Schools attending for OCIs in 2020:
TBD

Recruitment outside OCIs:
We participate in job fairs and resume collects at numerous law schools throughout the 
US.

Summer associate profile:
We promote a culture that is inclusive of all, where everyone has the opportunity to grow 
their career and where pathways to success are transparent. We look for well-rounded, 
energetic and entrepreneurial people. We generally recruit from the top 1/4 to the top 1/3 
of law school classes.

Summer program components:  
During the summer, with guidance from lawyers in the roles of advisors, we provide sum-
mer associates with a stimulating, realistic and exciting taste of law firm life. Summer 
associates experience challenging days filled with client work, relationship-building op-
portunities and enriching activities.
Typically, all summer associates attend a retreat hosted by one of our offices. During this 
three-day gathering, summer associates get to know one another and participate in team 
building and training activities.
Our goal is for summer associates to experience what it is like to be on the DLA Piper 
team and, through the summer experience, envision their future as a knowledgeable, 
highly skilled, well-rounded DLA Piper lawyer.

Org ID: 8053 4 Out Authorised by: ......................................................................   Date: ............................
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Dorsey & Whitney LLP
Largest US office: Minneapolis

US offices: 13

International offices: 6

First-year salary: $135,000-$190,000

Billable hours: 1,850 required (2,000 Dallas)

Summers 2020: 32

Revenue 2019: $387.1 million (+5.1%)

Partners made in 2020: 15

Famous for: top of the game in Minnesota; more forgiving 
hours; strong reputation in mining law

On chambers-associate.com...
• Get hired at Dorsey & Whitney

There’s a reason Minneapolis is sometimes called the Mini Apple. Just 
ask the juniors at Dorsey & Whitney, the Minneapolis-headquartered 
firm with offices across the US and the world.

“YOU know what, Minneapolis is a bit of a hidden gem in 
the legal community,” one Dorsey associate reflected. 
“For a city of 420,000 people, it has an inordinately large 
concentration of Fortune 500 companies. With that comes 
really interesting, complex legal work.” Best Buy, United 
Health Group, and Land O’Lakes are some examples of 
Minneapolis-headquartered Fortune 500 companies 
that have come knocking on Dorsey’s door in times of 
legal need, prompting this interviewee to declare: “In 
Minneapolis, we’re the gold standard!” Dorsey is certainly 
one of the biggest firms headquartered in Minnesota’s 
largest city, and it carries a stellar reputation in the 
state. Chambers USA places Dorsey as one of the best 
in Minnesota for corporate/M&A and litigation, and also 
awards high rankings in construction, antitrust, and real 
estate. 

Beyond the North Star State, Dorsey’s 13 domestic of-
fices gain a host of regional rankings in ChambersUSA. 
In particular the firm is top-ranked for corporate/M&A 
in Utah, Montana and Alaska, while its litigation and IP 
practices also get nods in several states. Nationwide, 
Dorsey gets a seat at Chambers USA’s spotlight table 
for its transactional work in mining and metals. At the 
time of our calls, about 40% of the firm’s junior asso-

ciates were based in Minneapolis. Salt Lake City and 
Seattle each took a handful, and there were just two 
or three in Denver and Dallas. The DC, New York, Des 
Moines and Southern California offices recruited a sin-
gle junior each. The firm also has six offices outside the 
US. 

Strategy & Future
Despite some merger speculation in the legal press, as-
sociates were adamant “we’re not in a place where we’re 
going to be eaten up – we don’t need or want it! Dorsey 
continues to stay very strong.” In the last year the firm 
has invested into several practices with new hires in ar-
eas including energy in Salt Lake City, cybersecurity in 
Minneapolis, finance in Palo Alto, and cannabis in Seat-
tle.

The Work
About two-thirds of the junior associates on our list 
had lateraled into the firm, typically “from another large 
firm.” Summer associates in Minneapolis pick three 
practice areas to rotate through, before ranking their 
preferences and joining the firm full-time. Half of new-
bies are split evenly between the trial and corporate 
groups. The other half joins groups such as patent, em-
ployment, real estate, tax, and finance. In Minneapolis, 
an ‘advocacy director’ monitors litigators’ workloads. “I 
made it known the types of cases I want to be on,” one 
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Get Hired
“I’d say there’s a big spread of people here who have 
had careers before; though in the summer class, 
there’s quite a few who went straight from college to 
law school to here.” Find out more about Dorsey’s 
recruitment scope on our website.

told us, “and it became more organic from there.” Those 
in smaller offices get assignments directly from part-
ners, as do corporate juniors: “If you want to be on a deal 
you just raise your hand.”

“Encouraged to interact with clients.”

The corporate group at Dorsey works on a lot of M&A 
deals in industries spanning healthcare, retail and tech. 
Sources in Salt Lake City felt “directly connected to the 
city’s growth,” where sources worked on venture capi-
tal, emerging growth and startup work. Capital mar-
kets work was also on the cards, as “a growing number 
of companies in Salt Lake are going public, so we help 
them in registering that.” Over in Minneapolis, the team 
conducts a lot of private placements, debt and equity 
financing, as well as banking work. “We also get a lot 
of West Coast tech stuff” – otherwise known as work in 
the tech commerce practice, which entailed “monetizing 
IP and IP licensing.”  Seattle covers a lot of the cross-
border capital markets work, focusing on US-Canadian 
transactions in M&A, securities and compliance. Juniors 
here may be able to get involved with the office’s grow-
ing cannabis practice too. Corporate juniors can expect 
to conduct due diligence and checklists as well as draft-
ing “simpler ancillary documents like closing certificates.” 
Juniors are also “encouraged to interact with clients as 
much as possible.”

Corporate clients: US Bancorp, Nu Skin Enterprises, 
Dope Media, energy company Otter Tail Corporation. Ad-
vised Best Buy on its $125 million purchase of Critical 
Signal Technologies. 

There are “two big buckets” of work for trialjuniors at 
Dorsey. The first is brimming with work for banking and 
finance companies, and the second is full of clients in 
the healthcare industry. Banking work covers a lot of 
securities litigation, breach of contract work and some 
broker-dealer work for investment branches of banks: 
“They’re all really complex and involve a lot of money.” On 
the healthcare side, the firm takes on a lot of medical 
malpractice defense cases. Associates said: “Health 
clients like us doing their litigation even if it’s not health-
care law as we really get the broader context of the health 
industry.” The firm also does government investigations 
work (DC naturally sees a bit more of this kind of work), 
and Minneapolis benefits from being “right in the midst 
of big agriculture and food and beverage companies.” As 
well as a lot of legal research, juniors also draft briefs, 
deposition outlines and motions. A favorite task among 
interviewees was helping prepare arguments – “it in-
volves some big-picture strategic thinking, laying it all out 
and predicting what the other side will argue.”

Litigation clients: Ford, First American Petroleum, Alle-
gheny Technologies. Represented Citibank in a dispute 
over an $18 million loan following a failed construction 
project in Salt Lake City.

Culture
The juniors on our list were scattered across nine offic-
es across the country, but we heard that “there’s an em-
phasis on having a one-firm culture.” It helps that there 
are practice group retreats “on a fairly regular basis, so 
people can get to know people in other offices.” Even so, 
associates felt the firm’s Minnesotan roots undoubtedly 
“make Dorsey a little different,” as this source explained: 
“It’s more supportive and easygoing. I feel comfortable 
going into any partner’s office and asking if they’ve got 
five minutes.” That was the word in Minneapolis but it 
was a common theme across offices. In Salt Lake City, 
for example, “it’s very communal – it’s not difficult to find 
someone to cover for you.”

“Really invested mentorship.”

Minneapolis juniors rated it “a great city for young pro-
fessionals – there are lots of concerts and restaurants as 
well as a lot of outdoorsy activities. We go running around 
the lake all the time!” Those in Salt Lake City also en-
joyed the great outdoors, courtesy of nearby ski slopes. 
Speaking of slopes, it’s worth noting that Salt Lake City 
sits in ‘Silicon Slopes,’ a region recognized as an up-
and-coming tech market. Seattle is also experiencing 
a “large tech boom” as companies seek cheaper ground 
outside of California. The city might be getting “a little 
crowded,” but Seattle juniors have plenty of room to 
stretch out in “big offices” in the tallest building in the 

Rankings in Chambers USA
Antitrust

Construction

Corporate/Commercial

Corporate/M&A

Energy & Natural 
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Environment
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Litigation

Native American Law

Natural Resources
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For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 29 79
White 91 5
Black/African American 1 3
Hispanic/Latin American 2 10
Asian 5 3
Mixed/Other 1 3
LGBT 1 3

city: “They really take care of us!” Associates in different 
offices appreciated “really invested mentorship” from 
partners.  

Career Development
Juniors told us that “there’s been nothing but support 
from the top down” at Dorsey. “People I didn’t even know 
have reached out to me!” Formally, each junior associate 
is assigned a senior and/or partner mentor depending 
on their office, and “it’s not just a paper relationship,” 
according to our sources. “You spend a good amount of 
time with them and they take their role seriously.”

“Partnership is on everyone’s radar.”

The firm is piloting another mentorship scheme in the 
Seattle office, where “you’re assigned a partner outside 
your practice group to help you become a partner. I’ve al-
ready had at least three meetings.” According to sources, 
“partnership is on everyone’s radar,” with one comment-
ing: “I think when you come here it’s with the idea you’ll 
be a partner.” In that case it’s good the firm is “very 
transparent” about associates’ future. The numbers look 
good too: partners make up more than 60% of the firm’s 
total lawyer headcount.

Hours & Compensation
Billable hours: 1,850 required (2,000 Dallas)

Interviewees typically left the office between 6pm and 
7pm and logged back on after dinner. Dorsey isn’t ex-
empt from testing hours (a corporate interviewee re-
ported a 3:30am finish), but early morning bedtimes 
were “few and far between.” This associate summed 
up how most felt: “I’m getting more than enough com-
pensation to justify the hours.” Base salaries depend on 
office location. Dallas juniors start on the Milbank pay 
scale, while first-year salaries were recently upped in 
Salt Lake City, “so now they’re top of the market.” Even 
in locations where Dorsey isn’t the highest-paying firm, 
juniors figured: “Sure I can move, but then they own you. 
Here, if my kid is sick and I have to work at home, that’s 

fine.” In Minneapolis at least, juniors were satisfied with 
the $140,000 starting salary: “I can get a top apartment 
for $1,500 per month, so it’s extremely easy to live on.”

Sources described a “fair” bonus system: associates 
get a higher percentage of their base compensation 
for every 50 hours they bill above their office’s target. 
There’s also a discretionary component on top of that. 
Of course, to be bonus-eligible associates are expect-
ed to meet their hours requirement, but a junior in a 
smaller practice group revealed: “I’ve been told my non-
billable work will be considered.” The firm confirmed that 
most associates get both bonuses (ka-ching!). Those in 
larger practice groups had no problem hitting targets, 
“especially when you can apply hours spent on pro bono 
and diversity.”

Diversity & Inclusion
Juniors can count up to 50 hours of diversity and inclu-
sion efforts toward their annual total. This could mean 
attending affinity group meetings and external diversity 
events, participating in minority Bar Associations, and 
even doing training. “It’s really cool,” associates praised, 
“and it’s pushed diversity more to the forefront of people’s 
minds.”

Interviewees in Seattle and Salt Lake City noted that di-
verse representation wasn’t as strong in their offices as 
in Minneapolis, but they acknowledged that the cities 
themselves have less diverse populations. On National 
Coming Out Day 2019, the firm held a videoconference 
for all offices where “people shared their stories about 
coming out. It was very genuine, personal and really well 
done.” For the promotion of mental health, there’s the 
‘Dorsey Well Ahead’ program, which offers “counseling, 
work/life balance training, health and fitness, and stress 
reduction programs.”

Pro Bono
Attorneys can also count up to 100 hours of pro bono 
work to their billing target and most of our interviewees 
were close to the 100-hour mark. We heard pro bono is 
“a priority” at the firm, “even for busy partners!” A “super 
supportive” pro bono coordinator helps associates “find 
projects you’ll be passionate about.” We heard juniors 
had worked on immigration, housing, personal injury 
and criminal defense cases. They can also get involved 
in a clinic that helps startups and low income entrepre-
neurs.

Pro bono hours
• For all US offices: 34,217
• Average per US attorney: 61.3

http://www.chambers-associate.com
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Head Office: Minneapolis, MN

Number of domestic offices: 13

Number of international offices: 6

Worldwide revenue: $387,139,159

Partners (US): 274

Associates (US): 178

Other Attorneys (US): 89

Contacts

Main recruitment contact:

Harry Poulos, Director of Lawyer 
Recruiting

Hiring partner: Kirsten Schubert

Diversity & Inclusion contact: 
Joan Oyaas, Diversity & Inclusion and 
Lawyer Development Director

Recruitment details

Entry-level associates starting in 2020: 14

Clerking policy: Yes

Summers joining/anticipated 2020: 
1Ls: 7, 2Ls: 23

Summers joining/anticipated 2020 split by 
office: Dallas: 5, Des Moines:1, Denver: 3, 
Minneapolis: 17, Salt Lake City: 2, Seattle: 2 

Summer salary 2020:

Dallas: $3,600/week

Denver: $2,900/week

Des Moines: $2,300/week

Minneapolis: $2,700/week

Salt Lake City: $2,600/week

Seattle: $3,200/week

Split summers offered? Case by case

Dorsey & Whitney LLP
50 South 6th Street, Suite 1500, Minneapolis, MN 554002

Tel: 612 340 2600 Twitter: @DorseyWhitney
Email: recruiting@dorsey.com Facebook: 
Recruitment website: www.dorsey.com/careers Dorsey & Whitney LLP
LinkedIn: Dorsey & Whitney LLP

Org ID: 3687 0 Out Authorised by: ...............................................................................................   Date: ............................

www.chambers-associate.com ABC Law Firm  

Main areas of work
Dorsey is a full-service law firm with an integrated network of practices that routinely work 
with one another. It has more than 60 practice areas including: benefits and compensation; 
corporate; finance and restructuring; health transactions and regulations; labor and employ-
ment; patent, public finance; real estate; regulatory affairs; tax, trusts and estates; trademark; 
and trial.

Firm profile
Dorsey provides an integrated, proactive approach to its clients’ legal and business needs 
around the globe, with locations across the United States and in Canada, Europe and Asia. 
Industry leaders and successful companies turn to Dorsey for the edge they need to succeed 
in a highly competitive world. It serves clients in nearly all industries, but focuses on six key 
industries — banking and financial institutions; development and infrastructure; energy and 
natural resources; food, beverage and agribusiness; healthcare, and technology — in which 
the firm has great depth and a history of achieving client success.

Recruitment
Law Schools attending for OCIs in 2020:
Brigham Young University, Georgetown University, Harvard University, Howard University, 
Mitchell Hamline, Northwestern, Southern Methodist University, Stanford University, Uni-
versity of California – Berkeley, University of Chicago, University of Colorado, University 
of Denver, University of Iowa, University of Michigan, University of Minnesota, University 
of St. Thomas, University of Texas, University of Utah, University of Virginia, University of 
Wisconsin, Washington University, Yale University 

Recruitment outside OCIs:
The firm participates in a number of job fairs, accepts online applications, and partners with 
local diversity hiring programs.

Summer associate profile:
Dorsey values the strength that comes from a diverse and inclusive work environment. It con-
tributes to the success of its people and clients and enriches their experience. It seeks students 
who have strong interpersonal skills, ambition, and diverse perspectives, experiences, and 
interests. It prefers students with a record of strong academic achievement and law review, 
journal, or moot court experience.

Summer program components:
The firm’s summer associates have the opportunity to work on substantive projects from dif-
ferent practice areas, and get to know its attorneys through those work opportunities and a 
variety of social events. Summer associates work on challenging client matters; represent pro 
bono clients; and have the opportunity to attend client meetings, depositions, closings, and 
court appearances. 
Dorsey values the growth and development of its summer associates. It recognizes the impor-
tance of feedback throughout the process, therefore summer associates are assigned mentors 
and receive personalized feedback from Dorsey’s Recruiting Committee in the middle and at 
the end of the summer. Dorsey’s summer associates also participate in numerous seminars 
and training events hosted by Dorsey U, their in-house professional development group.

CA 2015-16 profiles A-J.indd   32CA 2015-16 profiles A-J.indd   32 24/03/2020   16:17:1924/03/2020   16:17:19
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Duane Morris LLP
Largest US offi ce:  Philadelphia 

US offi ces:  21 

International offi ces:  8 

First-year salary:  $150,000-$175,000 

Billable hours:  1,950 required 

Summers 2020:  15 

Revenue 2019:  $510.3 million (+3.8%) 

Partners made in 2020:  10 

Famous for:  Philadelphia roots; litigation practice 

 On chambers-associate.com... 
•   Get hired at Duane Morris 

•  Interview with chair and CEO Matthew Taylor  

 Philly born and raised Duane Morris maintains its strapping litigation 
practice and a stronghold across the US. 

“I wanted to know: is this gonna be the place I want to 
come and work every day?”  asked our sources when 
weighing up fi rm options. The fi rm’s big footprint and 
breadth of practices were persuasive draws, but associ-
ates overwhelmingly chose this fi rm for the emphasis 
it places on culture. Associates held the fi rm in high 
esteem for its considerate culture, and spoke up about 
how supported women are at the fi rm:  “Duane Morris is 
up there in terms of how it treats women, and that’s repre-
sented in the good number of female partners.”

 Having planted roots in  Philadelphia  in 1904, Duane 
Morris has extended its network across 21 locations 
across the US. The fi rm’s smaller offi ces do not feel 
siloed as cross-offi ce and cross-practice collaboration 
is highly encouraged. Naturally,  Philly  houses around a 
third of the entire cohort of new associates, followed by 
New York . The remainder are split between  San Diego , 
San Francisco  and  DC.  In Pennsylvania the fi rm gathers 
a range of rankings for its core practices like corporate, 
litigation and healthcare, but the fi rm is also something 
of a pioneer in cannabis law. DM’s cannabis practice is 
smoking hot at the moment, representing big names 
like New Maple Holdings and being the partner to the 
American Trade Association for Cannabis and Hemp. 
The team advises on everything from licensing for cul-

tivation and M&A, through healthcare and research, to 
processing and dispensing. The fi rm’s other locations 
are praised for the more niche areas of immigration, 
healthcare and insurance. 

 The Work 
 At the time of our research, the fi rm’s trial group housed 
over half of the juniors, while the rest were spread 
across the corporate, IP, real estate, and private client 
departments. At the summer end, juniors are asked for 
their top three picks out of the eight department op-
tions and are then placed accordingly.  “You won’t always 
get your top pick but the fi rm tries to abide by it.”  To some 
extent,  “you’re able to steer your ship”  within the prac-
tice groups. The type of work allocated also depends 
on the relationships you build within and between prac-
tices. One associate noted how within the trial group, 
“the general leaning is commercial litigation, but associ-
ates could also work on matters dealing with antitrust, IP 
litigation, white-collar investigations and toxic torts.” 

 First-year trial juniors tend to be placed in general 
litigation to begin with;  “for the fi rst six months, I was 
doing work for just about every partner that had work.”
After this, juniors organically move into specialized de-
partments. The formalized assignment process kicked 
off earlier this year specifi cally within the trial group. 
“All the assignments for junior associates are sent out 
through one of our practice heads in an effort to get peo-
ple working at the same level, with the same amount of 
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Get Hired
“Be able to think on your feet,” notes the firm, “and 
provide specific examples personal to you, as op-
posed to offering generic responses.” We’ve got 
more insider tips on our website.

work and getting experience of different types of mat-
ters,” explained one newbie. 

Philly associates described the securities commercial 
antitrust litigation (SCAL) practice as “the biggest sub-
area of the trial department. We focus on antitrust and 
the commercial side of pharmaceutical companies as well 
as general commercial litigation.” Juniors in the pharma-
ceutical practice explained how the dangers of canna-
bis products within the US has “paved opportunities for 
the products group to keep moving.” The second biggest 
groupis the “products liability and then our toxic torts 
practice.” Toxic torts work is the litigation of toxic sub-
stances such as asbestos. Trial juniors, overall, stated: 
“Our inclination is that we get more exposure to everyday 
case management than you would at any other firm.” 

Litigation clients: AIDS Healthcare Foundation, Cisco 
Systems, Aurobindo Pharma USA. Defending Otto Bock 
Healthcare North America, a German prosthetics com-
pany, against the $80 million litigation by the US Federal 
Trade Commission. 

DM’s corporate practice houses M&A, capital markets, 
tax, life sciences, bond financing, and private equity 
practices. General corporate associates get their hands 
dirty on everything from “standard M&A deals to advis-
ing companies with rolling commercial negotiations.” New 
York tax juniors work with partners directly “to come up 
with more efficient corporate structures or investment 
structures for clients. We also focus on local tax issues as 
real estate in New York is a big sector in terms of invest-
ment, so we work a lot with the New York freeway and 
real estate transport tax.” We heard that collaboration 
between groups is common: “For example, we look into 
trust issues and work with national clients who have in-

vestments in the US, on how to structure and establish 
statute tax efficiently.” One interviewee beamed: “It’s 
very fulfilling to get on the front line and deal with clients’ 
issues directly. By working with partners, I get to see the 
big picture of what I’m doing and the background of why 
I’m doing certain things.”

The 2007 merger of Duane Morris and a boutique firm 
specializing in construction “established the New York 
office as a construction powerhouse.” Associates in the 
niche construction group represent owners and devel-
opers as opposed to contractors. “We do contract work, 
negotiating agreements, working on energy procurement 
and construction (EPC) agreements and even as juniors 
we act as a primary contact with clients.” 

Corporate clients: Psyadon Pharmaceuticals, Mid-At-
lantic Dental Partners, JPMorgan. Advised JPMorgan as a 
lender on its $285 million debt restructuring and equity 
transfer of the Ocean Resort Casino in Atlantic City. 

The labor and employment practice covers four main 
areas: employment, labor, benefits, and immigration. 
Within these sectors, the firm focuses on areas rang-
ing from employment litigation, ERISA and wage and 
hour disputes to immigration and regulatory compli-
ance, as well as providing workshops on the prevention 
of sexual harassment and discrimination. Duane Morris 
is described as “a one-stop shop. Clients will come into 
the trial group but discover they also have an employ-
ment issue which pops up. So we definitely share clients 
among the groups.” Employment juniors in Philadelphia 
expressed how the larger size of the group, compared 
with the employment group in New York, lends itself to 
a “more centralized assignment system, where we provide 
our weekly availability to the partner who then disperses 
assignments.” New York “has no structure whatsoever. I 
get whatever comes my way,” grumbled one associate. 
Either way, juniors felt as though the work comes in 
waves: “I wish there was a ramp-up in between. I feel the 
responsibility goes from 0 to 100.” Some, however, felt as 
though it can be difficult to hit the 1,950 billable hours 
target: “If there is a non-billable item, such as research, it 
will probably go to the first years.”

Employment clients: Pennsylvania Public School Em-
ployees Retirement System, Lincoln Investment Plan-
ning, Firmenich. Represented Air Products in the annuiti-
zation of $180 million in benefit liabilities under its salary 
pension plan and the hourly pension plan. 

Career Development
The majority of our interviewees expressed their goal 
of staying at the firm long term and how this prospect 
pulled them toward the firm to begin with. “I didn’t want 

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Cannabis Law

Construction

Corporate/M&A

Environment

Healthcare

Immigration

Insurance

Intellectual Property

Labor & Employment

Litigation

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
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Diversity Partners (%) Associates (%)

Women 24 52
White 87 74
Black/African American 2 2
Hispanic/Latin American 3 5
Asian 5 11
Mixed/Other 1 6
LGBT 2 2

to go to a firm where there’s a high turnover and there’d 
be no guarantee if I would be there after two years; that’s 
not the case at Duane.” As we’ve found in previous years, 
partnership sure is an attainable target. Formal and in-
formal mentorship is in place to help juniors with work 
progression but also non-billable career development. 
We heard that “in trial, we have a litigation skills matrix 
sheet which is essentially an Excel sheet with different 
milestones or achievements you can attain as a trail law-
yer. It can be as minor as drafting an agreement or attend-
ing a deposition.” A year-long boot camp training session 
is also in place to teach the practicalities of trial such 
as how to draft a deposition or complaint. Corporate as-
sociates attend monthly training, exploring a different 
theme every time: “We’ve had sessions on IPOs, registra-
tion requirements and one which explored the steps of 
how to do legal fund-raising.”

“The firm-wide BD sessions span an individual’s whole ca-
reer, becoming more advanced as you progress through 
the ranks,” explained one source. Associates praised 
the personal touch toward development, with partners 
“making sure to expose us to the front line and give us the 
primary responsibility in contacting clients.”

Hours & Compensation
Billable hours: 1,950 required

We detected a pretty healthy approach to hours culture 
at Duane Morris. A typical working day for associates is 
9am to 7pm with the odd exceptions of “staying up till 
2am working on assignments, but the physical cut-off is 
9pm in the office.” Remote working definitely seems to 
be a norm at the firm: “There have been times when I’ve 
had to leave early to go to a wedding and I’ll end up work-
ing in the car, or there’s certain work that I can do from 
home, so I’ve never experienced push-back from the firm. 
We’re trusted to get our work done, wherever we are.”

“We’re trusted to get our work done, 
wherever we are.”

A bonus-eligible, 1,950-hour billable target across the 
firm includes up to 100 pro bono hours. Associates in 

the trial group believed this was an achievable target; 
those in the other departments were less in agreement. 
One corporate associate in New York informed us: “It 
isn’t easy to hit the target as we have some slow periods, 
but sometimes it gets crazy. Even one or two months of 
a slow period will kill your chances of hitting the target.” 
Not all hope is lost, folks: “If you’re interested in being 
bonus-eligible and hit the target, great, but it’s not like 
you’ll get fired if you miss it,” reassured one junior. Du-
ane associates have accepted the fact that the salary is 
“definitely below market,” but agree that the “emphasis 
put on maintaining a work/life balance justifies the drop.”

Pro Bono 
“Pro bono is definitely a big thing at the firm, across all 
offices.” Associates in the Philadelphia HQ informed 
of the pro bono coordinator who oversees the program 
and is involved in the day-to-day allocation of opportu-
nities. “There are a few different umbrellas which we sort 
pro bono into. We do a lot of work with military veterans, 
representing clients in civil litigation, and we do work with 
the Pennsylvania Innocence Project as well.” Pennsylva-
nia recently passed a criminal justice freedom act which 
allowed a large number of people to have their criminal 
record erased, “so there’s been a big focus within the firm 
to help those who have been wrongfully convicted.” 

The New York base deals with organizations like GEMS, 
a girls’ charity, as well as working on construction pro 
bono. “We’ve done about five construction contracts for 
a nonprofit in New York, as well as working on template 
agreements.” 

Pro bono hours
• For all US attorneys: 36,840.5
• Average per US attorney: 58.1

Culture
“An hour on the banana boat or playing a golf tourna-
ment.” These are just two out of the ten leisure activities 
on offer at the annual firm-wide retreat. “The firm will 
fly all attorneys out to Boca, Florida for the weekend and 
half of it is formal meetings, with the other half focusing 
on the social networking aspect; everyone makes a point 
out of it.”

“An hour on the banana boat or playing a 
golf tournament.”

The more low-key events range from softball tourna-
ments and bowling, to the ‘social hour’ about which as-
sociates believe: “A few bottles of wine and some quesa-
dillas is a more apt description of the evening.”

http://www.chambers-associate.com
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Back in the offices, “collaboration and cooperation” is 
highly encouraged. We’re told that “everyone seamlessly 
transitions between teams and practice groups. For ex-
ample, in litigation, if we have a corporate question pop 
up, we liaise with our private client services and other rel-
evant departments. We have a huge resource under our 
belt and it’s something we use on a daily basis.” 

Diversity & Inclusion
“It’s a marathon, not a sprint.” This is what Duane’s part-
ners preach across the firm. “We’re not perfect but at 
least we have the understanding and feel supported when 
we need to take time off work or go on a vacation with-
out being disturbed,” expressed one associate. On the 
inclusivity side, our interviewees recognized the firm’s 
efforts, yet agreed how the legal field is still “far behind 
in comparison to the finance and real estate sectors who 
are making leaps.” 

The annual diversity getaway gives “all diverse attorneys 
an opportunity to get together in Philly and discuss the 
hard topics and ways in which to improve the diversity 
issue.” We also heard that there are specific diversity 
mentors who are essentially partners from all kinds of 
diverse backgrounds “with whom diverse associates can 
relate to and be inspired from their stories of success, in 
an industry which is not used to being diverse.” The firm’s 
‘wine and cheese’ night has also been changed to ‘social 
hour’ to make sure there’s an event that “isn’t just about 
drinking, which is a very purposeful initiative.” Although 
efforts are being made, some sources voiced how “one 
formal diversity retreat a year and a random invite isn’t 
doing enough to promote inclusivity.” The firm told us 
it does run other diversity events, including monthly 
learning sessions.

Strategy & Future
Find out what’s in store at Duane Morris: head online for 
our full interview with chair and CEO Matthew Taylor.

http://www.chambers-associate.com
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Head Office: Philadelphia, PA

Number of domestic offices: 21

Number of international offices: 8

Partners (US): 461

Associates (US): 313

Contacts

Main recruitment contact:

Jennifer Davis, Manager of Legal 

Recruitment and Personnel

Hiring partners: Sean S. Zabaneh, 

Esquire (Chair) and Kate Heitzenrater, 

Esquire (Co-Chair) 

Diversity officer: Joseph K. West, Esquire

Recruitment details

Entry-level associates starting in 2020: 13

Clerking policy: Yes (federal only)

Summers joining/anticipated 2020: 

15 (1Ls: 1, 2Ls: 14)

Summers joining/anticipated 2020 split 

by office: Philadelphia: 8, Baltimore: 1,

New York: 2, Cherry Hill: 1, Chicago: 1, 

Miami: 1, San Diego: 1

Summer salary 2020:

1Ls: $2,981/wk (Phila)

2Ls: $3,462/wk (Phila/Chicago/New     

York/Baltimore)

       $2,981/wk (Cherry Hill/Miami)

       $3,173/wk (San Diego)

Split summers offered? Case by case

Can summers spend time in an overseas 

office? Case by case

Duane Morris LLP
30 S. 17th Street, Duane Morris Plaza, Philadelphia, PA 19103

Tel: 215 979 1000   Fax: 215 979 1020 Facebook: DuaneMorrisLLP
Recruitment website: www.duanemorris.com/site/careers.html Twitter: @DuaneMorrisLLP
Linkedin: duane-morris-llp

Main areas of work
Business reorganization and financial restructuring; corporate; employment, labor, 
benefits and immigration; private client services, health law, intellectual property, 
litigation and real estate.

Firm profile
Duane Morris LLP, a global law firm with more than 800 attorneys in offices across the 
United States and around the world, is asked by a broad array of clients to provide innova- 
tive solutions to today’s legal and business challenges.

Recruitment
Law Schools attending for OCIs in 2021:
Cornell Law School, Drexel University Thomas R. Kline School of Law, Georgetown Uni-
versity Law Center, Harvard Law School, Howard University School of Law, Northwestern 
Pritzker School of Law, Temple University Beasley School of Law, University of Chicago 
Law School, University of Illinois College of Law, University of Michigan Law School, 
University of Pennsylvania Law School, University of Virginia School of Law, Villanova 
University Charles Widger School of Law

Summer associate profile:
Duane Morris strives to attract the best law students and to offer the ideal environment 
for lawyers at the beginning of their professional lives. We endeavor to improve our 
Summer Associates Program each year to make Duane Morris a meaningful and valuable 
destination for summer associates. Our summer associates rated the firm’s program #1 
nationally in The American Lawyer’s 2019 Summer Associates Survey and a #1 ranking in 
the Philadelphia City ranking for 2019.
Duane Morris offers interesting challenges to law students who participate in our summer 
program. We believe the program offers a realistic picture of our practice to aspiring 
attorneys who have an interest in sharing our goals and serving our clients. Our program 
balances challenging work assignments with constructive feedback, work-related activities 
outside the office and enjoyable social events.

Summer program components:
The growth and development of each Duane Morris attorney furthers the central goals of 
the firm to provide the best legal services possible, to develop and build client relation- 
ships, and to ensure the stature and reputation of the firm with its clients. Duane Morris’ 
Attorney Professional Development Program provides its summer associates and associ- 
ates with comprehensive training and mentoring to support development of individual 
knowledge, skills and abilities in three broad categories: legal skills and substantive law, 
best business practices for the firm and practice development. Aside from these specific 
responsibilities, the mentors help introduce the summer associates to other lawyers in 
the firm and provide general guidance on any matter, whether or not related to particular 
work assignments.

Org ID: 2840 2 Out Authorised by: ......................................................................   Date: ............................
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Dykema Gossett PLLC
Largest US office: San Antonio

US offices: 13

International offices: 0

First-year salary: $120,000-$150,000

Billable hours: 1,850 target

Summers 2020: 13

Revenue 2019: $214 million (+3.4%)

Partners made in 2020: 9

Famous for: Michigan might with a strong national 
presence; history working in the automotive industry

On chambers-associate.com...
• Get hired at Dykema

• Interview with chair and CEO Peter Kellett

Dykema has long been a big player in the Wolverine State, but the 
mighty Michiganian has clout across the country.

WHAT do Michigan and Texas have in common? Not a 
whole lot, to be honest. But you could make a pretty nice 
tour out of both states just by hopping from Dykema of-
fice to Dykema office. First up: Michigan. The firm was 
founded here in 1920s Detroit, which is today the larg-
est of five bases in the Wolverine State – their combined 
headcount reaches around 160. The biggest individual 
office, however, is down in San Antonio. The Lone Star 
State is a key location for Dykema – roughly 100 lawyers 
are spread between four bases here. The firm also has 
offices in Chicago, LA, DC and Minneapolis. 

Across offices, junior associates were drawn to Dyke-
ma’s “sophisticated level of work.” Along with the usual 
suspects of BigLaw practices – corporate finance, litiga-
tion, real estate – there are some curveballs to be found. 
The firm’s history is closely tied to the automotive in-
dustry for example, so there’s a group dedicated to cli-
ents in that space. Interviewees also told us about the 
dental services organization practice, which works with 
“entities that provide nonclinical services to dental prac-
tices, like the management of employees.” The cannabis 
law practice is “growing rapidly” – recreational cannabis 
was legalized in Michigan in 2018. In Michigan, the firm 
gets high praise from Chambers USA in corporate/M&A, 
commercial litigation, and real estate. It also picks up 

nods for work elsewhere: bankruptcy in Texas, real es-
tate in Illinois, and insurance in the District of Columbia. 

The Work
Juniors are hired into eight of the firm’s 13 offices, and 
it’s worth noting that different offices have different 
scopes of practice, from private equity work in LA to 
banking and finance in Chicago. “There’s a lot of prod-
uct liability work and healthcare litigation in Detroit and 
Bloomfield Hills,” according to juniors. At the time of 
our calls, half of them were in one of the firm’s litiga-
tion groups, and about half of the litigators were based 
in Michigan. The rest were split between corporate fi-
nance, real estate, and government policy (a focus in 
the Lansing office). Work allocation was fairly informal: 
“Someone stops by your office and says ‘hey, we have this 
assignment, would you be interested?’” Juniors liked get-
ting to work for different partners this way: “We can fig-
ure out their different working styles.” 

“A large price fixing suit against various 
chicken producers.”

Litigators can get work in a variety of areas includ-
ing business and commercial, real estate, intellectual 
property, financial services and class action cases. 
Some juniors work exclusively within “focused” teams 
like financial services litigation and labor and employ-
ment litigation, but most fell under the “pretty fluid” 
commercial litigation banner. Our interviewees had 
worked on a wide range of cases, from “breach of con-

http://www.chambers-associate.com
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Get Hired
“Be ready to provide examples when you talk about 
your strengths and any challenges you have faced,” 
hiring partner Lisa Brown advises. For more recruit-
ment tips, visit our website.

tract cases involving healthcare companies” in Texas to 
antitrust work on “a large price fixing suit against vari-
ous chicken producers” in Michigan. Junior litigators saw 
themselves researching and keeping track of defend-
ants and plaintiffs. “I’ve not had much client contact,” a 
Bloomfield Hills source reflected, but “it’s not just doc 
review!” A Texas-based associate told us: “I’ve routinely 
handled discoveries on my own and traveled out of state 
with partners for depositions,” Juniors also got drafting 
experience in the shape of depositions, agreements and 
responses to pleadings. One junior told us: “I drafted the 
first round of answers to about 15 complaints, which was 
daunting – it was a 500-page allegation!”

Litigation clients: Honeywell, Ford, Great Lakes Water 
Authority, City of San Antonio. Represented automobile 
manufacturer FCA in a breach of contract case with an 
Angolan auto dealer.

Corporate finance juniors worked on a lot of private 
M&A, with deal values typically in the tens of millions of 
dollars. “It could involve advising on acquisition funding 
for clients buying a company, or advising on a leveraged 
buyout,” associates explained. “We help with structur-
ing credit agreements for the financing of acquisitions 
and figuring out the financing.” Less orthodoxly for a 
corporate practice, the firm’s growth in the cannabis 
law space provided work for juniors. Dykema guides 
clients through the licensing and regulatory process-
es connected to the Medical Marihuana Act that was 
passed in Michigan back in 2008. Sources liked seeing 
an “interesting kind of intersection of regulatory, corpo-
rate and finance work” in this area. But whether it’s an 
M&A deal or a cannabis law matter, a corporate junior’s 
day is likely to start by “assessing the tasks in the task 
management system and then working on pressing items 
throughout the day. There isn’t a day that goes entirely as 

expected.” Incoming juniors start off “primarily drafting 
reviews and doing a lot of diligence.”

Corporate finance clients: Ford Mobility, KLX Energy, 
recycling center PGM of Texas, Waterpark Management. 
Represented Stoneridge in the sale of $40 million assets 
to Standard Motor Products.

Real estate juniors were kept busy with “a diverse book 
of work.” The team covers real estate financing, project 
construction issues, restructuring and liquidations, af-
fordable housing and land, and project and infrastruc-
ture development – to name a few. “I was pleasantly sur-
prised to be a point of contact for the clients and have 
the chance to handle some of the smaller assignments on 
my own,” beamed one junior. Interviewees got drafting 
experience on commercial leases and purchase con-
tracts. Other tasks included “working on title and survey 
reviews and occasionally reviewing closing documents.”

Real estate clients: LaSalle Investment Management, 
William Beaumont Hospital, Invest Detroit Foundation. 
Represented McDonald’s in the $40 million sale of its 
global headquarters in Oak Brook, Illinois.

Career Development, Strategy & Future
Associates reported “a visible focus on our professional 
development.” All first years undergo the ‘new associ-
ates program,’ which kicks off with “a day and a half con-
ference  –  hours and hours to get adjusted to the practice 
of law!” From there, “there are numerous trainings rang-
ing from listening in on communications between associ-
ates and clients, to learning how to formulate a transac-
tion.” Dallas interviewees attended a training lunch on 
“how to speak to clients and negotiate.” The firm also 
has various mentoring programs – a San Antonio source 
happily told us: “I meet with mine regularly.” Those gun-
ning for partnership have numbers on their side: part-
ners outnumber associates by more than two to one. To 
learn about the firm’s future plans, check out our inter-
view with chair and CEO Peter Kellett on our website.

Culture
“It’s no startup with flip flops and shorts, but we’re not 
buttoned up either,” associates reflected. “It’s pretty re-
laxed throughout the offices.” Let’s start with Michigan.A 
Detroit junior felt the fact that “a lot of the admin staff 
have been here for 20 years” was testament to the 
“team-oriented” atmosphere. Half an hour’s drive away 
in the smaller Bloomfield Hills base, “we have an ‘Oval 
Office’-type briefing every morning to discuss what’s go-
ing on, what we need to accomplish for the day, and the 
difficulties we may face. It’s super encouraging.” Asso-
ciates here divulged that “there’s a running joke in the 

Rankings in Chambers USA
Bankruptcy/Restructuring

Corporate/M&A

Employee Benefits & 
Executive Compensation

Insurance

Labor & Employment

Litigation

Products Liability

Real Estate

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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 Diversity Partners (%) Associates (%) 

 Women 23 53 
 White 91 80 
 Black/African American 4 4 
 Hispanic/Latin American 3 8 
 Asian 2 6 
 Mixed/Other 1 2 
 LGBT 1 3 

offi ce about printing. The older partners love to print eve-
rything, so their offi ces are just mounds of paper – they’re 
impressed when we know how to put a PDF together.” 

 “A rodeo-style breakfast with lots of 
yummy bacon.” 

 Down south in Texas,  “there’s a lot of pressure”  in  San 
Antonio , but associates described themselves as an 
“easygoing”  bunch who  “celebrate each other when we 
do well.”  On the social side,  associates mark the city’s 
annual rodeo  “with a rodeo-style breakfast with lots of 
yummy bacon, thick ranch, biscuits and gravy.”  Every-
one in the  “family-oriented” Dallas  offi ce   is encouraged 
to take part in the Texas tradition of a chilli cook-off. 
They’re very active down here too:  “A lot of us just like 
hanging out and going for a 5K together.”  Yikes.  

 Hours & Compensation 
Billable hours:  1,850 target 

 Dykema has a merit-based bonus system with various 
bands in each class year; bonuses are determined by 
factors including hours, quality of work and non-billa-
bles including pro bono hours. An average working day 
among litigators was roughly 8:30am to 6pm. Over in 
the “ more irregular”  transactional practices,  “we some-
times have deals on a 24-hour clock and we’re extremely 
busy during the fourth quarter of the year.”  Rest assured, 
there’s some respite January through to spring, just be-
fore deal cycles pick up again.  

 “At least I’m not on a fl oor of yellers – I’m 
happy for what I bank.”  

 Sources revealed that  “associates in Chicago, DC, LA
and Texas are paid more than those in Michigan and Min-
neapolis.”  We should note that there are fi rms that pay 
higher than Dykema in most markets, but juniors in  San 
Antonio  felt they enjoyed  “lifestyle tradeoffs. At least I’m 
not on a fl oor of yellers – I’m happy for what I bank.”  As-
sociates across the fi rm agreed there was  “incredible 
support from partners”  in achieving a work/life balance. 
“You’ll never feel pressured to stay late in exchange for 
your health.”

 Diversity & Inclusion 
 At the time of our calls, we heard a mental health ini-
tiative was in the middle of  “touring around the offi ces” ; 
Dykema has signed up to the ABA Wellness Pledge. The 
fi rm continues to run its diversity scholarship program 
for the Universities of Michigan and Illinois through the 
Wolverine Bar Association.  “Our incoming class last sum-
mer was 100% women, and the new corporate associate 
pool for the past two years has also been 100% women,” 
 a  San Antonio  associate informed us.  “I just hope this 
translates into more women partners as it tends to get 
less diverse at each level.”  Juniors pointed to the fi rm’s 
women’s business initiative, which organizes business 
development and networking events. 

 Pro Bono 
 How’s this for a forfeit? Associates who don’t bill 30 
hours of pro bono a year  “have to donate $500 to a local 
legal aid.”  Our interviewees couldn’t recall ever seeing 
this happen though, explaining that associates  “tend 
to be overbooked on pro bono.”  Weekly emails show-
case new matters ranging from human traffi cking and 
asylum cases, to landlord/tenant issues and work with 
GENESIS, a women’s shelter. One highlight was  “secur-
ing the release of an asylum client”  while working with 
RAICES, a nonprofi t in Texas. In  San Antonio ,  “we work 
with the State Bar of Texas to hold monthly veteran clinics 
at one of the local hospitals.”

 Pro bono hours 
•  For all attorneys: 9,956 
•  Average per attorney: 25.6 
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Head Office: Detroit, MI

Number of domestic offices: 13 

Worldwide revenue: $214,000,000

Partners (US): 266

Associates (US): 108

Contacts

Main recruitment contact: Sarah K Staup 

(sstaup@dykema.com)

Hiring partner: Lisa A Brown

Diversity officer: Sherrie L Farrell

Recruitment details

Entry-level associates starting in 2020: 13

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 2;  2Ls: 10; 3Ls: 0

Summers joining/anticipated 2020 split 

by office: Chicago: 3; Dallas: 2; Detroit: 3;

Bloomfield Hills: 1;  San Antonio: 3

Summer salary 2020:

1Ls: $2,300-2,900

2Ls: $2,300-2,900

Split summers offered? No

Dykema Gossett PLLC
400 Renaissance Center, Detroit, MI 48243

Tel: 313 568 6800   Fax: 855 255 4354 Twitter: @dykema
Recruitment website: www.dykema.com Facebook: DykemaGossett1
Linkedin: dykema-gossett-pllc

Main areas of work
Dykema provides counsel to business entities worldwide on a wide range of business is-
sues. Our practices include business, commercial, financial services, product liability and 
appellate litigation; automotive; corporate finance; energy; real estate; dental; government 
policy; IP and IP litigation; bankruptcy; labor and employment; health care; tax; environ-
mental and insurance.

Firm profile
With nearly 400 attorneys and professionals in 13 offices across the country, Dykema 
delivers the highest quality counsel and exceptional client service from a work environment 
that thrives on collaboration, diversity and inclusion. Associates have autonomy and are 
given responsibility and client access early. Dykema provides an extensive professional 
development program including abundant legal skills and business development training. 
Given the firm’s culture of collegiality and teamwork, many have made Dykema their 
home since the start of their careers.  

Recruitment
Law Schools attending for OCIs in 2020:
Baylor, Detroit Mercy, Illinois, Michigan, Michigan State, Notre Dame, St. Mary’s,  South-
ern Methodist (SMU), Texas Tech, U of T–Austin, Wayne State

Recruitment outside OCIs:
Dykema has a long tradition of hiring from schools outside OCIs. Our current firm-wide 
hiring partner was such a candidate. We also attend job fairs for diversity and geographic 
outreach.

Summer associate profile:
A successful summer associate shows initiative, excellent analytical skills and strong 
writing ability. We look for associates who are willing to work hard, have demonstrated 
leadership potential and enjoy working in a team environment. We urge our associates 
to take advantage of all the firm offers to help them learn our practice and our culture. 
Advisors, practice area activities, professional development training and social events 
combine to accomplish this goal.  

Summer program components:
Dykema’s summer program offers challenging assignments and a real life law practice 
experience with opportunities to participate in client, court and other formal settings. A 
firm-wide summer retreat is held in early June. A key component is a writing workshop 
with a professional writing instructor. This retreat, along with our advisor program, 
training, substantive practice experience, and social events have greatly contributed to the 
success of Dykema’s summer program.
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www.chambers-associate.com Dykema Gossett PLLC

CA 2015-16 profiles A-J.indd   35CA 2015-16 profiles A-J.indd   35 31/03/2020   09:44:3931/03/2020   09:44:39



408408

The Inside View: Finnegan, Henderson, Farabow, Garrett & Dunner LLP

19

30

13

22

165
Lawyers per state

Finnegan, Henderson, Farabow, Garrett 
& Dunner LLP

Largest US office: Washington, DC

US offices: 5

International offices: 5

First-year salary: $190,000

Billable hours: 2,000 target (can include 100 pro 
bono hours)

Summers 2020: 27

Revenue 2019: $300.62 million (-3%)

Partners made in 2020: 7

Famous for: expertise in all things IP; being a 
perennial high performer in associate satisfaction

On chambers-associate.com...
• Get hired at Finnegan

• Becoming an IP lawyer

Firms hoping to hold a candle to the dedicated focus 
of Finnegan’s intellectual property expertise must burn extra bright.  

A BIOMECHANICAL engineer  and  a  Finnegan  law-
yer walk into a bar. The joke (if you can call it that), is 
that they are the same person. Finnegan is, in one as-
sociate’s words,  “a place  of highly intelligent people 
with expertise in just about any scientific endeavor.” And 
that’s no joke.  Most of the firm’s lawyers have  scien-
tific degree; a necessary quality to deal with the most 
complex of patent  and IP litigation matters, from tel-
ecom tech and  life sciences, to aviation and software. 
One source was confident enough to dub the firm the 
“masters of IP,” while another was equally confident in 
asserting Finnegan’s identity as “cool nerds.” 

We don’t go in for high-school labels, but we will hap-
pily  eulogize about  Finnegan’s  mastery of IP.    First 
there’s the  sparkling  wealth  of clients  served by the 
firm in the past, from Apple, through Under Armour, to 
Biogen (whose  Alzheimer’s  drug has been grabbing 
headlines).  Then  Chambers  USA  has  its  say by  plac-
ing  the firm in the  upper echelons of US IP practic-
es.  Though  Finnegan gains top-tier rankings for its IP 
practice in North Virginia,  DC  is the beating heart of 
this firm.  

The  majority of juniors are based there, and, given 
the proximity to the Federal government, it’s a great 
place to be for IP work. Finnegan is among the elite in 
the city, but  more heavyweight  firms and  like-minded 
specialists  (like  Sterne Kessler)  provide  some com-
petition.  One  distinguishing factor  between  Finne-
gan  and  many IP practices is  the opportunity 
for associates to do both IP litigation and patent pros-
ecution. Several of our sources quoted this as a reason 
for their choice: “Other places would silo you into either 
one. But here when you start at the firm you take on pro-
jects that you’re interested in.”

Strategy & Future 
There has been discussion in the legal press  about 
a possible trend of boutique IP lawyers and their firms 
being consumed by BigLaw firms. A number of IP bou-
tiques have merged with larger firms in the last few 
years, and there have been some notable partners mov-
ing in the same direction. In October 2019, two of Finne-
gan’s DC partners left for Akin Gump.  

Finnegan won’t be too worried though. There’s still an 
important place in the market for the IP specialty they 
offer. That larger firms come calling for their partners 
simply shows how valued their expertise is. And, as we’ll 
discuss, Finnegan’s working environment and the atten-
tion it provides to juniors is difficult for larger, less fo-
cused firms to match.  

http://chambers-associate.com
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The Work  
Some associates do also head  to  the  smaller offic-
es,  where the  likelihood of  knowing  your colleagues 
is higher  –  “you say hi”  to  all the staff  in offices 
like  Reston  and  Atlanta,  whereas  DC  “feels more like 
an ocean” compared with the “smaller pond vibe” else-
where. Similarly, geography determines clientele: Palo 
Alto spends a lot of time “attending to the needs of Sili-
con Valley”  clients,  while  Boston,  because of its local 
industries, has more clients in the life science and phar-
ma spheres. In DC, there’s a right royal mix. 

The firm  splits its juniors into one of the following 
groups:  electrical, chemical, mechanical, biotech-
nology & pharmaceutical, or trademark & copy-
right.  Practice group divisions tend to be largely 
organizational  though.  While  associates’  educational 
backgrounds  will influence their assignment, beyond 
the summer program  it’s possible to  “build your own 
practice” as a junior, and “find a natural fit for your ex-
pertise rather than being pigeonholed.” This free-market 
system came with pros and cons. While associates can 
choose who they work with  “and who they work with 
well,” when first starting it can be difficult to form the 
necessary connections.  “You’ve got nothing going on 
when  you  first start.  Establishing working relationships 
takes time and it’s difficult to hit billables early on as you 
don’t have the work coming in.” 

“It’s kind of like an interview, working out 
the technology with the inventors.” 

The  prosecution  side  of Finnegan’s work  involves the 
interaction between the patent office and a client 
who  wants to apply for  a patent.  “Your background is 
more important during patent writing as you’re down in 
the weeds with the technology and science,”  explained 
one source.Juniors start with  legal research,  due dili-
gence, or analysis of ‘Office Actions’ (reports from the 
patent office on the status of an application). Their re-
sponsibility quickly increases  in intensity,  however, as 
they  turn  to  drafting provisional and non-provisional 
patent applications,  and  interview inventors  about 
their  inventions. The patents can come from a host of 
industries, concerning, for example,  alternative fuel 
technologies, healthcare or aviation. All sources noted 
that prosecution  involves “less collaboration and team-
work”  and suits those  “more  technically-inclined  indi-

viduals who dig into the nitty gritty.” This said, soft skills 
are crucial  for developing healthy relationships with 
inventors.

Patent prosecution clients:  Biogen,  Aqua Products, 
Nestlé USA.  

On  the  litigation  side  “you need to be able to explain 
the technology to a jury,” explained one associate, “but 
it isn’t the same level of detail needed to write those 
patents initially.”  Cases  predominantly  take place ei-
ther at the  district court  level or  via  the Internation-
al Trade Commission. Our interviewees  had taken 
on  plenty of  Hatch-Waxman-related  cases, and had 
served  diverse  clients  ranging  from  pharma compa-
nies  to  tire manufacturers.  By their second year,  jun-
iors’  tasks  were  noteworthy  rather than pedestrian.  “I 
got a lot of hands-on litigation and pretrial work, mostly 
drafting complaints and contentions, as well as having in-
put in the plaintiff’s claim construction briefing.” We also 
spoke to sources who had second-chaired depositions 
and attended trials in their first couple of years. And, if 
you needed more variety, post-grant appeal work, which 
deals with the Patent Trial and Appeal Board, is also 
available to junior associates. 

IP litigation clients:  BMC Medical, LG Electronics, 
Philips Lighting North America. The firm are sole counsel 
to Caterpillar entities  in a matter that seeks to exclude 
road construction equipment which infringes three Cat-
erpillar patents. 

Career Development 
Finnegan’s intellectual streak is helpful for much more 
than penning patents. “There’s a curiosity of mind here. 
People are interested in learning and aren’t afraid of be-
ing wrong. There are times when you’ll make mistakes, 
but it’s a chance to learn and be better. No one’s going 
to scream, it’s just another teachable moment. It’s all 
about humility.”  That paid dividends for associates, 
who praised the organic tuition they received. But the 
firm also makes time for  targeted training sessions  in 
its LEAP (Learn, Enrich, Achieve, Progress) program. 
That covers  subjects like schedule maintenance and 
patent-  or litigation-specific skills –  “how to prep and 
depose an expert witness,”  for example. Add the re-
sponsibility associates get and they were confident of 
having  “comfortable in-house exit opportunities  due to 
our clients knowing the type of training we get here.” The 
free-market system, which might have encouraged ag-
gressive competition for work and promotion,  didn’t 
seem to have had such an effect. Our sources were fo-
cused on learning instead, despite viewing partnership 
as  “attainable.”  Or maybe they were just confident of 

Rankings in Chambers USA
Intellectual Property

International Trade

Life Sciences

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 29 36
White 85 62
Black/African American 4 6
Hispanic/Latin American 1 4
Asian 9 27
Mixed/Other 1 1
LGBT 2 4

their options. “The primary goal here is to be a great as-
sociate. What comes after will come after.”

Culture 
“Considering the pedigree of  work  we do,”  mused one 
source,  “there’s a certain humility. You don’t see de-
grees hanging over people’s heads anywhere; they know 
they’re smart but they don’t show off.” This came across 
in all our interviews. But sources were happy to brag 
about one element of the culture:  “We  are  nerdy, but 
we’re fun.”  In  DC,  everyone’s  “quite  outgoing for scien-
tists,  and  we’re  good communicators who are happy to 
be on a stage talking to people.” Firm-wide and office-
specific events are common  – there are  seasonal par-
ties, fun runs, volunteering events  and  happy hours 
– but not mandatory, and our sources responded to this 
warmly. Interviewees pointed to the  recent firm-wide 
retreat as a demonstration of the connection between 
locations. Hosted in Maryland, activities included hiking 
and sailing. Despite all this evidence, however, our  in-
terviews  still indicated  that  the  highly  technical 
work  shaped the office atmosphere  after such rev-
elry  had faded.  One  Boston  associate noted, and  en-
joyed, “how quiet the office is here most days. People are 
mostly introverted, which suits me quite well.” The same 
sources  who  worked  outside  DC  also reckoned there 
was a greater deal of collective spirit. For example, new 
parents usually receive a gift, courtesy of an office col-
lection.  

“...they know they’re smart but they don’t 
show off.”

Diversity & Inclusion 
The shortage of women who study STEM subjects and 
go on to work in  the  related professions  puts even 
more pressure on Finnegan to get its  recruitment 
and treatment of women right. The firm’s gender split 
at associate level is reflective of this  landscape. In 
2019, only  36%  of  its  associates were female.  “I was 

concerned about the women issue,”  noted  a female  in-
terviewee,  “but Finnegan has never made me feel like 
I’m at a disadvantage.”  Sources pointed to  a  women’s 
retreat  as being a great place to discuss the issues 
absorbing the industry. We should also point out that 
29% of the partners are female, which is higher than 
many firms. Away from gender parity, our sources all 
noted how the firm recognizes diversity as a “resound-
ing”  priority.  “And not just because it’s a client prior-
ity,”  one associate challenged,  “but because  the firm 
are really committed to reaping the benefits of bringing 
together people from diverse backgrounds.”  The firm’s 
ethnic diversity  numbers are better  than for gender, 
especially at associate level.  Many interviewees  also 
pointed to  Anand Sharma  – the firm’s new managing 
partner, and previously the first chair of Finnegan’s di-
versity committee – as being emblematic of the firm’s 
desire for inclusion. 

Hours, Compensation & Pro Bono 
Billable hours: 2,000 target

The firm sets associates a  2,000-hour  billable tar-
get. “Doable” was how sources described it, though one 
reflected that “in the first year you’re constantly playing 
catchup. It can be difficult to get your workload up to the 
ideal level.”  Associates  soon  found more than enough 
work. In their words: “A long day looks like arriving at 8am 
and leaving  between 6 and 7pm. When I leave work  I’m 
usually done for the day, but the firm’s flexible about work-
ing from home.”  One source put their weekly  average 
billable hours at “40 to 50  –  and I think that’s fine.” But 
steel yourself for the odd exception if you’re looking to 
apply: “My biggest week was 95 hours. I would come in at 
10am and leave at 3am, and do it over and over.” For every 
50 hours associates work above their billables target, 
they receive a percentage boost to their bonus.  

Each junior can count 100 pro bono hours toward their 
billing  target. Sources  had  used  that allowance  help-
ing out on landlord/tenant issues and criminal cases, as 
well as asylum, amnesty and immigration work. Through 
the Merit Systems Protection Board, the firm has also 
begun  representing government employees – includ-
ing whistleblowers – who have been wrongfully discrim-
inated against or fired.  

Pro bono hours
• For all US attorneys: 16,995
• Average per US attorney: not disclosed
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Head Office: Washington, DC

Number of domestic offices: 5 

Number of international offices: 5 

Worldwide revenue: $300,618,000

Partners (US): 111

Associates (US): 138

Contacts

Main recruitment contact: Laurie Taylor

Hiring partner: Dave Mroz

Diversity officer: Mareesa Frederick

Recruitment details

Entry-level associates starting in 2020: 27

Clerking policy: Yes

Summers joining/anticipated 2020: 
1Ls: 5, 2Ls: 22

Summers joining/anticipated 2020 split 
by office:
Washington, DC: 16
Atlanta, GA: 2
Palo Alto, CA: 3
Reston, VA: 2
Boston, MA: 4

Summer salary 2020:

1Ls: $3700

2Ls: $3700

Split summers offered? No

Can summers spend time in an overseas 
office? No

Finnegan, Henderson, Farabow, Garrett & Dunner LLP
901 New York Avenue, NW, Washington, DC 20001

Tel: 202 408 4000   Fax: 202 408 4400 Twitter: @FinneganIPLaw
Recruitment website: www.finnegan.com/en/careers/ Facebook: finnegan
Linkedin: finnegan-henderson-farabow-garrett-&-dunner-llp

Main areas of work
Our practice includes all aspects of patent, trademark, copyright, and trade secret law, 
including counseling, prosecution, licensing, and litigation. We also represent clients on 
IP issues related to international trade, portfolio management, the Internet, e-commerce, 
government contracts, antitrust, and unfair competition.

Firm profile
Finnegan offers full-service IP legal and technical experience in virtually every industry 
and technology—from electrical and computer technology, industrial manufacturing, 
consumer products, medical devices, and biotechnology to pharmaceuticals, chemicals, 
and alternative energy. 

Recruitment
Law Schools attending for OCIs in 2020:
American; Berkeley; Boston College; Boston University; Emory; Florida; George Mason; 
George Washington; Georgetown; Georgia; Georgia State; Harvard; New Hampshire; 
Maryland; Pennsylvania; Santa Clara; Stanford; UCLA; USC; Vanderbilt; Virginia; Wake 
Forest; Washington.

Recruitment outside OCIs:
• Bay Area Diversity Career Fair
• Chicago Patent Law Interview Program
• Lavender Law Career Fair
• Midwest-California Consortium 

Interview Program
• National Law School Consortium

• SFIPLA Bay Area Job Fair
• Southeastern Intellectual Property 

Job Fair
• Southeastern Minority Job Fair
• The Law Consortium
• Veterens Legal Career Fair

Summer associate profile:
For starters, the summer associates are smart, willing to work hard, and committed to 
excelling in intellectual property law. They are expected to demonstrate the ability to 
analyze complex legal issues, write clearly and persuasively, show initiative, manage time 
effectively, and assume responsibility for projects. Above all, they’re expected to be team 
players who work — and play — well with the rest of the team. 

Summer program components:
During Finnegan’s Summer Associate Program, you’ll be exposed to the full range and 
diversity of an intellectual property law practice. You’ll receive real work assignments 
involving litigation, Patent Trial and Appeal Board (PTAB) proceedings, prosecution, 
licensing, trademark, copyright, and the drafting of opinions and briefs. You’ll receive 
specialized training that complements your legal studies in areas such as legal writing, 
patent application filing strategies, overview of licensing, and an overview of PTAB and 
litigation best practices. You’ll meet peers drawn from top law schools across the country 
and have ample opportunity to socialize with Finnegan partners and associates — all in 
structured circumstances that stress professionalism, training, and development. 

Org ID: 2442 3 Out Authorised by: ...............................................................................................   Date: ............................
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Fish & Richardson PC
Largest US office: Boston

US offices: 12

International offices: 2

First-year salary: $190,000

Billable hours: 1,900 required

Summers 2020: 24

Revenue 2019: $472.23 million (+9.6%)

Partners made in 2020: 14

Famous for: IP excellence; increasing presence at the 
International Trade Commission

On chambers-associate.com...
• Get hired at Fish & Richardson

• Interview with firm president John Adkisson

Fishing for a top IP firm with an academic culture? This might be the 
plaice for you. 

AT Fish & Richardson, there’s one PhD degree to eve-
ry four lawyers – or three and a half, to be precise. In 
other words, there is a heck of a lot of brainy people 
here. STEM backgrounds are the norm, and tracking 
down associates who started out in subjects like biol-
ogy, chemistry or engineering is like shooting fish in a 
barrel, if you’ll pardon the pun. “A lot of the experts we 
talk to are surprised by how much we know,” associates 
told us. “We understand industry and chemical terms – it’s 
incredibly useful for witness prep!”

Fish is one of just four firms whose IP work is ranked 
top nationwide by both Chambers Global and Chambers 
USA. The latter also pits it at the top of the IP pile in four 
regions and ranks it in four more across the US – that’s 
every single region that it has an office in, by the way. 
Fish has offices in Atlanta, Austin, Boston, Dallas, Dela-
ware, Houston, Los Angeles, New York, Silicon Valley, 
San Diego, Twin Cities and Washington DC. Junior as-
sociates were dotted across all of them, bar LA. 

Strategy & Future
Junior associates thought that the future for Fish 
would be “a case of slow and steady growth” as it seeks 
to “maintain its spot as the premier IP firm.” They also 

noticed that the firm’s Chinese practice was a big area 
of focus: “The sense I get is that they’re trying to ac-
quire more Chinese clients.” The firm opened an office 
in Shenzen in 2019 (there’s also a second international 
base in Munich). Go to chambers-associate.com to read 
what firm president John Adkisson has to say about 
Fish’s future.

The Work 
Most new starters join the litigation group, with just 
under a quarter joining the patent prosecution group 
(the regulatory and trademark groups also sometimes 
take in a junior or two). We should add that an impor-
tant pipeline of talent for Fish in patent prosecution is 
those with advanced STEM degrees who can join the 
firm as technology specialists; these individuals can re-
main as non-attorneys or decide to pursue a law degree 
to retrain. The firm adopts a free-market approach to 
work allocation within practice groups, which was “an 
adjustment” for interviewees returning from the sum-
mer program where summers are given formal assign-
ments. A Boston source shared some of their strategies 
for finding work: “When I started, I did a lot of laps around 
the building and walking round the offices to find out who 
had work.” According to associates, “almost all cases are 
staffed cross-office,” so some of our interviewees had 
also emailed partners in other locations to get work. 
For others, finding work was never a problem. Delaware 
sources said the firm “had work in the queue” when they 
joined, while a San Diego source was juggling “more of-
fers than I can handle!”
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“If you have a background of biology or 
chemistry, you’ll probably do life sciences 
work.”

The litigation group handles both plaintiff- and defend-
ant-side patent infringement, breach of license agree-
ments, antitrust and competitor cases. Juniors also 
got experience in copyright law, and “regulatory work 
in import and export.” One litigator explained the work 
“isn’t confined to one discipline – it’s a bit of a smatter-
ing from different fields.” A Boston source elaborated 
that “partners staff their cases by looking for people with 
certain backgrounds. So if you have a background of biol-
ogy or chemistry, you’ll probably do life sciences work.” 
Between them, our sources got experience of cases in 
the pharma, telecom, life sciences, software, oil and 
gas, medical device and technology spaces. DC juniors 
may get more experience with the nearby International 
Trade Commission. 

Junior litigators remembered “a lot of doc review in my 
first year,” but overall felt they’d enjoyed “a healthy mix 
of junior tasks and higher-level things.” As one source 
pointed out, “in smaller teams you get more responsibil-
ity, but with bigger teams you’re more likely to get typi-
cal junior tasks.” In the latter scenario, juniors are likely 
to do “a lot of ancillary support” for cases, which might 
mean “brief writing, discovery responses and requests, 
research and deposition prep.” A Houston associate 
spent much of their time on “discovery-related items, 
such as gathering documents, doing custodial interviews 
and preparing productions.” Juniors also got to do “the 
initial analysis of patent infringement, claim construction 
and claim analysis.” Some juniors also did patent analy-
sis work: “You analyze someone’s patent from every view 
and summarize your findings,” a San Diego source ex-
plained. “It’s basically a tech analysis of the product.”

IP disputes clients: Gilead Sciences, Microsoft, Sam-
sung, Target, Honda. Obtained an order for Bose to stop 
$30 million of copycat products from being imported 
and sold in the US.

The firm’s patent prosecution group files thousands of 
US and foreign patents every year. The practice also 
houses a subgroup that handles cases at the Patent 
Trial and Appeal Board. At the time of our calls, juniors 
in this group were in the Austin, Boston, DC, Dallas and 
Silicon Valley offices. There are also potential spots 

available in the Twin Cities, New York, Atlanta and San 
Diego.

Patent prosecution clients: Dolby Laboratories, auto 
parts company Aptiv, medical device company Stimwave. 
Obtained patents for Elgnot, a startup that develops 
technologies for multi-tenant dwellings.

Career Development
There are nearly 60 former clerks among Fish’s ranks, 
and we heard there were a couple of juniors in different 
offices who would soon be leaving to clerk (and sources 
speculated there’d be “an invitation to come back”). In 
Boston, interviewees reported some junior attrition to 
other firms, but they weren’t perturbed by it. Junior as-
sociates are assigned a mentor upon joining the firm, 
and Fish provides “a lot of trainings to help you acquire 
the skills you need.” Among those, juniors had attended 
programs run by the National Institute for Trial Advo-
cacy, which provides litigation training on topics like 
depositions. 

Diversity & Inclusion
One of the women we spoke to shared that the firm’s 
childcare benefits helped “women who have families to 
keep working at the firm.” Having said that, other associ-
ates still felt that the gender and diversity gap at part-
ner level “could be improved.” As one pointed out, many 
Fish attorneys come from the sciences, “which are also 
badly gendered.” The firm is Mansfield 2.0 certified and 
has signed up to Mansfield Rule 3.0, which will include 
lawyers with disabilities alongside women, lawyers of 
color and LGBT+ lawyers to make up 30% of candidates 
for leadership positions. 

“The firm tries to staff its cases and client 
pitches with a diverse group.”

“There’s not a lot of training on implicit bias,” a Houston 
associate said, “but the firm tries to staff its cases and 
client pitches with a diverse group.” However, there is 
mandatory training on harassment, and we also heard 
that the firm has brought in an external vendor for im-
plicit bias training. Fish also runs a Diversity Fellowship 
Program which aims to bring in people from any under-
represented diverse background. It provides year-long 
academic mentoring for 1Ls alongside a “sizable” schol-
arship: “There’s a good core of people who come from that 
program.”

Culture
Given the number of PhD holders roaming the corri-
dors at Fish, it’s unsurprising that associates described 

Rankings in Chambers USA
Intellectual Property International Trade

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 19 33
White 85 61
Black/African American 1 4
Hispanic/Latin American 2 2
Asian 9 26
Mixed/Other 3 7
LGBT 2 1

an academic culture: “When I first started it felt like a 
computer programmer company!” A more forthright 
associate put it like this: “We’re a bunch of dorks who 
decided to be attorneys after getting other degrees.” A 
San Diego junior said: “Some people are shy, some are 
outgoing, but we’re equally passionate about technology.” 
And because most attorneys come from technical and 
scientific backgrounds, associates reckoned: “No one 
thinks they’re better or special because they’re a lawyer.” 
Unlike the ivory tower mythology that surrounds aca-
demics, this was more like a school of Fish. In Houston, 
for example, “we have lunch together three or four times 
a week.” It’s “very close-knit” over in Delaware too, “with 
a lot of informal happy hours.”   Bostonians described a 
“laid back” office, but admitted “there’s not a ton of com-
radery – we don’t hang out outside the office.”

“It doesn’t matter what you wear, just 
write good briefs!”

In much the same way that universities tend to let 
academics get on with things, juniors across offices 
emphasized again and again how “flexible” the firm 
is. In what way exactly? “It’s Wednesday and I’m wear-
ing jeans,” a Houston-based source told us, “and if I did 
so for the whole week, no one would bat an eyelid.” The 
Delaware office “encourages face time, but there’s no 
requirement,” sources explained. “Nor are there any ad-
ministrative procedures, like having to tell people you’re 
working from home.” As for the dress code here, “it’s 
business-casual nominally, but we’re definitely on the 
casual side of things,” juniors said. “We got given this 
book on professional development, and it said: ‘It doesn’t 
matter what you wear, just write good briefs!’” And the 
vibe in San Diego? “Very Southern California,” which 
we think means extremely relaxed. “Some people dress 
beach-casual so they can go to the beach during lunch.” 
Definitely relaxed.

Hours & Compensation
Billable hours: 1,900 required (2,100 for market-rate 
bonus)

Good academics (however they’re dressed) are noto-
riously self-driven: “People want to work, and there’s 
high incentive to bill more.” There’s a “modest” bonus 
for those who bill 1,900 hours, while the threshold for 
market-rate bonuses is 2,100 hours. “If you go 200 hours 
over that, your bonus might increase – but I hear it’s not 
worth the extra 200 hours.”

Juniors said there’s “a big emphasis on not working out-
side normal hours, unless it’s urgent.” In Delaware “the 
firm goes radio silent on emails after 6pm on a Friday,” 
although during very busy times juniors usually end up 
working through the evening at home – the latest finish 
we heard of was 1am. Boston juniors also told us about 
“partners who’re adamant that it should be a 9am to 6pm 
job” – good luck finding that in the legal profession. 
“Sometimes you have to jump,” they confirmed. “About 
50% of my weekends I do a couple of hours’ work.” 

Pro Bono
Our interviewees were clear that pro bono is not orna-
mental at the Fish pond. Associates can bill up to 200 
hours of pro bono (and possibly more if they are work-
ing on big cases), and in Boston, “a lot of us do over 100 
hours a year.” Those who do so across the firm are re-
warded: “If you make 100 hours you get a tag on the door” 
and/or additional recognition in the form of other gifts. 
Immigration work was common in San Diego. “We rep-
resented a refugee from Honduras, and one of the very 
senior partners acted as a translator – they drove all the 
way out to the border,” one awed junior told us. Asso-
ciates enjoyed the responsibility they got in pro bono 
work. There’s “a tendency [for juniors] to take the lead,” 
one enthused, “and you’re working closely with partners.” 
As an added perk, associates reaped the rewards if they 
impressed partners on pro bono matters: “I can think of 
three different pro bono cases that led to billable work 
with the partners.”

Pro bono hours
• For all (US) attorneys: 22,851
• Average per (US) attorney: 62.9
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Head Office: Boston, MA

Number of domestic offices: 11

Number of international offices: 2

Worldwide revenue: $472,231,934 million

Partners (US): 174

Associates (US): 152

Contacts

Main recruitment contact:
Kristine McKinney, Chief Legal Talent and 
Inclusion Officer

Hiring partner: Betty Chen

Diversity officer: Whitney Smallwood,
Diversity & Inclusion Manager

Recruitment details

Entry-level associates starting in 2020: 15

Clerking policy: Yes

Summers joining/anticipated 2020: 24

1Ls: 10 (SEO: 4), 2Ls: 14 (SEO: 2)

Summers joining/anticipated 2020 split by 
office: Atlanta: 1, Boston: 3,

Dallas: 2, Houston: 1, New York: 2,

San Diego: 3, Silicon Valley: 4,

Twin Cities: 2, Washington DC: 5,

Wilmington: 1

Summer salary 2020:

1Ls: $3,654 per week

2Ls: $3,654 per week

Split summers offered? Yes

Can summers spend time in overseas 
office? No

Fish & Richardson PC
One Marina Park Drive, Boston, MA 02210

Tel: 617 542 5070   Fax: 617 542 8906 Facebook: FishLegalRecruiting
Email: recruiting@fr.com
Recruitment website: www.fr.com/careers
Linkedin: fish-&-richardson-p-c-

Main areas of work
Fish & Richardson offers top-rated litigation, patent, regulatory, trademark, and copyright ser-
vices to help clients maximize the value of their intellectual property.

Firm profile
Fish & Richardson is a global patent prosecution, intellectual property litigation, and com-
mercial litigation law firm with more than 400 attorneys and technology specialists in the US 
and Europe. Fish is the #1 US patent litigation firm, handling nearly three times as many cases 
than its nearest competitor; a powerhouse patent prosecution firm; a top-tier trademark and 
copyright firm; and the #1 firm at the Patent Trial and Appeal Board, with more cases than any 
other firm. Since 1878, Fish attorneys have been winning cases worth billions in controversy — 
often by making new law — for the world’s most innovative and influential technology leaders.

Recruitment
Law Schools attending for OCIs in 2020:
Harvard, University of Texas, Patent Law Interview Program (Chicago)

Recruitment outside OCIs:
We also hire from judicial clerkships, job fairs, resume drops, write-in applications, and our 
attorney referral program.

Summer associate profile:
Fish seeks students with excellent academic credentials and superior writing ability, and for 
many positions, a scientific or technical background is preferred (required for patent prosecu-
tion candidates). 
Law students are a great fit for our summer program if they: convey a sincere career interest 
in intellectual property, always want to know how things work; thrive in a fast-paced, deadline 
oriented environment; and are motivated to take on challenges.

Summer associate components:
Summer associates at Fish participate in challenging work assignments, training with industry 
leaders, and activities that foster relationships with their future colleagues.
Summer projects may include preparing patent and trademark applications and conducting 
research for litigation cases, as well as opportunities to attend client meetings, depositions, 
and even trials.
The highlight of our summer training and integration is a firmwide retreat that features an 
award winning writing workshop, business development training, and an associate led discus-
sion of life in Big Law. Summer associates bond with other students and attorneys across the 
firm, and establish relationships they will carry through their careers.
Throughout the summer, each office plans activities to welcome summer associates into the 
firm and city in which the office is located. Each summer associate is provided a mentor to an-
swer questions and provide guidance. And all of our attorneys are invited to provide in-depth 
feedback which summer associates receive in their mid-summer and end of summer reviews.

Org ID: 9578 3 Out Authorised by: ...............................................................................................   Date: ............................
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Foley & Lardner LLP
Largest US office: Milwaukee

US offices: 21

International offices: 3

First-year salary: $190,000 major markets ($155,000-
$170,000 elsewhere) 

Billable hours: 1,900 target (1,950 from fourth  
year onward)

Summers 2020: 74

Revenue 2019: $918 million (+9.7%)

Partners made in 2020: 18

Famous for: strong Midwestern base, national scope, 
international ambition; upper to mid-tier clients; recent 
growth following 2018 merger

On chambers-associate.com...
• Get hired by Foley

• Interview with Foley chair and CEO Jay Rothman

• More on real estate, working hours and career 

development

You Wynne some, and then you Wynne some: Foley’s merger is the gift 
that keeps giving as this well-equipped national outfit looks to round 
out its international capabilities.

IT’S now been just over two years since Milwaukee-
born Foley & Lardner and Texas-hailing Gardere Wynne 
Sewell joined forces – enough time to prove to the world 
the advantages of a well-matched union. Early figures 
boded well: a year in and the firm showed that it had 
recorded $10 million in  merger-related  new work  and 
posted a very healthy 22% increase in revenue – allow-
ing it to rise six places to 48th  in the Am Law 100 for 
gross revenues. This year the firm posted another 
healthy 9.7% increase, pushing it ever closer to the 
billion-dollar mark.  

Reflecting on the merger, one savvy source told us: “The 
Texan market is very difficult to break into, so the merger 
has been great for creating new opportunities for the firm 
in the energy sector.” While the combination has boosted 
revenue streams and fresh strands of work, it  “hasn’t 
had too much of an effect on day-to-day life,” with inter-
viewees agreeing that “the integration process has been 
pretty seamless.”

Foley’s appetite for increasing its market share hasn’t 
been sated just yet though:  in December 2019 Foley 
announced its participation in a new international net-
work of firms (spanning Mexico, Canada, Brazil, the UK 
and Norway) that assists clients with a host of cross-
border investigations and government enforcement 
actions. On its home turf, however, juniors were quick 
to praise Foley’s domestic status: “We have a strong na-
tional presence with strong specialty areas – our market is 
more focused on those upper to mid-tier clients.” Foley is 
repeatedly ranked on a state-wide level for its health-
care, litigation, insurance and IP work, but it is in its 
stronghold of Wisconsin that the firm performs best, 
picking up a raft of top-tier rankings for its know-how in 
banking & finance, corporate/M&A, IP, litigation, natural 
resources/environment, and real estate.   

Culture  
The juniors on our list were based in 16 out of the firm’s 
21 domestic offices. The highest number could be found 
in the Milwaukee HQ, but other offices with a significant 
number included Boston, Chicago, Dallas, DC and LA. 
Sources reasoned that Foley’s culture is partly depend-
ent on each base’s local codes and customs. There were, 
however, some crossover themes that juniors identified. 
Firstly, a Boston source noted that there was a real em-
phasis on  “professional development through personal 
relationships. They want people to be involved in social 
and networking events in the firm. For example, there was 
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a day of service, which all attorneys were highly encour-
aged to spend their time at to give back to the community 
and to foster relationships with other attorneys and more 
experienced partners.” 

“...they are mindful of giving you personal 
space and time.” 

Over in Tampa a source picked up on a current of jun-
ior empowerment at the firm:  “Foley is very trusting 
of young attorneys and empowers junior associates to 
take the lead on stuff. They’ll let you run with as much 
you want, and that’s helped me learn very quickly.”  At 
the same time, “they are mindful of giving you personal 
space and time” – a characteristic picked up in Milwau-
kee, where a junior commented: “While I wouldn’t neces-
sarily say that Foley’s a family-oriented firm, most people 
that I work with have kids and so there is that recognition 
that family is a large piece of people’s lives.” This  Dal-
las  interviewee wove all these facets together when 
they voiced how “it’s a ‘take care of each other’-type cul-
ture. Everybody cares about you, at a work level and a per-
sonal level, and that goes from associates up to partners. 
In October when people hit their hours, they then jumped 
in to help others.”

Hours & Compensation 
Billable hours: 1,900 target (1,950 from fourth year on-
ward)

Up until their fourth year, juniors are expected to hit 
1,900 hours each year. After that, they are expected to 
reach 1,950. “That hurts us locally,” a Milwaukee  inter-
viewee commented, explaining that it appeared to be 
a higher number compared to the regional market and 
could put off students. However, they pointed out that 
it seems “high on paper” but in practice is manageable. 
Associates are also expected to rack up 150 ‘investment 
time hours’ that “bring value to the firm.” This can include 
any time spent networking, attending internal events, 

completing CLEs and firm citizenship activities. “They’re 
easy to get – I hit mine within six months,” assured one 
diligent source.   

“...the cost of living is inexpensive – we 
can buy beer here for $3!” 

Bonus eligibility begins at 1,950 hours, where a source 
flagged the possibility of being paid up to 40% of their 
salary. More concretely, 10% of a base salary is guaran-
teed at 2,000 and 20% at 2,200. While “some frustration 
around communication” of the bonus policy was report-
ed, as well as an acknowledgment that payouts can be 
higher elsewhere, most were content with the system, 
especially in Milwaukee, where “the cost of living is in-
expensive – we can buy beer here for $3!”

The Work  
The juniors on our list were split between a hefty 20 
practice groups, which fall under three main umbrella 
departments: business law, litigation and IP. Practice 
grouping-wise, the business litigation & dispute resolu-
tion (we’ll refer to it as BLDR) group took on the highest 
number of associates (approaching a third), followed 
by the transactions department (almost a fifth). Other 
groups with a higher concentration were real estate; 
IP litigation; and tax, benefits and estate planning. The 
remaining associates were sparsely spread between a 
wide range of practices, encompassing everything from 
electronics to government enforcement.  

Many interviewees received work assignments by 
knocking on doors and building relationships organical-
ly, but there are varying degrees of structural support 
depending on practice and location. In BLDR, for exam-
ple, one office has “a very structured system where every 
two weeks you provide, on a mathematical scale, an ac-
count of how busy you foresee yourself being, and based 
on that partners decide how to staff.” On the whole, jun-
iors tended to agree that “there’s a nice balance” when it 
came to assignment and workload: “They don’t let any-
body get too overwhelmed.”

BLDR falls under the larger litigation department, but 
its remit is extensive, as this source explained: “As a 
general commercial litigator I’ve worked on environ-
mental damages cases, product liability matters, stand-
ard breaches of contracts and antitrust disputes issues 
– it really covers anything!” Within the general practice 
there are specific subgroups dedicated to the likes of 
government investigations, healthcare, securities, and 
antitrust matters, which juniors can “commit to” as they 
choose. Specialties vary by office, so  Boston  is par-
ticularly known for its healthcare, private equity and 
life sciences work, while DC is the hub for government 
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Diversity Partners (%) Associates (%)

Women 24 44
White 86 75
Black/African American 1 4
Hispanic/Latin American 2 6
Asian 4 6
Mixed/Other 6 9
LGBT 1 5

cases. Size of matter can determine the junior role, with 
sources highlighting their more strategic contributions 
to briefings and depositions on smaller commercial dis-
putes “between two competitors” compared with “more 
filing roles and discrete research and review”  tasks on 
larger reinsurance cases, for instance. 

BLDR  clients:  Machinery parts  supplier  Grede,  US 
healthcare company CVS Health, financial services tech 
provider  Fiserv.  Recently secured court-ordered immu-
nity for a high-level exec at a global pharma company 
who was urged to testify by the Department of Justice.  

Within the broader umbrella of the business law de-
partment you’ll find the transactions practice. Life here 
is equally  “all over the board”  – in a good way. Our in-
terviewees were “jacks of all trades” as they navigated 
the likes of venture capital, private equity, M&A, capital 
markets and securities matters. “I’ve primarily done pri-
vate equity and M&A transactions, the majority of which 
have  been smaller, mid-sized deals for private portfolio 
platforms,”  one junior explained, adding:  “As a junior 
you’re supposed to know what’s happening at any point 
in the deal. If a partner walks into a room, you need to 
know what documents we have and what needs  sign-
ing.”  One source also pointed out the advantage  of 
working on “deals where less money is at stake. It means 
there is a little more leash for junior associates to take 
the lead.”  True enough, our interviewees also report-
ed  “acting as the primary point of contact for clients, 
marking up contribution agreements, and summarizing 
purchase agreements,” the last of which “is great prac-
tice for helping you to get ready for more senior roles.” For 
one junior, sell-side auction cases were  a  particular 
highlight: “They tend to be slower in process, and it’s in-
teresting to see ten different players negotiate and mark 
up the same agreement ten times – it’s great experience.”

Transactions  clients:  UBS Securities, private invest-
ment company Redwood Capital, tech developer Ad-
vanced Energy Industries. Represented the last of these 
during its $400 million acquisition of Artesyn Embedded 
Power from Pontus Holdings. 

Career Development  
Interviewees hadn’t noticed much attrition in the junior 
ranks and were generally quite optimistic about career 
progression at Foley.  “I’ve seen a real concerted effort 
made by partners to give associates more responsibil-
ity and develop their skill set as they move up the lad-
der,” one commented, while another added: “Within my 
evaluations and my individual interactions with partners 
there’s been a focus on the skills I need to build to stay on 
the partner track.” 

“...there’s been a focus on the skills I need 
to build to stay on the partner track.” 

If lawyers do leave, interviewees noted that it tends to 
happen  “around the fifth year”  and that  “the majority 
will go in-house – typically a client of the firm.” For those 
who want to stay and not be considered for partnership, 
Foley appointed a chief legal talent officer in August 
2019 to  “help with lawyers’ development and explore 
other paths.”

Pro Bono  
Associates can count 100 hours toward their billable 
hour requirements. For litigators, this number was felt 
to be “quite limiting, especially when you get staffed on 
some cases.” Approval for an extension can be secured, 
but we heard mixed views on the ease of getting this 
granted. In Milwaukee, the feedback was that “it’s dif-
ficult to get that time accepted, as the firm is conscious 
of too much time being spent on it,” whereas in Boston a 
source relayed how their  “partner put in a request to 
raise the limit and it was approved that day.” We did hear 
of associates reaching 200 hours and working on sub-
stantial prisoners’ civil rights cases, as well as juniors 
devoting time to asylum matters, legal clinics and real 
estate transactions.  “Generally  they’ll give you the ex-
tension, but it’s more likely if you’re working on a bigger 
project  –  maybe not if you’re answering legal questions 
online, for example.” 

Pro bono hours 
• For all US offices: 42,296
• Average per US attorney: 40.4

Diversity & Inclusion 
An interviewee in  Milwaukee  felt that the office was 
“pretty whitewashed despite the diversity of the city.” The 
view from  Chicago  was also that racial diversity 
was “lacking” but an area that the firm “has been push-
ing over the last few years”  to improve. Sources here 
also spoke of the appointment of “a diversity specialist 
[in Boston] and a firm-wide diversity director [in Chica-
go]. Now there’s more of a team around diversity and it’s 
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their job to improve these numbers and focus on reten-
tion” (and promotion). 

“It wasn’t tokenistic and they breathed 
new life into it.” 

In  Boston,  “it’s been expressed as a real priority to im-
prove diversity.”  A source here did observe  “the huge 
efforts” made by “LGBT+ and African American lawyers 
to develop personal mentoring relationships between 
diverse attorneys across the offices to make sure there 
are support systems.”  Flexible working has reported-
ly  “become more commonplace and accepted – I know 
a lot of women with kids do that, but it can still be diffi-
cult.” Meanwhile, one of the firm’s regional women’s re-
treats was most recently held in Dallas and was well re-
viewed: “It was two days’ networking and getting to know 
about the different practices. It wasn’t tokenistic and they 
breathed new life into it.”

Strategy & Future 
“Our vision is to be the best upper mid-market corporate 
firm in the country,” says Foley chair and CEO Jay Roth-
man. “From a practice perspective, we remain committed 
to growing our core corporate, high-stakes litigation, tech-
nology,  private equity, hedge and investment  fund,  and 
healthcare practices.” Rothman anticipates that the fol-
lowing areas will keep Foley’s lawyers busy: “Navigating 
a post-Covid-19 environment; addressing emerging cyber-
security, privacy and data concerns;  the complexities of 
ongoing compliance issues; adapting to an evolving leg-
islative landscape; navigating increasingly complex trade 
policies; and the impact technological disruptors will con-
tinue to have on business.” For more from Rothman, go 
online.
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Head Office: Milwaukee, WI

Number of domestic offices: 21

Number of international offices: 3

Worldwide revenue: $837 million

Partners (US): 488

Associates (US): 429

Of/Special Counsel (US): 145

Contacts

Main recruitment contact: 

Rebecca S Bradley (rbradley@foley.com)

Hiring partner: Bob Scher

Diversity officer: Eileen Ridley

Recruitment details

Entry-level associates starting in 2020: 79

Clerking policy: Bonus and advanced 

standing provided for federal clerkships 

and clerkships with the highest court in 

any state

Summers joining/anticipated 2020:

1Ls: 14, 2Ls: 65 

Summers joining/anticipated 2020 split 

by office: Boston: 4, Chicago: 9, 

Dallas: 7, Detroit: 2, Houston: 4, 

Jacksonville: 1, Los Angeles: 5, 

Madison: 3, Miami: 2, Milwaukee: 19, 

New York: 3, Orlando: 1, San Diego: 8, 

San Francisco: 1, Tampa: 4, Washington 

DC: 6 

Summer salary 2020:

1Ls: $2,700-$3,650

2Ls: $2,700-$3,650

Split summers offered? Case by case.  

Can summers spend time in an overseas 

office? No

Foley & Lardner LLP
777 E. Wisconsin Avenue, Milwaukee, WI 53202-5306

Tel: 414 271 2400  Fax: 414 297 4900
Email: rbradley@foley.com
Recruitment website: www.foleyrecruiting.com
Linkedin: foley-&-lardner-llp

Main areas of work
With more than 1000 attorneys spread across 21 domestic offices and three foreign offices, 
Foley’s market-leading platform includes business law, government and public policy, inter-
national, intellectual property and litigation.  Adding depth to our bench strength, we address 
and anticipate client needs across more than 30 core practice areas and ten cross-disciplinary 
industry teams.  

Firm profile
Foley provides award-winning business and legal insight to clients across the country and 
around the world. Creating legal strategies that help meet our clients’ needs today — and antic-
ipate their challenges tomorrow — Foley is continually recognized by our clients and the legal 
industry for our exceptional client service, thought-leadership, value and innovative strategy.  

Recruitment
Law Schools attending for OCIs in 2020:
Law Schools: Baylor Law School, Boston College, Boston University, Columbia, Cornell, Duke, 
Florida State, Fordham, Georgetown, George Washington, Harvard, Howard, Marquette, 
Michigan, Minnesota, Northwestern, Notre Dame, NYU, SMU, Stanford, Texas A&M, UC 
Berkeley, University of Chicago, University of Florida, University of Houston, University 
of Illinois, University of Iowa, UCLA, University of Miami, University of San Diego, USC, 
University of Texas, Vanderbilt, Virginia, Wisconsin, Yale 
Job Fairs: Bay Area Diversity Career Fair, Lavender Law Conference Job Fair, Loyola Patent 
Law Interview Program, SFIPLA, Texas Interview Program, Southeastern Minority Job Fair 
(SEMJF)

Recruitment outside OCIs:
We fill the majority of our hiring needs through OCI but always consider all other applicants 
who apply to the positions posted to our online career center at www.foleyrecruiting.com. 
Specific needs outside of OCI are posted to that same online career center.

Summer associate profile: 
Foley is looking for summer associates with an entrepreneurial spirit who bring diverse life and 
work experiences. Key attributes also include intellect, academic achievement, judgement and 
leadership abilities and excellent communication and interpersonal skills.  

Summer program components:
We aim to introduce our summer associates to life as a Foley associate. Making significant 
contributions from day one, our summer associates are immersed in real world, practical ex-
periences. Work is assigned on a project basis, which allows summer associates to experience 
a variety of practice areas and choose projects that match their interests.  Summer associates 
receive dedicated associate and partner mentors and our Foley Academy training programs 
highlight Foley’s culture, practice areas and strategic goals while developing and strengthen-
ing professional skills. To round out the experience, our summer associates participate in en-
tertaining social events, including a firmwide retreat, where summer associates hear directly 
from firm leadership, participate in interactive workshops and training programs and build 
and strengthen relationships with our attorneys and other members of their class.
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Foley Hoag LLP
Largest US office: Boston

US offices: 3

International offices: 1

First-year salary: $190,000

Billable hours: 1,850 target

Summers 2020: 25  

Revenue 2019: $223.51 million (+7.4%)

Partners made in 2020: 9

Famous for: focus on the industries of tomorrow, like tech 
and energy; strong practice offering in Massachusetts

On chambers-associate.com...
• Get hired at Foley Hoag

• More on work, career development and hours

Rather than being a ‘jack of all trades,’ Boston mid-sizer Foley Hoag 
chooses to master a handful of industry focuses instead.

YOU’RE famous but in a spot and need some advice. 
What on earth do you do? Well, for acclaimed actress Fe-
licity Huffman, the right answer was to call Foley Hoag 
for representation following her entanglement in the 
recent college admissions scandal.  This is one recent 
example of the high-profile matters that FH takes on – a 
point that interviewees were proud of “even though the 
firm is on the smaller end of the spectrum.” Our sources 
were also drawn to this Boston-based  mid-sizer  be-
cause of its focused approach: “We’ve never tried to be 
everything for our clients, like a full general practice law 
firm. We’ve definitely concentrated on certain types of cli-
ents and certain types of work.” Another added:  “We’re 
focusing on industries we think are going to be drivers 
of growth in the 21st  century economy.”  Among these 
industry focuses are technology, energy & cleantech, 
life sciences and education (hence the connection with 
the above work example). When it comes to cutting-
edge clients, juniors quickly highlighted FH’s “focus on 
early-stage companies,”  which appealed to those who 
were “interested in working with startups.”

“We’re focusing on industries we think 
are going to be drivers of growth in the 
21st century economy.” 

The work that FH does certainly hasn’t gone unno-
ticed by Chambers. The firm picks up high  Chambers 
USA rankings in its home state of Massachusetts for its 
corporate/M&A, environment, insurance, general com-
mercial litigation, and labor & employment expertise. 
On a nationwide scale, it secures recognition for its 
international arbitration know-how, an area that it also 
wins praise for in Latin America. On an even broader 
scale, FH is awarded top marks across the globe for 
its public international law work. That’s pretty darn im-
pressive when you factor in that FH only has one inter-
national outpost, in Paris. Domestically, FH has offices 
in Boston, New York and DC; at the time of our calls, all 
juniors on our list were based in the Boston HQ. 

The Work 
The juniors on our list were split evenly between 
the business and litigation groups.  Interviewees in 
both  practices mentioned having a central assigning 
system for work but noted that work assignment can 
be “a little bit of both free market and the formal system.”

“People at the firm are very open to 
hearing junior associates’ options.” 

Litigators had covered areas including general com-
mercial, labor & employment, IP litigation and govern-
ment investigations, among other areas. “There’s a lot of 
consulting work,” juniors reflected. “Clients will call with 
a problem and ask how they should proceed, like how to 
discipline an employee within the letter of the law.” Inter-
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viewees were also pleased with the client contact they 
were able to get –  on government investigations, juniors 
were even able to  “do interview prep then conduct the 
interviews myself.” Other days are spent on more written 
work: “There are days when I’m doing written discovery 
and responding to document requests.”  Some  had also 
drafted more substantial documents like portions of 
briefs. Overall, sources agreed that “people at the firm 
are very open to hearing junior associates’ opinions – I’m 
always told to speak up more in meetings and weigh in on 
case strategy.”

Litigation clients: The Republic of Panama, Public Gas 
Corporation of Greece, Nokia. Recently represented the 
Kingdom of Spain during its opposition to the enforce-
ment of an ICSID arbitral award brought against it by 
Masdar Solar & Wind Cooperatief. 

Business associates cover an array of areas too. It was 
often  the case that associates would be  “matched up 
with a handful of clients early on, then  stay  with them 
in order to do a mixed bag of corporate work.” Multiple 
sources had worked on emerging company and venture 
capital matters, which started  “with  the formation  of 
a company right  through to rounds of financings. We 
work on both the company side and the venture capital 
side.” Boston sources noted that this area was a fairly 
big focus in the New York office too. Interviewees had 
also dabbled in larger M&A deals where the junior role 
involved “mostly due diligence, working on ancillary doc-
uments and reviewing the main merger agreement.”  On 
other deals, juniors had been able to  “get drafting ex-
perience early on,”  with this source explaining:  “Usu-
ally, if I’m working on a financing, I’ll do all the first rounds 
of  drafts  then the partner I’m working with will review 
them.”

Corporate clients: Alexion Pharmaceuticals, Mill Road 
Capital Management, Pika Energy. Recently represented 
Thermo Fisher Scientific during its acquisition of Bram-
mer Bio Holding Company for $1.7 billion. 

Pro Bono 
“This past year I would say about 10% of my hours were 
pro bono related, and they all counted toward  my  billa-
bles,”  reported one satisfied source, mirroring the fa-
vorable views of others. Our interviewees had been 
involved in matters that enabled them to represent do-
mestic violence victims, advise on nonprofit formations, 
and assist with immigration cases. Juniors also told of 
working with the Foley Hoag  Foundation, which was 
originally set up with the fees awarded to the firm from 
its victory in the Boston school desegregation case that 
occurred in the 1970s  (for more on this case, visit the 
firm’s website). In this respect, sources had  “helped 
review local organizations to ascertain whether or not 
they would qualify for a grant from the foundation.” Bos-
ton sources also mentioned working with local organi-
zations such as the New England Innocence Project, 
Greater Boston Legal Services, Casa Myrna and the 
Boston strand of KIND (Kids in Need of Defense).  

Pro bono hours
• For all US attorneys: 17,687
• Average per US attorney: 62

Career Development 
Juniors felt positive about their career prospects going 
forward, with one source recalling: “The first month we 
started, they told our associate class: ‘You guys are here 
because we envision all of you being partners one day.’ Of 
course, this isn’t always the case, but they wouldn’t hire 
you if they didn’t think you were partner material.” Anoth-
er source underlined how the firm’s size helps to bolster 
the feeling of making it to the partnership: “If I consider 
a firm with a bigger summer class, say 100 summers, only 
so many would end up being a partner. Here there’s not re-
ally that ‘up and out’ pressure. Everybody is on the partner 
track as long as they’re happy here.”

Culture 
“We work in a demanding profession and there are high 
expectations, but people here go about it in a pleasant 
way,”  sources agreed when discussing the topic of 
firm culture. But how does one deal with a ‘demanding 
profession’ and ‘high expectations’ pleasantly? Juniors 
elaborated:  “They’re extremely respectful of your time 
here.  As long as  you’re getting your work done, no one 
minds how you do it. Of course, there are times when you 
need to be in the office, like when you’re putting together 
a brief, for example.”  Just to be clear: sources weren’t 
saying that they never spend any time in the office, 
quite the contrary, but they felt they were trusted as 
adults to work flexibly and very much appreciated this 
freedom.  

Rankings in Chambers USA
Bankruptcy/Restructuring

Corporate/M&A

Environment

Healthcare

Insurance

Intellectual Property

International Arbitration

Labor & Employment

Litigation

Private Equity

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 24 50
White 91 76
Black/African American 4 4
Hispanic/Latin American 2 10
Asian 3 10
Mixed/Other - -
LGBT 5 4

“Partners know about my family life, and I 
know about theirs too.” 

Indeed, the Foley Hoag culture made them want to be 
on site. Interviewees summed up the close-knit vibe 
by sharing with us statements like  “the partners know 
about my family life, and I know about theirs too. It adds 
to the culture of civility and of respect.” Others flagged 
the  “academic”  vibe at the firm and cheerily revealed 
that “there are always conversations going on about all 
kinds of interesting legal issues – I went to borrow some-
thing from a colleague the other day and we ended up 
talking about the attorney/client privilege and the issues 
surrounding it!”

Diversity & Inclusion 
Most agreed that, for the most part, the representa-
tion of women was  “pretty balanced,”  with the typi-
cal  BigLaw  caveat that  “at the high levels, like equity 
partner level, there’s definitely a lot of room to grow.” That 
said, juniors had noticed that  “since joining, it seems 
like the firm has been trying to rectify that. We’re start-
ing to see women promoted to income partner at an equal 
rate.”  Sources also highlighted that ethnic diversity 
representation was improving despite noting that  “the 
representation of ethnic minorities in Boston in general 
isn’t great.”  Juniors credited various firm initiatives, in-
cluding “a committee on diversity and inclusion, as well 
as one that specifically looks at the promotion of women 
throughout the firm.” Most notably, Foley recently hired 
its first diversity  & inclusion  director, Rosa Nunez, to 
have “someone working on those issues full-time.”

Hours & Compensation 
Billing hours: 1,850 target

“In your first year, it’s more of a soft billing target; they 
want you to focus on learning and fostering relationships 
with attorneys rather than hours,” a junior reported. From 
the second year onward, sources found the 1,850 tar-
get  very achievable  “without having to stay super late 
– you get to have dinner at home!” 

“When I get the chance to get out of here 
early, I take it. When I need to stay late, I 
stay.” 
Foley pays its associates a market-rate base sal-
ary, which sources were unsurprisingly  “very happy 
with.” Bonuses are merit-based, which meant that some 
juniors weren’t entirely clear on how they are assessed 
and allocated: “There’s more to it than hitting your hours. 
I heard that you get the bonus if you hit 1,850 hours and 
have positive annual reviews.”  The firm does, however, 
hold meetings where  “they run through the mean bo-
nus for the classes, so you get a good picture of what it 
is across the board,” which some interviewees appreci-
ated for the transparency. We heard that the firm takes 
into account both quality and quantity of work, as well 
other contributions such as pro bono and ‘good citizen’ 
activities. Despite the slight uncertainty, sources were 
satisfied with their compensation package, with one 
summarizing: “I do feel like I’m paid plenty of money, have 
a lifestyle that I enjoy, and I’m allowed to take four weeks’ 
vacation a year.”

Strategy & Future 
“We have strong emerging company and M&A prac-
tices,”  a source identified, adding:  “I think the firm is 
interested in building upon these strengths.”  Alongside 
these areas, others highlighted FH’s white-collar group 
as an ongoing target for growth, with reports of “new 
partner hires in that space over the past few years.” For 
associates, there could be some changes ahead, as this 
junior predicted:  “I think there will be more specializa-
tion for mid-level associates and above; they’ll still want 
us to have a broad experience within the first few years, 
but after that we’ll be pinning down what we want to do.”
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Head Office: Boston

Number of domestic offices: 3

Number of international offices: 1

Worldwide revenue: $208,144,000 

Partners (US): 122

Associates (US): 128

Contacts

Main Recruitment Contact: 

Dina M Wreede, Director of Legal 

Recruiting

Hiring Partner: Meredith A. Haviland

Recruitment website: http://recruiting.

foleyhoag.com/ 

Diversity Officer: Kenneth S. Leonetti, 

Co-Managing Partner

Recruitment details

Summer Salary 2020:

1Ls: $3,654 per week

2Ls: $3,654 per week

Post 3Ls: $3,654 per week

1Ls hired? Yes

Split summers offered? No

Can summers spend time in overseas 

office? No

Summers 2020: 19

Offers/acceptances 2020:

11 offers, 10 acceptances

Foley Hoag LLP
155 Seaport Boulevard, Boston, MA 02210
Tel: 617 832 1000   Fax: 617 832 7000
www.foleyhoag.com

Main areas of work
Business crimes and government investigations; corporate finance and securities; cor-
porate social responsibility; energy, technology and renewables; environmental litiga-
tion; government strategies; insurance recovery; international litigation and arbitration; 
fund formation; labor and employment; licensing and strategic alliances; life sciences and 
health care; mergers and acquisitions; patent litigation; patent prosecution; professional 
liability litigation; tax; trademark, copyright and unfair competition.

Firm profile
For more than seven decades, Foley Hoag has represented public and private clients in a 
wide range of disputes and transactions around the world. We have established a lengthy 
record of success in industries such as life sciences, health care, technology, energy/re-
newables, investment management, and professional services. We deeply understand our 
clients’ businesses, priorities, strategies and industries. We are connected to the entrepre-
neurial community and detect emerging trends that will affect clients down the road.  We 
have a reputation for an intellectual approach to case analysis and efficiently developing 
creative, compelling legal strategies. Foley Hoag lawyers are innovative, energetic and en-
trepreneurial, and we seek new lawyers who possess these same traits.

Recruitment details
• Number of 1st year associates: 9 • Number of 2nd year associates: 8
• Associate salaries: 1st year: $190,000 • 2nd year: $200,000
• Clerking policy: Foley Hoag provides salary and tenure credit, as well as a judicial 
clerkship bonus, to associates who join the firm upon completion of a federal district or 
circuit court clerkship or a state supreme court clerkship

Law Schools attending for OCIs in 2020:
Boston College, Boston University, Chicago, Columbia, Fordham, Georgetown, Harvard, 
New York University, Northeastern, University of Pennsylvania, University of Virginia, 
and Yale.

Summer details
Summer associate profile:
We hire lawyers who have excelled academically, who are intellectually curious, and 
whose intelligence, character and creativity will inspire the confidence of clients and col-
leagues. We seek lawyers who take initiative, who strive for and achieve excellence, and 
who are motivated by a desire to make a difference – not only in their profession, but in 
their community as well.

Summer program components:
We work hard to build a summer associate program that provides a realistic look at life at 
Foley Hoag. Summer associates have the opportunity to choose their own assignments, 
experiencing as many or as few practice areas as they’d like. They work on real matters for 
real clients. They participate in team strategy meetings, go to court, attend negotiations, 
and assist in contract drafting. They receive on-the-job training, advice and feedback from 
seasoned partners and associates, and take part in seminars aimed at transforming their 
law school knowledge into real world skills. 
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Fox Rothschild LLP
Largest US office: Philadelphia

US offices: 27

International offices: 0

First-year salary: $115,000-$175,000

Billable hours: 1,850 target (1,900 litigation)

Summers 2020: 46

Revenue 2019: $556.8 million (+11.8%)

Partners made in 2020: 23

Famous for: mid-market success; extensive 
national presence

On chambers-associate.com...
• Get hired at Fox Rothschild

• More on career development

What the fox? It’s Fox Rothschild! A strong middle-market firm with 
national coverage and the desire to give juniors an opportunity to “build 
their own book of business from day one.”

TO acquire or not to acquire? That is the question that 
has no doubt been posed at many a Fox Rothschild 
management committee meeting. Indeed, snapping up 
a host of firms across the country has been Fox’s modus 
operandi for some time now. This approach has given 
it 27 bases across the US, including those in locations 
that you won’t necessarily see elsewhere in this guide, 
such as Morristown, NJ, Tysons, VA and Greenville, SC. 
“It’s hard for outsiders to break into these smaller mar-
kets,” one associate told us, reflecting that M&A has al-
lowed Fox to “capitalize on that acquired firm’s existing 
relationships and reputation – it just works to acquire local 
people who’ve been representing clients there for years 
and years.”

This technique has paid off in ways beyond geographic 
coverage across the nation; Chambers USA showers 
recognition upon Fox’s efforts in ten states. Here’s an 
indication of some highlights: on a nationwide basis, 
it’s given top nods for its work in gaming and licensing 
and cannabis law; Washington has wisdom on all things 
bankruptcy and employment; Pennsylvania has a pen-
chant for corporate and litigation work; North Carolina 
has the know-how for healthcare and employment; and 

in New Jersey Fox comes out on top for real estate, but 
also stands strong in the fields of environment, bank-
ruptcy and employment law. The firm’s heavy mid-mar-
ket presence within many of its jurisdictions means that 
attorneys “get a lot of experience while still being able to 
go mano a mano with some of the best attorneys in the 
world.”With its expansive domestic coverage in mind, 
juniors told us they have “the best of both worlds: you get 
the luxuries of working at a big firm while not being a cog 
in the wheel. It’s a place where I can have the balance of 
working at a big firm without feeling like I’m at a big firm.”

Strategy & Future 
As expected, associates hypothesized that the firm 
“seems like it’s still open to growing through acquisitions. 
It’s Fox’s preferred way to grow.” Associates liked the 
firm’s zest for growth and felt that at the moment the 
firm does a “pretty good job” of blending middle-market 
work with “very high-end, sophisticated matters.” The 
latest acquisition target was Atlanta-based boutique 
Kaufman Forman in January 2020; this annexing boost-
ed Fox’s presence in the Peach State and gave it access 
to some international clients, including some in China. 

The Work 
The juniors on our list were spread between 19 offices 
and across 12 states. New York and Minneapolis took 
five each, Princeton and Seattle took four each, while 
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Get Hired
“It was nice – a very natural interview, not stress-
ful, not confrontational, just very conversational.” 
More inside stories are available on our website.

other juniors were spread between locations such as 
DC, Seattle, San Francisco and Philadelphia. Just un-
der half were found in litigation, with around a quarter 
based in corporate. The rest could be found in real es-
tate, entertainment, restructuring, IP, and employment.  

Fox’s junior litigators tend to stay as generalists: “I 
love that I don’t have to pigeonhole myself too early. It 
means I’ll be prepared when I really want to lock down on 
a specialist area later on.” Philly, we heard, has plenty 
of employment and cannabis-related cases, as well as 
professional liability and attorney malpractice matters. 
DC reportedly covers a lot of government contracts 
and construction work – the latter spanned the likes of 
military bases, federal agency buildings and highways. 
New York also covers construction, as well as real es-
tate and “anything from massive multibillion-dollar bank-
ruptcy litigations to $20k small breach of contract mat-
ters.” Elsewhere, sources highlighted environmental 
and white-collar work. The litigation practice at Fox can 
be “fast-paced – every day here is different.” Our sources 
had worked on discovery and research assignments, 
with one explaining: “I have to focus on this one discrete 
topic and be the expert.” Interviewees were also able to 
draft documents like pleadings, complaints, answers, 
motions, discovery requests, and portions of briefs. 
“Briefs are interesting to write, as you can be creative and 
think strategically at the same time.”

Litigation clients:Lannett Company, Germantown Cab 
Company, H2 Contracting. Represented the last of these 
in a $2 million breach of contract and delayed payment 
case tied to its work on the Ocean Place Resort & Spa, 
New Jersey. 

Corporate work at Fox Rothschild “isn’t just banking and 
boring corporations – there’s some really interesting vari-
ation.” Offices work on various transactions including 

M&A, secured lending and debt, regulatory and fran-
chise matters. There’s quite a bit of variation in the work 
between offices too: one office was celebrated for its 
work on startup matters, as well as with “fashion, canna-
bis and entertainment clients”; another picked up praise 
for doing “a lot of M&A work, as well as a lot of fund for-
mation in the cannabis space specifically”; while another 
was described as focusing on construction and product 
manufacturing matters. Highlights in the New Jersey 
offices included gaming, agricultural, education and fi-
nance transactions: “You can do whatever you want, all in 
New Jersey!” Associates generally worked on research 
tasks, especially in areas like cannabis and gaming, 
where “regulations change and there’s a lot of terminol-
ogy.” They also cut their teeth on disclosure schedules, 
due diligence and client communication. Lucky juniors 
got to draft things like asset purchase agreements, 
franchise renewals, formation documents and equity 
documents. “You’re not exactly handed the keys, but 
you’re trusted 100%,” concluded one source. 

Corporate clients: Subaru, 1855 Capital, Trice Medical. 
Represented technology and digital subscription compa-
ny Marketing G2 during its sale to Newscycle Solutions. 

Career Development
We heard that Fox is “very focused on associates 
building their own book of business from day one.” The 
firm gives associates $500 for “marketing, like flyers, 
or for taking out potential clients. It’s no questions 
asked – they trust us.” Junior associates can also get an 
origination bonus. A mentorship program sees “newer” 
partners paired up with juniors to “guide us in day-to-
day work but also help us to plan and prepare for our 
own potential partnership.” Interviewees were aware 
of what they had to do to become partner, with one 
happily declaring: “I see myself here for a long time!”

“...help us to plan and prepare for our own 
potential partnership.” 

Hours & Compensation 
Billable hours: 1,850 target (1,900 litigation) 

Associates across groups found the billable hours tar-
get “achievable – I meet hours, but I’m not overworked at 
all.” Most people we spoke to hit their target spot-on, 
though some had gone over by 100 hours or so. Smaller 
bases may have a problem in that “there’s not enough 
work coming down to juniors,” with one interviewee voic-
ing that “it almost feels like bonuses are unattainable un-
til later on in a small office like ours.”

Rankings in Chambers USA
Bankruptcy/Restructuring

Cannabis Law

Corporate/M&A

Environment

Gaming & Licensing

Healthcare

Immigration

Intellectual Property

Labor & Employment

Litigation

Real Estate

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 27.1 51
White 93.2 81.6
Black/African American 0.7 6.6
Hispanic/Latin American 1.8 5.4
Asian 3 4.9
Mixed/Other 1.3 1.5
LGBT 0.3 4.6

Bonuses begin to be paid out at 1,850 hours, regard-
less of what group associates are in: “It’s nice to level 
the playing field,” expressed an appreciative source. 
Bonuses then increase with every extra 100 hours attor-
neys bill, but our interviewees tended to be content not 
to climb so high: “Some people want a really high bonus, 
but I’d rather have a life!” Overall, most associates told 
us they tend to leave by 7pm each day, with “some work 
from home after hours and on the weekends.” Associates 
told us about work/life balance being “a big focus here 
– I feel lucky.” Salaries across the country were rated as 
“competitive in the market,” with one cheerily acknowl-
edging: “It suits me well.” The starting salary was re-
cently bumped up in most offices.

Pro Bono
Once they reach 1,850, associates can count 50 hours 
of billable pro bono credit toward their bonus; any addi-
tional hours can be counted if they reach certain crite-
ria. Despite this, around half of our interviewees hadn’t 
done any pro bono at all. Those who had had only done a 
small amount, with one interviewee concluding that “it’s 
more an individual thing – you’re not necessarily encour-
aged to do it, but the firm does support you if you want to 
do it.” However, we also heard that “people speak about 
pro bono in the office and the firm notifies us of pro bono 
achievements.”Interviewees added that “being a part of 
the community and actively serving the community” is a 
“highly stressed” value at Fox. Pro bono work we heard 
of included criminal, immigration and education cases, 
as well as assignments for charities. The Philadelphia 
office reportedly does a lot of work with the Innocence 
Project.

Pro bono hours
• For all attorneys: undisclosed
• Average per attorney: undisclosed

Culture 
Fox’s history as an acquisition-hungry firm leads each 
office to be “sovereign – though we all report to Philly, 
each is its own entity.” Juniors explained that this “isn’t 
a negative. We’re so fragmented in our specialties that it 
ironically makes it easier to operate as a whole.” Despite 
this, we heard that “the culture itself isn’t fragmented – 
we have our own office cultures, but they’re not directly in 
opposition to each other.”

“We’re happy to be team players.” 

The attorneys in Philadelphia are reportedly “more 
formally dressed, but still welcoming.” The New Jersey 
offices were described as “spectacular – a lot of people 
have been here a long time, and it’s indicative of people 
feeling comfortable being here and being treated kindly 
by the people they work with.” Those in DC like to social-
ize: “We talk about each other’s personal lives and joke 
around, that sort of thing.” Those in much smaller offices 
liked that “it’s such a small Bar in this city that no one’s 
nasty because you’ll see them on the street the next day!” 
Overall, we heard that Fox people are “friendly, respect-
ful and willing to support. No one’s uncomfortable intro-
ducing themselves to someone new – we’re happy to be 
team players.”

Diversity & Inclusion 
Fox has just launched a firm-wide diversity fellowship, 
which each year offers six students from diverse back-
grounds 1L summer positions; they’ll then hopefully go 
on to complete a 2L summer at the firm before stay-
ing on as juniors. Tuition is also partially paid for. “I’m so 
glad to see the firm is finally doing that,”commented one 
source. On a broader level, we heard that the firm keeps 
everyone up to date with diversity initiatives through a 
monthly newsletter. These initiatives include commit-
tees, lunches and events. The women’s group meets 
regularly to “go over women’s issues, though it’s more so-
cial than anything – you get out of the office and connect 
with everybody,” an interviewee noted.  

“They do a good job of caring.” 

Overall, we heard that “diversity is definitely on Fox’s 
mind and they do a good job of caring. Looking around the 
different people that work here, you see a good variety of 
representation.” At the same time, some highlighted that 
“they seem committed, but new lateral partners might not 
be as in line with what we’re doing.”
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Head Office: Philadelphia, PA

Number of domestic offices: 27

Partners (US): 608

Associates (US): 265

Counsel (US): 75

Contacts

Main recruitment contact: Natalie Quinn, 
Director of Associate Recruitment

Diversity officers: Dan Wu and Prince 
Thomas, Diversity Committee Co-Chairs

Recruitment details

Entry-level associates starting in 2020: 21

Atlantic City, NJ: 1, Blue Bell, PA: 1,

Dallas, TX: 1, Denver, CO: 1, Exton, PA: 
1; Greenville, SC: 1, Minneapolis, MN: 2, 
Morristown, NJ: 2, New York, NY: 1, Phila-
delphia, PA: 3, Pittsburgh, PA: 1, Princeton, 
NJ: 3, Raleigh, NC: 1, Seattle, WA: 2, War-
rington, PA: 2; Washington, D.C.: 1; West 
Palm Beach, FL: 1; Wilmington, DE: 1

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 8, 2Ls: 28

Summers joining/anticipated 2020 split 
by office: 
Atlantic City, NJ: 1, Blue Bell, PA: 1,

Charlotte, NC: 1, Dallas, TX: 2, Exton, PA: 2, 
Greensboro, NC: 1, Las Vegas, NV: 1, Los An-
geles, CA: 3, Miami, FL: 1 Minneapolis, MN: 
3, Morristown, NJ: 1, New York, NY: 4, Phila-
delphia, PA: 4, Pittsburgh, PA: 1, , Princeton, 
NJ: 3, Raleigh, NC: 2, San Francisco, CA: 1, 
Seattle, WA: 2, Warrington, PA: 2

Summer salary 2020:

1Ls: $2,211--$3,365/week

2Ls: $2,211--$3,365/week

Split summers offered? No

Fox Rothschild LLP
2000 Market Street, Philadelphia, PA 19103

Tel: 215 299 2000   Fax: 215 299 2150 Twitter: @FoxRothschild
Recruitment website: www.foxrothschild.com/careers-for-attorneys/ Facebook: Fox Rothschild LLP
LinkedIn: Fox Rothschild LLP

Main areas of work
Fox Rothschild has nine primary departments and over 60 practice areas firm-wide. Our de-
partments are: corporate, employee benefits and executive compensation, entertainment, fi-
nancial restructuring and bankruptcy, intellectual property, labor and employ-ment, litigation, 
real estate, and taxation and wealth planning.

Firm profile
Fox Rothschild LLP is a national law firm with approximately 950 lawyers practicing in 27 
offices from coast to coast. Our lawyers provide a full range of legal services to public and pri-
vate companies – from family-run businesses to multinational corporations. We also represent 
charitable, medical and educational institutions both in the United States and worldwide. Our 
attorneys have been recognized for their commitment to clients, success in their fields, and 
diversity.

Recruitment
Law Schools attending for OCIs in 2019:
Berkeley, Boston College, Boston University, Cardozo, Chicago, Colorado, Columbia, Cornell, 
Dickinson, Duke, Florida, Florida State, Fordham, George Washington, Georgetown, Iowa, 
Loyola – LA, Miami, Michigan, Minnesota, Mitchell Hamline, New York University, North-
western, Rutgers – Camden, Rutgers – Newark, Penn, Penn State, Pitt, Seton Hall, Seattle, 
SMU, Stanford, Temple, Texas, UC – Irvine, UC – Hastings, UCLA, UNC, UNLV, USC, UVA, 
Vanderbilt, Villanova, Wake Forest, Washington

Job Fairs/Consortia Attending in 2019: 
New Jersey Law Firm Group Minority Job Fair, Philadelphia Area Minority Job Fair, Laven-
der Law Conference and Career Fair, Southeastern IP Job Fair, Loyola Patent Law Interview 
Program
Recruitment outside OCIs:
Our firm participates in a number of recruiting events including law school and diversity 
event sponsorships. We created the Fox Rothschild 1L Diversity Fellowship Program this year 
as part of the Firm’s ongoing commitment to cultivating a diverse workplace that continu-
ally promotes opportunities for all. The Program is open to 1L law students from historically 
underrepresented groups in the legal profession, and positions are awarded on, among other 
things, academic achievement, demonstrated leadership, and a commitment to diversity and 
inclusion efforts in the legal community.  

Summer associate profile:
Our summer program is the foundation of our recruiting efforts. Each summer we invite a 
diverse group of bright, highly motivated law students to experience the practice of law at Fox 
Rothschild. Since the majority of our new lawyers come from the pool of second year summer 
associates who complete our program, we consider the summer program the most important 
component of the recruiting process.
Summer program components:
Our summer program is designed to expose summer associates to a realistic view of what 
it is like to practice law at Fox Rothschild. The program provides ongoing interaction with 
the attorneys on substantive assignments, through trainings, and during varied so¬cial events. 
Summer associates receive work assignments from all departments. We strive to ensure that 
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122

64
Lawyers per state

Freshfields Bruckhaus Deringer LLP
Largest US office: New York 

US offices: 2 

International offices: 25 

First-year salary: $190,000 

Billable hours: no requirement 

Summers 2020: 21

Revenue 2019: $1.92 billion (-0.5%) 

Partners made in 2020: undisclosed

Famous for: international footprint; member of 
the British magic circle

On chambers-associate.com...
• Get hired at Freshfields

• Interview with managing partner Matthew Herman

• More on the antitrust practice

• When antitrust meets M&A

You might expect this self-proclaimed ‘oldest global law firm’ to be 
a tad stale, but juniors tell us it’s fresh as a daisy and pursuing new 
heights in the USA.

THE USA in 2020 is very different to London in 1743. 
People live longer, the buildings are taller than three 
floors, professionals no longer have to wear foot-tall 
wigs, and New York is no longer a British-run lumber 
yard. Nonetheless here stands a firm that has its roots in 
that time and place and has since fixed itself resolutely 
among the legal world’s global elite. Its status in the US 
has developed too: twenty-five years ago, Freshfields 
USA consisted of about 30 lawyers on half a floor in 
New York and a quarter of a floor in DC. Today, the two 
offices house around 200 attorneys, who together have 
achieved a solid set of Chambers USA rankings. The firm 
especially stands out for its international arbitration ex-
pertise on a nationwide basis but is also rated in New 
York for its litigation (white-collar and general com-
mercial) and corporate/M&A know-how and in DC for 
all things antitrust. The bigger picture, however, shows 
that Freshfields is a hands-down world leader: it’s col-
lected over 150 rankings in Chambers Global, across all 
kinds of jurisdictions and practice areas – not to mention 
its seemingly endless list of rankings in Chambers UK 

and Chambers Europe. Freshfields is one of five firms 
topping the global-wide M&A rankings.

“What surprises people when they get here is that it defi-
nitely doesn’t feel European,” one associate told us. “It’s 
impossible to deny the realities of our heritage,” says in-
coming managing partner Matthew Herman, but “peo-
ple who might be thinking of coming to a sleepy outpost, 
taking English clients to see Hamilton and then being 
home by 3pm – that’s not this place. You look down the 
halls and it looks and feels like any other NYC law firm. 
It’s a high-performance, client-facing business, and that’s 
what you get as an associate coming to a place like this.”

Strategy & Future 
Herman tells us that in his first year as managing part-
ner, he’s excited to “implement further execution of our 
US growth strategy.” This involves key lateral hires, fol-
lowing the hiring of four partners from Cleary into the 
transactional and litigation teams in 2019. “We’ve lat-
erally hired people with a substantial market reputation 
before joining Freshfields,” Herman says. With a British 
sporty twist, he goes on to explain: “We’re building a pre-
miership football team, so we want to grab a keeper from 
Chelsea, a striker from Man United. So, we’re trying to win 
games, but also to play as a team.” You get the gist: it’s 
about picking the best from the best. If that’s left you 
with a hankering to know more about British soccer, we 
recommend googling ‘the English Premier League.’ To 
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read more from US managing partner Matthew Herman, 
head to our website. 

The Work 
Over half of the associates on our list were in dispute 
resolution, with the rest split between capital markets; 
finance; M&A (all in NY); and antitrust, competition and 
trade (or ‘ACT,’ all based in DC). An assignment partner 
“manages people’s capacity, making sure everyone stays 
busy but not too busy,” though in some groups there’s 
also “an informal process” which sees juniors getting 
their work directly from partners once they’re settled. 
Some juniors opted to rotate between different practice 
groups for their first year and appreciated the flex-
ibility: “It lets you explore your options. There’s no Harry 
Potter-style sorting hat!”

“There’s no Harry Potter-style sorting 
hat!” 

Dispute resolution at Freshfields covers international 
arbitration, investigations and civil litigation. Juniors 
tend to be a generalist for the first few years before 
specializing, as “the core skills you learn in each group 
are important.” The groups use cross-staffing on many 
matters. Litigation work can cover industries such as 
retail, oil and gas, and finance in matters such as share-
holder litigation, cross-border M&A disputes and the 
enforcement of arbitrations. To start with, juniors do 
“administrative filings and lots of doc review. I worked on 
one case that had one million documents!”   However, they 
soon move up to substantive research tasks and draft 
the likes of letters and summaries of information. Inter-
viewees reckoned investigations matters gave them the 
opportunity to get “much more substantive work” overall. 
This included client contact, as well as the chance to 
interview witnesses and present to regulators. As the 
work is “very fact-heavy, there can be some interesting 
things to be found in the doc review process.” Juniors 
here told us that some cases are “very fast-moving, so 
we have to think on our feet and move nimbly. That’s very 
exciting to work on.”

Litigation clients: PepsiCo, Chevron, ExxonMobil. De-
fended Jimmy Choo against an alleged breach of con-
tract case brought by a former employee. 

The international arbitration group typically represents 
overseas investors “who will have had their assets taken 
away or been subject to some form of unfair treatment. 
They have rights under an investment treaty to compen-
sation.” There’s also the chance to do some commer-
cial arbitration, which involves cross-border contract 
work in industries such as shipping, private equity, oil 
and gas, agriculture, aviation and – the most bizarre we 
heard – paper. Juniors rated working in the department 
as “fascinating – it touches on all sorts of cross-cultural is-
sues and specific policy issues that make it a rich area for 
practice.” Though you can expect to dodge the million-
strong doc review here, juniors in arbitration are “typi-
cally first and foremost the document masters. We’re the 
document wizards.” Doc mastering aside, juniors can be 
found organizing and attending meetings with clients 
and witnesses, on top of drafting parts of pleadings and 
witness statements. 

International arbitration clients: ConocoPhillips, Eco 
Oro Minerals, The Republic of Guatemala. Represented 
a large European packaging company in a treaty claim 
against Venezuela.  

Pro Bono 
All pro bono counts “one for one” as billable and is fac-
tored into “our annual appraisals and feedback.” Our 
interviewees told of junior associates completing over 
200 hours of pro bono in a year, but most we spoke with 
had done around 50. We were told that pro bono mat-
ters span immigration work, giving advice to NGOs, har-
assment cases, and volunteering at local legal clinics. 
Overall, juniors felt that pro bono is “very encouraged at 
the firm, honestly. If you were doing less than 50 hours, 
you might raise some eyebrows.” 

As expected, pro bono comes with international dimen-
sions here, with sources highlighting instances where 
attorneys have traveled to Europe and those where mat-
ters have involved “a big international team covering New 
York, DC, London, Dubai, Paris and Singapore.”

Pro bono hours
• For all US offices: 17,354
• Average per US attorney: 88.5

Diversity & Inclusion 
Though interviewees admitted that partners tend not 
to be diverse, the firm has a specific mentoring pro-
gram for female associates to aid them with “rising up 
and making partner – we’ll hopefully see that bear fruit 
in the coming years.” There’s the obvious “multicultural 
diversity” at Freshfields, but that doesn’t necessarily 
translate into socioeconomic or other forms of diverse 
representation. On a broad scale, an interviewee noted 

Rankings in Chambers USA
Antitrust

Corporate/M&A

International Arbitration

Litigation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 24 52
White 82  59
Black/African American  4 3
Hispanic/Latin American  4 15
Asian 2  10
Mixed/Other 7 3
LGBT 2 3

that there are “a lot of diverse juniors coming in, but that 
doesn’t always filter up. They’ve not figured it out yet, like 
a lot of firms, but they’re trying hard.”

Career Development  
Juniors assured us that Freshfields is “definitely involved 
in your growth and career development.” As well as a for-
mal training program, associates have annual appraisals 
every October. Before that meeting, they submit a self-
appraisal where juniors examine themselves “against 
a set of criteria and career milestones.” Associates then 
move up through the objectives, which “cover things like 
legal advice, how well you draft, your client relationships. 
It’s a great way to step back and see your achievements.” 
Juniors then chat through their self-evaluation with a 
partner: “They do give really honest feedback – if you’re 
lacking in a particular area they’ll tell you to work on it.” 
Juniors liked that performance reviews aren’t tied to 
bonuses: “It’s freeing to be able to develop at your own 
pace.”

“It’s freeing to be able to develop at your 
own pace.” 

“One thing I found interesting,” remarked a DC junior, “is 
that all the associates have tended to stay – there’s not as 
much turnover.”  A colleague also picked up on this track 
record: “I don’t know of any associate who has left to go 
to another law firm – if they leave, they go to government 
positions but there’s been no group or firm-switching.”

Culture 
As we mentioned, the firm is targeting and bringing in a 
lot of lateral partners as part of its US growth strategy. 
Despite its success on the business front, interviewees 
felt that the strategy “muddies Freshfields’ culture a lit-
tle. It’s hard to say there’s a cohesive culture at all because 

the partners come from all kinds of firms and bring their 
own culture with them. The culture is spread out between 
practice groups and even within practice groups between 
partners.” But for a firm spanning 17 countries, a rather 
kaleidoscopic identity shouldn’t come as a surprise. “It’s 
a very international place. There are people here from 
France, Belgium, Germany and you’ll hear people speak-
ing other languages in the hallways all the time.” At the 
same time, sources did identify some unifying princi-
ples that aided a sense of cohesion. We heard reports 
of Freshfielders being “very cordial and willing to help 
others out. I ask a million questions, and everyone helps 
me right then and there. It’s a part of how the partnership 
operates, so it trickles down. We’re all one team and we’re 
here to help each other out.”

“There are people here from France, 
Belgium, Germany and you’ll hear people 
speaking other languages in the hallways 
all the time.”

Hours & Compensation 
“The people who are going to be happy at Freshfields are 
those who are more excited about having substantive op-
portunities early on rather than striking a balance. This is 
not a good place to be if you’re looking to have an inter-
esting life outside of work,” relayed one brutally honest 
interviewee. While this may seem at the more intense 
end of the opinion scale, it did chime with the kind of 
hours other interviewees described working. There’s 
no hard billables target and none of our sources had a 
problem meeting the 1,800 hours that they perceived as 
a soft goal. ‘Slower’ (note the relative meaning of ‘slow-
er’ here) associates came in the range of 2,000-2,200 
hours while we heard of the busiest bees billing over 
3,000(!). Those in New York reported leaving at 10pm (or 
later) on a regular basis, as well as peaks and troughs: 
“We can have 20-hour days when prepping for a hearing 
and five-hour days where there’s nothing going on.” In 
DC, there was more family emphasis, with associates 
going home at around 6:30-7:30pm to see their loved 
ones before logging back on, sometimes “late into the 
night.” In New York, meanwhile, we heard that “there’s 
more of an expectation for juniors to be in the office and 
not work from home so much.” Easing the pressure is the 
squeaky-clean market salary and bonus that “is very 
transparent generally – I’m always confident I’m going to 
get the bonus.”
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Head Office: New York, NY

Number of domestic offices: 2

Number of international offices: 25

Worldwide revenue: $1.8 billion

Partners (US): 41

Associates (US): 157

(Includes associates, counsel, staff at-

torneys, contract attorneys, referendar, 

trainees, and secondees)

Contacts

Main recruitment contact:

Lesley Stumphauzer

Hiring partner: Jerome Ranawake

Diversity officer: Tim Wilkins 

Recruitment details

Entry-level associates starting in 2020: 18

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 2, 2Ls: 12, SEO: 1

Summers joining/anticipated 2020 split 

by office: NY: 12 (including one SEO); 

DC: 3

Summer salary 2020:

1Ls: $3,462/week

2Ls: $3,462/week

Split summers offered? No

Can summers spend time in an overseas 

office? Yes

Freshfields Bruckhaus Deringer US LLP
601 Lexington Avenue, 31st Floor, New York, NY 10022

Tel: 212 277 4000   Fax: 212 277 4001
Recruitment website: freshfields.com/en-us/careers/united-states/united-states-careers/ 
Twitter: @Freshfields

Main areas of work
Freshfields’ US offices concentrate on corporate and finance transactions, restructuring 
and insolvency, antitrust, tax, litigation and international arbitration, while the firm’s US 
attorneys based in Europe and Asia focus on corporate and securities transactions.

Firm profile
Freshfields has nearly 200 lawyers in the US, including 41 partners, with offices in New 
York and Washington, DC. The US lawyers collaborate with their colleagues in 27 offices 
around the world, including more than 350 US-qualified lawyers in total. Our US lawyers 
are internationally recognized as leaders in their respective fields, with four in five US 
partners cited for their expertise by the leading global directories.

Recruitment
Law Schools attending for OCIs in 2020:
University of Chicago Law School, Columbia University Law School, Cornell, Duke Law 
School, Fordham University School of Law, Georgetown University Law Center, Harvard 
Law School, University of Michigan Law School, New York University School of Law, 
Northwestern University School of Law, University of Pennsylvania Law School, Stanford 
Law School, Vanderbilt Job Fair, UC Berkeley School of Law, University of Virginia, Yale 
Law School

Recruitment outside OCIs:
Students who do not attend one of the law schools at which we conduct on campus inter-
views are welcome to submit their materials for consideration.

Summer associate profile:
Freshfields recruits lawyers with many different talents and values individuality. The firm’s 
ability to offer diverse skills locally and across international borders ensures clients have 
the very best advice possible. Freshfields operates a summer program for US law students 
in its New York, Washington, DC, Hong Kong, and London offices. 

Summer program components: 
Freshfields’ summer program provides summer associates with exposure to several prac-
tice areas. Summer associates get substantive work supported by both formal and informal 
mentors. Most summer associates spend part of their summer in other Freshfields over-
seas offices such as London or Hong Kong. 
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Fried, Frank, Harris, Shriver  
& Jacobson LLP

Largest US office: New York

US offices: 2

International offices: 2

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 70

Revenue 2019: $776 million (+13.3%)

Partners made in 2020: 10

Famous for: real estate and funds expertise; big 
work with a not-so-big headcount

On chambers-associate.com...
• Get hired at Fried Frank

• Funds and investment management – the view 

from Fried Frank

Pronounced Freed Frank, this New York outfit gives associates the 
Fried-om to find their feet.

BIGGER fighters don’t always win the day – haven’t you 
seen  Rocky IV? If you need more evidence, check out 
Fried Frank. Given it has just two US offices and two 
more overseas, the firm’s $776 million revenue fig-
ure is all the more impressive.  “It’s a smaller firm that 
punches like a bigger one,” Rocky-minded interviewees 
said. “Fried Frank is a prestigious outfit, but it’s got that 
small-firm feel and an unrivaled depth of expertise in real 
estate.”

A more measured review of the firm’s strengths comes 
from  Chambers USA: a top ranking in its home state 
of New York for real estate, plus major plaudits for liti-
gation in the Big Apple; corporate, private equity and 
tax in  DC; and investment funds, real estate and tax 
nationwide. “There’s a heavy focus on funds and real es-
tate here,” according tojuniors. “That provides opportuni-
ties to dive deep into all the permutations of those areas.”

“Fried Frank is a prestigious outfit, but it’s 
got that small-firm feel.” 

Strategy & Future
Fried Frank’s financial future looks fab: the firm passed 
the $3 million profit-per-partner mark for the first time 

in 2019.  “All the groups are growing,  and  in that sense 
we’re financially healthy,”  one source  noted.  Peering 
into their crystal balls, sources predicted a growing fo-
cus on corporate and transactional work with litigation 
acting as a “support to corporate real estate and securi-
ties.” 

The Work
Most new arrivals join the  New York  team, 
though DC also recruits a sizable cohort. Corporate is 
the most popular practice group, followed by litigation, 
real estate (only available in  New York) and tax. Each 
group has an assignment coordinator to help juniors in 
the early going before work builds up “like a snowball. 
You do good work for someone, then it cascades into more 
and more tasks.”

Corporate splits  into seven subgroups: asset manage-
ment; capital markets and corporate governance; cor-
porate real estate; M&A and private equity; finance; en-
vironmental; and IP transactions. New arrivals join one 
of these – juniors in M&A plunged into deals with public 
companies and private equity funds as well as “working 
with specialist alternative investment groups and buy-
ing stakes in other funds, rather than a portfolio compa-
ny.” Deal admin and due diligence color early associate 
life but “if you can do more and put yourself forward, part-
ners will give you primary documents to mark up.” Associ-
ates in asset management told a similar story: “There’s a 
lot of document review and I primarily work on documen-
tation” on derivatives deals which also require regula-
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tory guidance. Though they may often play a small role, 
juniors told us that  “the work’s exceeded expectations; 
there are lots of opportunities for growth and develop-
ment” if you’re proactive. 

Corporate clients:  Sinclair Broadcast Group, Black-
stone, Goldman Sachs. Represented Jacobs Engineering 
in  the $3.3 billion sale of its energy, chemicals and re-
sources segment to peer company WorleyParsons. 

“The work’s exceeded expectations; there 
are lots of opportunities for growth and 
development.” 
Litigation juniors start life at Fried Frank as generalists 
and can in theory  source work in white-collar, securi-
ties, general corporate, insurance, family,  and arbitra-
tion  subdivisions. Some practices are more likely to 
appear on your docket than others:  “If you know you 
want to do securities litigation or New York real estate dis-
putes, great, but if you’re unsure  what you like  then  be 
aware you’re definitely going to be doing those,” sourc-
es warned. Fried Frank’s clients are as varied as jun-
iors’ workloads, which range from document review 
to preparing discovery requests and assisting deposi-
tions. “My experience has been unusually good compared 
to others who’ve done 50 hours of doc review a week for 
weeks on end,” a happy insider declared. “I think a lot of 
it is luck of the draw.” Others described working on op-
position to a class certification and crafting arguments 
based on case law as highlights of their experience. 

Litigation clients:  Under  Armour, Perrigo,  Tradeweb. 
Represented two  former board members of The Wein-
stein Company in connection with allegations of work-
place misconduct by the company’s former CEO. 

General and corporate real estate, land use, informal 
leasing and lender- and borrower-side financing all ap-
pear in real estate; by mid-level, associates “are focus-
ing more on certain subgroups and get less variety.” The 
firm’s lender-side financing practice is growing but 
borrowers still make up the bulk of Fried Frank’s cli-
ent base. New starters invariably handle due diligence 
and document review: “I think it can sometimes feel me-

nial, but even as a junior you get pretty important tasks to 
do,”  according to one  third year. Examples included 
drafting loan agreements and other documents that sit 
below the main deal. 

Real estate clients:  JP Morgan,  WarnerMedia, Goog-
le. Acted as sole US counsel to The Children’s Investment 
Fund on various real estate loans and financings totaling 
more than $1 billion in value. 

Career Development 
Fried Frank University provides  “a  good grounding  for 
the basics of what the firm does. Training never tends to 
be substantive in orientation, but it was a great opportuni-
ty to go to New York” for DC-based juniors. The firm also 
provides ongoing programs, but we heard that “the ses-
sions aren’t hands-on enough and I would have benefited 
from certain things being taught rather than learning in 
abstract.” Some went deeper on their issues with feed-
back: “We have a lot of mentoring but it’s incumbent on 
the associate,you have to ask for feedback as most peo-
ple tend to be very busy. Learning on the job is how you 
improve here.” The firm is introducing more regular for-
mal feedback sessions to help improve things, which 
may also help to address issues some juniors had with 
lack of clarity surrounding the partner track.  “Maybe 
there’s a door to Narnia, but as a junior it’s not been dis-
cussed.” Sources in DC felt that they had less chance 
of making that mystical land than their New York col-
leagues. 

“Maybe there’s a door to Narnia, but as a 
junior it’s not been discussed.” 

Pro Bono
Juniors were happy to note that “the firm is committed 
to pro bono and there are lots of opportunities  avail-
able.”  Fried Frank’s real estate specialty comes to the 
fore here:  involvement with pro bono landlord/tenant 
disputes bolsters FF’s “strong reputation in the real es-
tate space.”  Other common cases include work with 
elderly legal services on will writing and counsel. “My 
impression is the firm leans to liberal causes,” a junior im-
plied, citing a collaboration with the New York organiza-
tion Her Justice in aid of women living in poverty. As-
sociates also helped immigrants detained on the border 
and non-US citizens in the army or got involved with the 
firm’s partnership with the Transgender Legal Defense 
& Education Fund. Yearly commitments vary – we heard 
of one associate clocking 450 hours – but at least 20 
are required to hit bonus targets  and associates  can 
count  up to  300 pro bono hours toward their annual 
target. 

Rankings in Chambers USA
Banking & Finance

Capital Markets

Corporate/M&A

Employee Benefits & 
Executive Compensation

Investment Funds

Litigation

Private Equity

Real Estate

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 19 40
White 93 69
Black/African American 1 7
Hispanic/Latin American 2 7
Asian 4 12
Mixed/Other 1 5
LGBT 2 6

Pro bono hours
• For all US offices: 35,855.8
• Average per US attorney: undisclosed

Hours & Compensation 
Billable hours: 2,000 target 

“Right now, we’re very busy and I’ll hit above 2,500 hours 
for the year.” Associates agreed that there’s plenty to 
go around:  “It’s been very busy since I’ve got here and 
there’s never been a worry of not hitting target.” There’s 
incentive to above and beyond too: the firm awards ad-
ditional  incremental  bonuses  beyond  2,000 hours. As 
well as 300 hours of pro bono, associates can count 125 
qualified ‘non-billables’ including hours spent on mar-
keting, recruitment and business development. 

“I usually work a few hours 
on weekends, but I’ve never had to cancel 
plans.” 
Even the busiest took the demands of law firm life in 
their stride. “I billed four hours on Thanksgiving because 
there was a filing,”  one revealed.  “Slower times come 
around, and the firm is good about encouraging you to 
take vacation.” 80+ hour weeks at peak times unsurpris-
ingly prompted some grumbles, but most were happy 
with their lot: “I usually work a few hours on weekends, 
but I’ve never had to cancel plans.”  Flexible working is 
a “sensitive topic – I think the problem is that there’s not 
a firm-wide policy. Every group is different:  there was a 
crackdown  on working from home  in corporate  but it’s 

more regular in real estate.” We also heard that WFH is 
more common in DC. 

Culture 
“Given that New York is the HQ, it tends to be more for-
mal whereas DC is more relaxed.” That’s what we heard 
from juniors who clarified that  “partners are on the 
younger side in  DC.” Others focused on differences 
between practice groups:  “I’ve heard capital markets 
and real estate aren’t as warm and welcoming as we are 
in M&A. Other groups have reputations of not being all that 
jolly.” Yet as JFK (almost) said, what unites Fried Frank-
ers is greater than what divides them, and “the common 
thread across all groups is that people are friendly and 
generally nice.  It’s a place where people like coming to 
work.” Juniors agreed that “at Fried Frank we go out of 
our  way to be polite  to one another.  The firm  doesn’t 
feel competitive;  potential  friction is  handled  and dealt 
with.” Social outings “tend to be based around practice 
or affinity groups.  We go out with colleagues because 
they’re also friends, but sometimes after 12 hours of bill-
ing you just want to go home; people here are friendly but 
there’s not a big drinks culture.”

“People here are friendly but there’s not a 
big drinks culture.”  

Diversity & Inclusion 
“When the norm is straight, white and male, law firms can 
feel marginalizing and suffocating,”  diverse sources 
pointed out. Lack of representation at upper levels “af-
fects retention rates at the firm. They’re good on the hiring 
side but there’s no understanding of why people leave.” A 
familiar BigLaw story. Recent positive moves include 
events and conferences, progress on gender pronouns 
and unisex restrooms, and  “very active”  resource and 
affinity groups. “They’ll reimburse you for 50% of things 
you spend on wellness” up to $750. Critical voices con-
tended that “Fried Frank doesn’t do enough to deal with 
structural issues,”  but recent hires of a new diversity 
director and wellness coordinator will hopefully make 
things better.
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Head Office: New York, NY

Number of domestic offices: 2

Number of international offices: 2

Worldwide revenue: $776 million

Partners (US): 133

Associates (US): 314

Contacts

Main recruitment contact: Nancy Parker
(nancy.parker@friedfrank.com)

Hiring partners: Randi Lally and Mark 
Hayek (NY); Matt Howard and Brad Lucas 
(DC))

Diversity officer: Stephanie Quappe

Recruitment details

Entry-level associates starting in 2020: 54

Clerking policy: Yes

Summers joining/anticipated 2020: 76

1Ls: 5, 2Ls: 71, SEO: 2

Summers joining/anticipated 2020 split by 
office: NY: 64; DC: 12

Summer salary 2020:

2Ls: $7,916.67/semi-monthly

Split summers offered? Case by case

Can summers spend time in an overseas 
office? No

Fried, Frank, Harris, Shriver & Jacobson LLP
One New York Plaza, New York, NY 10004

Tel: 212 859 8000   Fax: 212 859 4000 Twitter: @friedfrank
Recruitment website: www.friedfrank.com/careers Facebook: ffhsj
Linkedin: Fried Frank Instagram: @friedfrank

Main areas of work
Antitrust and competition; corporate (asset management, capital markets, corporate gov-
ernance, derivatives, environmental, finance, mergers and acquisitions, private acquisi-
tions and private equity); energy and energy enforcement; executive compensation and 
ERISA; financial services; intellectual property and technology; international arbitration; 
international trade and investment; litigation (antitrust litigation, commercial litigation, 
government contracts, healthcare fraud and compliance, securities and shareholder litiga-
tion, securities enforcement and regulation, white collar criminal defense and securities 
enforcement); pro bono; real estate (corporate; acquisitions, dispositions and related fi-
nancings; restructuring and financing; leasing; land use, construction and development); 
restructuring and insolvency; tax; trusts and estates; white collar criminal defense.

Firm profile
Fried, Frank, Harris, Shriver & Jacobson LLP is a leading international law firm with of-
fices in New York, Washington, DC, Frankfurt and London. Our lawyers regularly ad-
vise the world’s leading corporations and financial institutions on their most critical legal 
needs and business opportunities.

Recruitment
Law Schools attending for OCIs in 2020:
American; Boston College; Boston University; Brooklyn; SUNY Buffalo; Cardozo; Uni-
versity of Chicago; Columbia; Cornell; Duke; Emory, Fordham; George Mason; George-
town; George Washington; Harvard; Hofstra; Howard; Michigan; New York Law; North-
western; NYU; Penn; Rutgers; St. John’s; UVA; Vanderbilt

Recruitment outside OCIs:
Lavender Law; NEBLSA

Summer associate profile:
Our summer associate program is a critical part of our recruiting process. In hiring sum-
mer associates, we look for energetic, motivated candidates who demonstrate a high level 
of intellectual ability, curiosity, and creativity, as well as a strong interest in working in a 
collegial setting.

Summer program components:
During the program, summer associates receive meaningful work assignments in a variety 
of practice areas, as well as attend court, client meetings, drafting and negotiation sessions 
and closings. They are also given significant opportunities to work on a range of pro bono 
matters. Each summer associate is matched with one partner mentor and two associate 
mentors who review and provide feedback on assignments and guide them through the 
program. Working closely and socializing with partners, counsel and associates, our sum-
mer associates leave the program with a clear understanding of what Fried Frank can offer 
them as a place to begin their legal careers.

Org ID: 3840 2 Out Authorised by: ...............................................................................................   Date: ............................
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Gibbons P.C.
Largest US office: Newark

US offices: 8

International offices: 0

First-year salary: $150,000

Billable hours: 1,980 target

Summers 2020: no summer program

Revenue 2019: $101.1 million (+0.7%)

Partners made in 2020: 5

Famous for: litigation expertise; New Jersey 
presence; hiring judicial clerks

On chambers-associate.com...
• Get hired at Gibbons

• Interview with partner Peter Torcicollo

A litigation force to be reckoned with in New Jersey and beyond, 
Gibbons has baked up a practice that’s far from crummy.

LET’S get this bread – the firm founded in 1926 as 
Crummy & Rossbach has come a long way. Following 
decades of expansion (including a brand-new office 
opening in Red Bankin 2019), Newark’s Gibbons has 
built quite a presence. Peter Torcicollo, co-chair of the 
commercial criminal litigation department, tells us: 
“Gibbons is a one-stop shop for mid-sized companies in 
the Mid-Atlantic region. We’re handling sophisticated and 
high-value matters for Fortune 100 companies.” All the 
firm’s Chambers USA rankings span New Jersey; the 
highest recognition goes to the environment, labor and 
employment, and commercial litigation groups. 

In sync with the firm as a whole’s growth, Torcicollo 
says that “Gibbons presents its attorneys with tremen-
dous personal growth opportunities and nurtures them 
throughout their career to become successful, well-
rounded lawyers.”Such is Gibbon’s commitment to the 
well-being of its people that the firm’s been named 
among the nation’s best small or medium work places 
four years in a row by Great Place to Work – 96% of em-
ployees described the firm as a great place to work. “I 
look forward to coming into work every day,” an associate 
beamed. “The days fly by here and there’s always some-
thing new to sink your teeth into.”

Strategy & Future
Along with Newark, the firm’s largest offices are both 
in New Jersey – Trenton and the new Red Bank base. 
Peter Torcicollo explains the strategic plan behind the 
launch: “The opening of the Red Bank office is a continu-
ation of further integrating the central New Jersey area. 
The office will provide a presence for both current and 
potential corporate and high net worth individual clients 
and some of Gibbons’ most significant partners who are 
based in the area.” Torcicollo now suggests that “the firm 
has established a strong geographic footprint – going for-
ward we look to sustain our presence and focus on our 
current offices.” That doesn’t mean the firm’s practice 
won’t continue growing: “We have seen a huge uptick 
in environmental litigation, and the firm’s other practices 
all remain vibrant,” Torcicollo says. For the full interview, 
head to the firm’s Bonus Features on our website.

“The firm has established a strong 
geographic footprint – going forward we 
look to sustain our presence.”

The Work
Most associates on our list occupied the commercial & 
criminal litigation (CCL) or general corporate practice, 
dispersed between the New York and Newark offices. 
Other popular groups include products liability and real 
property. It’s worth noting that Gibbons hires entry-level 
litigation associates exclusively out of clerkships: “At-
torneys who have completed a clerkship or laterals who 
have experience in the practice are considered.” An as-
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Get Hired
Learn how to stand out from the crowd during 
the Gibbons hiring process: check out the Bonus 
Features on the firm’s profile at chambers-associate.
com.

signment partner divvies tasks out to juniors: depend-
ing on their schedules and capacities the staffing part-
ner will “call and update us on our assignments.”

Litigation is the largest department, with over 90 at-
torneys in the CCL group firm-wide. The practice cov-
ers antitrust, dispute resolution, bankruptcy, class ac-
tion and criminal defense, and media law. The biggest 
chunks are white-collar litigation and commercial work, 
including “a lot of environmental and legal malpractice 
cases.” Associates get to taste disputes of different 
flavors, and their own tasks are similarly varied: “I’ve 
written motions to dismiss and pretrial motions, attended 
witness interviews and depositions, and been involved in 
client conference calls.” Keen to emphasize their own re-
sponsibility, a second year told us they’d “written entire 
briefs already!” Common clients include “middle indus-
try players like real estate investors and large law firms,” 
while New York leans toward financial institutions. “Yes-
terday I was in court, today I am drafting documents in the 
office and tomorrow I have a deposition,” another inter-
viewee declared. “Partners go out of their way to make 
sure you get a lot of client contact.”

Litigation clients: Weeks Marine, University Hospital, In-
ternap. Represented the New Jersey Sports & Exposition 
Authority in an $8 million fraudulent concealment case 
following a personal injury suit. 

“Yesterday I was in court, today I am 
drafting documents in the office and 
tomorrow I have a deposition.” 
Gibbons’ smaller corporate practice houses 30 or so at-
torneys who combine traditional M&A and transactional 
work with more niche practices including solar energy 
finance, healthcare, distressed situations and early-
stage businesses. “We do a lot of projects work and even 
some corporate matters for the New Jersey government,” 

a source here told us. “I enjoy M&A deals as they’re not 
so stratified. On my last deal I did the first run-through, 
the markup and made all the necessary revisions.” Clients 
include Forbes 100 companies, such as pharmaceutical 
giants. 

Corporate clients: New York Power Authority, Frago-
men, MTAG Capital. Lead counsel to four national rental 
car brand operators on a P3 financing for a consolidated 
$500 million Rent-A-Car facility. 

Career Development
Training at Gibbons is mostly informal: “The answers are 
sitting right next to you, with your partner who’s had the 
experience.” There are formal CLEs available for juniors 
in all departments. A 2:1 partner to associate leverage 
means juniors are “often working on matters directly with 
partners” right off the bat. “In my first couple of months 
I attended depositions and client meetings, you’re given 
substantive work but aren’t thrown into the fire.”

“When hiring associates, they are looking 
to see who could make partner.”

For smaller firms especially, retaining talent is impor-
tant. “When hiring associates the firm is looking to see 
who could make partner,” interviewees suggested. There 
was some confusion as to how the process actually 
worked; associates’ annual evaluations provide “feed-
back on what you need to focus on, but the rest I am un-
sure about.” This aside, there were few complaints to be 
heard: “My career development has been nothing short 
of spectacular,” a particularly happy young Gibbon said. 

Pro Bono
A partner in the Newark office filters pro bono out to 
juniors via regular emails; the firm also hosts presen-
tations for “specific cases, outlining what is needed of 
associates.” Popular projects include the firm’s three 
clinics covering child custody, support and visitation for 
domestic violence victims; a veteran’s legal program; 
and the Expungement Clinic. Several interviewees had 
worked on the last of those; Gibbons hosts Volunteer 
Lawyers for Justice regularly in Newark. Juniors who’d 
worked on expungement cases outlined the process 
for us: “We attain the letter of deposition from the court 
and explain to the judge why the conviction should be 
expunged. Helping someone in need is a very gratifying 
experience.” Associates can count 50 hours of pro bono 
toward their annual billing target. 

Pro bono hours
• For all attorneys: 9,950
• Average per attorney: 54

Rankings in Chambers USA
Bankruptcy/Restructuring

Construction

Environment

Healthcare

Intellectual Property

Labor & Employment

Litigation

Real Estate

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 21 42
White 94 82
Black/African American 3 8
Hispanic/Latin American 3 3
Asian 0 7
Mixed/Other 0 0
LGBT 2 0

Hours & Compensation
Billable hours: 1,980 target

Associates from both the corporate and CCL groups 
told us that an average day runs from 9am to 6pm at 
Gibbons, with later finishes stretching to 8:30pm. “I can 
count on one hand the number of times I’ve stayed at the 
firm past 6pm,” one delighted litigator said. A colleague 
in corporate shared: “The latest I’ve wound up at the firm 
is 2am but that only happens once every two months.” 
Across the board, sources were happy that partners 
had their best interests at heart: “Once I was billing re-
ally high and a partner told me to take a step back and 
recharge.” There’s no formal flexible working policy, but 
we heard that juniors “hardly ever work weekends” and 
that the official three weeks of vacation available is “re-
spected” in practice. 

“I can count on one hand the number of 
times I’ve stayed at work past 6pm.”

Bonus allocation is a bit of a black box at Gibbons: 
“There’s not a huge amount of communication around 
bonuses,”sources noted. “I do know they are based on 
your reviews, and if you get a high review you fall into a 
high tier for a bonus.” A confident junior declared: “The 
system doesn’t concern me, I put the work in and know 
I’ll get my bonus. I’m a realist.” Some in Newark griped 
that “you could go across the river to New York and make 
more money,” but others had a rosier view: “We tend to 
work fewer hours than big New York firms, we have a 
good work/life balance.”

Culture, Diversity & Inclusion
“Gibbons is truly a place that cares for its employees,” 
another happy insider said. “There is so much kindness 
on display – if I need to whiz off and pick the kids up from 
school, I can.” Reports from Newark described the office 
as “family-oriented” as well as “conservative,” couching 
that “Newark is the firm’s hub and New York is much less 
buttoned up.” Management expects juniors to wear a 
suit to work four days a week – some felt this a bit old 
school, while others said that “when guests are at our 
firm they are impressed by how professionally we conduct 
ourselves.” Associates felt at ease when conversing with 
partners – “I call up partners and chat about any ques-
tions I may have” – and relationships between associates 
themselves were equally positive. “I’m good friends with 
all my colleagues, I’ve been to their weddings and they’ll 
be at mine,” one said. Interviewees took a lack of gener-
al well-being initiatives as a good thing: “We don’t have 
sleeping pods because no one is sleeping here.”

“When I was interviewing I was amazed 
by how many women partners there are.”

The firm hosts a family event around the holiday sea-
son where associates “bring their family to work for half 
a day to enjoy food and activities.” Other socials include 
associate mixer meet-ups, lunches and happy hours, 
some of which are run by Gibbons’ affinity groups. The 
women’s initiative scored good feedback, particularly 
from litigators. One recalled: “When I was interviewing 
I was amazed by how many women partners there are.” 
More concerned associates felt as though the firm’s 
numbers “don’t look great for ethnic minorities or wom-
en” – a 79% male and 94% white partnership is indeed 
disappointing. Niche practices like environment strug-
gle the most, partly due to an overall smaller headcount.

Progress has been made at entry level thanks to the 
firm’s hiring process. “We had a much more diverse as-
sociate class last year,” a corporate attorney told us. Gib-
bons’ diversity committee coordinates a much-touted 
‘clerkship to associate pipeline’ (or CAP), a program that 
prepares diverse law students for the clerkship hiring 
process. The firm’s attorneys conduct mock interviews 
and Q&A sessions with students; interviewees hoped 
that as Gibbons hires largely from clerkships, “one or 
two of those students will eventually come back here as 
associates. That’s the dream, but the pipeline has changed 
how we recruit in any case.”
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Gibson, Dunn & Crutcher LLP
Largest US office: New York

US offices: 10

International offices: 10

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 159

Revenue 2019: $2 billion (+9.9%)

Partners made in 2020: 13

Famous for: free-market system; East and West Coast 
presence; helping to overturn Proposition 8

On chambers-associate.com...
• Get hired at Gibson Dunn

• Interview with chair and managing partner Ken 

Doran

When it comes to colossal cases and dynamic disputes, this BigLaw 
behemoth has been there and Gibson Dunn that.

THERE were plenty of features of life at Gibson Dunn 
that our interviewees singled out for praise – the “diver-
sity” of work and the free-market work allocation sys-
tem were two notable ones. For one associate? “One of 
my favorite things is that I could get a pet!” Well, some 
may have managed to strike the balance between work 
and furry family, but it’s certainly not the lifestyle you 
associate with BigLaw – especially when a firm is raking 
in five-star work like Gibson Dunn is. Recent headline-
hitting cases have seen the firm represent actress Ash-
ley Judd in her lawsuit against Harvey Weinstein. It also 
acted for Facebook in a civil litigation arising from re-
ports of alleged misuse of user data by Cambridge Ana-
lytica. The firm has a weighty presence on the corporate 
side too, with deals often in the billions. So go carefully 
before you start picking out puppy names. 

“I’ve worked with every domestic office 
we have!”

The firm is rolling in top-tier rankings from Chambers 
USA – 27 to be exact. Nationally it’s considered among 
the best in antitrust, appellate law, corporate crime, 
FCPA work, outsourcing, real estate, retail, and securi-
ties regulation. At a regional level, it picks up most of its 

accolades in California, with New York and the District 
of Columbia also scooping a healthy number of rank-
ings. The firm has ten bases in the US, and cross-office 
work was fairly common among the juniors we spoke 
to. One litigator told us: “I’ve worked with every domestic 
office we have!” The firm has ten more offices overseas. 

It’s worth noting that intake sizes are pretty big at Gib-
son – nationally, summer classes can be made up of as 
many as 140 people (of course summer classes in indi-
vidual offices are much smaller than this). At the time 
of research, just over 40% of junior associates were in 
the New York office, and 35% were spread between the 
firm’s four Californian offices (LA accounted for over 
half of this number). DC took another 15%, and the re-
maining were divided pretty evenly between Dallas and 
Denver, with just a couple in Houston. 

Strategy & Future
Chair and managing partner Ken Doran tells us: “Our 
tech clients have been keeping us busy around the globe, 
especially with respect to privacy, IP and cybersecurity is-
sues. We’ve been handling worker classification issues for 
a number of clients in the gig economy, including Grub-
hub, Uber and others.” Specifically in the US, Doran high-
lights that “New York is our largest office and the primary 
financial center in the world, and California is a global 
leader in technology and media and entertainment, as it is 
the sixth largest economy in the world as a standalone. It 
therefore makes sense to continue to invest in those mar-
kets with a combination of organic growth and selective 
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lateral hiring.” The firm added a team of restructuring 
lawyers to its New York base in 2019. 

The Work
For associates, Gibson’s biggest draw was loud and 
clear: the free-market work allocation system. Rather 
than being assigned work, Gibson juniors are expected 
to go and find their own. “In first year, lots of people blast 
out emails saying: ‘I have an interesting deal, does anyone 
want to do it?’” Associates simply pipe up when an as-
signment catches their eye. “It’s a great way to explore 
the different areas you’re interested in,” associates said, 
but newbies had to be careful. “I’ve learned to overesti-
mate how long things take,” said one. “If something takes 
a second year an hour, it’ll probably take a first year five 
hours!” Another noticed that “laterals bill way too many 
hours in their first couple of months and have a miserable 
time.” Several offices such as San Francisco give asso-
ciates their first assignment to ease them in.

Two-thirds of the associates on our list were in the liti-
gation group. In California, the firm has achieved top-
tier rankings in four litigation categories, prompting one 
litigator to declare that “whatever you want to practice, 
you’ll be able to find it.” LA juniors told us the class ac-
tion group was currently active with cases arising from 
gig economies, which is an employment setup whereby 
workers contract with an organization for a short period 
of time. Over in San Francisco and Palo Alto, teams 
were busy with securities cases for new tech compa-

nies. The DC office handles a lot of appeals work, and 
in Houston you’ll find a lot of energy-related litigation. 
Between them, our interviewees had worked on prod-
uct labeling claims, DOJ investigations, appellate work 
and shareholder derivative actions, among other cases. 
Overall, juniors were pleased with their responsibilities, 
with one highlighting the “unexpected” opportunity to 
write the first draft of a Supreme Court amicus brief. 
It wasn’t always so glamorous though, as one recalled 
working “with a very hands-off partner” on an “intensely 
stressful” discovery case that involved “filing every day 
– it was a lot of late nights!” Juniors were also expected 
to handle signature packets, create closing binders, and 
help with fact finding on white-collar investigations.  

Litigation clients: Facebook, Nike, Chevron. Represent-
ed the founders of Tinder seeking billions of dollars in 
damages from its parent companies in a breach of con-
tract and tort action. 

“Anything from big pharma deals to 
venture capital.”

Under a quarter of juniors were in the corporate group, 
which handles “anything from big pharma deals to ven-
ture capital.” An LA junior explained that starting out, 
“I was getting a pretty even mix of M&A, finance, private 
equity and fund formation.” Newbies may also do capital 
markets, venture finance, restructuring, project finance 
and securities work.Sources said it’s common for as-
sociates to eventually choose to focus on one practice 
area and “shut off” others. There are also variations by 
office. Dallas for example has a focus on private M&A 
with a bit of capital markets. Associates reported a 
fair amount of cross-practice collaboration, especially 
when clients needed specialist advice such as IP. Firm-
wide, deal teams often only consist of an associate, 
partner and of counsel, which meant that associates 
were pretty happy with the responsibilities they were 
given. Across offices there was plenty of client contact, 
with some associates speaking with clients daily: “I’ve 
been pleasantly surprised with how early my interactions 
have been.” Other day-to-day tasks included due dili-
gence, drafting ancillary documents and “taking a crack 
at feature documents like purchase agreements.” 

Corporate clients: PepsiCo, General Electric, Barnes & 
Noble Education, 21st Century Fox, Visa, mining company 
Nevsun Resources. Represented software company VM-
Ware in an exchange of stock with shareholders valued 
at $21.7 billion. 

The real estate team handles acquisitions, dispositions 
and developments of large portfolios, with high-end 
lenders and investment firms featuring regularly on the 
books. The California bases are known for their land use 
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Women 21 46
White 88 75
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Asian 7 13
Mixed/Other 1 2
LGBT 2 7

and development practices, while the New York team 
does a lot of dirt work. We heard from associates who’d 
worked on matters rangingfrom “the disposition of com-
mercial assets of an office building in Texas” to the sale 
of “a multifamily apartment building in California.” Asso-
ciates found the work within each transaction satisfac-
torily varied: “I did one matter which involved a joint ven-
ture negotiation, loan documents and a REIT – everything 
imaginable happened on that deal!”

Real estate clients: Deutsche Bank, WeWork, Apollo 
Global Management, Hudson Pacific Properties, JP Mor-
gan. Advised private equity firm MSD Partners on the 
$600 million acquisition and financing of a Waldorf As-
toria resort. 

Career Development
Training at Gibson can vary office to office. Public 
speaking training for the San Francisco juniors got 
rave reviews: “It was probably the best training I’ve ever 
had!” A DC associate praised “a modern twist” on sexual 
harassment training in the wake of #MeToo: “We talked 
about the problems if people overcompensate. For exam-
ple, if a male partner stopped inviting female associates 
to get-togethers because they’re concerned it may appear 
improper, they’d be excluding women from professional 
opportunities.” There are also office mentoring groups 
to support associates.

Juniors in several offices had seen the firm help associ-
ates move in-house to one of the firm’s clients. A firm-
wide professional development department is on hand 
to advise associates on such matters, with members sit-
ting in the New York, DC and LA offices. There’s even a 
dedicated ‘outplacement’ adviser for those who leave 
the firm. Our interviewees weren’t crystal clear on the 
route to partnership at Gibson, but a DC associate said 
the firm did put on a ‘path to partnership’ advice talk. 

Hours & Compensation
Billable hours: 1,950 soft target

Sources appreciated that the firm’s soft billing target 
“isn’t hard and fast in your first two years.” Most of our 
sources billed around 45 hours a week, but you can 
be sure that they spent more time than this actually 
working. A lot of cross-office work meant that time dif-
ferences also factored into schedules. LA attorneys, 
for example, start getting emails from 6am and were 
often on calls from 7am when working with New York. 
It was very common for people to go home for dinner 
with their family before signing back on. Salaries and 
bonuses are lockstep at Gibson, which associates were 
generally happy about: “It would be a cutthroat environ-
ment otherwise.” 

Diversity & Inclusion
This year the firm launched an annual diversity and in-
clusion scholarship offering 2Ls a place on its summer 
program – 13 scholarships were awarded in 2019. This 
will probably be welcome news to some of our sources, 
who felt there was room for improvement. 

“They definitely encourage people with 
family to have a successful career.”

Associates, however, were impressed with the firm’s 
LGBTQ representation: by way of example, the num-
ber of openly gay women at the firm grew from nine to 
22 over the last five years. Associates also praised the 
firm’s stance on allowing parents flexibility to take their 
children to appointments when needed. Parents return-
ing from paternity or maternity leave are eased back 
in to firm life with a three-month transition period, so 
they’ll still be eligible for a full bonus if they meet 75% 
of their usual billables in that time. These factors left 
associates feeling that “they definitely encourage peo-
ple with family to have a successful career.”

Sources across offices agreed, however, that “from 
senior associate level upward there are very few women.” 
Gibson isn’t Mansfield-certified but associates got the 
impression “the firm is trying to hire more women and 
minority partners.” At an informal level, the LA folks re-
cently followed the New York office’s lead by starting 
a diversity book club, at which junior associates led a 
discussion about a social issue: “Those voices are em-
braced, welcomed and promoted.” 

Culture
Associates thought the firm’s free-market system was 
another major shaping factor of the firm’s culture: “It 
sounds corny, but it means partners have to be nice to 
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associates otherwise nobody will work with you!” Inter-
viewees added that it’s no coincidence that the matters 
that take the longest to staff are often the ones run by 
people who’re considered a bit more “difficult” work 
with among juniors. 

And although Gibson is, like plenty law firms, full of 
“type-A personalities,” associates saidpeople still help 
each other out. Some lucky associates even ended 
up with a ‘group dad’ who looks out for the team: “He 
noticed two people had overextended themselves so he 
took them each off a deal so they didn’t burn out.” Others 
praised the lack of hierarchy: “I don’t feel like the senior 
associate is my superior; we’re friends getting things done 
together.”

Socially, some reported being invited to a partner’s 
home to meet a client they’d worked with, “so they can 
put a face to the name.” More informally, the social life 
varied by group and office. Some associates had regu-
lar happy hours while others said “it’s not social outside 
the office.” The corporate and litigation groups in New 
York hung out regularly, and every office has some kind 
of budget for lawyers to go out for coffee or a meal 
together. LA has a Take a Partner to Lunch budget for 

new associates to get to know partners, for example. 
Other locations provide budgets for associates to take 
out new joiners. “Today we’re going to lunch with a part-
ner with a budget from the firm to celebrate a transaction 
finishing,” one associate told us.

Pro Bono
Associates can bill all of their pro bono hours, which left 
our sources with the impression that “the firm knows 
there’s inherent value in pro bono.” We heard one junior 
got to argue an appeal in the federal circuit court. The 
firm does a lot of immigration work, including asylum 
and specialty juvenile immigrant cases. Attorneys can 
get involved with any matter regardless of which de-
partment they’re in; a corporate associate, for example, 
reported working on privacy and immigration cases. 
Weekly emails advertise pro bono opportunities, but 
associates are also encouraged to start their own pro 
bono projects – one helped a veteran to build his own 
nonprofit company. 

Pro bono hours
• For all (US) attorneys: 118,284
• Average per (US) attorney: 105.1
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Head Office: Los Angeles, CA

Number of domestic offices: 10

Number of international offices: 10

Worldwide revenue: $2,008,334,000

Partners (US): 336

Associates (US): 783

Contacts

Main recruitment contact:

John O’Hara, Chief Recruiting Officer
(JOHara@gibsondunn.com)

Hiring partner: Perlette Michèle Jura

Diversity officer: Zakiyyah Salim-Williams

Recruitment details

Entry-level associates starting in 2020: 113

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 9, 2Ls: 152

Summers joining/anticipated 2020 split by 
office: Dallas: 9, Denver: 6, Houston:

8, Los Angeles: 30, New York: 49, Orange 
County: 10, Palo Alto: 5, San Francisco: 8, 
Washington, DC: 42 

Summer salary 2020:

1Ls: $3,653.85

2Ls: $3,653.85

Split summers offered? Yes

Can summers spend time in an overseas 
office? No

Gibson, Dunn & Crutcher LLP
333 South Grand Avenue, Los Angeles, CA 90071

Tel: 213 229 7000   Fax: 213 229 7520 Facebook: GibsonDunnCareers
Email: johara@gibsondunn.com Instagram: 
Recruitment website: www.gibsondunn.com gibsondunnandcrutcher
LinkedIn: Gibson, Dunn & Crutcher LLP

Main areas of work
Gibson, Dunn & Crutcher is renowned for both its litigation and transactional work. 
Major practice groups include antitrust, artificial intelligence, betting and gaming, capital 
markets, class actions, environmental, electronic discovery, information technology, 
intellectual property, labor & employmnet, media and entertainment, mergers and 
acquisitions, privacy, cybersecurity, and consumer protection, securities, transnational 
litigation, and white collar defense. The firm is especially known for its appellate work, 
particularly in the US Supreme Court.

Firm profile
Gibson, Dunn & Crutcher is a full-service global law firm, with over 1,350 lawyers in 
20 offices worldwide, including ten offices in major cities throughout the United States 
and over 235 lawyers in their London, Paris, Munich, Beijing, Brussels, Dubai, Frankfurt, 
Hong Kong, Singapore and São Paulo offices. The firm is recognized for excellent legal 
service and its lawyers routinely represent clients in some of the most high-profile 
litigation matters and complex transactions in the world.

Recruitment
Law Schools attended for OCIs in 2020:
Berkeley, Chicago, Colorado, Columbia, Cornell, Duke, Fordham, George Washington, 
Georgetown, Harvard, Houston, Irvine, Loyola, Michigan, NYU, Pennsylvania, 
Pepperdine, San Diego, SMU, Stanford, Texas, UCLA, USC, Vanderbilt, Virginia, Yale.

Recruitment outside OCIs:
The firm accepts applications from students and graduates from all law schools and not 
solely from those listed above.

Summer associate profile:
Gibson Dunn’s summer program is the primary means through which new lawyers 
become a part of our firm. Each summer, Gibson Dunn brings together approximately 
135 of the most accomplished, ambitious, and personable students from the top law 
schools across the nation, providing them with real involvement in the high quality 
legal work that our firm does every day. Summer associates are involved directly in the 
firm’s representation of its clients, maximizing their exposure to the practical aspects of 
lawyering. In addition to interesting client work and substantive training programs, the 
summer program includes many unique social activities that give summer associates the 
chance to make lasting connections with each other and the lawyers of the firm.

Summer program components:
The firm provides significant and substantive training to its select group of summer 
associates. Each summer associate receives detailed feedback on the projects that they 
perform plus numerous formal training programs.
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Goodwin
Largest US office: Boston

US offices: 7

International offices: 6

First-year salary: $190,000 

Billable hours: 1,950 target

Summers 2020: 81

Revenue 2019: $1.33 billion (+11%)

Partners made in 2020: 25

Famous for: big deal in Boston; tech and life 
sciences practice; rich history

On chambers-associate.com...
• Get hired at Goodwin

• Becoming a lawyer in life sciences

• Becoming a lawyer in private equity

• Becoming a technology lawyer

Looking for a modern firm doing good work with a winning spread of 
specialist practices? Tech this out…

SOME firms attract talent with decades-old prestige 
and a plethora of historical achievements. Boston-born 
Goodwin has its fair share of those – litigating after the 
sinking of the Titanic, appearing against Nazis in the 
Nuremberg Trials, and appointing the first female chair-
person and managing partner of an AmLaw100 firm 
–  but in 2020 it stands out from the crowd with an ultra-
modern practice. “A lot of tech-leaning firms are based in 
Silicon Valley, but Goodwin has grown its practice in the 
last ten years to compete with those firms – it’s pretty im-
pressive,” a junior remarked. Goodwin-terviewees based 
in the Valley were also bowled over: “I came out of office 
after the callback and was ready to start the next day.”

The firm’s largest offices are in Boston and New York; 
you’ll also find Goodwin attorneys in San Francisco, 
Silicon Valley, Los Angeles, DC and, as of 2019, Santa 
Monica. “It’s been interesting to see the evolution of the 
practice in California. The tech work at Goodwin comes 
with a very different culture to finance-focused firms,” 
we heard. Chambers USA awards Goodwin strong na-
tionwide rankings for life sciences and emerging com-
panies work, but tech’s not the whole story – the firm 
also shines for corporate, financial services regulation, 

investment funds, and leisure and hospitality. Boston’s 
HQis the best state-level performer, scoring top rank-
ings in Massachusetts for banking, corporate/M&A, em-
ployment, IP, litigation, private equity, real estate, and 
tax.

Strategy & Future
Goodwin is “constantly looking toward the next emerg-
ing trend,” interviewees told us. “They like their cutting-
edge discoveries, which have recently included cannabis 
law and biosimilar litigation.” The firm has also kept 
things fresh on the branding front –  after shaving off 
the ‘Procter’ from its letterhead in 2016, “they adopted 
the appearance of a cooler and more modern tech firm as 
opposed to an old and stodgy BigLaw outfit.” Part three of 
the drive to the future has been international expansion: 
following successful 2015 openings in Frankfurt and 
Paris, Goodwin set up shop in Luxembourg and English 
university city Cambridge in 2019. Follow our social me-
dia and keep an eye on the firm’s online profile for the 
latest updates.

“…constantly looking toward the next 
emerging trend.”

The Work
Junior associates start life at Goodwin as generalists in 
litigation or the business law group. Business law as-
sociates typically take two years to decide where to 
specialize; it’s often three years for litigators. All the 
firm’s offices have Attorney Development Managers “to 
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act as a conduit between incoming assignments and jun-
ior and mid-level associates. They’re in charge of divvying 
out assignments and managing workflow.” Over time, as-
sociates build relationships with partners and can take 
more work directly from them.

Industry-focused units in the business law group in-
clude private equity, tech and life sciences, and real 
estate investment. “Tech is a huge part of all the prac-
tices, especially in the Silicon Valley office,” insiders 
said. Generalists were over the moon “working on dif-
ferent matters every day across different practices every 
couple of months. Whether you’re junior or mid-level, 
Goodwin trains you to become a deal life-cycle attorney.”  
New York is more finance-facing than other bases; 
one junior who’d focused on capital markets described 
their time spent on “formations of new companies, ven-
ture capital work, IPOs and general day-to-day corporate 
governance.” Another outlined their progression over 
time: “The first year is spent learning how things work, 
for example on due diligence and document review. In the 
second year, you then start to draft financing documents 
and get more challenging matters to work on.” That said, 
sources said: “Even within the first year, we have contact 
with the clients – we’re not just pushing paper.”

“Even within the first year, we have 
contact with the clients – we’re not just 
pushing paper.”
The tech and life sciences group, making up a hefty 
chunk of the transactional practice in its own right, 
splits into two sides – no prizes for guessing those are 
a tech side and a life sciences side. Boston does a fair 
bit of both, as does New York and the California offices 
–  expect to do more life sciences in DC, especially from 
a regulatory perspective. Goodwin’s business law de-

partment is generally “trying to adapt and get ahead of 
trends in the market.” Recent examples include working 
on direct listings (alternatives to IPOs) and the creation 
of incubators to keep up with the latest hot practices, 
like cannabis law.

Business law clients: Slack Technologies, Frazier 
Healthcare, Brightcove. Advised experience manage-
ment firm Qualtrics on its $8 billion sale to European 
software giant SAP.

Litigators can dip their toes into anything from white-
collar litigation and general commercial disputes to 
“financial consumer services, IP and appellate cases.” In-
terviewees in New York alone dabbled in the “securities 
and white-collar groups, IP litigation and specialty litiga-
tion – under which falls employment, appellate and prod-
uct liability. There are also antitrust, global trade, financial 
institutions (FIN) and energy and environment practices.” 
There’s a similar variety on offer in Boston, albeit with 
more pharmaceutical clients – juniors worked on FIN 
cases, employment and contract disputes, derivatives 
suits and even litigation arising from problems with hip 
implants. Heading into 2020, expect the biosimilar liti-
gation practice to grow – “it’s anticipated to be the next 
big wave of litigation.” Goodwin’s reputation attracts 
top-ticket pharmaceutical and tech clients, and juniors 
pointed out that “big rich companies don’t pay to speak 
to second or third years.” Our sources instead focused 
on drafting “a range of documents, from summary judg-
ments to motions.” Restrictions on client contact didn’t 
leave them too disappointed: “We do get involved in re-
ally interesting cases and work on cross-office deals.”

Litigation clients: President and Fellows of Harvard 
College, Citibank N.A, Gillette. Represented the Indian 
Institute of Technology, Kharagpur, in $75 million+ trade 
secret and commercial litigation proceedings related to 
foreign sovereign immunity and Indian contract law.

Career Development
When it came to career development and training at 
Goodwin, interviewees mostly talked about the Junior 
Associate Training Series – for better or worse. “They 
reviewed the training recently after juniors raised a cou-
ple of grievances, and it’s now actually quite useful for a 
first year with intensive sessions,” sources in Boston said. 
“The training then slows down and picks back up around 
fourth and fifth year.” The Series is divided into two 
streams tailored to the needs of business and litigation 
associates respectively; we heard that some group-
specific training is not mandatory and “once you’ve been 
here six months, you can get too busy. People do stop go-
ing.” Some stuck with it: “I’ve done helpful sessions,” one 
said, “such as training from a writing coach twice every 
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year.” Introductory sessions for first years are followed 
by more intensive tutorials with senior associates and 
partners. Goodwin also runs a popular leadership train-
ing development program for attorneys who are step-
ping into management roles as they become more sen-
ior.

“There have been some helpful sessions, 
such as training from a writing coach 
twice every year.”
Interviewees also praised partners for providing sup-
port and encouragement for career movers, even if that 
meant leaving Goodwin. “The vast majority of exits are to 
in-house roles at clients,” which helps explain why “part-
ners are super encouraging and vouch for you to go. As-
sociates also go into government, often with the Depart-
ment of Justice, but we don’t see many people lateraling 
to other BigLaw firms.”

Culture
“The culture and atmosphere” were crucial parts of 
the Goodwin glue that kept associates eager to stick 
around. What this means in practice came down to a 
simple motto: “We’re humble, but we hustle.” Examples 
from juniors included occasional phone calls from a 
partner to an associate, directly praising them for a 
good job done. Juniors were roundly impressed with 
the attitudes of senior attorneys: “One thing that stands 
out is that partners will roll up their sleeves and get to 
work with you. They’re more than happy to get on with 
completing site checks while juniors are busy with filings, 
that’s exemplary behavior.” Feedback from Silicon Val-
ley chimed with voices in New York and Boston: Califor-
nians told us: “It doesn’t matter that Goodwin is an East 
Coast-founded firm, the culture is consistent throughout.”

Each office finds the time amid the hard work to let 
their hair down, whether that’s for “coffee and dough-
nuts with the head of the practice group in Boston” or 
monthly pizza parties. One litigator reminisced of “get-
ting a great order back on a preliminary injunction, and to 
celebrate, the office went out on a field trip for celebra-
tory cocktails in the summer. We were told to take off for 

the day – it was so uplifting.” If you happen to be a sucker 
for karaoke, we hear that New York is the place to be…

Diversity & Inclusion
Firm-wide feedback on diversity was largely positive. 
Building upon the women’s initiative (Women at Good-
win), CRED (Committee for Racial and Ethnic Diversity) 
and LGBTQ initiative (Pride at Goodwin), the firm joined 
the newly-founded Move the Needle Fund. “It’s a big 
deal: just a handful of firms are working together with 
in-house counsel to develop certain goals which are then 
supposed to be met in five years’ time.” The overall focus 
of the movement is addressing the disparity between 
the diversity of graduating law school classes and eq-
uity partnerships at firms. Interviewees reckoned the 
program “is ambitious, but I think we’re heading in the 
right direction and it’s an exciting time to be at Goodwin.”

“Senior leadership is involved… and they 
really want to hear what’s going on at the 
bottom.”
There’s also been more focus put on well-being at the 
firm, and our sources appreciated the introduction 
of a reverse mentoring program. “Senior leadership is 
involved in this, and they really want to listen and hear 
what’s going on at the bottom,” one said. “My mentor 
asked me what changes needs to be made to make a 
diverse attorney feel comfortable in a working environ-
ment.” Goodwin has also recently adopted an unlimited 
vacation policy for associates; “we’re highly encouraged 
to take a two-week consecutive vacation.”

Hours & Compensation
Billable hours: 1,950 target

Unlimited pro bono counts, as does 25 hours set aside 
for educational opportunities like “attending a trial or 
shadowing a cross-examination.” The majority of jun-
iors reckoned it’s “easy to hit 1,950 based on our current 
workloads, and teams are leanly staffed so there’s more 
than enough work to go around for the year.” Goodwin-
ners praised their firm “for always keeping to market 
salaries and communicating well with associates about 
increases,” but some were less enthusiastic about how 
bonuses are handled. “It’s a very mysterious process: the 
firm has to see how many people hit the target and ana-
lyzes the firm’s income before deciding how much to hand 
out,” they explained. “Nobody knows how much you need 
to go over the target to get an additional bonus, but if you 
hit 1,950 you definitely get the listed bonus.”

“…easy to hit 1,950 based on our current 
workloads.”
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As at other firms, the Boston and NewYork offices come 
with busier timetables, and if you’re looking for earlier 
finishes, look to DC or the West Coast. “The worst pos-
sible case scenario is that I get in around 7:30am and 
don’t leave the office till 11:30pm,” a Bostonian told us. 
“Normally I’ll come in at 8am and log off by 6pm.” Remote 
working to keep on top of things is common, as is mov-
ing between Goodwin’s offices in California. “Attorneys 
often move to and from San Francisco and Silicon Valley– 
they’re really treated as just one office.”

Pro Bono
Goodwin encourages all its attorneys to log 50 pro bono 
hours a year – put that together with unlimited pro bono 
toward billables, and you get enthusiastic juniors. Op-
portunities range from expunging rap sheets, immigra-

tion and asylum cases to monthly DACA clinics. New 
Yorkers worked with organizations advising transgen-
der clients on name changes and gender status on legal 
documents; “we also help the New England Innocence 
Project to revive petitions for the wrongfully imprisoned 
as well as writing amicus briefs opposing challenges 
brought against Obamacare.” Over in Boston, associates 
worked with the Massachusetts-based Chelsea Collab-
orative helping Latinx immigrants settle into everyday 
life. “We also collaborate with national organizations like 
Kids in Need of Defense and the ACLU,” they said. “It’s 
interesting to do pro bono work from outside of your own 
practice.”

Pro bono hours
• For all US attorneys: 70,832
• Average per US attorney: 65.5
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Largest Office: Boston, MA

Number of domestic offices: 7

Number of international offices: 4

Worldwide revenue: $1.198 billion

Partners (US): 335

Counsel (US): 105

Associates (US): 538

Contacts

Main recruitment contact: Ashley Nelson, 

Director of Talent Acquisition, Legal; 

Associate & Professional Track Hiring

See the full list of office-based recruiting 

contacts on our website 

Hiring partner: Emily Rapalino, 

National Hiring Partner 

Diversity officer: Bernard Guinyard, 

Director of Diversity & Inclusion

Recruitment details

Entry-level associates starting in 2020: 69

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 0, 2Ls: 89

Summers joining/anticipated 2020 split 

by office: Boston: 27, New York: 30, 

Washington, DC: 7, Los Angeles: 3,

San Francisco: 12, Silicon Valley: 9, 

Hong Kong: 1

Summer salary 2020:

1Ls: $3,653.84/week

2Ls: $3,653.84/week

Split summers offered? No

Can summers spend time in an overseas 

office? Case-by-case

Goodwin
100 Northern Avenue Boston, MA 02210

Tel: 617 570 1000 Twitter: @goodwinlaw   
Email: legalrecruiting@goodwinlaw.com Facebook: JoinGoodwin
Recruitment website: www.goodwinlaw.com/careers/law-students Instagram: join_goodwin
Linkedin: company/goodwin-law

Main areas of work
Corporate-based practices: private equity, real estate industry (REITS, real estate capital mar-
kets, M&A), technology and life sciences, financial industry, intellectual property transactions 
and strategies, tax.
Litigation-based practices: financial industry, securities, white collar and business litigation, 
speciality litigation (antitrust, appellate, energy and environmental, global trade, labor and 
employment, products liability and mass torts).

Firm profile
Goodwin is a Global 50 law firm with offices in Boston, Frankfurt, Hong Kong, London, 
Los Angeles, New York, Paris, San Francisco, Santa Monica, Silicon Valley and Washington, 
DC. Excelling at complex and sophisticated transactional work and precedent-setting, bet-
the company litigation, the firm combines in-depth legal knowledge with practical business 
experience to help clients maximize opportunities, manage risk and move their business 
forward. The firm hires talented, motivated people committed to excellence, innovation, 
collaboration and client service and believes that every lawyer and staff member deserves 
a supportive, meritocratic environment in which people of all backgrounds are given the 
opportunity to excel and thrive. Through an extensive and long-standing pro bono program, 
legal staff is encouraged to assist those unable to afford legal representation.

Recruitment
Law Schools attending for OCIs in 2020:
American University, Berkeley, Boston College, Boston University, Brooklyn, Columbia, 
Cornell, Duke, Emory, Fordham, George Washington, Georgetown, Harvard, Howard, 
Loyola Law School (Los Angeles), McGill, Northeastern, Northwestern, NYU, Santa Clara, 
Stanford, Suffolk, UC Davis, UC Hastings, UCLA, UNC, University of Chicago, University 
of Connecticut, UC Irvine, University of Michigan, University of Pennsylvania, University of 
Texas, USC, UVA, Vanderbilt, Washington College of Law, William & Mary, Yale.

Recruitment outside OCIs: 
Bay Area Diversity Career Fair, Boston Lawyers Group, Boston Job Fair, Lavender Law 
Career Fair, Law Consortium (SF of DC), Loyola Patent Law Interview Program, NEBLSA 
Job Fair, Southeastern Minority Job Fair.
Goodwin’s Asia Track program is designed for summer associates who have a particular 
interest in pursuing a legal career in Asia. Native fluency in Mandarin Chinese is required. 
The Asia Track summer program involves spending eight to ten weeks in one of our US 
offices and two to three weeks in our Hong Kong office.

Summer associate profile:
Goodwin hires summer associates with exceptional academic records, demonstrated leader-
ship abilities and excellent written, verbal and interpersonal skills.

Summer program components:
Goodwin’s summer program provides summer associates with a realistic work experience 
mirroring that of a junior associate. We work closely with summer associates to understand 
their interests and provide opportunities to work on a broad range of assignments.  Summer 
associates are encouraged to observe client meetings, court hearings, depositions, negotiations 
and attend practice area meetings. We provide leading litigation and business law training pro-
grams throughout the summer. Through our adviser program, summer associates are paired 
with partners and associates to help them integrate.

Org ID: 3620 3 Out Authorised by: ......................................................................   Date: ............................
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13920
Lawyers per state

Goulston & Storrs
Largest US office: Boston

US offices: 3

International offices: 0

First-year salary: $190,000

Billable hours: 1,850 target

Summer 2020: 8

Revenue 2019: undisclosed

Partners made in 2020: undisclosed 

Famous for: real estate expertise; pleasant culture; 
focus on developing associates 

On chambers-associate.com...
• Get hired at Goulston

• Interview with co-managing director William Dillon

• More on career development

First things first, Goulston’s the realest when it comes to all things real 
estate – and not just in its home city of Boston.

“IT’S one of the best places to practice real estate law 
in Boston!”  exclaimed one source when describing 
their motivations for joining Goulston & Storrs. Many 
others were also drawn to the firm by their interest in 
all things property, with this interviewee revealing that 
they’d “set my eyes on Goulston early on.” Locking eyes 
on G&S for this reason was clearly a wise move, consid-
ering its status in Chambers USA: the firms stands atop 
of the Massachusetts legal market for its real estate 
expertise, but it also pulls in high rankings for its bank-
ruptcy/restructuring and environment know-how in the 
state. Further afield, G&S shines in the nation for its re-
tail sector capabilities, but also features in the rankings 
for its handling of matters in the leisure and hospitality 
arena. Its further two domestic offices in DC and New 
York are also recognized for their real estate clout. 

The other main reason why juniors joined was G&S’s 
cultural reputation. “In law school it was known to be a 
firm with a good culture,” recalled one interviewee, with 
another highlighting that “now I’ve been here for a while 
they do hold true  [to what the firm says about its cul-
ture] –they do care about you.” We’ll explore the reasons 
for this healthy culture later, but in the meantime this 
source neatly summed it up as “the type of environment 

that really fosters relationships among the people inside 
the firm.”

The Work   
G&S’s real estate practice housed most of the juniors 
on our list; the litigation and corporate groups took on a 
handful, while tax and private client took on one apiece. 
Each practice has its own work allocators who divvy out 
assignments, especially in the beginning: “They keep an 
eye on our hours, but once you’re settled work allocation 
is much more relationship based.”  Both the real estate 
and corporate practices have a secondment program 
for newbies: “First years in the program are sent to a pri-
vate equity client to work in-house for six months – it’s a 
great experience.”

Sub-specialties within the real estate practice include 
environment; workouts & restructuring; and develop-
ment, land use & zoning. Many of the RE attorneys are 
based in Boston, but in the New York office there are 
also some interesting specialties, such as work on mul-
tifamily, retail, cultural and medical projects. A Boston-
based junior explained:  “We do a mix of transactional 
and development work, both on the lender and borrower 
sides of deals.” Most juniors had spent some time work-
ing for developers within Boston: “I’m working on an ac-
quisition where our client is redesigning an asset to make 
it more profitable. My role involves drafting the closing 
documents, reviewing opposing counsel drafts and comb-
ing through the purchase and sales agreements.”  G&S 
likes to staff matters leanly: “Typically, I’m staffed with 
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Get Hired
Find out what’s in Storrs during Goulston’s hir-
ing process by visiting the firm’s online profile at 
chambers-associate.com.

one other associate and a partner on all matters,”  one 
source beamed.  “What’s nice about Goulston,”  another 
added, “is that they’ve done a great job at involving me in 
the client relationship and the client team.”

Real estate clients: AvalonBay Communities, Beacon 
Capital Partners, Boston Properties. Represented Bell 
Partners on many acquisition and financing deals involv-
ing apartment and multifamily developments across vari-
ous states. 

The work in litigation is “generally divided up into each of 
the firm’s specialty areas, including real estate, IP, trusts 
& estates, malpractice and employment litigation.” During 
their first few years, litigators picked up work from a va-
riety of areas within the practice. “When you get toward 
the end of your fourth year the type of litigation work you 
do narrows down,” one source explained. On the real es-
tate side, “usually we deal with commercial clients. We re-
cently worked on an interesting dispute over a large com-
mercial building; it got to the eve of the construction work 
beginning and there were literally bulldozers outside!” On 
matters like this, juniors can be paired with just a part-
ner: “I was really in the thick of it, which was a lot of fun. I 
was interviewing key witnesses and drafting a significant 
part of our brief.”  Interviewees went on to explain that 
on trust and estates work G&S represents individuals, 
while on employment matters employers are typically 
on the roster, and on malpractice cases other law firms 
are common clients.  “I would say on average I would 
have a meeting with a client at least every two weeks or 
so,” one litigator happily relayed. 

Litigation clients:  Mugar Enterprises, Simon Property 
Group, America’s Test Kitchen. Represented the last of 
these during a case against its former CEO, who was ac-
cused of misappropriating confidential information upon 
their departure. 

Career Development    
A low partner-to-associate ratio meant that part-
ners  “take a long-term approach and invest in their at-
torneys; the idea here is to develop talent in-house and 
keep you.”  This intention was borne out from the very 
beginning: “I thought it was really special that in my of-
fer letter it stated that I would be considered for the 
partnership on a certain date in a certain year. As they 
were hiring me, they were also considering me for future 
partnership. It made me feel more like a crucial member 
of the team.”   Other interviewees felt that partnership 
was “attainable” at G&S, with this interviewee comment-
ing that “they’re very transparent about what’s expected 
at each level.”  A partnership review process begins in 
the fifth year, and around the ninth year “decisions about 
partnership crystallize.” 

Hours & Compensation  
Billable hours: 1,850 target

There’s a ‘soft’ billing target at G&S, but how soft is 
soft? “Really soft,” one interviewee emphasized. “There 
is no pressure and it [the target] is not a point of empha-
sis, but people do still work really hard.”  In corporate, 
working days can stretch to 14 hours “when a deal is in 
full force,” while a source in real estate regularly billed 
12-hour days: “A lot of people do the same but they leave 
and work from home in the evening; I’d prefer to stay and 
separate home from the office.” Associates in litigation 
also found that their schedules fluctuated, depending 
on the course of busy trials:  “Some days I work from 
10am until 4pm, while on others I’ve worked from 8am to 
1am.”  Nonetheless, interviewees tended to agree that 
G&S’s overall approach to hours was healthy, with this 
source stating that “it’s different from other firms in that 
there’s respect for outside obligations.”

“We are not trying to facilitate any 
internal competition.” 

Others felt that this approach was reflected in the com-
pensation structure. Bonuses are not handed out at 
G&S, which was deemed to have a “positive influence” on 
the culture among juniors by one source, while another 
added: “We are not trying to facilitate any internal com-
petition. Everyone works the hours they work, and there 
is an understanding that we have an outside life!”  This 
interviewee concluded that they’d  “much rather have 
this attitude toward billables than a bonus.” Base salaries 
are lockstep and market for the first three years, but 
come year four “salaries are based on your contribution 
to the firm,” so a more competitive edge may materialize 
in later years.

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Environment

Labor & Employment

Leisure & Hospitality

Litigation

Real Estate

Retail

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 25 48
White 98 77
Black/African American 0 5
Hispanic/Latin American 1 5
Asian 1 11
Mixed/Other 0 2
LGBT 4 7

Culture
There’s a strict “no jerks policy” at G&S (which is reas-
suring), and associates get on more like friends as op-
posed to colleagues. “Sometimes I have to shut the door 
to my office to stop people from coming in for a chat!” an 
associate chuckled. Another highlighted that  “one 
of the reasons I came here was because of the culture. 
It’s very friendly and homely – everyone knows your 
name and talks to you like you’re going to be here for-
ever!” The Boston HQ is the hub for many of the firm’s 
social events. This source enthused:  “We’ve done boat 
cruises, ax throwing, ice-skating and cooking classes. 
It’s fun but not overly hectic – the firm is still very much 
family-friendly.” Even the partners loosen their ties from 
time to time: “At the end of the year in each of the offices 
a partner hosts a house party – the ones in DC and Boston 
have had great turnouts!” As for New York, we detected 
an air of gratitude: “This office is relatively new and most 
people here have lateraled in. Most of us have come from 
more unforgiving environments and appreciate the human 
culture here!” 

Strategy & Future   
Maintaining this culture was felt to be an important 
strategic point, especially when hiring: “They interview 
people one by one and add people to the firm one by one. 
They look for the type of people who will thrive in this 
culture and fully understand it.” Bill Dillon, co-managing 
director at Goulston, gave us an overview of the firm 
new recruits will join: “We are an AmLaw 200 firm with 
a national practice, based in three cities focusing on four 
core areas of practice - corporate, litigation, private client 
and real estate.” Over the past 12 months, the firm has 
continued to direct its efforts into these four practices. 
Dillon told us: “Real estate and private client have always 
been the base of our work; for our other areas, the corpo-
rate practice has grown in terms of legal talent.” As for 
offices, “the New York and Boston offices have seen suc-
cess in terms of deals and client relationships.” Develop-
ing a new role within the firm also cropped up on this 
past year’s agenda: “We created a new role and hired a 

director of diversity and inclusion, it’s part of our overall 
effort to rethink and dedicate our efforts toward diversity; 
we aim to retain and attract talented, diverse lawyers to 
the firm.”

Diversity & Inclusion    
G&S earned Mansfield 2.0 Certified Plus status in 2019, 
which meant it exceeded the pipeline consideration 
requirements set by Diversity Lab.  “There is a signifi-
cant effort to continue our participation in the Mansfield 
Rule,” one source attested. Another interviewee told us 
that the “level of personal investment partners put into 
diverse associates is important, and here very senior part-
ners take diverse attorneys under their wing.” The firm’s 
affinity groups aren’t separate entities at Goulston: we 
were told of a firm-wide trip to DC that united all of the 
groups:  “We went to the Martin Luther King Museum/
National Museum of African American History for a big 
event.” There’s also a parenting group, which “meets up 
every month or so; the general parental leave policy is 18 
weeks regardless of gender. I think the firm is really sup-
portive of mothers.” 

“I get to put my real estate skills to the 
test and work outside my comfort zone.” 

Pro Bono   
‘Unlimited’ can be used to describe the amount of bill-
able credit associates get for pro bono work, but it’s 
also an appropriate description for the scope of pro-
jects available.  “Goulston has a very strong pro bono 
practice,” one real estate source raved. “They truly allow 
associates to pick and choose what they want to work on 
and wholeheartedly welcome new causes.” Another real 
estate junior chimed in and explained: “I get to put my 
real estate skills to the test and work outside my comfort 
zone, all for a good cause –  it’s a win-win.” One of the or-
ganizations that Goulston assists is The Conservancy, 
which manages the Rose Kennedy Greenway – a linear 
park that stretches across downtown Boston. “I love the 
work with them,”  commented an interviewee.  “We do 
things like reviewing their maintenance agreements, their 
installation contracts – everything under the sun!”  An-
other common strand of work among sources involved 
representing a homeless shelter on various matters, 
including wrongful evictions and assistance with social 
security benefits. 

Pro bono hours 
• For all US attorneys: 12,720.9
• Average per US attorney: 54.7
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Head Office: Boston, MA

Number of domestic offices: 3

Number of international offices: 0

Worldwide revenue: $187,000,000

Partners (US): 121

Associates (US): 70

Contacts

Main recruitment contacts:

Karen Kupetz and Jen Smith

Hiring partners: 

Pamela MacKenzie and Joshua Davis

Diversity officers: William Dillon, 

Amy McGrath, Chris Regnier

Recruitment details

Entry-level associates starting in 2020: 7

Clerking policy: Yes

Summers joining/anticipated 2020:

2Ls: 9

Summers joining/anticipated 2020 split 

by office: 

Boston: 6, NY: 2, Washington DC: 1

Summer salary 2020:

1Ls: $3,650 per week

2Ls: $3,650 per week

Split summers offered? Case by case 

basis

Can summers spend time in overseas 

office? No

Goulston & Storrs
400 Atlantic Avenue, Boston, MA 02110

Tel: 617 482 1776   Fax: 617 574 4112 Twitter: @goulstonstorrs
Email: jsmith@goulstonstorrs.com Facebook: GoulstonStorrs
Recruitment website: www.goulstonstorrs.com
Linkedin: goulston-&-storrs

Main areas of work
Real estate, litigation, tax, private clients and trusts, capital markets, bankruptcy, corpo-
rate, employment, banking and finance, environmental, intellectual property.

Firm profile
Goulston & Storrs is an Am Law 200 law firm, with offices in Boston, New York and 
Washington, DC. With over 200 attorneys across multiple disciplines, Goulston & Storrs 
is nationally recognized for its real estate practice, leading-edge corporate, capital markets 
and finance, litigation, and private client and trust practices. Our lawyers employ a proven 
team approach that values client outcomes over individual recognition. The firm’s dedica-
tion to providing prompt, practical legal advice, cost-efficiently and tailored to our clients’ 
business needs, has resulted in Goulston & Storrs being acknowledged for excellence by 
Chambers USA, BTI’s A-Team for Client Service, Best Lawyers in America and other lead-
ing industry rankings.

Recruitment
Law Schools attending for OCIs in 2020:
University of Chicago, University of Michigan, Harvard, Georgetown University, Colum-
bia University, Northeastern University, New York University, Boston College, Boston 
University, Suffolk University

Recruitment outside OCIs:
We participate in a number of networking events at local law schools; invite students to 
our office for resume review and mock interviews. 
We also host a rising 2L reception every July so students from outside Boston can learn 
more about G&S in advance of OCI.

Summer associate profile:
We attract and hire people who: seek a sophisticated and challenging legal practice; are 
concerned about team success; are willing to work hard.

Summer program components: 
As a summer associate, you have a unique opportunity to learn about the legal profes-
sion and the Boston area. Expect to live the law firm experience with direct partner and 
client exposure. Work assignments are substantive and include research and writing as-
signments, client meetings, conference calls, depositions and attending hearings. Your 
summer with Goulston & Storrs offers amazing work opportunities throughout several 
practice areas, assisting the firm’s attorneys.

www.chambers-associate.com Goulston & Storrs
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Greenberg Glusker Fields Claman & 
Machtinger LLP

Largest US office: Los Angeles 

US offices: 1 

International offices: 0 

First-year salary: $170,000 

Billable hours: 1,800 target

Summers 2020: 3

Revenue 2019: undisclosed 

Partners made in 2020: 0

Famous for: Hollywood ties; real estate know-how; more 
manageable work/life balance, high retention  

On chambers-associate.com...
• Get hired at Greenberg Glusker

• Interview with managing partner Bob Baradaran 

Kermit bemoaned that it’s not easy being green, but LA’s Greenberg 
Glusker makes it look like a breeze: everything from Tinseltown fallouts 
to real estate ventures and climate matters are covered here – and from 
just one compact office. 

IT’S easy to get distracted by the bright lights and fame 
of Hollywood and ignore the bigger picture. It’s why 
media theorist Marshall McLuhan famously said:  “The 
medium is the message.”  But these glitzy diversions 
shouldn’t get in the way of your understanding of 
La La Land’s Greenberg Glusker. Yes, it’s well known for 
representing entertainment luminaries such as  Oprah 
Winfrey, Oscar De La Hoya, Francis Ford Coppola, Jef-
frey Katzenberg, and the Tolkien Trust, but that really 
is  just part of the picture. In addition to being ranked 
in  Chambers USA  for its media and entertainment liti-
gation, the firm is recognized for its bankruptcy and 
restructuring, environment, and real estate expertise. 
With high-flying clients comes the need for high-level 
private wealth know-how, and GG has this up its sleeve 
too: Chambers High Net Worth gives the firm a nod for 
this work in Southern California.  

“...big enough to have a diverse practice 
and handle complicated matters, while 
also small enough to make you feel you 
have a shot at making partner.” 

Managing partner Bob Baradaran tells us that GG’s “real 
estate and corporate/M&A practices have been on fire for 
a while. Those two areas continue to be very strong. We’ve 
also recently acquired a trust and probate litigator, who 
will augment our very robust private client services group 
and create synergies with other areas.”  For our associ-
ate sources, the draws were clear: GG is “big enough to 
have a diverse practice and handle complicated matters, 
while also small enough to make you feel you have a shot 
at making partner.” With its sole office in Century City, 
GG is on the smaller end of the spectrum; the seven 
juniors on our list were dotted around six departments. 
For newbies who are about to join, sources told us that 
GG tries to put fresh faces into the department of their 
choice, but “it depends on the needs of the firm. So, if one 
department needs people, then you’re likely to go there, 
but they do have a conversation with you and try to ac-
commodate your preferences.”

Strategy & Future 
“Middle-market M&A is going to experience a lot of 
growth over the next year,” Baradaran predicts. He also 
expects an “uptick” in the bankruptcy space despite the 
fact that it’s “been quite slow for some time.” Alongside 
these strands,  “there’s a ton of work”  in environmen-
tal litigation:  “We’re involved in a couple of very large 
climate-related matters – some of which may go on for 
decades.”

http://chambers-associate.com
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The Work 
While Baradaran highlights that GG is more than its en-
tertainment work, there’s no denying it’s a big deal. On 
top of the VIPs the firm represents, it’s also worked with 
some of the world’s best-known fictional characters: 
Winnie-the-Pooh, Godzilla and Spider-Man,  to name a 
few. The entertainment practice handles defamation, 
invasion of privacy, contractual disputes and royalty 
queries for its VIPs – Spider-Man, obviously, can handle 
himself. The firm also handles the estates of several fa-
mous names and lends its expertise to the First Amend-
ment issues in biopics and docudramas. Past the bright 
lights of soapy drama, GG also represents several For-
tune 500 companies in its environmental practice. 

Media & entertainment clients:  NBCUniversal Media, 
Endemol Shine North America, filmmaker Rian John-
son.  Represented the Oprah Winfrey Network and re-
lated parties during two lawsuits concerning alleged 
copyright infringement and alleged breach of implied 
contract.  

In addition to its litigious offering, the firm has strong 
transactional tax and real estate capabilities. These de-
partments, our sources told us, work closely together, 
as tax is  “70-80% real estate focused. The department 
reviews real estate transactions, looks at tax structures, 
and examines purchase agreements.” The makeup of 
GG’s real estate’s clients, sources pointed out, is unlike 
that at other firms, which typically deal with banks: GG’s 
clients are reportedly often  “high-income individuals, 
like rich dentist and movie exec types, but just generally 
a lot of wealthy people with big real estate holdings.” The 
client demographic lent deals a “more personal” scope, 
which juniors enjoyed:  “It’s really interesting. In com-
parison, when you deal with an institutional client, you’re 
working off a preprinted form.”

Day to day, those in real estate conduct due diligence 
on properties; deal with a mix of stakeholders includ-
ing owners, developers and investment companies; 
review titles; and draft contracts. There can be a lot of 
emails flying around:  “It depends on where we’re at in 
the deal, but some days there can be between 50 and 100 
emails!” Interviewees also reported “a lot of direct client 
contact” early on. The spread of work in real estate is 
overseen by the department head, but an interviewee 
mentioned how equal allocation “can’t always happen – 

some us work with certain clients, so if the client is busy, 
then we’re busy.” In other departments we heard that al-
location is more “ad hoc – it can be pretty informal, with 
people asking me to look at certain aspects of agree-
ments that they’re working with.” 

Real estate clients:  University of Southern California, 
Costco Wholesale Corporation, Drive Shack. Recently 
represented the last of these as it secured development 
sites for its golf courses in several locations, including 
Chicago and New Orleans. 

Hours & Compensation 
At the time of writing, GG doesn’t meet the Milbank-set 
base salary mark of $190,000, which received mixed 
reviews from our sources. One said:  “I’m not upset 
about our salaries, but I think the firm should consider 
increasing them, given the cost of living in LA. It would 
also help with the recruiting effort.” Others, meanwhile, 
thought that given the comparatively lower billing tar-
get of 1,850 hours – compared to the 1,950 minimum 
of most Milbank-scale firms – “the net loss in terms of 
dollar value per hour is not that big a sum.”  There was 
a bit of confusion over bonuses, with one admitting: “I 
don’t really know how the bonus works. If you hit the tar-
get then you’re getting something, but if you don’t, then 
I still think you’ll get something – it’s discretionary.” The 
firm confirmed that bonuses are discretionary and that 
a number of factors beyond hours are considered when 
deciding amounts, including quality of work, firm citi-
zenship, pro bono and marketing activities.

“I get in earlier and leave later because of 
the LA traffic!” 

Our sources spoke of billing around “150 to 160 hours a 
month,” compared to the 200+ hours we often hear about 
at other firms. Interviewees were pretty relaxed on the 
topic of hours, with one stating that they’d  “probably 
been working the normal ten-hour days in the office – I 
haven’t felt overwhelmed.” Another tended to get in by 
8:30am and leave by 7pm: “I get in earlier and leave later 
because of the LA traffic!” One source added that “the 
few times when I’ve been too busy the partner has caught 
it and gets people to lay off to make sure I don’t get too 
bogged down.”  Of course, this is the legal industry, 
which means that there are late nights: “I’ve never done 
an all-nighter. My worst was probably until 11:30pm. That 
was recently when we had a crazy deal flow.” 

Culture 
Roughly half the juniors on the list had lateraled in from 
other firms, with the other half coming through the 
summer associate program. Those who had lateraled 
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Diversity Partners (%) Associates (%)

Women 23 44
White 91 89
Black/African American 0 4
Hispanic/Latin American 3 0
Asian 7 7
Mixed/Other 0 0
LGBT 3 0

in spoke about how GG was “less stressful” than where 
they had worked previously. Of those who had sum-
mered with the firm, a common reason for staying was 
the people they’d met. A source added that while the 
work is “siloed, I’ve still gotten to know a lot of people. 
It’s very social. People here are tight.” Another raised: “To 
the extent that things come up in people’s lives they re-
spond as if that takes priority. In the last year there have 
been some unfortunate health issues and everyone rallied 
around; we put together a GoFundMe page to fund some-
one’s treatment, got cards and sent messages. The firm’s 
been super supportive.” Accompanying this caring touch 
is a more relaxed West Cost dress code: “I wouldn’t even 
say it’s business casual. The guideline is ‘we have clients 
coming in, look presentable.’ I’m wearing jeans.”

Diversity & Inclusion 
“The stats aren’t great,”  declared one junior, getting 
straight to the point. Another flagged how  “we could 
do better in terms of ethnic and gender diversity”  but 
did praise the firm for having “a lot of socioeconomic di-
versity, which is helpful and beneficial.” However, while 
the firm was deemed “mostly white male,” interviewees 
did appreciate that “they’re trying to be more proactive 
about”  diversity, with one emphasizing that a uniform 
demographic and atmosphere is not “the culture they’re 
trying to promote.” We heard that the firm is increasingly 
taking diversity “into consideration when recruiting” but 
hasn’t put “much focus on implicit bias training.” 

Career Development 
“When they get  you  they want to keep you,”  sources 
summarized, emphasizing that GG’s a firm that aims 
to retain. Baradaran tells us the firm has “a lot of folk 
that come from other firms… [and] we have very rarely, if 
ever, had an associate leave for another law firm. Those 
that have, either come back or want to come back!” One 
female interviewee said that despite the diversity 
stats,  “I’m not dissuaded from being a partner. There 
are good female partners here.” For those interested in 
climbing the ranks to the top, another junior highlighted 
how  “the firm has a partner mentor scheme, which be-
comes available to you after a year of being here if that’s 
the road you want to go on.” 

Low associate numbers meant “a lot of early responsibil-
ity; we’re big enough that we have resources, but small 
enough that I might be the only associate on a case,” one 
source told us. “I have direct contact with all the partners 
I’m working for.”  Alongside CLEs and formal trainings 
throughout the year, juniors were pleased to mention 
that  “they’re trying to promote a culture of ‘it’s okay to 
have a kid.’ There’s a pretty robust maternity leave situa-
tion [18 weeks for the primary caregiver] and recently an 
associate made partner and had a kid in the same year.”

Pro Bono 
All pro bono hours count toward the billable target. Our 
interviewees hadn’t been particularly active in pro bono 
matters, with one highlighting that  “it can be difficult 
on the transactional side, as you can’t be first or second 
chair on cases.” They did, however, emphasize that the 
firm is “really involved in doing adoption work,” with an 
interviewee explaining that they’d helped  “families fill 
in the necessary paperwork and attended the hearing. 
There’s an associate who coordinates the adoption work 
and reaches out to ask if you can help.”

Pro bono hours 
• For all attorneys: 1,118.25
• Average per attorney: 11.6
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Head Office: Los Angeles, CA

Number of domestic offices: 1

Partners US: 72

Associates US: 23

Contacts

Main recruitment contact: Aaron Gafni

(agafni@ggfirm.com)

Hiring partner: Aaron Gafni

Diversity officer: Brian Moskal

Recruitment details

Entry-level associates starting in 2020: 2

Clerking policy: No

Summers joining/anticipated 2020: 

2Ls: 2

Summers joining/anticipated 2020 split 

by office: Los Angeles: 2

Summer salary 2020:

1Ls: $3,077/week

2Ls: $3,077/week

Split summers offered? Yes

Greenburg Glusker Fields Claman & Machtinger LLP
1900 Avenue of the Stars, 21st Floor, Los Angeles, CA 90067

Tel: 310 553 3610 Twitter: @greenberggluske
Email: agafni@ggfirm.com Facebook: GreenbergGlusker
Recruitment website: www.greenbergglusker.com/careers Instagram: @greenbergglusker
Linkedin: greenberg-glusker
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Main areas of work
Bankruptcy/insolvency, corporate, emerging technology and new media, employment, 
entertainment, environmental, intellectual property, litigation, private client services, real 
estate, and taxation

Firm profile
Founded over 60 years ago, Greenberg Glusker holds a unique position in Los Angeles 
as a full-service law firm, with particular expertise in bankruptcy/insolvency, corporate, 
employment, entertainment, environmental, intellectual property, litigation, private client 
services, real estate, and taxation.
Committed to providing a wide range of services, we combine the personal attention of 
a boutique firm with the strength and breadth of services customarily found in a multi-
office, international firm.
Results-oriented client service is how we continue to distinguish ourselves today.  

Recruitment
Law schools attended for OCI in 2020:
UC Davis, UCLA, UC Berkeley, USC, and Stanford

Summer program components:
The main objective of our summer program is to provide the summer clerks with an 
honest and real experience of practicing law as a junior attorney at Greenberg Glusker. For 
purposes of the summer program, we divide the firm into three practice area subgroups. 
Each summer clerk will spend a minimum of three weeks in each practice subgroup. 
Typically, the subgroups are organized as follows: 

• Litigation/Employment/Entertainment
• Real Estate/Environmental/Trusts & Estates
• Bankruptcy/Business & Tax/Intellectual Property
Our clerks will have the opportunity to attend trials, depositions and business meetings. 
Also, as a part of the summer program, we plan social events in order to facilitate multiple 
opportunities for the clerks to interact with each of our attorneys as much as possible. Our 
summer social calendar includes a mix of formal events such as concerts, sporting events, 
theater, and cooking classes, as well as informal happy hours and dinners.  
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Greenberg Traurig, PA
Largest US office: New York 

US offices: 31 

International offices: 10 

First-year salary: $140,000-$190,000

Billable hours: no official target

Summers 2020: 71

Revenue 2019: $1.64 billion (+5.8%)

Partners made in 2020: 45

Famous for: Florida origins; real estate expertise 

On chambers-associate.com...
• Get hired at Greenberg Traurig

• Interview with co-president Brad Kaufman

GT’s recent spate of office openings gives it more US offices than any 
other AmLaw top 50 firm – and that’s just the tip of this mighty ’berg…

IT’S been a busy year for Greenberg Traurig. With three 
office openings under its belt in 2019 (Minneapolis, 
Nashville and Milan), the Miami-born titan doesn’t look 
set to slow down. GT now has 31 flags firmly planted 
throughout the US, and its recent excursion into Italy 
serves as the firm’s tenth overseas base. And that’s 
not all – in 2019 the firm boosted its headcount by 133 
in just 12 months (including one of the prosecutors in 
the Mueller investigation, Kyle Freeny). This trend has 
continued into 2020, with big-name lateral hires in prac-
tices including M&A, government law & policy, labor & 
employment, and litigation.  

“I was really impressed by the people who 
interviewed me.”

On its Floridian home turf, sources pointed out 
that “there aren’t many other firms of this scale here.” Here 
the firm rakes in Chambers USA rankingsfor areas such 
as real estate, banking & finance, corporate/M&A, en-
vironment, and litigation. Of course, GT’s presence and 
reputation extends beyond Florida: the firm achieves 
top-notch nationwide kudos for its retail, gaming & li-
censing, Native American law, and leisure & hospital-
ity expertise.  New York’s  attorneys were equally well 
regarded among sources: “I was really impressed by the 

people who interviewed me: it was clear then and it’s still 
clear now that GT values people who really understand 
clients.” This may be the reason one particularly loved-
up associate declared: “I want to stay here forever.” 

Strategy & Future   
We asked co-president Brad Kaufman why the firm 
chose to open up in Nashville. “Although known as the 
music capital of the world, it is also the fastest-growing 
business community in the US,” Kaufman says, pointing 
to the city’s healthcare and financial services sectors 
in particular. “As a global firm we can offer a unique plat-
form and array of valuable service to the Nashville busi-
ness community while also providing bespoke represen-
tation of the music industry as well.” It’s not just about 
geographical growth at Greenberg, but the growth of 
its associates –  “the human side”  – too. For more from 
Kaufman on this, see our full interview with him on 
chambers-associate.com. 

The Work 
Around a quarter of associates on our list joined the 
firm’s Big Apple base, followed by Miami, Atlanta, Chi-
cago and LA. The remainder were spread far and wide, 
across 21 other offices. Corporate and litigation were 
equally popular areas, closely followed by real estate. 
Groups like IP, healthcare, tax, and labor & employ-
ment each drew a handful of newbies. Work assign-
ment differs based on which group you’re in. In real 
estate, “shareholders just ring you up with work”  (part-

http://www.chambers-associate.com
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Get Hired
“It is critical that they show that they know the firm, 
the local office and the attorneys who are interview-
ing them. Today, this is easier than ever.” For more 
from Brad Kaufman, Greenberg’s global chair of 
professional development and integration, head to 
our website.

ners are known as shareholders at GT), while cor-
porate associates are typically staffed according to 
availability.  Some  New York  rookies felt  “it should be 
a more formal process,”  though others admitted “you 
get a say to some extent because we have so much deal 
flow.”  Litigators consider themselves  “LeBron James-
style free agents,” meaning juniors “can choose to work 
with whoever we want to”  (for basketball novices, ‘free 
agents’ aren’t contracted to a specific team). Either 
way, “we’re all about entrepreneurial spirit, so they love it 
if you say ‘give it to me, give it to me.’” 

Within corporate, private equity and healthcare-related 
transactions are growing specialties in the Big Apple, 
but there’s still a variety of work on offer including 
typical mergers, securities work, IP deals and corporate 
governance. Folks in  Fort Lauderdale  busied them-
selves with mostly private equity buy-side M&A, but 
sources noticed a trend toward more representations 
and warranties insurance deals worth  “anywhere up-
wards of $5 million – we spend half our time on the phone 
with insurers about our diligence.” One interviewee remi-
nisced:  “I had more of an administrative role in my first 
couple of months and was just on the sideline, but now it’s 
more about understanding the law, so I always do the first 
draft of agreements and generate negotiations.” The most 
common task we heard of was coordinating the firm’s 
network of specialists: “We break deals down into groups 
like IP and labor. Those attorneys are based all over, so it’s 
the junior’s job to make sure they’re aware of deadlines 

and receiving docs as they come in.” There are the usual 
diligence tasks, but sources assured us:  “You’re never 
doing something too boring for too long.”

Corporate clients:  ClareMedica  Health Partners, Palm 
Ventures LLC, Replay Acquisition Corp. Represented We-
Work in its acquisition of Euclid.   

Litigation “isn’t very team-based in the sense that you can 
do an employment assignment and white-collar assign-
ment in the same week without trouble.”  Juniors reck-
oned “you probably have to buckle down and specialize 
as you get more senior.” Miami is home to a “small, bud-
ding class action group,” while the flourishing construc-
tion industry downtown means  “we work with the real 
estate department if something goes south.” Rookies are 
expected to draft interrogatory questions, refine pre-
trial reports  “and talk with vendors during discovery to 
make sure we’re getting everything.” One was also able 
to  “draft a whole section of an argument, which got re-
vised, but they let me take the first stab which was cool.” 

Litigation clients: Marriott Ownership Resorts, Dr Red-
dy’s Laboratories, HSBC. Defended Whole Foods in a 
class action alleging they intentionally mislabeled prod-
ucts to overcharge customers.  

The real estate team “is known as the elite group nation-
ally”: these folks “do pretty much everything real estate, 
except residential,” ranging from joint ventures and ac-
quisitions to sales and financings. “Half of my work is 
for New York, but the other half is elsewhere in the US; 
we have people in so many markets.” The real estate, land 
use, and government law & policy departments “operate 
closely together” (it helps that the teams are all on the 
same floor in New York, meaning associates had also 
dabbled in the regulatory aspects of deals).  “We act 
as either transactional attorneys or land use attorneys if 
there’s an issue pertaining to the Department of City Plan-
ning or other agencies. We also advise on general zoning 
matters.” 

Real estate clients:  Starwood Capital, Albertson’s, 
Kimco Realty. Represented Fifteen Group in its project 
to convert the First Church of Christ, Miami, into a resi-
dential tower.  

Diversity & Inclusion  
Reviews were mixed on GT’s approach toward diver-
sity: overall, interviewees felt the firm’s diversity ef-
forts were “consistent with the competition.” New York’s 
real estate group  “has been making a noble effort”  to 
hire several female laterals over the past few years, 
and you can find  “men, women, different religions and 
ages”  among the practice’s leadership. On the repre-
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Diversity Partners (%) Associates (%)

Women 24 47
White 80 71
Black/African American 3 5
Hispanic/Latin American 5 11
Asian 4 10
Mixed/Other 1 3
LGBT 2 3

sentation of ethnic minorities, sources felt the num-
bers “need to be improved.” The corporate group fared 
better, with “many Asian partners,” and we heard the firm 
is willing to send attorneys to ethnic minority Bar As-
sociation conferences. The Miami office is home to “lots 
of Hispanic and Latino people, given the city we’re in” but 
sources noted that  “there aren’t many female part-
ners.” That said, this source recognized this was more a 
product of BigLaw than of GT itself.  

When it came to mental health, there were some frus-
trations surrounding the firm’s approach: “It’s only dis-
cussed in a perfunctory way. I don’t think anything will 
change until the folks in charge are people who grew up 
in a more sensitive environment.” However, the firm has 
recently appointed a new wellness manager who’ll work 
across offices to develop current well-being initiatives 
and implement new ones. The firm also offers a support 
helpline for employees impacted by the coronavirus 
pandemic. In one office, “they brought in puppies to re-
lieve stress once, which was fun!”

Pro Bono  
Associates had no trouble hitting the firm’s 25-hour 
pro bono requirement: “It’s really easy, frankly; I clocked 
over 65 last year and if you do over 50 you get a certifi-
cate.” Cute. Attorneys can count 100 hours toward their 
billables, though this source added that “they don’t tell 
you to stop once you’ve hit 100  –  they understand you 
have a duty to the client if the case ends up taking long-
er.” If you exceed 100, the firm will “take it into considera-
tion for the bonus.” 

“If you do over 50, you get a certificate.” 

The firm’s  New York-based global chair of pro bono 
publicizes opportunities throughout the firm  “at least 
three times a week, and her team are very eager to 
help”  if you’ve found your own matter independently. 
Each office also has a pro bono liaison to help associ-
ates source opportunities. Sources highlighted a whole 
host of immigration-related work, especially  “focusing 
on helping asylum seekers stuck in a limbo as a result 
of policy changes.”  Elsewhere, transactional attorneys 

got involved in helping form nonprofits and working on 
their bylaws: “We work with the tax team to get them tax-
exempt status and with the IP team if the nonprofit wants 
a trademark.”  And what’s more, in the spirit of giving 
back, GT also deducts $500 from each lawyer’s annual 
paycheck and gives it to charities (though attorneys can 
opt out).  

Pro bono hours
• For all US attorneys: 39,034.9
• Average per US attorney: undisclosed

Hours & Compensation 
While there isn’t an official billing target, sources re-
vealed real estate and corporate lawyers usually aim 
to hit 2,000 hours to be bonus-eligible, while litigators 
shoot for 1,900. Bonus allocation is largely discretionary, 
so although you can “get away with 1,800, it certainly af-
fects your ability to advance in the firm.” However, not all 
was lost when work slowed down; sources appreciated 
that they  “got the chance to learn in a way that wasn’t 
overwhelming.”  New York’s  salary is in line with the 
market rate, but GT pays slightly less than peer firms in 
Florida, though it’s possible to make up the difference 
if you get a bonus.  Regardless of office, attorneys typi-
cally rock up by 9:30am but finish at varying times. The 
corporate bunch endure periods “working past 9pm for 
weeks, but it’s never for months on end,” plus the trade-
off is the ability to put in your hours from your sofa: “No 
one cares where you are so long as you’re available.” It’s a 
different story for real estate newbies: “Wework closely 
with government bodies which are closed in the even-
ing, so we usually leave at half six.” Juniors emphasized 
that “nobody will hold your hand and nobody will tell you 
when something’s due – in their mind it’s due ASAP,” so if 
you’ve got a heavy workload it’s possible you might not 
make it home for dinner. Associates said these folks are 
hot on face time too,but on the plus side some felt that 
this produced a “very close-knit” culture.

Culture 
Despite being the firm’s founding office, Miami is more 
“casual compared to other offices; people dress a little 
more casually and everyone has their door open.” Sourc-
es enjoyed  “eating lunch together in our little kitchen-
ette,” and emphasized that “the associates are definitely 
my friends outside work.” New Yorkers, on the other 
hand, admitted: “We all have our own offices, so the fall-
back is to retreat to it and lock the door.” That said, sourc-
es caveated that “people are respectful of each other. It’s 
not an office of yellers.”

“...the associates are definitely my friends 
outside work.” 

http://www.chambers-associate.com
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Although interviewees reckoned socializing wasn’t 
Greenberg’s strongest suit, there were still a few things 
to get involved in: New York sources highlighted trivia 
nights for example. Interviewees also attended “charity 
events that the firm supports. As associates we’re encour-
aged to attend those and represent the firm.” Elsewhere, 
juniors noticed “it’s boom, boom, boom with events when 
the summers are here but people do their own thing for 
the rest of the year.”  People who  “prefer personal and 
professional to be separate”  weren’t bothered by this, 
especially those who “want to go home and spend time 
with family.” 

Career Development  
“GT absolutely invests in us; the evidence is that if you 
make it clear you want to become an entry-level share-
holder and do the requisite  steps,  you will become 
one.”  Each office has a designated career develop-
ment liaison, who assists with training and learning 
programs.  Associates praised the firm-wide ‘Meet the 
Rainmaker’ series, which sees partners who’ve brought 
in lots of business share their wisdom with associates. 
Fort Lauderdale folk were keen to emphasize that “one 
thing we do really well is mentorship.” Newbies are as-
signed either a shareholder or counsel mentor and have 
mentor-mentee dinners throughout the year. Some 
thought  “because we’re so junior and they’re so senior 
there’s a huge divide.” As such, several interviewees had 
sourced informal mentors, finding that “the less senior 
ones are better because they relate to what it’s like to be 
a junior associate.”  Mentorship isn’t restricted to your 
home office either, as a source pointed out: “This is a 
global firm, so you will always find someone to help you. 
We have the world at our fingertips.”  

http://www.chambers-associate.com
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Head Office: Global

Number of domestic offices: 30

Number of international offices: 10

Worldwide revenue: $1,641,790,000 

FY 2019

Partners (US): 917

Associates (US): 839

Contacts

Main recruitment contact: 

Kerry Jean Moore (moorek@gtlaw.com)

Hiring partner: Brad Kaufman

Diversity officer: Nikki Lewis Simon

Recruitment details

Entry-level associates accepted in 

2019: 51

Clerking policy: Yes

Summers joined 2019:

1Ls: 7, 2Ls: 39

Split summers offered? Case-by-case

Can summers spend time in an overseas 

office? Case-by-case

Greenberg Traurig, LLP
200 Park Avenue, New York, NY 10166

Tel: 212 801 9200  Fax: 212 801 6400 Twitter: @GT_Law
Email: gtrecruiting@gtlaw.com Facebook: GreenbergTraurigLLP
Recruitment website: www.gtlaw.com/careers/ Instagram: @gt_law
Linkedin: greenberg-traurig-llp

Main areas of work
Banking  and financial services; blockchain; corporate; cybersecurity and privacy; emerging 
technology; energy and natural resources; entertainment and media; environmental; food, 
beverage and agribusiness; franchise and distribution; gaming; government contracts; gov- 
ernment law and policy; health care and FDA practice; hospitality; immigration and compli- 
ance; infrastructure; insurance; intellectual property and technology; international trade; labor 
and employment; Latin American and Iberian practice; life sciences and medical technology; 
litigation; marketing, advertising, sweepstakes and promotions law; pharmaceutical, medical 
device and health care; private wealth services; public finance; real estate; regulatory and com- 
pliance; restructuring and bankruptcy; retail; tax; technology, telecommunications; transpor- 
tation and automotive.

Firm profile
Greenberg Traurig, LLP (GT) has more than 2,200 attorneys in 41 offices in the US, Latin 
America, Europe, Asia, and the Middle East. GT has been recognized for its philanthropic 
giving, diversity, and innovation, and is consistently among the largest firms in the US on the 
Law360 400 and among the Top 20 on the Am Law Global 100.

Recruitment
HISTORIC LIST OF OCI Law Schools:
Law schools and programs at: Boston College; Boston U.; Brooklyn Law School; Chicago-Kent 
College of Law; Columbia Law School; Cornell Law School; Duke Law School; Emory Law 
School; Florida International University College of Law; Fordham Law School; George Wash-
ington University Law School; Georgetown University Law Center; Georgia State University; 
Howard University; Indiana University Walkaround Program; Loyola Law School, Los Ange-
les; New York University School of Law; Northeastern University; Northwestern University 
Law School; Notre Dame Law School; University of California, Davis School of Law; Univer-
sity of California, Los Angeles - School of Law; University of Chicago Law School; University 
of Florida - Levin College of Law; University of Georgia; University of Miami School of Law; 
University of Michigan Law School; University of Pacific, McGeorge; University of Pennsyl-
vania Law School; University of Southern California - Gould School of Law; University of 
Virginia; Vanderbilt Law School Walkaround Program

HISTORIC LIST OF Recruitment outside OCIs:
Job Fairs: Boston Lawyers Group (BLG);  Boston Fair for Law Students of Color”; Cook Coun-
ty Minority Job Fair; IP Job Fair; Lavender Law Fair; Midwest-California Consortium; SEMJF
Resume Collects: Law schools and programs at: Cornell; Duke; Emory; Florida Internation- 
al University; Fordham; Florida State University; George Washington University; Georgetown 
University; Harvard; New York University; Northwestern University; Pepperdine; St. Thomas; 
Stanford; Stetson; Thurgood Marshall; University of California, Berkeley; University of Chi- 
cago; University of Florida; University of Miami; University of Michigan; University of Penn- 
sylvania; University of Texas; University of Virginia; Yale

Summer associate program profile:
An important goal of the program is to help summer associates with the transition from law 
student to practicing lawyers and future leaders by including them on client matters. We look 
for attorneys who have an entrepreneurial spirit, initiative, willingness to assume responsibil-
ity, and leadership skills. Components of the program include: corporate deal simulation; ex-
posure to innovative technology; conflict resolution training; litigation training, such as oral 
advocacy presentation; visit to appeals court and Q&A session with a judge; and firsthand 
exposure to in-house counsel and their interaction with law firms. We are proud that several 
firm leaders started their careers as a summer associate at the firm.
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Groom Law Group
Largest US office: Washington, DC

US offices: 1

International offices: 0

First-year salary: $190,000

Billable hours: 1,900 target

Summers 2020: 3

Revenue 2019: $88.3 million

Partners made in 2020: 1

Famous for: benefits prowess; ERISA litigation expertise; 
one-site DC location

On chambers-associate.com...
• Get hired at Groom Law

• Interview with executive principal Mike Prame

Groom Law offers associates the chance to specialize early in an 
academic environment “without as many of the churn-and-burn 
elements” of BigLaw.

BENEFITS, retirement and healthcare are the legal lin-
gua franca at Groom Law. As one junior put it, “there are 
very few firms – maybe none – that have the kind of focus, 
practice and depth in this area that we have.” According 
to the Chambers USA rankings for employee benefits 
and executive compensation, Groom Law is one of the 
very best in the country alongside just two other firms 
– both of which are multi-office, multi-practice giants. 
By contrast, Groom is based out of a single office in DC, 
and in the District of Columbia it wins the title of be-
ing the only firm with a top-tier ranking in this practice 
area. Its ERISA litigation work also gets high national 
commendations. “I wasn’t even sure what ERISA litiga-
tion was before I got here,” one insider admitted. “I knew 
what the letters stood for, but little else.” Take note: ERI-
SA stands for the Employee Retirement Income Secu-
rity Act of 1974 – the law governing employee benefits, 
including compensation and retirement plans.

“You’re dealing with a lot of technical, 
esoteric questions from clients.”

“Coming out of law school, you don’t see a lot of attorneys 
actively choosing this area,” associates reflected, “but 

they end up finding it super interesting!” As one shared, 
“I’m surprised to say that I wake up excited to come to 
work and tackle ERISA-oriented problems.” Associates 
described “complicated and rewarding” work, reasoning 
that Groom suits the academically inclined: “You’re deal-
ing with a lot of technical, esoteric questions from clients.” 
Groom was also the firm of choice for those who “liked 
the idea of specializing as soon as possible.” Others felt 
it struck the tricky BigLaw balance just right: “You get a 
lot of the BigLaw benefits [a top-market salary for exam-
ple], without as many of the churn-and-burn elements.” 

Strategy & Future 
Groom Law has been based in DC advising on benefits, 
retirement and health law since the mid-seventies. 
“The firm is 100% committed to one area of law,” associ-
ates told us proudly, “and has no interest in expanding 
and thereby diluting the brand.” The firm often recruits 
talent from government agencies that intertwine with 
its practices, such as the Department of Labor and the 
Internal Revenue Service. Mike Prame, executive princi-
pal at Groom Law, explains: “Moving forward, we will see 
expansion into areas that are connected to our core ER-
ISA offering. We believe ourselves to be the preeminent 
firm in the spaces we currently occupy and we will strive 
to continue to increase our market share of those areas.”  
For more from Prame, go online.  

http://www.chambers-associate.com
http://www.chambers-associate.com
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The Work 
Juniors that join through the firm’s summer program 
“are free agents in their first year and can source work 
from everyone in the firm.” About half of the junior as-
sociates on our list had lateraled in from elsewhere –   
judicial clerkship experience was also common. Lateral 
hires are placed directly into a group. Groom’s practice 
is broadly divided between three main areas: advice and 
compliance, policy, and litigation. Within these (and ac-
cording to our list), most newbies join either the retire-
ment products and services group, or the litigation and 
controversy group. Another handful enter the health 
products and services group. Practice group leaders 
“collect a monthly bullet list of what associates are work-
ing on to make sure people aren’t overwhelmed and have 
enough work.”

“We have to keep our fingers on the pulse 
of new legislative changes.”

Many of Groom’s attorneys work “on the counseling side” 
of the firm, advising employers who offer employee 
benefits, benefits plan sponsors, insurance compa-
nies, health plan providers, and other service providers. 
Sources contrasted the focused nature of their work 
with that at larger firms, “where you’re likely juggling 20 
different transactions at one time.” As this junior in the 
retirement group elaborated, “most of what we do is an-
swer very discrete questions for clients. They may have a 
tax-related question about employee benefits when open-
ing an office in another state, which we would help draft a 
response to.” That meant a lot of research “into tax codes 
and Internal Revenue Service guidance.” The team also 
handles “a lot of ongoing compliance” for clients, so “we 
have to keep our fingers on the pulse of new legislative 
changes in the field.” Similarly on the health side, one 
source described “getting on the phone every month with 
the client to update them on any changes.” There’s also “a 
lot of drafting work” for juniors, such as updating health 
benefit plan documents for employers.

Employers and health services clients: Toshiba, Ameri-
can Benefits Council, Blue Cross Blue Shield Association, 
UnitedHealth Care. Advised a Fortune 500 company on 
the integration of retirement plans related to a multibil-
lion-dollar acquisition.

Groom’s litigation group handles claims disputes, feder-
al agency investigations, class actions, and regulatory 
enforcement cases on behalf of plan sponsors, fiduciar-
ies, financial institutions, managed care organizations, 
retirement and health plan service providers, and trade 
associations. And of course, there’s plenty of ERISA 
litigation involving “the companies and institutions that 
run retirement plans.” One source we spoke to was busy 
working on a class action lawsuit, “which the plaintiffs 
filed against the sponsor of a company’s 401(k) plan, 
claiming that it was not using a prudent process in select-
ing its service providers.” Juniors are expected “to help 
with all aspects of the lawsuit, such as preparing drafts of 
motions, supervising the review of discovery and helping 
the partners develop the litigation strategy.” Our inter-
viewees reported devoting a lot of their time to drafting 
motions to dismiss, conducting research and “working 
on responses and objections to requests for production.”

Litigation clients:  Principal Financial Group, Wilming-
ton Trust, Zander Group Holdings, EmblemHealth. Rep-
resented Principal Financial Group in two class actions 
worth $100 million alleging breach of fiduciary duty.

Career Development 
Sources stressed that in this “technical area of law, 
there’s a steep learning curve,” but fortunately, “everyone 
is very open to your questions.” Associates reckoned that 
“because the firm is so specialized, partners take great in-
terest in your development.” Juniors felt that the firm had 
a good partner-to-associate ratio, “so they can’t afford to 
burn through us.” As a result, sources perceived partner-
ship as “a realistic path if you work hard and prove your-
self.” In fact, long-term career prospects were another 
“big reason for coming to the firm” among interviewees. 
To gauge how well they’re doing, juniors get quarterly 
reviews as well as a “helpful” end-of-year review, “which 
is a summary of everyone’s feedback.”

Pro Bono
When asked to rate the firm’s commitment to pro bono 
out of ten, most settled on a solid seven. “It hasn’t been 
the greatest in past years,” one conceded, “but they’ve 
made a big push to source more meaningful work in the 
time I’ve been here.” Much of the work on offer ties into 
the firm’s sector expertise (but not exclusively so: di-
vorce matters were also being handled, for example). 
We heard of one junior working on a social security 
case, “trying help a mother and her disabled daughter 
secure disability income.” Associates can put up to 100 
hours of pro bono toward their billing target, which is 
in line with many other firms (although some felt they 
“would be incentivized to do more if they removed the 
limit”). However, we heard some cases do indeed ex-

Rankings in Chambers USA
Employee Benefits & 

Executive Compensation
ERISA Litigation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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http://interviewees.To
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Diversity Partners (%) Associates (%)

Women 31 30
White 90 82
Black/African American 2 7
Hispanic/Latin American 4 0
Asian 4 7
Mixed/Other 0 4
LGBT 8 11

ceed the 100-hour threshold and this is not a problem. 
Sources liked that pro bono provided “good opportuni-
ties to work with people across the firm.”

Pro bono hours
• For all US attorneys: 2,585
• Average per US attorney: 35

Culture 
With all attorneys under one roof, we were unsurprised 
to hear of a culture “where I know every face if not every 
name.” Juniors reflected “there’s definitely an air of def-
erence” when interacting with partners, but as one put 
it, “I don’t feel uncomfortable talking to the highest-bill-
ing partners in the hallways. Often, it’s them stopping to 
ask me how I’m doing. And they’re often open about their 
personal lives – one partner was recently telling me about 
their yoga retreat to Mexico.”

“People only wear suits if they’re in court 
or with a client.”

On a superficial level, associates appreciated a busi-
ness-casual dress code: “People only wear suits if 
they’re in court or with a client. I haven’t worn a suit one 
time since working here.” However some felt the firm 
would benefit from a more formal approach to social-
izing: “We could do more to have more bonding times.” 
There’s at least some kind of “fun activity every month,” 
whether a happy hour, an end-of-year dinner or “a cel-
ebration for National Margarita Day.”

Sources praised “refreshing” levels of transparency at 
the firm, pointing to an annual meeting between associ-
ates and the managing partner, “where they deliver the 
same presentation they give to the partnership regarding 
the state of the firm and its finances.” There are also ‘ask 
the chairman’ sessions, which entail “an hour and a half 
of questions submitted anonymously by associates.”

Hours & Compensation 
Billable hours: 1,900 target

Also “in the spirit of transparency,” the firm circulates 
the number of hours every attorney bills each month, 
“which could be seen as panic-inducing,” one acknowl-
edged, “but it’s a way of making sure you can gauge the 
right amount. People aren’t whispering around the water 
cooler, ‘who’s billing the right amount?’” The billing tar-
get at Groom Law is line with many other firms, but we 
heard no stories of juniors pulling all-nighters. “That’s 
because we’re not working across different time zones 
and offices,” juniors pointed out. “The office is almost 
entirely cleared out by 7pm.” Associates might work an 
hour or two more at home, and weekend work can still 
strike “every two or three months when you have a filing 
coming up.” But for the most part, “you can walk in on 
Monday, lay out what you need to get done that week, and 
build your plans around that.”

“I can go away for the weekend and not 
have a fear in the back of my mind that I’ll 
have to drop everything.”
It’s a point worth emphasizing, especially given “the 
positive implications it has for mental health,” one source 
highlighted. “I can go away for the weekend and not have 
a fear in the back of my mind that I’ll have to drop eve-
rything and spend the next 15 hours in a random cafe 
with noise-canceling headphones!” Groom’s juniors were 
satisfied being paid market rate, though bonuses were 
reportedly “a little less” than those at the top end of 
the market. Hours-based bonuses are generated auto-
matically if juniors reach 2,000 hours and 2,100 hours. 
“There’s also a discretionary amount for extraordinary 
services to the firm,” associates revealed. These be 
awarded even associates don’t reach 2,000 hours.

Diversity & Inclusion 
As a firm with fewer than 100 attorneys, diversity at 
Groom is easy to measure. Sources were encouraged 
by the fact that around one-third of the firm’s partners 
and two-thirds of its of counsel are women, putting it 
well above the national average. Roughly half of the 
most junior associates were women; however, sources 
did note that “there aren’t a ton of women at the wider 
associate level.” Our interviewees were conscious of the 
“bigger struggle” to recruit ethnic minorities, but at the 
time of writing sources pointed out that “of the latest 
five associates hired, only one was a white male.”

http://www.chambers-associate.com
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Head Office: Washington, DC

Number of domestic offices: 1

Worldwide revenue: $88,300,000

Partners (US): 49

Associates (US): 27

Contacts

Main recruitment contact: Haley Goodes, 
HR Generalist: recruiting@groom.com

Hiring partner: Sarah Adams, Recruiting 
Chair

Diversity officer: Christy Tinnes

Recruitment details

Entry-level associates starting in 2020: To 
be determined

Clerking policy: Yes

Summers joining/anticipated 2020:

 2Ls: 3

Summers joining/anticipated 2020 split by 
office: DC: 3

Summer salary 2020:

2Ls: $3,654/week

Split summers offered? No

Can summers spend time in an overseas 
office? No

Groom Law Group, Chartered 
1701 Pennsylvania Ave., N.W., Washington, DC 20006
Telephone: (202) 857-0620
Email: recruiting@groom.com
Website: https://www.groom.com/ 
Twitter: https://twitter.com/groomlawgroup
Linkedin: https://www.linkedin.com/company/groom-law-group

Main areas of work
Groom means experience, know-how, and teamwork in benefits, retirement, and health 
care law. Our practice groups include Employer/Plan Sponsor, Health Services, Retirement 
Services, Litigation and Policy. 

Firm profile
The combination of our specialized focus, collaborative approach to the practice of law, and 
proven record of adapting to change – this is what makes Groom Law Group the leading 
benefits, health, and retirement firm. Groom attorneys work side-by-side in an environment 
that rewards partnership and values diversity of specializations to create tremendous efficiency 
in pursuit of our shared purpose. 

Recruitment
Law Schools attending for OCIs in 2020:
Groom typically participates in OCI at Georgetown University, George Washington 
University, University of Virginia, and University of Pennsylvania, to name a few, in addition 
to participating in various job fairs and other recruiting events. Groom also actively collects 
resumes from a number of law schools.

Recruitment outside OCIs: 
Groom participates in various job fairs and other recruiting events. Law students and 
law clerks who do not have the opportunity to meet us on campus are invited to submit 
application materials directly to recruiting@groom.com. 

Summer associate profile:
We look for individuals who will support our collaborative, friendly, and innovative culture 
and who we will enjoy working with us for years to come. Successful candidates present a sin-
cere interest in digging deep into a complex and evolving area of law alongside the industry’s 
leading experts, as well as working at a firm of our size and culture. We welcome applications 
from students who are excelling at their law schools.

Summer program components:
Our summers participate fully in associate life, drawing from the same pool of work—no 
“make-work” here—and gain a real feel for what a career at Groom would be like. To make 
sure summer associates get broad exposure to various subject areas and many different lawyers 
at the firm, summers receive assignments from all practice groups, with an associate mentor 
assigned to help manage the flow of work. Partners, in particular, make an effort to invite 
summers to participate in client calls, local depositions, and appearances before regulatory 
agencies. 
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Gunderson Dettmer Stough Villeneuve 
Franklin & Hachigian

Largest US office: Silicon Valley

US offices: 7

International offices: 2

First-year salary: $190,000

Billable hours: 1,950 target

Summers 2020: 27

Revenue 2019: undisclosed

Partners made in 2020: 7

Famous for: emerging companies and venture capital 
work; a more relaxed startup atmosphere; top-end com-
pensation

On chambers-associate.com...
• Get hired by Gunderson

• Becoming a venture capital lawyer – the view from 

Gunderson

• Working with emerging companies

25-year-old Gunderson has spent its lifespan lighting up the venture 
capital and emerging companies spaces both at home and abroad.
BY BigLaw standards, a quarter of a century may as well 
be the blink of an eye, but that’s all the time the folks 
at Gunderson needed to blaze their trail and make their 
mark in their field. And that mark is precise, zeroed as it 
is on two particular areas: venture capital and emerging 
companies. Chambers USA ranks Gunderson among the 
best of the best in the both these areas, and also gives it 
kudos for its IT & outsourcing and employee benefits & 
exec compensation work in California. This laser-beam 
focus caught the attention of like-minded juniors who 
knew they were “interested in the industry and in early-
stage companies.”

There are a few other large firms that occupy the tech 
and VC space, especially in Silicon Valley –  heavy-hitters 
like Wilson Sonsini, Cooley and Fenwick all made their 
names in and around the area. As such, we wondered 
what helped put Gunderson at the top of our interview-
ees’ lists? “I’m not an adversarial person,”one source 
reflected, “so it made sense to go somewhere that’s just 
corporate/transactional.” Indeed, natural-born litiga-
tors would be at a loss at Gunderson, as the firm solely 
practices in the transactional space. This has shaped 
a group of attorneys sans the typical contentious flair, 

making it somewhat easier for juniors to “vibe really well 
with associates and partners alike!” Plus, one interviewee 
was even greeted by the hiring partner’s beloved dog, 
which inadvertently helped to seal the deal: “That kind 
of environment – that very classic Silicon Valley/startup 
feel – was very attractive to me.”

Strategy & Future 
“Over the last few years, the tech market has got big-
ger and bigger – we’ve benefited from the growing tech 
startup phenomena not just in the US but in India, China, 
everywhere!” one enthused source commented. The 
firm’s spread of offices covers some of the biggest tech 
markets, both in the US and abroad: “We’re located in ar-
eas where there’s huge investment pouring into startups,” 
another junior explained.

“...we’ve benefited from the growing tech 
startup phenomena not just in the US but 
in India, China, everywhere!” 
Going forward, juniors had noticed that “theNew York 
office is growing rapidly – this time last year there were 
around 50 people and now we’re at roughly 70 attorneys 
– but it’s continuing to focus on the two core areas of 
emerging companies and venture capital.” Internation-
ally, sources also flagged that “we have a growing pres-
ence in the Latin America market and we’ve been working 
on more of those deals.” There were rumors surround-
ing the possible opening of a São Paulo office; manag-
ing partner David Young confirms: “We continue to see 

http://chambers-associate.com
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rapid growth in our Latin American practice and we will 
be opening an office in the region by mid-2020.” Watch 
this space!

The Work 
The largest number of juniors on our list were based in 
the firm’s office in Silicon Valley. New York followed, 
then Boston, with the remaining handful split between 
the San Diego, LA, Beijing and Singapore offices. Over 
half of juniors joined the firm’s corporate group. Of the 
remaining half, most were in IP/tech transactions, while 
a handful joined the venture funds group.  

The corporate group sticks to Gunderson’s specialist 
areas, so the remit of the work is clear-cut: “It’s pri-
marily two things – representing emerging companies in 
their day-to-day matters and representing venture capital 
firms in their investments into emerging companies.” The 
former involved “everything from forming the company 
when it’s just an idea from two roommates at Stanford, to 
helping with general corporate maintenance like employ-
ment/separation agreements.” With the latter, sources 
had represented both investors as well as companies 
that were being invested into, but reckoned “you’ll prob-
ably do more in terms of company-side financing – like tak-
ing the company from the term sheet signing stage to the 
closing of the actual financing.”

“You are literally the first point of contact 
for every single question that clients 
have.” 
Corporate clients: Refinery29, ‘neural interface’ startup 
Ctrl-Labs, Pluto TV. Recently represented global cloud 
platform Coupa Software during its acquisition of Exari, 
a provider of contract life-cycle management.   

The IP/tech transactions group consists of “a lot of com-
mercial contract work” as well as matters like “licensing 
agreements and privacy/GDPR work.” One interviewee 
explained: “The group operates like ‘outside in-house 
counsel’ for a lot of startups.” Client bases vary slightly 
by office due to the nature of local markets: New York 
sources saw a lot of e-commerce as well as advertising/
media clients, while those in Boston came across “more 

life sciences and biotech clients”; California residents, 
meanwhile, saw “just about everything tech-related.” 
Days get filled up quickly, with this source explaining: 
“Today I’m helping a new client on-board and making sure 
all their IP is in line as they come into the company.” Oth-
ers had gained experience in drafting various agree-
ments like “a sponsored research agreement” or “a mas-
ter service agreement.” Interviewees also highlighted 
cutting their teeth on a fair few NDAs (non-disclosure 
agreements) in their day-to-day work. “Here, they train 
you up on things, then suddenly you’re the one the client 
goes to. You’re in charge – seeing whether it’s something 
you can handle, or something you need a senior associate 
for.”

IP/tech transactions clients: software company UiPath, 
food delivery service DoorDash, tech security platform 
Duo Security. Recently represented Flexport, the devel-
oper of a freight forwarding platform, during its $1 billion 
financing led by SoftBank. 

Career Development 
Reflecting on the relative youth of the firm and its re-
cent growth spurt, sources informed us of Gunderson’s 
drive to bulk out support areas, including attorney de-
velopment and knowledge management. Hires into 
these areas have helped “to create a little more struc-
tured resources and processes – the questions that come 
up on subject matters are pretty consistent, so they’re try-
ing to build up repositories of knowledge.” These are sup-
plemented by “regular trainings” in corporate and some 
group-wide sessions for the IP/tech transactions law-
yers, including some delivered by external providers.  

Juniors saw the track to partnership taking “nine to ten 
years.” New Yorkers felt there was “a focus especially in 
this office on promoting senior associates.”If partnership 
isn’t your cup of tea, sources also reckoned that “most 
people come to Gunderson with the intention of eventu-
ally going in-house. The firm is open about that fact and 
does an incredible job of helping people find the right po-
sition when they’re ready to leave.”

Diversity & Inclusion 
Similarly, the firm is now starting to “ramp up initiatives 
for diversity and inclusion.” The highlight everyone was 
talking about at the time of our calls was the upcom-
ing and inaugural women’s retreat, which recently took 
place in Cali’s gorgeous wine region, Sonoma. “There 
are going to be speakers and breakout sessions on top-
ics like how to manage families and careers.” Sources 
also noted: “We’re participating in various diversity hiring 
pipeline schemes that we haven’t in the past,” including 
the Bay Area Diversity Career Fair and Lavender Law.   

Rankings in Chambers USA
Employee Benefits & 

Executive Compensation

Investment Funds

IT & Outsourcing

Private Equity

Startups & Emerging 

Companies

Venture Capital

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 14 46
White 86 64
Black/African American 2 8
Hispanic/Latin American 2 6
Asian 6 18
Mixed/Other 4 4
LGBT - -

Juniors were pleased to see that “we’re thinking actively 
about changing the makeup of the firm,” and praised the 
“required training on unconscious bias and workplace dis-
crimination.”

Culture 
“I mean this in the best way possible,” one New York 
source started, much to our apprehension, “but Gunder-
son’s like the ‘anti-law firm’ law firm.” Okay… ‘but how can 
a law firm be an anti-law firm?’ we hear you yell. To clear 
up the confusion, interviewees explained: “Law firms 
have a reputation for being rigid and hierarchical, but 
Gunderson is not like that. It’s much more flexible in terms 
of allowing people to do the work that their competen-
cy will allow, as opposed to assignments based on their 
class year.” Another example juniors drew our attention 
to was the general dress code: sources had seen “part-
ners wearing hoodies and sneakers” around and about. 
“To the extent possible, they’re trying to make the work-
space more approachable and down to earth.” Many put 
this down to the influence of the firm’s entrepreneurial 
client base, mixed in with its cool Cali roots: “Tech com-
panies tend to be more casual in the workplace and you 
definitely see that creeping into Gunderson culture.”

Pro Bono 
Juniors admitted that “there are pro bono programs, but 
they’re not a focus.” Indeed, our interviewees had had lit-
tle experience on this front, with a few exceptions. In 
Boston, sources had spent some time at Harvard’s in-

novation lab (i-lab) to give legal advice to students. New 
Yorkers mentioned a similar initiative with students at 
the tech branch of Cornell University. Others reckoned 
the firm would “let you do something you bring to them” 
but noted that “the realities of the job can get in the way.” 
With the firm having grown over a relatively short time, 
juniors felt “pro bono is one of the areas where things still 
need to be done – we’re navigating how to do that.”

Pro bono hours 
• For all US attorneys: undisclosed
• Average per US attorney: undisclosed 

Hours & Compensation 
Interviewees told us that each year they were aiming to 
bill somewhere between 1,900 and 1,950 hours – a range 
that some framed as a more ‘unofficial’ target. “It’s at 
the lower end of targets, especially inNew York, and the 
majority of people meet it.” That said, many found that 
“the hours are not going to be fundamentally different to 
BigLaw hours – speaking objectively, the hours are very 
demanding.” Day-to-day though, sources noted that 
“the firm is flexible with face time and how you want to do 
what’s on your plate.”

“A lot of it is partner discretion – and 
they’re nice.” 

Base compensation matches the top end of the national 
market, and bonuses are handed out on a discretionary 
basis. Hitting the target range of hours is a contributory 
factor, but not the be-all and end-all: “You could get a 
pro-rated bonus even if you didn’t meet the hours. You 
might have done really good work or had a crazy couple 
of months followed by some slow months. A lot of it is 
partner discretion – and they’re nice.” When it comes to 
bonus amounts, this go-getting source explained that 
many at Gunderson “expect and get market bonuses, if 
not higher.”
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Head Office: Redwood City, CA

Number of domestic offices: 7

Number of international offices: 2

Worldwide revenue: Undisclosed

Partners (US): 78

Associates (US): 158

Counsel (US): 14

Contacts

Main recruitment contacts:
Colleen McNulty

cmcnulty@gunder.com

Diversity officers:
Jane Rhee, Chief Talent Officer

Recruitment details

Entry-level associates starting in 2019: 15

Summers joining/anticipated 2019:

2Ls: 19

Summers joining/anticipated 2019 
split by office: NorCal: 9, New York: 7, 
Boston: 3

Summer salary 2019:

2Ls: $3,654 per week

Split summers offered? No

Can summers spend time in overseas 
office? No

Gunderson Dettmer Stough
Villeneuve Franklin & Hachigian
550 Allerton Street, Redwood City, CA 94063
Tel: 650 321 2400 Twitter: @gundersonlaw
Email: recruiting@gunder.com Linkedin: gunderson-dettmer
Recruitment website: www.gunder.com/careers
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Main areas of work
Corporate - We support technology and life science companies at every stage of their life 
cycle, from formation through multiple financings and M&A or IPO transactions.
IP - Our intellectual property team serves as ‘outside in-house counsel’ for licensing, joint 
venturing, and other IP-centric transactions.
Funds - We represent venture capital funds in their formation and as they invest their 
capital.
Tax - We advise founders, executives and investors on tax matters at each stage of the 
business growth cycle.
Executive Compensation - We have worked with thousands of companies to design, draft 
and administer compensation plans and arrangements that drive growth and success.

Firm profile
Our focus on venture-backed companies and venture capital firms allows attorneys to 
work in their chosen practice area and provides a commonality that further promotes 
collegiality and comradery. Starting in their first month, attorneys are interacting with 
founders, CEOs and/or investors and building relationships with clients, which enable 
us to become extensions of their management teams as they prepare for their next stage 
of growth. 

Recruitment
Law Schools attending for OCIs in 2019:
Boston College Law School, Boston University School of Law, Columbia University Law 
School, Harvard Law School, New York University School of Law, Northwestern Univer-
sity School of Law, Stanford Law School, UCLA School of Law, University of California 
at Berkeley, Boalt Hall School of Law, University of California, Hastings College of the 
Law, University of Chicago Law School, University of Michigan Law School, University of 
Southern California Gould School of Law 

Recruitment outside OCIs:
Bay Area Diversity Career Fair.

Summer associate profile:
We seek candidates who have strong interpersonal skills and thrive in a collaborative envi-
ronment, as well as those who connect with the entrepreneurial spirit of our clients. Prior 
work experience, especially with a technology or life science company and/or in a start-up 
or VC environment, is helpful in developing solid business judgement, which is essential 
for servicing our clients. JD/MBA candidates are encouraged to apply.

Summer program components: 
Summers Associates are exposed to a variety of matters in our core practices. They are 
integrated into client teams through our work assignment process, allowing them to have 
a variety of client interactions throughout the summer, including attending board meet-
ings. We conduct a robust training program to enable them to take on meaningful assign-
ments and have a variety of social events to further acquaint them with the firm and our 
attorneys. 
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Lawyers per state

Hangley Aronchick Segal Pudlin & 
Schiller

Largest US office: Philadelphia  

US offices: 4 

International offices: 0 

First-year salary: $160,000 

Billable hours: 1,800 target  

Summers 2020: no summer program  

Revenue 2019: undisclosed  

Partners made in 2020: 2 

Famous for: litigation bent; relative youth as a firm; 
better hours; more light-hearted approach 

On chambers-associate.com...
• Get hired at Hangley

• More on culture, hours and diversity

A life-size model of a cow may adorn the HQ of this Philly native, but 
there’s nothing bovine about Hangley’s approach to practicing law; it’s 
all about smarts and humor here. 

“WE may not have the size, but we do have the stature,” 
a proud Hangley associate boasted over the phone. In-
deed, like a pumped Rocky Balboa ascending the steps 
to the Philly Museum of Art, Hangley has shown that it 
has what it takes to punch above its weight in the City of 
Brotherly Love. Chambers USA rates Hangley highly for 
its general commercial litigation work in Pennsylvania, 
positioning it above much larger rivals like Reed Smith, 
Cozen O’Connor and Blank Rome. Within Hangley’s 
broad litigious offering (which spans 16 areas including 
government, media, IP and bankruptcy), its insurance 
sector know-how stands out, with Chambers USA high-
lighting the firm’s work with well-known domestic and 
international insurers. 

“We may not have the size, but we do 
have the stature.” 

It came as no surprise then, to hear our interviewees say 
that they came to Hangley precisely for its “strong repu-
tation for litigation work, but also for different types of 
litigation aside from just general commercial.” However, 
sources were keen to add that while Hangley is “primar-
ily litigation-focused, there are folks in our real estate, 

corporate & transactions, bankruptcy & insolvency, and 
environmental departments.” Hangley’s strongest string 
in its transactional bow is its real estate practice, which 
is recognized in Chambers USA for its work on the likes 
of schools, hotels, hospitals and retail outlets. While 
most of the juniors on our list were litigators in Philly, 
a few were practicing in the firm’s Norristown office, 
which focuses solely on family law. Hangley’s remain-
ing offices can be found in Cherry Hill and Harrisburg 
– the latter, we were told, is a hub for the firm’s antitrust 
offering. 

The Work 
For incoming litigators in Philly, the initial path is broad 
but quite a few juniors on our list had gone on to special-
ize into areas like insurance coverage, environmental 
and antitrust matters. There’s a shareholder (Hangley’s 
term for a partner) on hand to oversee work assign-
ment, lending a more formal structure to proceedings, 
but not to a limiting extent: “We’re small, so if you want 
to work on a specific case or in particular areas, the staff-
ing shareholder is open to taking your choices on board.”

The litigation practice is, as this rather frank source put 
it, “pretty stinking busy.”Philly sources revealed how the 
department is known for “taking a more liberal position 
in disputes that involve the city or state governments,”but 
had found themselves “primarily working on general 
commercial litigation stuff – and insurance disputes are a 

http://www.chambers-associate.com
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Get Hired
Get the hang of hiring at Hangley: head to our web-
site for more info.

big part of that.” Our sources commended shareholders 
for “really trusting associates to handle everything; be-
ing a junior at Hangley doesn’t mean you’re stuck doing 
the grunt work – you’re actually doing a lot of the heavy 
lifting.” Frequent one-to-one work with shareholders al-
lows juniors to draft complaints and motions, but also to 
conduct discovery and internal research projects.  

For those in the HQ who’d chosen to specialize in anti-
trust, there was “a lot of getting your hands dirty, both 
in terms of working with people at other firms and inter-
acting with clients. Day-to-day tasks vary wildly but that 
makes it more interesting – one day you’re researching and 
writing, and the next you’re attending a deposition or con-
ferring with opposing counsel.” Antitrust associates see 
several cases going to trial and larger, complex cases 
making it to the federal court: “We primarily work from 
the plaintiff side on prescription-drug antitrust cases that 
involve the generic entry of drugs into the market,” one 
interviewee helpfully explained.   

Litigation clients: CitiMortgage, Oliver Products Com-
pany, City of Philadelphia. Successfully represented 
Thomas Wolf, Governor of Pennsylvania, during high-pro-
file litigation which resulted in the state’s Congressional 
district lines being redrawn. 

Career Development  
While there may not be much formal training (“there is a 
series being put on to give us more understanding of dif-
ferent practice areas”), our interviewees did appreciate 
the availability of mentorships – both formal and infor-
mal – at Hangley. One explained: “In our evaluations, we 
can talk to our partner mentors about professional devel-
opment and go through the checklist of skills. We can say: 
‘I’ve done x, y and z but I haven’t attended a court hearing, 
so can you help to get this on my calendar?’ They’re pretty 
good about that and give you advice on how to develop.” 
Associates are also supported if they wish to opt for 
third party training, but Hangley mostly follows the “on 
the job” model.  

Interviewees were also quick to praise shareholders 
for encouraging and helping associates to build a net-
work of clients in Philly. “There isn’t a huge network of 
folks in Philly so it’s nice how the firm is willing to help 
us make those connections, by giving us a fair amount of 
client-facing experiences as well as including us in email 
chains with clients.” Overall, our sources felt as though 
they weren’t “just cogs churning out work product. We’re 
seen as a visible part of the team, and that goes to show 
the level of commitment the firm has to developing its 
people.” Most Hangley associates are in it for the “long 
term,”  which one source put down to the firm’s tendency 
to hire clerks “who have a better understanding of what 
they want from their career and the firm they’re going to 
work for.” Of the few who leave, positions at the US At-
torney’s Office in Pennsylvania, in-house departments 
and nonprofits appealed. But as this Norristown source 
put it, “we tend not to move on from family. We actually 
just celebrated someone’s 20th anniversary at the firm so, 
yeah, there isn’t a lot of movement here.”

“We actually just celebrated someone’s 
20th anniversary at the firm.” 

Culture 
Hangley’s arty and geometrically jaunty website pro-
motes six values that the firm embraces. The first five of 
these, covering the likes of ‘professionalism’ and ‘prac-
ticality,’ you might expect from a law firm, but the sixth –  
‘humor’ –  is a little more unusual (law and having a good 
ol’ chuckle aren’t an immediately obvious pairing). While 
sources toned this image down a bit (“we’re not that 
funny, we’re lawyers!”) they nonetheless mentioned that 
there are “some really funny people here, and we do some 
funny cute things. There’s a tradition to pull some pranks 
every year at the holiday party, for example.” There are 
some physical markers of this quirkier, more laid-back 
side, including a poster of ‘The Boss’ himself, Bruce 
Springsteen, on the wall and, of course, the presence 
of a life-sized fiberglass cow in the Philly base, which 
is surprisingly mobile: “It gets moved around the office!”

On reflection, an associate felt that “as far as the humor 
goes, I think it comes down to this being a place where 
there’s the freedom to be yourself, and that includes 
being funny and making jokes with your friends. It’s not 
stuffy.” Interviewees also praised senior figures for “cul-
tivating a culture of comradery” across the firm: “The 
senior shareholders are pretty open and know everyone 
on a first-name basis even if you don’t work with them di-
rectly.”

Rankings in Chambers USA
Insurance

Litigation

Real Estate

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com
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Diversity Partners (%) Associates (%)

Women 28 86
White - -
Black/African American - -
Hispanic/Latin American - -
Asian - -
Mixed/Other - -
LGBT - -

Hours & Compensation 
Billable hours: 1,800 target

1,800 hours is generally viewed as the yearly billing tar-
get at Hangley, but “it’s not a hard and fast figure – if you 
don’t hit it then you won’t be fired!” Phew. Some felt that 
this soft target was “a little high, as there’s no pro bono 
included and it’s not a place where you work around the 
clock,” while others found it “pretty achievable.” Thank-
fully, “if you do fall short of hours on a monthly basis, then 
the shareholders will talk to you and get you involved in 
something – that’s how it works in my group.”

Juniors summed up their base compensation as “a bit 
below the biggest firms” but did appreciate the “egali-
tarian way they treat associates” when it comes to bo-
nuses: “It’s a profit share and we all get the same bonus. 
It’s about what the firm made and what’s available – it’s not 
performance based.”While compensation doesn’t reach 
the heights of larger firms, associates didn’t seem both-
ered and instead highlighted how they liked “the fact 
that most days run from 9am until 6pm, and you still work 
on matters of the same or better ilk as other places.”

Pro Bono 
In comparison to large BigLaw firms, sources told us 
that “Hangley works differently” when it comes to pro 
bono, in that “you have to be more entrepreneurial to 
find pro bono opportunities as they aren’t emailed out on 
a weekly basis.” Nonetheless, associates still felt that 
pro bono was encouraged by the firm and added that 
“ if you do identify something that you’re interested in or 
if you ask around and find someone you can collaborate 
with, you can get opportunities.”There’s a real mix of 
passions at Hangley, which has seen its attorneys lend 
their legal know-how to the Homeless Advocacy Pro-
ject, the City of Philadelphia Mural Arts Program, and 
the residents of a Philadelphia-based women’s shelter. 
Our sources also mentioned the firm’s involvement with 
the Innocence Project. 

Pro bono hours
• For all attorneys: undisclosed
• Average per attorney: undisclosed (all attorneys ex-

pected to complete a minimum of 50 hours per year)

Diversity & Inclusion 
Racial diversity was flagged as an area requiring im-
provement at Hangley. Another interviewee wasn’t 
“sure of the overall policy” surrounding D&I at the firm, 
but did conclude that “from my experience, it’s not a 
diverse firm.” Other juniors were more optimistic, how-
ever, and highlighted how “over the past few years 
there’s been a major effort to increase the representation 
of women.”Hangley’s gender stats do reveal a slightly 
higher-than-average percentage of female partners 
(28%) compared with an average in the low to mid twen-
ties at most other firms.  

Strategy & Future 
“We’ve just celebrated our 25th anniversary,” a Philly as-
sociate happily told us, “so at the moment our managing 
partner is looking forward to the next 25 years. We aim to 
maintain our position nationally and grow, while keeping 
the environment the same.”

http://www.chambers-associate.com
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Head Office: Philadelphia, PA

Number of domestic offices: 4

Partners (US): 30

Associates (US): 12

Of Counsel (US): 5

Contacts

Main recruitment contact:

Michele Fenkel (mfenkel@hangley.com)

Peter Keays (pkeays@hangley.com)

Hiring partners: Michele Fenkel, 
Peter Keays

Diversity officer: Sharon McKee

Recruitment details

Entry-level associates starting in 2019: 1

Clerking policy: Yes

Hangley Aronchick Segal Pudlin & Schiller
One Logan Square, 27th Floor, Philadelphia, PA 19103

Tel: 215 568 6200   Fax: 215 568 0300 Twitter: @HASPSLaw
Email: marketingdept@hangley.com
Recruitment website: www.hangley.com/careers/
Linkedin: hangley-aronchick-segal-pudlin-&-schiller

Main areas of work
Hangley Aronchick Segal Pudlin & Schiller is a multi-faceted law firm that offers special-
ized legal solutions to a broad range of local, regional, and national clients. The firm is 
highly regarded nationally for its quality work, innovative strategies, and excellent results. 
With offices in Philadelphia, Harrisburg, and Norristown, Pennsylvania, and Cherry Hill, 
New Jersey, Hangley Aronchick offers a suite of diverse legal services, including litigation, 
business and corporate, insurance coverage, real estate, bankruptcy, education, antitrust, 
environmental, family law, and tax and estate planning services.

Firm profile
Hangley Aronchick Segal Pudlin & Schiller is consistently recognized for excellence in 
legal practice, as well as for its ability to recruit talented attorneys. Founded in 1994, the 
firm is known for the sophistication of its matters, the roster of its clients’ and the qual-
ity of its work. In the Delaware Valley, the firm is unparalleled in its ability to attract the 
most highly qualified attorneys, both at the entry level and laterally. The firm includes a 
former Philadelphia City Solicitor; Fellows of the American College of Trial Lawyers and 
the American College of Real Estate Lawyers; members of judicial advisory committees; 
members of the American Law Institute; and adjunct faculty members at area law schools. 
For further information on the firm’s practice areas and outstanding lawyers, readers are 
invited to visit the firm’s website, www.hangley.com

Recruitment
Hangley Aronchick does not participate in OCI. Qualified applicants are encouraged to 
send their resumes directly to the firm at any time. 
Please see www.hangley.com/careers for more details.
Hangley Aronchick Segal Pudlin & Schiller does not have a formal summer associate pro-
gram, though the firm will consider extraordinary candidates for summer employment 
on occasion.

Org ID: 77988 2 Out Authorised by: ...............................................................................................   Date: ............................

www.chambers-associate.com Hangley Aronchick Segal Pudlin & Schiller
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Harris, Wiltshire & Grannis LLP 
Largest US office: Washington, DC

US offices: 2

International offices: 0

First-year salary: $178,500

Billable hours: no requirement

Summers 2020: 1

Revenue 2019: undisclosed

Partners made in 2020: 1

Famous for: DC telecoms top dog

On chambers-associate.com...
• Get Hired at HWG

Reaching into deep space with its signature telecoms practice, while 
keeping even its most senior attorneys grounded… HWG is out of this 
world.

BACK in 1998, a handful of attorneys came together 
with a clear vision – doing law differently and easing the 
pressures that come with it. Harris, Wiltshire & Grannis 
is the result: an egalitarian compensation structure with 
no billing target is one way it breaks from the norm. “I 
was attracted to HWG because of the unique way they run 
things,” one junior enthused. “There is no time for hierar-
chy, a win is a win for everyone.” A philosophy that helped 
earn HWG a ‘Top Workplace’ award from The Washing-
ton Post for the fifth consecutive year in 2019 – how’s 
that for a win?

The firm started life in DC, still home to most of its at-
torneys; it opened its second branch in Raleigh with a 
focus on litigation. HWG’s practice in the nation’s capi-
tal shines brightest in information technology and com-
munications; Chambers USA ranks the firm top in DC 
for telecoms, broadcast and satellite, with a lower-level 
prize for white-collar and government litigation as the 
cherry on top.

Strategy & Future
Telecoms remains HWG’s focus. Bill Wiltshire (the W in 
HWG) spoke to us soon after attending the World Radio-

communication Conference in Egypt: “The entire world 
gets together to discuss rules for management of radio 
frequency spectrum for services all around the globe. I 
advise young lawyers to find an area that interests them 
and run with it – for me, it was tech.” Wiltshire confirms 
that diversity is a focus for the firm going forward. 
“We’ve recently elevated three associates to partnership, 
and it was the most diverse class in the firm’s history,” he 
reveals. For more from Wiltshire, visit our website.

The Work
Associates can dip their toes in pretty much any of the 
firm’s practices to start with, but this freedom wasn’t 
universally popular. “Having no constraints on what as-
sociates can do might be overwhelming for newcomers 
who don’t know where to begin,” they pointed out. Tel-
ecommunications and litigation are the largest prac-
tices, and most newbies see a little of both. The firm’s 
lack of an official assignment system frustrated some; 
one felt “there’s friction between HWG trying to hold onto 
a small-firm culture while expanding. I was surprised by 
the amount of independent work it takes to get staffed on 
matters.” Interviewees agreed that “partners and associ-
ates can fail to understand our availability and workload. 
It would be nice to have more structure.”

“Having no constraints on what associ-
ates can do…”

http://www.chambers-associate.com
http://chambers-associate.com
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As part of its trademark telecoms practice, HWG rep-
resents clients from industries including satellite, soft-
ware, wireless technologies and drones. Take a look at 
the spam folder of your email for a taste of what juniors 
have to deal with: “Companies can receive large fines for 
distributing those messages,” insiders explained. “When 
you’re dealing with a major corporation with thousands of 
customers and multiple messages to each, the ramifica-
tions can be quite extreme. Our aim is to get the quickest 
settlement possible.” Potentially more exciting is the sat-
ellite subgroup, obtaining and defending spectrum allo-
cations and providing business advice to companies on 
satellite-based communication services. “I do a mixture 
of terrestrial spectrum and commercial space policy,” one 
said. That sounds a bit Star Trek, but in reality “it mainly 
involves being a point of contact for satellite industry cli-
ents and drafting comments for submission to the FCC.” 
Bill Wiltshire explains that “the various issues involved 
include the potential for satellites to collide with debris 
in space. How can a regulatory regime manage such is-
sues?” HWG associates may not soar among the stars 
but were over the moon “taking the lead on client calls. 
The firm encourages us to have as much client contact as 
possible.”

Telecoms clients: Google, Microsoft, Facebook. Rep-
resented the IA and ESA trade associations in litigation 
challenging the repeal of net neutrality regulations by 
the FCC.

Over on the general disputes side, DC sources saw “a 
ton of internal investigations involving clients who have 
been accused of financial fraud.” Communications cases 
and appeals on behalf of wireless, cable and common 
carrier clients fall in here too; there’s a lot of crossover 
between the firm’s two largest departments. “I had the 
opportunity to go to court to take a class action deposi-
tion,” a junior gushed. “I was only in my second year at 
the time.” The Raleigh litigation practice is on the rise, 
but only the DC base hires juniors, so telecoms work 
remains an inescapable chunk of the practice. Sourc-
es found opportunities to try out higher-responsibility 
tasks on top of garden-variety document review: “I’ve 
managed a couple of cases and it’s been nice to take own-
ership of the deposition process.” Trials and investiga-
tions form most of HWG’s litigation practice, rounded 
out by some regulatory advice.

Litigation clients: The Gap, Sprint Communications, 
Cisco. Acted in a dispute over health coverage denial for 
transgender employees enrolled in the North Carolina 
State Health Plan.

Hours & Compensation
You may have skipped to this section after finding out 
HWG doesn’t have an associate billing target; a ‘track-
ing points’ system determines quarterly bonuses for 
each class year based on the firm’s quarterly perfor-
mance. Our junior sources were pleased as punch: “I 
don’t feel as though I have to protect my work,” one noted. 
“The equal compensation system creates a one-firm work 
ethic.” Associates also get a premium healthcare plan, 
going as far as covering a spouse’s pregnancy mas-
sages. A potentially controversial ‘unlimited vacation’ 
policy caused no complaints; “it can translate as a few 
average-length holidays per year. It’s not to say anyone is 
keeping track.”

“The equal compensation system creates 
a one-firm work ethic.”

The fluid boundaries of HWG’s practice groups mean a 
shared workload and fairly consistent working hours – 
for our sources, a 9am to 6pm day was the norm. There’s 
no official working from home policy: “Once I leave the 
office I’m really done for the day,” more than one junior 
declared. “One of the partners recently sent round an 
email asking others not to expect associates to check 
their emails after 8pm.”

Culture
A little bit of consideration for associate welfare – and 
a profit-sharing compensation model – encourage the 
idea that sharing is caring. “Everyone sits at the same 
table whether they be partners or paralegals,” juniors 
revealed. “We definitely have a more nonhierarchical 
culture.” The firm’s smallish headcount means that as-
sociates “interact with partners constantly,” which in turn 
is essential to keeping the relationship-based assign-
ment system running. Taken together, the tight-knit 
but informally run model “ensures everyone treats each 
other well”: you don’t want to be the only jerk in a room 
of lovely people, after all.

“Everyone at HWG sits at the same table 
whether they be partners or paralegals.”

In another move to bridge the seniority gaps at HWG, 
“one of the partners opens up their home to everybody” 
for DC’s summer barbecue. “There’s food, drinks and mu-
sic… it’s great fun.” The firm also hosts regular events 
including karaoke nights, ziplining, bowling and a win-

Rankings in Chambers USA
Litigation Telecommunications

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 32 46
White 85 84
Black/African American 3 0
Hispanic/Latin American 0 0
Asian 12 8
Mixed/Other 0 8
LGBT 9 0

ter holiday party to keep things grooving through the 
colder months. Keep an eye out for the firm’s in-house 
DJ (by day, they’re one of the partners). Opportunities 
for associate hangs are regular, then, but none that we 
spoke to felt pressured to get involved. “The firm allows 
you to have time for your own life and family,” interview-
ees gratefully noted.

Career Development
Laid-back HWG doesn’t lay on intense associate train-
ing. This prompted mixed feedback: some liked the 
“natural and organic” approach but others took it as 
evidence of growing pains at HWG. “Even though we are 
transitioning to a midsized firm we are stuck in the small-
firm mentality,” they proposed. “We didn’t previously 
have the infrastructure to manage programs like training, 
that’s something we’re still lacking.” Others preferred 
to talk up the benefits of the firm’s size. One outlined 
their experience: “From the jump I was given direct ex-
posure to clients and I’ve been involved in management 
questions, business development plans and professional 
networking events.”

Associates also receive annual reviews, during which 
they get clued in on the path to making partner. “The 
process to partnership is made crystal-clear to associ-
ates,” they elaborated. “Everyone truly has a shot at mak-
ing partner.” As part of their reviews, juniors also receive 
feedback about their quality of work, responsiveness 
and collegiality.

Diversity & Inclusion
“HWG does a fantastic job at representing women at 
both associate and partnership level,” sources declared. 
A 30% female equity partnership is certainly better 
than many firms; the women’s committee puts together 
mentoring groups, each containing a handful of women 
from different departments. A source who frequently 
attends their events told us: “The group hosts initiatives 
throughout the year. Presenters often come to the firm 
and share their personal experiences.” In DC, the wom-
en’s committee regularly holds an event to raise funds 
for a non-profit organization that helps homeless wom-
en afford feminine hygiene products. Junior women at 
the firm felt generally supported by partners, citing the 
example of one who “advocated for a new mother to have 
Fridays off work every week.”

“HWG does a fantastic job at represent-
ing women at both associate and partner-
ship level.”
As well as committees, the firm has a Diversity Coun-
cil comprised of partners, counsel, associates and staff 
who recruit and assist HWG’s diverse lawyers. “The 
council reaches out to affinity bar associates and attend 
law fairs to recruit diverse talent.” The firm is working to 
create a more ethnically diverse team, but there’s only 
so much that can be done: “HWG only hires three or four 
people each year,” sources pointed out.

Pro Bono
Associates can count unlimited pro bono toward their 
hours. “There’s no centrally managed system,” we heard. 
“Partners personally recruit associates into their own 
matters.” Common causes at HWG include low-income 
tenant disputes, domestic violence cases, copyright 
infringements and immigration matters. An associate 
working on a criminal immigration case filled us in on 
their role: “Our client was accused of having lied about 
their personal history to secure refugee status. I helped 
draft motions, conducted research and took interviews. 
Another associate and I argued at the hearing and man-
aged to get our client a reduced sentence.”

Pro bono hours
• For all attorneys: 4,665
• Average per attorney: 90 
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Head Office: Washington, DC

Number of domestic offices: 2

Partners (US): 34

Of Counsel (US): 6

Associates (US): 17

Contacts

Main recruitment contact:

Jonathan Mirsky

Hiring partner: Jonathan Mirsky

Diversity officer: Brita Strandberg

Recruitment details

Entry-level associates starting in 2020: 4

Clerking policy: Yes

Summers joining/anticipated 2020:1 

Summer salary 2020:

$3,500/week

Split summers offered? Yes

Harris, Wiltshire & Grannis LLP
1919 M Street NW, Washington, DC 20036

Tel: 202 730 1300   
Email: attorneyrecruiting@hwglaw.com
Recruitment website: www.hwglaw.com/recruiting

Main areas of work
Harris, Wiltshire & Grannis LLP (HWG) is one of the premier communications, informa-
tion technology and litigation law firms in North America. Since its founding more than 
20 years ago, HWG has advised innovative organizations and individuals on complex legal 
issues. Expanding beyond its deep roots in the communications industry, HWG has built 
its reputation by successfully representing clients in nuanced business transactions, before 
government agencies, and in complex disputes and litigation. 
HWG is deliberately slimline. The firm is designed to offer clients access to top tier talent 
without unnecessary overhead, and to foster a close-knit community of lawyers dedicated 
to innovation and collaboration. HWG’s success in achieving these objectives has been 
widely recognized in legal rankings and by a corporate client base that includes market 
leaders, emerging enterprises and start-up companies, as well as Fortune 500 companies 
across a wide range of industries.

Firm profile
Work is an integral component of our lives; we gain personal and professional satisfaction 
from high quality legal advocacy, writing and critical thinking. We enjoy practicing to-
gether, working hard and giving our clients the absolute best  representation. At the same 
time, we love our families and our friends and take pleasure in any number of avocations. 
HWG is a place where smart, dedicated attorneys do work of the highest quality and still 
live a normal life.  Because this is central to the culture of the firm, we have no set bill-
able hours requirement and no aspect of associate compensation is tied to the number of 
hours billed.

Recruitment
Law Schools attending for OCIs in 2020:
Chicago, Colorado, Duke, Harvard, Michigan, Northwestern, Stanford, Virginia

Summer associate profile:
We seek associates with superlative writing ability and a record of the very highest aca-
demic achievement. We will only hire a summer associate that we fully expect to become 
a superb lawyer and a trusted colleague.

Summer program components:
We treat summer associates like brand new associates. This means that, although summer 
associates necessarily require a different level of training and supervision, they will be 
doing the same work associates do, with the same people and under the same conditions. 
HWG associates are expected to perform as lawyers, not assistant lawyers and we want our 
summer associates to aim for the same high level of creativity, initiative and skill. Summer 
associates can expect to work in our telecommunications and technology, litigation, and 
appellate practices.
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Haynes and Boone, LLP
Largest US office: Dallas

US offices: 14

International offices: 3

First-year salary: $190,000

Billable hours: 2,000 target in Texas; 1,800 in  
New York 

Summers 2020: 56

Revenue 2019: $404.2 million (-1%)

Partners made in 2020: 14

Famous for: strength in the Texas market; ambition 
to expand; friendly name partner

On chambers-associate.com...
• Get hired at Haynes and Boone

A very happy 50th birthday to Haynes and Boone, the Texas-born firm 
whose reach stretches far beyond the Lone Star State.

YOUR football team’s a-winnin’, your music is a-rock-
in’ and your oil is a-flowin’ – it’s 1970 in Texas and for 
Haynes and Boone, “everything started here.” Against 
the backdrop of a booming economy, Richard ‘Dick’ 
Haynes and Michael ‘Mike’ Boone came together to 
create Haynes and Boone (“and Mr Boone is still at the 
office every day!”). Fifty years on, half of the firm’s 14 do-
mestic offices are located outside of Texas. There are 
three more offices overseas in Shanghai, Mexico City 
and London (which has seen its partner headcount dou-
ble since opening in 2016). Back on US shores, there 
are more hints that the firm’s growth is ticking away: it 
recently boosted its IP practice in Chicago and opened 
a small finance-focused office in Charlotte, North Caro-
lina.

Of course, the Texan roots still run old and deep. The 
firm is headquartered in Dallas, with a further six offic-
es in the Lone Star State. “A lot of clients are based here 
but have employees all over,” one associate explained. 
“If I’m researching something on any given day, there’s a 
50% chance it’ll be Texas-centric.” At a state level, this 
is where the firm really shines, with top rankings from 
Chambers USA in bankruptcy, insurance, appellate liti-
gation and white-collar crime work. It also has strong 
marks in banking and finance, real estate, IP and, of 
course, energy work – we are in Texas, after all. New 

York is noted for its real estate finance, and the firm 
gets national nods for its bankruptcy and franchising 
work. 

Strategy & Future
Haynes and Boone has four core focus areas: energy, 
technology, financial services, and private equity. The 
firm is committed to its ‘2025 plan,’ which is “related to 
technology and client interfacing.” For incoming juniors, 
this will mean learning about business development and 
how to talk to clients: “They’ve already given us lunch 
conferences across offices.” Thanks to committees, jun-
iors felt “we’re all getting a say” in the firm’s future. 

The Work
Eight of the firm’s 14 domestic bases housed junior as-
sociates at the time of interviews. The Dallas HQ was 
home to just over half, while just over a quarter were 
housed between New York and Houston. There were a 
few based in Richardson and Austin, and just one or two 
in the OC, Fort Worth and Palo Alto offices. It’s worth 
noting that different offices have a different spread of 
work available. Real estate is a key focus in New York, 
while Richardson houses a patent prosecution team. 
Incoming juniors are spread across a huge host of 
practice groups – 17 were represented on our list, with 
many broken down further into ‘sections.’ Over a fifth of 
the juniors fell under the litigation umbrella, while just 
under a fifth were in real estate. Roughly a third were 
spread between the financial transactions, private eq-
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uity and capital markets/securities groups. Juniors sub-
mit weekly workload surveys “to level out work among 
associates who’re light and who’re swamped.” Some also 
preferred to get work through their “softer relation-
ships” with partners. 

“Herding cats to make sure everyone is on 
track to hit the closing date.”

The financial transactions group encompasses restruc-
turing and finance. The restructuring group advises cli-
ents in the oil and gas industry, while over in finance, 
“we do everything from general commercial lending and 
real estate lending to energy finance and project finance.” 
Finance is one of the firm’s largest groups: “There are 
more than 60 of us across ten offices.” The team tends 
to represent lenders rather than borrowers on “all dif-
ferent types of credit transactions.” One niche the firm 
handles is a type of loan to a private equity firm known 
as subscription secured facilities. “It’s really interesting 
work,” one Dallas junior enthused, explaining: “Its distin-
guishing feature is that the collateral is the commitment 
of the investors.” Other finance newbies could be found 
“herding cats to make sure everyone is on track to hit the 
closing date.” On the borrower side, associates were re-
sponsible for “commenting on ancillary documents and 
consulting with specialists on loan agreements.” Others 
reported “helping partners prepare for presentations. It’s 
not billable, but it’s good to make sure I know what’s the 
latest out there and build key relationships.”

Financial transactions clients: Citibank, Bank of Amer-
ica, Morgan Stanley, Credit Suisse. Recently represented 
Wells Fargo as the arrangers of a $4 billion secured 
credit facility.

Litigators can be found in subgroups such as labor and 
employment, insurance, IP litigation, energy litigation, 
and white-collar and government investigations. Each 
sub-team housed one or two juniors, with the exception 
of white-collar and government investigations, which 

was home to a Dallas-based trio. This group takes on 
a lot of healthcare work in false claims cases, class ac-
tions and government investigations. Juniors had gotten 
involved with third party independent reviews of po-
tential insider trading, where they “called everyone who 
traded and got the information that led to their trade.” If 
you’re after real contentious work, the ‘securities and 
shareholder’ subgroup may be the one – “that ends up 
being a lot of litigation. We do a lot of derivative lawsuits 
and defend against class actions.” Just a note of caution: 
“There are so many transactional terms – it’s quite confus-
ing!” As well as typical discovery work and doc review, 
litigation juniors were “really surprised to get drafting as 
a first year.” Interviewees had drafted “substantive docu-
ments and some more procedural documents.” The latter 
could be letters to the FCC and client updates, while the 
former included motions and pleadings. 

Litigation clients: Chevron USA, ExxonMobil, Toyota, 
the National Football League. Recently secured a ruling 
from the Texas Supreme Court to uphold public pension 
reforms concerning over $500 million in pension assets 
for the Dallas Police and Fire Pension System.

Hours & Compensation
Billable hours: 2,000 target in Texas; 1,800 in New York 

Associates were “satisfied” with their salaries, and told 
us: “You’re generally very happy with your bonus for a 
Texas-based firm.” Market-rate bonuses are given to 
those who hit the billable hours target, which happened 
“pretty naturally” for the transactional associates we 
spoke to. Litigation interviewees, however, found them-
selves coming in a few hundred hours short, “which is 
challenging because I’m working really hard.” Sources 
hinted that the firm considers other factors when dis-
tributing bonuses to junior associates.

“There are always emails post-8pm.”

In the Texas offices, juniors tended to arrive in the office 
between 8:30am and 9:30am and leave before 7:30pm. 
A 10am start was more typical in New York, and finish 
times averaged around 8pm. It wasn’t uncommon for 
“people log on back home – there are always emails post-
8pm.” We also heard weekends were sometimes inter-
rupted by a handful of hours’ work. 

Pro Bono
Up to 100 hours of pro bono can go toward the billable 
target. If a case takes off, juniors can apply to bill even 
more, “but the details are hazy – it’d be nice to have a little 
more clarity on that.” Most litigators had done 60 to 70 
hours of pro bono, while those on the transactional side 

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural
 Resources

Environment

Financial Services 
Regulation

Franchising

Healthcare

Insurance

Intellectual Property

Labor & Employment

Litigation

Real Estate

Tax
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Diversity Partners (%) Associates (%)

Women 24 48
White 87 74
Black/African American 0 3
Hispanic/Latin American 5 8
Asian 6 11
Mixed/Other 2 4
LGBT 2 1

tended to bill less. We heard of associates undertaking 
immigration and asylum cases, supporting nonprof-
its, drafting wills and handling divorces. Dallas juniors 
regularly get involved with the Dallas Volunteer Attor-
ney Program. Associates rated the firm’s commitment: 
“They know we have a responsibility to our community – 
we step up and show that we care.”

Pro bono hours
• For all US attorneys: 11,330
• Average per US attorney: 24.4

Culture
Dallas houses almost 200 lawyers, “so there are sub-
cultures within each section.” Anyone else picturing the 
cafeteria in Mean Girls? Fortunately associates said: 
“It’s a positive thing – everyone can find their place here.” 
And what’s more, “we sit with Mr. Boone in the cafeteria!” 
Presumably wearing pink on Wednesdays is optional. 
Many of our Dallas interviewees pointed to Mike Boone 
as something of a guiding light in the firm: “We’re hard-
working people who tend to be humble and reflect the 
values of Mr. Boone.” Another added: “He remembers 
everyone’s name and what’s going on in their lives.” As-
sociates felt the fact that everyone has the same size 
office (including Boone) shows “everyone is equal – it’s an 
open, collaborative vibe.”

“Everyone can find their place here.”

Houstonians were a happy bunch overall, albeit a bit 
irked that their building is under construction – “it’s tem-
porary but it doesn’t seem too temporary sometimes!” 
New Yorkers did away with stereotypes: “Contrary to 
what people might think, it’s very laid back and easygoing 

– no one’s uptight here.” An associate in a smaller office 
told us their workplace is “much quieter and calmer than 
the bigger offices.” On the social front, happy hours were 
common across offices, and juniors often go for coffee 
together. Dallas associates also pointed out that “the 
managing partner wants to make an effort to show that 
nonalcoholic beverages are available” at social events 
too.

Diversity & Inclusion
Diversity is reportedly “a huge part” of the 2025 plan we 
mentioned earlier. The firm recently hired a new diversi-
ty and inclusion director, Jennifer Reddien: “She and her 
team are always open to talk and give advice.” Associates 
acknowledged: “We’re still having a hard time retaining 
diverse associates, but we’re moving in the right direc-
tion.” The firm has several diversity subcommittees and 
hosts events for holidays and celebrations. There’s also 
a biennial diversity retreat, which some described as “a 
bit ‘preaching to the choir.’ The messages don’t always get 
to leadership.” Others thought that “implicit bias training 
could help – there are small comments that get said and 
I want those to disappear.” The firm confirmed that im-
plicit bias training was given following our calls.

Career Development
Interviewees felt that they were being nurtured for big 
things from day one: “Partners were reaching out to me 
asking if there was a particular kind of work I want to do.” 
All juniors get a senior associate mentor, who “takes 
you to coffee to talk about development.” There’s also 
the ‘take a partner to lunch’ program, which lets juniors 
have lunch on the firm with up to four partners a year – 
“it’s a great excuse to connect with senior people.” 

The firm’s attorney development department also got a 
lot of praise. “It’s purely dedicated to helping associates 
in their careers,” one explained. “They put on training 
like public speaking and they can meet you individually 
if you want help developing your practice.” All new start-
ers spend a week in Dallas for official training and are 
given developmental assignments over their first three 
months at the firm.
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Head Office: Dallas, TX

Number of domestic offices: 14

Number of international offices: 3

Worldwide revenue: $$404,200,000

Partners (US): 246

Associates (US): 322 (including other 
attorneys)

Recruitment details

Main recruitment contact: Amanda Kelly, 
Manager of Entry-Level Recruiting

Hiring partner: Polly Fohn, Firmwide Entry-
level Hiring Partner

Diversity officer:  Jennifer Reddin, Director 
of Diversity and Inclusion

Recruitment details

Entry-level associates starting in 2020: 29

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 23, 2Ls: 33

Summers joining/anticipated 2020 split 
by office: 

1Ls: Dallas – 7; Dallas – North – 3; Houston 
– 10; New York – 2; Palo Alto – 1

2Ls: Austin – 1; Dallas – 16; Dallas – North 
– 5; Houston – 6; New York – 2; Orange 
County – 1; Palo Alto – 1; San Antonio – 1

Summer salary 2019:

1Ls: $3,654/week

2Ls: $3,654/week

Post 3Ls: $3,654/week

Split summers offered? CBC

Can summers spend time in an overseas 
office? TBD

Haynes and Boone, LLP
2323 Victory Avenue Suite 700, Dallas, TX 75219

Tel: 214 651 5000
Email: amanda.kelly@haynesboone.com
Recruitment website: www.haynesboone.com
Linkedin: haynes-and-boone-llp

Main areas of work
Corporate/securities/M&A, private equity, hedge funds, business litigation (including IP, 
insurance coverage, environmental, energy, real estate, securities, healthcare and appel-
late), restructuring, energy, banking and finance, franchises, intellectual property/tech-
nology, labor and employment and real estate.

Firm profile
Haynes and Boone, LLP is one of the American Lawyer top 100 law firms, with more than 
575 lawyers in 17 offices and 40 major legal practices. We are among the largest firms 
based in the United States. Our growth has been driven by our client service strengths, 
especially our problem-solving acumen and our ability to collaborate with clients.
It is our mission to be a preeminent law firm that serves clients globally on sophisticated 
legal matters while maintaining a special culture founded on teamwork, a healthy work 
environment, and a strong work ethic. While every law firm believes culture is an im-
portant component of success, our culture is truly unique. Our culture is defined by our 
collaborative work environment and by putting the interests of our clients first. It focuses 
on teamwork, an environment of mutual respect, and a long-term view that supports in-
vesting in the future and the success of Haynes and Boone as an outstanding professional 
service institution.

Recruitment
Law Schools attending for OCIs in 2020:
Harvard, Southern Methodist University, Stanford, UC Berkeley, UC Irvine, University of 
Houston, University of Texas, University of Virginia

Recruitment outside OCIs:
Loyola Patent Law Interview Program, Texas Interview Program, Lavender Law Career 
Fair, Southeastern IP Job Fair, Sunbelt Minority Job Fair.  The Firm also participates in 
resume collects from the following schools:  Baylor, Brooklyn, Cardozo, Columbia, Cor-
nell, Duke, Emory, Fordham, George Mason, George Washington, Georgetown, Howard, 
Loyola (LA), Santa Clara, South Texas, St. John’s, St. Mary’s, Texas A&M, Texas Southern, 
Texas Tech, UC Davis, UC Hastings, UCLA, University of Michigan, University of Penn-
sylvania, USC, Vanderbilt, and Yale.

Summer associate profile:
To sustain what we feel is a blend of culture and sophistication of practice that is un-
matched in the market, Haynes and Boone is looking for internally driven law students 
with a personality that would augment our firm’s commitment to teamwork and a long-
term approach to the practice of law.

Summer program components: 
Our summer associates spend nine to ten weeks (depending on office) with us working in 
one or two of our practice areas. Each summer associate is given a supervisor who assigns 
them work and they are able to attend client meetings, negotiations, hearings, etc. Feed-
back is provided throughout the summer as well as through the mid-clerkship review. Our 
summer associates also enjoy several social events designed to get to know our attorneys. 
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Hogan Lovells US LLP
Largest US office: Washington, DC

US offices: 15

International offices: 37

First-year salary: $148,440 - $190,000

Billable hours: 2,000 target

Summers 2020: 78

Revenue 2019: $2.25 billion (+6%)

Partners made in 2020: 9

Famous for: big, prestigious global brand;broad 
range of practices; transatlantic heritage

On chambers-associate.com...
• Get hired at Hogan Lovells

• Becoming an international trade lawyer

All you need is Lovells, according to associates at this Anglo-American 
titan.

HARRY Potter uber-nerds can likely quote from mem-
ory Dudley’s tantrum in The Sorcerer’s Stone after re-
ceiving 36 – not 37 – birthday presents. The marvelous 
Muggles at Hogan Lovells got their 37th present when 
they took their office count up to 37 with the relaunch-
ing of their Johannesburg practice in November 2019. 
HL also boasts 15 US bases and earns 20 nationwide 
Chambers USA rankings covering areas from your typi-
cal corporate/M&A, antitrust, and international trade to 
trademark niches in REITs, privacy, data security, and 
transportation. Hogan’s HQ is in DC and ranks highly 
for corporate & private equity, healthcare, and telecom; 
other offices pick up their own respective accolades. 

“...a place where we would be able to do 
really cool things but also have our week-
ends.” 
A decade on from the merger between DC’s Hogan & 
Hartson and London-based Lovells, Hogan Lovells con-
tinues to hold “a solid footing in the DC legal market as 
well as globally.” Juniors arrived at the firm looking for 
“a place where we would be able to do really cool things 
and brag about them but also have our weekends.” Many 
of our sources also considered Hogan Lovells a “great 
place to start our careers and build ourselves up. If the 

ground is good and watered constantly, it will grow.” Wise 
words, young grasshopper. 

The Work
HL’s DC spectacular mothership takes the majority of 
juniors, with New York coming in close second; newbies 
can also be found in California, Denver, Northern Vir-
ginia, Houston and Philadelphia. The firm’s system for 
new arrivals has just been rejigged: first years now start 
in either the generalist corporate, litigation or regula-
tory pool and can specialize after nine months. As for 
the firm’s second and third years, more than half had 
ended up in corporate or litigation with the remainder 
dividing between IP, privacy & cybersecurity, antitrust, 
international trade, and white-collar; real estate, trans-
portation, and government contracts are smaller prac-
tices at HL. 

Historically, the corporate team has split between a 
‘green team’ covering real estate, securities and M&A, 
and a ‘blue team’ of the smaller practices including 
funds, life sciences, tech and aerospace. The firm’s shift 
of focus toward industry sector groups means the de-
partment has “moved away from those distinctions,”and 
corporate juniors can now sample a mix of M&A, fund 
formations, securities, life sciences and REIT (real es-
tate investment trust) matters. “One of the senior attor-
neys here was an early proponent of the REIT structure so 
we have many longstanding clients,” an insider revealed. 
“Hogan doesn’t really have rigid subgroups so you can 
work with a mix of teams: I could be helping on a private 
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Get Hired
“A little bit of preparation can go a long way. Convey-
ing a clear and specific basis for their interest in the 
firm can help distinguish a student from the other 
applicants,” says hiring partner Timothy Lloyd. For 
more info, visit our website.

equity fund formation at the same time as M&A and capi-
tal markets.”

“HL is an interesting place to cut your 
teeth as we work on cutting-edge devel-
opments.” 
Life sciences is a growing practice at Hogan Lovells, 
especially after an office upgrade in Boston. Sources 
worked with large pharmaceutical and biotech com-
panies on licensing deals, options and asset purchase 
agreements covering “protein therapy and other treat-
ment programs. HL is an interesting place to cut your 
teeth in life sciences as we work on cutting-edge develop-
ments like T cells,” one junior suggested. In this and oth-
er corporate niches, sources noticed their responsibility 
levels rising over time: “I started out keeping the books 
and diligence projects, but in my third year I’ve taken the 
first pass at drafting controlling agreements, purchase 
agreements, reviewing comments, coordinating specialist 
review and counsel review.” Small deal teams are part 
of the formula for associate growth, with one estimat-
ing they’d done “80%” of their work with just a partner’s 
oversight. “I’ve got my hands dirty on pretty much every 
aspect of the deals I’ve worked on.”

Corporate clients: Dell, General Electric, Ford Motors. 
Advised Osiris Therapeutics on its $660 million acquisi-
tion by British medical technology group Smith & Neph-
ew. 

The focus of HL’s litigation practice differs by location; 
DC is best known for its “strong white-collar investiga-
tions group,” whereas the spotlight is on general com-
mercial litigation in New York. That doesn’t mean young 
litigators are tied to one type of dispute: “There isn’t 
a rigid case assignment structure,” according to a DC-
source. “I can work with white-collar as well as the appel-
late and civil litigation teams.” There’s even variety within 
teams – the white-collar squad “covers everything from 
whistle-blowers and traditional civil summary judgments 
to government enforcement actions.”The New York prac-
tice consists of “mostly federal state court work and 
there’s a very robust, but small in headcount, internation-
al arbitration practice. Every single junior in New York, 
whether they want to or not, will end up working on an 
international arbitration matter.”

“As a first-year associate, I haven’t worked on a single 
large team except when focusing on document review,” a 
Big Apple interviewee told us. “I’ve handled enormous 
amount of drafting, assisted on mediations and liaised 
with opposing counsel.” The word from DCwas similar: 
“Once the team gets to know you, they’re more than will-
ing to give you tasks” above your pay grade. “I was just 
able to write a whole summary judgment by myself!”As 
for junior necessities, document review “is very much a 
cross-office affair. In New York we work closely with Den-
ver, DC,Houston and Los Angeles.”

Litigation clients: Uber, Google, Jaguar Land Rover. Won 
a denial of class action certification for Hyundai in cases 
alleging brake defects. 

Career Development
The firm has just introduced a Pathways career devel-
opment program and early reviews were... not good. 
“Inauthentic, awkward and contrived” were some of 
the words our interviewees used to describe the new 
plan. “It seems as if they’re trying to fit a square peg into 
a round hole.” Aiming to replace formal reviews with 
annual and quarterly conversations with an assigned 
partner to promote a culture of ongoing feedback, in-
terviewees suggested that “it’s turned into associates 
running around and collecting comments, putting all 
the responsibility on us. I don’t think you can drive cul-
ture from an associate level; you need partner buy-in and 
even they don’t know how the system works.”   The firm 
let us know that responsibility does not fall exclusively 
onto associates, and that most partners do actively give 
feedback. As the program is still relatively new, the firm 
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Diversity Partners (%) Associates (%)

Women 28 49
White 81 62
Black/African American 1 6
Hispanic/Latin American 7 6
Asian 4 10
Mixed/Other 1 7
LGBT 2 7

encourages associates to give feedback and uses their 
input to improve Pathways. 

“There’s a giant directory of every client 
and contact the firm has ever dealt with.” 

More positively, we heard that the firm is open to asso-
ciates discussing future career plans and “they realize 
that not everyone will stay here. There’s a giant directory 
of every client and contact the firm has ever dealt with 
and a yellow book of Hogan alumni; they work to help you 
decide which is the best exit route for you.” The DC office 
has a partner dedicated to career counseling: “You can 
set up a confidential call and bounce any ideas you may 
have off them.”

Pro Bono 
Associates can also bounce their own ideas for pro 
bono work if they find it themselves. “It’s rare, but if you 
make a good case for it, it’s doable.” Because not eve-
rybody has the initiative (or time) to find their own pro 
bono cause, each office houses a dedicated pro bono 
associate. “We do everything under the sun, which is one 
of the things that pulls individuals to Hogan Lovells,” a 
junior said. The firm deals with issues like landlord/ten-
ant and affordable housing disputes and collaborates 
with organizations like KIND and CAIR. “InDC we do a 
lot to help the homeless in the city. When the temperature 
goes below freezing the shelters open and we help moni-
tor things,” a litigator there said. 

“I think every US Hogan office really tries to give back to 
the community,”another junior beamed. “My understand-
ing is that we all support our local nonprofits more often 
than doing international pro bono.” There’s a minimum re-
quirement of 20 pro bono hours for associates but many 
of them reach 200 – “it’s great experience and you can get 
a lot more client contact on pro bono deals” if you’re in 
corporate especially. In DC, first years can dedicate four 
months solely to pro bono. 

Pro bono hours 
• For all US attorneys: 87,544
• Average per US attorney: 83

Hours & Compensation
Billable hours: 2,000 target 

Most Hogan offices fill up at 9am; associates head 
home by 6:30pm on an average day. “Corporate trans-
actional work tends to be stop and go,” leading to some 
later nights. “It’s pretty unpredictable so you’re expected 
to be checking your phone,” a source said. “I’ve worked 
till 3am once or twice but that is definitely an exception.” 
Litigators can plan ahead with more certainty: “I usually 
know in advance if I have to work a weekend. Nothing will 
pop up while I’m at the bar on a Saturday night unless it’s 
super urgent.” The size of the firm means “it isn’t difficult 
to get someone to cover you” if you’ve got a hot date to 
shoot off to. 

“Nothing will pop up while I’m at the bar 
on a Saturday night.” 

Each department – and each partner – has a different at-
titude to agile working for associates. Litigators in New 
York were “surprised at how little face time is required. 
The partners are very reasonable.” It was a different 
story in the corporate department, where “face time is 
very much valued and being in the office is important.”T 
he firm has just rolled out a new timekeeping policy, 
requiring associates to log their hours efficiently – “it 
could affect your bonus if you don’t keep up.” If associ-
ates reach 1,850 billables in a compensation year they 
can then count an unlimited number of pro bono hours 
as billable.  

Culture, Strategy & Future
“Hogan’s party culture is like a middle-aged dad having 
fun at a BBQ,” one junior grinned. If attending monthly 
pub nights (“supposedly a London tradition”) and hang-
ing out with colleagues at an associate happy hour eve-
ry Friday are the typical antics of a middle-aged man, 
then count us in. Team New York located to a brand-
new office space in April complete with “a bright, airy 
cafe space and a really cool terrace.”Associates in DC 
tend to enjoy competitive tournaments at their office 
ping-pong table, or just “getting together to celebrate 
everything from the end-of-year billable party to the Ken-
tucky Derby.”

“Super chill – that’s just the HL jam.” 

The firm’s cultural temperature is “super chill – that’s 
just the HL jam. We’re all personable and friendly.” As a 
gesture of goodwill toward associates in DC, partners 
compromised on their office spaces “so we could have 
more windows. I think that shows they really care about 
us, which is really refreshing.” Reports from New York 
were a little different, and one source felt “there’s an ob-
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vious divide between partners who were here before the 
Hogan and Hart merger in 2008, and those who arrived 
after it. The older partners are fantastic and approach-
able but those who joined since the merger are a little bit 
more stereotypical BigLaw and demanding.” Firm-wide 
management is “pushing for more of a national practice 
model,”hopefully resulting in a more united front in the 
future. “They’re trying to reorganize groups in terms of 
expertise, but the cross-office model is still in the early 
stages,” according to one junior insider. 

Diversity & Inclusion
Our sources felt that HL is “making a concerted effort in 
the recruitment and retention of diverse talent. We’re also 
hoping to get Mansfield Rule certification soon.”An ‘All-
verse Diversity Conference’ has been a recent boon for 
the cause: “They invite attorneys from across the world 

to DC for a two-day conference of diversity and inclusion 
training and fantastic speakers sharing their experienc-
es. It’s a good example of how the firm put their money 
where their mouth is.” Not everyone praised the event 
as strongly: “It’s a great conference, don’t get me wrong, 
but it happens and then there’s 364 days of basically lip 
service,” one junior argued. “There’s definitely more that 
needs to be done.”Hogan Lovells has done more recent-
ly to address attorneys’ mental health and an in-house 
counselor offers free, confidential sessions. “A number 
of associates and partners went down to Texas to help im-
migrants following changes to the border process, it was 
a very intense time.” We heard that “the firm encouraged 
everyone to meet the counselor afterwards and they all 
found that service really helpful.”

“It’s a good example of how the firm put 
their money where their mouth is.” 
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Head Office (US): Washington, DC

Number of domestic offices: 14

Number of international offices: 35

Worldwide revenue: $2.25 billion

Partners (US): 374

Associates (US): 526

Contacts

Main recruitment contact: Irena McGrath, 

Chief Recruitment Officer - Americas

(irena.mcgrath@hoganlovells.com)

Hiring partner: Timothy A Lloyd, Esq.

Diversity officer: Leslie Richards-Yellen

Director of Inclusion - Americas

Recruitment details

Entry-level associates starting in 2020: 68

Clerking policy: Yes

Summers joining/anticipated 2020: 80 

1Ls: 18, 2Ls: 62, SEO: 2

Summers joining/anticipated 2020 split 

by office: Baltimore: 4, Boston: 3, 

Denver: 4, Houston: 4 Los Angeles: 6, 

Miami: 2, Minneapolis: 1, NY: 12,

Northern Virginia: 4, Philadelphia: 3,

Silicon Valley: 4, Washington: 33

Summer salary 2020:

1Ls: $3,650 per week (in most offices)

2Ls: $3,650 per week (in most offices)

Split summers offered? Case by Case 

Can summers spend time in an overseas 

office? Case by Case

Hogan Lovells US LLP
555 13th Street, NW, Washington, DC 20004

Tel: 202 637 5600   Fax: 202 637 5910 Twitter: @HoganLovells
Email: irena.mcgrath@hoganlovells.com Instagram: 
Recruitment website: www.hoganlovells.com/careers-us @hoganlovellscareers.us
Linkedin: hoganlovells

Main areas of work
Working at the intersection of law, business and government, across a wide range of in-
dustries, Hogan Lovells US LLP’s global practices include corporate; finance; government 
regulatory; intellectual property, media and technology; litigation, arbitration and em-
ployment; and pro bono.

Firm profile
By joining Hogan Lovells, you will become part of a legal practice with a long tradition of ex-
cellence that is keenly focused on the future. Working as an integrated team, our lawyers help 
clients address complex legal issues across a broad spectrum of industries. Our unique global 
platform, collaborative culture and commitment to your professional development provide 
an exceptional foundation on which to build a legal career. Hogan Lovells’ pioneering US Pro 
Bono practice began more than 40 years ago when we were the first law firm to establish a 
separate practice exclusively providing pro bono legal services. Our culture of inclusion, which 
respects and values the diversity of all of our people, enhances the quality of Hogan Lovells’ 
workplace and our ability to provide excellent legal services for clients. We prize our friendly, 
team oriented environment, which encourages professional development, good associate-
partner relations and early client contact.

Recruitment
Law Schools attending for OCIs in 2020:
American University, Baltimore, Baylor, Boston College, Boston University, Catholic Uni-
versity, Columbia, Colorado, Cornell, Denver, Duke, Florida, Florida International, Florida 
State, George Mason, George Washington, Georgetown, Harvard, Howard, Maryland, Mi-
ami, Michigan, Minnesota, NYU, Pennsylvania, Stanford, Texas, UC Berkeley, UCLA, USC, 
UVA, Vanderbilt, Villanova, William & Mary

Summer associate profile:
Hogan Lovells selects our participants each year from among many highly qualified candi-
dates. We seek candidates whose records demonstrate excellent written and oral communica-
tion skills and strong academic performance. We value students from diverse backgrounds 
who have demonstrated a drive for excellence, a passion for community involvement and 
compassion for others. We seek candidates who can raise the game of the whole team and look 
beyond themselves in seeking the best outcome for our clients. 

Summer associate components:
With guidance from lawyer coordinators and mentors, students do meaningful client 
work and participate in training programs designed to develop and enhance legal skills. 
Summer Associates have opportunities to attend closings, depositions, and legislative and 
administrative hearings and meet with alumni and clients serving in prominent roles in 
government and business. Five US Summer Associates with strong interest in our trans-
national practices participate in a two-week program in the London office. All US Sum-
mer Associates come together and participate in a conference  where firm leaders share 
insights about Hogan Lovells’ pre-eminent practices and strategic plans for the future, 
our vision and values, and commitment to diversity and inclusion. Through group team 
building exercises, US summer associates get to know their colleagues from other offices 
and make lifelong connections.
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Holland & Knight LLP
Largest US office: Washington, DC

US offices: 25

International offices: 3

First-year salary: $190,000 in major markets 

Billable hours: 1,900 target

Summer 2020: undisclosed

Revenue 2019: $1.03 billion (+12.2%)

Partners made in 2020: undisclosed

Famous for: national footprint; Florida roots; high leverage

On chambers-associate.com...
• Get hired at H&K

A sunshine state of mind carries across this 28-office Floridian firm – 
the lack of late knights certainly helps.

“WHEN I was growing up I knew of H&K as one of, if not 
the top firm in Miami,” a long-term fan among the asso-
ciate ranks said. The firm is kind of a big deal in its home 
state of Florida. Surveying its 25 US offices, Chambers 
USA awards the firm top rankings in Florida for banking 
and finance, corporate M&A and private equity, and tax. 
H&K also tops the table for real estate in California, DC 
and Illinois, testament to its property pedigree. 

2019 was a big year for Holland & Knight, as it broke 
through the $1 billion revenue threshold for the first 
time. Perhaps more impressively, that’s almost double 
the firm’s turnover coming out of the 2008 recession. 
Management chose to spend some of those hard-
earned dollars on a brand-spanking new HK Health Ini-
tiative, including a subscription to Virgin Pulse; the firm 
also created a Director of Diversity & Inclusion role.

Strategy & Future
“I’ve heard repeatedly that the firm wants to demonstrate 
skills that clients might not realize we have,” a junior in-
sider suggested. Part of that puzzle became clear in 
2018, when the firm opened a Philadelphia office and 
started a new cybersecurity and data privacy practice. 
We heard that the New York and San Francisco offices 
enjoyed “big growth spurts,” perhaps aiming to catch 

DC, which remains (for now) H&K’s largest office by 
headcount. “They’re constantly on the lookout for tal-
ent whether that’s partner or associate level,” a Tysons 
source told us. “I’ve heard rumors of expansion to the 
Latin American practice.” 

“They’re constantly on the lookout for 
talent whether that’s partner or associate 
level.”

The Work
H&K’s litigation and business groups draw around 40% 
of juniors each, the rest falling into other practices like 
real estate or government. Boston, New York and Miami 
were home to the largest cohorts of second and third 
years when we came calling. Some offices ask sum-
mers to rank their practice area preferences, while oth-
ers (like New York) ask applicants to apply for a group 
before their summer. There isn’t a formal work assign-
ment system, and associates warned us: “It’s very much 
sink or swim. You can’t just sit at your desk and stare at 
the wall.” Associates in Tysons agreed that “there’s very 
much a ‘fend for yourself’ system. Low tides of work can 
be stressful and competitive, but if you say you’re dying 
then other associates will try and help.” There is a fall-
back system for juniors with a light workload. 

The broad-church litigation practice covers generalist 
disputes as well as labor and employment, IP, govern-
ment contracts and other niches. Certain among our 
interviewees had done more ‘litigating’ than others – for 
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Get Hired
“Everything on a resume is up for discussion,” the 
firm told us. “Review your writing sample and be pre-
pared to speak about it.” Find out more about hiring 
at H&K on our website.

example, while one source had dedicated most of their 
time to government contracts litigation, another had 
filled their days with nonlitigious government contracts 
work. “Although I’m considered a litigator by the firm, I 
spend less than half my time on it,” they said. Juniors in 
the practice also help other groups, sometimes sup-
porting M&A transactions in a specialist capacity: “I’m 
often the lead IP associate involved in a deal, so I ensure 
the target company actually owns the patents it claims to,” 
one told us. Our interviewees found it difficult to escape 
unbillable document review, “which is tough when you 
have billable requirements – that’s the challenge of being 
a junior.” More challenging assignments are potentially 
on the menu: sources highlighted working on bid pro-
tests before the Government Accountability Office. “If 
you do manage to get such an assignment, you get a lot of 
freedom to run with it.” Juniors also got to write motions, 
take depositions and second-chair arbitrations. “I’ve had 
a lot of really substantive experience,” one said. “That’s 
the biggest advantage of working here.” 

Litigation clients: Pacific West Bank, Royal Caribbean, 
BNP Paribas. Represented Netflix in copyright infringe-
ment claims arising from the Narcos series, brought by 
the mistress of Pablo Escobar. 

“I’ve had a lot of really substantive expe-
rience. That’s the biggest advantage of 
working here.”   
Five subgroups make up ‘business’ at Holland & Knight: 
financial services, structured finance, private wealth, 
syndication, and corporate. Mid-market M&A is the 
name of the game in most offices; Miami tilts toward 

the Latin American market. Associates can specialize 
quickly if they’d like to: “I do a lot of M&A for health-
care providers, which is more specialized because of the 
regulatory concerns in transactions,” one said. Typical 
early tasks include reviewing purchase and operating 
agreements, researching tax issues arising from said 
agreements and putting together “pretty extensive” dili-
gence memos. Interviewees were keen to tell us they 
work across several industries – like banking, energy 
and healthcare – but also stressed that they “tend not to 
work with the big public clients, like telecom or pharma-
ceutical companies.” H&K does have big market players 
on its books, but juniors didn’t mind working on deals 
for smaller clients who “don’t want to pay mega bills 
because five people were working on a document.” This 
means high levels of responsibility and working one-
to-one with partners: “I did first drafts which didn’t have 
much precedent to go off from scratch.” This goes both 
ways though, so if a larger deal comes through you can 
expect “to do very junior tasks to learn the groundwork, 
like running checklists.” 

Business clients: Pacific Premier Bank, Converge Tech 
Solutions, Macquarie Capital. Acted for software com-
pany Prometheus Group on its $1 billion+ sale from Fran-
cisco Partners to Genstar Capital. 

Pro Bono
Firm-wide and office-based coordinators circulate pro 
bono work. The firm also recently adopted the ‘Paladin’ 
platform: lawyers fill out a questionnaire about their 
interests and expertise, so they can get matched with 
projects. That doesn’t mean attorneys are restricted to 
pro bono within their practice groups: real estate jun-
iors recently helped with Miami’s bid to host the Super 
Bowl. Associates in the business section thought they 
were at a disadvantage given how much pro bono is lit-
igation-focused: “H&K does what it can to help us, so we 
do a lot of work helping nonprofits become tax-exempt.” 
Attorneys are expected to do at least one pro bono pro-
ject a year and there’s a 50-hour yearly requirement 
which can be credited toward the billing target. The 
firm also offers a helpful collections credit: “They look 
at how much money you’d have brought in if a pro bono 
case had been billable, and effectively pretend you did 
actually bring in that money. That counts toward the sal-
ary and bonus.” 

Pro bono hours
• For all US offices: undisclosed
• Average per US attorney: undisclosed

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Construction

Corporate/M&A

Environment

Food & Beverages

Government

Healthcare

Labor & Employment

Leisure & Hospitality

Litigation

Media & Entertainment

Native American Law

Real Estate

Retail

Tax

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women  
White  
Black/African American  
Hispanic/Latin American  
Asian  
Mixed/Other  
LGBT  

Hours & Compensation
Billable hours: 1,900 target

Bonus allocation was a contentious topic for our inter-
viewees, who told us the rate is below market and the 
process lacks transparency. Theoretically, associates 
earn bonuses based on their work product, extracurric-
ulars (like attending client events) and whether they’ve 
hit the billing target. In reality, though, we heard that 
“most people get significantly under market or don’t get 
a bonus at all: we leave a lot of money on the table.” Many 
also perceived “a disincentive to reach 1,900 hours be-
cause the only punishment is not getting a bonus.”  

“Weekends are sacrosanct here.” 

The base salary is in line with peer firms (only match-
ing the New York top end in certain markets) until third 
year only, after which it’s based on performance along a 
sliding scale. Associates grumbled at being billed out at 
a lower cost than their official rate: “It’s like they’re giv-
ing discounts, which helps clients but not us associates.” 
On the plus side, associates typically get in at 9am and 
log off by 6:30pm: “I’m never in the office past 5pm on a 
Friday and weekends are sacrosanct here,” one told us. 
“Partners don’t create work out of nowhere just to make 
you stay late.” Many also had freedom to work remotely: 
“The firm lets us work from home pretty much whenever 
we want.” 

Culture & Career Development
“These are some of the nicest partners I’ve ever worked 
for,” another of our sources gushed. “I’ve never heard 
them yell at anyone.” Some put this down the fact that 
from Miami to New York “a lot of the firm’s clients are 
keen on protecting Friday nights and weekends, and that 
definitely carries across to Holland & Knight. You work 
when you’re at work and socialize on your own time.” 
We also heard that “the firm is very family-oriented: 
people understand if you need to go pick up your kids.” 
That doesn’t mean a barren social landscape: the firm 
hosts happy hours every month and the lucky bunch in 
DC get to enjoy Friday drinks on the firm’s roof terrace. 
Sources also described a March 2020 firm-wide meet-

ing in Orlando: “There will be a number of social activities 
then.” Interviewees in smaller offices like Philadelphia 
were pleased to not be siloed off from colleagues: “H&K 
really makes an effort to involve us, people come from 
elsewhere to visit this office and share work. Even here in 
Philly, everyone wants to help young associates grow into 
the best attorneys we can be.” Reflecting the firm’s low 
leverage, H&K makes up nearly as many partners each 
year as it has summer associates. 

“These are some of the nicest partners 
I’ve ever worked for.”

A Miami source agreed that “Holland & Knight definitely 
wants everyone to make partner, but how much oversight 
you get from senior attorneys can vary.” Many mentor fig-
ures took a hands-off approach – “they don’t keep us be-
hind the desk: one of my partners tells me to ‘go be a law-
yer’” – which drew mixed feedback from juniors. “Some 
of the partners couldn’t care less, they’re more interested 
in us getting the work done instead of explaining it,” one 
complainant said. “I just learn from the changes they’ve 
made to my work.” Every new associate at the firm gets 
a partner and associate mentor, but some sources re-
mained unconvinced. One was particularly blunt: “I for-
got we actually have mentors, which says it all.” Others 
were more positive, citing the “generally helpful” annual 
associate reviews (biannual for associates’ first two 
years). 

While problems seemed to trouble transactional teams, 
junior litigators benefited from more hands-on relation-
ships: “A number of my colleagues are my friends too, 
they’re committed to helping me become successful,” a 
junior in disputes said. “They’ll take the time to explain 
things that they’ve been doing for 20 years.” Juniors in 
transactional departments also had bones to pick with 
formal training, which they felt “is almost always aimed 
at litigators – there’s very little on the transactional side.” 
Litigators themselves suggested that “the firm needs to 
do more training for specific groups, rather than general-
izing.” 

Diversity & Inclusion
Our sources were far happier with diversity at Hol-
land & Knight. It didn’t take them long to be impressed: 
“Before OCIs I looked up the roster of attorneys and saw 
many Latinx names, so I felt comfortable applying,” one 
recalled. Female associates pointed to the Rising Stars 
program, where H&K takes a group of female attorneys 
(by application) and provides a year-long management 
and professional development series. There’s also a 
Women’s Initiative that’s particularly keen on well-be-
ing: “They do a series of physical and mental health semi-
nars. The New York office recently sponsored the local 
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running club.” Each office holds a monthly conference 
to talk about issues affecting women; “one that stands 
out was a presentation about how to make it as a work-
ing mom. H&K gets it right – the firm makes me feel like I 
can have a family and still succeed here.” Breastfeeding 
mothers can FedEx their milk back home if they have to 
travel for work, and female attorneys can pick an addi-
tional female mentor during their third year. 

“…makes me feel like I can have a family 
and still succeed here.”

Reports about racial diversity were more mixed, largely 
by location. Cosmopolitan Miami got good feedback: 
“Diversity is well embedded in our culture. Most people in 
this office speak Spanish and the folks in leadership are 
diverse, which organically trickles down the firm.” Over 
in Virginia, however, “people have tried to encourage 
diversity events but at the last one literally three people 
came.” H&K has African American, LGBT, Hispanic, Na-
tive American, veterans’ and Asian/Pacific Islander ini-
tiatives and pays for “a handful” of attorneys to attend 
the National Asian Pacific American Bar Association 
conference.
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Number of domestic offices: 26

Number of international offices: 3

Worldwide revenue: $914.9 million

Partners (US): 740

Associates (US): 372

Contacts

Main recruitment contact: 

Carrie Weintraub, Chief Professional 

Development & Human Resources Officer

(carrie.weintraub@hklaw.com)

Hiring partner: Deborah E Barnard

Diversity officer: Tiffani G Lee 

Recruitment details

Entry-level associates starting in 2020: 29

Clerking policy: No

Summers joining/anticipated 2020:  

1Ls: 5, 2Ls: 41

Summers joining/anticipated 2020 split 

by office: California: 8, District of Colum-

bia: 3, Florida: 10, Illinois: 1, 

Massachusetts: 4, New York: 6, Pennsyl-

vania: 2, Texas: 6, Virginia: 1

Summer salary 2020:

1Ls: $3,400/weekly salary 

2Ls: $3,400/weekly salary

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No

Holland & Knight LLP
701 Brickell Avenue, Suite 3300, Miami, FL 33131

Tel: 305 374 8500   Fax: 305 789 7799 Twitter: @Holland_Knight
Recruitment website: www.hklaw.com Facebook: HollandKnightLLP
Linkedin: holland-&-knight-llp

Main areas of work
Holland & Knight advises clients in a range of practice areas, including complex commercial 
litigation, corporate law, intellectual property, private wealth services, mergers and acquisi-
tions, real estate and zoning law, and public policy and regulatory matters. Attorneys work 
collaboratively across practices and teams, drawing upon their legal and industry knowledge.

Firm profile 
Holland & Knight is a global firm with more than 1400 lawyers and other professionals in 
29 offices in the US and internationally. Interdisciplinary practice groups and industry-based 
teams provide clients with access to attorneys throughout the firm, regardless of location. Ev-
ery day, clients call on Holland & Knight to understand their issues, advocate on their behalf 
and create solutions to accelerate their position.

Recruitment
Law Schools attending for OCIs in 2020: 
American, Baylor, Boston College, Boston University, Brooklyn, Columbia, Duke, Emory, 
Florida, Florida State, Fordham, George Washington, Georgetown, Harvard, Howard, Loyola 
of Los Angeles, Michigan, New York University, Notre Dame, Northwestern, SMU Dedman 
School of Law, Stanford, Temple, UC Berkeley, UC Hastings, UC Los Angeles, University of 
Chicago, University of Houston, University of Miami, University of Pennsylvania, University 
of Texas, University of Virginia, USC Gould, Villanova, William & Mary and others.

Recruitment outside OCIs:
Attracting, retaining and promoting diverse professionals and fostering an inclusive work en-
vironment are priorities at Holland & Knight. We attend various events including, Bay Area 
Diversity Career Fair, Boston Lawyers Group Boston Diversity Job Fair, Cornell Law School 
New York City Job Fair, Southeastern Minority Job Fair, University of Connecticut Boston Off-
Campus Interview Program and the University of Pennsylvania Miami Regional Interview 
Program.

Summer associate profile: 
Holland & Knight seeks students of substance from diverse backgrounds with superior aca-
demics, leadership skills, involvement in extracurricular activities and demonstrated commit-
ment to their communities. We look for candidates who have the desire and ethical foundation 
to make significant contributions as lawyers to the firm, the profession and in the community. 
We have been very successful in hiring students who meet these criteria, and our firm as a 
whole reflects these values.

Summer program components:
Our summer program provides a real-world law firm experience, with opportunities to learn 
how to practice law by working with experienced lawyers on complex matters for sophisticated 
clients; attend client meetings, depositions, hearings, trials, closings and other external events; 
build relationships with our attorneys through work assignments, our mentoring program, 
practice group meetings and events throughout the summer; work with your peers in the of-
fice and throughout the firm; meet our top leaders and learn about the history and future of 
the firm; improve your substantive and practical legal skills through customized training pro-
grams; and connect with associate and partner mentors who help you navigate your summer 
associate experience and begin your career with us.
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Holwell Shuster & Goldberg LLP
Largest US office: New York 

US offices: 1 

International offices: 0 

First-year salary: $190,000

Billable hours: no requirement  

Summers 2020: 1

Revenue 2019: undisclosed 

Partners made in 2020: 1 

Famous for: litigious expertise, especially 
in securities matters  

On chambers-associate.com...
• Get hired at HSG

Want to master the art of litigating in a petite environment with lots of 
opportunity for growth? If the answer’s yes, this New York boutique 
should be on your list.

“WE are one of the elite litigation boutiques in New York 
and nationally,” says managing partner and co-founder 
Michael Shuster. “In the past year we have brought in a 
number of new matters. We have some litigation going on 
in the media space; we’re representing McAndrews and 
Forbes against NewsCorp and its affiliates. We’ve also 
seen a significant uptick in our cross-border work and are 
currently representing a company based in Portugal that’s 
involved in a dispute relating to matters in Africa.”  This 
all sounds very positive for a boutique that was only 
founded in 2012: a quartet of lawyers – including federal 
judge Richard Howell and three partners from White & 
Case – decided to start afresh and carve out a place for 
themselves in New York’s bustling litigious legal mar-
ket. Chambers USA highlights the firm’s work on secu-
rities matters, especially for its work in the residential 
mortgage-backed securities (RMBS) space. Michael 
Shuster himself is recognized by Chambers USA, which 
commends him for his commercial litigation know-how. 

But what is really exciting for you, dear student read-
ers, is that HSG has recently opened its doors to sum-
mer associates (having started its first formal summer 
program in 2019). “The size of the summer class depends 
on the number of applications we get,” says partner Blair 

Kaminsky. “We look for long-term potential and someone 
who will bring energy to the firm. I don’t imagine that our 
summer class will be much bigger than a handful in the 
near future.” Shuster himself comments on the “very 
happy development that is our recruiting of new associ-
ates. We’ve brought in a number of super talented young 
associates who have clerked on the circuit.”  Our junior 
associate sources were drawn to HSG because bou-
tiques are “completely awesome places to work” and al-
low attorneys to focus solely on “the art and expertise of 
litigating.” In addition, it was the opportunity to do “a lot 
more interesting work” that appealed: “HSG does a lot of 
good commercial work and has big clients, but also a nice 
mix of pro bono.”

Strategy & Future  
“We want to continue in the same way, continuing to grow 
over the next five years,” confirms Shuster. He goes on to 
tell us that the emphasis will be on “promoting partners 
internally and developing lawyers from within,” which 
bodes well for future joiners. But what about geograph-
ic expansion?  “We have a national and an international 
practice, but no plans to expand to other cities. Frankly 
that’s partly because we have a very tight culture and we 
value that a great deal. We never say never though.” 
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The Work 
“With 16 partners and 19 associates [at the time of our re-
search], there’s a highly personal free-market allocation 
system,”  an associate highlighted.  “It’s not anonymous 
free-market – they know very well what I’m interested in 
and what opportunities to send my way.”  We were told 
that “on smaller matters with a shorter timeframe assign-
ment happens in a more organic fashion,” but on larger 
cases a more formal assignment method “evaluates who 
is appropriate for the teams; it considers the strengths 
and weaknesses of associates and the experience we 
need.” 

Litigation at HSG spans many areas, including antitrust, 
bankruptcy, complex commercial, pro bono, securities 
and white-collar.  “There hasn’t really been a level of 
specialization,”  commented one junior,  “which perhaps 
is a result of the small size of the firm. We’re all ‘hands 
on deck’ for any opportunity and we get exposure to na-
tional and regional cases, as well as some international 
ones.” Interviewees had worked on antitrust disputes in-
volving card payment networks, securities cases involv-
ing mortgage-backed securities, and matters involving 
the New York government and the political processes 
within New York state. Antitrust defense matters were 
described as “interesting and good for providing differ-
ent vehicles to get various experiences,” with this source 
revealing that they’ve been able to  “help write mo-
tions and briefs, as well as helping partners to prepare 
for depositions and second-chairing.” These large cases 
can take up most of an associate’s time, but at the same 
time “because they’re so multifaceted it feels like you’re 
working on five different cases.”  Our sources were full 
of praise across the board: “We’ve definitely gotten sub-
stantive experience and the ability to have our hands in 
every part of the matter – the sky is the limit.”

Litigation clients:  HSBC Bank USA, Caterpillar, Visa. 
Acts as lead trial counsel for Visa in various antitrust 
cases brought by well-known retailers such as Amazon 
and Target. 

Hours & Compensation 
Billable hours: no requirement

There’s no official billing target at HSG and no infor-
mal one either.  “I haven’t once been told that I’m not 
billing enough,”  remarked one source, while another 

added: “I’ve certainly never been given one [a target].” In 
the absence of a target, compensation is pretty clear-
cut: on top of market-rate salaries, “everyone receives a 
guaranteed bonus at the end of the year.” 

“There’s very much a culture of trust.” 

Associates tended to set foot in the office around 
9/9:30am and head out by 6:30/7pm. “It’s pretty flexible 
when it comes to hours,” we heard. “One of the things I 
appreciate is that no one is looking over your shoulder and 
counting your hours. There’s very much a culture of trust.”  
Another mentioned how it was okay to “take the morning 
off to work from home; I’ll tell people if they need to know, 
but they’ll know that I’m working on something.”  How-
ever, different stages of cases come with different de-
mands hours-wise, with this interviewee explaining that 
during preparation for expert depositions  “I had to be 
responsive, but that was just the nature of the period of 
a case. Right now I don’t have any pressing deadlines and 
don’t feel like I need to respond to 11pm emails.”

Career Development  
“Informal mentorship is a function of the firm’s size,” ex-
plained a junior, with this source adding: “I think the firm 
approaches mentoring as something that should happen 
organically.” Fortunately, that approach played out in 
day-to-day life, as interviewees attested.  “All partners 
make an effort to be conscious of how associates across 
the board can be developed,”  said one, which was fol-
lowed by a thumbs-up from this source:  “One thing I 
was impressed by was that a couple of the partners I’ve 
worked with have taken the time to provide helpful feed-
back – not just ‘this was good’ or ‘this was bad.’” 

“All partners make an effort to be con-
scious of how associates across the board 
can be developed.” 
Conversations regarding the pathway to partnership 
start to emerge around the fourth or fifth year, at which 
point partners let you know  “if you’re heading in the 
right direction or if there’s more work to be done.”  One 
constructive point of feedback centered on having a bit 
more clarity on the timeline for partnership. For those 
who don’t have their sights set on the partnership, then 
various options are available, as former HSG attorneys 
have moved on to larger commercial firms, gone in-
house or decided to pursue a clerkship. 

Culture 
“There’s a flatter hierarchy culturally,”  said one junior, 
explaining that work relationships between associates 
and partners are close: “I’ve helped partners prepare for 

Rankings in Chambers USA
Litigation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 19 35
White 100 81
Black/African American 0 10
Hispanic/Latin American 0 0
Asian 0 10
Mixed/Other 0 0
LGBT 0 10

depositions, and when I’ve done so it’s just me and the 
partner; we’re sitting in the room together, traveling to-
gether, getting dinner together. I really appreciate it.” Be-
yond the confines of work, each summer “the entire firm 
is invited to Judge  Holwell’s  house in the Hamptons for 
an outing.”  Socializing continues with informal happy 
hours, panel events and networking lunches. If that 
doesn’t fit the bill, then there’s no shame in not attend-
ing: “There’s no pressure or obligation to participate since 
a lot of people have families to go home to at the end of 
the day – that’s pretty common.”

“...the entire firm is invited to Judge Hol-
well’s house in the Hamptons.” 

Our interviewees emphasized that HSG “isn’t the typical 
New York law firm.” Why? Well, HSG’s lawyers certainly 
work hard, “but there’s an effort to avoid late nights and 
arbitrary deadlines when they’re not necessary. There’s a 
recognition of humanity among folks. The pressure comes 
in part from the nature of the work we do, and we get it 
done relatively quickly.” One recommendation for the fu-
ture was that as the firm grows it “may need to develop 
more structure, for both training and mentoring – that’s 
not about the individuals here, because they’re consist-
ently awesome!” The firm is currently in the process of 
looking to formalize these things and will hopefully roll 
out fresh structures soon.

Diversity & Inclusion 
Associates relayed the fact that diversity “in the junior 
associate ranks is strong and there’s definitely more effort 
on the firm’s behalf to broaden the pool of diverse talent. 
We’ve hired more women in the past couple of years and 
there has also been a visible effort to interview more peo-
ple of color.” In addition, we heard that the firm has sent 
representatives to diversity job fairs and law schools 
with various affinity groups. “We also recently had diver-
sity training,” one source commented, “which was illumi-
nating for all staff and employees. It wasn’t just a dos and 
don’ts session; we spoke about real issues and what we’re 
missing out on if we don’t have a diverse workforce.” Part-
ners Shuster and Kaminsky further explain: “We’ve also 
sponsored the National Latinx Law Student Association 
conference at NYU about a year ago and actually met our 
very first summer associates there, which was a really 
wonderful achievement. We’ve been focused and suc-
cessful at bringing in and interviewing diverse associates 
and heavily recruiting them, so we definitely have a mo-
mentum going.”

Pro Bono 
Associates agreed that they were encouraged to do pro 
bono work: “They’re understanding if in a certain month 
you end up billing a lot of pro bono – you won’t get repri-
manded for it.” Juniors told us of many pro bono oppor-
tunities, including working on appellate defense cases 
in Manhattan and the Bronx, assisting Her Justice with 
cases to help women living in poverty in New York, han-
dling immigration issues, writing amicus briefs to the 
Supreme Court, and putting together family asylum 
claims. “The firm has flown a couple of us out to work on 
cases in Texas and has paid for everything – the support 
is immense,” one source revealed. This is in addition to 
working with organizations such as the American Civil 
Liberties Union and International Refugee Assistance 
Project.

Pro bono hours
• For all attorneys: undisclosed
• Average per attorney: 150
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Head Office: New York, NY

Partners (US): 16

Associates (US): 20
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Holwell Shuster & Goldberg LLP
425 Lexington Avenue, New York, NY 10017

Tel: +1 646 837 515
Recruitment website: www.hsgllp.com

Main areas of work
The firm specializes in the following areas: antitrust, appellate, arbitration/mediation, 
bankruptcy litigation, complex commercial litigation, distressed debt and fund litigation, 
intellectual property, pro bono, securities litigation, transnational litigation, white collar 
and internal investigations.

Firm profile
Holwell Shuster & Goldberg is a litigation boutique specializing in complex commercial 
cases, with a particular focus on sophisticated financial, securities, antitrust, intellectual 
property, and bankruptcy-related disputes. HSG strives to provide the highest level of 
service by furnishing unparalleled judgment and offering fee arrangements that ensure 
complete alignment of interests with its clients.

Recruitment
Our hiring process is extremely selective. Our lawyers graduated at the top of their law 
school classes. Many held prestigious judicial clerkships: our lawyers have clerked on the 
U.S. Supreme Court; the Courts of Appeals for the Second, Fourth, Fifth, Sixth, Ninth, 
Tenth, Eleventh, and D.C. Circuits; and federal district courts throughout the country. 
Many of our lawyers have distinguished themselves in other ways as well—in academia, 
industry, and prior practice at some of the nation’s finest law firms.
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Hunton Andrews Kurth
Largest US office: Washington, DC

US offices: 15

International offices: 5

First-year salary: $175,000-$190,000 (depending 
on location)

Billable hours: 2,000 target

Summers 2020: 50

Revenue 2019: undisclosed

Partners made in 2020: 13

Famous for: energy, environment and real estate 
expertise; roots in Texas and Virginia

On chambers-associate.com...
• Get hired at Hunton Andrews Kurth

• Interview with managing partner Wally Martinez

This firm has “molded together as perfectly as Play-Doh.” Got your 
attention? Read on to find out more about the “incredibly collaborative” 
Hunton Andrews Kurth. 

PAUL McCartney and John Lennon. Venus and Serena 
Williams. Arya Stark and the Hound. There’s great sat-
isfaction in successful partnerships, whether it’s in the 
name of music, sport, dishing up justice in Westeros – 
or indeed, the noble practice of law. In 2018, two firms 
joined together to form Hunton Andrews Kurth, and 
associates on the inside tell us it’s “molded together 
as perfectly as Play-Doh.” Legacy Hunton & Williams 
(“a Richmond hub”) brought expertise in litigation, real 
estate, capital markets and insurance to the table, plus 
“a top cybersecurity practice.” Legacy Andrews Kurth 
brought knowledge on the corporate side, a “heavy oil 
and gas focus,” and “a large presence in Houston.”

Together, the two have “filled each other’s gaps – there’s 
been a lot of synergy between the two sides where clients 
are being referred across teams.” Associates added that 
the union has resulted in a mix of practices: “We’re still 
seeing new types of matters open due to the combined 
expertise.” Hunton is one of the best in the US for its 
environment and climate change work according to 
Chambers USA, which also bestows the firm with high 
rankings in capital markets, alternative energy projects, 
and privacy and data security. It also achieves regional 

rankings in five states, shining particularly brightly in 
Virginia, where it gets gold medals in bankruptcy, en-
vironment, labor and employment, and litigation. Texan 
nods come in for real estate, tax, M&A, capital markets 
and banking and finance. The firm is also ranked inter-
nationally in Chambers Global for its climate change and 
data protection work.

“Confident in my choice.”

Juniors are recruited into ten of Hunton’s 15 US offices. 
Houston, Richmond and New York each recruited about 
20% of newbies; DC and Dallas accounted for around 
10% each, and the remaining juniors were based in 
Miami, Charlotte, Atlanta, Austin and LA. Most of our 
interviewees had secured their job offer from the firm 
when the merger took place. “We got calls from leader-
ship explaining what was going on and reassuring us that 
everything was going to be fine,” one recalled. “It made 
me feel confident in my choice.” By the time they ar-
rived at the firm, “all the difficult kinks had already been 
worked out.” Lucky! 

Strategy & Future
Managing partner Wally Martinez tells us Hunton has 
had “a terrific year” in capital markets. “Our leading re-
newables practice is also doing exceptionally well, and 
our cybersecurity and privacy practice continues to be in 
high demand,” he says. “Our infrastructure practices con-
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tinue to perform at a high level on the public partnership 
side, on the government side, and on the developer side.” 
He says the firm’s performance is “attributable to exe-
cuting a strategy that focuses largely on specific industry 
sectors,” which include energy, financial services, real 
estate and retail.

Martinez also tells us that Hunton is well placed to deal 
with some of the medium-term expected fallout of the 
COVID-19 pandemic. “Because the government has taken 
on a significant fiscal burden to make sure people have 
money in this crisis, we’re going to see a lot of public-
private contracting,” he says. “That will justify the invest-
ments we’ve made in building a robust public-private in-
frastructure practice.”

The Work 
After sampling two practice areas as summers, associ-
ates let hiring partners know which group they’d like to 
return to full-time. “Most people in my year got what they 
wanted,” one insider told us, but “it isn’t guaranteed.” 
When they join as first-year associates, work assign-
ment tends to be “organic but not exactly free market – 
you just get plugged into the right people.” According to 
a litigator, “almost everybody I know works with the same 
three or four partners.”

“It’s scary, but the upside is you get real 
experience, real fast.” 

Junior litigators are assigned to specific subgroups, 
such as competition, energy, commercial litigation, 
toxic tort, insurance and healthcare. The firm’s com-
mercial litigation remit spans class action defense, 
contract breaches, business-government disputes and 
white-collar matters “for a bunch of different clients: 
telecoms companies, food and beverage companies, gov-
ernment entities, and even individuals.” In offices such 
as Houston, the firm does somethingcalled managed 
care litigation, which occurs when a healthcare pro-
vider claims that an insurer hasn’t paid fairly for a claim 
– “it’s our job to defend why it’s been paid correctly.” The 
team also handles healthcare fraud cases, “a booming 
area of lawsuits – private payers can pursue doctors who 
make fraudulent charges.” Toxic tort work meanwhile 
covers “individuals and class actions claiming exposure 
to a dangerous element.” Junior litigators were pleased 
with their daily responsibilities. “They staff leanly when-
ever they can, so juniors get a lot of responsibility,” a DC 
source divulged. “I don’t always have the senior associate 
help that I might need. It’s scary, but the upside is you get 
real experience, real fast.” Typical junior tasks include 
writing briefs, drafts and complaints, taking depositions 
and attending trials, as well as conducting research and 
doc review. 

Litigation clients: Samsung, Johnson & Johnson, Fox 
News Network, Statoil Oil & Gas. Represented the county 
of Maui, Hawaii, in an appeal before the Supreme Court 
regarding liability under the Clean Water Act.

The corporate finance and real estate (CFRE) group 
covers business finance, healthcare, energy, pure real 
estate, public-private partnerships and bankruptcy 
work. Juniors said there’s “a lot of connectedness” be-
tween subgroups here, but they’re definitely “very dis-
tinct,” as this Richmond associate attested: “I only get 
work from my team.” The firm’s business finance group 
advises on areas including financial institution transac-
tions, regulatory matters, and commercial lending for 
both private and public entities. Sources told us credit 
agreements and facilities formed “the backbone of the 
practice.” A Houston source said: “Juniors see both the 
borrower and lender side,” while in Richmond the work 
was more borrower-heavy. The team also handles re-
financings and answers clients’ compliance questions. 
The real estate team advises clients such as financial 
institutions, developers, private equity funds, investors, 
and property managers on the financing and develop-
ment of commercial real estate projects – think office 
buildings, malls, warehouses, and industrial facilities. 
Associates here “start with diligence,” which means “lo-
gistical tasks like working on signature pages and keep-
ing up with the checklist.” Eventually they’ll get to draft 
ancillary documents like certificates, resolutions and 
agreements, and enjoy “lots of client contact.”

CFRE clients: Bank of America, Wells Fargo, New York 
State Urban Development. Advised Hospitality Proper-
ties Trust on its $2.4 billion acquisition of a portfolio of 
722 properties from realtors Spirit. 

Career Development
Hunton is home to planners, according to associates we 
spoke to: “Most people want to stay to be at least counsel 
if not partner.” Across interviews, associates had the im-
pression that Hunton “wants you to stay and be success-
ful” in the long run. That said, we did hear that the en-
ergy practice can “be a bit of a revolving door!” Though 
juniors spoke positively of the firm’s support, they said 
“there’s not much visibility” on how to make partner. 
They emphasized the benefit of finding partner mentor-
ship within the firm: “The majority of my knowledge and 
foresight comes from relationships.”

Fortunately, juniors told us this is a firm that “nurtures 
young people.” Juniors in Richmond got “a lot of hand-
holding, but not in a bad way. There’s just a higher partner 
ratio here, so it’s easier to find that mentorship.” Some 
in offices like DC did want a bit more formal training 
“when it comes to drafting specific documents. You end 
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Diversity Partners (%) Associates (%)

Women 23 48
White 90 82
Black/African American 2 3
Hispanic/Latin American 5 4
Asian 4 5
Mixed/Other 1 5
LGBT 1 2

up learning through partners telling you what you did 
wrong – it can be a little unnerving!” After official orienta-
tion, associates generally liked that training at Hunton 
veers to a more informal style: “People go out of their 
way to explain things to you on the job.”

Culture
Mergers often leave associates feeling at sea, but this 
wasn’t the case among the juniors we spoke to. “We’ve 
created a new firm in which you can maybe have a say in 
how your practice group develops,” a New York source 
said. “It feels like the partners really want associates to 
be part of that.” As well as business success, associates 
said the two sides have “molded together really well” 
culturally too.  They happily reported there was “no 
competition between people on either side,” and for par-
ticularly sunshine-minded juniors, the merger has also 
been “a great opportunity to make new friends! We click 
together socially.”

“It’s not just water cooler chat – people 
care.”

Houstonians were drawn to the firm because “people 
emphasize having a life outside the firm.” They described 
a true “Texas-based culture.” No kidding – this office 
used to hand out cowboy hats to all its summers! New 
Yorkerswere pleasantly surprised that the “Southern 
influence gives us a different vibe to other firms in the 
city.” They described the Big Apple office as “laidback 
and incredibly collaborative. People reach out and offer to 
help all the time.” Interviewees in Richmond admitted “it 
sounds cheesy, but people here are just really nice!” DC 
sources agreed that “people genuinely care about each 
other.” This was the common theme that interviewees 
across offices put at the center of the firm’s culture. 
“You get the sense people are really listening to you when 
you talk about your weekend or interests,” one said. “It’s 
not just water cooler chat – people care.”

Pro Bono 
The firm recently doubled the number of pro bono 
hours associates can count to their billing target to 100. 
Attorneys can request to go over that if a case takes off, 
but they might not get to bill the extra. Associates said 
lots of people billed around 50 hours, but getting to 100 
“isn’t super common yet.” Everybody does at least some – 
the firm is currently on a ten-year streak of every single 
attorney “doing at least one hour of pro bono.” We heard 
of divorce work and “guardianship cases for incapacitat-
ed adults” in Richmond, asylum and elder law matters in 
DC, and veteran clinics in Houston. We also heard the 
firm works with the Innocence Project. Interviewees 
found pro bono a “great chance to go to court –  it makes 
it a little less intimidating for later on in your career!”

Pro bono hours
• For all US attorneys: 45,154
• Average per US attorney: 53.6

Hours & Compensation 
Billable hours: 2,000 target

Juniors in Houston had been able to hit the billing target 
fairly easily, “especially with the upped pro bono hours.” 
In other offices such as Richmond and DC, we heard 
“it’s pretty common to not hit the target.” And while sal-
ary is competitive in each market, bonuses were a “point 
of contention” in some offices – “it’s a bit of a black box.” 
The firm confirmed that those who do hit the hours tar-
get get an individualized bonus which is based on the 
market they are in, and set by peer benchmarks.Juniors’ 
day-to-day hours varied, but “it’s not unheard of to stay 
until 7:30pm and then work from home for another hour or 
two.” People also took advantage of vacation, although 
“you might have to do a little work to make sure nothing 
drops off. It wasn’t like I was dragged away from my vaca-
tion or anything!”

Diversity & Inclusion
There was an appetite among our interviewees to see 
the firm doing more to promote diversity and inclusion, 
and they felt “Hunton is receptive to the idea that we 
need to increase our efforts.” Currently, the firm has a 
diversity committee and a 1L scholars program. We did 
hear praise for the women’s committee, which “puts on 
events and happy hours where we can ask women part-
ners about how they got there. It makes you think, ‘Oh, I 
could get this too.’” Overall, interviewees felt that “while 
there could be more initiatives, I don’t feel isolated as a 
minority.” Last year, Hunton introduced a policy ena-
bling associates to bill 25 hours of their diversity and 
inclusion activities, and juniors were hopeful that this 
measure “will encourage people a bit more. Hunton has a 
good eye toward the future.”
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Head Office: Washington, DC

Number of domestic offices: 14

Number of international offices: 5

Partners (US): 375

Counsel (US): 141

Associates (US): 381

Contacts

Main recruitment contact: Heidi Leathers

Hiring partners: Alexis J. Gomez, 
Rudene Mercer Haynes and Alan J. 
Marcuis

Diversity co-heads: A. Todd Brown, 
Gustavo J. Membiela, Shemin V. Proctor 
and Emily Burkhardt Vicente

Recruitment details

Entry-level associates starting in 2020: 35

Clerking policy: Yes

Summers joining/anticipated 2020: 50

1Ls: 12, 2Ls: 38 

Summers joining/anticipated 2020 split by 
office: Dallas: 4, Houston: 18, 
Miami: 4, New York: 7, Richmond: 10, San 
Washington, DC: 7

Summer salary 2020:

1Ls and 2Ls:  $3,700/week (major 
markets) or $3,400/week

Split summers offered? No

Can summers spend time in an overseas 
office? No

Hunton Andrews Kurth LLP
2200 Pennsylvania Avenue, NW, Washington, DC 20037

Tel: 202 955 1500 Twitter: @HuntonAK
Website: www.huntonak.com Linkedin: hunton-andrews-kurth
Recruitment website: www.huntonak.com/en/careers/join-us/law-students/

Main areas of work
Hunton Andrews Kurth handles transactional, litigation and regulatory matters, with sig-
nificant experience in retail and consumer products, energy, financial services, real estate, 
and privacy and cybersecurity.

Firm profile
Hunton Andrews Kurth blends more than a century of legal experience with a broad view 
of current business realities and a forward-looking perspective on emerging issues to pro-
vide advice that will carry its clients well into the 21st century. The firm is regularly named 
by legal and business publications as a top firm for client service and a great place to work.

Recruitment
Law Schools attending for OCIs in 2020:
• Columbia University
• Cornell University
• Duke University
• Fordham University
• George Mason University
• George Washington University
• Georgetown University
• Harvard University
• Howard University
• New York University
• Southern Methodist University
• South Texas College of Law
• The College of William and Mary
• University of California, Berkeley
• University of California, Los Angeles

• University of Chicago
• University of Florida
• University of Houston
• University of Miami
• University of Michigan
• University of North Carolina
• University of Pennsylvania
• University of Richmond
• University of Southern California
• University of Texas
• University of Virginia
• Vanderbilt University
• Washington and Lee University
• Washington University in St. Louis
• Yale University 

Recruitment outside OCIs:
Hunton Andrews Kurth recruits at several diversity-related job fairs each year. Candidates 
also may apply via the firm’s website. 

Summer associate profile:
Hunton Andrews Kurth seeks high performing, team-oriented and problem-solving law 
students. In addition to strong academic credentials and excellent communication skills, 
applicants should have a solid record of success and leadership. Prior work/professional 
experience and advanced degrees also are valued.

Summer program components:
Hunton Andrews Kurth’s Summer Program is a 10-week immersion in the real-world 
practice of law. Customized for each summer associate, it generally includes leadership, 
business development and client service training; career mentoring; client interaction; 
practical experience; pro bono opportunities; judicial clerkship counseling; and work 
projects in practice areas of interest.

Org ID: 7268 2 Out Authorised by: ...............................................................................................   Date: ............................

www.chambers-associate.com Hunton Andrews Kurth LLP



www.chambers-associate.com The Inside View: Irell & Manella LLP

501501

81

Lawyers per state

Irell & Manella LLP
Largest US office: Century City

US offices: 2

International offices: 0

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 13

Revenue 2019: undisclosed

Partners made in 2020: undisclosed

Famous for: IP litigation know-how; a medley 
of media and tech clients

On chambers-associate.com
• Get Hired at Irell & Manella

• Interview with partner Jon Kagan

IP whiz Irell & Manella is an “intellectually diverse” place to work in the 
Golden State.

IF the characters in The Big Bang Theory gave up physics 
for law, you might find them a few miles down the road 
at Irell & Manella, a California-based firm focused on 
IP and complex litigation. Associates here described an 
“intellectually diverse” workplace, or in other words, “the 
firm is known for being pretty nerdy.” Partner Jon Kagan 
admits: “There may be some truth to that, but shows like 
The Big Bang Theory have helped mitigate any stigma 
from that observation.” Indeed as one associate proudly 
explained, “we take on really complex cases, do intellec-
tually challenging work, and come up with new solutions.” 
Is it just us seeing Sheldon in front of a whiteboard right 
now? It’s not a bad commute for the Pasadena-based 
crew either, as Irell is headquartered in Century City on 
Avenue of the Stars – fitting for a firm that works regu-
larly with clients in tech and media. Irell also has a sec-
ond office in Newport Beach. 

Patent litigation in particular is a major area of focus 
for the firm. To give you an idea of the firm’s expertise 
in this area, consider the fact that the head of the US 
Patent and Trademark Office, Andrei Iancu, was Irell’s 
managing partner before taking on his current role. 
Chambers USA puts Irell as one of the best firms for IP 
in California, and it’s also highly ranked in this area at 
a national level. Securities litigation and media and en-

tertainment litigation are another couple of stand-out 
areas for Irell in California, and the firm also picks up 
nods for its life sciences work and general commercial 
litigation. 

The Work
Most juniors join the firm’s broad litigation practice, and 
with a free-market system for getting work, they can 
mix and match the type of cases they do. However for 
brand-new juniors, a work coordinator is on hand “and 
you’re assigned a couple of cases, so you don’t have to 
start looking straight away.” But after just a few months 
of “knocking on doors,” sources said they became so 
busy that “you’re not going out looking for work.” Such a 
system “can be challenging at times.” As one put it, “it’s 
hard to say no as a young attorney starting out.” And it’s 
easy to overcommit: “You want to be known as the person 
who gets things done.” Over time, juniors said, “you learn 
to say no, tactfully.”

With a firm headcount of around 100, there may only be 
a few attorneys working on one matter. “A lot of times 
it’s you and the partner,” associates said, which meant 
“there aren’t first or second-year tasks – you do whatever 
needs to be done.” Sources said this kind of setup “forc-
es you to grow” but cautioned “it’s difficult to manage,” 
especially for people who prefer a lot of structure.

“I’ve gotten to do everything I wanted to 
do as a baby law student!”
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Get Hired
“Because we’re a smaller firm it’s important that 
recruits bring a new perspective and will practice law 
with integrity.” Find out more online.

About half of the associates on our list were focused 
on IP litigation, but almost all of them had done at least 
some work related to IP. As well as patent litigation, the 
firm’s practice handles patents, trademarks and copy-
rights, trade secrets, antitrust work. “I’ve gotten to do 
everything I wanted to do as a baby law student!” one 
happy associate exclaimed. Patent cases were a com-
mon fixture for junior associates – in this space the firm 
works with technology clients in “wide-ranging” indus-
tries including software, semiconductors, biotechnol-
ogy, medical products, telecommunications and video 
games. On the non-patent side, associates had worked 
on trademark and trade secret cases. Tasks included 
“preparing and depositions, drafting discovery letters, 
and taking notes at trial.” One associate “got to defend 
an expert witness.”

IP clients: Networking firm Juniper Networks, Wiscon-
sin Alumni Research Foundation, Skechers. Represented 
Philips-owned semiconductor manufacturer VLSI Tech-
nology in five infringement suits against Intel covering 
21 patents.

Outside of IP, there was more to be found in commer-
cial and securities litigation, as well as white-collar and 
class action defense work. Juniors here were equally 
happy with their responsibilities: “I was the most junior 
and the most senior associate on one case!” one told us. 
“Discussing strategy” was a particular highlight, as was 
“second-chairing a deposition.” Juniors also got to work 
closely with clients: “On most of my cases I have direct 
client contact.” Juniors said they “still do doc review,” but 
that there’s “a lot of research and writing.” A highlight 
for one associate was being “the principal drafter of an 
enormous brief.”

Litigation clients: Uber, Walt Disney, Hulu, Warner Bros., 
oil and gas company PDC Energy. Represented United 
Talent Agency in a $100 million dispute with Writers 
Guild of America

Culture
Associates were well aware of Irell’s reputation for in-
tellectualism. One associate even went as far as to say: 
“The most striking thing about Irell is that you have to be 
a nerd.” Well, it’s certainly not a requirement you’ll see 
in the job description, but it’s fair to say that the firm 
attracts those of “a nerdy disposition.” But interviewees 
were adamant that there isn’t a type: “You could be a 
sports nerd or a theater nerd – it doesn’t matter, you’ve 
just got to have a little quirk.” From a junior perspective, 
“everyone is very smart, which can be intimidating,” said 
one associate. “But even though I always have a ton of 
questions, everyone’s willing to answer them.”

“You could be a sports nerd or a theater 
nerd – it doesn’t matter, you’ve just got to 
have a little quirk.”
In this regard, associates described a “nurturing” en-
vironment thanks partly to the size of the firm – the 
Newport Beach office is even smaller than the Century 
City base. “All of us are inherently competitive,” associ-
ates acknowledged, “but our competition isn’t negative 
against each other. We have informal get-togethers and 
happy hours where people show up to chat.” Something 
that newbies said everyone needs to get to grips with 
quickly is how each partner works and what they prefer 
from the junior associates. “One partner only gives out 
good work to people who are in the office,” one revealed. 
“Some partners want you in the office when you’re work-
ing with them, and others don’t care. You can work from 
home, so long as you don’t have anything on in the office.”

Hours & Compensation 
Billable hours: 2,000 target

“I’m busy, but not crazy busy,” one junior told us. So what 
does not crazy busy look like at Irell? “I usually start at 
9am and log off around 9pm or 10pm.” Not everyone was 
working twelve-hour days, partly because of the free-
market system: “It allows you to control your schedule.” 
One associate who subscribed to this mantra told us: “I 
work about eight or nine hours a day, but when it’s busy it 
can go up to 16.” During a busy stretch, one told us, “I was 
billing 12 hours a day, and no one cared that I billed nearly 
nothing the week after!”

Irell’s juicy associate bonuses are paid above the rate 
set by firms like Milbank and Cravath. To get this much 
coveted prize, associates are expected to meet the bill-
ing target, which sources found manageable. “I can’t 
imagine anyone have trouble meeting hours,” associates 
said, “but if you did you could do pro bono.”

Rankings in Chambers USA
Intellectual Property

Life Sciences

Litigation

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 14 36
White 71 71
Black/African American 4 0
Hispanic/Latin American 4 14
Asian 21 11
Mixed/Other 0 4
LGBT 0 4

Pro bono
Associates can bill all of their pro bono hours toward 
the target, but while sources felt “encouraged to do pro 
bono by the firm,” some said they were “simply too busy” 
to take on many cases. Irell partners with organizations 
including Lamba Legal, Kids In Need of Defense, Ameri-
can Civil Liberties Union, AMVETS Legal Clinic, Natural 
Resources Defense Council, and the Iraqi Refugee As-
sistance Project. Associates can also propose bringing 
in their own work to the pro bono committee, “and they 
usually approve it.” Our sources said: “Helping asylum 
seekers and refugees” in immigration cases was com-
mon, as were adoption cases. 

Pro bono hours
• For all (US) attorneys: 6,767.1
• Average per (US) attorney: 97.6

Diversity & Inclusion
When it comes to diversity, “everyone at the firm thinks 
we can do better,” one source told us, “but we’re a small 
firm so if we lose one person, it’s a big deal.” That is, it has 
a bigger impact on the stats than it would at a bigger 
firm. At the recruitment level, Irell awards a $15,000 di-
versity scholarship to 2L students. The firm also recent-
ly revamped its interviewing process – associates told 
us: “We have questions that are designed to reduce im-
plicit bias.” The firm also rolls out implicit bias training. 

Our sources were confident that mental health issues 
were “something the firm takes seriously,” pointing to 
monthly mental health and de-stressing programs as 
a source of support. We also heard the firm provides 
counseling services to any associate who require them.

Career Development 
Associates had a strong sense that the firm “wants us to 
stay – they’re trying to keep their top talent.” As one con-
fidently noted, “we’re incredibly marketable – we know it 
and the firm knows it. After being here I can do just about 
anything.” We heard of former Irell attorneys moving on 
to in-house positions or to work in government. Whether 
they decide to stay or move on, our sources felt sup-
ported: “Senior partners ask us what we want to do and 
how Irell can help.” Associates also found opportuni-
ties to talk about their futures with partners over lunch 
thanks to the firm’s mentorship program. 

“We can make an effort to get our own 
clients.”

In terms of formal training, all first-years attend a re-
treat “focused on litigation, but also with transactional 
components.” There’s also two-day deposition train-
ing, “including a mock deposition with a court reporter, 
which is very cool.” Associates appreciated additional 
quarterly trainings for their first 18 months at the firm, 
which featured topics such as writing briefs and how to 
set out arguments. There’s a client development budget 
for associates, “so we can make an effort to get our own 
clients.”

Strategy & Future
Reflecting on a dip in headcount in recent years (it’s 
fallen by about 30 since 2017), associates said: “A lot 
of people are wondering what the future holds. Because 
we’re patent-focused, Irell might need to decide if it’s 
going to become a specialized firm.” Partner Jon Kagan 
reiterates the firm’s efforts to focus on commercial liti-
gation and IP: “We used to have more practice areas and 
we were not as tightly focused on our core strengths. Over 
the past several years, however, we have been focusing 
the firm on those practice areas where we are recognized 
as being preeminent. We do not want to be an internation-
al law firm, but a lean and mean one focused on quality.”
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Head Office: Los Angeles, CA

Number of domestic offices: 2

Number of international offices: 0

Partners (US): 28

Associates (US): 37

Contacts

Main recruitment contact: 

Alanna Cowan (acowan@irell.com)

Hiring partner: Keith Orso

Diversity officer: Kyle Kawakami

Recruitment details

Entry-level associates starting in 2020: 10

Clerking policy: Yes

Summers joining/anticipated 2020: 2Ls: 13

Summers joining/anticipated 2020 split 
by office: 

Los Angeles: 11

Newport Beach: 2

Summer salary 2020:

1Ls: $3,654

2Ls: $3,654

Split summers offered? Yes

Irell & Manella LLP
1800 Avenue of the Stars, Suite 900, Los Angeles, CA  90067

Tel: 310 277 1010   Fax: 310 203 7199 Twitter: @IrellandManella
Recruitment website: www.irell.com
Linkedin: irell-&-manella

Main areas of work
Complex commercial litigation including all aspects of intellectual property (patent, trade-
mark, copyright and trade secret), high-stakes business litigation, class action defense, secu-
rities litigation, and appellate.

Firm profile
Irell & Manella is a law firm primarily focused on high-stakes litigation with offices in Los 
Angeles and Newport Beach, California. Our unique practice and culture offer opportuni-
ties for talented law graduates to excel early in their careers. The quality of our work and 
the flexibility of our organization attract associates with the highest qualifications.
Irell’s preeminent reputation brings clients to us from around the country and abroad and 
allows us to concentrate our physical presence in a single metropolitan area ensuring firm 
cohesion and a minimum of bureaucracy.

Recruitment
Law Schools attending for OCIs in 2020:
Law Schools: Berkeley, University of Chicago, Columbia, Harvard, Michigan, Northwest- 
ern, NYU, Stanford, UCLA, UC Irvine, USC, Yale.

Recruitment outside OCIs:
Job Fairs & Interview Programs: Loyola University Chicago Patent Law Interview Pro- 
gram, Los Angeles On Tour Interview Program (Otip), Penn Regional Interview Program.
Resume Collections: Cornell, Chapman, Duke, Georgetown, George Washington, How- 
ard, Loyola (Los Angeles), Notre Dame, Pepperdine, Southwestern, Texas, University of 
Pennsylvania, UVA, Vanderbilt and Wisconsin.

Summer associate profile:
We recruit law students from the top law schools who excel academically. Consideration is 
given to participation in law school activities, undergraduate record, previous work expe- 
rience, references and other factors. We look for individuals who are motivated, creative, 
show leadership, have a strong work ethic and are serious about being a lawyer.

Summer program components:
Our summer program is designed to allow summer associates to explore the various areas 
of our practice. Summer associates have the opportunity  to participate in a mock wrong-
ful death trial that is tried to a jury and presided over by a judge. Each summer associate is 
assigned a mentor and a work coordinator. Feedback is provided on each project by the as- 
signing attorney and each summer associate has a mid-summer review to deliver additional 
feedback about his or her progress.

Org ID: 3628 6 Out Authorised by: ...............................................................................................   Date: ............................
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Jackson Walker LLP
Largest US office: Dallas

US offices: 7

International offices: 0

First-year salary: $190,000

Billable hours: 1,950 target

Summers 2020: 35

Revenue 2019: $289.9 million (+10.3%)

Partners made in 2020: 11

Famous for: loyalty to and longevity in Texas; 
good long-term career opportunities

On chambers-associate.com...
• Get hired at Jackson Walker

Career development is put front-and-center at the Texan firm that’s 
leaving associates Jackson Walking on sunshine.

THERE’S no mistaking where Jackson Walker is based 
– we heard the word ‘Texas’ in our interviews so many 
times we’ve started dreaming about the Lone Star 
State. “There is absolutely a commitment to Texas,” in-
terviewees regaled proudly, “but we don’t compromise 
on work. Jackson Walker has staying power here and that 
translates to what we do.” A short-lived Anchorage of-
fice in the late ’70s aside, Texas has proven to be all 
JW needs, and its roots run as deep as the state’s oil 
deposits. From a seedling firm set up in 1887, a network 
of seven offices has bloomed and one local client, Dal-
las Gas Company (now TXU Energy), has stuck with the 
firm for an astonishing 112 years. Our associate inter-
viewees were similarly keen on sticking around for a 
while: “I wanted to be at a firm which wanted me for the 
long term. Now I’m here, I ultimately want to stay forever.”

Just under half of our interview sample were in Dallas, 
with the rest dotted across Austin, Houston, San An-
tonio and Fort Worth. Given its dedication to building 
things up on a local scale, it’s appropriate that Jackson 
Walker’s best-recognized practice is real estate: Cham-
bers USA ranks the firm’s department as one of the very 
best in Texas, and also rates the firm highly in areas like 
energy, environment, corporate/M&A, healthcare, labor 
& employment, and general commercial litigation.

The Work
JW’s corporate and securities groups are the most com-
mon destination for new arrivals; groups including envi-
ronment, wealth planning, finance, and real estate take 
juniors too. Attorneys utilize a cross-office “informal and 
collaborative” free-market work assignment system, 
which interviewees described as “very entrepreneurial – 
you find partners and ask them to keep you in mind. It’s a 
natural process.”

In corporate and securities, associates will work on 
investor-side hedge fund or private equity investments 
and “a few partners represent the funds during their for-
mation.” Mid-market M&A is another staple of the group, 
which covers a “very vast industry spread.” We heard of 
work on transactions covering heavy machinery, medi-
cine, healthcare, oil and gas, telecoms and tech... vast 
indeed! There’s also a growing niche in real estate 
ventures. Interviewees patiently described their role 
as “managing the chaos” – this can mean coordinating 
workflows, communicating with the client or conduct-
ing due diligence. Juniors told us that partners “want 
associates to take the lead and get hands-on experience 
as early as possible.” Lucky corporate associates across 
the firm can expect to get drafting experience on mem-
bership, purchase or company agreements plus the cli-
ent checklist: “You learn a tremendous amount doing all 
that.”

http://www.chambers-associate.com
http://chambers-associate.com


The Inside View: Jackson Walker LLP www.chambers-associate.com

506

Get Hired
“Since Jackson Walker is a Texas firm, we focus on 
Texas law schools,” says statewide hiring partner 
Jim Ryan. But Jackson Walker interviews almost as 
many candidates off the campus; head to the Cham-
bers Associate website to find out more.

Corporate and securities clients: HOLT CAT, Texas 
Utility Energy, Whataburger. Represented medical de-
vice company Acelity in its sale to conglomerate 3M for 
$6.725 billion.

“It’s really important work as someone’s 
liberty is at stake.”

As for litigation, JW is especially recognized in Cham-
bers USA for its work in the aviation, energy and media 
sectors. “We also work on environmental matters, fed-
eral bankruptcies and failed joint ventures.” The Dallas 
office has a “small but rapidly growing” white-collar 
practice, following the hire of a former federal prosecu-
tor – “it’s really important work as someone’s liberty is at 
stake.”Austin leads the way in pipeline eminent domain 
work; San Antonio takes on a lot of foreign trade cases; 
and Fort Worth is the place to be for land use and title 
litigation. As well as drafting motions for summary judg-
ment and to dismiss, juniors get to do the fun court part 
too. Interviewees told us they’d taken depositions, ar-
gued motions in state (and sometimes even in federal!) 
court, cross-examined witnesses, and second-chaired 
jury and bench trials. “It’s really helpful to develop that 
side to the practice early on.” The “less glamorous” side of 
litigation is handling the discovery process, document 
review and writing memos.

Litigation clients: Google, JPMorgan Chase, ABC. Re-
cently represented the Reporters Committee for Free-
dom of the Press in a request to keep court records open 
based on the importance of openness and access.

The environmental regulatory and legislative practice 
is “super broad, which is why the name is all-encompass-
ing!” The team works on deals, contentious matters and 
regulation for renewables and waste industry clients. 

Houston is the energy hub, and Austin takes a bigger 
cut of the regulatory work including public utility com-
missions and permits. Associates are expected to “spe-
cialize eventually, but it’s great as a junior to get a broad 
experience.” Interviewees were excited to be working in 
the sector: “I find it fulfilling to see the direct effect of 
what I’m doing. Plus, there’ll be no shortage of environ-
ment work in the future…” Juniors can expect to draft 
contracts and communicate directly with clients. Most 
contentious cases settle so associates can draft set-
tlement terms and sometimes appear before specific 
regulatory courts.

Environmental clients: Chevron, ExxonMobil, Black-
stone Group. Represented multiple clients including 
Arkansas Affordable Energy Coalition and South Texas 
Electric Cooperative in an appeal of the Clean Power 
Plan.

Strategy & Future
Interviewees felt that Jackson Walker is “growing at a 
pretty good pace. They’re increasing their bottom line 
while still not extending beyond Texas.” Junior interview-
ees reckoned this state loyalty is geared toward “main-
taining the firm culture. There have been a lot of questions 
about mergers as it’s a trend in our market, but the con-
sensus is we want to maintain our culture and be a Texas-
based firm.”

“We want to maintain our culture and be a 
Texas-based firm.”

Culture
“This is by far the most fun, laid back, coolest place I’ve 
ever worked at,” one interviewee boldly announced. 
Good start – but what’s it really like being a lawyer in 
Texas? “There’s a good number of cowboy hats here,” 
a source laughed. Truth be told, things vary by office: 
Dallas is “physically the newest of all the offices” but 
the oldest in spirit, given it’s the birthplace of the law 
firm that would eventually become Jackson Walker. In-
terviewees reckoned Dallas was “the closest thing you 
have to New York in Texas” with “a bit more of a ‘work 
hard, play hard’ attitude” pushed by the city’s booming 
energy market. Meanwhile, “Houston has a reputation 
for being more relaxed and tech-focused, kind of like San 
Francisco.” Austin sits as a cultural midpoint between 
Dallas and Houston, while associates described smaller 
officesas “more family-oriented.”

Each office holds weekly drinks and semi-regular 
events; interviewees reckoned that the ideal JW asso-
ciate isn’t “necessarily extroverted but does enjoy social 
interaction.” Emblematic of this are the very #futuristic 
videophones present on each desk at JW. “There’s a cam-

Rankings in Chambers USA
Bankruptcy/Restructuring

Corporate/M&A

Energy & Natural 
Resources
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Litigation
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For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 22 48
White 89 76
Black/African American 3 3
Hispanic/Latin American 5 12
Asian 2 6
Mixed/Other 1 3
LGBT 2 0

era on top of the phone and a little LCD screen so if you 
call someone, you’re looking at their face. It doesn’t take 
long to get used to, but it is a bit funny!” Interviewees 
took this as a literal representation of “firm leaders be-
lieving in face-to-face communication.”

Career Development
Associates were keen to tell us that Jackson Walker is 
a ‘for-life firm’: “They emphasize you should have your 
whole career here.” The focus on longevity also means 
JW places “a strong emphasis on business development 
from day one.” We heard of associates taking their pro-
fessional friends out to dinner on the firm, as well as 
local Rangers and Mavericks games. “They just want us 
to take control of our career. It’s great!” A word of warn-
ing from one interviewee though: “If you’re someone who 
really wants a lot of micromanagement and direction, you 
may not be comfortable here. Occasionally I wish people 
would hold my hand.”

“They just want us to take control of our 
career. It’s great!”

Pro Bono
The firm encourages associates to complete 50 ‘firm 
citizenship hours’ each year, which covers pro bono as 
well as recruiting and business development. Howev-
er, “you’re not out of luck if a pro bono case blows up. If 
you put 300 hours into pro bono, they have discretion to 
take it into account for your bonus.” It’s not uncommon 
for litigation juniors to “do hundreds of pro bono hours, 
especially in first year.” Matters typically come through 
a pro bono coordinator; common examples include em-
ployment discrimination, divorces, real estate disputes, 
civil rights and criminal cases. “They really let you dive 
into anything you’re interested in – it’s a great way to get 
your feet wet.”

Pro bono hours
• For all offices: 6,882
• Average per attorney: 40

Hours & Compensation
Billable hours: 1,950 target

That’s the requirement for associates to get their annu-
al salary increase – 2,000 and above bags them a tiered 
bonus. While salaries start at the market-standard 
$190,000, “it goes up by a compressed scale after that so 
it’s not quite the full match.” Interviewees weren’t mega-
disappointed: “The cost of living in Texas is way less than 
in New York and I’m very happy considering there’s no 
state income tax either!” Most of our interviewees found 
hitting 1,950 “isn’t unrealistic or a burden.” We heard of 
annual numbers ranging from 1,850 all the way up to 
2,600 at the top end.

“Partners reassigned some of my work-
load, no problem.”

Interviewees’ regular hours in the office were 9am 
to 7pm on average “and it’s common to do at least one 
billable hour from home.” Working from home is more 
commonplace in smaller offices like San Antonio and 
Fort Worth. Days are more likely to stretch to 10pm or 
even midnight during busier spells, but we heard that 
partners are “respectful of your personal life. Once I was 
completely underwater and they reassigned some of my 
workload, no problem. I appreciated it so much.”

Diversity & Inclusion
When it comes to mental health, “partners and leaders 
are constantly checking in asking if there’s too much pres-
sure.” The seniority-spanning support network was ap-
plauded as “not just a training exercise – it’s at an active 
management level. I have about ten people who check in 
regularly.” The diversity situation at Jackson Walker is 
“by no means perfect” but the firm is “dedicated to mak-
ing things better,” we heard. One Austin interviewee told 
us their office struggles as the city itself “is not super 
diverse. Houston is better for diversity and that’s reflect-
ed in that office.” JW^2, the firm’s women’s network, has 
been focusing on the transition back into work after 
maternity leave. “There’s a great policy, you get 18 weeks 
paid as a primary caregiver, but some people have a tough 
transition back into the firm. Returning straight into a full 
schedule can be hard.” In another sign of progress, Julia 
W. Mann became the first female managing partner of a 
Jackson Walker office (San Antonio) in 2019.

“I have about ten people who check in 
regularly.”
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www.chambers-associate.com ABC Law Firm  

Head Office: Dallas, TX

Number of domestic offices: 7

Worldwide revenue: $289,933,000

Partners (US): 254

Associates (US): 164 (includes staff attor-
neys, of counsel and senior counsel)

Contacts

Main recruitment contact:

Meghan Pier

Hiring partner: Jim Ryan

Diversity officer: Suzan Kedron

Recruitment details

Entry-level associates starting in 2020: 11

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 17, 2Ls: 20

Summers joining/anticipated 2020 split by 
office: Austin: 12, Dallas: 15, 
Houston: 9, San Antonio: 1

Summer salary 2020:

1Ls and 2Ls: $3,653/week

Split summers offered? Yes

Jackson Walker LLP
2323 Ross Avenue, Suite 600, Dallas, TX 75201

Tel: 214 953 6000   Fax: 214 953 5822 Facebook: JacksonWalkerLLP
Recruitment website: www.jw.com/careers Linkedin: jackson-walker-llp
Instagram: jacksonwalker_llp

Main areas of work
Corporate and securities; litigation; real estate; bankruptcy; energy; ERISA; environmental, 
regulatory and legislative; finance; healthcare; intellectual property; labor and employment; 
land use; tax; wealth planning.

Firm profile
Jackson Walker is a Texas-based law firm with a national presence and global reach. With more 
than 400 attorneys and more than 130 years of experience, we’re one of the largest and most 
knowledgeable firms in the state. Our confident yet approachable lawyers help companies of 
all sizes navigate today’s increasingly complex, interconnected legal landscape. Our corporate 
clients include some of the biggest names in business, but we also represent family-owned 
businesses, local and regional government agencies, individuals, and nonprofits.
Firm Facts:

• We represent 7 of the Fortune 10, 34 of the Fortune 100, and 109 of the Fortune 500.
• Our attorneys have represented clients in more than 85 countries and territories.
• We are currently ranked nationally in 27 practice areas in the U.S. News “Best Law Firms” 
rankings, we have nine Chambers-ranked practice groups, and we’ve been recognized in the 
BTI Client Service A-Team List multiple times
Jackson Walker has a high partner-to-associate ratio, and we take pride in staffing clients’ 
matters efficiently. Our associates are expected to take on responsibility right from the 
start. With a broad client base, our associates handle a wide variety of quality work and 
deal directly with clients early in their careers.

Recruitment
Law Schools attending for OCIs in 2020:
Baylor, University of Houston, St Mary’s, Southern Methodist University, South Texas, Texas 
Southern, University of Texas.

Recruitment outside OCIs:
We participate in the following Texas based interview programs: Notre Dame Dallas Interview 
Program, Southern Legal Interview Program (SLIP), Texas on Tour Interview Program (Duke, 
Georgetown and Northwestern), Penn Law Regional Program, Vanderbilt Job Fair and the 
WashU Texas Interview Program. JW focuses on diversity and participates in the following di-
versity job fairs: Sunbelt Minority Job Fair, Southeastern Minority Job Fair and Lavender Law 
Career Fair. We also recruit students attending out of state law schools who have previously 
lived in Texas and who apply online or submit their resumes through resume drops.

Summer associate profile:

Candidates with leadership capabilities, academic excellence, self-motivation, strong interper-
sonal skills, community involvement and dedicated to practicing over the long term.

Summer program components:

The JW summer program lasts nine weeks. Summer associates are placed in a practice area 
with their preferences taken into account and receives both a partner and associate mentor. 
In addition to substantive work assignments, summer associates will have the opportunity to 
participate in a mock trial/hearing based on an active case, or a mediation seminar. We also 
include social events each week that highlight each city. These include statewide summer asso-
ciate event, volunteer events, client visits, partner events, associates night out, cooking classes, 
fitness activities, sporting events and any number of informal gatherings.  
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Jenner & Block LLP
Largest US office: Chicago

US offices: 4

International offices: 1

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 39

Revenue 2019: $448 million (+1.5%)

Partners made in 2020: 8

Famous for: pro bono rep; litigation work; 
LGBT+ representation

On chambers-associate.com...
• Get hired at Jenner & Block

• Interview with co-managing partner Katya Jestin

• LGBT diversity at Jenner & Block

Top-quality litigation meets top-tier pro bono commitment at the most 
Jenner-ous firm on the Block.

FEW are the firms at which we hear associates say: “This 
is the only BigLaw firm I could work at.”  What makes Jen-
ner & Block different from the hundreds of other mul-
timillion-dollar outfits in the US, or even the dozens in 
its home city of Chicago? For one, its attorneys logged 
the highest average pro bono hours of all the firms cov-
ered in the last edition of Chambers Associate. “There 
are no limitations on doing pro bono here,” sources in-
sisted. Then there’s Jenner’s approach to diversity: on 
LGBT+ representation in particular, the firm leaves the 
competition in the dust. More than 12% of its associates 
identify as LGBT+, as do almost 5% of partners – both of 
these figures are above the national average.

“We’re among the best firms in Illinois.”

Now that we’ve firmly established its progressive cre-
dentials, we should point out Jenner is also considered 
a “litigation powerhouse. We’re among the best firms in 
Illinois,” sources confidently declared. The firm boasts 
11 consecutive years of top rankings by Chambers USA 
for its general commercial litigation team in Chicago, 
and 18 years for media and entertainment litigation. 
Jenner shines in New York for media and entertainment 

disputes too, and in DCit earns a top spot for telecom, 
broadcast and satellite law.

The Work
Chicago serves as Jenner’s HQ and houses just over 
half of its juniors; New York, Los Angeles and DC take 
most of the rest. The firm as a whole tilts heavily toward 
litigation. One associate in Chicago recalled: “Among my 
summer class of 20 people, the vast majority of them went 
into litigation.” While our interviewees acknowledged re-
gional specialties – for example, “DC is well known for its 
appellate, telecommunications and energy ligation work” 
– sources stressed that “cases are staffed cross-office.” 
Jenner’s junior litigators remain generalists for their 
first four years, before selecting primary and secondary 
practices to enter into. In the early going, work assign-
ment “is a sort of free market with safeguards,” one junior 
summarized. “They have assignment partners which the 
other partners go to if they can’t staff organically, but in 
my experience I haven’t had to utilize that system. There’s 
more of an impetus on getting work by developing rela-
tionships with partners.”

“We had to go through millions of emails 
from a client to see what went wrong.”

“The remit of the firm’s general litigation pool is huge,” 
as a source there made clear: “I’ve worked on consumer 
class actions, contract disputes, trademark infringement 
cases and some employment matters too.” Interview-
ees had also sampled work from the white-collar and 
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government investigations team. “The cases feel very 
much like a detective story,” one told us. “We had to go 
through millions of emails from a client to see what went 
wrong. I also did a lot of attorney/client privilege review, 
negotiated the handover to the DOJ, and generally worked 
out with the partner whether the fault was willful or ac-
cidental.” The consumer class action subgroup – Jen-
ner defends large companies on such cases – was also 
popular: “I was the most junior associate on the team but 
have never been treated that way. I’ve drafted motions, at-
tended depositions and client meetings, and addressed 
client inquiries; there’s been very little document review.” 
With four years to pick their permanent practice, juniors 
found there’s “plenty of time and opportunities to find out 
what you like.”

Litigation clients: Sony Music Entertainment, North-
western University, Gulfstream Aerospace Corporation. 
Won a dismissal for American Express in a securities 
fraud class action following the non-renewal of its co-
brand agreement with Costco.   

Bankruptcy at Jenner is “unique in that it technically falls 
under the transactional umbrella,” unlike at most firms 
where it’s deemed litigious. “There’s a transactional ele-
ment to it, but a lot of the work is front of the court fight-
ing over assets, prices, and how it’s all distributed.” This 
source went on to reveal that “at the point of delegation, 
a decent chunk of a matter falls to the junior to exercise 
discretion on. I’m responsible for developing all the facts, 
doing research, and drafting the complaint for the lawsuit 
as well as the motion to dismiss.”

The vast majority of Jenner’s incoming class are litiga-
tors, but other groups including corporate, government 
contracts, real estate, environment, and employee ben-
efits and executive compensation all recruit juniors. In-
siders in transactional practices were as positive about 
their experience as litigators, enjoying “ample drafting 

opportunities” and chances to take charge of the logisti-
cal side of deals by managing the document flow. Jen-
ner’s corporate team represents a mix of mid-market, 
private equity and Fortune 500 companies. 

Corporate clients:  Fox, General Motors, Hertz. Repre-
sented aerospace and defense business General Dynam-
ics in its $9.7 billion acquisition of IT solutions firm CSRA. 

Pro Bono
“I think it’s fair to say that the firm’s pro bono program at-
tracts left-leaning people,” one source reasoned, adding 
that “anytime there is a conversation about politics, peo-
ple aren’t afraid to speak their minds.”Interviewees cer-
tainly weren’t afraid to talk about their pro bono efforts, 
including working with asylum seekers and assisting 
transgender individuals with name changes. Co-man-
aging partner Katya Jestin has even represented clients 
detained in Guantanamo Bay. The firm is very proud of 
to be named on the Public Interest Law Initiative’s pro 
bono recognition roster (a list honoring firms in Illinois 
that have shown dedication to pro bono). Partners and 
associates at Jenner aim for a 20-hour pro bono target – 
in 2019 all attorneys met it, and all the juniors we spoke 
to certainly breezed past it. Jenner’s pro-pro bono rep-
utation tends to attract juniors who are keen to put in 
hours, but that doesn’t mean they’re all wedded to the 
same causes: “I remembered finding out early on that not 
everyone here is left-leaning. There’s a collective passion 
for giving back to community regardless of your political 
inclinations.”

Pro bono hours
• For all US attorneys: 84,905
• Average per US attorney: 175

Culture & Career Development
Enthusiasm is a common thread across the patchwork 
of Jenner: “Partners are very willing to supervise you if 
you ask. They also make sure to treat each case like it’s 
yours.” one junior emphasized. “As an example of that, 
an opposing counsel kept trying to go over my head to 
the partner on the case, who was very good at redirect-
ing everything back to me.” Another provided us with 
insight into their role on a pro bono immigration case: 
“When you meet with a client, you have to deal with all the 
logistical stuff such as getting their fingerprints, but at 
the same time we get to fully prepare for trial. That could 
mean drafting direct examination questions and preparing 
a witness for the stand.”

“There’s a collective passion for giving 
back to the community.” 

Rankings in Chambers USA
Appellate Law

Bankruptcy/Restructuring

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

ERISA Litigation

Food & Beverages

Insurance

Intellectual Property

International Arbitration

Litigation

Media & Entertainment

Native American Law

Real Estate

Tax

Telecommunications

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 28 51.8
White 90.4 72.8
Black/African American 3.3 4.6
Hispanic/Latin American 1.4 5.1
Asian 1.4 12.3
Mixed/Other 3.3 5.1
LGBT 4.6 12.6

Many saw the firm’s Midwestern roots reflected in its 
culture and described colleagues as “super smart and 
super nice. Everyone is very personable and there’s no 
passive aggressiveness.” Even sources in traditionally 
hectic New York agreed “there’s not a ‘work hard, play 
hard’ environment at Jenner. I think at some firms there’s 
an expectation to hang out with colleagues 24/7, that’s not 
the case here.” They also highlighted a “culture of men-
torship. From the recruitment stage, partners get very in-
vested in associates and want to develop them.”

Strategy & Future
September 2019 saw two new co-managing partners, 
Katya Jestin and Randy Mehrberg, elected to replace 
the outgoing Terry Truax. We spoke to Jestin about the 
appointment: “As managing partners, we are confronted 
every day with a long list of decisions to make and they 
don’t often have black and white answers. Any decision 
we do make is driven by our core firm values: excellence, 
collaboration, diversity and inclusion, and a commitment 
to pro bono.” On the third of those, Jestin voices a desire 
to firmly establish Jenner as “a real leader within BigLaw 
when it comes to diversity and inclusion. As well as being 
Mansfield 2.0 certified we are constantly thinking of in-
novative ways to set us apart, including the provision of 
unconscious bias training for all our staff and real com-
mitment to the resources of our affinity groups.”

Diversity & Inclusion
Jenner already boasts impressive statistics for its 
LGBT+ representation and was “one of the very first 
firms to list preferred pronouns in employees’ email sig-
natures and website bios,” one associate pointed out. “In 
terms of diversity visibility at the partner level, it’s great 
in DC. There’s a senior partner here who makes a point 
to talk openly about her wife and kids, which is great to 
see.”An annual summit brings together diverse associ-
ates in Chicago; one described it as a “breath of fresh 

air.” However, a colleague in DC felt the firm could be 
more proactive in some elements of its approach to 
diversity: “Jenner was late to offer diverse scholarships 
compared to some rivals.” Others also agreed the firm 
could “widen the group of universities from which it re-
cruits.”

“One of the very first firms to list pre-
ferred pronouns.”

Part of leading the way on diversity is acknowledging 
where problems continue to exist, and Jenner recently 
commissioned a third party to help. “They looked at the 
challenges facing female partners and associates at the 
firm,” we heard. “Jenner has since implemented new poli-
cies, events and programming.” We also heard that the 
firm revamped its mothers circle, which supports new 
mothers.What’s more, worries that the firm’s business 
development program had become “a bit of a boys’ 
club”prompted the creation of a new one exclusively for 
women. 

Hours & Compensation
Billable hours: 2,000 target

Bonus eligibility begins at 2,100 hours; the good news is 
that all billable, pro bono and ‘firm approved’ hours can 
count toward this. ‘Firm approved’ hours include time 
spent on training and development activities, participa-
tion in committees, and professional writing. Sources 
told us Jenner has a flexible approach to hitting targets, 
although the firm tells us that higher bonuses go to 
those with higher billables. Though many were happy 
to see pro bono counting toward the target, one source 
reasoned that “for those who spend upward of 500 hours 
on big appeals, there is an implicit assumption that they 
will take on less pro bono the following year. This is still 
BigLaw.”

Working weekends, sometimes “many in a row,” also 
sadly comes with the territory. Most admitted to “always 
having to work a few hours every weekend to stop cram-
ming everything in during the week,”but assured us that 
their long days were partly by choice. “I never feel con-
scripted into working a whole weekend when approaching 
a deadline, it’s always a soft pressure,” one suggested. 
However, we were also told that if client needs are 
pressing, associates are expected to work when need-
ed. Again, this is BigLaw.
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Head Office: Chicago

Number of domestic offices: 4

Number of international offices: 1 

Worldwide revenue: $448,005,149

Partners (US): 207

Associates (US): 190

Contacts

Main recruitment contact: 
Charlotte L Wager

Hiring partner: Charlotte L Wager, Chief 
Talent Officer and Co-Chair of the Hiring 
Executive Committee

Diversity officers: Courtney Dredden 
Carter, Director of Diversity and Inclusion

Recruitment details

Entry-level associates starting in 2020: 34

Clerking policy: Yes

Summers joining/anticipated 2020: 

2Ls: 39, SEO: 5, 1L LDLD Scholar: 1

Summers joining/anticipated 2020 split by 
office: Chicago: 22; Los Angeles: 4;

New York: 6; Washington DC: 7

Summer salary 2019:

2Ls: $3,653.85/week

Post 3Ls: $3,653.85/week

Split summers offered? Yes

Can summers spend time in overseas 
office? No

Jenner & Block LLP
353 North Clark Street, Chicago, IL 60654

Tel: 312 222 9350 Twitter: @JennerBlockLLP
Recruitment website: www.jenner.com/joinus
LinkedIn: jenner-&-block

Main areas of work
Antitrust and competition; appellate and US Supreme Court; aviation and aerospace; com-
munications; complex commercial litigation; content, media and entertainment; copyright; 
corporate; data privacy and cybersecurity; election law and redistricting; employee benefits 
and executive compensation; energy; environmental and workplace health and safety law; gov-
ernment contracts; government controversies and public policy litigation; information tech-
nology disputes; insurance recovery and counseling; international arbitration; investigations, 
compliance and defense; media and First Amendment; mergers and acquisitions; patent litiga-
tion and counseling; private wealth; professional responsibility; real estate; restructuring and 
bankruptcy; securities litigation and enforcement; tax; trade secrets and restrictive covenants; 
trademark, advertising, and unfair competition.

Firm profile
Jenner & Block is a firm with global reach, comprising more than 500 lawyers and offices 
in Chicago, London, Los Angeles, New York and Washington, DC. Our lawyers are widely 
recognized for securing significant litigation victories from the trial level through the US 
Supreme Court as well as producing results in sophisticated and high-profile corporate 
transactions. We are a firm with a conscience, committed to pro bono and public service 
and to creating an unrivaled environment for superior talent. In 2019, The American Law-
yer named us the number on pro bono firm for the tenth time. 

Recruitment
Law Schools attending for OCIs in 2020:
Columbia University, Fordham, Georgetown, Harvard University, Howard University, 
New York University, Northwestern University, Stanford University, University of Cali-
fornia-Berkeley, University of California-Los Angeles, University of Chicago, University 
of Illinois, University of Michigan, University of Notre Dame, University of Pennsylvania, 
University of Southern California, Yale University

Recruitment outside OCIs:
Loyola Patent Law Interview Program; CCBA Minority Law Student Job Fair; The Mid-
west-California-Georgia Consortium; Lavender Law; SEO Program, 1L LCLD Scholars 
Program. We also accept write-in applications.

Summer associate profile:
We seek summer associates who have excelled in law school, and have exceptional oral and 
written presentation skills, leadership experience, and strong interpersonal skills.

Summer program components:
Summer associates work with our lawyers and firm clients on a wide variety of complex 
cases and transactions. Among other things, our summer associates attend court hearings 
and closings, observe depositions and participate in strategy sessions with firm lawyers and 
clients. We also offer extensive training programs on a wide range of subjects. Summer as-
sociates are encouraged to attend department meetings, firmwide monthly associate lunches 
and weekly lunch-and-learn sessions. All summer associates have mentors and receive feed-
back from lawyers with whom they have worked.

Org ID: 3580 1 Out Authorised by: ...............................................................................................   Date: ............................
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Jones Day
Largest US office: Washington DC

US offices: 18

International offices: 24

First-year salary: $170,000-$190,000

Billable hours: 2,000 target

Summers 2019: 212

Revenue 2018: $2.08 billion (+1%)

Partners made in 2019: 28

Famous for: doing more M&A than any other firm

On chambers-associate.com...
• Get hired at Jones Day

• Jones Day and Detroit 

Juniors at jumbo Jones Day reap the rewards of working with 
colleagues across the country. 

IT was 1893 when Edward J. Blandin and William Rice 
joined forces to create Blandin & Rice in Cleveland, 
Ohio – the first iteration of what would become the 
jumbo firm that is today known as Jones Day. Blan-
din and Rice’s auspicious start to business was briefly 
hampered in 1910 when Rice was murdered in myste-
rious circumstances… But we’re sure he’d be consoled 
by the fact that 110 years on (and many name changes 
later), the firm sits comfortably in the upper echelons 
of BigLaw with global revenue in the billions and 42 of-
fices around the world (24 of which are outside the US). 

At the firm’s HQ in Cleveland, junior associates were 
quick to declare the firm as “the biggest and best of all 
the law firms in the city.” A bold statement – a glance at 
Chambers USA shows the firm has seven top rankings 
in Ohio in areas including commercial litigation, IP and 
healthcare, as well as transactional practices like bank-
ing and finance and corporate/M&A. It also racks up a 
huge list of other high regional rankings in California, 
Georgia, Illinois, New York, Pennsylvania, Texas, and the 
District of Columbia (DC is the firm’s largest office). Na-
tionally, it’s recognized as a leader in bankruptcy, con-
struction, retail and labor & employment work – for a full 
breakdown, go to chambers.com.

The Work
Jones Day is a giant, there’s no doubt about that. But 
while there may be over 200 associates on the summer 
program, they’re spread across all 18 of the firm’s US 
offices, so juniors assured us “you’re not lost in a wave of 
100 people.” New York took in the largest group of jun-
iors, with summer classes of just under 40. The Cleve-
land, DC, Chicago, and  Atlanta offices also took in a 
substantial chunk of juniors each, while smaller groups 
could be found in Boston, Columbus, Dallas, Detroit, 
Houston, Irvine, LA, Miami, Minneapolis, Pittsburgh, 
San Diego, San Francisco and Silicon Valley. 

“You can take work from whatever group 
you’re interested in for around the first 
nine months.”
According to our interviewees, the firm’s “bestselling 
feature” is the New Lawyer Group, which all juniors join 
when they start at the firm. It’s a “complete free-market 
system of work assignment from day one,” juniors ex-
plained. “You can take work from whatever group you’re 
interested in for around the first nine months.” One New 
York junior shared their experience: “I split my time be-
tween M&A and banking and finance but also sampled 
work from the general litigation group and IP.” Another 
source pointed out that “if you want to commit to one 
group early on you can, but the firm encourages you to 
sample work from multiple areas.”

In life after the New Lawyer Group, a large portion of jun-
iors took to the firm’s business and tort litigation prac-
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Get Hired
As one of the most prestigious names in BigLaw, 
competition for a job at Jones Day is fierce. Learn 
how to stand out from the crowd on our website.

tice (BATL for short). “It’s a catch-all group,” explained 
juniors, who’d sampled everything from commercial 
disputes, class actions and government investigations 
work to global arbitration, product liability matters 
and international torts. One source recalled their time 
working on a “breach of judiciary duty case represent-
ing a group of board members. My role included a lot of 
deposition preparation, assembling binders, reviewing 
materials, and then attending the depositions.” On a sum-
mary judgment hearing, “I worked with the partners to 
prepare the statement of uncontested material facts as 
well as provide other research support.” Plenty of writing 
opportunities were also available for juniors, as one San 
Francisco source told us: “I just finished writing a motion 
in limine and a motion to exclude evidence.”

BATL clients: Chevron, Walmart Stores and Deutsche 
Bank. Secured a victory for pharmaceutical company 
Merck, Sharp & Dohme before the Supreme Court in a 
product liability case involving Merck’s prescription med-
icine Fosamax.

“It took over a month and a half to write 
and ended up going out to all the share-
holders.”
Transactional associates had their hands equally full, 
particularly M&A associates who collectively retained 
their record of handling more M&A deals than any oth-
er law firm in the world. “There’s obviously a lot of due 
diligence,” one junior admitted, “but on a recent sell-side 

public deal I was also doing contract review, taking the 
lead on the disclosure schedule, and drafting discrete 
parts of the merger agreement and various ancillaries.” 
One interviewee had worked on a proxy statement (a 
document that a firm has to provide when soliciting 
shareholder votes). “It ended up being 180 pages! It took 
over a month and a half to write and ended up going out 
to all the shareholders.” Those with experience in bank-
ruptcy and restructuring observed: “It’s a lot more court-
based than M&A.” One Chicago junior told us: “I’m draft-
ing documents, motions, and objections in the lead up to a 
case. I also spent a lot of time analyzing financings.” 

M&A clients: Conagra Brands, Cardinal Health and BBA 
Aviation. Advised Marathon Petroleum in its $23.3 billion 
acquisition of Andeavor.

Sources expressed surprise at the “completely seam-
less” ease of working across offices. “Around 50% of my 
projects are made up of attorneys from across the US,” 
one San Francisco junior explained. “I also work fre-
quently with associates from Europe.” Another told us: 
“I’m one of the only people who does securities litigation 
in my office, but from day one I was put in contact with 
people in New York, Dallas and Atlanta, and have been 
working with them ever since.” This skeptic went on: “I 
hate to endorse the firm slogan, but it really is ‘one firm 
worldwide.’” How touching. 

Culture & Diversity 
Even so, it’s worth emphasizing here that the culture of 
the firm inevitably varies a bit among its 18 offices and 
the different practice areas within those. For example, 
just within the Cleveland office, sources pointed out 
that “the corporate group is a lot more casual than liti-
gation,” with one elaborating that “although the formal 
policy is to wear a suit and tie to work, I haven’t worn a 
tie in three months.” But most sources across offices 
felt the firm was “somewhere in the middle” on the scale 
from ‘fratty extroverts’ to ‘bookish introverts,’ or leaning 
closer toward the latter. “We’re not expected to hang out 
with colleagues frequently after work,” but the firm isn’t 
without its fun. In New York, “there’s a happy hour once a 
month in a conference room and occasional happy hours 
with partners in a local bar.” And in Cleveland “there are 
happy hours most Fridays.”

One talking point among juniors was the level of trans-
parency at the firm. “When group leaders or managers 
are replaced, there’s no explanation,” a DC junior ob-
served. Others were unperturbed, like this source in 
San Francisco: “Any decisions are made with the help 
of a ton of committees and advisers.” To provide some 
context, the firm’s management system gives the man-
aging partner complete authority in all management 

Rankings in Chambers USA
Antitrust

Appellate Law

Banking & Finance

Bankruptcy/Restructuring

Construction

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

FCPA

Government

Healthcare

Insurance

Intellectual Property

Labor & Employment

Life Sciences

Litigation

Products Liability

Projects

Real Estate

Retail

Securities

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 30 50
White 88 77
Black/African American 3 4
Hispanic/Latin American 4 8
Asian 5 8
Mixed/Other 1 3
LGBT - -

decisions – including the designation of a successor. 
The firm’s website described this setup as ‘an impor-
tant element of the firm’s success over the last century.’ 
Commercial success it may have bought, but it also 
meant that very few of our interviewees were clued up 
on the firm’s strategy and future, something that was 
reflected in our latest associate survey, where the firm 
scored poorly for its transparency. Ultimately though, 
most interviewees conceded that “the structure of the 
firm hasn’t had any impact on my life day to day.” 

“We brought in the first openly gay judge 
to speak for pride month.”

We did hear frustrations from a minority attorney con-
cerning diversity committee budgets: “They’re eitherap-
proved or rejected from the people in the sky without any 
dialogue about how important they are.” The same source 
felt the firm could “zone more into people of color and 
give them extra attention – that’s where I feel we’re losing 
out to other firms.” The firm has a black lawyers affinity 
group, as well as groups for Hispanic and LGBTQ+ at-
torneys. One source in Chicago told us: “We brought in 
the first openly gay judge to speak for pride month.”

Another pointed to the efforts of the firm’s women’s 
group, which puts on several events throughout the 
year “and gets women together to talk about retention.” 
Currently around 30% of the firm’s partnership are 
women, which edges on the side of good by the stand-
ards of BigLaw.

Career Development 
Many at Jones Day felt it was too early to start consid-
ering partnership but generally agreed that “it doesn’t 
feel like a pie in the sky thing.” One junior in Chicago 
felt especially sure of their chances: “I sit down with my 
mentor once a month to discuss the work I’m doing and 
what experiences I need to reach the next step in my ca-
reer.” However, we also spoke to others who felt more 
formal training sessions were needed, particularly in 
business development: “I’d like more training on how 
clients are brought into the firm.” Juniors felt the firm’s 
attrition rates were typical of BigLaw, with associates 

often going to work in-house at tech firms in San Fran-
cisco and to the government in DC.

Hours & Compensation 
Billable hours: 2,000 target

There’s no billable hours requirement at the firm but 
unofficially attorneys aim to bill 2,000 hours – in line 
with many other BigLaw firms. “I’ve never worked more 
than 65 hours in a week,” one litigator in Chicago told 
us, though they did stress that “transactional lawyers 
definitely have it worse.” Another in Cleveland estimat-
ed their average day in the office ran from 8:30am to 
6:30pm, before logging on back home in the evening 
“for an extra hour or two,” a reality most interviewees 
identified with. One source in an East Coast office ex-
pressed surprise “at the ease with which I’ve been able to 
raise a family. I leave religiously at 6:15pm and get home 
for a sacred hour with my family between 7pm and 8pm 
and that, for the most part, has remained a sacred hour.”

Weekends were less sacred though, with associates re-
vealing “it’s frequent to work a few hours” on a Saturday 
or Sunday. That said, it’s “rare to have weekends where 
you’re working more than relaxing,” and sources appre-
ciated that “partners are generally very sympathetic.” 
Sources did highlight discrepancies in different groups’ 
approaches to flexible working. For example, one junior 
litigator pointed out that “my group doesn’t care if I work 
from home because it’s a group that travels a lot, whereas 
other groups such as tax are a lot stricter with facetime.”

“Our compensation isn’t published, so it’s 
not talked about. I think it removes a lot of 
internal politics.”
The next thing you should know about Jones Day is that 
they don’t give bonuses. But don’t panic! “It’s all built 
into your compensation,” juniors explained. “The argu-
ment is that the firm enjoys the freedom to pay people 
according to what they are worth.” But compensation at 
Jones Day is a notoriously tricky subject. Our interview-
ees had little insight into how it worked, but one fig-
ured it was based on “an extensive review system which 
goes up to the head of the office.” However it’s worked 
out, “our compensation isn’t published, so it’s not talked 
about.I think it removes a lot of internal politics.” Most of 
our interviewees were further placated that their over-
all compensation ended up “actually above market.”  

Pro Bono
The hallmark of Jones Day’s pro bono practice is the 
Laredo Project, “representing women and children from 
Central America at the border in their applications for 
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asylum in the United States.” The firm has “a constant 
presence” down in Laredo, Texas. One junior we spoke 
to was in the midst of “helping a family of six from Hon-
duras.” Sources explained that “there isn’t a limit to how 
many hours you can bill,” highlighting that “some asylum 
and death penalty claims can take up 500 hours!” How-
ever, another interviewee reckoned that “after your first 
year, the firm prefers 1,900 of your annual 2,000 hours to 
be client billable.”

Pro bono hours
• For all US attorneys: 177,591
• Average per US attorney: not given
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Head office: Washington

Number of domestic offices: 18

Number of international offices: 25

Partners (US): 610

Associates (US): 886

Contacts

Main recruitment contact: 
Shari J. Friedman (212 326 3949,
sfriedman@jonesday.com)

Hiring partner: Sharyl A. Reisman 
(212 326 3405, sreisman@jonesday.com)

Diversity coordinator: 
Jennifer Shumaker (202 879 5430,
jshumaker@jonesday.com)

Recruitment details

Entry-level associates starting in 2020: 
165

Clerking policy: Yes

Summers joining/anticipated 2020: 220 
1Ls: 27; 2Ls: 184; SEOs: 9

Summers joining/anticipated 2020 split 
by office: Atlanta: 17; Boston: 9; 
Chicago: 21; Cleveland: 22; 
Columbus: 7; Dallas: 14.5; Detroit: 3; 
Houston: 9.5; Irvine: 9; Los Ángeles: 9; 
Miami: 2; Minneapolis: 4; New York: 39; 
Pittsburgh: 9.5; San Diego: 10.5; 
San Francisco: 9; Silicon Valley: 7; 
Washington 18

2020 interoffice summer splits: 
San Francisco/Washington: 1
New York/San Diego: 1
Houston/San Francisco: 1 
Pittsburgh/Washington: 1

Dallas/New York: 1

Split arrangements are made on a case-
by-case basis.

Jones Day
51 Louisiana Avenue, NW, Washington, DC 20001

Tel: 202 879 3939   Fax: 202 629 1700 Twitter: @jonesdaycareers
Email: recruiting@jonesday.com Facebook: JonesDayLawFirm
Recruitment website: www.jonesdaycareers.com
Linkedin: jones-day

Main areas of work
Jones Day’s practices cover the spectrum of transactional, litigation, regulatory and tax 
matters. Core practice areas include corporate/M&A, litigation/trial practice, government 
regulation, real estate, energy, healthcare, cybersecurity, issues and appeals, banking/fi-
nance, bankruptcy/restructuring, labor and employment, securities litigation, financial 
institutions, antitrust, tax and intellectual property.

Firm profile
The firm is a global legal institution based on a set of core principles and values – the 
most critical of which are integrity, dedication to the profession and a unity of purpose 
of and relentless focus on client service that transcends individual interests. Each lawyer 
is committed to the firm’s foundation principles and values, which have a social purpose 
and permanence and ensure the distinctive quality and value of the legal services they pro-
vide their clients. This is one important aspect of what makes Jones Day the client service 
organization that it is. They function seamlessly across the globe and are truly ‘One Firm 
Worldwide’.

Recruitment
Law Schools attending for OCIs in 2020:
American, Benjamin N. Cardozo, Boston College, Boston University, Case Western, Chi-
cago, Cleveland – Marshall, Columbia, Cornell, Duke, Emory, Florida, Fordham, George 
Mason, George Washington, Georgetown, Georgia, Georgia State, Harvard, Houston, 
Howard, Illinois, Iowa, Miami, Michigan, Minnesota, New York University, Northwestern, 
Notre Dame, Ohio State, Pennsylvania, Penn State University Park, Pittsburgh, San Diego, 
Santa Clara, SMU, Stanford, Texas, UC Berkeley, UC Hastings, UC Irvine, UCLA, U of 
Southern California, Vanderbilt, Virginia, Wayne State, Yale

Recruitment outside of OCIs:
The firm participates in several city or regional job fairs and walk-around programs.

Summer associate profile:
Jones Day lawyers share certain fundamental principles: exemplary integrity, a selfless 
dedication to the firm and its clients and a sense of responsibility and initiative that leads 
one to take ownership of assignments and to complete them at the highest level of qual-
ity legal service. Summer associate candidates are evaluated on their fit with this culture.

Summer program components: 
Summer associates do real client work in a variety of practice areas. Mentors are assigned 
to provide one-on-one guidance. Each summer associate will have formal, mid and end-
of-summer reviews. Jones Day’s dynamic culture and its global, multidisciplinary practice 
areas, provide the perfect training ground for summer associates and new lawyers.
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K&L Gates
Largest US office: Seattle

US offices: 24

International offices: 21

First-year salary: $135,000 - $180,000

Billable hours: 1,950 target

Summers 2020: 62

Revenue 2019: $1.03 billion (+1.9%)

Partners made in 2020: 24

Famous for: connection to Bill Gates’s dad; global scope 
and ambitions; robust corporate and litigation practices

On chambers-associate.com...
• Get hired at K&L

• More on working hours

Open the gates of your lawyerly aspirations to K&L and you’ll find a 
world of connections and continent-crossing work.

THE message coming from K&L Gates is loud and clear: 
“We are a globally integrated law firm – philosophically, 
we are a firm that encourages collaborative solutions 
and alignment across practices, industries and geogra-
phy,” says global strategic growth partner Craig Bud-
ner. With 44 offices across more or less everywhere on 
Earth, seamless collaboration is certainly a wise thing 
to promote and shoot for. Budner assures us that K&L’s 
attorneys are keeping pace with the hurtling force of 
globalization: “Legal work used to be very localized, 
global solutions to client problems were not considered; 
now lawyers are having to add more tools to their tool-
box than ever before to help clients anticipate solutions 
to global problems.” Adding to this toolbox was certainly 
on our sources’ minds, who liked the idea of having “a 
platform across the world and the opportunity to do the 
most sophisticated work and possibly move to another 
office.” Another was quick to flag that they do “a lot of 
international work, which I really like – the opportunity to 
do that really does exist.”

K&L pulls in 15 rankings in Chambers Global across sev-
eral jurisdictions: in particular, recognition for dispute 
resolution and corporate/M&A work regularly features. 
On domestic soil, K&L’s nationwide strengths include 
shipping regulatory and government relations work, but 

a state-by-state view shows a much broader array of le-
gal talents. In its Pittsburgh HQ, K&L rules the roost for 
corporate, general commercial litigation, and insurance 
matters; in Boston its hedge & mutual funds expertise 
stands out; in Newark its environment work is stellar; 
in Charlotte it’s the boss of bankruptcy and healthcare; 
and in Seattle bankruptcy, corporate/commercial, and 
labor & employment knowledge shines bright. The jun-
iors on our list were spread between most of the firm’s 
23 domestic offices, but those with a larger concen-
tration of associates included Pittsburgh, Seattle, DC, 
Boston and Charlotte. 

Strategy & Future  
“We will continue to add lawyers who will further connect 
our cross-practice solutions for clients and continue to in-
vest globally into the firm,” says Budner. With regard to 
practices that have been performing particularly well of 
late: “Aviation finance and investment management have 
continued to be real market leaders for us; private equity, 
healthcare, IP, public policy, energy and commercial litiga-
tion/arbitration have also been strong across a variety of 
our regions.”

NB: Interviews were carried out before the COVID-19 
pandemic hit. 

The Work
Most of the juniors on our list were housed in K&L’s 
corporate and litigation practices, but a fair number 
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Get Hired
“Be well rounded in your education by taking a 
variety of classes, even if you can’t foresee how a 
particular class may benefit you,” the firm recom-
mends. Find out more online.

had joined groups such as energy, IP, real estate, and 
policy and regulatory. In some groups like energy, a 
more “entrepreneurial method” of work assignment is in 
place: “You have to go out and find work yourself. I have 
to go and knock on doors and talk to partners and request 
work. I’ve also reached out to other offices and different 
groups on anything that would touch upon or concern en-
ergy.” Another said that “for the most part [assignment] 
is relationship based; I don’t receive new work from peo-
ple I don’t know.” We did hear comments from the larger 
Seattle and Pittsburgh offices that this more informal 
assignment approach can be challenging. One felt that 
“it’s still an old boys’ club when it comes to distributing 
the work. I feel like I’ve had trouble getting work.” This 
female junior added that “it felt formal and a bit chal-
lenging in the beginning, especially connecting with male 
partners. After being here for a few years that has started 
to wear down.” In some groups like corporate, a more 
formal assignment tracker has been implemented: “We 
put all the matters we are working on for the next two 
weeks and how many hours we predict it will take us into 
our workload reports. The staffing partner then checks 
our reports for availability when a new deal comes in.”

Corporate juniors enjoyed their “really diverse” prac-
tice, which covered mid-market M&A (“we represent 
both buyers and sellers”), corporate governance, capi-
tal markets and startup and emerging capital work. On 
the corporate governance side, juniors had worked with 
“large organizations,” with this source explaining that 
they assist “a company that has subsidiaries in 70 coun-
tries.” Other advisory work covers investments, which, 
for example, can involve helping “a renewable energy-
focused investor to create a strategy and find some good 

companies to invest in. I drafted all the transaction docu-
ments for the investment and coordinated with counsel.” 
Working with other K&L offices is common: “On a big 
international deal a client was acquiring a smaller com-
pany that had subsidiaries in Asia, South America and Eu-
rope, so it was good to coordinate with those offices and 
use the global platform.” Overall, juniors appreciated the 
“wider range of tasks” on offer: “It goes from standard 
due diligence to working on due diligence reports, draft-
ing transaction documents, speaking with clients about 
issues and drafting SEC disclosures. It’s a broad spectrum 
and it ramps up very quickly.”

Corporate clients: Sealed Air Corporation, Microsoft, 
Goldman Sachs. Represented Microsoft during its equity 
investment in OpenAI, which develops ethical artificial 
general intelligence products. 

Those in the energy, infrastructure and resources prac-
tice had set up camp in Houston, Fort Worth, DC and 
Pittsburgh. The practice has subgroups in areas such 
as power; climate change and sustainability; and oil, 
gas and resources – most of the associates we spoke 
to were placed in the last of these. The day-to-day had 
covered “litigation but also advisory matters for energy 
clients.” On the disputes side, there had been “a lot of 
oil and gas litigation surrounding royalties, where a land-
owner has a dispute with the oil and gas company.” These 
usually take the form of “lease and general contract dis-
putes.”  On one such case, a junior had been “helping to 
create witness kits for depositions, going through all the 
discovery that is produced, particularly emails, and put-
ting them in a binder for the attorney who’ll be doing the 
depositions.” Research is also a key junior task: “Part of 
my role is to explain how things work in the oil and gas 
company and the basics of oil and gas products so we can 
strategize.” Another source added that “a lot of it is the 
due diligence aspect of it: I’ll do that on the landowner, 
so I’ll review surveys, assess the Texas property code and 
make sure we have sent the appropriate appraisals.”

Energy clients: Texas LNG Brownsville, NextDecade 
Corp, ENGIE Gas & LNG. Represented NextDecade dur-
ing the regulatory processes required to construct an 
LNG export facility and pipeline in Brownsville, Texas. 

Culture
The word from Pittsburgh HQ was largely positive, with 
a junior stating that “everyone is respectful of people’s 
opinions and it’s a very team-oriented environment. I guess 
that with Pittsburgh in particular the people are friendlier; 
they’re willing to help and mentor fellow associates.” In 
K&L’s other big base, Seattle, “it’s very hard-working but 
collegial – people genuinely like who they work with and 
the day-to-day is quite pleasant.” In New York, the Big 

Rankings in Chambers USA
Antitrust

Bankruptcy/Restructuring

Corporate/Commercial

Corporate/M&A

Energy & Natural 
Resources

Environment

Government

Healthcare

Insurance

Intellectual Property

Investment Funds

Labor & Employment

Litigation

Real Estate

Tax

Technology

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 24.9 44.7
White 90 78.8
Black/African American 2.3 2.9
Hispanic/Latin American 2.8 4.4
Asian 4.2 8.4
Mixed/Other 0.7 5.5
LGBT 1.7 4.4

Apple was felt to paradoxically be the office to head to 
for a more intimate vibe: “I liked the combination of that 
small-office feel with a large platform.” Despite some nu-
ances between locations, the core K&L ethos was be-
lieved to ring true across offices: “I have worked across 
many of the US offices and the culture is very fluid.”

“Everyone is respectful of people’s opin-
ions and it’s a very team-oriented environ-
ment.”
One point that did arise, however, was the suggestion 
that “the firm at a higher level could be more transpar-
ent with decision-making to some extent.” In particular, 
a unified approach to policies was desired, with this in-
terviewee explaining that “the policy will state that there 
is a certain way and other people will say the policy is not 
really that way. You hear a rule is one way – that you cannot 
get a bonus unless you hit 1,950 hours, but then you may 
hear that someone has performed a certain way and was 
able to get a bonus.” 

Diversity & Inclusion  
“Some groups tend to be more diverse than others,” an 
associate summarized, flagging, as an example, the cor-
porate practice, which “tends to be more male-dominat-
ed. I think the firm hires a lot of women into the corporate 
group, but there’s a high turnover of those women. Some 
take desirable in-house positions.” When discussing how 
work/life balance can affect turnover, this interviewee 
raised that while “we have a good balance for BigLaw, 
it’s still BigLaw.” One female junior added that “being a 
woman and having to work so hard to get here, I do feel 
more compelled to say yes [to assignments], and my male 
counterparts don’t feel as though they need to do that.” 
We heard that “the firm is trying to address this” by mon-
itoring workflow (see The Work, below), “but it’s hard to 
get people to not just go to their favorite associate.”

“They recognize the need for and value of 
diversity, and there’s an acceptance of the 
problem from top to bottom.”

Racial and ethnic diversity was felt to be impacted by 
location. Seattle was described as “a very white city” 
while Pittsburgh generally was deemed to have “a lack 
of representation.” Sources did recognize the firm’s ef-
forts though, with one junior highlighting a recent initia-
tive to promote Black History Month: “There will be an 
email series and each week there will be communication 
surrounding the topic of Black history.” On the whole, this 
interviewee felt that “they recognize the need for and 
value of diversity, and there’s an acceptance of the prob-
lem from top to bottom. They realize that it will hit the firm 
in an economic sense.”

Pro Bono
“At K&L Gates, pro bono work is viewed as a supplement 
to what we do,” an associate pointed out. The firm treats 
all hours recorded on pro bono matters as the equiva-
lent of billable hours for bonus eligibility, which was 
a big hit for associates. For big projects, K&L blasts 
out emails to advertise spaces with a sign-up list at-
tached. For smaller and more local matters, it can be 
a case of following “word of mouth.” Down in Texas, we 
heard of juniors getting involved in a “cyber civil rights 
initiative, where we represent victims of revenge porn. It’s 
very collaborative and we work with a bunch of associ-
ates so we can discuss how the facts lay out.” This had 
involved juniors taking part in depositions, mediations 
and the issuing of subpoenas. Some had been able to 
second-chair trials. We also heard of juniors elsewhere 
getting involved in immigration, asylum, criminal record 
expungement and veterans matters. 

Pro bono hours
• For all US attorneys: 33,881
• Average per US attorney: 32

Career Development    
Interviewees gave a big thumbs-up to the quality of 
feedback and support from above. “Partners care about 
building others up around them to maintain a high stand-
ard of work,” said one, while another commented: “Every 
assignment I’ve turned in has had detailed feedback – my 
work will be marked up to highlight what I’m doing well 
and what needs improving.” Associates in the smaller of-
fices felt the size of their base contributed to the ac-
cessibility of hands-on experience, with a junior in New 
York noting: “I’m in the mix with clients and have been 
given tons of responsibility early on.”  

“Partners care about building others up 
around them to maintain a high standard 
of work.” 
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A recent addition on the formal training side is the ‘mini-
MBA’ program for first and second-year associates: “It’s 
a two-day intensive course, which teaches us a lot about 
finance and gives us more insight into the terms of the 
deals we work on.” Associates past second year can also 
participate if they’d like. In the interest of building up 
associates’ networks, the firm also has a program that 
funds trips between offices for work on different as-
signments: “It’s given me the opportunity to meet people 
in person and continue to grow my network. It illustrates 
that I’m not just expected to sit in my office and bill hours.”

Hours & Compensation
Billable hours: 1,950 target

There’s an expectation to bill 1,850 hours a year, but as-
sociates who hit the 1,950 target qualify for a discre-
tionary bonus. Amounts are based on the firm’s perfor-
mance between “September and September” each year, 
and are typically paid out in January. One source was 
“pleasantly surprised” to receive a market bonus, but 
other interviewees weren’t overly enthusiastic about 
base salaries. “We’re underpaid in the sense of hours 
and we’re not market rate,” one New Yorker bemoaned, 
whereas in Charlotte a source commented: “They pick 
and choose when they want to use the global platform. 
For compensation they look at regional firms.” Compen-
sation is seemingly murkier beyond third year: “The 
more senior we get, the less indication there is of what 
our compensation is going to be.” The firm told us that 
compensation and salary increases are merit-based 
and market-driven.
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Number of domestic offices: 23

Number of international offices: 21

Worldwide revenue: $1,026,626,000

Partners (US): 564

Associates (US): 435

Contacts

Main recruitment contact: 

Dyana Barninger, Director, 

Legal Recruiting

(dyana.barninger@klgates.com)

Hiring partner: Craig Budner, 

Global Strategic Growth Partner

Diversity officer: Ramla Farzad, Director 

of Diversity & Inclusion

Recruitment details

Entry-level associates starting in 2020: 39

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 13, 2Ls: 49

Summers joining/anticipated 2020 split 

by office: Austin: 1, Boston: 6,

Charleston: 1, Charlotte: 4, Chicago: 5, 

Houston: 3, Los Angeles: 2, 

Miami: 1, New York: 3, Newark: 3, 

Orange County: 2, 

Pittsburgh: 14, Portland: 1, Raleigh: 4, 

Seattle: 7, Washington, DC: 5

Summer salary 2020:

1Ls: Varies by market

2Ls: Varies by market

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No

K&L Gates
K&L Gates Center, 210 Sixth Avenue, Pittsburgh, PA 15222-2613

Tel: 412 355 6500 Twitter: @KLGates
Email: klgatesrecruitment@klgates.com Facebook: 
Recruitment website: www.klgates.com/careers/ klgateslegalrecruitingus
Linkedin: k&l-gates Instagram: @klgatesllp

Main areas of work
Asset management and investment funds, corporate; energy, infrastructure and resources; fi-
nance; intellectual property; labor, employment and workplace safety; litigation and dispute 
resolution; policy and regulatory; real estate

Firm profile
K&L Gates is a fully integrated global law firm with lawyers located across five continents. 
Our broad global platform allows us to guide clients through the legal challenges inherent in 
the ever-changing international landscape. The deep latticework of relationships across our 
offices and practices enables our clients to respond to diverse legal issues and risks through the 
services of one law firm with a single communication.
The industry recognition K&L Gates has garnered over the past five years emanates from the 
foundation of a global community aligned on behalf of our clients. The people at K&L Gates 
are committed to working together to create a legacy for each other, the firm, our clients, and 
the communities we serve. We thrive in an inclusive and socially conscious environment that 
embraces diversity and takes a holistic approach to the career evolution of all our profession-
als. We take pride in constantly striving for innovation, imagination, and an entrepreneurial 
spirit. We come up with big ideas and then roll up our sleeves to get the job done, guiding our 
clients through their most complex issues in a variety of industry sectors and across multiple 
regions of the world. 

Recruitment
Law Schools attending for OCI in 2020:
With 23 domestic offices and summer programs in more than 15 different geographic loca-
tions, we visit a wide variety of law schools across the country to recruit for our programs. A list 
of the schools we visit and the events we host for law students both on campus and off campus 
can be found at https://klgates.recsolu.com/external/events_central.

Recruitment outside OCIs:
We welcome the opportunity to meet with applicants who attend law school at campuses other 
than those we visit for OCI. Please visit www.klgates.com/careers to apply.

Summer associate profile: 
Our summer associate program is designed to give law students a full picture of the firm and 
our culture, all the while giving us the opportunity to get to know and evaluate current law 
students as potential associates following graduation. We look for smart, imaginative and hard-
working people with diverse backgrounds, experiences and ideas.

Summer program components:
Summer associates sample projects from different practice areas, working as part of a team and 
participating in pro bono work. We pair our summer associates with mentors, who provide 
guidance on seeking out and completing substantive work assignments, balancing workload 
demands, dealing with competing projects, integrating into the firm’s culture, and setting and 
achieving career goals. Through on-the-job experience, a formal training curriculum, regular 
formal and informal feedback, and opportunities to network and integrate into the firm, our 
summer associates begin to develop the professional skills and competencies to be successful.

Org ID: 3581 0 Out Authorised by: ......................................................................   Date: ............................

www.chambers-associate.com K&L Gates LLP

CA 2019-20 profiles K-Z.indd   1CA 2019-20 profiles K-Z.indd   1 01/04/2020   08:51:2901/04/2020   08:51:29



www.chambers-associate.com The Inside View: Kasowitz Benson Torres LLP

523523

5

2
24

190

1

10

11

6
Lawyers per state

Kasowitz Benson Torres LLP
Largest US offi ce:  New York   

US offi ces:  10  

International offi ces:  0 

First-year salary:  $195,000 

Billable hours:  2,150 target 

Summers 2020:  9 

Revenue 2019:  undisclosed 

Partners made in 2020:  6 

Famous for:  aggressive litigators; work for Trump; 
high-profi le partners 

 On chambers-associate.com... 
•   Get Hired at Kasowitz 

•  Interview with Kasowitz co-managing partners 

Cindy Caranella Kelly and Albert Shemmy Mishaan  

 Anybody looking to “throw themselves in quickly” with these “relentless 
litigators” needs their (Kaso)wits about them. 

“I SEE us serving a very specifi c role in the market,”
Kasowitz co-managing partner Albert Shemmy Mishaan 
begins.  “Many large full-service fi rms are getting out of 
the litigation business to the extent that their litigation 
work isn’t directly tied to their transactional practice. That 
puts us in a place, with a handful of other signifi cant liti-
gation fi rms, to be the go-to fi rm for substantial business 
litigation in New York and across the country.”  Kasow-
itz may be smaller and younger than some Big Apple 
counterparts but it’s already developed an appetite for 
huge matters representing clients like AIG, Ford, Com-
cast and Visa. Founder Marc Kasowitz has also acted as 
President Trump’s personal lawyer, including on defa-
mation action brought by former Apprentice contest-
ant Summer Zervos, though this work has signifi cantly 
decreased in recent years. They may not know much 
about reality TV, but the experts at  Chambers USA  rec-
ognize legal talent when they see it and grant the fi rm 
top rankings for general commercial litigation in  New 
York . Beyond the HQ, the fi rm has nine smaller offi ces 
spanning the breadth of the US. 

 Kasowitz is the name – and litigation is most defi nitely 
the game. The fi rm has a real estate arm to help service 
its client base, but 15 attorneys from the team left for 

Vinson & Elkins in spring 2019. This wasn’t a huge con-
cern for most of our sources, drawn to the fi rm’s litiga-
tion prestige. They also shared its values:  “I really liked 
people’s passion here,”  one recalled. This ‘passion’ can 
sometimes come across as  “uber aggressive and con-
frontational,”  sources admitted; they clarifi ed that  “the 
fi rm is aggressive in its work but fairly relaxed in its day-
to-day culture.”

 “I really liked people’s passion here.” 

 Strategy & Future 
 Some felt  “there could have been a bit more transpar-
ency”  from management during the recent departures 
– “they just left, and we didn’t know whether it was a big 
deal or not.”   Albert Shemmy Mishaan explains that the 
fi rm has  “retained quite a number of clients”  in the real 
estate space.  “We managed to not only preserve the prac-
tice, but also have it in a place where it’s nimble, able to 
pick up work from existing clients, and bring in new cli-
ents too.”  Going forward, Mishaan highlights antitrust 
as  “a burgeoning area, especially with the intersection 
of tech and antitrust.”  The fi rm recently hired antitrust 
attorney Kevin Arquit –  “perfect timing”  according to 
Mishaan. For more from him and co-managing partner 
Cindy Kelly, head to www.chambers-associate.com. 

 The Work  
 Here’s how focused the fi rm is  –  all of its juniors practice 
litigation in  New York  and   just a few opted for a special-
ist area. Work comes through both a formal assignment 
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system and directly from partners. “The two work coor-
dinators assign you a case when you first start, then you 
fill out your availability every week. I’ve found that as you 
progress here you end up working with the same people – 
a lot of my work stems from ‘repeat’ partners.” Many felt 
that your path hinges on “who you clicked with and have 
got to know. I like that, but it might be a problem for peo-
ple who don’t forge connections.”

Most keep a generalist practice for a while. Some inter-
preted this as “getting to do basically anything you want;” 
others reckoned “you end up doing what the firm needs.” 
Either way, our sources got stuck into a full range of 
disputes including commercial litigation, IP matters, 
general contracts spats, employment and securities 
litigation and white collar/fraud cases. There are also 
groundbreaking niches like software litigation, where 
sources described “working with clients who have suf-
fered from failed software implantation which may have 
harmed their business in some way.” Most of juniors’ work 
was New York-based, but a couple of matters called for 
“specialisms from another office,” so interviewees occa-
sionally got to work with folks in Florida, California, and 
Texas.

“The biggest misconception is thinking 
you’ll come in and go to court tomorrow.”

Juniors told us they “get more substantive experience 
than offered at other firms,”in the form of “doing the first 
draft of most everything, including sections of briefs and 
letters,” and “overseeing staff attorneys and paralegals 
doing document review.” Legal research was another 
staple junior task along with writing memos and taking 
notes in meetings. Levels of client contact increased 
over time, from “sitting in on calls” to “prepping wit-
nesses for depositions or trial testimonies.” Interviewees 
noted that “the biggest misconception is thinking you’ll 
come in and go to court tomorrow. In any big firm that 
doesn’t always happen.” That said, Kasowitz’s cases do 
still regularly go to trial and juniors seized any oppor-
tunities which did arise with both hands: “I’ve been to 
a bench trial which was pretty full-on and lasted about 
two weeks in federal court.” At first, juniors found the re-
sponsibility “can be daunting as it’s very ‘trial by fire’, but 
there is a lot of informal and formal training available. You 
build good relationships with the people you work with.”

Litigation clients: State of Hawaii, Woodstock 50, Presi-
dent Donald Trump. Defended Teva Pharmaceuticals in 
multiple class actions alleging price-fixing of various 
generic drugs.  

Career Development 
“The people you work with seem pretty invested in your 
development and ensuring you learn how to complete 
tasks well,” sources reckoned. “Lots of senior associates 
and partners have sat down with me to go over a work 
product and explain how it could be enhanced.” Newbies 
enroll in Kasowitz University (KU), the firm’s compre-
hensive training program for first-years. “They give you 
a made-up case file and you have to prepare for the whole 
case, from developing the facts and writing the initial 
complaint through to the depositions and cross-exami-
nations.” Despite some conceding that the program “is 
very time-consuming,” positives generally outweighed 
the negatives as juniors felt KU “really does help you 
gain confidence when you’re first starting out and every-
thing seems new and scary.”

“The firm has a reputation as a litigation 
powerhouse, which puts you at an advan-
tage if you want to continue down that 
path.”

Juniors with their eye on partnership predicted they’d 
be in the mix or not “between eighth and tenth year.” 
They were heartened to see a number of homegrown 
partners and felt “there’s definitely potential to make 
partner if that’s what you have your mind set on.” Asso-
ciates with other plans were similarly optimistic given 
that “the firm has a good reputation as a litigation pow-
erhouse, which puts you at an advantage if you want to 
continue down that path.”

Culture, Diversity & Inclusion
Describing Kasowitz’s website design as ‘bold’ would 
be like calling Times Square just a little busy on New 
Year’s Eve. Words like ‘AGGRESSIVE’ fly off the screen 
at you while the eyes of stern-looking lawyers follow 
you with an almost frightening intensity as you navigate 
the site. “No one smiles on the website,” juniors admit-
ted, “but that’s not what I see as I go about my day at 
all. It’s a complete contrast.” Instead, what they found as 
they wandered the halls was a “respectful, encouraging 
and collegial” environment. “We’re aggressive in that we 
go to the ends of the earth for our clients, but within the 
firm everyone is like a teddy bear.” Even founder Marc 
Kasowitz “occasionally pops by to say hi and ask what 
we’re working on.”   Sources appreciated that above all 
the firm is genuine, “what you see is what you get.”

Rankings in Chambers USA
Litigation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 22 -
White 80 -
Black/African American 4 -
Hispanic/Latin American 6 -
Asian 7 -
Mixed/Other 3 -
LGBT 1 -

“We’re aggressive in that we go to the 
ends of the earth for our clients, but 
within the firm everyone is like a teddy 
bear.” 
That’s also true of diversity, and “with respect to associ-
ates it’s a pretty even gender split. Unfortunately, as you 
go up the ranks there are a limited number of women in 
partnership or senior roles.” To address this disparity, the 
firm has launched various schemes including a ‘Wom-
en’s Initiatives Committee’ and a general diversity and 
inclusion committee. Kasowitz also partners with The 
Law Institute at John Dewey High School in Brooklyn 
to coach students in mock trials and provide long-term 
mentorship. Sources felt “there needs to be more people 
from a diverse background making decisions at the firm” 
and that “more formal training” on subjects of diversity 
and inclusion could help.   Kasowitz also runs a formal 
wellness initiative and is a signatory of the ABA’s Well-
Being Pledge.

Pro Bono
There was plenty of praise to go around for Kasowitz’s 
“genuineness” toward pro bono; sources felt “the big-
gest testament to the firm’s commitment is that all hours 
count toward our billable target.” Seeking to drive the 
point home, they added that “it’s not just something that 
a couple of people do – even rainmaker partners do pro 
bono.” The firm advertises various opportunities includ-
ing asylum matters, landlord/tenant issues, criminal 
defense cases and collaborations with domestic abuse 
organizations. “If there’s something you’re personally in-

terested in, you can bring that to the attention of the pro 
bono committee,” committed juniors noted. “We even had 
a pro bono case tackling measles in school – it’s a pretty 
wide range!” Everybody of course has to balance their 
pro bono with paid work, but one insider recalled that 
“when a pro bono case took off I told the partner on my 
bajillion-dollar case that I couldn’t do something because 
I was working on pro bono. They said, ‘Of course! That’s 
important – put your time there.’ I really appreciated that.”

Pro bono hours
• For all offices: 14,368
• Average per attorney: 59.4

Hours & Compensation
Billing target: 2,150 hours

There’s no point beating around the bush: Kasowitz 
has one of the highest billing targets in New York (and 
therefore the US). “That number is a little scary when 
you look at it compared to other firms...” one junior un-
derstated. “But virtually everything counts – unlimited 
pro bono, business development, recruiting – so it’s really 
quite achievable from that point of view.” Others agreed 
and added that “most people are on track because we’ve 
been really busy.” To top it off, Kasowitz pays its juniors 
above market salary – “Once I’d realized what the hours 
were like I thought ‘oh, okay this is why.’”

“It can be difficult to make plans during 
the week… or do anything besides putting 
your butt in your chair.”
“It can be difficult to make plans during the week… or do 
anything besides putting your butt in your chair.”Most es-
timated that they work 45 to 50 hours a week on aver-
age, getting to the office for between 9am and 10:30am 
then leaving around 7:30pm and putting in a couple 
more hours from home. “When I have a filing or a dead-
line there’s definitely a fair share of late nights and 14-
hour days, but it balances out when it’s quieter,” we heard. 
Interviewees also sometimes aimed to get tasks done 
on the weekend “to lessen the load during the week.” 
Sensible.
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Head Office: New York, NY

Number of domestic offices: 10

Partners (US): 84

Associates (US): 147

Contacts

Main recruitment contact: 

Mindy J. Lindenman, Director of Legal 

Recruiting

Hiring partner: Cindy Caranella Kelly

Diversity officer: Hector Torres, Chair

Recruitment details

Entry-level associates starting in 2020: 10

Clerking policy: Yes

Summers joining/anticipated 2020: 

2Ls: 8, 1Ls: 1

Summers joining/anticipated 2020 split 

by office: NY 9

Summer salary 2019: 2Ls: $3,750/week

Split summers offered? Case-by-case

Kasowitz Benson Torres LLP
1633 Broadway, New York, New York 10019

Tel: 212 506 1700   Fax: 212 506 1800 Twitter: @KasowitzLLP  
Email: mlindenman@kasowitz.com 
Recruitment website: https://www.kasowitz.com/life-at-the-firm/summer-associates
Linkedin: Kasowitz Benson Torres LLP

Main areas of work
Kasowitz Benson Torres is one of the largest litigation firms in the country. We represent cli-
ents in high-stakes complex litigation, with a particular focus on commercial, securities and 
antitrust litigation, bankruptcy restructuring and litigation, white collar defense and litigation, 
and government affairs. 

Firm profile
We are known for our creative, aggressive litigators and willingness to take on tough cases. We 
outthink and outflank our opponents, and understand how to win for our clients. We have ex-
tensive trial experience and are always trial-ready, representing both plaintiffs and defendants 
in every area of litigation. Kasowitz is ranked by The American Lawyer as a top 20 diverse law 
firm in its annual Diversity Scorecard, positioning Kasowitz in the top 10% of the most diverse 
law firms in the United States. In addition, we believe that the health and wellbeing of our 
lawyers and professional staff are crucial for the success of our firm. The firm is also a signatory 
of the ABA’s Well-Being Pledge. Our lawyers have been recognized by, among others, Cham-
bers USA, Legal 500, Benchmark Litigation, Law360 and National Law Journal for excellence 
in their fields. Clients include Fortune 500 companies, private equity and other invest¬ment 
firms across a wide range of industries, including significant experience across financial ser-
vices (banking, investment management and insurance), technology, and real estate.  

Recruitment
Law Schools attending for OCIs in 2020:
Columbia, Cornell, Fordham, Georgetown, Howard, NYU, and NEBLSA Job Fair. 
Recruitment outside OCIs:
Resume collects: Cardozo, Harvard, Penn and UVA.  Review all applications received through 
our online portal. 
Summer associate profile:
We seek applicants from all backgrounds with a demonstrated interest in litigation who want 
to assume significant responsibility early in their careers. As a litigation firm, we look for can-
didates who are creative, independent thinkers and who are intellectually curious with the 
drive and motivation to litigate in and out of the courtroom. We require the highest level of 
academic achievement, writing ability and prior work/leadership experience. Judicial Clerk-
ships, Law Review, Moot Court and Trial Advocacy are looked upon favorably. Candidates 
should possess outstanding judgment, strong character and exceptional interpersonal skills.
Summer program components:
We provide our Summer Associates with quality work assignments and professional experi-
ences reflecting the breadth and complexity of our firm. Summer Associates learn first-hand 
about trying cases and drafting legal documents, motions and agreements, and are exposed to 
courtroom appearances, depositions and client meetings. Summer Associates participate in 
formal training programs, a partner lunch series and an associate mentor program.
Summer Associates also attend weekly work assignment meetings, receive ongoing feedback 
and are provided mid and exit reviews from the lawyers with whom they work. Summer As-
sociates have the opportunity to work on firm pro bono matters and participate in offsite pro-
grams offered by legal services organizations, such as The Legal Aid Society, Sanctuary for 
Families, and New York Lawyers for the Public Interest.
We sponsor a variety of social and cultural events, providing Summer Associates the oppor-
tunity to get to know each other and our lawyers in an informal environment. The firm also 
coordinates a Women’s Initiative event and charitable events during Give Back week through 
Citymeals-on-Wheels ‘Eat Cheap for Charity’, Sanctuary for Families and Encore Community 
Services. 

Org ID: 63253 3 Out Authorised by: ......................................................................   Date: ............................

www.chambers-associate.com Kasowitz Benson Torres LLP



www.chambers-associate.com The Inside View: Katten

527527

33

214

67 34

142

53
Lawyers per state

Katten
Largest US office: Chicago

US offices: 11

International offices: 2

First-year salary: $190,000 ($165,000 in Charlotte)

Billable hours: 2,000 target (1,950 in Charlotte)

Summers 2020: 47 (10 1Ls, 37 2Ls)

Partners made in 2020: 11

Famous for: unorthodox practice specialties; entre-
preneurship; young for a BigLaw firm

On chambers-associate.com...
• Get hired: insider info from Katten

• Interview with chairman Roger Furey

Hey all you cool Katten kittens! A big firm unlike many others, this 
70s-born national outfit has some funky niche practices.

1974 was a good year to be living in Chicago – home 
to the world’s tallest building, the city was a heart for 
civil rights movements and even the band Chicago had 
seven albums simultaneously on the Billboard 200. In 
the midst of all this excitement came Katten. A cool 
Kat alternative to the old school legal elite, the national 
firm (with two overseas offices) balances BigLaw sta-
ples like corporate, litigation and real estate with “little 
surprises” including media and entertainment, sports, 
startups, cannabis, cybersecurity and aviation prac-
tices. 

Chambers USA recognizes the firm as a top player in 
Chicago and Charlotte for real estate. National rank-
ings cover capital markets, sports, aviation finance, and 
real estate; the Chicago HQ also scores highly for IP, 
litigation, white-collar, and banking; and the New York 
and Dallas offices earn nods for healthcare. “The kind 
of people who come here tend to be entrepreneurial,” a 
source suggested. “Katten attracts people who are will-
ing to try new things and step outside of their comfort 
zone.”

The Work 
Around half the juniors on our list were in Chicago. 
Many others could be found in New York, with Char-
lotte and the two Los Angeles offices taking most of 
the rest; DC and Dallas recruit very small junior classes. 
The most popular practice areas are litigation and cor-
porate, followed by commercial finance and real es-
tate; structured finance, trusts, restructuring, financial 
services, and IP welcome some newbies too. Although 
most offices have an assignment coordinator, first years 
quickly began gaining work through “organic relation-
ships with partners that develop as they approach you 
directly.” If things get slow, juniors can reach out to the 
coordinator or simply “walk into partners’ offices and ask 
for an assignment!”

“Partners do a good job of giving us a 
longer leash to draft.” 

Real estate involves “a little of everything – equity-side, 
financing, buyers, lenders and sellers.” The team also 
represents a lot of investors forming joint ventures: 
“They’re interesting because we’re usually the ones that 
are running the deals, rather than the ones taking instruc-
tion,” juniors explained. Several had worked on stadium 
projects for sports teams on Katten’s client list, as well 
as assisting corporate clients on property-linked M&A 
deals. Junior associates “tend to be the eyes and ears 
on the deal,” e.g. managing schedules, documents, due 
diligence and preparations for closing. The practice 
also offers opportunities for ramped-up responsibility 
and “partners do a good job of giving us a longer leash 
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to draft”– so said juniors who’d worked on lease assign-
ments, easements, joint venture agreements and clos-
ing documents. 

Real estate clients: The Barack Obama Foundation, 
Morgan Stanley, AXA Insurance. Represented the Mil-
waukee Bucks during development of the team’s new 
arena, practice facility and parking garage. 

Litigation subgroups at Katten include white-collar, fi-
nancial institutions, healthcare, and general commer-
cial. The Los Angeles office also has an entertainment 
practice. Juniors across the firm generalize at first but 
tend to eventually specialize “by gravitating to whatever 
you find interesting.” Financial litigation includes class 
action cases that are “sprawling over tons of jurisdictions, 
can go on for years and involve tons of documents.” Jun-
iors here also saw Ponzi scheme and false advertising 
disputes. On the white-collar side, cases span tax and 
healthcare fraud plus internal investigations; associates 
can quickly expect some swanky but “exhausting” inter-
national travel. On bigger cases, juniors felt “more like a 
cog in the system. I’ve been doing research, assisting on 
document review and answering a hell of a lot of emails!” 
That doesn’t mean life in the practice is hellish: “The 
partners really rely on the juniors to get the information 
they need, and that’s pretty exciting.” Heftier tasks come 
with time in the form of writing smaller briefs, attending 
interviews and playing a role in hearings.

Litigation clients: Royal Bank of Canada, HSBC, Safran 
Holding. Represented Lil Nas X in a copyright dispute 
over sampling in breakout hit ‘Old Town Road.’ 

“The work makes real-world news – I’ve 
accidentally become a sports fan!” 

The focus in team corporate is on private equity sales 
and acquisitions. Juniors in Chicago were mostly in-
volved in the buying and selling of sports teams: “The 
work makes real-world news – I’ve accidentally become a 
sports fan!” New York’s corporate team consists of just 
four partners who do M&A and securities work across 

media, retail and even some local family businesses, 
“which is surprising for a BigLaw firm.” There’s some 
overlap between Chicago and New York, and associ-
ates in the latter can pick up work from the HQ. Juniors 
typically handle corporate governance, due diligence, 
memos and disclosure schedules. Insiders agreed the 
department “has some complexity, which keeps things 
interesting through these intricate transactions.”  Typical 
meatier tasks for juniors include drafting purchase, LLC 
and operating agreements and resolutions. 

Corporate clients: Keeco, CR Fitness, Highlander Part-
ners. Acted for cannabis company Grassroots on their 
$875 million acquisition by industry peer Curaleaf. 

Strategy & Future
Katten set up shop in Dallas in 2018. Chairman Roger 
Furey tell us the firm has “grown that office from the first 
dozen attorneys up to 39. It’s a nice development for the 
firm, focusing on corporate/M&A and private equity as 
well as litigation.” That development’s included bringing 
a team of three lateral partners into the Dallas health-
care practice. Furey tells us it’s been “an opportunity to 
really give a boost to our healthcare group,” adding ex-
pertise in northern Texas “to complement our work in-
Chicago and DC.”

Culture
Interviewees in Chicago liked that “even though this is 
such a large city, there’s a small-town feeling in the le-
gal community here.” Though the Katten HQ sits outside 
“the most bustling part of town, there’s more of a neigh-
borhood feel with good lunch options” by Greektown. 
Easy access to trains heading to the suburbs is “really 
helpful for people with families.” The Chicago base has 
a “very close-knit junior group – we have lunch and get 
coffee together and even host occasional house parties!” 
Over in the smaller New York office, juniors told us that 
socializing has “fallen by the wayside as everyone’s got-
ten too busy for even a 20-minute lunch.” Most offices 
have a Friday drinks event once a month, which is great 
for juniors to “get to know partners on a more informal 
level.”

“People aren’t scared to move outside 
muted colors. It makes the office a little 
sunnier!” 
“It’s not stuffy here,” a junior suggested. “It’s not like eve-
ryone’s coming into the office in a full suit and tie every 
day.” At colorful Katten the “people aren’t scared to move 
outside muted colors; people wear fuchsia, red or bright 
blue. It makes the office a little sunnier!” That casual at-
titude “permeates the office” more generally, “not only 

Rankings in Chambers USA
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Diversity Partners (%) Associates (%)

Women 25 44
White 92 77
Black/African American 2 7
Hispanic/Latin American 1 6
Asian 4 7
Mixed/Other 1 3
LGBT 3 5

associate-to-associate but also associate-to-partner. 
Partners joke around with young associates and stop by 
our offices to chat.”

Career Development
Litigation associates felt Katten has a partnership that 
“you have to actively find your way into. You need to be 
someone who knows what they want their career to look 
like.” However, corporate sources told a different story: 
“It’s expected if you stay here you’ll make partner, espe-
cially if you started out at the firm. You just climb the lad-
der.” Confusingly enough, our transactional interview-
ees were more likely to want to move beyond the firm 
– “the work here becomes unsustainable” – but Katten 
doesn’t have any notable attrition problem. Associates 
in litigious practices are most likely to leave for a clerk-
ship or to transition into a government office. 

“It’s expected if you stay here, you’ll make 
partner.” 

Katten runs corporate ‘bootcamps’ and regular training 
firm-wide, but no formal mentorship scheme. “We’re en-
couraged to find our own mentors,”we heard. “Not every-
one has been able to do that, and some would like more 
structure.” Overall, interviewees felt that “if you want to 
learn then you have to push for it and ask questions for 
yourself.”

Diversity & Inclusion
“They do a good job of talking about” diversity at Kat-
ten, according to junior associates. “There’s a commit-
ment but a lot of work to be done in executing that com-
mitment.” Juniors agreed that despite diverse incoming 
classes, the problem at Katten lies in retention and 
questioned “why are there so few diverse partners?” The 
firm’s official efforts include anti-bias presentations, a 
women’s forum and a minority associates committee 
where “you find people to talk to both as a mentor and as 
someone who can be a trusted advocate.”

Hours & Compensation
Billable hours: 2,000 target (1,950 in Charlotte)

This new target – recently dropped from 2,100 hours 
– “feels much more achievable and removes a layer of 
stress,” juniors reasoned. “100 hours is a lot!” For busy 
bees who want to crack out extra hours, every 100 billed 
above 2,000 earns a higher-tier bonus. On average, jun-
iors logged a solid 9am until 6:30-7pm before heading 
home to work a few more hours. Some in a few practice 
groups told us they often have to “go home and work 
until midnight – that’s a good chunk of my year!” Weekend 
work is also common.

“It removes a layer of stress – 100 hours is 
a long time!” 

2,000 hours seemed easy enough, but some juniors 
feltpressureto work long hours comes directly from 
partners: “Sometimes we get something at 6pm and then 
at 9am they ask us where it is. It’s tough.” Juniors saw no 
solution for their turmoil; one said that “even if we ask 
for a break, everyone is underwater, so the work goes to 
the person who’s least underwater and it bounces around 
back and forth.” Easing some pressure is the firm’s new 
policy for third-year associates and above, who can 
work from home once a week – this was used on a dis-
cretionary basis once or twice a month by some trusted 
juniors. 

Pro Bono 
Up to 100 hours of pro bono can count toward billables, 
though juniors can submit a request to have the cap 
increased: “The firm is supportive about approving billa-
bles. You can easily get an extra hundred, but it’s more 
difficult after that.” We heard of associates counting up 
to 350 hours of pro bono toward their goal. Contentious 
pro bono includes LGBTQ and civil rights, discrimina-
tion, immigration and asylum cases – “some get to go to 
jury trial, which is awesome.” Though a lot of pro bono 
on the corporate side involves helping nonprofits, “some 
corporate juniors use pro bono as a chance to step their 
toes into the litigation world too.” Litigation sources told 
us “a good chunk of associates here hit 100 hours,” but 
that’s less common in transactional departments.

Pro bono hours
• For all US attorneys: 28,593
• Average per US attorney: 44.5
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Head Office: Chicago, IL

Number of domestic offices: 12

Number of international offices: 2

Partners (US): 337

Associates (US): 361

Contacts

Recruitment website: 

For recruitment information and contacts, 

please visit:

www.kattenlaw.com/careers

Recruitment details

Entry-level associates starting in 2020: 21

Clerking policy: Yes

Summers joining/anticipated 2020:

43 (2Ls: 35, 1Ls: 8)

Summers joining/anticipated 2020 split 

by office: Charlotte: 4, Chicago: 20, 

Los Angeles: 5, New York: 7, 

Washington, DC: 3

Summer salary 2020:

1Ls: $3,653.85

2Ls: $3,653.85

Split summers offered? No

Can summers spend time in an overseas

office? No

Katten Muchin Rosenman LLP
525 West Monroe Street, Chicago, IL  60661-3693

Tel: 312 902 5200   Fax: 312 902 1061 Twitter: @KattenLaw
Recruitment website: www.kattenlaw.com/careers Facebook: KattenLaw
Linkedin: katten-muchin-rosenman-llp

Main areas of work
Corporate, private equity, financial services, litigation, real estate, environmental, com-
mercial finance, intellectual property and trusts and estates.

Firm profile
Katten is a full-service law firm with approximately 700 attorneys in locations across the 
United States and in London and Shanghai. Clients seeking sophisticated, high value legal 
services turn to us for counsel locally, nationally and internationally.

Recruitment
Law Schools attending for OCIs in 2020:
Chicago-Kent College of Law, Columbia Law School, Fordham University School of Law, 
Harvard Law School, Loyola Law School, Los Angeles, Loyola University Chicago School 
of Law, New York University School of Law, Northwestern Pritzker School of Law, Univer-
sity of California, Los Angeles, School of Law, The University of Chicago Law School, Uni-
versity of Illinois College of Law, University of Michigan Law School, University of North 
Carolina School of Law, University of Pennsylvania Law School, University of Southern 
California Gould School of Law, Wake Forest University School of Law

Recruitment outside OCIs:
In addition to OCI, the firm participates in the Lavender Law Career Fair, the Cook Coun-
ty Bar Association Minority Law Student Job Fair and the Chicago On-Tour Interviewing 
Program.

Summer associate profile:
Katten’s summer associate classes are comprised of a diverse group of individuals, who 
have demonstrated academic achievement, leadership experience and oncampus involve-
ment. The firm seeks candidates who are motivated, entrepreneurial, and possess a high 
level of critical thinking and interpersonal skills. Katten looks for candidates who are re-
flective of our culture and values, which includes exhibiting professionalism, commitment 
to client service and team work. 

Summer program components:
Our Summer associate program offers participants a realistic idea of what it is like to be a 
first year associate. With our diverse client base, summer associates have the opportunity 
to work in each of our practice areas on a broad spectrum of assignments. We provide 
programs designed specifically for summer associates, including legal writing, negotiation 
and professional skills workshops, in addition to presentations introducing the firm’s dif-
ferent areas of practice. Summer associates have the opportunity to work directly with our 
attorneys and interact with clients as part of their training experience. We also encourage 
our summer associates to participate in all of the attorney training and development pro-
grams presented by the firm and our various departments.
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King & Spalding LLP
Largest US office: Atlanta

US offices: 10

International offices: 11

First-year salary: $190,000 ($165,000 in Atlanta)

Billable hours: no requirement

Summers 2020: 68

Revenue 2019: $1.34 billion (+6.3%)

Partners made in 2020: 21

Famous for: Atlantan heart but global scope; highly 
respected projects, healthcare, product liability and 
international arbitration expertise

On chambers-associate.com...
• Get hired at King & Spalding

It’s been an impressive decade for the folks at this Atlanta-founded 
firm –  and the wheels aren’t slowing down.

IF you saunter down Peachtree you’re sure to find some-
one nattering about King & Spalding: “It has the best 
reputation in Atlanta; everyone knows us. Mention the 
firm and people know who we are.” Beyond its native city, 
the firm carries its clout across 20 other offices – ten do-
mestic, 11 international –  and most recently opened up a 
new base (dubbed an initiative) in Brussels last year. But 
as we’re told, “even though we’re a global firm with suc-
cessful other offices, the personal touch from Atlanta still 
carries through.” It should be no surprise then that in the 
Georgian capital the firm bags numerous awards from 
Chambers USA, with top-tier rankings for their banking 
& finance, bankruptcy, corporate, environment, health-
care, litigation, real estate, and tax practices. Nation-
wide the firm does similarly well, most notably for their 
international arbitration and projects offering.

“It has the best reputation in Atlanta; 
everyone knows us.”

2018 saw the rollout of the firm’s 3.0 strategy, ushering 
in structural changes aiming to increase K&S’s global 
income by 50% before 2022. While ambitious, firm-wide 
revenue over 2019 grew to $1.34 billion, a 6.3% increase 
from 2018. Alongside financial success, organizational 
changes were implemented across the firm: “The big-
gest change has been the drive to have more collabora-

tion between practice areas.” Objectives aside, “we’re 
integrated by being in one group, but the legacy groups 
still operate in the pools before and it’ll be several years 
before true cross-practice integration.” 

The Work
3.0 introduced three new umbrella groups in the organi-
zation. The most popular destination of the three is Cor-
porate, Finance and Investments (CFI). The other two 
are Trial and Global Disputes (TGD); and GOV, a group 
covering government and regulatory matters spanning 
healthcare, life sciences, environmental law, and ‘spe-
cial matters’ related to the DOJ and FCC. Each group 
experiences a blend of formal and informal assignment 
systems. One source characterized the prevailing ex-
perience: “If I’m without work, each group has an assign-
ment coordinator. But I have established means so don’t 
really need to go through them.”

“I never expected to do the things I’m 
doing […] I’ve been given loads of respon-
sibility.”
The CFI group encompasses corporate, funds and real 
estate, finance and restructuring, tax and executive 
compensation. CFI rookies are now introduced to a ro-
tation system whereby they spend four months for two 
years across various subgroups. The funds team “spans 
the spectrum,” with associates experiencing “fund for-
mations; purchasing, acquiring, and disposing assets; 
combining fund vehicles; and making allocations and      
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designing fund structures.” Positive experiences abound: 
“I never expected to do the things I’m doing. I expected 
ancillary docs and due diligence, but I’ve been given loads 
of responsibility.” Naturally due diligence is unavoidable, 
but negotiating purchase agreements, speaking direct-
ly with clients, as well as support on “those sexy Wall 
Street Journal deals,” kept our sources content. The 
private equity team spans numerous industries: oil and 
gas, energy, food and beverages, automotive and more. 
“We do all ranges across market transactions,” told one 
source. “I’ve worked on single-digit millions to work in the 
several billion-dollar range.” Succinctly, “I’ve been pleas-
antly surprised about responsibility, it’s been absolutely 
fantastic.” 

Corporate clients: Capital One, JPMorgan Chase, Wells 
Fargo. Advised TSYS, a leading global payments provider, 
in its all-stock merger of equals with Global Payments in 
a matter totaling $21.5 billion.

Over in TGD, 3.0 saw previous practices –  business 
litigation, automotive litigation, international arbitra-
tion, product liability, and more  – consolidate under 
one wing, to collectively serve “bigger, institutional 
F500 companies.” Associates reported work across the 
legacy groups: “I’ve done a few different things; a lot of 
consumer-related litigation and financial services. Also 
some compliance work with big healthcare companies 
and some data privacy work.” Naturally tasks vary in 
scope depending on deal sizes. “For big matters, it’ll be 
discrete tasks like answering questions and interviewing 
client witness,” noted one junior. “But even on the dis-
crete projects, I don’t feel micromanaged or that I’m wast-
ing my time.” More day-to-day tasks allowed our sources 
to consult with senior lawyers about case strategy, han-
dle discovery, attend depositions and hearings: “I have 

more control in those instances and I’ve been given a lot 
of responsibility.”

Litigation clients: Johnson & Johnson, The Home Depot, 
Delta Air Lines. The firm continues to act as lead counsel 
for Chevron Corporation in numerous matters. 

Early 2020 saw Rod Rosenstein – former US Deputy 
Attorney General – join the firm’s Special Matters and 
Government Investigations team in the nation’s capital. 
“In DC our bread and butter is government matters and 
our regulatory practices. So much of it is working with the 
government, across the table from them, advising their 
agencies.” Sources reported the practice rolling with 
the times: “There’s a really wide range of expertise and 
the work will change year on year depending on client 
demands.” For some that means compliance questions 
and research assignments for new environmental is-
sues. For others that meant supporting “a large investi-
gation involving the DOJ and FCC over concerns of fraud 
with public funds on a large project.” Cross-border work 
cropped up, as did the opportunity to travel to cases in 
Europe. Across all our sources, the variety of matters 
and industries proved most rewarding: “Every day is so 
different, and that makes it so exciting. Some days it’s doc 
review, some days I’m caught off guard and talking to the 
press on a matter!” Across the board, our sources cham-
pioned their exposure: “We’re never in a room just doing 
document review, I’m in client meetings and my opinions 
are listened to!” 

Government clients: Republican National Committee, 
OpenGov, Novo Norodisk. The firm continues to repre-
sent Amazon Web Series before Congress on a number 
of policy matters. 

Career Development
“So many people have my best interests and career tra-
jectory at heart,” told one source – and it appears that 
they’ve all been at the Kool-Aid, as our sources collec-
tively praised the training on offer. “From substantive 
training on grand jury subpoenas and the False Claims 
Act, to run-of-the-mill work on business development,” 
our interviewees commended the blend of the two. 
Specific practice group training – such as the CFI or 
advocacy academies – run concurrently with firm-wide 
sessions: “They do a really nice job and it’s a big priority 
for people to learn from the old-timers, with a big empha-
sis through the training sessions down in Atlanta to get to 
know people across offices.” Juniors also noted the im-
portance of mentorship both formally–through the Link 
Program – and informally: “Most things happen organi-
cally, and senior associates have been invaluable mentors 
who’ve helped me all the time.” 

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Construction

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

Food & Beverages

Government

Healthcare

Intellectual Property

International Arbitration

International Trade

Labor & Employment

Litigation

Products Liability

Projects

Real Estate

REITs

Securities

Tax

Transportation
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Diversity Partners (%) Associates (%)

Women 24 42
White 90 79
Black/African American 3 3
Hispanic/Latin American 2 5
Asian 4 10
Mixed/Other 2 3
LGBT 2 3

“They do a really nice job and it’s a big 
priority for people to learn from the old-
timers.”

Regarding the partnership track, while most saw the 
process to be transparent, “as a junior it’s not really 
the conversation we’re having.” One elaborated further: 
“After seventh year you become senior then eligible for 
partnership. It’s then about developing business and rep-
utation, but it’s not on my radar yet.” On the note of attri-
tion, due to the firm’s close governmental ties, “if people 
leave it’s never really to another firm, it’s like FBI or US 
Attorney’s assistant.” Succinctly, people leaving “isn’t a 
dissatisfaction thing, it’s about a different experience be-
ing pursued.” 

Hours & Compensation
Billable hours: informal targets for bonuses vary across 
locations

How big are the BigLaw hours? “Everyone’s very flexible 
about remote working, and people genuinely want me to 
have a good work/life balance. Even during the crazy busy 
months, partners are checking in on me to see if I’m okay.” 
Sounds peachy. Although how crazy is crazy? “Between 
80 and 100 hours in a week would be hellish,” told one. 
“When I’m busy, I’ve billed 250 hours in a month includ-
ing weekends.” Thankfully steadier seas are more com-
monplace, and quotidian realities seem more forgiving: 
“When it’s quiet, you can take advantage of that.” Another 
went further: “There are no requirements to be here until 
the lights shut off,” alluding to the popular and widely 
used flexible working arrangements and more reason-
able finishing times.

“Even during the crazy busy months, 
partners are checking in on me to see if 
I’m okay.”
Instead of a concrete billable requirement, we heard as-
sociates in some offices aim to hit 2,050 hours annually 
to be bonus eligible. “You’re eligible for a bonus at 2,050, 
and most hit that. No one’s nagging about hours.” Cou-
pling this, associates in Atlanta celebrated the hourly 

bonus rate given: “If you meet threshold for bonus, you 
get paid for the hours you work on top of that” (both non-
billable and billable hours). This aside, slight grievances 
emerged regarding the disparity of regional market pay 
structures: “We’re doing the same work as DC or New 
York but not compensated the same in Atlanta. It’s a sore 
spot for some of us. Not enough for us to leave though; 
we’re not in Atlanta for the money.”  

Pro Bono
Associates can count 100 pro bono hours toward their 
billing target, although it’s possible to get an extension 
for projects that go beyond this threshold. This said, up-
take varies: “I’ve done one pro bono case for 130 hours. 
They’re big and significant cases but sometimes when 
you’re busy with billing, there’s an unspoken pressure to 
find someone else to focus on the pro bono.” Succinctly, 
“the firm aren’t on your case to do it; I know people do-
ing five hours and people doing 200.” For those involved, 
cases vary from work with the Innocence Project, help-
ing “an inmate on death row needing a new hip,” veter-
ans’ issues, immigration applications for those fleeing 
violence, or work with United Way of Greater Atlanta 
– an organization seeking to bring sustainable improve-
ments for those in the local community and further 
afield. “The key with pro bono,” we’re told, “is that there is 
as much as you want as it’s available to you.” 

Pro bono hours
• For all US attorneys: 39,456
• Average per US attorney: 40

Culture
It seems that stereotypes – namely that Southern charm 
–  are stereotypes for a reason: “We do sophisticated 
work similar to other top firms but we have a great culture 
here. Everyone’s committed to longevity, growing from 
within, and making sure people are here for the long haul 
by not burning out.” In part, our sources attributed this 
to the commitment of those coming before: “We’ve got 
a lot of homegrown partners who have stayed on, and that 
contributes a lot to our culture.” Similarly, and equally 
celebrated, “there are no politics here! It’s work hard, 
work together; play hard, play together.” Collegial much.

“Everyone’s committed to longevity, grow-
ing from within, and making sure people 
are here for the long haul by not burning 
out.”

Views differ on the note of ‘playing hard.’ “Some people 
go to lunch a couple times a week, others don’t. We have 
at least monthly happy hours which gets a fair number 
of people out to our lovely rooftop deck in Atlanta.” That 
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said,  “it’s not a day-to-day party fi rm, people tend to head 
off to their homes at the end of the day.”  In  DC , the refi ned 
headcount allows for greater connection at events such 
as Wine Down Wednesdays, where  “there’s drinks and 
appetizers to get people out of their offi ces to say hi.” 
 We heard of colleagues – read friends – hanging out at 
weekends and attending football games together.  

 Diversity & Inclusion 
 Singing a familiar tune, associates recognized the wid-
er issues plaguing the profession at large:  “They’re very 
conscious and want to be on the leading edge, but if you 
look around it’s very white.”  A point enforced further by 
a 90% and 79% white partner and associate class re-
spectively. Echoing most, one source succinctly found 
that  “overall we need to improve, but our heart’s in the 
right place.”  Associates pointed to a day care center 

for associates’ children ( “which everyone raves about” ) 
and improvements with maternity leave evidencing how 
things are moving forward. We heard from the fi rm that 
summer classes are becoming increasingly diverse 
and new mentorship initiatives have been implemented 
since we conducted our original round of associate in-
terviews. 

 Strategy & Future 
 The fi rm’s 3.0 strategy will continue to fl avor the fi rm 
moving forward.  “I get the impression we’re following 
through with our goals; we’ve continued to grow and we’re 
now getting opportunities for multiple teams to support 
clients now.”  Perhaps not to everyone’s inclination, but 
the fi rm is introducing stand-up desks in  DC .  “Other 
than that,”  junior one joked,  “I couldn’t be happier with 
how things are.”
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King & Spalding LLP
Recruitment website: www.kslaw.com/careers 
Linkedin: king-and-spalding

Main areas of work
Antitrust, appellate, banking and finance, corporate, energy, financial restructuring, govern-
ment investigations, healthcare, intellectual property, international arbitration, international 
trade, litigation, pharma/biotech/medical device, real estate, tort and environmental, tax/
ERISA.

Firm profile
King & Spalding has over 1,100 lawyers in 20 offices across the US, Europe, the Middle East 
and Asia. King & Spalding combines a sophisticated legal practice with a commitment to ex-
cellence, collaborative culture, investment in lawyer development, and dedication to pro bono 
and community service.

Recruitment
Law Schools attending for OCIs in 2019:
Berkeley, Chicago, Columbia, Duke, Emory, Florida, Fordham, George Washington, 
Georgetown, Georgia, Georgia State, Harvard, Houston, Howard, Maryland, Mercer, 
Michigan, NYU, North Carolina, Northwestern, Oklahoma, Santa Clara, Southern California, 
Stanford, Texas, UCLA, Virginia, Vanderbilt, Yale.

Recruitment outside OCIs:
Cornell New York City Job Fair, Lavender Law Career Fair, On-Tour Interview Program (Chi-
cago & Houston), Southeastern Minority Job Fair, Southern Legal Interview Program.
In addition to participating in OCIs and job fairs, King & Spalding also accepts summer as-
sociate applications directly from current law students. Interested applicants may submit their 
resumes and transcripts at https://www.kslaw.com/pages/law-students

Summer associate profile:
Successful candidates are well-rounded, intellectually curious, and committed to excellence 
and continued growth.  They have diverse life and work experiences and bring unique perspec-
tives to client-oriented solutions. They are collaborative, they are enthusiastic, and they have a 
genuine interest in building a future at King & Spalding.

Summer program components: 
Summer associates experience what it’s like to be a lawyer at King & Spalding by working on 
challenging matters for real clients. Our summer program is coordinated by a team in each of-
fice who work to ensure each summer associate has the right mix of substantive work, training, 
and social engagement.
We encourage a culture of mentorship and development. Each summer associate is assigned a 
summer advisor and can expect to get real-time guidance from attorneys throughout the sum-
mer. Weekly professional development opportunities include luncheon seminars, attendance 
at practice group meetings, and off-site client visits. Summer associates also participate in the 
K&S Summer Summit — a two-day retreat of educational and social programming culminat-
ing in a group Mock Witness Interview  and mock negotiation exercise.
Our office visit program, Connect K&S, gives summer associates the chance to visit and work 
from another US office during their summer. By working with colleagues elsewhere, summer 
associates see first-hand the benefit of having talented lawyers spread across a global footprint, 
and they experience our collaborative, cross-office approach to serving our clients.

Number of domestic offices: 10

Number of international offices: 10

Worldwide revenue: $1.34 billion

Partners (US): 401

Associates (US): 518

Contacts

Main recruitment contact:

Michelle L Carter, Chief Recruiting Officer

Hiring partners: 

Carmen Toledo (Atlanta)

Adam Gray (Austin)

Zachary Fardon (Chicago)

Mark V Thigpen (Charlotte)

Peter A Strotz (Los Angeles)

Brandt Leibe (Houston)

Ellen M Snare (New York)

Fritz Zimmer, Jr (San Francisco)

Timothy T Scott (Silicon Valley)

John H Fontham (Washington, DC)

Diversity officer: Harold Franklin, Partner; 

Caline Mouawad, Partner

Recruitment details

Entry-level associates starting 2020: 72

Clerking policy: Yes

Summers joining/anticipated 2020: 

15 1Ls, 55 2Ls

Summers joining/anticipated 2020 split 

by office: Atlanta: 20, Austin: 2, 

Charlotte: 3, Chicago: 5, Houston: 8, Las 

Angeles: 2, New York: 16, 

San Francisco: 2, Silicon Valley: 1,

Washington, DC: 11

Summer salary 2020:

1Ls /2Ls: $ 3,653/week (Austin, 

Charlotte, Chicago, Houston, New York, 

San Francisco, Silicon Valley, 

Washington, DC)

$3,173/week (Atlanta)

Split summers offered? Yes

Can summer spend time in an overseas 

office? Generally, no

CA 2019-20 profiles K-Z.indd   6CA 2019-20 profiles K-Z.indd   6 31/03/2020   09:47:0531/03/2020   09:47:05
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Kirkland & Ellis LLP
Largest office: Chicago

US offices: 9

International offices: 6

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 235

Revenue 2019: $4.15 billion (+10.6%)

Partners made 2019: 141

Famous for: private equity prowess; AmLaw 100 leaders; 
big money for big hours

On chambers-associate.com...
• Get hired: how to get a job at Kirkland

• Interview with global management committee 

member Asheesh Goel

If you’ve got a nose for money, this record-breaking market leader will 
smell delicious – but it’s not just dollar that draws associates here.

2017: BOSTON. 2018: Dallas. 2019: Paris. With each 
passing year, Chicago-born titan Kirkland has expanded 
its global empire with new office openings. These have 
helped secure Kirkland’s place at the top of the AmLaw 
100 list of the highest-grossing US firms – it’s held the #1 
spot since 2017 and broke the $4 billion mark in 2019, 
the first time a global law firm has ever done so. Cham-
bers USArecognizes K&E as a top-tier outfit for bank-
ing, commercial litigation, restructuring, IP and private 
equity in Illinois and nationwide; the rest of its many 
rankings span real estate, tax, M&A, antitrust andmore. 
Kirkland’s excellent rep in its home state was no doubt 
instrumental to the recruitment of former Illinois Attor-
ney General Lisa Madigan, who joined in 2019.

“We know how to be happy and play as a 
team.” 

So why did associates want to work at the Kirk? Looking 
beyond the big money deals and cases, most just liked 
the people they met at the firm: “I wanted to go some-
where with clear mentor figures, where it would be cool if 
I became like them,” one reasoned. Be under no illusions, 
the team at Kirkland is “known for working hard, which is 

why we’re number one, but people are humane. We know 
how to be happy and play as a team.”

The Work
A third of junior associates can be found in New York; 
the second-biggest recruiter is Chicago. Houston, San 
Francisco and Boston also regularly welcome newbies. 
Upon arrival, rookies join one of Kirkland’s four core 
practice groups: transactional, litigation, restructuring, 
or IP. Associate tasks come through a famed ‘open as-
signment’ system, the biggest advantage of which is 
“the ability to drive your own practice.” Sources warned 
that “you have to really get to grips with the system on 
your own and be proactive,” and there’s no reallocation 
process “so every associate will end up taking on too 
much work at some point.” As in much of life, practice 
makes perfect: “You learn your capabilities over the years 
and become more confident at saying no to people.”

“M&A powerhouse” Kirkland is fueled primarily by pri-
vate equity clients. “Even in real estate they’re a major 
part of the firm’s portfolio,” interviewees revealed. “We’re 
always inundated with exciting deals.” Boston alone is 
home to 70 private equity-focused lawyers. Most deals 
in New York involve just one associate, so juniors “get 
to do things a senior associate world normally handle” at 
a firm this size, like running closings. The story is simi-
lar in Chicago, where “there’s a lot of fluidity between 
the type of work second-to-fifth years do.” Responsibility 
reaches its peak on smaller IPOs; juniors can draft press 
releases and “talk directly with the client company’s 
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Get Hired
“Candidates should be prepared to showcase their 
substantive legal knowledge, explain their interest 
in the firm, and confidently communicate with their 
interviewer,” hiring partner Lauren Casazza tells us. 
Go online for more insider info.

management.” While Kirkland expects that “you make 
sure nothing slips through the cracks,” there is support 
available. “I get specific guidance, and even if it would 
be faster for a partner to do a task, my team are happy 
for me take my best shot.” By year three, juniors get to 
move beyond deal admin to more of a management role, 
“though there isn’t a specific point when someone tells 
you to do so. You just have to throw yourself in, otherwise 
you get straddled with diligence and preparing nondisclo-
sure agreements.”

Corporate clients: Sun Capital Partners, Thoma Bravo, 
Bain Capital Private Equity. Advised Madison Dearborn 
during fund-owned infusion therapy services provider 
Option Care on its $2.7 billion merger with industry lead-
er BioScrip. 

“There’s a lot of fluidity between the type 
of work second-to-fifth years do.” 

The New York litigation team handles “a little bit of 
everything, so thankfully I’ve been able to generalize,” a 
source said. Options on the table include white-collar 
investigations, securities and M&A litigation. “New York 
focuses on financial litigation whereas Chicago does 
more traditional class actions.” Houston is the energy 
disputes hub, but there’s a decent amount of cross-

office staffing firm-wide so associates can vary their 
practice. Most juniors end up “listening to the more sen-
ior associates about what needs to be done,” though “as 
you move up the ranks you get to lead certain streams – 
including discovery –  and push the case along.” Research 
is another common task for newbies. Litigators in Chi-
cago told us the restructuring group “is growing very 
fast so about a quarter of my work comes from them, even 
though I’m not a restructuring attorney.” The restructur-
ing folks deal with the initial filing, then litigators move 
in to handle any subsequent disputes like claims against 
shareholders. If necessary, they conduct internal inves-
tigations “similar to what we do in white-collar disputes.” 
In any case (of any type), juniors’ roles are “usually the 
same, though restructurings tend to move faster so you 
have a better chance at being second chair on those.” 
Rather than taking depositions, they’ll be tasked with 
fact development and investigation. 

Litigation clients: BP America, General Motors, U.S. 
Soccer Federation. Successfully defended Facebook 
against allegations it violated the Anti-Terrorism Act by 
providing material support to Hamas’s terrorist activities. 

Pro Bono 
“...is something you can tell the firm cares a lot about given 
the sheer number of emails we receive about it.” There’s 
no limit to creditable hours “which is a great incentive,” 
though one interviewee did say: “There are mixed mes-
sages here in Chicago about whether it’s really treated 
equally with billables. If you’re doing a lot of pro bono you 
might get a call telling you to rejig your schedule to make 
sure you do 2,000 billable too.” Ominous. Due to its prox-
imity to the border, Houston handles a “a whole lotta im-
migration,” but it’s also common for associates to assist 
people with mental health issues or recently released 
prison inmates who are navigating the legal landscape. 
New Yorkers help on immigration cases by represent-
ing people remotely: “I’ll be on the phone while they’re 
at the border.” Clemency, special education and canine 
rescue are some of the other flavors on offer but “the 
firm will accommodate you if you want to bring in your 
own pro bono matter, even if it’s something that’s not in 
the spotlight.” Sources were eager to take this oppor-
tunity: “We work on pro bono across practice groups and 
with external counsel so it’s a really good way to explore 
interests outside your usual practice.”

Pro bono hours:
• For all US attorneys: 153,165
• Average per US attorney: 66.8

Rankings in Chambers USA
Advertising

Antitrust

Appellate Law

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

FCPA

Insurance

Intellectual Property

International Trade

Investment Funds

Labor & Employment

Life Sciences

Litigation

Media & Entertainment

Outsourcing

Private Equity

Products Liability

Projects

Real Estate

Securities

Tax

Technology

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 26 44
White 85 71
Black/African American 2 5
Hispanic/Latin American 3 6
Asian 8 16
Mixed/Other 1 3
LGBT 2 6

Hours & Compensation
Billable hours: no requirement

The lack of a formal goal left “a degree of uncertainty – I 
don’t know what’s acceptable or below average,” though 
most associates aim to hit 2,000 hours. Litigators re-
vealed that the top brass told them “not to worry about 
hours in your first year; no one will knock on your door 
saying you’re not working hard enough” – in stark con-
trast, a source on the transactional side of the firm 
declared that “everyone bills about 2,000 and if you’re 
doing less you should probably find a new job.” Ouch. 
Kirklanders were nonetheless conscious that “if you do 
more than 2,400 hours you won’t sleep properly, will burn 
out and ultimately quit.” Face-time requirements were 
minimal for our sources, but some in Chicago had re-
ceived mixed messages: “In our last town hall they made 
a point of saying that though we’re ‘not a face-time firm,’ 
everyone should be in the office Monday to Friday. Which 
sounds like face time to me.”

“They made a point that though we’re ‘not 
a face-time firm’, everyone should be in 
the office Monday to Friday.”
Both in the HQ and New York (the two busiest offices), 
litigators were able to have most evenings to themselves 
– until filings rolled around. Transactional interviewees 
had it harder and were in the office until 2am during 
busy periods before “spending most of the weekend in 
front of work laptops.” Even during less frantic periods, 
midnight finishes are fairly common. Kirkland compen-
sates associates well for their hard work and pays mar-
ket salaries and discretionary bonuses – “the average 
is typically above the Cravath scale.” Each attorney re-
ceives a 1-5 score according to seniority, hours worked 
and performance – “your number determines your dollar 
payout.” One associate got a bonus 80% higher than the 
market average in 2018, the lucky (hard-working) SOB.

Diversity & Inclusion
Launching a new ‘Kirkland Wellbeing Program’ last 
summer, the firm appointed a Director of Wellbeing to 
spearhead support for attorneys and staff who’ve strug-

gled with substance abuse and mental health issues. 
Initiatives include biweekly mediation and “bringing in 
speakers to do powwow sessions.” Juniors were pleased 
with the firm’s approach: “Partners don’t only check in 
on us, many actually take action when we’re struggling by 
restaffing our matters. That isn’t easy to do so it shows 
they really care.”

Despite ongoing “issues” with female representation at 
senior levels, “Kirkland is trying really hard to be more 
women-friendly” and taking concrete steps to do so. 
The firm now subsidizes egg freezing: “They are mindful 
that we spend our entire lives at the firm so it’s more dif-
ficult to meet someone and have a kid.” Zeroing in on dif-
ferent offices, the WI (Women’s Initiative) in New York 
moved its annual retreat from a yacht club to the city 
so “it’s easier for people to get there”; complaints came 
from Chicago as some felt the WI “feels like a support 
group rather than anything substantive.” Sources there 
felt the “LGBT group has made the most progress,” host-
ing speaking events to address issues and educate 
attorneys from outside the community. Houston has a 
“connection with the local university’s diversity group. We 
do panels there so you can see diversity is a safe topic to 
address.” Kirkland hosts an annual summer networking 
program for all diverse attorneys, including summer as-
sociates.

Culture & Career Development 
Each junior gets a senior associate and practice-specif-
ic partner mentor for their first six months, after which 
“it’s up to you and your mentor to decide whether you 
want to carry on because sometimes other relationships 
form naturally. I view other partners as my informal men-
tors now.” Transactional associates enroll in Kirkland 
University’s level-specific training: “I’m a third year but 
I still go to the new starter sessions if I feel rusty on a 
certain topic,” one told us. Overseas offices also run ses-
sions: London recently gave everyone the lowdown on 
Brexit. Litigators aren’t left out – each year they attend 
the “very intensive” Kirkland Institute for Trial Advocacy. 
First years do a mock deposition; second to sixth par-
ticipate in mock trials with a mix of actors and real-life 
lawyers and judges. “It’s taken really seriously. For that 
week partners don’t bother you.”

“People are friendlier than expected, but 
[...] we’re all trying to show everyone else 
that we’re working a ton.” 
Many in New York told us they “never have an issue ask-
ing someone senior for help if I’m struggling,” though 
others alluded to a Mean Girls-esque atmosphere. “It 
depends a lot on where you sit, so if you leave at 5pm eve-
ryday people will talk...” New arrivals in Chicago found 
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that “people are friendlier than expected, but I sometimes 
get the sense we’re all trying to show everyone else that 
we’re working a ton.” It seems that Houston is more laid 
back: “This office has grown out of local firms, so we have 
a very chill feel. There’s no hustle and bustle, people are 
very polite and you never hear yelling.”

It’s not all about work at Kirk: firm-sponsored events 
ramp up during the summer program but there’s still 
“more going on than you could attend” throughout the 
year. Many offices keep things low key – New York, 
which has hosted events in the Rockefeller Plaza Rain-
bow Room and New York Public Library, is a notable 
exception. Attorneys past and present gather for the 
annual ‘Colleagues for Life’ event; sources agreed that 
“no matter what I decide to do in the future, folks have 
helped me learn and grow, and that’s the biggest blessing 
I’ve had here.”

Strategy & Future
While associates weren’t sure if Kirkland would keep 
expanding its empire of offices (“they update us every 
quarter or so, but any predictions would be purely specu-
lation”), growth on a smaller scale is self-evident. In DC 
and Dallas, the firm boosted its antitrust practice with 
three lateral partner hires before 2019 was over. Dal-
las has grown steadily since its opening the year prior. 
Global management committee member Asheesh Goel 
explains: “As a rule, we never try to grow just for growth’s 
sake. We’re strategic and opportunistic, which in part 
means we think about three buckets: practices, offices 
and lateral integration.” The full interview with Goel is 
on our website.
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Number of domestic offices: 9

Boston, Chicago, Dallas, Houston, 

Los Angeles, New York, Palo Alto, San 

Francisco, Washington DC

Number of international offices: 6

Beijing, Hong Kong, London, Munich, 

Paris, Shanghai

Partners (US): 896

Associates (US): 1,185

Contacts

Hiring partners: Lauren Casazza, Jona-

than Davis, Christopher Greco, Julian 

Seiguer

Diversity officer: Joi Bourgeois

Recruitment details

Entry-level associates starting in 2019: 

310

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 27, 2Ls: 212; SEO Interns: 4

Summers joining/anticipated 2020 split 

by office: Boston: 7, Chicago: 52, 

Dallas: 7, Houston: 33, London: 1,

Los Angeles: 13, New York: 77, 

Palo Alto: 5, San Francisco: 26, 

Washington, DC: 18

Summer salary 2020:

1Ls: $3,654 weekly

2Ls: $3,654 weekly

Split summers offered? No

Can summers spend time in an overseas 

office? Yes, the London office has a sum-

mer program.

Kirkland & Ellis LLP
Email: info@kirkland.com Twitter: @Kirkland_Ellis
Recruitment website: www.kirkland.com/careers
Linkedin: Kirkland & Ellis

Main areas of work
Kirkland’s main practice areas are corporate, intellectual property, litigation and restructuring. 

Firm profile
Kirkland & Ellis, one of the world’s most elite law firms, is recognized for exceptional service 
to clients in private equity, M&A and other complex corporate transactions, litigation and 
dispute resolution/arbitration, restructuring, and intellectual property matters. Kirkland is a 
global leader with over 2,700 attorneys across 15 offices. The firm invests in the brightest legal 
talent and builds dynamic teams that operate at the pinnacle of their practice. Kirkland be-
lieves in empowering their lawyers, encouraging entrepreneurialism, operating ethically and 
with integrity, and collaborating to bring distinctive results to every engagement.

Recruitment
Law Schools attending for OCIs in 2020:
Baylor; Boston College; Boston University; BYU; UC Berkeley; UC Davis; UC Hastings; 
UCLA; Cardozo; University of Chicago; Columbia; Duke; Fordham; Georgetown; George 
Washington; University of Georgia; Harvard; University of Houston; Howard University; 
University of Illinois; University of Michigan; NYU; Northwestern Pritzker; University of 
Notre Dame; University of Pennsylvania; Santa Clara University; USC; Southern Methodist 
University; Stanford; Suffolk University; University of Texas; Vanderbilt University; University 
of Virginia; Washington University-St. Louis; University of Wisconsin; Yale

Recruitment outside OCIs:
Kirkland participates in the following job fairs and law school local/regional interview pro-
grams: Arizona LA Interview Program; Bay Area Diversity Career Fair; Boston Lawyers 
Group (BLG) Diversity Job Fair; BYU; Cook County Bar Association (CCBA) Minority Job 
Fair; Cornell University; Emory University; George Washington University; Lavender Law 
Career Fair; The Law Consortium Recruitment Program; Midwest-California-Georgia Con-
sortium (MCGC) Interview Program; NEBLSA Job Fair; New England Interview Program; 
On Tour Interview Program (OTIP); Patent Law Interview Program; University of Pennsyl-
vania; Sunbelt Minority Program; Tulane University; Vanderbilt University; Washington Uni-
versity in St. Louis.

Summer associate profile: 
Kirkland looks for candidates who show a record of outstanding academic achievement 
and a desire to assume early responsibility. Kirkland values individuals from diverse social, 
economic, cultural, and personal backgrounds. The firm looks favorably upon law review 
and business- or industry-focused societies/journals, moot court, and other indicators of 
intellectual curiosity, collaboration, and drive.

Summer program components:
Kirkland’s tradition of giving junior associates early responsibility begins with the summer 
program. Our summer associates work on sophisticated matters and gain exposure to their 
practice alongside the firm’s associates and partners, who are eager to support and guide them 
along the way. Kirkland gives its attorneys — including summer associates — autonomy and 
flexibility. The firm’s open assignment system lets attorneys take ownership of their careers by 
choosing the matters on which they work. In addition to substantive work, summer associates 
participate in legal education and development programs, engage in pro bono and volunteer 
opportunities, and attend fun social events and networking opportunities.
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Kramer Levin Naftalis & Frankel LLP
Largest US offi ce:  New York 

US offi ces:  2 

International offi ces:  1 

First-year salary:  $190,000 

Billable hours:  1,950 target 

Summers 2020:  14 

Revenue 2019:  $398 million (-5.9%) 

Partners made in 2020:  4 

Famous for:  advertising litigation; pro bono 

 On chambers-associate.com... 
•   Get hired at Kramer Levin 

•  Interview with co-managing partners Howard 

Spilko and Paul Schoeman 

•  Becoming a lawyer in advertising litigation - the 

view from Kramer Levin  

 It may be famous for its litigation, but it’s not Kramer vs Kramer at this 
friendly New Yorker.   

“I THINK people who come here straight out of law school 
are smart,”  said one junior associate. Why?  “Three rea-
sons: one, its commitment to pro bono. Two, it’s small 
enough to give associates more experience than at other 
places. And three, the people.”  Perhaps this is why so 
many junior associates we spoke with were laterals, the 
kind of people who made a decision to seek out  “the 
best incarnation of BigLaw.”  Some felt they’d found it at 
this mid-size New Yorker.  “I wanted to litigate big cases. 
I get to do that here. I’m drafting, writing and working on 
issues that I think are cool, and when I start to burn out I 
get pro bono work that I’m deeply passionate about.”

 “I wanted to litigate big cases. I get to do 
that here.” 

 The fi rm takes on plenty of transactional work, but with 
several  New York  and nationwide  Chambers USA  rank-
ings for litigation, that’s where its well-deserved repu-
tation resides. For white-collar crime, regulatory mat-
ters and litigation centered on advertising, the fi rm is a 
top operator. Among its array of other practices, Kramer 
Levin is one of the best fi rms in  New York  for helping 

corporates with immigration issues. With only a tiny IP 
offi ce in  Silicon Valley  and a small European offi ce in 
Paris to add to the  New York  headquarters, Kramer  “is 
highly selective,”  said one associate, taking only a lim-
ited number of  “the best and the brightest. They want 
that because people stay for a long time.”  Across depart-
ments Kramer staffs things lean, which means that you 
“get to work above your pay grade,”  and there’s a  “lot of 
partner facetime even as a junior.”

 The Work  
 Away from litigation, the fi rm picks up  Chambers USA-
   rankings for real estate, M&A, securitization and bank-
ruptcy. In the  New York  corporate team, juniors did 
a lot of  “drafting, due diligence, and research,”  along 
with coordination, which involves  “hundreds of emails.”
But, associates assured us, you get  “a ton of substan-
tive work”  such as  “drafting several documents a day.”
Some sources said the  “really interesting deals were the 
smaller ones. We get a lot of interesting bespoke stuff, 
with unique problems where partners come up with re-
ally unique solutions.”  Capital markets lawyers here, 
for example, are known for niches such as the secu-
ritization of solar energy assets, or timeshares. In M&A 
meanwhile, Kramer isn’t a top-tier  New York  fi rm, but 
its mid-market practice is strong at work with private 
equity investors.   

 “A nice mix between research, writing and 
interacting with team members.” 
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The corporate team has recently taken a closer look at 
how work is assigned, looking to streamline the pro-
cess. When we interviewed associates, we found that 
while there is nominally a staffing partner, “80% is what 
you get directly and doesn’t go through the staffing part-
ner. If you’re lateraling in, then it’s hard, because people 
already have people who they like to work for.”

Corporate clients: Bank of America Merrill Lynch, Credit 
Suisse, Deutsche Bank. The firm recently advised asset 
manager BlackRock as it acquired eFront, a French pro-
vider of investment management software, for $1.3 bil-
lion.  

The New York litigation practice covers general, adver-
tising and real estate litigation for corporates, as well 
as white-collar crime, much of which involves defend-
ing powerful individuals. Associates who’d sampled 
federal and state-level work on both sides of the civil/
criminal divide told us: “They each have their own court, 
with its own set of rules… and that’s not at all a pain in the 
ass!” Still, it didn’t seem to have dampened our sources’ 
enthusiasm for an experience which they felt was “a 
nice mix between research, writing and interacting with 
team members.” Get staffed on a case at its inception 
and associates could work on “fact investigation, creat-
ing a chronology and a fact memo.” They might also draft 
affidavits or discovery requests. White-collar work, one 
source felt, had “more of an emotional component; you 
want to win for your client very badly.” A staffing coor-
dinator oversees work allocation here, but like their 
corporate colleagues, litigators can also pick up assign-
ments directly from partners. Because pro bono and 
litigation tend to go hand-in-hand, even when workflow 
slowed down, “partners suggested we keep up our hours 
by doing pro bono. I get to choose my pro bono and at the 
same time get to work on important cases, learning from 
the best that money can buy – I’m happy.”

Litigation clients: Starbucks, ExxonMobil, professional 
gambler Bill Walters. The firm represented Revlon in a 
class action complaint alleging that its Almay products 
were falsely labeled as “hypoallergenic.”

“The resources that the firm puts toward 
pro bono are pretty extraordinary.” 

Pro Bono 
With no pro bono limit, and all hours counting toward 
billables, associates “never feel any conflict about 
whether or not I should be putting in this time.” The work 
could “take on two flavors: a small matter, where at the 
end a human being will be better off; or bigger matters, 
which are structured like a paid-client case, but it’s a 
cause that makes you wake up with a spring in your step.” 
Kramer’s pro bono offerings include “immigrants’ rights, 
criminal justice and women’s rights.” Notable schemes 
include an externship at South Brooklyn legal servic-
es where attorneys counsel low-income tenants.   And 
despite there not being much corporate or any patent 
pro bono work, associates from those teams still get in-
volved. Sources found the process of finding work to be 
“streamlined. There’s an email sent out every week or two 
about the opportunities.” One source argued that they 
felt able to do “more for my clients than if I was in a non-
profit. The resources that the firm puts toward pro bono 
are pretty extraordinary.”

Pro bono hours
• For all (US) attorneys: 40,121
• Average per (US) attorney: 134

Hours & Compensation
Billable hours:  1,950 target 

Associates must meet the billing target to be eligible 
for a bonus. Kramer matches the top salaries of its much 
larger competition, which one associate said wasn’t “un-
fair. The hours aren’t easy, and the work is the same as 
any BigLaw firm.” Most did between 11 and 12 hours a 
day and worked “five or six days a week.” Our sources 
acknowledged too, that the hours increased if you were 
“on a deadline.” As one associate pithily put it, “the hours 
aren’t tragic. I’m in the meaty part of the curve. Some peo-
ple at other firms work more, some people at other firms 
work less.” Unlike some other firms though, associates 
don’t carry their laptops wherever they go. “I’ve had long 
nights and long weekends, but I can count on half a hand 
when it’s been a surprise. It’s normally something that is 
scheduled in.”

Culture, Diversity & Inclusion 
While some associates spoke of “different departments 
having different personalities,” our research suggested a 
lot of commonality. People in every department spoke 
about there being an “open-door policy” and bountiful 
mentoring, both formal and informal. Essentially, we 
found cheerleaders for Kramer’s culture everywhere. 
“It feels like being on a sports team,” said one pompom-

Rankings in Chambers USA
Advertising

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Immigration

Labor & Employment

Litigation

Real Estate

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 17 43
White 89.2 78
Black/African American 2 1
Hispanic/Latin American 1 5
Asian 7.8 14
Mixed/Other 0 2
LGBT 2.9 2

waving associate. “It’s exactly what I wanted. There’s not 
much social time outside of work. Mostly, the culture is 
‘we’re all in this together.’” Another added: “On those oc-
casional late nights, it’s fun. I don’t want to go home when 
others are busy. It’s fun. You build friendships together. 
You eat dinner together. The next day when you’re both 
struggling to stay awake, you’re leaving early together. It’s 
fun.” Fun, was it?  

“On those occasional late nights, it’s fun. 
I don’t want to go home when others are 
busy.”
However, there were some concerns around diversity. 
“The firm is lacking,” some said, while others judged: “I 
feel like we’re fairly diverse.” So what’s the verdict? Ac-
cording to our research, 17% of Kramer’s partners are 
women, one of the lowest figures in our guide. As for 
ethnic diversity, 22% of associates and just under 11% 
of partners are diverse. “The partnership is white and 
male,” one associate summarized. “Many want to work 
with people like themselves. If you do have the opportuni-
ty to work with the partners, then you’re treated fairly, but 
to get to that stage is a bit more challenging for women 
and minorities.” But equally, associates warned “don’t be 
put off by statistics. I’ve been surprised by the people I 
could relate to, even though they’re from really different 
backgrounds.” Howard Spilko and Paul Schoeman, the 
firm’s new co-managing partners admit “there’s room 
for improvement, and we’re working on it. There is no 
limit to what young lawyers can do if they want to take on  

responsibility and show what they’re capable of.” In addi-
tion to mentoring, the firm conducts annual training to 
specifically challenge implicit bias. 

Career Development  
Spilko and Schoeman also point out that the four-part-
ner October 2019 promotion round consisted of three 
women, two of whom were ethnically diverse. Hopefully 
this trend continues, as diversity was again mentioned 
when we asked associates if they were planning on 
staying. “The lack of female diversity is a concern,” said 
one. “There’s a retention problem.” Happier sources, men 
and women, highlighted the “formal mentorship program, 
where every associate is matched with a senior associate,” 
and “the culture of organic mentorship,” where “someone 
more senior takes you under their wing.” These sources 
said they would aim for partnership. “In my group they 
try to push for that to happen,”they explained. Senior as-
sociates and partners “try to get you to work on specific 
projects and encourage you to take the lead on stuff, put-
ting you in the position to be considered for partner.”

Strategy & Future
In 2019 it was announced that Paul Pearlman, managing 
partner for 20 years, would be standing aside. The new 
co-managing partners, Howard Spilko and Paul Schoe-
man, M&A and white-collar partners respectively, say: 
“Our strategy is to continue to focus on our ‘destination’ 
practices.” Rather than “being all things to all people,” 
Spilko and Schoeman say: “Clients come to us for our 
expertise.” Look out for IP, specifically life sciences and 
IP litigation, if you’re wondering where the firm might 
develop. “Our plan is to grow organically and keep things 
lean,” they continue. “We don’t have plans to grow dra-
matically: no plans to open new offices or make acquisi-
tions.” Instead, the pair are eager to focus on the firm’s 
people: “One of the nice things about being co-managing 
partner is getting to identify younger talent and nurtur-
ing it.”
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Head Office: New York, NY

Number of domestic offices: 2

Number of international offices: 1

Worldwide revenue: $398,000,000

Partners (US): 99

Associates (US): 205

Contacts

Main recruitment contact: Lauren Tapper, 

Director of Legal Recruiting

Hiring partner: Kerri Ann Law

Diversity officer: Lauren Tapper, 

Director of Diversity

Recruitment details

Entry-level associates starting in 2020: 16

Clerking policy: Yes

Summers joining/anticipated 2020:

2Ls: 14, SEO: 1; 1L: 1

Summers joining/anticipated 2020 split 

by office: NY: 14 2Ls, 1 SEO; 1L: 1

Summer salary 2020:

1Ls: $3,700/week

2Ls: $3,700/week

Split summers offered? Case by Case

Can summers spend time in an overseas 

office? No

Kramer Levin Naftalis & Frankel LLP
1177 Avenue of the Americas, New York, NY 10036

Tel: 212 715 9100   Fax: 212 715 8000 Twitter: @kramerlevin
Email: legalrecruiting@kramerlevin.com Facebook: 
Recruitment website: www.kramerlevin.com/careers/ KramerLevinNaftalis&FrankelLLP
Linkedin: kramer-levin-naftalis-&-frankel-llp

Main areas of work 
Bankruptcy and restructuring; capital markets and M&A; commercial and white collar lit-
igation; employment litigation; finance and banking; immigration; intellectual property; 
investment funds; real estate; land use and environmental; securitization; tax, employee 
benefits and individual clients.

Firm profile 
Kramer Levin provides its clients proactive, creative and pragmatic solutions that address 
today’s most challenging legal issues. The firm is headquartered in New York with offices 
in Silicon Valley and Paris and fosters a strong culture of involvement in public and com-
munity service.

Recruitment
Law Schools attending for OCIs in 2020:
• Benjamin N Cardozo
• Brooklyn
• Columbia University
• Duke University
• Fordham University
• Georgetown University
• Harvard
• Hofstra University

• New York University School of Law
• St John’s University
• University of California at Berkeley
• Boalt Hall School of Law
• University of Michigan
• University of Pennsylvania
• Yale

Recruitment outside OCIs:
Resume Collects at other Schools

Summer associate profile:
We seek lawyers whose academic achievements, journal writing, and prior work experi-
ence demonstrate exceptional ability, motivation and potential for leadership.

Summer program components: 
Our summer program offers a realistic experience. We fully involve summer associates in 
day to day practice and assign work comparable to that given to junior associates. 
Summer associates participate in our departmental meetings, firm-wide events and train-
ing programs and are given opportunities to attend court hearings, discovery proceedings, 
negotiating sessions, closings, pro bono matters and client meetings.
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Latham & Watkins LLP
Largest US offi ce:  New York 

US offi ces:  11 

International offi ces:  17 

First-year salary:  $190,000 

Billable hours:  1,900 target  

Summers 2020:  200 

Revenue 2019:  $3.77 billion (11.3%) 

Partners made in 2020:  40 

Famous for:  giant revenue; unassigned junior associates 

 On chambers-associate.com... 
•   Get hired at Latham 

•  How to be an effective ally 

•  Becoming a fi nance and funds lawyer 

•  Becoming a global M&A lawyer 

•  Becoming a private equity fi nance lawyer  

 ‘Unassigned’ juniors, free to roam across practice areas? No HQ in a 
sprawling international network? You can’t pin the mighty Latham 
down... 

 IF you’ve put any serious thought into becoming an at-
torney, you’ve probably already heard the name Latham 
& Watkins. If not, allow us to introduce you – this is 
the world’s second-largest  law  fi rm by revenue, over-
seeing an empire of 30 offi ces worldwide including 
in   Boston ,   Chicago ,   DC ,   Houston ,   Los Angeles   (where 
the fi rm began) and  New York  (Latham’s largest base). 
The  “premier work and high-profi le clients”  described by 
juniors… that comes with the territory.  

 Our interviewees  were attracted  by the internation-
al reach of the fi rm as well as  its  distinctive  ‘unas-
signed’  program.   “For the fi rst two years, you have ex-
posure to all types of work and clients”  across Latham’s 
practices, associates explained.   “Not having  to commit 
immediately was a very attractive prospect.”   Doubly so 
given just how varied Latham’s scope is –   Chambers 
USA  awards the fi rm a stunning 44 rankings nationwide 
including top prizes for antitrust, banking and fi nance, 
capital markets, climate change law, M&A, energy, envi-
ronment, life sciences, projects   and  real estate invest-

ment. We wouldn’t blame you for not being able to pick 
a practice straight away.  

 The Work 
 Associates get their early work assignments via ‘The 
Book’.  That’s  a James Bond-esque  codename for 
the  “central staffi ng coordinator. They’re there as a safety 
net to help us get set up in our unassigned stage and to 
fi nd us backup work,”   sources explained.  Once juniors 
are settled in, the balance shifts:   “I would say 90% of 
the time my work comes through my own personal con-
nections within the fi rm,”   a  third-year  told us.   “By the 
end of fi rst year, things become more organic and you 
work more closely with partners and senior associates to 
the extent  that  they come to you with work.”   After two 
years  maximum,  juniors  are encouraged to formally 
align with one of the fi rm’s fi ve core practices: corpo-
rate  transactional;  fi nance; litigation  and  trial; tax; or 
environment, land & resources.  

 “Not having to commit immediately was a 
very attractive prospect.”  

New York ,   Los Angeles   and   DC   housed the greatest 
number of junior Latham litigators when we came call-
ing – the last of those especially has  “a huge litigation fo-
cus. We’re known as the biggest disputes offi ce, handling 
a lot of white-collar matters as well as antitrust.” San 
Francisco  is another antitrust hub, while  Orange Coun-
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ty is best known for securities litigation. Complex com-
mercial litigators handled “several big contract disputes 
between large public companies, which typically  end 
up  going  to arbitration.”  Juniors  here were  “preparing 
witnesses for trial, preparing for depositions, researching 
issues for briefs and motions and drafting various docu-
ments.”

Over in antitrust, the  Latham  team  conducts  inves-
tigations and litigation through trial; works  on cartel 
defense  cases; and  collaborates  with the M&A team 
on global merger clearances. “Antitrust  clients  range 
wildly from  billion-dollar  companies and hedge funds 
to smaller  firms  but  every  case comes  with thorny  and 
complex issues,” juniors said. “There might be months of 
document review and complex outlines; or you’ll have the 
opportunity to attend and speak in a meeting with the As-
sistant Attorney General of the US.” The latter is not guar-
anteed. Securities litigators saw “big class actions and 
some derivatives. By the end of first year, I was able to 
take ownership of small briefs.”  Latham’s disputes jun-
iors  appreciated  “knowing deadlines weeks or months 
ahead of time and being able to prepare for the busy trial 
periods.”

Litigation clients:  Facebook, Miramax, American Bev-
erage Association. Represented Apple in a class action 
brought on behalf of nearly all the owners of the com-

pany’s products in the US after security vulnerabilities 
were discovered. 

Over  on the firm’s corporate wing,  juniors can jump 
from working on  big-ticket  M&A, capital markets and 
IPOs to high-profile matters in the entertainment, 
sports & media (ESM) team. DC interviewees were full 
of praise for the firm’s practice: “I wanted a firm which 
had a sophisticated transactional practice in  DC  itself, 
as opposed to the New York office handing out deals. At 
Latham we work on matters which originate in  DC  and 
stay in DC.” Associates in the capital primarily worked 
on “large bond offerings in connection with private equity 
acquisition financings.”  Interviewees had some top tips 
to share:  “The capital markets group is easier to break 
into as a junior as they have projects which are easier 
to separate out, whereas on the M&A side it’s harder to 
parcel out similar projects for juniors to work on.” Junior 
roles on M&A deals include reviewing transaction doc-
uments, due diligence and drafting ancillaries. The ESM 
practice – primarily run from Los Angeles and the Cali 
bases – ranges from “huge Wall Street Journal deals for 
studios that have been clients for ages” to representing 
independent and new media companies. “I’ve worked on 
joint ventures, credit facilities and all sorts of media pro-
duction agreements,” a junior recounted. 

Corporate clients: Energy Transfer, El Dorado Resorts, 
T-Mobile. Represented Virgin Galactic in its $1.5 billion 
merger with Social Capital Hedosophia to create the first 
public commercial spaceflight company.  

Strategy & Future
“I think it’s difficult to maintain a law firm that is as big 
and as global as we are, but that is why we’re always stay-
ing on the cutting edge of legal needs and client servic-
es,” one forward-looking junior felt. “An example of this is 
our entertainment and music matters. These deals didn’t 
even exist five years ago and it’s now a booming segment; 
the firm has constantly been rolling out new initiatives 
and I’m impressed with its flexibility to adapt.”  Latham 
has also gone against the grain with its upcoming New 
York  office move, snubbing the  hotly tipped  Hudson 
Yards development in favor of a renovated space at 1271 
Sixth Avenue near Times Square. “We’re all really excit-
ed,” sources on the ground said. 

“The firm has constantly been rolling out 
new initiatives and I’m impressed with its 
flexibility to adapt.” 

Career Development
Latham guides associates through to their fifth year by 
offering a mentor and a wild card budget to “informally 

Rankings in Chambers USA
Antitrust

Appellate Law

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Climate Change

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

FCPA

Financial Services 
Regulation

Healthcare

Insurance

Intellectual Property

International Trade

Investment Funds

IT & Outsourcing

Leisure & Hospitality

Life Sciences

Litigation

Media & Entertainment

Outsourcing

Privacy & Data Security

Private Equity

Projects

Real Estate

REITs

Retail

Securities

Sports Law

Startups & Emerging 
Companies

Tax

Technology

Telecommunications

Venture Capital

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 25 48
White 89 73
Black/African American 1 3
Hispanic/Latin American 2 4
Asian 6 14
Mixed/Other 2 6
LGBT 3 5

take a senior attorney out for lunch, coffee or a sport-
ing event, which is super helpful.” The firm incentivizes 
mentors with  “institutional compensation for the best 
mentors throughout the firm.  They  single out the best 
mentor for praise, which helps maintain  that culture of 
support.”  Turning to skills training, Latham runs a for-
mal academy for third and fifth-year associates in-
cluding a series of training and conferences (there are 
also academies for summers and first-years). Practice 
areas have their own programs – sources in antitrust 
described a  “boot camp which takes place every other 
year for ten weeks during the summer and provides in-
house training sessions. The litigation group has recently 
been dealing with a lot of bankruptcy-derived cases, so 
the firm started a four-part program to teach associates 
about bankruptcy law.”

Though  there’s only space at the top for some  of the 
firm’s  associates to make partner, insiders told us 
that “not a lot of people have left” from the junior ranks. 
Litigators who do fly the nest tend to go to government 
or in-house roles; ESM alumni  “tend to go in-house to 
studios or talent companies as we don’t have a direct art-
ist representation  practice  here,”  a  Century City  third-
year said.

Culture
“Latham breathes the Cali ethos through most of its of-
fices,” we heard, “whether that’s the laid-back dress code 
or relaxed working environment. It’s very common to see 
partners in jeans or folks in khakis and buttoned-down 
shirts.” Orange County interviewees felt partners “gen-
uinely care about what’s going on in your life. There’s a 
common understanding here that a well-rounded asso-
ciate is one who is also happy in their personal life.”  It’s 
easy to be sunny in the OC, but what about the  New 
York concrete jungle? “Of the Latham offices, New York 
“is probably the most quote-unquote ‘BigLaw’,”  sources 
there admitted. Slight differences between offices 
aside, the common theme throughout the firm was a 
global view of things.  “It’s pretty seamless moving be-
tween the offices, even internationally. In corporate I’ve 
worked from the DC office on deals originating in China.”

“It’s very common to see partners in jeans 
or folks in khakis and buttoned-down 
shirts.” 

Another common trend across the firm is weekly wine 
and cheese Wednesdays followed by Thursday happy 
hours.  Clearly full of energy,  New York’s junior litiga-
tors were planning a trip to Soul Cycle when we came 
calling.  If that sounds intense,  “there’s  always  a  group 
of people  around who  are happy to go out for  a  meal 
or  a  drink,”  a  self-confessed  “introvert”  told us.  “The 
hours  are tough  and demanding like  any big firm, but 
the atmosphere is relaxed.”

Hours & Compensation
Billable hours: 1,900 hours 

Hitting the goal automatically nets you a market bo-
nus; unlimited pro bono counts and associates “can also 
count ‘knowledge management’ hours toward the bonus. 
This includes approved internal office projects and article 
writing.”  Interviewees were pleased with the “standard 
salary across the firm,” but there were some complaints 
about the bonus policy.  “We’re one of those firms that 
follow the strict lockstep scale when it comes to bonus 
allocation,”  one explained. Their beef was with a lack 
of additional bonuses for high billers: “I think we need 
to be recognized for the extra work and hours we do.” The 
firm reiterated that its bonus policy has been designed 
to de-incentivize unhealthy working patterns and it has 
recently tweaked its bonus allocation model to ensure 
that those who produce quality work but have fewer 
hours billed are rewarded.

“If you receive any weekend emails, 
they’ll always be prefaced with an apol-
ogy.” 
DC and Orange County offer a more “lenient work from 
home attitude and less of a facetime requirement,”  but 
sources in New York told us: “You can work from home 
at least one day a week and everyone is respectful of 
your personal time. If you receive any weekend emails, 
they’ll always be prefaced with an apology.” Associates 
here tended to favor later starts, arriving at 10am and 
leaving by 8:30pm on most days (however, there is a 
flexible arrangement and office hours do vary by indi-
vidual; of course, there are still expectations about how 
many hours are worked and it’s not the case that asso-
ciates can simply pick and choose their hours entirely). 
Litigators mentioned occasional all-nighters during 
trial prep; “there is no boundary between life and work 
in those times. There have definitely been some extreme 
cases of last-minute work popping up on a Saturday night 
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but they’re the exception.”  Things can also hot up in 
transactional groups before closings.

Pro Bono
Latham’s internal policy “sets the threshold higher” than 
the NALP-mandated 20 pro bono hours  “and strongly 
encourages associates and partners to meet at least 60 
hours.” Litigators told us that homelessness and immi-
gration matters are popular. “We work closely with the 
RAICES organization in Texas, representing immigrants 
detained at the border. We’ve had several successful 
family reunification cases.”  DC  associates frequently 
dabbled in landlord/tenant disputes:  “In this city we 
have very useful tenant laws which protect tenants from 
interfering  landlords.”  Up  in  New York,  interviewees 
worked on everything from transgender name changes 
to adoption cases. Corporate juniors don’t need to miss 
out as “Latham is involved in a small business clinic every 
month, where small businesses or nonprofits come and 
ask questions. We provide advice on the spot and help 
them get set up with 501C documents.” All these oppor-
tunities are publicized via a firmwide pro bono newslet-
ter and regular ‘blast’ emails. 

Pro bono hours
• For all US attorneys: 163,143
• Average per US attorney: 89

Diversity & Inclusion
Alongside affinity groups, Latham has a Women Enrich-
ing Business committee (WEB) which promotes and en-
courages women throughout their careers and enables 
them to create a ‘global network’.  The  DC  recruiting 
committee in 2020 “consisted of eight or nine people, all 
at different levels and including women and BAME indi-
viduals. It’s definitely a great year to bring in a lot of di-
verse talent especially since we have that representation 
on the committee.” In both New York and the Cali offices 
we heard mixed reports on how well Latham’s done on 
the diversity front. “I think there are certain groups that 
are adequately represented such as the LGBTQ group, 
but I know other affinity groups are underrepresented 
and there isn’t much support from senior attorneys,” one 
suggested. We heard that Latham’s new Times Square 
office has been designed to boost collaboration and 
interaction, so hopefully this will make a difference on 
this point.

“It’s definitely a great year to bring in a lot 
of diverse talent especially since we have 
that representation on the committee.”  
As for general wellbeing, associates believed that con-
versations are taking place and  “partners are incred-
ible when and if associates have to take leave for mental 
health issues.”  2019 saw Latham become an inaugural 
signatory of the American Bar Association’s  pledge 
campaign, signing up to take necessary steps  to im-
prove mental health and wellbeing in the legal indus-
try. The firm has established a Johns Hopkins medical 
center in its LA office, which has facilities to care for at-
torneys’ mental and physical wellbeing; a similar center 
in the New York office is due to be opened soon.

Get Hired
“I once met with a student who thought our DC 
office was a satellite base full of third-year associ-
ates… My advice? Do your research.” Find out more 
about Latham’s hiring criteria by clicking on ‘Bonus 
Features’ above. 
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Number of domestic offices: 11

Number of international offices: 18

Worldwide revenue: $3.768 billion 

(FY2019)

Partners (US): 527

Associates (US): 1,327

(As of 12/31/19)

Contacts

Main recruitment contact: 

James Boyle, 

Director of Associate Recruiting

Hiring partner:  Abid Qureshi, 

Global Chair of the Recruiting Committee; 

Julie Crisp, Vice-Chair US; 

Deborah Kirk, Vice-Chair EAME

Main diversity contact: Lauren Clairicia, 

Director of Global Attorney Diversity & 

Inclusion

Diversity officer: Kevin Chambers, 

Global Chair of the Diversity Leadership 

Committee

Recruitment details

Entry-level associates starting in 2020: 

164 (US)

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 12, 2Ls: 197, 3Ls: 0, SEO Interns: 1

Summer salary 2020:

1Ls: $3,700/week

2Ls: $3,700/week

Split summers offered? First 8 weeks at 

Latham required

Can summers spend time in an overseas 

office? Case by case

Latham & Watkins LLP
885 Third Avenue, New York, NY 10022-4834

Tel: 212 906 1200   Fax: 212 751 4864 Twitter: @lathamwatkins
Firm website: www.lw.com Facebook: lathamwatkins
Recruitment website: www.lwcareers.com
Linkedin: latham-&-watkins

Main areas of work
Corporate; environment, land and resources; finance; litigation and trial; tax.

Firm profile
Latham & Watkins’ extensive practices, one-firm culture, and global footprint provide 
associates with virtually limitless career opportunities. The firm includes more than 2,700 
lawyers across 29 offices and 14 countries. Associates harness the resources of a fully inte-
grated firm that values integrity and diverse perspectives. Every associate receives excep-
tional training and support to ensure seamless collaboration on projects that span time 
zones, teams, and offices in the world’s major financial, business, and regulatory centers. 
As a result, associates play an essential role in addressing clients’ most important and 
complex challenges.

Recruitment
Latham & Watkins recruits students with incredible legal minds who are also incredible 
people; the firm values transparency, respect, innovation, collaboration, and diversity. As 
a meritocracy, Latham seeks out candidates who have demonstrated they can contribute 
to the firm’s culture through their initiative, willingness to assume responsibility, maturity, 
and judgment.

Latham recruits students from more than 90 law schools through campus interviews, 
job fairs, law school resume collections, and online applications for the firm’s Summer 
Program, 1L Fellowship Program, Diversity Leadership Academy, 2L Diversity Scholars 
Program, and other signature programs for law students. 

For more information about campus interview dates and online applications for US 
offices, visit www.lwcareers.com. 

Summer program components:
Latham’s Summer Program, whether virtual or in person, gives you a sense of life as 
a junior associate at the firm — for example, by participating in the firm’s Unassigned 
Program, having an assigned mentor, networking and building relationships, and 
attending Summer Academy — a highlight of the summer program — where you will join 
summer associates from across Latham’s US and London offices.
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Linklaters
Largest US office: New York

US offices: 2

International offices: 28

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 23

Revenue 2018/9: $1.6 billion (+5.1%)

Partners made in 2019: 3

Famous for: British magic circle membership; 
international reach; transactional titan

On chambers-associate.com...
• Get Hired at Links

A legal giant from across the pond with nearly 200 years of history to 
its name; a firm with countless international Links.

“I was primarily targeting firms that had a real global 
presence and Linklaters fit the bill,” a junior began. “It 
wasn’t just overseas offices I was looking for but a real 
international presence outside the US.” With 30 offices 
across the world, Links – one of five traditional elite 
‘magic circle’ firms in the UK – was a sensible choice 
for our source. They and others were attracted by the 
“quality of work, but what really kept me here is the close-
knit community environment in the smaller US bases and 
the level of courtesy shown to everybody here. That’s the 
British culture seeping in.”

“It wasn’t just overseas offices I was look-
ing for but a real international presence 
outside the US.”
Linklaters is some way off its homegrown rivals in the 
US headcount (just over 200 lawyers) and Chambers 
USA rankings stakes, earning only minor accolades for 
finance and antitrust; Chambers Global gives a much 
more impressive report, putting Links at the top table 
worldwide for banking and finance, capital markets, 
corporate/M&A, employee benefits, projects, energy 
and tax. New York is by quite some distance the firm’s 
largest base in the States, but DC associates were keen 
to talk about the growth of their office in the past cou-
ple of years: “When I summered at the firm two years ago, 

we had around 15 staff members overall and now we’re 
a team of around 25 lawyers,” one young associate re-
called.

The Work
After the summer, incoming associates swim through-
out the firm’s ‘pool’ system for their first year. “The de-
partments send in requests for assistance on various pro-
jects and you’re expected to get your feet wet across all 
practice areas,” we heard. “It’s really helpful for getting 
comfortable with different terminology in each practice,” 
one junior swimmer explained. Another feared that put-
ting everyone in a pool resulted in overcrowding and 
“uneven distribution of work. I guess it depends on the in-
dividual, but there tends to be some associates who take 
on more work from their preferred groups, which means 
there isn’t enough left for others to sample.” All in all, our 
interviewees agreed that “the pool will be what you want 
it to be” and the firm is improving its work distribution 
process regularly. After year one, juniors rank their top 
three practice area preferences and the firm sorts them 
into a permanent home. For most, that’s the corporate 
or finance department; other potential destinations 
include dispute resolution, project finance and invest-
ment funds.

“We just jump in on whichever matter 
needs our help.”

Finance is the largest practice in the New York office 
especially: bankruptcy and restructuring, capital mar-
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Get Hired
“Listen and be prepared with questions that demon-
strate you’ve done your homework,” hiring partner 
Doug Tween says. “Come in with energy and enthu-
siasm.” Head to our website for more info on how to 
get into Linklaters.

kets, secured financing and general banking all fall in 
here. New Yorkers often get the chance to work togeth-
er with the São Paulo office advising Latin American 
corporations, financial institutions and even govern-
ments. It may be the biggest chunk of the Big Apple 
pie, but Linklaters’ small overall headcount means even 
the finance team is a tight-knit operation and work as-
signment is fluid. “We just jump in on whichever matter 
needs our help,” juniors said. “They try to give us a mix 
of work and staff us leanly with just a partner and senior 
associate, allowing juniors to get substantive experience.” 
Things only get stricter when the London office requires 
New York involvement on massive cross-border mat-
ters: “If it’s your turn to take on one of those cases then 
you have to stick with it.”

Juniors floating around the banking department tend to 
see more lender-side financings and “manage some of 
the less intensely negotiated documents, assisting with 
comments and taking on a lot of direct contact with op-
posing counsel and clients.” DC leans more toward re-
structuring and insolvency including Chapter 15 bank-
ruptcies (“we’re representing companies in overseas 
jurisdictions, getting access to US courts”), Chapter 11 
security creditor matters and “any types of litigation cas-
es which arise out of bankruptcies.” A source said they 
were more likely to “get their hands dirty with higher-
level stuff on restructurings” than other finance matters. 
“I’m often in the front seat of the operation and I’m dealing 
with client queries from various jurisdictions.”

Finance clients: Bank of America, Vodafone, Barclays. 
Represented British fashion retail business New Look in 
its £1.5 billion-valued Chapter 15 case and advised on the 
scheme of arrangement.

Over in the corporate department, US-centric M&A 
forms a big chunk of the business. “I would say our pri-
mary stream of work comes from clients who are seeking 
to invest in the US, whether that’s initial direct investment 
or their ongoing US operations which involve M&A activ-
ity,” one source suggested. Links being Links, cross-
border transactions are commonplace, as are general 
advisory matters. Deals are allocated on a casual basis; 
one junior highlighted the “positive factors of being part 
of a smaller team. It allows you to get to know one another 
well and allows for more flexibility of staffing.” How so? 
“As juniors, we can discuss amongst ourselves which ar-

eas we need to grow in and the firm can help us work with 
different people to achieve that,” they explained. Typical 
junior associate tasks range from monitoring due dili-
gence and checklists to shaping initial drafts of merger 
and joint venture agreements.

Corporate clients: Montagu Private Equity, Whirlpool 
Corporation, Petrobras. Advised private equity firm PAI 
Partners on its €1.54 billion acquisition of travel catering 
provider Areas.

Career Development
Linklaters assigns a partner or counsel mentor to each 
junior associate, available for quarterly check-ins and 
more regular collaborative working. “I don’t know how 
painful it is for them, but they always walk us through as-
signments to understand concepts and are very patient 
and kind in guiding us,” sources reflected. The firm has 
also introduced career counseling via a third-party pro-
vider. Interviewees described the services as both “cool” 
and “necessary,” having received tips for legal persua-
sive writing and an outline of the fundamental building 
blocks of a sales and purchase agreement. Interest-
ing definition of “cool” there. Linklaters also utilizes 
its global network for training purposes: “In my first 
year I’ve been to London three times for training alone,” 
a source told us. “There’s definitely a focus on associate 
development, they’re not just churning out warm bodies.”

Culture
Far from soulless lawyer factories, Linklaters’ smaller 
US bases “lend themselves to a more familial environ-
ment” according to interviewees. Much of the culture 
has leaked from London across the Atlantic: like the 
UK HQ, New York hosts weekly Thursday socials and 
monthly pizza lunches. The dress code is “sneakers 
and jeans casual” when there aren’t clients around to 
impress and “everyone from associate level to the top 
understands that we’re not just there to be run into the 
ground. It’s nice to hear from managers that our happi-
ness impacts the firm’s success.”

“Comradery and humor pervading 
throughout the office.”

If a small New York office is a recipe for familial cul-
ture, an even smaller DC base understandably leads to 
“comradery and humor pervading throughout the office.” 
There’s not as much of a social scene in the nation’s 
capital – there just haven’t been enough people on the 
ground to build one. “DC is now a real established of-
fice,” we heard, and it has its own summer program. The 
firm’s “hired a few new partners and associates laterally 
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Diversity Partners (%) Associates (%)

Women 16 52
White 74 59
Black/African American 2 5
Hispanic/Latin American 7 6
Asian 12 27
Mixed/Other 5 3
LGBT 5 4

in the past year,” so social happenings may get busier 
in future.

“Everything including pro bono and com-
munity hours is included when it comes to 
calculating bonuses.”

Pro Bono
The firm’s pro bono coordinator sends out emails to no-
tify associates of opportunities on offer, ranging from 
employment and nonprofit corporate matters to work-
ing on visa applications for asylum seekers and child 
custody cases. Although each office has links to local 
organizations, interviewees stressed that Linklaters 
is flexible in “allowing us to bring in our own pro bono 
projects and clients.” There’s a mandatory minimum of 
100 pro bono hours for associates, all of which count as 
billable. “You’d need a very good reason not to meet that 
requirement,” especially given community investment 
projects and non-legal volunteer hours also fit the bill. 
We heard that “the firmhighly encourages associates to 
engage more with the community. I’ve never heard of any-
one being told that they are doing too many hours.” 

Pro bono hours
• For all US offices: 9,614
• Average per US attorney: 72

Hours & Compensation
Though there’s no official billing target, the firm runs a 
‘metric utilization’ scale to track associate hours. Taking 
9:30am as an average start time, juniors estimated that 
most days run until between 6:30 and 8pm. “Everything 
including pro bono and community hours is included when 
it comes to calculating bonuses,” and sources estimated 
that around 10 hours a day on average will set you in 
good stead. There were mixed reports on how strictly 
the firm holds associates to this goal; some felt “that 
differs by practice group.” This was also true of senior 
attorneys’ attitudes to working from home, and while 
there was a consensus that “Linklaters doesn’t have a 
prominent facetime culture,” we heard that agile work-
ing policies are still underutilized by some. “People are 
still getting exhausted and not taking care of themselves,” 
juniors lamented. “I really hope the firm comes around to 
widely publicizing a more flexible policy for all.”

Diversity & Inclusion
“Linklaters does realize that to keep our body running, we 
need our mind to be working,” associates noted. “There 
have definitely been more conversations focused around 
mental health and wellbeing.” The firm provides free 
counseling sessions and online resources in this vein. 
There’s also been change in Links’ approach to diversity: 
the firm has begun to recruit from a wider net of law 
schools and set aside some spots on its summer scheme 
for 1Ls from disadvantaged backgrounds. ‘We’re aware 
that we need to focus on the recruitment and retention 
of minorities,” a junior said. “It’s extremely helpful to see 
people you can relate to in positions of authority.”

“There have definitely been more con-
versations focused around mental health 
and wellbeing.”
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Number of domestic offices: 2

Number of international offices: 28

Worldwide revenue: £1,523.5 million

Partners (US): 43

Associates (US): 161

Contacts

Main recruitment contact: 

Jennifer Katz-Hickman

Hiring partners: Justin Storms and 

Douglas Tween

Diversity partner: Peter Cohen-Millstein

Recruitment details

Entry-level associates starting in 2020: 17

Clerking policy: Yes

Summers joining/anticipated 2020: 28

(1Ls: 2, 2Ls: 26, SEO: 2)

Summers joining/anticipated 2020 split 

by office:  Many of our summers split 

time between two offices

NY: 22, London: 7, Washington: 3, 

Hong Kong: 2, Singapore: 1, Frankfurt: 1

Summer salary 2020:

1Ls: $3,700/week

2Ls: $3,700/week

Split summers offered? No

Can summers spend time in an overseas 

office? Yes

Linklaters
1345 Avenue of the Americas, New York, NY 10105

Tel: 212 903 9000   Fax:  212 903 9100 Twitter: @LinklatersLLP
Email: usrecruit@linklaters.com
Recruitment website: careers.linklaters.com
Linkedin: linklaters

Main areas of work
Antitrust/competition, banking, bankruptcy, restructuring and insolvency, capital mar-
kets, corporate/M&A, dispute resolution, energy and infrastructure/project finance, ex-
ecutive compensation and ERISA, financial regulation, investigations and white collar 
crime, investment funds, structured finance and derivatives, tax

Firm profile
Linklaters has been advising the world’s premier companies, financial institutions and 
governments on their most important and challenging assignments for over 175 years.
With more than 2,600 attorneys based in 30 offices in 20 countries, we deliver an out-
standing service to our clients anywhere in the world. Our US practice in New York and 
Washington, DC, is reinforced by a global network of US lawyers extending across the 
world’s major business and financial centers, including: Frankfurt, Hong Kong, London, 
Madrid, Moscow, Paris, São Paulo, Seoul, Singapore and Tokyo. 
Our team of US-qualified lawyers delivers integrated advice across multiple legal regimes 
and market practices, covering transactional, regulatory, disclosure, compliance, litigation 
and liability management issues globally.

Recruitment
Law Schools attending for OCIs in 2020:
Brooklyn, Columbia, Cornell, Duke, Fordham, George Washington, Georgetown, Har-
vard, Howard, Michigan, NYU, Penn, UVA

Recruitment outside OCIs:
Judicial clerks and student applicants from schools where we do not interview on campus 
are encouraged to apply via our application portal on our website: 
https://careers.linklaters.com

Summer associate profile:
We look for people who can make the most of all we have to offer: those who will work 
hard, learn quickly and take responsibility early. You will need analytical intelligence, a 
high level of attention to detail, creativity, and the people skills required to work well with 
colleagues and clients. It is also important to have a genuine interest in business and the 
financial world, a high level of commercial awareness, and the desire to be part of a global 
network.

Summer program components:
Our summer associates typically rotate through two practice divisions and may have the op-
portunity to spend time in more than one office. Summers are given real responsibility and 
are expected to participate in pro bono work in addition to working on billable matters.
In addition to our dedicated summer associate training program, we also encourage our sum-
mers to attend training sessions offered to associates. Each summer associate is assigned a 
partner and associate mentor and receives two formal appraisals, at the midpoint and at the 
end of the summer.
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Mayer Brown LLP
Largest US office: Chicago

US offices: 8

International offices: 18

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 64

Revenue 2019: $1.48 billion (+6.5%)

Partners made in 2019: 20

Famous for: Chicago heritage; hands-on work for juniors; 
expertise in areas like projects & energy, outsourcing and 
capital markets

On chambers-associate.com...
• Get hired at Mayer Brown

• More on working hours

This Chi-Town go-getter offers an international reach that will suit those 
who are up for a challenge.

VISIT Mayer Brown’s homepage and you’re immediately 
confronted by a triptych of skyscrapers representing 
the world’s key financial centers. The marketing mes-
sage is clear, even without the taglines promoting glob-
al perspectives: MB’s the kind of firm that’s got border-
crossing legal advice down to a tee. It wasn’t lost on 
our junior sources, as one representative interviewee 
recalled when discussing what convinced them to join 
the firm: “I was looking for an international experience, 
and Mayer Brown has an international network. It also has 
a vast Latin America team, and I was looking to work in 
that jurisdiction.” This presence is mostly enabled by an 
association with the Brazilian firm Tauil & Chequer Ad-
vogados, but MB’s legal tendrils evidently spread fur-
ther than the Americas: its 27 bases (including its asso-
ciated offices) also cover locations across Europe, Asia 
and the Middle East. The firm picks up a whole host of 
Chambers Global rankings, with high global-wide nods 
going to its projects & energy, capital markets, con-
struction, immigration and outsourcing work. Outside of 
the US, MB’s expertise in the UK and China pulls in the 
most Chambers Global acclaim.

But many firms are international, right? What clenched 
the deal further for our sources? “It was the opportu-
nity to learn from the best,” one remembered, pointing 

to the “premier group” they now work in. Indeed, MB 
is showered in Chambers USA praise for its home soil 
handling of many a legal matter. On a nationwide scale, 
highlights include appellate law, capital markets, con-
sumer finance regulation, outsourcing, projects, tax 
and transportation work. Its birth state of Illinois is still 
the place where MB performs best, but the firm’s rec-
ognized in various areas across New York, North Caroli-
na, California, Texas and DC. The last two locations have 
experienced growth of late: the former recently ben-
efited from a lateral Locke Lord partner who’s boosted 
MB’s oil and gas practice, while in the latter the hire of 
a white-collar Paul Hastings partner has augmented 
the firm’s strategy to develop its practice in this area 
in recent years. As we know, there’s more to life than 
mere prestige: culture’s just as important, and for our 
interviewees, MB was a place that combined the best of 
both worlds. “It’s competitive but collegial,” one summa-
rized, while another highlighted the chance for “a good 
experience where you also feel challenged.”

The Work  
The juniors on our list were fairly evenly spread across 
MB’s corporate, litigation and finance practices. Loca-
tion-wise, a large portion were based in the Chicago 
HQ and New York offices, but there were also juniors 
in Charlotte, Houston, LA, Palo Alto and DC. During the 
summer, “newcomers choose if they’d rather be transac-
tional or litigation-focused” and generally receive work 
from three preferred practice areas.   Once at the firm 
full-time, work assignment can vary between practices. 
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Get Hired
OCI applicants are who’ll be interviewing them 
ahead of the interview – and it may be school 
alumni. If you end up interviewing with Mayer Brown, 
take the time to read up on the lawyers you’ll be 
meeting. Find more tips about getting hired at the 
firm on our website.

For instance, a litigator told us that “in the beginning 
people are farmed out to different projects, but after a 
while associates build up a reputation with certain part-
ners, who take them under their wing.” In corporate, an 
“open-market system” has traditionally been in place, 
but “a more structured program” has been implemented 
of late: “There’s an online scheduling system so you can 
indicate your availability and whether you have specific 
interests or different types of deals that you’d like to work 
on.”

Junior litigators work on anything that falls under the 
practice’s umbrella: “You become more specialized 
around your sixth year. Each partner in litigation has their 
own specialty and newbies work with them all.” LA sourc-
es had encountered a fair amount of labor and employ-
ment work, whereas those in New York had taken on 
quite a lot of white-collar cases. Across the board litiga-
tors reported getting substantive assignments: “You get 
responsibility quickly as a junior associate – matters are 
leanly staffed US-wide.” As one litigator lamb detailed: 
“I’ve interacted with clients and the opposing counsel, 
presented in depositions, helped draft pitches, attended 
hearings, and written briefs, dispositive motions and mo-
tions to compel.” Plenty of client contact is up for grabs 
“if you prove you are responsible and dependable.”

Litigation clients: Spotify, Facebook and HSBC. Repre-
sented Facebook throughout two putative class actions 
involving claims that the company violated an Illinois pri-
vacy law by using facial recognition technology as part 
of its ‘tag suggestions’ feature.  

MB’s corporate attorneys are split between four sub-
groups: M&A, capital markets, fund formation and tech-
nology transactions. As one New Yorker explained, “the 
first two years are open, but then you end up picking a 
specialty.” Newbies largely spoke of “signing checklists, 
organizing schedules, taking notes on calls, fixing pres-
entations and doing due diligence.” Once in the second 
year, however, some had graduated to “running transac-
tions and taking a more in-depth role.” On the M&A side, 
a junior told us that they’d “worked directly alongside 
the partner on a solar development project – I drafted the 
agreements and was the point of contact for the counter-
party.” Regarding fund formation matters, an associate 
noted: “We do a lot of fund formation for high net worth 
individuals – we typically work for mid-sized sponsors 
such as private equity firms, hedge funds or other inves-
tors.” Technology & transaction newbies explained that 
“a lot of what we do is outsourcing tech - we’ll draft all the 
contracts and underlying appendices that make the deal 
happen.” There were no complaints about lack of client 
contact here either, with this source beaming: “I’m usu-
ally the lead person on client calls.”

Corporate clients: The Dow Chemical Company, Cana-
dian Imperial Bank of Commerce, Yum! Brands. Repre-
sented Nestlé during its $7.15 billion global alliance deal 
with Starbucks.  

Pro Bono 
In the US, MB is a signatory of the Pro Bono Institute’s 
‘Law Firm Pro Bono Challenge’ – the challenge commits 
firms to devote 3% of total billable time to pro bono 
work. “The firm is accommodating,”associates generally 
felt, with one saying that PB is “very encouraged” and 
another noting that “they are more than happy to ap-
prove any expenses on the cases.” MB grants associates 
200 hours of pro bono work toward billable credit; the 
first 100 is guaranteed, but beyond that hours need to 
be approved by a practice leader, a junior clarified. For-
tunately, we heard that “people are always allowed extra 
hours.” All pro bono hours count toward ‘good stand-
ing’. Matters are distributed by the pro bono director via 
email, and associates volunteer if they have the time.  

“Given the current political climate, we do a lot of im-
migration work,” a Houstonian told us. On immigration 
matters, we heard of juniors playing “a very active role 
– I went to the immigration court, wrote all the briefs and 
interviewed the client.” Another source explained how 
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Diversity Partners (%) Associates (%)

Women 22 45
White 87 64
Black/African American 1 6
Hispanic/Latin American 4 6
Asian 4 16
Mixed/Other 4 8
LGBT 2 7

these cases can often involve assisting “a minor from 
overseas if their parents are abusive or have died – we then 
work to give them ‘Special Immigrant Juvenile Status.’” 
Beyond immigration, MB attorneys devote their time to 
matters spanning education, death penalty, adoptions, 
indigent criminal defense, and anti-poverty causes. 

Pro bono hours
• For all attorneys across all US offices: 52,970
• Average per US attorney: 58

Career Development  
“It’s not about the training programs, what it comes down 
to is: do you have partners who are invested in building 
associates up? Here, we do,” a source revealed, mirror-
ing other positive feedback we’d received. The Chica-
go office houses the career development team, which 
devises and circulates webinars that “give guidance on 
best practices and how to market yourself. The team also 
visits each office and has discussions with associates on 
business planning and time management.” Beyond this 
team, a source commented that the “partners are very 
thoughtful in that they ensure associates get good prac-
tice and strong training development programs.” Another 
agreed and added that “partners do a good job of both 
throwing you in at the deep end and holding your hand 
while you’re there.” For first-years, MB puts on lunch 
seminars that provide an overview of what work life will 
be like for newbies, discussing the likes of ethics and 
professionalism in the process. In addition, MB has an 
internal associate panel of fourth to sixth-years, which 
educates lower years on making the transition from jun-
ior to mid-level associate: “The panel teaches you how 
to go from being the task-orientated person on matters 
to being more managerial.” Practice area-wise, corporate 
associates spoke of having educational lunches every 
few weeks: “One of us takes a topic –  such as service level 
agreements  –  and presents to the group.”

“Partners do a good job of both throwing 
you in at the deep end and holding your 
hand while you’re there.” 

The path to partnership is somewhat of a black box for 
attorneys, with many communicating that there could 
be more transparency over what is required. The firm is 
reportedly trying to resolve this issue: in recent discus-
sions at a town hall meeting in New York, “there was talk 
about adding information to the associates’ annual review 
to indicate where they stand within the path to partner-
ship,” a source disclosed.  

Hours & Compensation  
Billable hours: 2,000 target

In most offices, juniors must hit a minimum of 1,900 cli-
ent billable hours and complete 100 additional ‘client 
equivalent’ hours (in the form of pro bono or other activi-
ties, like participation in “thought leadership” initiatives) 
to qualify for a bonus. Bonuses increase in 100-hour 
increments up until 2,300 hours, and additional hours 
can consist of both client billable and client equivalent 
work. The New York program differs slightly to be more 
in line with the local market. Some said that “they’d had 
no difficulties” reaching bonus eligibility, while others 
were quite resigned: “I don’t think I’m going to hit it...” 
Differences in practice area and location can impact as-
sociates’ ability to reach the target. With or without the 
bonus, attorneys alike delighted over their salary: “We 
get a great salary and have much better schedules and 
autonomy than other BigLaw firms.”

Diversity & Inclusion 
“The representation of women is great at Mayer Brown – 
ethnic minorities are a work in progress,” was a common 
refrain from interviewees. Smaller offices were said to 
be particularly lacking in diversity due to their dimen-
sions: “Chicago is the hub – it’s much more diverse.” Yet 
we heard the LA office is also doing its bit to increase 
representation: “Associates are now able to go to certain 
events to scout potential associates and have an input on 
who comes back to interview.”  MB maintains women’s 
initiatives, affinity groups, and a diversity advisory com-
mittee. The latter works on the US Diversity Scholars 
Program: the program provides (annually) four scholar-
ships worth $25,000 each to academically strong law 
students. A source told us of the firm’s plans for 2020: 
“Next year, the summer associate program will be 50% 
diverse.” The firm also hosts a diversity retreat program 
(recently held in Chicago): “Outside consultants do ex-
ercises with the group on topics like unconscious bias – 
it brings us all together.” Mental health training is also 
available to attorneys: “Throughout the training we talk 
about suicide prevention, alcoholism and steps you can 
take to elevate stress.”
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Culture  
One Houston-based source was quick to pick up on 
MB’s ‘one firm culture’ and commented that “in my ex-
perience, cross-office matters and working together has 
been pretty seamless – I’ve worked with all offices.” How-
ever, there are still differences between locations, as 
our interviewees made clear. Chicago was said to be 
both “more formal” and “more dynamic” than other loca-
tions, due to its size and status: “It has more events, more 
diversity and pro bono initiatives, but it’s also more struc-
tured; in Chicago it’s more difficult to work one-on-one 
with a partner because there are more senior attorneys, so 
the traditional workflow is followed.” This was viewed as 
less of an issue in smaller offices like Houston, where 
“everybody knows each other – it’s collaborative and re-
laxed in that while you certainly have to do your job, no 
one is monitoring you.” LA is equally “tight-knit” with 
partner/associate relations described as “not too formal; 
it’s a welcoming and inclusive space, and at 3pm every 
day a group of us get coffee and talk about our days.” In 
New York, meanwhile, “it’s a culture of ‘do your work but 
live your life.’”

“They want associates who aren’t neces-
sarily robotic!”

As for the summer associates, the firm puts on an array 
of events to attract potential attorneys: “We go to base-
ball games, sushi restaurants etc... It’s good fun.” When it 
comes to recruitment time, MB concentrates on retain-
ing its culture: “In particular, they pick people who have 
emotional intelligence – they are looking for associates 
who are warm and personable. They want associates who 
aren’t necessarily robotic!”

Strategy & Future  
Managing partner Jeremy Clay gives us the legal low-
down on the firm: “2019 was a year of winning clients in 
the marketplace. We saw significant growth in the corpo-
rate and private equity departments – our corporate group 
in New York more than doubled in size in the previous 
year, increasing from 30 to 63 lawyers.” 

Clay notes that MB’s lawyers are developing to become 
well-rounded “hybrids rather than specialists. Clients 
look to buy legal services from firms that have a cross-
practice industry focus. Firms have got to develop lawyers 
who understand industries or sectors like technology and 
energy – it’s not enough to just know about the law.” With 
the current politics surrounding technology, data priva-
cy is an increasing concern for MB’s clients: “We are fo-
cusing on the tech industry – for example, all of our clients 
are facing many challenges in data privacy; this area has 
been strong in Europe but is also a global story.”
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Number of domestic offices: 8

Number of international offices: 18

Worldwide revenue: $1.389 billion

Partners (US): 422

Counsel (US): 93

Associates (US): 425

Contacts

Main recruitment contacts:

See www.mayerbrown.com/careers for 

office specific contacts

Hiring partner: J Bradley (Brad) Keck

Diversity officer: Jeremiah DeBerry, 

Partner Diversity & Inclusion

Recruitment details

Entry-level associates starting in 2020: 50

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 9, 2Ls: 43, 3Ls: 0, Pre-Clerks: 0

Summers joining/anticipated 2020 split 

by office: Palo Alto: 5, New York: 15, 

Washington DC: 5, Houston: 4, 

Charlotte: 5, Chicago:14, Los Angeles: 4

Summer salary 2020:

1Ls: $3,654/week

2Ls: $3,654/week

Post 3Ls: $3,654/week

Split summers offered? Case by case, 

office by office basis

Can summers spend time in an overseas 

office? Atypical

Mayer Brown LLP
71 South Wacker Driver, Chicago, IL 60606

Tel: 312 782 0600   Fax: 312 701 7711
Recruitment website: www.mayerbrown.com/careers
Linkedin: mayer-brown

Firm profile
Mayer Brown is a leading global law firm with offices in 26 cities across the Americas, Asia 
and Europe. The firm’s presence in the world’s key business and legal centers enables it to 
offer clients access to local market knowledge and depth combined with a global reach. 
The firm’s practice areas include: banking and finance; corporate and securities; litigation 
and dispute resolution; antitrust and competition; US Supreme Court and appellate mat-
ters; employment and benefits; environmental; financial services regulatory and enforce-
ment; government and global trade; intellectual property; real estate; tax; restructuring, 
bankruptcy and insolvency; and private clients, trusts, and estates.

Recruitment
Law Schools attending for OCIs in 2020:
Berkeley, Chicago, Columbia, Fordham, Georgetown, Harvard, Houston, Howard, Illi-
nois, Loyola, Michigan, North Carolina, NYU, Northwestern, Penn, Stanford, Texas, Vir-
ginia, Yale.

Summer associate profile:
Mayer Brown seeks to hire associates of exceptional promise from a variety of back-
grounds. Because Mayer Brown seeks to hire associates with the potential to become part-
ners at the firm, its hiring standards are rigorous. Above all, Mayer Brown is interested in 
candidates who share the firm’s dedication to providing high-quality legal services and 
who have demonstrated superior academic ability and personal achievement.

Summer program components: 
Summer Associates at Mayer Brown are not assigned to practice areas and there is no 
formal rotation between groups. The firm’s goal is to expose summer associates to as many 
practices areas and attorneys as possible during the program. Each summer associate is 
assigned at least two attorney mentors and receives written reviews on every assignment. 
Each summer associate will attend development meetings with partners at mid-summer 
and at the end of summer.
For more information please visit: www.mayerbrownfutures.com/americas/
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McDermott Will & Emery LLP
Largest US office: Chicago

US offices: 12 

International offices: 8

First-year salary: $190,000

Billable hours: 2,000 requirement

Summers 2020: 47

Revenue 2019: $1.17 billion (+11%)

Partners made in 2020: 35

Famous for: private wealth and healthcare expertise; 
keeping their people happy

On chambers-associate.com...
• Get Hired at McDermott

• Interview with chairman Ira Coleman

Food and beverages. Healthcare. Private equity. If you don’t think those 
three things fit together, the folks at McDermott have got news for you.

SOME firms attract junior talent with one key selling 
point, a fish hook dangling into the OCI pond. Others 
have more than one selling point to lure their future 
juniors in – and if our interviews are anything to go by, 
McDermott has more hooks than a pirate convention. 
Some saw the appeal of its corporate practice, appreci-
ating the “mid-market private equity focus, which I liked 
because the deal teams are smaller and so you get a lot 
of experience working directly with senior attorneys.” For 
others, the call of the healthcare practice was irresist-
ible: “Any time you Google ‘health law firms’, McDermott 
is one of the first to come up.” A few just wanted to see 
more of the “personable and friendly people, I got a really 
good vibe from the ones who interviewed me.” 

This Windy City native has a cyclone’s worth of Cham-
bers USA rankings in practice areas like food & bever-
ages, healthcare, labor & employment, white-collar 
litigation, tax and IP. And globally, McDermott has 
made something of a name for itself among high net-
worth individuals. McDermott ain’t just a Chicago story 
–  Boston, DC, Dallas, Los Angeles, Miami, New York, 
San Francisco and Silicon Valley all recruit juniors who 
can “rather frequently work across offices – you’re able 
to draw on expertise from all over the firm.” Strategy & 
Future

“Our chairman is very enthusiastic about trying new 
things – he’s open to new suggestions and implementing 
new programs.” We caught up with McDermott’s chair, 
Ira Coleman, to find out what might be coming down the 
pipeline: you’ll find insight from our chat in the Bonus 
Features of our website.

The Work
Around a third of McDermott’s juniors can be found in 
corporate advisory; another third splits 50/50 between 
litigation and health; and the final chunk spans em-
ployment, IP, private client and regulatory. Most of the 
groups operate a free market work assignment system, 
coupled to a “survey every week about who has time and 
availability. It’s still free market in the sense that once you 
develop relationships with partners, they keep coming 
back to you.” Some juniors noted that “it can sometimes 
be difficult to manage expectations from partners who 
don’t know what your workload looks like,” though they 
appreciated having “more control over the type of work 
you get.”

Corporate advisory covers mid-market private equity, 
larger M&A deals, finance work, corporate dealmak-
ing for private clients, securities and capital markets; 
juniors had seen “a bit of everything” in their first few 
years at MWE. Chicago sources flagged that “even on 
the M&A side, private equity and healthcare deals are a 
specialty at the firm. There’s a lot of healthcare-related 
transactional work.” Healthcare is a focus across all of 
McDermott’s offices, though New York leans more to-
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Get Hired
“Most of the questions at OCI are broad-based and 
focus on getting to know the candidate and their in-
terest in McDermott.” Find out more on our website.

ward private equity than elsewhere. “A lot of smaller 
private equity firms don’t have robust in-house legal 
departments,”so juniors get to manage “miscellaneous 
corporate work” alongside the due diligence process 
and typical ancillary document drafting. The luckiest 
also got to “help draft main deal documents like merger, 
stock and membership interest purchase agreements.” 
McDermott’s finance practice is primarily borrower-side 
“in connection with the private equity transactions that 
the M&A group handles”– juniors were “responsible for 
negotiating the security agreement and dealing with loan 
collateral” among other tasks. This mix left interviewees 
“sufficiently challenged, but not overwhelmed – it’s that 
sweet spot you want to be in.”

“There’s a good mix of both regulatory 
and transactional work.” 

Transactional clients: Peak Rock Capital, BioTek Instru-
ments, RiverGlade. Acted for private equity firm HIG in 
the $600 million acquisition of Lipari Foods. 

Health is one of McDermott’s trademark practices – an 
associate described their team as “corporate attorneys 
for healthcare entities. There’s a good mix of both regu-
latory and transactional work.” The DC office is, unsur-
prisingly, a regulatory hub; sources found themselves 
“advising clients, which tend to be pharma and medical 
device companies, when they want to get a product ap-
proved or if they want to see how the FDA would regulate 
a certain product.” Over in Chicago, sources noticed an 
uptick in digital health clients and telehealth work – this 
mega-modern area of law is a “major driver of business” 
in healthcare alongside the booming private equity 
market. “There’s also health privacy and security, where 

we advise clients on patient confidentiality. We’re work-
ing with industry experts in each of these areas.” Tasks 
often involved reviewing contracts and licenses, as well 
as drafting documents like consent forms. Sources 
had also “drafted and revised compliance policies from 
scratch,” as well as purchase and employment agree-
ments on deals. Research is another staple for juniors; 
in DC they’ve “started to get more involved in cannabis 
law, learning about the regulations at state and federal 
levels.”

Health clients: OMERS Private Equity, Goldman Sachs, 
University of Michigan Health System. Advised Covera 
Health on the development of its Radiology Centers of 
Excellence Program and collaboration with Walmart. 

Commercial litigation is the core diet for ‘trial’ juniors, 
but white-collar investigations and healthcare disputes 
also play a role. New York is primarily corporate and 
commercial-focused with a fair range of clients, while 
offices like Chicago and Boston do more health-relat-
ed disputes. “We also have accounting liability groups 
in New York,” a litigator added; this was bolstered by 
lateral hires from DLA Piper in 2018. Trial attorneys we 
spoke to had also dabbled in contract disputes, class 
actions, bankruptcy and insurance litigation. Junior 
tasks include “standard legal research and document 
review” but sources were also able to “write first drafts 
of briefs at both trial and appellate level.” There’s also a 
fair amount of client contact on offer, most commonly 
“when the client has an issue pre-litigation. As the junior 
on the case I’ll do all the research and write the memo 
outlining potential risk while predicting how a particular 
dispute could be resolved.”

Litigation clients: ExxonMobil, Florida Blue, National 
Football League. Represented Motorola Mobility in more 
than 60 cases in which plaintiffs claimed that wireless 
telephones caused their brain tumors. 

Career Development
Juniors across McDermott’s practices were pleased 
with the formal training provided: “They usually offer 
two or three sessions a week. They’re about an hour long 
and include lunch.” Larger firmwide trainings take place 
within departments – the health group “flew all the as-
sociates out to DC for a few days of health law training,” 
whereas the corporate department gathered in Chicago 
for “a two-day, all-encompassing training program where 
we got the opportunity to draft various documents and 
practice negotiations, which wouldn’t typically happen 
at this stage of our careers.” Away from the formal pro-
grams, juniors were happy to see “some partners go out 
of their way to give you feedback – they show you what 
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Diversity Partners (%) Associates (%)

Women 31 47
White 87 73
Black/African American 2 6
Hispanic/Latin American 4 6
Asian 7 10
Mixed/Other 2 5
LGBT 3 3

they’ve changed and what you did well and are willing to 
sit down and talk things through.”

“There’s reassurance from senior attor-
neys that they would hope partnership is 
everyone’s goal.” 
Sources reckoned the path to partnership is “pretty well 
defined” at MWE: “My understanding is that it’s around 
the sixth year that you begin going through the partner-
ship process. People are happy to talk to you about it as 
you get closer to that point.” Juniors were also encour-
aged to see “partners who started here as summer as-
sociates and have stuck with the firm long-term. There’s 
reassurance from senior attorneys that they would hope 
partnership is everyone’s goal.”

Culture, Diversity & Inclusion
Future opportunity is but one ingredient for employ-
ee happiness – McDermott’s wellbeing committeeis 
charged with looking after the others. “One of the direc-
tors in management is focused on employee happiness,” 
we heard. “The firm circulates a survey once a month or 
so, and you rate how happy you are in your role.” Help-
ing the committee out, “associates all check in on each 
other to make sure everyone is okay. Just last week we 
had a senior associate who really needed a break and we 
strongly encouraged him to take the week off and not 
check his emails – we said we’d cover for him because his 
health is more important.” The firm also hosted a world-
wide associates retreat in Colorado Springs which puts 
an emphasis on wellness. All this convinced our junior 
sources that “there’s a focus on quality of life at McDer-
mott, which I appreciate.” Of course, being BigLaw, it’s 
not all fun and games: “All lawyers know it’s a high-stress 
job, but it’s valuable to have people who make you feel 
you’re always part of the team even early on.”

“Even the chairman said that one of the 
biggest priorities at the firm is becoming 
more diverse.” 
Interviewees were encouraged to see that “the firm 
is heavily invested in and actively working on” diversity 

and inclusion, especially among the top brass: “Even 
the chairman said that one of the biggest priorities at the 
firm is becoming more diverse.” Across offices and prac-
tices, sources reckoned McDermott is “pretty balanced 
in terms of men and women – there are also a good num-
ber of female attorneys in partnership and management 
roles.” Although incoming classes have become notice-
ably more diverse, sources pointed out that “attrition is 
inevitable and lateral hiring could do better on diversity.” 
The firm holds a diversity summit every year in its Chi-
cago HQ where “the aim is to have an open and frank 
discussion about diversity and what can be done to im-
prove it,” welcoming diverse attorneys from across the 
firm. MWE has “training specific to diversity and inclu-
sion,” plus market-standard affinity groups and diversity 
committees.

Hours & Compensation
Billable hours: 2,000 requirement

Though bonus eligibility begins at 2,000 hours, 100 of 
those can come from pro bono; 75 hours from profes-
sional development (this includes training plus ‘tag-
along hours’ – “if the client is more sensitive about how 
many people they’re billed for, but the matter is a good 
learning experience, you can use those hours with partner 
approval”); and even 25 hours dedicated to mindfulness. 
“You can use that time to do yoga or practice meditation, 
and the firm sometimes has speakers come in who explain 
how to incorporate mindfulness into your practice.” With 
all those hours counted, associates found the 2,000 
goal to be “very achievable” and particularly appreci-
ated the ability to bill mindfulness time. 

“A lot of people seem to get above market 
compensation.” 

On most days, Chicago juniors we interviewed arrived 
at the office bright and early between 8:30 and 9am; 
New York interviewees were more likely to get in at 
around 9:30 or 10am. Wherever they worked from, most 
McDermott sources usually got to leave the office by 
7:30pm before “working for a couple of hours at home 
in the evening.” One interviewee estimated they worked 
“about ten to 11 hours a day, though not all of that would 
be billable.” Weighing it all up, juniors agreed that “at 
times it can be difficult to balance your personal life with 
your work commitments, but there are months where the 
balance is better. You have to adapt.” There was also a 
consensus, thankfully, that associates are well com-
pensated for their efforts and “McDermott’s bonus sys-
tem is moderately transparent. If you hit your hours, you 
get the market bonus, then anything beyond that is more 
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discretionary; a lot of people seem to get above market 
compensation.”

 Pro Bono 
 Happy to count 100 hours of pro bono toward their 
2,000-hour target, associates clarifi ed that all hours 
count as billable once they’ve surpassed their goal. 
Some reckoned  “there aren’t as many pro bono oppor-
tunities on the transactional side; the pro bono practice 
skews toward litigation.”  That said, juniors noted that 
“the fi rm encourages you to fi nd your own pro bono 
project if you want, as long as you can enlist a partner 
to help.”  McDermott works with organizations such as 
LGBTQ campaign group Freedom for All Americans, 
Lawyers for Children America, and the Lockhart Cem-
etery Association, which maintains a neglected historic 
African-American cemetery.  

 There was some variation by offi ce:  Chicago  juniors 
worked with health law organizations on  “research try-
ing to fi gure out how certain benefi ts are classifi ed with 
health insurance companies.”  In  DC , juniors assisted Hu-
man Rights First on immigration and asylum matters; 
New York  sources worked with LGBTQ+ rights groups 
to challenge archaic concepts like conversion therapy.  

 Pro bono hours 
•  For all US offi ces: 46,10 
•  Average per US attorney: 93 
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Head Office: Chicago, IL

Number of domestic offices: 13

Number of international offices: 7

(plus a strategic alliance in Shanghai)

Worldwide revenue: $1,172,113,892

Partners (US): 473

Associates (US): 290

Contacts

Main recruitment contact: Erika Gardiner, 

Senior Legal Recruiting Manager

(egardiner@mwe.com)

Hiring partners: Allison Wilkerson, 

Lisa Schmitz Mazur

Diversity officer: Anthony Upshaw, 

Global Head of Diversity & Inclusion

Recruitment details

Entry-level associates starting in 2020: 34

Clerking policy: Yes

Summers joining/anticipated 2020: 45

(1Ls: 4, 2Ls: 41)

Summers joining/anticipated 2020 split 

by office: Boston: 2, Chicago: 13, 

Los Angeles: 6, Miami: 5, 

New York: 6, San Francisco: 3;

Washington, DC: 10

Summer salary 2020:

1Ls: $ 3,653/week

2Ls: $ 3,653/week

Split summers offered? Case-by-case

Can summers spend time in an overseas 

office? No

McDermott Will & Emery LLP
444 West Lake Street, Suite 4000, Chicago, IL 60606-0029

Tel: 312 372 2000   Fax: 312 984 7700 Facebook: 
Recruitment website: www.mwe.com/en/careers/unitedstates McDermottWillandEmery
Linkedin: mcdermott-will-&-emery

Main areas of work
Antitrust and competition, corporate, employee benefits, employment, energy, financial 
institutions, government strategies, health, intellectual property, private client, state and 
local tax, trial, US and international tax, white collar and securities defense.

Firm profile
McDermott Will & Emery is an integrated, international law firm with recognized 
strength in tax, private equity, mergers and acquisitions, health care, high-stakes litigation 
and many other key areas of transactional and regulatory law. We emphasize and foster 
long-term, industry-focused client relationships with multinational companies, rising 
entrepreneurial firms, investors and capital providers and many of the world’s wealthiest 
families and individuals. In word and deed, we value integrity, efficiency, diversity, pro 
bono and community service.

Recruitment
Law Schools attending for OCIs in 2020:
Boston College, Boston University, Columbia, Duke, George Washington. Georgetown 
University, Harvard, Michigan, Northwestern, Notre Dame, NYU, Stanford, University 
of California (Los Angeles, Berkeley), University of Chicago, University of Florida, 
University of Miami, University of Pennsylvania, University of Southern California, 
University of Texas, University of Virginia, Vanderbilt, Yale.

Recruitment outside OCIs:
We attend several diversity and IP focused job fairs outside of OCI programs at law 
schools. We also accept write-in applications.

Summer associate profile: 
McDermott strives to hire well-rounded candidates who maintain a balance of academic, 
as well as personal and professional successes. The ideal summer associate candidate is 
someone who possesses the drive to tackle new challenges and embrace new experiences, 
takes an active approach to building relationships with attorneys and staff, has a collegial 
attitude and acts with integrity.

Summer program components:
Our program offers summer associates a realistic introduction to the practice of law and 
day-to-day life as a McDermott associate. The summer associate program provides mean-
ingful responsibility and feedback that is consistent with a junior associate experience. 
Summer associates are given the opportunity to accept assignments with many of our 
practice groups during the summer. This allows summers to experience the type of work 
they are interested in first-hand and ultimately steer them toward the type of work they 
enjoy. Our conservative hiring approach allows students to access a number of substan-
tive assignments and matters. Summer associates receive formal feedback during mid-
summer evaluation and final review in addition to information feedback over the course 
of the summer. Each summer associate is assigned an associate and partner level mentor 
to provide guidance throughout the summer, explain firm policies, address any questions 
or concerns and to assist in the transition from law school to life in a law firm. 
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Milbank LLP
Largest US office: New York

US offices: 3

International offices: 9

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 63

Revenue 2019: $1.07 billion (+3.9%)

Partners made in 2020: 6

Famous for: projects, transportation and bankruptcy 
expertise; leading the market on salaries in 2018

On chambers-associate.com...
• Get Hired: how to approach interviews

• Interview with chairman Scott Edelman

• Becoming a project finance lawyer – the view from 

Milbank

Associates can bank on this New York institution for big money work 
and bonuses with no billable hours targets.

IT’S hard to get around talking dollar when it comes to 
Milbank – they’ve got ‘bank’ in their name, for a start. 
Then there’s the news that the firm broke the $1 billion 
revenue ceiling in 2018 after nine consecutive years of 
growth; and the small matter of getting one over on Cra-
vath by leading the market in first-year associate salary 
increases in 2018. “We always used to follow, so it feels 
good to know the firm is now in a position to lead,” associ-
ates declared. New York remains the center of the firm’s 
international operation, and Milbank made another big 
statement with its recent office move to the shiny Hud-
son Yards development. We got a tour round the new 
offices and found them delightful in every respect, in 
particular the views from the bar terrace. Most US jun-
iors work there; around 10% are in LA and another 5% 
can be found in DC.

One of the firm’s greatest strengths is its projects work 
– Chambers USA recognizes this with four top nation-
wide rankings for the practice. The firm also earns top 
plaudits for aviation finance across the US and for 
bankruptcy and restructuring in New York. Many of our 
associate sources milled to Milbank with these special-
isms in mind, though others were sold on the firm hav-

ing got on so well with senior attorneys during recruit-
ment season. “We’d all probably rather be on a beach, but 
if you want BigLaw you couldn’t ask for a better place to 
do it,” one proposed.

The Work
Around a third of new arrivals to Milbank join litigation; 
projects, energy and infrastructure is the second most 
popular practice group. The rest head into a smaller 
team like alternative investments, corporate or real es-
tate. Most associates fill out a W.A.R. – this isn’t an over-
view of recent triumphs on the battlefield, but a Weekly 
Activity Report which outlines how many hours you 
expect to bill in the upcoming week. Associates send 
these to the firm’s staffing coordinator, who dishes out 
work according to people’s capacity while considering 
“any types of matters we’re interested in.” That’s not true 
of all groups and “sometimes the process is as informal 
as a more senior associate reaching out to ask if you have 
time.” Interviewees pointed out that “it would be difficult 
to say no to a partner if they approached you directly; it’s 
easier having a neutral party involved.”

New arrivals on the transactional side of the firm rotate 
through three out of seven business-based groups, 
spending four months in each before settling into one. 
Sources in projects had focused on Latin American-
centric work involving pipeline financing and renewa-
bles infrastructure. “I expected to do a lot of menial tasks 
in the first couple of years, but my work is substantive 
and a lot more-client facing than I imagined,” a source 
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Get Hired
“A classic Milbank person is someone who’s really 
smart... someone that brings something different to 
the table,” insiders suggested. For more tips, check 
out the Bonus Features of Milbank’s online profile.

divulged. Negotiating with insurance consultants is one 
such substantive role; associates are also responsible 
for updating deal checklists. New York often joins forc-
es with the London and LA offices, and there’s a lot of 
crossover with the DC sanctions team.

Projects clients:  MUFG Bank,  Crédit Agricole, Société 
Générale. Represented the lenders in financing the ex-
pansion of the $2.5 billion Quebrada Blanca copper mine 
in Chile.

‘Alternative investments’ doesn’t mean funding indie 
rock bands – the group handles securities and works 
closely with the tax department. That makes for a pret-
ty admin-heavy associate experience, and interviewees 
were mostly preparing ancillary documents “while the 
seniors put together the core agreements.” That said, cli-
ent contact is common especially come closing time: 
“There’s more independence because it’s about making 
judgment calls.” Los Angeles-based corporate newbies 
usually work directly with a partner, which means “ba-
sically doing everything” from finding precedent cases 
to updating drafts. Associates there are more likely to 
see a mix of restructuring, M&A and setting up funds, 
but can end up with competing deadlines if they’re not 
careful.

“The substantive work gets pushed down 
to juniors, which is really cool.”

Bankruptcy cases are an important chunk of the liti-
gious practice: “We tend to be in the middle of Chapter 
11 disputes with a lot at stake and our matters often end 
up in the Wall Street Journal.” Valuation disputes are 
common in DC; these cases involve “experts arguing 
over the value of companies, which can get very technical 
and slightly boring,” but they often have an international 

dimension. Interviewees who’d worked on bankruptcy 
disputes and SEC investigations were well-versed in 
drafting motions, statements and letters to opposing 
counsel: “You get to try different types of cases and enjoy 
multiple flavors of litigation. The substantive work gets 
pushed down to juniors, which is really cool.” White-collar 
litigation is big business in New York, and both there 
and in Los Angeles there’s an abundance of commercial 
litigation to get stuck into. Cases require a fair amount 
of document review, “which no one really likes, but some-
times it’s enjoyable to do because even if it’s super tedi-
ous it’s not mentally taxing.”

Litigation clients: Lincoln National, Morgan Stanley, 
Goldman Sachs.  Acted for SeaWorld in investigations 
concerning its statements about the impact of the 
‘Blackfish’ documentary on its business. 

Hours & Compensation
In lieu of a formal billing target, Milbank expect asso-
ciates to operate at ‘100% utilization.’ That sounds like 
a phrase from a robot instruction manual to us, but in-
siders explained that the firm reviews weekly reports 
and grades your ‘utilization’; they also suggested that 
“no one breathes down your neck if you’re not billing 40 
hours a week. I honestly don’t track my hours closely.” 
New Yorkers are expected to be in the office from 10am 
to 6pm but are otherwise free to work from home: “It’s 
totally acceptable to head out earlier then log on again in 
the evening.” Traffic in Los Angeles and “people caring 
about getting home in daylight” has encouraged a more 
flexible approach in that office. Interviewees who ar-
rived at the firm worried about burnout were relieved to 
“have not been worked to the bone at all.” Busy periods 
can call for 12-hour days and midnight finishes, but “no-
body is unreasonable about time. Everyone understands 
there are only 24 hours in the day.”

“Everyone understands there are only 24 
hours in a day.”

Associates automatically get a lockstep bonus. “I never 
know what’s coming in my workload, so it’s good to know 
I won’t miss out on a bonus because of something outside 
my control,” a source noted. Another pointed out that 
the system prevents “hoarding work,” while DC insiders 
highlighted that with only just over 30 people in the of-
fice “everybody will quickly realize if someone isn’t pull-
ing their weight.” Removing the stress of hitting a target 
was a big weight off the shoulders of many: “There’s no 
need to compete for specific work or a partner’s time so 
it’s a friendly atmosphere where everyone is willing to 
help each other out.”

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Energy & Natural 
Resources

Litigation

Projects

Real Estate

Securities

Tax

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 14.2 46.1
White 84.2 71.8
Black/African American 2.5 3.1
Hispanic/Latin American 7.5 9.7
Asian 4.2 12.2
Mixed/Other 1.6 3.2
LGBT 1.7 7.5

Culture
This “friendly atmosphere” was a common talking point 
among our interviewees. “The culture is my favorite thing 
about Milbank,” one declared. “I really love the people I 
work with and that makes the whole job a lot better.” 
Diving headfirst into metaphor, a DC-based junior de-
scribed their office as “an oasis in the desert” of BigLaw. 
What sets it apart? Colleagues pointed out that the 
smaller headcount means there’s a “much more intimate 
feel” and it stops people getting “lost in the shuffle.” 
This also means you can develop relationships with at-
torneys at all levels quickly and as a result “get really 
sophisticated and challenging work.” Even in their larger 
office, New York insiders had good reports too: “There’s 
more action and running about here than in DC, but we’re 
go-to-each-other’s-weddings level friends and that in-
cludes some partners.” There’s more of a Cali cool feel 
in Los Angeles; “it’s pretty casual and relaxed” given the 
firm’s size and “attorneys don’t really wear suits.” New 
York and DC have jeans Fridays each week, so they’d 
don’t feel too left out.

“I really love the people I work with and 
that makes the whole job a lot better.”

Each office hosts happy hours – though those are more 
regular in some offices (New York) than others (LA) – 
plus holiday parties and practice group lunches. Team 
Los Angeles recently hosted a talk by Cory Booker and 
“the firm is really trying to get presidential candidates 
in to speak” in the run up to 2020’s election; Milbank 
has since hosted ten candidates from both sides of the 
aisle. Speaking of presidents, the DC team takes its 
popular softball games “out in front of the White House 
in summer.” Milbank also runs diversity-related events: 
we came calling during Hispanic History Month and 
“everybody was encouraged to celebrate.”

Diversity & Inclusion 
“My summer class was really diverse and I remember 
looking around and being really pleased,” a New York as-
sociate recalled. The office has an “absolutely fantastic” 
diversity coordinator who hosts group sessions to “un-
derstand what associates are looking for.” Discussions in 

the women’s group lead to the firm extending parental 
leave to 18 weeks: “We talked about it and someone took 
the idea to management. Within a couple of weeks, they’d 
made the change!” A 14.2% female partnership lags be-
hind even the legal market’s poor average, though the 
litigation department fares better than others.

“We talked about it and someone took the 
idea to management. Within a couple of 
weeks, they’d made the change!”
The Los Angeles office sponsors UCLA’s diversity re-
cruitment event. Insiders told us they’d lobbied to re-
serve one spot in the summer class for a diverse candi-
date: “The firm is making a concerted effort to get diverse 
people in.”New York lead the way on this, and has been 
hiring diversity fellows since 2017. DC has a more di-
verse partnership than other bases, but insiders were 
disappointed that all eight new partners in the 2019 
round were white men; the firm promoted three women 
in 2020. “They say they really want to work on diversity, 
but it makes me wonder how aggressively they’re ad-
dressing it,” one noted. More positively, the firm has an 
on-site health center in New York, and channels that at-
torneys can reach out to for mental health support and 
help with stress management.

Career Development 
Interviewees felt the firm goes “above and beyond” with 
training; there are “constant” professional development 
opportunities including a free writing coach for litiga-
tors. DC sources had recently completed three days of 
deposition training. Every source we spoke to was ex-
cited by the annual Milbank@Harvard program. Fourth 
to sixth-years spend a week at the university learning 
business savvy, “which is integral because being fluent 
in that language puts us ahead of counterparts at other 
firms.” Much of the firm’s training is built around forg-
ing client relationships, though a source noted that in 
all topics “people here are really excited to impart their 
knowledge if you show interest.”

Pro Bono
Milbank sets a formal requirement to bill at least 25 
hours of pro bono a year. It’s all counted as equivalent 
to billable work “and you can do as much as you want” 
(while keeping up with other assignments). Newbies are 
assigned a pro bono matter when they arrive at the firm 
and attend a meeting in their first week where they’re 
encouraged to “bring in work we’re passionate about and 
run with it.” Thereafter, the dedicated pro bono counsel 
coordinates matters from the New York HQ: “It’s very 
important to the firm and they’re invested in making sure 
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all associates do it.” One associate appreciated “the fact 
that you can make pro bono what you want it to be.”

“It’s very important to the firm and they’re 
invested in making sure all associates do 
it.”
Stuck for ideas? The New York team has a lot of experi-
ence in children’s law and handles immigration matters; 
as does DC, which also attracts a fair amount of clem-
ency work. Associates in Los Angeles often represent 
victims of domestic violence. Our interviewees had also 
worked with the Transgender Legal Defense and Edu-
cation Fund on legal name changes and got involved on 
uncontested divorce cases.

Pro bono hours
• For all US attorneys: 45,050
• Average per US attorney: 81

Strategy and Future
Milbank chairman Scott Edelman gives his take on what 
future growth will mean for associates: “As the firm gets 
bigger and we take on more and more complicated work, 
associates get a more diverse experience in the matters 
they handle,” he explains. “Our strategy has always been 
about expanding but in a controlled way; we want to grow 
revenue, profits and our brand but not at the expense of 
the quality of our people or our culture.” For the full inter-
view with Edelman, visit our website.
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Head Office: New York, NY

Number of domestic offices: 3

Number of international offices: 9

Worldwide revenue: $1,034,020,000

Partners (US): 115

Counsel (US): 21

Associates (US): 374

Contacts

Main recruitment contact: Ann Bjornstad

(abjornstad@milbank.com)

Hiring partner: Rod Miller

Diversity officer: Dennis Quinio

Recruitment details

Entry-level associates starting in 2020: 58

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 2, 2Ls: 65, SEO: 2

Summers joining/anticipated 2020 split 

by office: NY: 56, LA: 7, 

Washington, DC: 4

Summer salary 2020:

1Ls: $3,654

2Ls: $3,654

Split summers offered? No

Can summers spend time in an overseas 

office? Yes

Milbank LLP
55 Hudson Yards, New York, NY

Tel: 212 530 5000   Fax: 212 530 5219 Twitter: @MilbankLaw
Recruitment website: www.milbank.com/careers
Linkedin: milbank-llp

Main areas of work
Milbank’s practice areas include alternative investments, capital markets, corporate, 
financial restructuring, leveraged finance, litigation (complex commercial, white collar 
and regulatory, securities and IP), pro bono, project, energy and infrastructure finance, 
real estate, structured finance, tax, transportation and space finance and trusts and estates.

Firm profile
Milbank is a premier international law firm handling high-profile cases and complex business 
transactions. We are a leader in corporate/finance work, including banking, capital markets, 
project and transportation finance and M&A. Our litigation group handles complex and 
high profile civil actions, SEC enforcements and white collar criminal matters. Our financial 
restructuring attorneys have been involved in every recent major reorganization in the US.

Recruitment
Law Schools attending for OCIs in 2020:
Albany, Berkeley, Boston University, Cardozo, Chicago, Columbia, Cornell Job Fair, 
Duke, Emory Job Fair, Fordham, Georgetown, George Washington, Harvard, Howard, 
Lavender Law Job Fair, Loyola Los Angeles (LA), Michigan, Midwest-California-Georgia 
Recruiting Consortium, New York University, New York Law School, Northwestern, 
Pennsylvania, Stanford, St. John’s, Texas Job Fair, Tulane/Washington University Job Fair, 
UCI (LA), UCLA (LA), USC (LA), Vanderbilt, Virginia, Yale

Recruitment outside OCIs:
Our 1L Diversity Fellowship Program hires exceptionally talented 1L students for the New 
York office and we begin accepting applications for the following summer on December 1st. 
Milbank actively recruits judicial clerks from courts in the United States and from the 
Supreme Court of Canada. 

Summer associate profile:
We are looking for summer associates with diverse backgrounds who demonstrate a high 
level of intelligence, creativity, leadership, determination and enthusiasm.

Summer program components: 
Milbank’s summer program is a microcosm of life at the firm. Professional development 
is fundamental to the program, and our comprehensive summer-long training program 
follows a company’s lifecycle from inception to restructuring. Summer associates rotate 
through practice groups and are assigned partner and associate mentors who help ensure 
direct exposure to the firm’s work and culture. Summer associates receive constructive and 
substantive feedback from partners at mid-summer and end-of-summer reviews.  
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Mintz Levin Cohn Ferris Glovsky and 
Popeo PC

Largest US office:  Boston

US offices: 7 

International offices:  1

First-year salary: $190,000

Billable hours: 1,850 target

Summers 2020: 12 

Revenue 2019: $460.3 million (+15%)

Partners made in 2020: undisclosed at time of print

Famous for: core strengths in tech, healthcare and life 
sciences; big news in Boston

On chambers-associate.com...
• Get hired at Mintz

Massachusetts-made Mintz maintains momentum in the mid-market 
while “appreciating people’s lives outside the office.” Mmmm!

“STUDYING at a Boston law school, I got a good sense of 
local firms and their reputation in the city. I knew Mintz 
was among the elite in town.” Don’t rely solely on the 
word of this associate: Chambers USA ranks the firm 
top in Massachusetts for banking and finance, bank-
ruptcy, construction and environment (also recognizing 
its prowess in corporate M&A, healthcare, and general 
commercial litigation among other areas). Outside of 
the Boston mothership Mintz has six more US offices 
including in New York, DC and California, plus an over-
seas base in London. 

Juniors stressed that they “definitely do work hard here 
– that’s the industry we’re in,”but suggested their firm 
takes a Mintzy-fresh view on keeping attorneys happy. 
“People are really respectful of your home life and know 
that this job isn’t your entire existence,” according to sev-
eral associates who explained why Mintz was the firm 
for them. “It’s the kind of place that respects you as an in-
dividual, which is nice especially when you’re a first-year,” 
one declared.

The Work
Two-thirds of Mintz’s junior associates can be found in 
the Boston HQ. When we came calling, the remaining 
third split between New York, DC, Los Angeles, San 

Diego and San Francisco. You could also split the junior 
classes into thirds by practice: one third in corporate, 
another in litigation, and a final third that was mostly in 
IP with a handful in healthcare or labor & employment 
practices. Most groups have a formal work assignment 
system in place, but some of our associate sources got 
their tasks through more informal channels. “You can 
talk to the partner in charge of assignments if you have 
a specific type of work in mind,” one revealed. “Because 
I summered here, I already knew people when I started 
and have been getting assignments from them.” They and 
others appreciated the formal system as “a nice safety 
net, but it’s not rigid so if I see someone in the hall who 
asks me to help with something, I can bypass formalities 
and get straight on that.”

“I’ve been involved with clients from their 
formation all the way through to their 
IPO.” 
Corporate sources locked horns with M&A, financing 
and venture capital, securities and some general cor-
porate advisory work. “Mintz does a lot of middle-market 
deals,” juniors explained. “I’ve done both buy-side and 
sell-side M&A, but the majority of Mintz’s practice is sell-
side.” In Boston, the firm (like many in the city) is “very 
big on life sciences – a lot of our public clients are life 
sciences companies. I’ve been involved with clients from 
their formation all the way through to their IPO.” Others 
did more on the fundraising side, seeing Series A to 
Series D financings “mostly from venture capital funds.” 
Venture capital also plays an integral role in the New 
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York practice. On bigger deals, juniors “coordinated with 
different parties and kept on top of the closing check-
lists. You need to be very organized and know who has 
what document at what time.” Smaller deals came with 
more drafting involved: “It could be anything from for-
mation documents to master service agreements. You 
get to communicate directly with the client and draft the 
documents then send them to the partner for comments.” 
Some found taking on higher responsibility roles “a lit-
tle intimidating, but that’s how you learn.” DC has distinct 
a niche in renewable energy work; young startups are 
among the most common clients in San Diego. 

Corporate clients: Royal Philips, Cheetah Medical, Evolv 
Technologies. Represented lighting company Signify in 
its acquisition of agricultural lighting solutions provider 
Once. 

Junior litigators had dabbled with a varied palette of 
securities litigation, shareholder disputes, white-collar 
investigations, fraud claims and smaller breach of con-
tract cases. “In my first year I was lucky to be put on a 
smaller trial team in state court,” which this interviewee 
found “was a great learning experience.” Larger dis-
putes “can span different practice groups and jurisdic-
tions across the country,” and cross-staffing is relatively 
common for larger litigation cases. A Boston source 
recalled “working on a case in the Southern District of 
New York with people in that office and my own.” Day-
to-day tasks included typical document review and le-
gal research, but some were also able to “write certain 
motions for court, like asking for a time extension.” Some 
reckoned responsibility levels can “depend on who you 
work for,” but interviewees agreed that Mintz is “the kind 
of firm where people are willing to give you opportunities 
if you want them.” 

Litigation clients: Keryx Biopharmaceuticals, USA Track 
& Field, Reebok. Acted for Granite State Insurance in a 
$10 million+ Federal Court in Boston bad faith suit. 

Career Development
Such opportunities to develop are “meaningful and help-
ful, especially in the early going.” Sources pointed to the 
recent introduction of an associate development coach 
as proof that Mintz takes the topic seriously: “the firm 
does an especially good job of training juniors and making 
resources available to them.” One litigator described “a 
two-day training on motions to dismiss. The first day was 
on how to draft them and the second covered making the 
argument; partners acted as judges and gave feedback on 
what we presented, which I found really helpful.” There’s 
less formal training on offer in corporate, “but the ses-
sions we do have are really good.” 

“...seems more achievable than at other 
bigger firms.” 

Interviewees felt that “Mintz has a very strong prestige 
factor” in the Northeast and New England in particular. 
While some were already aiming to join the partnership 
ranks one day (“it seems more achievable than at some 
bigger firms”), others were confident that Mintz had 
their backs regardless of where they wanted to go in 
future. “The firm encourages people who are interested in 
going in-house,” one told us. “They want to provide flex-
ibility and the firm understands that not everyone wants 
to make partner.” 

Culture, Hours & Compensation
“People do look out for other people and are willing to 
lend a hand.” That’s something we hear from associates 
at many firms – what makes Mintz special? Some sug-
gested that an ‘all in this together’ mentality among 
juniors was key: “There have been so many instances 
where I’m freaking out at 10 or 11pm, and other associates 
have taken the time to help me even though it wasn’t their 
matter. That makes a big difference.” For juniors at Mintz, 
in-work camaraderie was more important than hanging 
out into the evenings. “It’s not the kind of place where 
we all go out to happy hours together all the time,” one 
explained. “Mintz Levin understands that you value your 
personal life.”

“11 hours with a nice person is better than 
one hour with a jerk.” 

Though the firm is “very family-oriented,” there may 
well be times when you see your coworkers more than 
your family. “11 hours with a nice person is better than 
one hour with a jerk,” an interviewee pointed out. At the 
same time, “nobody looks down at you if you leave early 
for dinner with your family, as long as you’re available 
when we need you.” Days at Mintz tend to wrap up be-
tween 6pm and 7pm, though many interviewees ended 
up working until 10pm or later from home. Most found 
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Diversity Partners (%) Associates (%)

Women 24 51
White 90 77
Black/African American 3 3
Hispanic/Latin American 2 4
Asian 5 12
Mixed/Other 0 4
LGBT 3 5

they only logged some additional hours on weekends to 
“make Monday a bit less hectic,” and explained that at-
torneys “can sign off early on a Friday evening and people 
respect that.”

Billable hours: 1,850 target

Associates can count up to 150 hours of nonbillable 
but ‘creditable’ work toward their target, including pro 
bono and training. “I don’t think anyone in litigation would 
have trouble meeting it,” one junior litigator noted, while 
a corporate colleague reported that “the vast majority 
of us hit 1,850.” Bostonsources suggested “the corpo-
rate department has been very light recently and that’s 
been a bit of a problem for us.” We also heard some com-
plaints that bonuses didn’t match some other firms, but 
the highest performers have the potential to earn ad-
ditional bonuses. 

Pro Bono 
All our interviewees took on pro bono to top up their 
hours. “I came to the firm not really knowing much about 
Mintz’s pro bono practice and wasn’t expecting to do 
much unless I was asked,” one admitted. “Somebody 
asked me right away and the pro bono has been the most 
rewarding work I’ve done so far; I’m thankful that the firm 

pushes it.”Contrasting their firm’s program with others, 
interviewees noted that “Mintz sponsors very defined 
initiatives”across its offices. In Bostonthere’s a “defined 
pipeline for asylum work – we have partnerships with local 
agencies with whom we collaborate on their projects.” The 
firm also works with organizations like PAIR, the Ameri-
can Civil Liberties Union and the Boston Area Rape Cri-
sis Center. San Diego has more immigration work due to 
its proximity to the US’ southern border. Some felt there 
could be a wider range of pro bono opportunities avail-
able, but most agreed that “if you find a program you’re 
passionate about, I could see the firm getting behind it.”

Pro bono hours
• For all (US) attorneys: undisclosed
• Average per (US) attorney: undisclosed

Diversity & Inclusion
We also heard that the firm’s diversity efforts were 
“picking up speed, Mintz is taking an aggressive approach 
to promoting inclusivity.” At the forefront of this ‘aggres-
sion’ is “really good implicit bias training”to help “address 
things you don’t even know you’re doing, then show you 
how to adjust and change.” Interviewees also praised the 
firm’s “really strong” affinity group for minorities (MI-
ATTY), which holds monthly meetings, “each of which is 
geared toward a particular area of diversity – for example, 
hiring female minority candidates.” MIATTY also holds a 
yearly retreat to bring diverse attorneys from different 
offices together. An active Women’s Initiative and LG-
BTQ group (Mintz Pride) run their own programs; stats-
wise, sources reckoned “Mintz really seems to be trying, 
compared to many other firms. They are aware of the is-
sue of diversity and are working on it.”

“...taking an aggressive approach to pro-
moting inclusivity.”

http://www.chambers-associate.com


The Inside View: Mintz Levin Cohn Ferris Glovsky and Popeo PC www.chambers-associate.com

572

Head Office: Boston, MA

Number of domestic offices: 7

Number of international offices: 2

Worldwide revenue: $400m

Partners (US): 239

Associates (US): 219

Contacts

Main recruitment contact:

Cathy Maiorana, 

(cmmaiorana@mintz.com)

Diversity officer: Tyrone Thomas

Recruitment details

Entry-level associates starting in 2020: 14

Clerking policy: Yes (depending on the 

situation)

Summers joining/anticipated 2020:

1Ls: 1, 2Ls: 9

Summers joining/anticipated 2020 split 

by office: Boston: 9, San Diego: 1

Summer salary 2020:

1Ls: $3,653/week

2Ls: $3,653/week

Split summers offered? No

Can summers spend time in overseas 

office? No

Mintz
One Financial Center, Boston, MA 02127

Tel: 617 542 6000   Fax: 617 542 2241 Twitter: @Mintz_Law
Email: cmmaiorana@mintz.com Facebook: mintz
Recruitment website: www.mintz.com/careers
Linkedin: mintz-law

Main areas of work
Antitrust; bankruptcy, restructuring and commercial law; communications; consumer 
product safety, corporate and securities; corporate compliance and investigations; crisis 
response, risk management and executive protection; employment, labor and benefits; 
environmental law; health law; immigration; intellectual property; international; litiga
tion; privacy and security; private client; private equity; product risk management and 
response; project development and finance; public finance; real estate; startups; tax; ven
ture capital and emerging companies; white collar defense; government investigations and 
enforcement.

Firm profile
Mintz is a multidisciplinary firm, characterized by innovation and an entrepreneurial 
drive that attracts interesting clients, from startups to large public companies, universities, 
nonprofits and familyrun businesses. Mintz is dedicated to the continued professional 
growth of its attorneys at all levels. Incoming associates benefit from a formal orienta
tion program that acclimates them to the firm. New associates participate in an intensive 
threeday ‘base camp’ to learn the substantive law of the area of practice in which they 
will be concentrating. This is followed by a curriculum designed to meet the professional 
development needs of each attorney at every step of his/her career.
Mintz is proud of its formal mentoring programs that complement the collegiality of our 
firm. The firm has an extensive associate mentoring program run by a firmwide mentor
ing coordinator and onsite mentoring coordinators in each office.

Recruitment
Law Schools attending for OCIs in 2020:
Boston College Law School, Boston University School of Law, Georgetown Law School, 
Harvard Law School, Howard University School of Law, University of Pennsylvania Law 
School, and Suffolk University Law School.

Recruitment outside OCIs:
Northeastern University School of Law – resume drop, Northeast BLSA Job Fair, Lavender 
Law Job Fair, and Boston Lawyers Group Job Fair.

Summer associate profile:
Mintz’s summer associate program is an eagerly anticipated and vital program. Summer asso
ciates are encouraged to work on assignments from a variety of practice areas. They attend tri
als, depositions and negotiations. They participate in legal writing workshops, a transactional 
case study, and a mock trial. Each summer associate is assigned an associate mentor, a member 
mentor and a writing mentor. Mentors are available for questions, and they facilitate informal 
feedback on work projects. Through work assignments and social events, our attorneys strive 
to provide each summer associate with an opportunity to get to know what a career at Mintz 
has to offer.

Summer program components:
Mintz offers a summer associate program in their Boston and San Diego office. Summer 
associates are exposed to a variety of practice areas. This provides them with the opportu
nity to explore new and current interest areas.
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Morgan, Lewis & Bockius LLP
Largest US office: Washington, DC

US offices: 17

International offices: 14

First-year salary: $190,000

Billable hours: no requirement 

Summers 2020: 91

Revenue 2019: $2.27 billion (+8.1%)

Partners made in 2020: 29       

Famous for: global expansion; labor & employment 
expertise; inclusive attitude

On chambers-associate.com...
• Get Hired at Morgan Lewis

• Interview with firm chair Jami McKeon

Still standing strong in the US and worldwide, Morgan Lewis offers 
“interconnectivity” alongside a gentler BigLaw culture.

REACHING $2 billion in annual revenue isn’t easy. Not 
much is when your firm is 2,000 lawyers strong and 
armed with 17 domestic and 14 international offices; 
clearly, Morgan Lewis doesn’t shy away from facing 
the world head-on. This far-reaching footprint hasn’t 
stretched the firm’s cohesion and juniors raved about 
the “interconnectivity of the firm as a whole. I get to meet 
so many different people and learn all kinds of things 
from them.” Morgan Lewis earns nationwide Chambers 
USA rankings for capital markets, energy, ERISA litiga-
tion and retail; it’s also recognized in eight states and 
as a top firm nationwide for labor & employment. Zero-
ing in by office, the California bases have a penchant 
for environment work; DC gets a gold star for immigra-
tion law; and Boston boasts an excellent hedge and mu-
tual funds practice. 

“I felt I wasn’t going to be a number here; 
Morgan Lewis is all about finding diverse 
ways of looking at things.”
As one of the largest firms in the world, the Morgan 
Lewis name comes with plenty of prestige attached (“in 
my area of interest, we do some of the best work in the 
country here,”  a junior noted), but more important for 
many was the firm’s rep for “not working associates to 

the bone, I felt I wasn’t going to be a number here. Morgan 
Lewis is all about finding diverse ways of looking at things 
and finding people with unique vision.”

Strategy & Future
Making more than $2 billion once again in 2019, Mor-
gan Lewis also expanded its network with an Abu Dhabi 
office in February of that year by grabbing a 15-strong 
team from Squire Patton Boggs’ offices in the UAE 
and the USA. Back on home soil, the bankruptcy team 
has been bolstered  following  three lateral partner 
hires in New York. Firm chair Jami McKeon sheds light 
on the firm’s  future plans  on our website – check out 
Morgan Lewis’ Bonus Features tab.

The Work
A quarter of juniors on our list were based in New York, 
with  Philadelphia  and  DC  taking a good chunk too; 
the rest were split across 12 other offices from  Bos-
ton to San Francisco. Litigation, corporate and labor & 
employment are the most popular practice groups fol-
lowed by finance, IP and antitrust. Though there’s a for-
mal assignment system, interviewees told us that “part-
ners often approach you directly and then inform the 
assignment partner about it afterwards.”  The combo of 
both methods means that juniors “have the opportunity 
to control the matters and partners you work with.” Cross-
office  staffing  is  far from unusual:  “I’m sometimes the 
only one on a case from this office – somehow it doesn’t 
feel strange!”
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“It was quite scary, but really important 
experience.” 

The labor & employment team at Morgan Lewis covers 
three main areas of work: single-plaintiff litigation, “tra-
ditional BigLaw disputes” and nonlitigious employment 
work. The first of those involves former employees su-
ing companies for unlawful termination or discrimina-
tion, which are “very small money for a firm of our size. 
Cases reach around $100,000 at the most.” That means 
high responsibility for juniors, who typically draft all the 
necessary motions: “It’s a great way to learn everything 
about a case from the cradle to the grave and take owner-
ship of it.”  ERISA litigation and wage disputes are the 
big bucks matters, but these require juniors to “manage 
calls, do document review and send emails. It’s not the 
most intellectual work but it’s different and exciting to be 
part of a big team.” While working on the employment 
side of M&A deals, general litigation avoidance and 
regulatory compliance, juniors revise handbooks and 
conduct research. Interviewees were generally happy 
that “you get to interact with clients a lot – you can build 
good relationships and they end up asking for specific as-
sociates. That helps you build up your practice.”

Labor and employment clients: Google, Uber, Best Buy. 
Lead counsel to  Amazon in multiple employment sta-
tus, hours and compensation class action cases brought 
by delivery drivers. 

Litigators usually stay generalists until at least their 
third year. In this section of ML you’ll find class actions, 
securities, antitrust, white-collar, contract disputes 
and even a little environmental litigation. Juniors here 

described the department as  “exhausting. But it’s also 
a ton of fun!”  Those we spoke to  got  their teeth into 
depositions, drafting outlines, motions, requests and 
responses and the odd bit of trial work. “I got to work on 
cross-examinations in the trial,” one shared. “It was quite 
scary, but really important experience.” Of course, given 
the size of the cases that Morgan Lewis takes on there’s 
no escaping “a fair amount of document review and other 
repetitive tasks. The better stuff makes it worth it!”

Litigation clients:  Dr Pepper, National Gas & Electric, 
Deutsche. Represented Premium Point Investments in 
an $80 million fraud suit brought by investors after the 
collapse of a hedge fund. 

M&A, capital markets, private equity and more can be 
found in the corporate practice. Tech startup finance is 
common in San Francisco, whereas East Coast juniors 
are more likely to work with Fortune 500 companies on 
buyer and seller-side M&A. Morgan Lewis fares strong-
est in the corporate mid-market with clients spanning 
healthcare, technology, life sciences, energy and finan-
cial services. 

Diversity & Inclusion
Inclusion at Morgan Lewis  “starts from the top. Our 
managing partner is a woman and that’s reflective of an 
attitude that trickles all the way down.”  We heard that 
ML is  “really serious about inclusion. They’re spend-
ing a lot of time and money on it.”  Employment juniors 
highlighted the firm’s common-sense approach: “When 
we’re counseling clients, we’re telling them that we know 
what helps businesses, and it’s diversity. We know that 
firms that aren’t diverse are at a loss and it’d be silly to 
not take our own advice!” Morgan Lewis affinity groups 
hold meetings and host events; interviewees noted that 
the firm’s programs aren’t just for diverse attorneys but 
allies too. “There was an event for male allies on how men 
can help their female co-workers: how to be inclusive in 
conversation, checking implicit bias and taking time to be 
cognitive of being inclusive.”

“They’re making sure we’re taking care of 
ourselves emotionally, physically, men-
tally and spiritually.” 
The ‘ML Well’ employee wellness program began in 
2019, launched by the newly  installed Director of Em-
ployee Wellbeing. “They’re making sure we’re taking care 
of ourselves emotionally, physically, mentally and spiritu-
ally,”  sources declared. The program includes events, 
talks, online resources and training. Tutorials  for new 
arrivals involve  “a whole series where they talk to us 
about  potential dangers  to lawyers including substance 
abuse,” we heard. “They’re providing resources to remove 
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Diversity Partners (%) Associates (%)

Women 27 48
White 88 69
Black/African American 2 5
Hispanic/Latin American 2 5
Asian 6 16
Mixed/Other 2 4
LGBT 2 5

the stigma of such things and help those affected do 
something about it.”

Career Development
All new starters convene in  Philadelphia  for a junior 
lawyers academy; the ones we spoke to found it “useful 
because here you work with offices all across the country. 
Because I met those people in first year, when we chat 
on Skype it’s less weird.” From there, Morgan Lewis lays 
out “subsequent touch points for developing to the next 
steps.”  Though all juniors get a formal associate and 
partner mentor, we heard that many  “end up working 
with a lot of informal mentors, as well as people asking 
you about your aspirations.”

Interviewees found partners were always ready to 
help “no matter how busy they are. Not once has anyone 
told me they’re too busy to help; that’s teaching  me  to 
be a good leader later on.” They also found the path to 
partnership was  “very transparent from the start,”  en-
couraging sources to make long-term plans at Mor-
gan Lewis.  “Leaving here would just be shortsighted of 
me,” one declared.  “Partnership seems like a great and 
achievable option.” If it’s not an option that a junior wants 
to aim for, Morgan Lewis’ alumni network helps career 
development outside the firm. “As long as I practice law, I 
wouldn’t want to be anywhere else,” one loyal source in-
sisted. “Morgan Lewis just treats you so well!”

Culture
“I didn’t even want to stay in BigLaw, but I’m still at Mor-
gan Lewis because of the culture here,”  another junior 
declared. As at many firms, buzzwords like “collabora-
tive,” “friendly” and “approachable” littered our interview 
transcripts, all linked to a “culture of gratitude. In part-
ners’ evaluations they don’t talk about themselves, they 
talk about everyone who’s helped them over the year. We 
promote and elevate each other.”  Any competitiveness 
among our junior sources was put to good use.  “Eve-
ryone wants to do well and look good,”  they pointed 
out. “You can do that without it being at the expense of 
others, we help each other out whenever we can.”

“We don’t have a lot of razzle and dazzle... 
we don’t wear suits.”

Attorneys in smaller offices were especially close: 
from one we heard that “twice a week, we all eat a free 
lunch together. It’s nice to sit and chat to friends in other 
groups.” Los Angeles insiders felt that “there’s an effort 
to bring people together face to face. Our group leader 
recently invited everyone and their families over for a holi-
day party at her house.”  Over in  New York, many were 
keen to distance Morgan Lewis from NYC legal prac-
tice stereotypes. “We don’t have a lot of razzle and daz-
zle; we don’t have the sexiest offices; and we don’t wear 
suits,” one spelled out for us. “If you want to be treated 
like an individual in an elite firm in New York but without 
that bad aroma around, you’ll be happy here.” We’ve heard 
from juniors over several years that the firm’s Philadel-
phia roots play a big role in its less intense culture. 

Hours & Compensation
That doesn’t mean Morgan Lewis juniors avoid all the in-
tensity of BigLaw. “There are some very long hours,” we 
heard. “I don’t exactly wake up singing a song at 6am eve-
ry day.” Though most interviewees got out of the office 
by 7:30pm on average, some reported a handful of gru-
eling 16-hour days and weekends spent working. The 
firm’s work from home policy helps to ease the pressure 
a little: from third year onwards, associates can work re-
motely twice a week. They told us that “makes it easier 
to handle the rigors and pressures of the job. I can also 
buckle down and do solitary activities like brief writing 
and document review.”

“I don’t exactly wake up singing a song at 
6am every day.” 

Though the firm doesn’t have an official billing target, 
many of our interviewees aimed for 1,900 hours. “It’s a 
catch-all figure and associates in some groups struggle to 
hit it, especially in some transactional departments.” In lit-
igation, labor and employment, interviewees suggested 
that “if you’re at 1,900, you’re considered low and the firm 
wouldn’t be happy.” In those groups, interviewees were 
more likely to average between 2,000 and 2,400 hours. 
Some felt confused by it all, especially as “you only get 
reviewed once a year so it can take twelve months to hear 
from supervisors that you’re below the average. It’d be 
helpful to know as we go along.” The good news is that 
every associate that hits 1,900 hours gets their bonus, 
no matter which practice group they’re in. 

Pro Bono
Associates can also count 100% of their pro bono work 
toward the goal, “there’s no cap and it’s wonderful that 

http://www.chambers-associate.com


The Inside View: Morgan, Lewis & Bockius LLP www.chambers-associate.com

576

they encourage it.” There’s also a 20 hour minimum – “I 
completed it in the first month,” a source boasted. “100% 
of the firm hit the target last year, which shows they’re 
willing to put action behind what they say.”  Most inter-
viewees had completed between 50 and 200 hours of 
pro bono in the past year; juniors rated the attitude of 
partners toward it. “It’s treated the same as client work 
– you’ll never be told to drop anything, you work around 
it.” Labor and employment juniors liked that as pro bono 
projects “tend to be similar to the billable work, it rein-

forces day-to-day learning.”  Others liked the opportu-
nity to “learn a whole different area beyond my practice 
group, and work with new partners too.” Chicago and Los 
Angeles  sources worked on immigration and asylum 
matters; juniors in New York told us about State Court 
clashes over school funding. 

Pro bono hours
• For all US attorneys: 120,787
• Average per US attorney: 69
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Head Office: Philadelphia, PA

Number of domestic offices: 17

Number of international offices: 14

Partners (US): 640

Associates (US): 783

Contacts

Main recruitment contact: Noelani Walser

(noelani.walser@morganlewis.com)

Hiring partner: Christina Edling Melendi

Diversity officer: MaLora McCullough

Recruitment details

Entry-level associates starting in 2020: 76

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 12, 2Ls: 85

Summers joining/anticipated 2020 split 

by office: Boston: 8; Chicago: 5; 

Houston: 2; Hartford: 1; Los Angeles: 6; 

New York: 24; Orange County: 3; 

Philadelphia: 14; San Francisco: 10; 

Silicon Valley: 7; Washington, DC: 17

Summer salary 2020:

1Ls: $3,650/week

2Ls: $3,650/week

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No

Morgan, Lewis & Bockius LLP
1701 Market Street, Philadelphia, PA 19103-2921

Tel: 1 215 963 5000   Fax: 1 215 963 5001 Twitter: @MorganLewisLaw
Email: firmattorneyrecruiting@morganlewis.com              @mlrecruit
Recruitment website: www.morganlewis.com Facebook: Morgan Lewis
Linkedin: Morgan Lewis Instagram: @mlrecruit

Main areas of work
At Morgan Lewis, we provide a dynamic range of services that fall into four broad categories: 
corporate, finance and investment management; intellectual property; labor, employment and 
benefits; and litigation, regulation and investigations. Our global team of lawyers and other 
specialists support clients across a range of industries, including energy, banking, investment 
funds, insurance, healthcare, life sciences, retail and ecommerce, sports, technology, and trans-
portation. 

Firm profile
Morgan Lewis is recognized for exceptional client service, legal innovation, and commitment 
to its communities. Our global depth reaches across North America, Asia, Europe, and the 
Middle East with the collaboration of more than 2,200 lawyers and specialists, who provide 
elite legal services across industry sectors for multinational corporations and startups. A com-
mitment to diversity and inclusion is one of our core values; it influences how we service cli-
ents, collaborate with colleagues, and recruit prospective lawyers. We are also committed to 
serving our communities through our innovative, award-winning pro bono practice, where 
we provide more than 137,000 hours annually, and achieved 100% participation in 2018. Ad-
ditionally, the firm launched a well-being program in 2019 with the appointment of a Chief 
Engagement Officer and the hiring of a Director of Employee Well-being.

Recruitment
Law Schools attending for OCIs in 2020:
Alabama, American, BC, Berkeley, BU, Catholic, Cardozo, Chicago, Columbia, Cornell, Davis, 
Duke, Fordham, GW, Georgetown, Harvard, Hastings, Houston, Howard, Illinois, Indiana, 
Irvine, Loyola — Chicago, Michigan, New England, NYU, Northeastern, Northwestern, Penn-
sylvania, Rutgers, Santa Clara, Stanford, Temple, Texas, Tulane, UCLA, USC, USF, UVA, Vil-
lanova, and Yale

Recruitment outside OCIs:
The firm participates in a number of diversity and practice-related job fairs.

Summer associate profile:
Highly motivated individuals from diverse backgrounds who have a record of outstanding 
academic achievement; superior writing and analytical skills; a commitment to client service; 
initiative; and an ability to succeed in a challenging, collaborative workplace.

Summer program components: 
Our program provides insight into Morgan Lewis, its practices, and culture through profes-
sional and social experiences. The summer program kicks off by bringing summer associates 
from all offices together with firm leaders, partners, and associates. Summer associates have 
the unique opportunity to tailor their experiences with the option of either spending the entire 
summer at the firm, or spending a portion of the summer working onsite with a public interest 
organization. While at the firm, summer associates work on matters typically assigned to first-
year associates and participate in a generous mix of training opportunities to hone skills, such 
as legal writing and presentation style. After joining the firm full time, associates are offered 
Student Loan Repayment services, an innovative Remote Working Program, and a Ramp–Up 
Program that includes a reduced hours expectation for associates returning from an approved 
extended leave of absence.
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Morrison & Foerster LLP
Largest US office: San Francisco 

US offices: 9

International offices: 8

First-year salary: $190,000

Billable hours: undisclosed

Summers 2020: 123

Revenue 2019: $1.15 billion (+10.6%)

Partners made in 2020: 9

Famous for: top tech practice; strong pro bono culture 

On chambers-associate.com...
• Get Hired at MoFo

• Interview with managing partner Craig Martin

Top-tier tech practices, “a long-standing commitment to pro bono,” and a 
Cali cool culture? It must be MoFo. 

“THERE are a lot of stories spread in law school about 
BigLaw being incredibly intense, scary and cut-throat. I 
didn’t want that.” This was a view we heard across all our 
interviewees at MoFo. “I don’t have a Type-A personal-
ity and I’m not super competitive. I was looking for a firm 
where the people would be down-to-earth and could have 
a joke in the hallways.” Now that doesn’t sound like a 
particularly tall order, but combined with the desire for 
a “prestigious name” and “access to top-notch work in the 
technology space,” our interviewees had their doubts. 
Enter MoFo. “When you do your callback interviews, you 
often have these stilted interactions,” one explained, “but 
with MoFo I met a bunch of people I thought could be 
friends with – at least in an alternative universe without 
the parameters of an interview scenario!”

You’d be mistaken to associate MoFo’s friendliness with 
second-rate work. A glance at Chambers USA reveals 
an array of nationwide rankings, with particular recog-
nition for its privacy & data security and government 
contracts capabilities. The firm has several state-level 
rankings, notably in New York and even more so in Cali-
fornia, where the firm has headquarters in San Fran-
cisco and offices in LA, Palo Alto, and San Diego. The 
Cali bases scoop high rankings in IP, life sciences, and 
commercial and securities litigation, and a couple of 

top rankings in IT and outsourcing, and corporate/M&A 
in Asia. One source described the firm “as a bridge be-
tween Japan and the broader Asia-Pacific area and the 
West Coast of the USA.” True enough, Chambers Global 
bestows strong rankings for MoFo’s corporate capabili-
ties in the Asia-Pacific region, where the firm has offic-
es in Beijing, Hong Kong, Shanghai, Singapore, and To-
kyo. A couple of tip-top rankings in Japan demonstrate 
its expertise in that market specifically. The firm also 
has bases in London, Brussels, and Berlin. MoFo’s attor-
neys juggle this top-notch work with a “a long-standing 
commitment to pro bono,” something that sated the ap-
petites of our socially conscious associates. 

The Work 
Associates tend to remain generalists for their first 
two years before specializing in their third thanks to 
“a very entrepreneurial” free-market work assignment 
system that sustained their appetites for “a wide range 
of practice areas.” The DC office houses a lot of the 
government-facing, national security and regulatory 
work, New York the more traditional corporate prac-
tices, while the West Coast offices handle most of the 
firm’s patents, venture capital and emerging companies 
work. However, associates emphasized that “people are 
encouraged to build teams across offices – it’s about who 
has the time and interest rather than the availability in an 
office.” A DC junior told us: “I constantly work with col-
leagues in San Francisco and London.” More than half 
of the juniors were housed in the California offices, with 
San Francisco accounting for the lion’s portion. New 
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Get Hired
Associates said MoFo’s summer program is “de-
signed to help you develop lasting relationships, 
because once you start at the firm it’s hard to find 
time to really hang out and have fun with the people 
you’re working with.”  Find out more about the sum-
mer associate experience on our website.

York housed 20% and DC accounted for 10%. Boston, 
Denver and Northern Virginia had just a handful of jun-
iors apiece. 

“I’ve been helping manage three trade-
mark cases for the past year.”

MoFo’s SLEW group encompasses the firm’s securi-
ties litigation, enforcement and white-collar defense 
practices. Investigations work was of intrigue to many 
of our interviewees: “I like that it’s more fact finding and 
reporting than legal writing and research – which is weird 
because I’m a lawyer,” one New York junior joked. “In the 
doc review stage, I might help produce interview outlines, 
thinking how best to prepare the client for its talks with 
the government,” a DC source described. “I also conduct 
presentations to the government providing an investiga-
tion update.” Later in the process, others reported “help-
ing to prepare for internal hearings, and putting together 
recommendations to clients based on our findings.” Con-
versely, responsibility in IP litigation was much more 
legally orientated. “I’ve been helping manage three 
trademark cases for the past year and my responsibility 
has been huge,” one praised. “There have been the more 
mundane tasks such as developing meeting agendas, but 
I’ve also drafted motions to dismiss, counterclaims and 
motions for summary judgments. It never feels like I’ve 
been limited by my class year.”

Litigation clients: New York City Council, Clearwater 
Analytics, Etsy, Walmart.com. Represented Uber in a 
trade secrets dispute with Google’s autonomous vehicle 
subsidiary, Waymo, as it sought over $1 billion in dam-
ages. 

The corporate group covers M&A, private equity, capital 
markets, funds, patent prosecution and tech transac-
tions. The last of these is an area of particular strength 
for the firm – Chambers USA ranks the practice as one 
of the best in California. Based mostly out of the San 
Francisco office, the group does M&A and commercial 
deals for clients in the technology and life sciences sec-
tors. “Your knowledge has to be a mile wide and an inch 
deep,” one source told us, adding: “We are advising a lot 
of entrepreneurs who might not even have a company yet, 
so we have to be their first point of contact for any legal 
issues. That might mean having to delve into commercial 
and employment law issues.” Another source told us: 
“Under supervision from a partner, I’ve taken charge do-
ing most of the drafting and negotiations on a Series A 
financing.” In the later stages of a company’s lifecycle, 
juniors also had the chance “to work on big M&A transac-
tions,” taking on more of an administrative role. 

Corporate clients: Visa, SoftBank, Fannie Mae, McAfee. 
Represented BlackBerry on its $1.4 billion acquisition of 
AI and cybersecurity company Cylance. 

“It’s very exciting working with early 
stage companies, to see their founders’ 
passions and to see their company pro-
gress.”

There was room for both transactional or litigious work 
with MoFo’s patent group. “It sits within the wider cor-
porate umbrella,” one source in San Diego explained, 
“but I’d say that one third of my time is spent assisting the 
patent litigation team. Shortly after joining the firm I was 
given my own portfolio to run with, which included a pat-
ent that had been filed in multiple countries. My job was to 
respond to any rejections we received and to help develop 
amendments to the patent claims. It was a lot of back and 
forth!” On the patent prosecution side, “I draft patent ap-
plications and will work with  foreign counsel  to enforce 
them.” Another added: “It’s very exciting working with 
early stage companies, to see their founders’ passions 
and to see their company progress.” 

Patent clients: Biotechnology companies Genentech 
and Gilead Sciences, German pharmaceutical company 
Bayer, University of California. Acted for Dynavax Tech-
nologies on the patent strategy for an HBV vaccine. 

Rankings in Chambers USA
Antitrust

Appellate Law

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Environment

FCPA

Financial Services 
Regulation

Government

Intellectual Property

IT & Outsourcing

Labor & Employment

Life Sciences

Litigation

Outsourcing

Privacy & Data Security

Real Estate

REITs

Securities

Startups & Emerging 
Companies

Tax

Technology

Venture Capital

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 29 45
White 81 67
Black/African American 2 5
Hispanic/Latin American 5 6
Asian 11 19
Mixed/Other 1 3
LGBT 5 6

Culture & Pro Bono
Law firms tend to reject suggestions that they have po-
litical leanings, but the juniors at MoFo felt that the na-
ture of the firm’s pro bono commitment was at the very 
least indicative of a slight lean to the left. “There’s a will-
ingness to take on controversial topics,” sources said, “be 
it abortion litigation or voting rights cases.” One source 
shared: “I think if I was right-leaning politically, I might be 
frustrated at the firm,” and quipped: “I don’t think you’d 
be given the latitude to do cases where you’d be defend-
ing the NRA for example!” That said, the firm assured 
us that all associates can take on pro bono work that 
aligns with their beliefs and values. 

There’s no limit to how much pro bono associates can 
bill, which juniors fully embraced. “There are people 
who’ve done over 500 hours of pro bono and received no 
pushback,” one junior told us, relaying that associates 
had worked on everything from “salmon conservation 
projects” to “stop-and-search abuse cases.” And it’s “not 
just juniors putting in the work” either. Juniors in San 
Francisco were really impressed to see “the most senior 
litigator – at 85 years old! – trying to secure an alleged ter-
rorist’s due process rights.” 

Pro bono hours
• For all US attorneys: 59,664
• Average per US attorney: 88

“Right now, I’m walking into the office 
wearing socks, loafers and my polo. I 
don’t think I’ve ever worn a suit at the of-
fice.” 

Many attributed this liberal current to the firm’s Califor-
nia roots. “We don’t take ourselves seriously and strive to 
maintain a flat hierarchy,” juniors said, elaborating: “We 
don’t follow the format where a partner instructs a senior 
associate, who relays that to the mid-level associate, and 
so on – juniors have direct contact with everyone from the 
get-go.” You can often judge how laid-back a firm really 
is by the dress code. “Right now, I’m walking into the of-
fice wearing socks, loafers and my polo. I don’t think I’ve 
ever worn a suit at the office.”

Sources figured these features were the inevitable 
result of brushing shoulders with the startup world, 
“where you have 25-year-old kids running multimillion-
dollar companies. They reject traditional hierarchies and 
have forced the legal market to adapt. We don’t have peo-
ple thinking they are superior to you just because they’re 
a few years older.” Even in the more high-pressure New 
York market, associates reported similar sentiments. 
“We’re the furthest thing from a fratty firm,” one New 
Yorker stated, adding that “it’s neither common nor ex-
pected for you to spend all your time with co-workers.” 

Career Development
A positive culture wasn’t just a nicety for our interview-
ees – it was essential. “As a smaller operation in New 
York” – the office has a headcount of around 150 – “we 
can’t risk associates burning out as it creates a black hole 
in our staffing.” Fortunately, juniors here said the firm 
was “really good at retaining associates.” Those in San 
Francisco however were pained to point out “making 
partner is so hard,” while associates in San Diego had 
the impression that partners “pick a couple of associates 
to mentor and the rest to go in-house.” One source said 
trading in BigLaw for in-house life was characteristic of 
the region: “A lot of people are tempted to go to one of the 
tech companies in the region, which tend to pay very well 
and have a ‘cool’ factor about them.”

Hours & Compensation 
There was more speculation about what was “affect-
ing morale” in San Francisco, as one source explained: 
“There are new associates struggling to make hours, and 
then there are others billing way in excess of the hours 
target.” The firm doesn’t disclose its billable hours re-
quirement, but interviewees told us they’re expected to 
bill a minimum of 1,950 hours. To receive a market-rate 
bonus, attorneys need to hit the target, with an addi-
tional lump sum added on for those who bill over 2,500 
hours – which wasn’t unheard of. One overachiever “was 
put on a reduced hours schedule” after billing beyond 
the minimum. 

Those on the West Coast were no strangers to ten-hour 
days “and if it’s a really busy day, that might get to 12 
hours.” In DC “the office environment is try and get out for 
8pm and log on back at home.” Those who prefer a lighter 
schedule can opt to work on a reduced hours schedule 
(with reduced pay), though “it’s not highly advertised,” 
juniors told us. “It’s mostly for returning parents.” 

Diversity & Inclusion  
Despite acknowledging the problem of diversity in 
BigLaw, most had confidence in the firm’s efforts to 
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increase the number of women at partnership level. 
“They’re very serious about it,” one praised, “and I’ve seen 
a lot of young female partners made up recently.” The 
firm’s women’s group also puts on events including an-
nual West Coast and East Coast retreats. “We recently 
had a talk from Dahlia Lithwick on her experience at the 
Supreme Court,” one junior reported. 

“A new group to better represent people 
with disabilities.”

Sources were less optimistic where about the represen-
tation of ethnic minorities, particularly in places such as 
San Diego, “where the pool of candidates we’re recruiting 
from is already less than the national average.” Still, even 
here sources reported on efforts to “provide implicit bias 
training” and pointed out that the firm “has been very 
vocal about attracting diverse laterals.” A junior in the DC 
office also brought our attention “to the formation of a 
new group to better represent people with disabilities.”

Strategy & Future 
Associates felt MoFo did “a good job of communicating 
where the firm is going. There’s inevitably a PR gloss, but 
it seems to me they’re trying to make lateral partner hires 
into groups where we already have strength in.” One in-
terviewee pointed out that “they’re looking to build up a 
very strong national security practice in DC,” in particular, 
adding that “they’ve recently hired a lot of former gov-
ernment officials in the office.” The most recent of these 
hires at the time of writing, includes Michael Dobson, a 
former senior advisor in the Treasury’s Office of Foreign 
Assets Control. 
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Largest Office: San Francisco, CA

Number of domestic offices: 9

Number of international offices: 8

Worldwide revenue: $1,042,800,000

Partners (US): 225

Associates (US): 384

Contacts

Main recruitment contact: Nicole Wanzer, 

Director of Attorney Recruiting

Hiring partner: Craig Martin, 

Managing Partner

Diversity officer: Natalie Kernisant, 

Director of Diversity and Inclusion

Recruitment details

Entry-level associates starting in 2020: 61

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 26, 2Ls: 70

Summers joining/anticipated 2020 split 

by office: Denver: 1, Los Angeles: 6, 

New York: 15, San Francisco: 33, 

Northern Virginia: 3, Washington, DC: 23, 

Palo Alto: 12, San Diego: 4

Summer salary 2020:

1Ls: $3,654/week (approx.)

2Ls: $3,654/week (approx.)

Split summers offered? Yes, on a case 

by case basis

Can summers spend time in an overseas 

office? Yes

Morrison & Foerster
425 Market Street, San Francisco, CA 94105

Tel: 415 268 7000   Fax: 415 268 7522 Twitter: @MoFoLLP
Email: fwattorneyrecruiting@mofo.com Facebook: MoFoLLP
Recruitment website: www.mofocareers.com Instagram: @MoFoLLP
Linkedin: Morrison Foerster LLP

Main areas of work
Appellate; antitrust; business restructuring and insolvency; capital markets; clean tech-
nology and alternative energy; commercial litigation; consumer class actions; emerging 
companies and venture capital; energy; financial transactions; financial services; global 
risk and crisis management; intellectual property; investigations and white collar defense; 
life sciences; mergers and acquisitions; national security; patent; privacy and data secu-
rity; private equity; product liability; real estate; securities litigation, tax; and technology 
transactions.

Firm profile
Morrison & Foerster is a global firm of exceptional credentials. With more than 950 lawyers 
in 17 offices in key technology and financial centers in the United States, Europe and Asia, 
the firm advises the world’s leading financial institutions, investment banks and technology, 
telecommunications, life sciences and Fortune 100 companies.

Recruitment
Law Schools attending for OCIs in 2020:
American Univ., Washington College of Law, UC Berkeley School of Law, Boston College 
Law School, Boston Univ. School of Law, Cardozo Law School, Univ. of Chicago Law 
School, Columbia Law School, Cornell Law School, UC Davis School of Law, Duke Univ. 
School of Law, Fordham Univ. School of Law, George Washington Univ. Law School, 
Georgetown Univ. Law Center, Harvard Law School, UC Hastings College of the Law, 
Maurice A. Deane School of Law-Hofstra, Howard Univ. School of Law, McGill Univ. 
Faculty of Law, Univ. of Michigan Law School, Northwestern Pritzker School of Law, NYU 
School of Law, Univ. of Pennsylvania Law School, Univ. of San Diego School of Law, Santa 
Clara School of Law, Stanford Law School, Suffolk Univ. Law School, UCLA School of 
Law, Univ. of Connecticut School of Law, UC Irvine School of Law, USC Gould School of 
Law, Univ. of Virginia School of Law, Yale Law School

Recruitment outside OCIs: 
Generally, about 20% of our summer class is made up of 1Ls who were hired outside of 
OCI. We also recruit a small number of 2Ls in advance of OCI on a write-in basis.

Summer associate profile:
Morrison & Foerster looks for individuals of exceptional intelligence whose academic and 
other achievements evidence their talent, motivation, energy and creativity.

Summer program components:
The summer program is intended to give summer associates a real sense of what it means 
to practice at MoFo. Work is distributed using a central assignment system, taking into 
account your areas of interest. Typical assignments include writing briefs, motions, con-
tracts and client memoranda, assisting in drafting and negotiation sessions, assisting in 
depositions and witness preparation and performing due diligence in corporate trans-
actions, as well as pro bono assignments. A variety of training programs are designed 
specifically for summer associates, including practice area presentations. Each summer 
associate is assigned one or more mentors to help acclimate him or her to the firm. Men-
tors take their summer associates out to lunch, introduce their summer associates to the 
lawyers and staff in their practice group and office and act as a sounding board for any 
questions or concerns summer associates may have throughout the summer.
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Munger, Tolles & Olson LLP
Largest US office: Los Angeles

US offices: 3

International offices: 0

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 31 (7 1Ls, 23 2Ls, 1 3L)

Revenue 2019: undisclosed

Partners made in 2020: 2

Famous for: 1:1 partner to associate ratio; Cali 
strongholds; intellectual and friendly atmosphere

On chambers-associate.com...
• Get hired at Munger

• Interview with co-managing partner Hailyn Chen

It was a case of California Calling for juniors at this litigation-leaning 
outfit where lawyers”aren’t just good at their job but love the craft of law.”

“I SAW myself as a law nerd,” one Munger junior jok-
ingly reflected, “and I wanted to be around other people 
like that – people who had a passion for law.” Sources at 
Munger continually referenced the firm’s “intellectually 
heavy and curious” culture, and indeed, the firm has a 
long-standing reputation for hiring from some of the 
most prestigious institutions in the US; its ranks are 
filled with more former federal law clerks than you 
could shake a judge’s gavel at.  

Many of these impressive individuals flocked to the 
firm because they’d “gotten the sense that associates 
would be able to do interesting work and get good experi-
ence” – something juniors have since found to be true: 
“It’s a small(ish) firm with a lot of really big matters, which 
means all attorneys have pretty major responsibilities.” 
Of course, many cited the firm’s well-known one-to-
one partner to associate ratio and added that “the firm 
spends a great deal of energy enabling its attorneys to 
rise to the occasion” (but more on that later).  

Aspiring litigators were particularly drawn to the firm’s 
reputation – Chambers USA awards the firm top-tier 
rankings in California for general commercial, securities 
and white-collar litigation. Elsewhere, the firm also re-

ceives kudos for appellate litigation (fun fact: three out 
of five of Obama’s appointments to the United States 
Court of Appeals for the Ninth Circuit were Munger 
alumni), energy litigation, antitrust, corporate M&A, 
labor & employment and tax. Corporate folk, although 
fewer in numbers, were also attracted to the firm’s of-
fering: “It’s like being at a smaller corporate boutique, but 
with significant-sized clients and deals – it’s unique!”

The Work 
Juniors were split between the firm’s three domestic of-
fices – the largest portion were LA-based, followed by 
a group in San Francisco and a small handful based 
in DC. The vast majority of juniors join the firm’s litiga-
tion ranks. A handful join the firm’s smaller corporate, 
real estate or bankruptcy teams. In the beginning, new-
bies gain work through a work coordinator who “helps 
you get assignments across the firm, and also gives you 
a buffer so you don’t overbook yourself – it can be hard 
to know how much is too much at first.” After first year, 
many found work more organically. Across both litiga-
tion and transactional work, juniors appreciated being 
able to “maintain a generalist practice.”

Litigators had got stuck into “matters that span the whole 
spectrum – both in terms of the type of matter and the 
subject matter!” Juniors listed appellate, employment, 
business, and trade secret disputes as just a few exam-
ples. The DC office was said to be particularly strong 
for appellate work, while San Francisco juniors noted “a 
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higher amount of tech work due to the proximity to tech 
clients in the Bay Area.” Regardless, sources found that 
“no matter what you’re on, there’s something interesting 
and fascinating about every case!” Sources had been 
to both district and federal courts, and some had even 
been able to argue motions themselves – “our firm takes 
making arguments extremely seriously, so we had the full 
range of training for that.” Other tasks included “conduct-
ing legal research, writing memos and briefs, and taking 
and defending depositions.” One source was pleased to 
report that they’d “been able to work with partners on 
revisions of briefs and talk to them about where I could 
improve.” At times it sounded pretty sink-or-swim to us, 
but associates assured us that “there’s enough support 
as well. They are careful about making sure the associate 
is prepared to do the task before doing it.”

Litigation clients: Airbnb, Costco and Intel. Successfully 
defended Plains All American Pipeline against a claim 
of knowing misconduct after one of its pipelines leaked 
crude oil near Refugio State Beach in Santa Barbara 
County.  

Corporate folks practice solely out of the Los Ange-
les office and maintain a similarly generalist practice: 
interviewees had dabbled in capital markets, venture 
capital work, mid-market M&A, and fund formation 
work among other areas. “We also have a unique prac-
tice based around high net worth individuals and helping 
with entrepreneurial projects,” juniors added. With trans-
actional work comes the classic tasks like due diligence 
and ancillary documents, but sources found these 
tasks to be “few and far between.” Juniors’ time was usu-
ally spent on more substantive tasks like “the first draft 
of a sale and purchase agreement for a significant-sized 
deal.” Another added that “it’s not long before clients are 
calling you directly, which leads to positive relationships 
with clients early on.” Corporate interviewees explained 
that “we don’t get a lot of cookie-cutter deals. We can al-
most never take something off the shelf and repurpose it. 
It means you’ve really got to push yourself.”

Corporate clients: Los Angeles Daily Journal, Oaktree 
Capital and Nexus Capital Management. Recently ad-
vised Berkshire Hathaway on a $10 billion investment 
in Occidental Petroleum to support Occidental’s bid to 
acquire Anadarko. 

Career Development 
Associates spoke of a good reason to be positive about 
their career progression: “There’s a one-to-one partner-
associate ratio, which means if you are hired, you are hired 
with the idea that you might become partner.” Juniors no-
ticed that “there’s definitely many home-grown partners; 
the firm prides itself on elevating associates to the part-
nership over hiring laterals.” With this is mind, sources 
pointed out that “partners are very eager to give young 
associates work opportunities.” For example, one junior 
mentioned that they “hadn’t taken a deposition by the 
end of first year, so I asked if there were any opportuni-
ties. The partner then made it his number-one priority to 
ensure that was my next task!”

“...partners are very eager to give young 
associates work opportunities.” 

Interviewees did admit that there was “not so much for-
malized training” as such, but more of a “pick up skills as 
you go”approach. Beyond being encouraged to attend 
trainings with NITA (National Institute of Trial Advoca-
cy), juniors reckoned “for things like writing responses, 
you just have to do it, see the red lines, then develop and 
learn as you go.” Most were more than happy with this 
system, though sources reflected that “if you’re not 
comfortable speaking up and seeking out opportunities, 
you could get lost.”

Pro Bono 
“Pro bono is a substantial part of what we do here,” juniors 
emphasized. “I’ve never had anyone tell me I work on pro 
bono too much, and I do hundreds of hours a year.”Indeed, 
no distinction is made between client billable hours and 
pro bono. Juniors told of working on immigration, death 
row and Affordable Care Act matters among other op-
portunities. In DC, juniors spent time working with the 
National Immigration Justice Center, while in San Fran-
cisco, associates can get a fair bit of work from the Im-
migrant Legal Resources Center. “There’s an overflow-
ing amount of great pro bono work here,” a representative 
junior gushed, “and a support system that encourages us 
to do it, which was important to me.”

Pro bono hours: 
• For all attorneys: 38,027
• Average per attorney: 184.6

Rankings in Chambers USA
Antitrust

Appellate Law

Bankruptcy/Restructuring

Corporate/M&A

Energy & Natural 
Resources

Labor & Employment

Litigation

Media & Entertainment

Real Estate

Securities

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 26 47
White 79 67
Black/African American 2 7
Hispanic/Latin American 3 13
Asian 13 10
Mixed/Other 4 3
LGBT 3 16

Culture 
Associates felt Munger’s ‘long-term view’ was impor-
tant to understanding the culture. “We want to recruit 
people we want to work with, and train them to be great 
lawyers and part of the firm,” one source explained. This 
approach, another highlighted, means that “the peo-
ple you work with are very smart and excellent lawyers, 
but they’re also just friendly people.” As a result, many 
reckoned that Munger had been able “to cultivate a fam-
ily culture.” Of course, beyond the firm, attorneys have 
their own actual families and sources felt encouraged 
to spend time with them: “I had a partner tell me that 
the order of priorities in your life should be first, your own 
life and family; second, sleep; and third, work – and that 
it should be in that order.” Naturally, the firm “wants you 
to work hard, but doesn’t want you to go over your limit.” 

“...people think creatively and flexibly 
about problems that others haven’t en-
countered before.” 
Another factor that interviewees felt influenced the 
culture was the firm’s hiring habits: “We’re a place with 
loads of former law clerks,” which, according to inter-
viewees, creates an environment where “people think 
creatively and flexibly about problems that others haven’t 
encountered before.”  With fine minds comes the “expec-
tation that you are being proactive about your own career 
and defining your own path here,” but that doesn’t mean 
that there are sharp elbows at Munger: “I really love the 
people I work with,” one source declared, “it doesn’t feel 
like a job, it feels like a special place!” 

Hours & Compensation 
There’s not a formal hours requirement at Munger – 
“the firm takes a more holistic view of associates for bo-
nuses” – though most interviewees reported aiming for 
between 1,900 and 2,000. As a result, juniors’ day-to-
day hours varied substantially. Some aimed to get into 
the office for 8am, while others didn’t arrive until 10am. 
Most would then leave by around 5:30pm, with one LA 
source reckoning that “the place clears out by about 
6pm.” That may sound like a short day for BigLaw, but 
each interviewee added that they usually did additional 
work from home in the evenings. “Flexibility is something 
the firm is supportive of. I can make time to work out and 
have dinner with my wife, then sign back on.” To maintain 
this kind of schedule, some found “you compensate by 
working a couple of hours at the weekend.” On the whole, 
sources appreciated that “the work-from-home culture 
is pretty normal at this point.”

Diversity & Inclusion 
“Relatively speaking, I think Munger does better than 
many firms – that’s not to say it’s at appropriate levels of 
representation, but it’s something that is discussed a lot 
at the firm,” one interviewee summed up. Another ex-
pressed that “we care deeply about making sure this 
place is one that is open to all, and one where people are 
respectful and tolerant. We also get the best work prod-
uct by fostering that inclusive community.” The firm has 
initiatives for women, LGBT+ individuals and attorneys 
of color. It also offers 2L scholarships at the value of 
$20,000. In the fall of 2019, Munger was awarded 
Mansfield Certification Plus status for the second itera-
tion of Diversity Lab’s program, meaning the firm met 
targets for the consideration of diverse individuals for 
senior roles. Munger subsequently entered Diversity 
Lab’s Mansfield Rule 3.0 program.  

Strategy & Future
“The firm has been very successful in the model it cur-
rently has and plans to continue that,” juniors reckoned 
going forward. We caught up with co-managing partner 
Hailyn Chen to learn more; head to our website for the 
full interview.

http://www.chambers-associate.com
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Offices: Los Angeles, CA; San Francisco, 

CA; Washington, DC

Number of domestic offices: 3

Partners (US): 93

Of Counsel (US): 11

Associates (US): 99

Contacts

Main recruitment contact: Kevinn Villard, 

kevinn.villard@mto.com

Hiring partner: Adam Weiss

Recruitment details

Entry-level associates starting in 2020: 

25-30

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 7, 2Ls: 23; 3Ls: 1

Summers joining/anticipated 2020 split 

by office: Los Angeles: 27, 

San Francisco: 4 (1L Summer Program)

Summer salary 2020:

1Ls: $3,654/week

2Ls: $3,654/week

Split summers offered? Yes

Munger, Tolles & Olson LLP
350 South Grand Avenue, 50th Floor, Los Angeles, CA 90071

Tel: 213 683 9100   Fax:  213 687 3702 Twitter: @mungertolles
Email: kevinn.villard@mto.com
Recruitment website: www.mto.com/careers
Linkedin: munger-tolles-&-olson

Main areas of work
Attorneys from Munger, Tolles & Olson partner with clients on their most important and 
complex cases and business deals. We maintain a national and international practice. Our 
principal areas of practice include bet-the-company litigation (from the outset of the case 
through trial and any appeals), internal investigations, white collar defense, corporate ad-
vice, labor and employment, environmental, real estate, financial restructuring and tax.

Firm profile
Munger Tolles has for decades intentionally maintained low leverage. We believe our 
roughly one-to-one partner-to-associate ratio empowers all of our approximately 200 
lawyers to make an impact on the work we do for our clients. We are involved in some 
of the highest profile cases in the country and count among our clients Amgen, Bank of 
America, Wells Fargo, LinkedIn, Facebook, the major motion picture studios, Verizon, 
Intel, Airbnb, LG Display, and Berkshire Hathaway.

Recruitment
Law Schools attending for OCIs in 2020:
Berkeley, Chicago, Columbia, Harvard, Howard, Loyola (LA), Michigan, NYU, Stanford, 
UCLA, USC, and Yale.

Recruitment outside OCIs:
Job Fairs: Bay Area Diversity Career Fair and Penn LA Regional Interview Program
Resume Collections: Duke, Georgetown, Northwestern, Texas, UC Irvine, and UVA

Summer associate profile:
We want to hire problem solvers. We look for law students who have demonstrated excel-
lence and leadership in their prior pursuits and who bring leadership, intellectual curios-
ity, and a sense of individuality to an already extremely talented and diverse group of law-
yers. Unlike other law firms, where it has become common to expect that young lawyers 
will stay only a short time before moving on to other endeavors, we only hire lawyers we 
believe have the potential to ultimately join our (one-tier) partnership. 

Summer program components:
Our summer program will provide you a realistic idea of what it is like to practice law at 
our firm. You will work closely with attorneys in various practice areas, doing meaningful 
assignments. Each summer associate is assigned a work coordinator and social advisor. 
Your work coordinator will find assignments that are of interest to you and provide guid-
ance and feedback during the summer. Your summer will include invitations to attend our 
weekly lunches, training programs, social events, and practice group meetings.

Org ID: 3535 8 Out Authorised by: ......................................................................   Date: ............................
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Nelson Mullins Riley & Scarborough LLP
Largest US office: Columbia, South Carolina

US offices: 25

International offices: 0

First-year salary: $100,000 - $175,000

Billable hours: 1,900 target

Summers 2020: 69

Revenue 2019: $558 million (+7.9%)

Partners made in 2020: 45

Famous for: national expansion in recent years; strength 
in healthcare sector and nationwide product liability 
expertise

On chambers-associate.com...
• Get hired at Nelson Mullins

Are you going to (Nelson Mullins Riley &) Scarborough fair? Associates 
who go to this Southeastern star say “explosive national growth” over 
the last few years hasn’t eclipsed a “small firm culture.”

SIMON & Garfunkel once sang of parsley, sage, rose-
mary, and thyme – unsurprisingly our sources didn’t, 
instead listing more lawyerly ingredients. “I’ve been 
around and seen the explosive national growth at Nelson,” 
one wizened associate told us, alluding to the firm’s 
2018 combination with Floridian powerhouse Broad and 
Cassel. “But they’ve maintained the small firm culture 
that I liked as a summer.” That may be the vibe, but with 
a headcount of almost 700 attorneys, Nelson Mullins is 
far from small. “The merger has bolstered and enhanced 
our capabilities,” associates continued, pointing to the 
firm’s healthcare practice in. “We’re really strong in the 
middle market and the firm’s only growing.” This was a 
point made palpably clear when the firm’s revenue over 
2018 shot up by 27.5% to $517 million. “On a regional 
level,” declared one source, “we’re one of the top firms to 
be reckoned with in the Southeast.”

Drawing on each legacy firm’s strengths, Nelson Mul-
lins bags strong rankings from Chambers USA in several 
states. In South Carolina, where the firm’s largest office 
is located in Columbia, Nelson scoops top-tier com-
mendations in corporate/M&A, banking & finance, and 
litigation. In Florida (Broad and Cassel’s old stomping 
ground) the firm picks up top marks for its healthcare 

work and recognition for construction and real estate. 
The firm is also nationally ranked in product liability.

Strategy & Future
With eyes to the horizon, juniors felt “the trend is really 
upwards” in the wake of the merger. “I would imagine 
more offices opening in the US,” some speculated. “New 
York is growing and I’d imagine we’ll consolidate on the 
Eastern Coast.” That said, associates predicted “sensible 
growth,” as the firm is “pretty conservative regarding ex-
penditure.” The most recent office opened in Baltimore 
in 2019. 

The Work
Nelson boasts 25 offices across the US, the majority 
of which are spread across the Southeast and Eastern 
Seaboard. Naturally there are differences in the type 
of work on offer in these different bases. For example, 
Columbia and Atlanta “are traditionally strong with liti-
gation,” while New York does more on the transactional 
side. Sources also noted the IP and patent strengths in 
Boston, and automotive litigation in California. At the 
time of our calls, juniors were based in 17 offices, with 
the largest clusters in Atlanta and spread between five 
Florida offices. The rest were scattered fairly evenly (of-
ten just one or two) across Nelson’s other bases. 

http://www.chambers-associate.com
http://chambers-associate.com


The Inside View: Nelson Mullins Riley & Scarborough LLP www.chambers-associate.com

588

Once through the proverbial doors, associates are 
shepherded into two broad practice areas: corporate 
and litigation. In both groups, work assignment was a 
“free form system” based on who you know. “You usu-
ally form relationships with partners and get an informal 
knock on the door,” one explained. It’s also not unusual 
to see “a blast email looking for help.” Some did find 
challenges without an official workflow coordinator, but 
sources agreed “it’s healthy – you don’t get dumped on at 
6pm with stuff you can’t get finished!” 

“They knew I could write, so I got to draft 
a motion to dismiss.”

The litigation group encompasses several strands of 
work including product liability, consumer protection, 
commercial law, government relations, labor and em-
ployment, class action and appellate. Up in Boston, 
“everyone does general litigation and is capable of doing 
anything that comes our way.”  Conversely in Columbia it 
was a bit more specific: “The work is usually with product 
makers, pharma companies, and financial services com-
panies on the defense side.” Across offices, juniors were 
pleased with their responsibilities: “They knew I could 
write, so I got to draft a motion to dismiss which went 
through with very little edits.” On an insurance defense 
case, “I did some factual investigation to find out who was 
lying – that was fun.” Sources also emphasized that their 
day-to-day was all about who they worked with: “The 
partner I work for is easy-going, but there are some who 
have a little bit more investment in cases, so you’re doing 
more menial work,” like doc review.

Litigation clients: Bayer, Honeywell, Textron. Repre-
sented Johnson & Johnson as it faced paying tens of mil-
lions of dollars after plaintiffs alleged that their meso-
thelioma was caused by using baby powder produced 
by the company.

Over in corporate, the spread is similarly varied and cov-
ers areas such as M&A, securities, real estate, corpo-
rate governance, and venture capital financing. In At-
lanta, each of the groups is “quite standalone,” though 
“some associates who work in real estate might also do 
M&A, for example.” Juniors reported working through 

tax issues for M&A deals, where the team “typically 
represents a lot of sellers.” Within securities, “the team 
represents various institutional financial sponsors, and 
is mostly a regulatory practice making sure everything’s 
SEC compliant.” The team works with state regulators, 
which entailed “handling day-to-day compliance, draft-
ing letters, and keeping decent records.” One interviewee 
got “the opportunity to do some registration statements 
on a media document.” Down in Orlando they’re known 
for real estate and “a lot of joint ventures with developer 
clients.” On those matters, “I’ll negotiate and draft all the 
operating agreements, then work with investor counsel 
for approval.” Of course, “everyone’s double checking 
my work,” a junior acknowledged, “But I’ve never been 
bored.” There might be inevitable doc review here and 
there, but one junior reckoned “you’re talking to clients 
on a daily basis after six months.”

Corporate clients: Lime Energy, CenterState Bank, plas-
tics manufacturer Novolex. The firm advised Michigan’s 
Chemical Bank on its $3.6 billion combination with TCF 
Financial. 

Hours & Compensation
Billable hours: 1,900 target

The firm’s unconventional billable system proved to be a 
talking point. To get a bonus, each associate must meet 
a monetary target – known as a collections goal. “You 
can count 2,500 hours but still not hit the collection goal,” 
one explained. “It’s a little more cutthroat than an hours 
system,” noted one source, however, bonuses are merit-
based and many factors (such as client service and 
other contributions to the firm) are considered when 
allocating amounts. Despite this, juniors still had their 
bugbears: “I’m not responsible for collecting money,” 
one explained. “That’s incumbent on the partner. There’s 
a certain lack of control from the associate standpoint.” 
On the flip side, associates pointed out that depending 
on client rates, they can actually end up working fewer 
hours than they would with an hours target.

Alongside collection goals, juniors highlighted a rough 
yearly target of 1,900 hours, which most considered 
reasonable: “It’s a very healthy work/life balance here.” 
This said, it’s still BigLaw. Days of 8am to 7pm were 
more typical in calmer periods, but “hellish periods are 
truly hellish.” According to a litigator, “I’d work 8am to 
8pm, eat a quick meal at home, then be back online un-
til 2am.” And take note, facetime is important: “It’s not a 
good look to not be in the office!”

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Construction

Corporate/M&A

Environment

Healthcare

Litigation

Products Liability

Real Estate

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 22 48
White 90 76
Black/African American 3 8
Hispanic/Latin American 2 5
Asian 2 4
Mixed/Other 1 4
LGBT 1 2

Culture
Associates who started out at Broad and Cassel wel-
comed a “more relaxed” culture post-merger. “It used 
to be very old school,” an Orlando junior recalled. “You 
could go business casual on Fridays and in summer – now 
it’s business casual all the time!” Across the firm, “inte-
gration success stories are sent around monthly,” associ-
ates explained, pointing to the firm’s yearly retreat to 
Florida (an associate-specific one occurred in Atlanta 
too). “The firm is clearly making a big emphasis to build 
cohesively.” 

“Everyone’s relatable, even among senior-
ity.”

So, what does this cohesion look like? “It’s a pretty cor-
dial place,” an Atlanta junior told us, while one in Or-
lando went further: “It’s a fun environment! Everyone’s 
relatable, even among seniority.” Others agreed that 
“the partner/associate distinction is there in name only. 
From day one, partners care about who you are rather 
than what you can do for them.” Sources in Columbia 
also described a lot of comradery: “A ton of associates 
on our team go to lunch or basketball games together.” It 
could get “a little cliquey” according to an associate in 
a smaller office, but the yearly retreat “helps everyone 
connect.” Smaller offices also enjoy their share of so-
cializing. On ‘Cake Day,’ for example, Boston attorneys 
share one big cake for all the birthdays that month – “it’s 
impossible to diet!” Sources also noted a healthy spread 
of summer events, practice group retreats, a “really 
great” annual office party in DC, and in Orlando a “big 
family get-together at a partner’s lake house.”

Diversity & Inclusion
Nelson offers a Diversity Scholarship Program to 2L 
students, and an M&A Diversity Externship to 2Ls and 
3Ls at the University of Georgia law school. Associates 
commended the firm’s recruitment efforts and its vari-
ous affinity groups, but still felt there could be more 

emphasis. One interviewee shared her perspective: “As 
a diverse female attorney, there’s a little misunderstand-
ing sometimes. Not a lot of decisions are being made by 
people like me.” A glance at the firm’s partnership sta-
tistics – where 90% are white and 22% are female – re-
inforces this point.

Career Development
The firm’s introductory program means juniors “don’t 
have to worry about things like tech,” but outside of this, 
opinions on the firm’s training varied. Juniors across of-
fices can see training sessions streamed live, “but we’re 
watching from a computer and I don’t feel I’m learning 
too much,” one Bostonian shared. Meanwhile in Atlanta, 
there’s training for both corporate and litigation associ-
ates “every other week, with a little lunch seminar.” 

“You see so many lifers here.”

Training review might be mixed, but sources praised 
the firm’s investment in associates, pointing to tools 
like a marketing budget: “If you wanna take a client out 
to a game, you submit a request” (this is a requirement, 
but requests are often approved). Looking longer term, 
sources perceived a “really smooth” seven-year partner 
track, and were encouraged by the longevity of those 
around them. “You see so many lifers here,” a Colum-
bia junior commented. “Every hardworking associate 
I’ve looked up to who’s hit the marks has made partner.” 
Among other considerations, those ‘marks’ include 
demonstrating business development skills: “Everyone 
has to submit marketing projects, so we have a full range 
of BD skills when we make partner stage.”

Pro Bono
Each junior typically receives 90% of a collections credit 
for every hour of pro bono they do. Sources praised the 
opportunities available at the firm: “In my first year I sent 
an email to our pro bono coordinator and within thirty 
minutes, I had three cases sent over!”  Whether working 
“with people who can’t afford to do tax returns,” or with 
veterans through the firm’s Wills for Heroes initiative, 
juniors felt “encouraged and incentivized” to take on pro 
bono. One mentioned a personal highlight representing 
an international student: “We took their landlord to court 
and got an extremely favorable settlement.” 

Pro bono hours
• For all US attorneys: 39,615
• Average per attorney: 69

http://www.chambers-associate.com
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Head Office: Columbia, SC

Number of domestic offices: 25

Number of international offices: 0

Worldwide revenue: $ 557,987,000

Partners (US): 467

Associates (US): 232

Contacts

Main recruitment contact: Emily Martin

(emily.martin@nelsonmullins.com)

Hiring partner: Brandee J. Kowalzyk

Recruitment details

Entry-level associates starting in 2020: 27

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 31, 2Ls: 35

Summers joining/anticipated 2020 split 

by office: Atlanta: 12, Baltimore: 2, 

Boca Raton: 1, Boston: 2, 

Charleston: 2, Charlotte: 7, 

Columbia: 15, Denver: 1, 

Fort Lauderdale: 1; Greenville: 6, 

Huntington: 3, Jacksonville: 1, 

Los Angeles: 1, Miami: 3, Nashville: 1, 

Orlando: 2, Raleigh: 2, Tampa: 1, 

Washington, DC: 3, Winston-Salem: 1

Summer salary 2020:

California: 1LS $3,000/2L $3,000

Colorado: 1LS $2,600/2L $2,600

Georgia: 1L $1,600/2L $2,600

Florida: 1L $1,500/2L $1,800

Massachusetts: 1L $2,600/2L $2,600

Maryland: 1LS $2,600/2L $2,600

Miami: 1LS $2,600/2L $2,600

New York: 1LS $2,600/2L $2,600

North Carolina: 1L $1,800/2L $2,000

South Carolina: 1L $1,400/2L $1,500

Tennessee: 1L $1,500/2L $1,800

Washington, DC: 1L $2,600/2L $2,600

West Virginia: 1L $1,400/2L $1,500

Split summers offered? Yes

Can summers spend time in an overseas 

office? No

Nelson Mullins Riley & Scarborough LLP
Meridian, 17th Floor, 1320 Main Street, Columbia, SC 29201

Tel: 803 799 2000 Twitter: @NelsonMullins
Email: nm.recruiting@nelsonmullins.com Instagram: @Nelson_Mullins
Recruitment website: www.nelsonmullins.com/careers Facebook: Nelson Mullins Riley 
Linkedin: Nelson Mullins Riley & Scarborough LLP & Scarborough LLP

Main areas of work
Banking and financial services, corporate and securities, cybersecurity and privacy, e-dis-
covery, education, energy and environment, government relations, healthcare, insurance, 
intellectual property, international, litigation, real estate, tax, technology, transportation.

Firm profile
Established in 1897, Nelson Mullins has more than 800 attorneys and government rela-
tions professionals with offices in 11 states and Washington, DC. For more information on 
the firm, go to www.nelsonmullins.com.

Recruitment
Law Schools attending for OCIs in 2020:
Boston College; Boston University; Charleston School of Law; Columbia; Duke; Emory 
University; Florida State; Fordham; George Mason; George Washington; Georgia State; 
Harvard; Howard University; Loyola Law School; Mercer University; NC Central Uni-
versity; New York University; NOVA Southeastern University; Northeastern University; 
Notre Dame Law School; The Ohio State; Suffolk; University of Alabama; University of 
Baltimore; University of Colorado Boulder; University of Denver; University of Florida; 
University of Georgia; University of Kentucky; University of Maryland; University of Mi-
ami; University of Mississippi; University of North Carolina; University of South Carolina; 
University of Southern California; University of Tennessee; University of Virginia; UCLA; 
Vanderbilt University; Wake Forest University; Washington & Lee; West Virginia Univer-
sity; William & Mary.

Summer associate profile:
Job description: The firm’s summer program is designed to give summer associates a 
comprehensive view of the firm’s practice while giving the firm an opportunity to evalu-
ate the skills of the summer associates. In evaluating applicants, consideration is given 
to undergraduate and law school academic performance, extracurricular activities and 
leadership skills, as well as other experiences and accomplishments. 
Qualifications: In evaluating applicants, consideration is given to undergraduate and law 
school academic performance, extracurricular activities and leadership skills, as well as 
other experiences and accomplishments.

Summer program components:
For associates who join us post-law school graduation, our associate development pro-
cess includes bringing new associates onto established practice teams, a formal mentor 
program pairing new associates with experienced attorneys, and robust programming 
developed by our Associates Committee designed to advance professional development of 
associates across the firm. Associates receive training on business, marketing, and a range 
of substantive issues, and work side-by-side with experienced colleagues.
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Norton Rose Fulbright
Largest US offi ce:  New York  

US offi ces:  11  

International offi ces:  41 

First-year salary:  $140,000 - $190,000  

Billable hours:  1,800 or 1,900 target (depending on offi ce) 

Summers 2020:  94  

Revenue 2019:  $1.9 billion (-3.5%) 

Partners made in 2019:  13   

Famous for:  giant global network; Texan and British 

heritage; projects work in emerging markets  

 On chambers-associate.com... 
•   Get hired at NRF  

 NRF spent the last fi ve years becoming a high-fl ying global fi rm. Those 
seeking projects, fi nance or litigation and investigations work should 
take note.    

 CIRCA 2017, many of the current crop of junior associ-
ates at NRF were in the salad days of their summer as-
sociateships – some at Norton Rose Fulbright, some at 
the New York fi rm Chadbourne & Parke. Then the two 
fi rms merged, signifi cantly elevating NRF’s standing in 
the US, in particular in projects work.  “I was defi nitely 
nervous at fi rst,”  one C&P offer-holder recalled. But they 
needn’t have worried.  “NRF has really delivered in every 
way I wanted – it’s a fi rm with a strong international pres-
ence and the practices I was interested in had a good 
reputation in the market.” 

 Indeed, many of the associates we spoke to were drawn 
to NRF for its particular industry focuses. Internation-
ally the fi rm is probably best known for its projects 
work, with  Chambers Global  recognizing it as among 
the best around for mining and oil & gas matters. This is 
equally true in the US, where the fi rm’s place as one of 
the largest fi rms in Texas contributes to strong  Cham-
bers USA  rankings for energy work. And the fi rm’s top-
rated specialisms in the US energy sphere show this is a 
fi rm at the cutting edge: NRF is an elite fi rm for renew-
able energy and LNG work (which has surged because 
of the fracking boom).  

 Other industry focuses include fi nancial institutions, 
transport, healthcare and tech and life sciences. NRF’s 
ability to serve these industries is borne out by  Cham-
bers USA,  which reserves special praise for the fi rm’s 
securities litigation, IP, antitrust, tax, labor, and asset 
fi nance practices.   

 Strategy & Future  
 NRF’s internationalism is a defi ning characteristic. The 
quality of its offi ces in China, Australia, Southeast Asia, 
a number of countries in Africa, India and Europe, is 
striking. Despite this international network though, the 
fi rm’s presence in the largest US markets defi nitely has 
room to grow. There are a pack of fi rms, made up of the 
largest global and Wall Street fi rms, who boast hun-
dreds of lawyers in New York, DC and California, and 
strength in more diverse practice areas.   

 “There’s a rationale behind the respon-
sibility we’re given – the partners give it 
when we’re ready.”   
 While many of the fi rm’s top projects and fi nance part-
ners are based in  New York  and  DC , a fi rm with NRF’s 
scale and trajectory would surely prefer a wider of-
fering, even while pursuing its industry focuses. The 
merger has helped, bringing in experts in insurance and 
tax, but the fi rm picks up few  Chambers USA  rankings 
for those two locations. If, as we’d speculate, the fi rm 
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has designs on building its US presence, expect to see 
that change in the next few years. Our sources, for their 
part, were sure consolidation will be the theme going 
forward. “I don’t think there’s going to be another big 
merger coming up.”

The Work 
By state, Texas hosts the most junior associates. But 
those working in the Lone Star State are split between 
four offices: Houston, Dallas, Austin and San Antonio, 
of which Houston is the biggest. That makes New York 
the office with the largest intake of junior associates. A 
much smaller number also head to DC, Denver, LA, San 
Francisco, and Minneapolis. As for practice areas, the 
largest numbers head to commercial litigation, corpo-
rate or projects.  

Work allocation varied slightly by group, though most 
reported a more free market approach. Sources appre-
ciated “having a say in who I work for and the types of 
matters I attach myself to.” As an example of the mixed 
approach, litigators noted that “there is someone whose 
job it is to make sure associates have work. After the first 
year the work comes more organically.”   

Disputes-based subgroups include commercial litiga-
tion, RISC, antitrust and financial institutions. Commer-
cial litigation covers general contract disputes and “any 
other miscellaneous work that doesn’t fit into the other 
subgroups.” Dispute resolution is one facet of the firm’s 
projects offering – building enormous infrastructure can 
be a contentious business – and this can bleed into the 
commercial litigation subgroup. Sources had worked 
on disputes dealing with construction and environmen-
tal regulation, as well as insurance. Juniors had been 
“pleasantly surprised” with the level of responsibility 
afforded to them, with regular tasks including drafting 
motions and pleadings, drafting answers to complaints, 
attending depositions, and “arguing a motion in front of 

a judge.” It would be a lot to take on without some assis-
tance, but sources assured us “the partner was support-
ive and ready to jump in if I needed them to. They wanted 
me to get that experience though.” There’s also a formal 
program of training for first-year litigators.  

Litigation clients: Royal Dutch Shell, Mid-Atlantic Sports 
Network and the State Bar of Texas. In Texas, the firm 
recently won the dismissal of a class action against 
pharma company XBiotech which claimed the antibody 
therapy developer had been dishonest in its IPO. 

The firm’s projects group largely focuses on the fi-
nancing of project deals, whether that’s “representing 
developers who build energy projects” or “representing 
the investors or lenders.” Juniors had mostly worked on 
renewable energy projects including wind and solar 
farms, as well as the odd hydropower project. “I helped 
draft the main financing document between the devel-
oper and the lender, and I’ve also helped negotiate pro-
ject contracts and power purchase agreements.” Sources 
admitted that “in the beginning I was doing typical paper 
pushing and diligence,” but it had only taken one associ-
ate until their second year to be able to say: “I’m now 
drafting things from scratch at least once a week, and I’m 
on calls with clients nearly every day.”

Projects clients: American Infrastructure Funds, In-
vestec and Ørsted North America. Recently represented 
lenders including Bank of America, BNP Paribas and 
Crédit Agricole on the $526.5 million refinancing of a 
power generation facility in Ohio.

The corporate, M&A and securities practice covers the 
full range of corporate matters, including private M&A 
transactions, takeovers, securitizations, and public fi-
nance work. “As a junior associate, it’s been valuable to 
see all the different areas of corporate.” The best work 
NRF wins, once again, comes courtesy of its targeted 
industries (healthcare and energy are good examples). 
Day to day, sources dabbled in research on corporate 
issues, as well as some due diligence and note-taking 
on conference calls. “There’s also been a lot of drafting,” 
juniors highlighted, “I’ve drafted organizational docu-
ments for new corporations, and drafted amendments to 
certain documents and contracts.” Juniors praised the 
level of client contact too. Similarly to other groups, 
corporate folk explained: “There’s a rationale behind the 
responsibility we’re given – the partners give it when we’re 
ready.” 

Corporate clients: Mercer, Bombardier and Tokio Ma-
rine. Recently represented tank barge operator Kirby 
Corporation in the $244.5 million acquisition of the in-
land marine assets of Cenac Marine Services.  

Rankings in Chambers USA
Antitrust

Bankruptcy/Restructuring

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

Healthcare

Insurance

Intellectual Property

International Arbitration

Labor & Employment

Litigation

Products Liability

Projects

Retail

Tax

Technology

Transportation
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Diversity Partners (%) Associates (%)

Women 21 48
White 91 69
Black/African American 2 4
Hispanic/Latin American 3 7
Asian 4 13
Mixed/Other 1 6
LGBT  

IP associates, of whom there aren’t many, enjoyed the 
fact that “many firms focus on either patent prosecution 
or litigation, but here we do both.” On the litigation side, 
juniors mentioned “working on infringement contentions, 
doing due diligence and discovery.” On the prosecution 
side, sources had “drafted appeals and regularly spoken 
with the clients.” 

IP clients: Expedia, Bookings.com and AT&T. Recently 
defended Machinex Industries, which makes waste and 
recycling equipment, in a patent infringement case over 
sorting equipment technology.  

Career Development  
Juniors at NRF had a pretty clear idea of things when it 
came to career progression: “From the beginning, we’re 
told exactly what is expected of us. It starts with the sum-
mer associate academy where we all go to one of the of-
fices and they talk about the structure of the firm, the 
practice areas – all the things a newbie needs to know. 
They also tell us about how you move up, what the dif-
ferent levels are, and how long these movements usually 
take.” And after that plan’s set out, the responsibility 
we’ve already seen assigned to juniors allows them to 
progress. “I’ve had partners telling me they want to bring 
me to client meetings because they want to cultivate that 
relationship so that I can go on to be a good senior associ-
ate or partner.” Of course, this isn’t the only path; juniors 
also noticed that “the firm is encouraging of people doing 
secondments or even moving in-house because it main-
tains relations with core clients.”

Culture
“There’s a huge culture of trust here,” one junior reflected. 
“The firm has no problem with you working remotely in the 
evenings – they trust if you can do your work, you can do it 
anywhere.” Juniors also highlighted the Non-Partner As-
sociate Committee (NPAC) where “everyone that’s not a 
partner meets once a month to discuss any grievances we 
have, which are then taken to management by reps who 
advocate on our behalf. The firm fully supports it.”

“sometimes the partners are invited… 
sometimes they’re not!”  

Socially, events occur both office-wide and firmwide. In 
DC, interviewees highlighted “free lunch for all attorneys 
every Thursday, which allows people in different depart-
ments to get to see each other.”   New Yorkers noted that 
NPAC hosts monthly happy hours on the last Thursday 
of every month where “sometimes the partners are in-
vited… sometimes they’re not!” Meanwhile, in Houston, 
juniors had the privilege of “being invited to a partner’s 
house for a pool party – our families were invited too, 
which meant they met our kids.” Across offices, practice 
groups also have retreats in which the groups go away 
for a weekend (or longer) to discuss market trends and 
otherwise bond with their team mates. The project fi-
nance group recently congregated in Philadelphia, 
while the corporate group was headed to Connecticut. 
Interviewees noticed some small differences between 
the firm’s 11 domestic offices, but most reckoned “these 
are based on geography and local culture – they’re not so 
pronounced that you think it’s a completely different firm.”

Diversity & Inclusion
Looking at the make-up of its workforce, NRF lists the 
same imbalances along lines of gender, ethnicity and 
sexuality as most of the industry. For example, roughly 
50% of associates are female, but, as one source notes, 
“there’s always improvement to be made the higher up 
you go. Leadership is still over-representative of older 
male partners.” However, the firm’s efforts to change 
this are easy to see. Easier than many, we assure you. 
NRF is now Mansfield 2.0 certified, meaning that 30% 
of the candidates the firm considers for leadership 
roles are women, minorities or LGBTQ+. As for entry-
level recruitment, juniors were generally pleased to see 
“how many women we’re hiring – I’m amazed!” The firm’s 
diversity group regularly puts on varied programs, “per-
haps challenging unconscious bias or celebrating events 
like Black History Month.” Diverse juniors also appreci-
ated that “the firm supports associates who want to be 
involved in external diversity organizations and pays for 
us to go to events.”

Hours & Compensation  
Billable hours: 1,800 or 1,900 target depending on of-
fice

Billing targets vary by office: some look to hit 1,800 
while others set their sights on 1,900 hours. When it 
comes to bonuses, if associates reach their respective 
targets, a 50% market bonus lands in their pay checks. 
Again, the policy for full market bonuses depends on 
the office; hitting 1,900 can get you full market in some 

http://www.chambers-associate.com
http://Bookings.com


The Inside View: Norton Rose Fulbright www.chambers-associate.com

594

locations, whereas in others you’ll have to go further on 
the billing front. Fortunately, nonbillables (in the form 
of pro bono, recruitment, training and D&I activities) can 
be credited toward bonus eligibility. At the time of our 
calls, the bonus structure drew the most criticism as 
“it’s a pretty high billable hour requirement, and there are 
caps on certain ‘quality nonbillable’ hours like training and 
recruiting.” However, the firm has since told us that it 
has changed its caps policy on nonbillable credit. First-
years usually don’t hit the target, much to their annoy-
ance. As far as juniors were aware, there was “no conse-
quence” for not doing so (other than not getting the full 
bonus). They were sure that would change however, as 
you progressed and aimed for promotion.  

“I can walk around the office in my socks 
after 8pm, and it’s okay because there’s 
usually no one around.”  
Most of our interviewees reported an average day in the 
office lasting from 9:30am to 6:30pm/7pm. If you want 
to stick to that schedule however, you’ll always have to 
clock a few more hours at home in the evening. That 
flexibility prompted one associate to confess: “I can 
walk around the office in my socks after 8pm, and it’s okay 
because there’s usually no one around.” Scandalous. In 
New York, we heard, there was less flexibility to head 
home early. But it goes without saying that all offices, 
and all teams, would sometimes demand more of asso-
ciates. More, even, than keeping their shoes on. “During 
the high times I’m billing around 300 hours a month,” said 

one. This might not be a corporate workhouse, both in 
hours and culture, but associates still sacrifice a lot of 
their time. 

Pro Bono 
“I think it shows commitment on the firm’s side by mak-
ing pro bono count toward our bonus,” one junior opined. 
Plus, they reckoned, “we treat it just like anything else 
important. Of course, if you have a closing then that is a 
priority, but we are told to give pro bono matters atten-
tion and not rush them.” The firm has a pro bono com-
mittee and a dedicated pro bono counsel; together 
they advertise and arrange opportunities to get  people 
involved, though attorneys can also source their own 
work related to their interests (pending firm approval). 
Our sources noticed that “everyone seems to have an 
immigration case – it’s almost a rite of passage.” In New 
York, sources mentioned doing a fair bit for the Legal 
Aid Society; in Houston, sources had helped at various 
legal clinics; and the DC office is partnered with the 
Tahirih Justice Center to help those seeking asylum or 
citizenship.  

Pro bono hours
• For all (US) attorneys: undisclosed
• Average per (US) attorney: undisclosed
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Number of domestic offices: 11

Number of international offices: 47

Worldwide revenue: $ 1,969,315,000

Partners (US): 303

Associates (US): 286

Contacts

Main recruitment contact: Jaimee Slovak 

(jaimee.slovak@nortonrosefulbright.com)

Hiring partner: Judi Archer

Diversity officer: Denise Glass

Recruitment details

Entry-level associates starting in 2020: 53

Clerking policy: Yes

Summers joining/anticipated 2020: 44

1Ls: 17; 2Ls: 27

Summers joining/anticipated 2020 split 

by office: Austin: 6, Dallas: 9, 

Houston: 15, New York: 8,

Washington: 6

Summer salary 2020:

1Ls: $3,654/wk  (CA, DC, NY, TX)

2Ls: $3,654/wk  (CA, DC, NY, TX)

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No

Norton Rose Fulbright
1301 McKinney, Suite 5100, Houston, TX 77010

Tel: 713 651 5151
Email: uslegalrecruiting@nortonrosefulbright.com
Recruitment website: joinus.nortonrosefulbright.com
Linkedin: nortonrosefulbright

Main areas of work
Antitrust and competition; banking and finance; corporate, M&A and securities; dispute 
resolution and litigation; employment and labor; financial restructuring and insolvency; 
intellectual property; real estate; regulations and investigations; risk advisory; and tax.

Firm profile
Norton Rose Fulbright provides the world’s preeminent corporations and financial 
institutions with a full business law service. It has more than 4,000 lawyers and other legal 
staff based in Europe, the United States, Canada, Latin America, Asia, Australia, Africa 
and the Middle East.
Recognized for its industry focus, Norton Rose Fulbright is strong across all the key 
industry sectors: financial institutions; energy; infrastructure, mining and commodities; 
transport; technology and innovation; and life sciences and healthcare. Through its global 
risk advisory group, Norton Rose Fulbright leverages its industry experience with its 
knowledge of legal, regulatory, compliance and governance issues to provide clients with 
practical solutions to the legal and regulatory risks facing their businesses.

Recruitment
Law Schools attending for OCIs in 2020:
Baylor, Cardozo, Columbia, Duke, Fordham, George Washington, Georgetown, Harvard, 
Hofstra, Howard, Loyola (CA), NYU, Penn, South Texas College of Law, SMU, Texas Southern, 
Texas Tech, UC-Irvine, UCLA, University of Chicago, University of Southern California, 
University of Texas, University of Virginia, Washington University, Yale

Recruitment outside OCIs: 
Cornell (DC and NY job fairs), Emory Job Fair, Lavender Law, Loyola Patent Law, National 
Law School Consortium, NEBLSA Job fair, Notre Dame Interview Program, Penn Regional 
Job Fairs, SEMJF, Sunbelt, Vanderbilt Career Fairs, Washington University Walkaround 
Programs.

Summer associate profile: 
We recruit motivated, energetic and personable individuals with whom we will enjoy 
practicing law. Candidates should have high academic achievement, maturity, and initiative. 
We also value other indicators of likely success at Norton Rose Fulbright, such as demonstrated 
leadership skills and an entrepreneurial outlook.

Summer program components:
Your summer experience will provide you with a realistic preview of what it is like to practice 
at Norton Rose Fulbright. You will do real work for real clients.
We offer sophisticated work, world-class learning and development and our lawyers are 
committed to teaching and mentoring. Our US Summer Associates are invited to participate 
in the Summer Associate Academy, a two day induction into the firm. 
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O’Melveny & Myers LLP
Largest US office: Los Angeles

US offices: 7

International offices: 8

First-year salary:  $190,000

Billable hours: 1,900 target

Summers 2020: 94

Revenue 2019:  $835.3 million (+4.3%)

Partners made in 2020:  5

Famous for: international reach; media and entertainment 
expertise; litigation strength in areas such as insurance 
and ERISA

On chambers-associate.com...
• Get hired at O’Melveny

• More on career development and culture

Oh Melveny! This maestro has bucketloads of litigious kudos, a growing 
corporate practice and an assured desire to make it on its own...

“WE’RE operating at the very top of the market,” says 
chair Brad Butwin. “This includes doing high-profile liti-
gation and trial work and we have worked on huge cases 
such as the AT&T-Time Warner/government antitrust mat-
ter and the Johnson & Johnson opioids cases.” O’Melveny 
is indeed known for its prowess in the litigation sphere, 
with this junior explaining that “the firm is an excel-
lent place for someone interested in litigation, getting 
substantive experience and working with smart people.” 
O’Melveny’s jewel in the crown nationally is ERISA liti-
gation, for which it earns a top Chambers USA ranking, 
but it also stands out for its insurance dispute resolu-
tion work. In its home state of California, O’Melveny 
picks up high praise for its litigious know-how in the 
areas of media & entertainment and white-collar crime 
& government investigations.  

“We’re a Californian powerhouse and 
we’re litigation-heavy.” 

There is a transactional/commercial side to O’Melveny 
too, as Butwin highlights: “We’re proud of our work in in-
frastructure, FinTech and sports law, as well as the IPOs 
we’ve handled in Hong Kong. We also do a lot of Holly-
wood deal making.” Clients on the latter side include 
media & entertainment hotshots like Paramount Pic-

tures, CBS and Alibaba. One source gave us this handy 
aerial view: “We’re a Californian powerhouse and we’re 
litigation-heavy. We’re not a big corporate presence yet, 
but we have different practice groups in corporate that 
are recognized.” They pointed to the firm’s growing 
M&A, media and entertainment, and sports work on the 
East Coast. “Over the last three years,” noted one junior, 
“our brand and presence has grown even stronger in New 
York.” 

The proof is of course in the financial pudding, and 
Butwin is pleased to report that “in 2019, we enjoyed re-
cord increases – we’re talking about a firm that started in 
1885, so record growth really means something. 2019 was 
another strong year with a solid pipeline of new work.” 
2019 also witnessed the breakdown of merger talks 
with one of London’s magic circle elite, Allen & Overy. 
Long speculated and discussed in the press, this poten-
tial merger would have been a significant transatlantic 
coupling. But, as we’re told, not much has changed amid 
the fallout, which again points to O’Melveny’s veritable 
standing: “I didn’t sense disappointment,” recalled a jun-
ior. “We were in a position of strength throughout, so the 
decision to let it go was fine. We’re doing well financially 
and as a brand, so nobody’s wallowing.”

Strategy & Future 
“We’ve always played to our strengths,” Butwin explains, 
“and the aim is to invest more where we have a leadership 
position.” He cites growing market demands – in areas 
such as healthcare, life sciences, FinTech, transporta-
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tion, and more – as providing “a strong connection to our 
existing client base and practices.” On the litigation side, 
O’Melveny’s busiest practices “have been high-stake 
trial work, investigations and restructurings,” while the 
firm’s corporate attorneys have been kept on their toes 
by a bustling mix of “infrastructure, middle-market M&A 
and technology work.”

The Work 
At the time of our calls, the vast majority of the asso-
ciates on our list were grouped in the firm’s California 
bases (LA, San Francisco, Century City, Silicon Val-
ley and Newport Beach), with the rest located on the 
East Coast in DC or New York. “The firm has strengths 
and people distributed in a number of different places,” 
so naturally differences emerge between the offices. 
In DC, for example, the office’s “antitrust group is very 
strong,” as is its Congressional and government inves-
tigations capability. Century City, meanwhile, is “espe-
cially known for entertainment law,” while San Francisco 
sees “a high amount of IP and copyright work.”

For those in litigation, the first two years take on a gen-
eralist flavor. “I love the approach,” noted one source. 
“Specialization is essential long-term, and the firm makes 
it possible, but I’ve really welcomed the wide net.” An-
other declared: “I love that we don’t have to decide! I still 
haven’t decided and look forward to doing it at the last 
possible minute!” While more specialized routes were 
reported, most found their footing in a broader array of 
work. Corporate juniors had experienced a “new, evolv-
ing assignment system where first-years are unassigned.” 
Due to this, juniors had gained work via formal alloca-
tion, established working relationships, and by seeking 
out preferred opportunities themselves. “I personally 
don’t take the practice names as gospel,” one junior an-
nounced, “you can take anything on.” 

“Because there are only so many associ-
ates, you can take on things on an accel-
erated scale.” 

Litigation folks certainly took things on. The juniors we 
spoke with had worked on financial services, health-
care, ERISA, antitrust, white-collar matters and much 
more. In particular, interviewees noted “a lot of cutting-
edge work and involvement in high-profile cases in the 
ERISA field.” They similarly raved about “doing marquee 
antitrust cases,” like the AT&T/Time Warner deal (see 
below). Some flagged how quickly they gained experi-
ence by taking a more specialized approach: “Because 
there are only so many associates, you can take on things 
on an accelerated scale. I was writing motions and pre-
paring oral arguments within my first year.” Not only was 
this exposure common, elevated responsibility wasn’t 
exclusive to specialized routes either. Generalist juniors 
reported prepping and second-chairing depositions in 
False Claims Act cases; helping to draft motions to dis-
miss and summary judgment briefs; being “immersed” 
in prepping witnesses and opening/closing arguments. 
Juniors also emphasized their involvement in cross-bor-
der work: “I’m working on a real estate case in China and 
have a lot of contact with Hong Kong and Beijing. On a 
personal level, I feel it’s an intranational and transnational 
firm.” 

Litigation clients: Johnson & Johnson, HBO, Kesha. Suc-
cessfully defended AT&T and Time Warner’s $85.4 bil-
lion merger against antitrust claims made by the Depart-
ment of Justice. 

A similar tune was sung by our interviewees in corpo-
rate, who also had the opportunity to source a variety of 
work: “I really appreciate that you’re never pigeonholed 
or forced into one role – if you do good work they’ll allow 
you to explore.” A robust blend of M&A, capital markets, 
corporate finance, restructuring, and debt finance kept 
juniors busy. As with litigation, compact team sizes 
enhanced exposure: “There’s the typical due diligence, 
contracts, closing checklists etc... But when there are op-
portunities to do initial drafts, ancillary deal documents, 
board resolutions, and consents, we’re really thrown in 
at an early stage.” Associates drew our attention to the 
growth they’d witnessed in the practice: “It’s an evolving 
group for us, with a mixture of deal sizes –  not necessarily 
a billion dollars, but we recently represented an invest-
ment adviser being bought by a larger adviser in the cou-
ple hundred-million-dollar range.” 

Corporate ‘umbrella’ clients: Merrill Lynch & Co, Ameri-
can Honda Finance Corporation, Bank of America. Con-
tinues to represent the Government of Puerto Rico dur-
ing the US territory’s restructuring, valued at around $70 
billion in funded debt alone.  

Rankings in Chambers USA
Antitrust

Appellate Law

Bankruptcy/Restructuring

Capital Markets

Employee Benefits & 
Executive Compensation

Environment

ERISA Litigation

Insurance

Intellectual Property

International Trade
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Litigation

Media & Entertainment

Products Liability

Projects

Sports Law

Tax

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 23.0 46.6
White 87.3 72.1
Black/African American  2.1  2.6
Hispanic/Latin American  2.6 6.9
Asian  7.3  15.6
Mixed/Other  0.0  2.4
LGBT 2.6 6.3

Career Development
When asked about the long-term, juniors tended to 
share the same view: O’Melveny or bust. “There are sev-
eral lifers here,” one junior stated, “and lots of people 
lateral in because they recognize that the culture here is 
desirable.” Another went further: “If I were to pursue the 
path of partnership, it would be this one. I can’t see my-
self anywhere else.” For those with partnership on their 
mind, the firm has a video series detailing what the path 
looks like, its time frame, and how to succeed. “It’s a 
place that fosters longevity: they give you all the opportu-
nities, so you don’t want to leave.”

Hours & Compensation 
Billable hours: 1,900 target

In part, a healthy work/life balance helps foster this lon-
gevity: “I think you have certain busier periods but there’s 
flexibility. When you have really busy periods, people 
understand that you’re not working crazy hours for the 
next few months,” this source explained. Another added: 
“People seek us out because of the work/life balance and 
the friendly reputation precedes us – it’s a self-perpetu-
ating cycle.” So how good is good? On average, juniors 
described between 45 and 50 hours as a “typical, solid 
week.” Yet this is still BigLaw we’re talking about, and 
hourly demands can be tough: “There’s a decent num-
ber of 60ish hour weeks and occasionally some get up 
to around 80.” But, thankfully, “they’re few and far be-
tween.” 

“…people seek us out because of the 
work/life balance and the friendly reputa-
tion precedes us.” 
With big demands, concessions ought to follow – at 
O’Melveny they certainly did, much to our sources’ 
delight: “The firm is really flexible about working from 
home and flexible hours!” Day-to-day, things again vary: 
“Corporate is interesting as there are weeks driven by the 
banks and clients. Some days I restart my computer be-
cause I don’t think it’s working as I don’t get emails, then 
other days I’m swamped!” Juniors viewed the 1,900-hour 
annual target for bonus eligibility to be achievable. In 

addition, “it’s transparent regarding bonuses. In fact, we 
got a voicemail yesterday telling us what the bonus will be 
for this year.” Amounts are worked out “entirely by class 
year, with a slight adjustment based on hours and quality 
of work.”

Pro Bono 
Sources also commended the firm’s approach to pro 
bono. “People take it seriously and all hours count to-
ward our billables. Sometimes I feel I’m getting too many 
emails and they’re all so tempting, but I just haven’t got 
the time!” Juniors informed us that the firm “sets a re-
quirement, which is loosely used but strongly advises us 
to do 20 hours of pro bono each year.” However, we heard 
of sources doing 100 hours and more. Opportunities-
wise, it’s a case of take your pick: immigration, asylum, 
housing, reproductive rights and transgender name 
change matters were among the many good causes we 
heard attorneys devoting their time to. “I’ve worked on 
one four-year matter with millions of dollars of firm com-
mitment. That speaks to the firm’s values,” declared one 
source. Even juniors in corporate – an area traditionally 
less synonymous with pro bono – found work readily 
available; they’d drafted court memos and consent let-
ters and contributed to restructuring cases.  

Pro bono hours
• For all US attorneys: 71,508
• Average per US attorney: 114.5

Culture 
Despite geographic distance, a common experience 
rung true across the country. “A lot of the culture is de-
termined by leadership and that has historically come 
from California,” one junior ruminated. We don’t want 
to overstate the Californian flair, but sources generally 
felt that the expectations at O’Melveny were more rea-
sonable, more... well, Californian. One junior explained: 
“I don’t see a lot of unnecessary challenges with people. 
Everyone works and socializes cooperatively, and expec-
tations are never crazy or unreasonable.” This source 
neatly summed up their feelings: “I’d have a terrible time 
at another firm.” Interviewees also pointed to the “busi-
ness casual culture,” the fact that “people apologize for 
intruding on weekends,” and regular opportunities to so-
cialize in and out of the office as evidence of this ‘better 
than elsewhere’ atmosphere. We heard of juniors enjoy-
ing a sensible drink after work, having lunches, dinners, 
and attending sports games together. 

Diversity & Inclusion 
Juniors collectively noted an “awareness that BigLaw has 
a diversity issue,” and that the firm “is very frank about 
recognizing it. No one shies away from conversations.” 
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Both associates and chair Butwin pointed to the make-
up of recent partnership classes as evidence of change 
being made at the top. “We’re laser focused on our com-
mitment to diversity and inclusion,” Butwin confirms. “The 
last five years have seen our percentage of female part-
ners grow from 16% to 23%.” He also draws attention to 
how “nearly 70% of women who’ve been promoted in the 
last six years have spent all or the majority of their careers 
here.” Coupled with greater gender parity, associates 
highlighted an intentional shift in recruitment efforts. 

The recent introduction of Pymetrics – a tool which uses 
neuroscience and AI to blind-test candidates – was also 
welcomed: “The introduction of this makes sure there’s 
no bias in the recruitment process.” Socioeconomic and 
cultural diversity was also celebrated: “I’ve never felt 
that your name or background determines your success 
here.” Juniors pointed to many well-attended affinity 
group events and initiatives, which they felt helped to 
bolster an inclusive workplace. 
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Number of domestic offices: 7

Number of international offices: 8

Worldwide revenue: $835.3 million

Partners (US): 208

Associates (US): 451

Contacts

Main recruitment contact: Tina Metis

Hiring partner: Jeeho Lee

Diversity officer: Mary Ellen Connerty

Recruitment details

Entry-level associates starting in 2020: 65

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 7, 2Ls: 58, 3Ls: 0, SEO: 6

Summers joining/anticipated 2020 split 

by office: Century City: 10, 

Los Angeles: 13, Newport Beach: 7, 

New York: 11, San Francisco: 9, 

Silicon Valley: 4, Washington, DC: 11

Summer salary 2020:

1Ls: $3,700/week

2Ls: $3,700/week

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No

O’Melveny & Myers LLP 
400 South Hope Street, Los Angeles, CA  90071

Tel: 212 326 2000 Twitter: @omelvenymyers
Recruitment website: www.omm.com/careers Facebook: 
Linkedin: o’melveny-&-myers-llp OMelvenyandMyersLLP

Instagram: omelvenymyers

Main areas of work
O’Melveny is a multidisciplinary firm with approximately 750 lawyers in 15 offices world-
wide. Our wide-ranging legal services encompass litigation, business deals, risk management, 
regulatory compliance, and government relations. The firm advises clients on a full range of 
cutting-edge litigation and corporate matters that arise in various industries, including avia-
tion, consumer products, energy, entertainment and media, financial services, health care, 
insurance, life sciences, natural resources, private equity, sports, and emerging technologies. 
For a complete listing of our client services and locations, visit omm.com

Firm profile
It’s more than what you do: it’s how you do it. That’s why O’Melveny is counsel of choice to an 
ever-expanding list of market leaders. Opportunity at O’Melveny means working alongside 
exceptional lawyers — recognized legal authorities who counsel industry leaders on their most 
significant and sensitive matters with a blend of creativity, passion, and commitment. It’s a 
place to build a rewarding career and create lasting connections by tackling new challenges 
while feeling appreciated, included, and supported. So, tell us. What do you want to achieve?

Recruitment
Law Schools attending for OCIs in 2020:
Berkeley, Brooklyn, Chapman, Chicago, Columbia, Cornell, Davis, Duke, Fordham, George-
town, George Washington, Harvard, Hastings, Howard, Lavender Law, Loyola, Michigan, 
Northwestern, NYU, Penn, Santa Clara, Southwestern, Stanford, UCI, UCLA, University of 
Washington, USC, UVA, Yale.

Recruitment outside OCIs:
We aim to strike a balance between recruiting at national schools and regional schools within 
our various markets. We also participate in diversity career fairs and initiatives, such as Laven-
der Law and veteran recruiting events. We connect with a variety of law student organizations 
for speaking engagements, networking events, and sponsorships.

Summer associate profile: 
We look for candidates who are enthusiastic about O’Melveny and want to dedicate themselves 
to our values. We consider a variety of criteria when making hiring decisions. We consider can-
didates who we believe will be well suited based on interests, personality, and credentials. We 
also look for high academic achievement, extracurricular activities like journal work and moot 
court, prior professional work experience, and candidates with a diverse set of experiences. 

Summer program components: 
Our summer program offers an inside look at what it is like to practice at O’Melveny. Our sum-
mer associates work on major cases and deals, support ongoing pro bono matters, participate 
in targeted training and development programs, and join in social events to get to know our 
attorneys. Experiential training includes our Advocacy Institute, Mock Deal Program, and op-
portunities to accompany O’Melveny lawyers to deal closings, client meetings, depositions, 
and court appearances. In addition to hard work, we ensure our summer associates have the 
opportunity to engage with partners and associates through a variety of social activities such 
as sporting events, dinners, trips to theme parks, and more. Our work coordination system 
ensures our summers are exposed to a variety of practice areas, attorneys, and types of work. 
Partner and associate mentors, ongoing feedback, and a midsummer and final review help our 
summer associates make the most of their experiences.
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Lawyers per state

Orrick, Herrington & Sutcliffe LLP
Largest US offi ce:  New York 

US offi ces:  11 

International offi ces:   8 

First-year salary:  $175,000 – $190,000 

Billable hours:   1,950 target 

Summers 2020:   66 

Revenue 2019:   $1.16 billion (+10.5%) 

Partners made in 2020:   16 

Famous for:  tech and emerging companies; born in the 
Golden State 

 On chambers-associate.com... 
•   Get hired at Orrick  

 Download the latest updates to this future-thinking full-service 
international fi rm. 

“WE’RE known as a technology-oriented and innovative 
fi rm,”  juniors at Orrick declared. A scan of the fi rm’s 
Chambers USA  rankings backs this data up nicely – zoom 
in on high nationwide placements for the fi rm’s start-
ups and emerging companies practices, as well as top 
awards for projects, privacy and data security. Founded 
in  San Francisco , a mere 45-minute drive from the fa-
bled Silicon Valley, Orrick continues to shine brightest 
in the Golden State with additional high commenda-
tions for litigation and venture capital work.  

 Most of the juniors on our list were on the West Coast, 
but  New York  is the fi rm’s largest offi ce and also wel-
comes sizable classes, as does  DC . The newest of the 
bunch as of 2019 is  Boston . A client list that includes 
the world’s biggest and brightest tech companies – Fa-
cebook, Apple, Netfl ix etc. – speaks for itself, but there’s 
a forward-thinking feel to be found within the fi rm too. 
“Orrick’s especially innovative around its cultural seman-
tics and offers a well-rounded life,”  we heard. 

 Strategy & Future 
“I don’t think it’s bullshit, the fi rm is always pushing inno-
vation and improving everything,”  one source felt.  “On a 
micro level, every day I work with people who think about 
the way we operate, how we can utilize tech better and 

be more effi cient.”  Recent examples include ‘innovation 
tournaments’ akin to Shark Tank where groups get to 
pitch new concepts; 50 hours of ‘innovation credits’ 
counting toward yearly billing targets; and an in-house 
tech team tasked with developing new systems to save 
the fi rm (and clients’) money.  “There’s an understanding 
that if we want to be at the top, we need to keep innovat-
ing,”  interviewees concluded.  

 “There’s an understanding that if we want 
to be at the top, we need to keep innovat-
ing.” 

 The Work 
 Around a third of juniors on our list were in litigious 
practice groups; another large chunk was in corporate 
(where much of the focus is on technology companies); 
and the rest spread between energy, real estate, struc-
tured fi nance and banking.  “It’s a diversifi ed fi rm , ”  a 
source said,  “with strength in litigation and transactional 
work as well as public fi nance plus very well-known tech 
fi nance and energy practices.”  Each offi ce has its own 
specialties. Along with tech and start-ups, Orrick’s em-
ployment department is  “renowned”  in California; the 
DC  base handles Supreme Court litigation; and fi nance 
is more characteristic of  New York .  “On the East Coast 
we deal with super new companies doing the early rounds 
of equity fi nancing,”  insiders explained.  “It’s more later 
stage companies in the tech sphere on the West Coast.” 
 The latest to join the party,  Boston , comes with an appe-
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tizing IP practice after Orrick poached IP litigators from 
Fish & Richardson in 2020. 

Much of the firm’s corporate work is either “general 
transactional advice for early stage companies” or “deal 
work including venture financing and seller-side M&A.” 
Our sources unanimously loved working with fledgling 
and innovative companies: “What distinguishes our M&A 
practice is that because our focus is on emerging com-
panies, we can lead a business through each round of its 
financing, and if that business grows to acquire others or 
be acquired you see it through that growth. We see all 
stages of the company’s lifecycle.” It’s not all tech and 
futuristic inventions, “Orrick’s client base is varied. We 
do a lot with energy companies and I’ve even worked with 
plywood producers.” There’s also a healthy life sciences 
M&A practice. Cross - border deals are very common at 
Orrick, but that’s no impediment to juniors’ responsibil-
ity. “I’ve drafted an asset purchase agreement already –I 
didn’t do a great job, but I still did it,” one joked. Another 
outlined their role on a Series C financing: “I was in 
charge of drafting all the ancillary documents and coordi-
nating the closing to make sure all the investors signed.” 
It helps that the Global Operations & Innovation Center 
“does more of the administrative tasks” like compiling 
documents and signature pages, leaving juniors time 
for more exciting roles on deals. 

“It’s cool to be on a journey with a new 
company and their founders.”

Also falling under the corporate umbrella, the firm’s 
technology companies group – which advises approxi-
mately 20% of all ‘unicorn’ tech firms in the US – was a 
popular destination for our sources. Working with “any-
one from small start-ups to new European or international 
companies coming to the US, as long as they’re somehow 
connected to technology,” sources relished the immedi-

ate client exposure available in this group. “You have so 
much direct contact with the client right out of the gate, 
especially with smaller tech companies,” they explained. 
“You effectively serve as their general counsel, answering 
all sorts of questions.” Associates here were required to 
deal with “licensing contracts, terms of service and poli-
cies, as well as guiding the diligence within venture capi-
tal and private equity transactions. We also deal closely 
with some companies’ IP transactions.” The best part of 
this practice, according to juniors here? “It’s cool to be 
on a journey with a new company and their founders and 
when they eventually hit a major milestone with investor 
financing you get to feel directly involved.”

Corporate clients: Beyond Meat, Pinterest, Insomnia 
Cookies. Acted for $20 billion-valued fintech start-up 
Stripe on all financing rounds and acquisitions since its 
2010 incorporation.  

Litigation at Orrick means securities, antitrust, white-
collar, public policy and more. Once again, results may 
vary by office: New York leans toward financial dis-
putes, San Francisco to tech litigation and DC is the 
government hub. A source in the exciting-sounding cy-
ber litigation practice noted a general excitement in the 
air: “We’re usually dealing with class action litigation in 
the cybersecurity space. It’s such a new area of law which 
is really fun, working in jurisdictions and issues being 
played with for the first time allows us to be really crea-
tive and innovative.” Another junior was equally happy, 
this time with their freedom to run with their assigned 
tasks. “I was running the discovery for an antitrust litiga-
tion case,” they explained. “I did all the depositions with 
the experts and within six months, I took a deposition 
myself with an expert in tow. Responsibility is common 
and intentional across the board.” Our sources linked 
this freedom with Orrick’s forward-thinking brand: “For 
me, innovation is giving first-years tasks like these. My 
first assignment was a motion for summary judgment; I 
thought they were joking when I got asked to do it.” Early 
responsibility can be daunting... “At times I felt like I 
was in the middle of the ocean, but I knew the life vest 
was there,” one source confirmed. “I just had to work out 
when I’d pull the strings.”

Litigation clients: Apple, PayPal, Goldman Sachs. Ad-
vised Netflix on a headline-hitting employee mobility 
case surrounding the companies’ disputed acquisition of 
Twentieth Century Fox’s business executives. 

The firm’s IP team deals with “a lot of prosecution and 
enforcement work” in “large and complex cases,” par-
ticularly focusing on trademark and trade dress law. 
Sources again appreciated the opportunities for juniors: 
“I’ve been staffed on a large-scale trade dress case and 
I was in charge of discovery, handling all the document 

Rankings in Chambers USA
Antitrust

Appellate Law

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

FCPA

Intellectual Property

IT & Outsourcing

Labor & Employment

Litigation

Native American Law

Privacy & Data Security

Products Liability

Projects

Real Estate

Startups & Emerging
 Companies

Tax

Venture Capital

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 24 53
White 78 60
Black/African American 3 4
Hispanic/Latin American 1 5
Asian 9 14
Mixed/Other 1 10
LGBT 4 7

production and collection,” one said. “I then managed 
the reviewing team, while prepping experts and numer-
ous depositions; and whichever depositions I helped prep, 
I was able to second-chair at trial. That was really cool.” 

IP clients: Oracle, Kars4Kids, New Balance Athletics. 
Acted for Canon in a long-running cross-licensing dis-
pute with tech rival Avigilon over security surveillance 
camera technology. 

Pro Bono 
Sources all commended the firm’s approach to pro 
bono, with lighthearted reference to some healthy ri-
valry between its offices: “It gets quite competitive each 
year, with people putting stickers up to say they’ve done 
the hours. It’s all good fun though.” The most hardwork-
ing pro bono-ers earn individual awards. Orrick champi-
ons various causes including immigrants, constitutional 
and prisoner rights, veterans’ issues and more. Juniors 
across the firm’s offices also commended the “really 
strong” dedicated pro bono partner in New York who’s 
“solely dedicated to pro bono and supporting attorneys 
across the firm.” We heard that “everyone’s encouraged 
to do at least 20 hours per year,” but any amount of pro 
bono can count toward yearly targets. 

Pro bono hours
• For all US attorneys: 79,214
• Average per US attorney:  107

Hours & Compensation
Billable hours: 1,950 target

That’s the goal for bonus eligibility, but the firm’s alloca-
tion of unlimited pro bono and the 50-hour allowance 
for innovation credits left interviewees with little to 
complain about. “I could count on one hand the number 
of times I’ve worked past 12:30am,” one satisfied source 
said. Pinning down average hours across the firm was 
difficult, but there were few horror stories – one outlier 
recalled a “hellish” period of 8am to 1am days after “a 
storm of assignments came to a head.” There is a silver 
lining for the most overworked associates: merit-based 

bonuses are also up for grabs if you exceed the 1,950 
hours target. 

“It’s really nice in the beginning of your 
career to have such autonomy.”

“There’s such a flexible culture surrounding working from 
home and being out of office, I was able to work from home 
pretty much any time I wanted as a first year,” a source in 
San Francisco told us. A popular remote working policy 
“makes things far more manageable,” and insiders told 
us: “It’s really nice in the beginning of your career to have 
such autonomy and control rather than being chained to 
your desk.” It’s not just a West Coast mentality – a DC 
source said: “The firm wants to find better ways of doing 
things and that bleeds into the idea that it’s not about be-
ing here 9am to 7pm every day, but about getting things 
done. That flexibility allows people to be sharp.”

Culture & Career Development
“Everyone’s so nice here,” another insider remarked. “It’s 
really odd for the industry and I have no problem spend-
ing as much time here as I do.” Asked about why Orrick 
stands out from the crowd, they reckoned it’s down to 
“having the right technological tools with the right man-
agement structures to make the whole firm work.” As-
sociates pointed to the widely adopted use of Slack – a 
work-based messaging service – as a great example of 
how “the firm wants people to be more connected.” In-
vestment in tech is one thing; another is investment in 
associates. “Levels of pastoral care and happiness here 
are out of the ordinary,” interviewees insisted. “You can 
work reduced hours if you want and there are good pa-
rental leave and vacation policies. They really do care 
about the associate experience.” Some commented that 
due to the geographic spread of the offices, “there isn’t 
the same concentrated experience as at some firms,” but 
technology helps bridge the gaps.

“I have no problem spending as much 
time here as I do.” 

Associates progress through three rungs of hierarchy: 
junior, managing, then senior associate. They usually 
spend around three years at each stage with “stag-
gered training for each of the levels.” Insiders suggested: 
“The firm’s made a practice of cultivating talent, it’s not a 
machine that requires X amount of external labor input.” 
Instead, Orrick aims to “look for a person who matches 
the culture” during initial interviews “and nurture them 
through the ranks. Everyone I’ve worked with understands 
that as a junior you don’t know a whole lot, and they’re all 
open to questions.” Corporate juniors championed their 
sector-specific training “with weekly sessions where we 
go through documents typically looked at in deals provi-
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sion by provision, with a partner explaining them in simple 
terms.” Another source commended the firm’s “compre-
hensive” training regime, “it’s up to date with the latest 
market trends.” An online portal provides resources to 
make Orrick’s partner track more visible. 

Diversity & Inclusion
In collaboration with Diversity Lab, the firm recently 
launched a five-year plan to drive meaningful change 
and improve “the diversity of our client teams as we im-
prove the diversity of our firm.” Sources commended 
this ‘Move the Needle’ initiative alongside DiveIn Day, 
the firm’s cross-office program highlighting awareness 
on specific areas of diversity, as proof of genuine com-
mitment to building a diverse and inclusive workspace. 
“We’re heavily invested in improving the situation,” one 
source said. “Orrick acknowledges the issue, and presen-
tations at the most recent firm retreat included concrete 
steps we can all take to be better allies.”

http://www.chambers-associate.com
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Head Office: New York/San Francisco

Number of domestic offices: 14

Number of international offices: 14

Worldwide revenue: $1.046 billion

Partners (US): 312

Associates (US): 563

Contacts

Main recruitment contact: 

Siobhan Handley (shandley@orrick.com)

Diversity officer: Joi Y Bourgeois

Recruitment details

Entry-level associates starting in 2020: 51

Clerking policy: Yes

Summers joining/anticipated 2020: 62

1Ls: 13, 2Ls: 47, SEO: 2

Summers joining/anticipated 2020 split 

by office: Boston: 3, Houston: 1,

Los Angeles: 6, New York: 17, 

Orange County: 3; Portland: 1, 

Sacramento: 3, Santa Monica: 1, 

San Francisco: 13, Seattle: 2, 

Silicon Valley: 5, Washington, DC: 8

Summer salary 2020:

1Ls: $3,653

2Ls: $3,653

Split summers offered? Yes. Must spend 

a minimum of 8 weeks at Orrick.

Can summers spend time in an overseas 

office? No

Orrick, Herrington & Sutcliffe LLP
51 West 52nd Street, New York, NY 10019  

The Orrick Building, 405 Howard Street, San Francisco, CA 94105-2669 

Tel: 212 506 5000 (New York) / 415 773 5700 (San Francisco) Facebook: @Orrick
Recruitment website: www.orrick.com/careers Instagram: @OrrickCareers,
Twitter: @Orrick, @OrrickCareers, @MitchZuklie @mzuklie

Main areas of work
Technology and innovation, energy and infrastructure, finance, corporate, litigation, appellate 
and intellectual property.

Firm profile
At Orrick, we focus on serving the technology and innovation, energy and infrastructure and 
finance sectors globally.  Founded more than 150 years ago in San Francisco, Orrick today 
as 1100+ lawyers and offices in 28 markets worldwide including our newest offices in Bos-
ton, MA, Houston & Austin, TX and Santa Monica. Our clients include 2700+ high-growth 
companies, 20% of U.S. unicorns, public companies, global financial institutions, funds and 
government entities.

Recruitment
Law Schools attending for OCIs in 2020:
• Boston College
• Boston University
• Columbia7290
• Duke
• Fordham
• George Mason University
• George Washington 
• Georgetown
• Harvard
• Loyola LA
• McGeorge
• Northwestern
• Notre Dame
• NYU
• Santa Clara
• Stanford

• Tulane
• UC Davis
• UC Hastings
• UC Irvine
• UCLA
• University of Chicago
• University of Houston
• University of Michigan
• University of North Carolina
• University of Pennsylvania
• University of Texas
• University of Washington
• USC
• UVA
• Vanderbilt
• Yale

Summer associate profile: 
We seek candidates who have diverse backgrounds and interests, and who bring interesting 
life experiences and perspectives that shape their world view. We’ve identified qualities our 
most successful lawyers have in common: grit, EQ, teamplay and innovation. We believe in 
having fun while working hard on projects that make a tangible impact on the world, locally 
and globally.  

Summer program components:
Your first day as a summer associate is the beginning of your Orrick career. Our goal is to im-
merse you in the firm, introduce you to our clients, engage you in the issues on which we are 
working and create opportunities for you to start building relationships that we hope will last a 
lifetime. Our summer associate classes are small which means focused and personal attention, 
practical training, varied assignments spanning different transactional and litigation practice 
areas, extensive feedback and hands-on experience with real client matters. 
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Patterson Belknap Webb & Tyler LLP
Largest US office: New York

US offices: 1

International offices: 0

First-year salary: $190,000

Billable hours: 1,850 required

Summers 2020: N/A

Revenue 2019: $215.1 million (+10.4%)

Partners made in 2020: 6

Famous for: hiring out of clerkships; litigious practice

On chambers-associate.com...
• Get hired at Patterson Belknap

• Interview with co-chair and managing partner Lisa 

Cleary

Patterson Belknap and the judiciary go together like PB & J. This 
disputes dynamo “isn’t a factory firm;” it offers the New York market 
something a little different...

REMEMBER Goldilocks and her struggle to find the op-
timal oatmeal? Well, associates felt that among New 
York’s buffet of scaldingly hot and lukewarm legal 
gruel, Patterson stood out as their “Goldilocks firm.” It’s 
“big enough that it’s established, but small enough that 
people are valued as individuals, not just bodies.” The 
firm has just the one office, which is home to around 
200 lawyers, but that’s not stopped them from doing 
“cutting-edge” work. Patterson has a Chambers USA top-
ranked false advertising practice: “it’s not really done by 
BigLaw firms, so it’s a little unusual,” and won another ac-
colade in Chambers USA’s latest rankings for its white-
collar crime and government investigations work. 

Litigation is the name of the game here; the litigation 
practice group drew in a whopping 80% of first-years 
(the remaining five newbies were dispersed among the 
corporate, real estate, trusts & estates and tax-exempt 
organizations groups). To feed its litigation demand, 
Patterson is very keen on hiring from clerkships – so 
keen in fact, that they reel clerks in with a joining bonus. 
PB doled out an additional bonus this year, “which was a 
complete surprise and a sizable amount.”

The Work
Assignment allocation is a pretty straightforward affair: 
two partners are responsible for dishing out work, but 
the primary responsibility lies with Michelle Cohen, who 
“came up through these ranks herself, she knows all the 
partners and how things get done.” If associates show 
signs of drowning in work, the assignment partners 
assume the role of lifeguard: “They’re very cognizant of 
your time so you’re never trapped.”

“It’s similar to a clerkship – you jump on 
a new case in a new area of law and run 
with it.” 
The litigation practice covers the usual suspects such 
as employment, antitrust, white-collar crime and prod-
uct liability disputes, but we heard there’s more nu-
anced work available too: civil litigation was favored 
by juniors who told us: “it’s not just for run-of-the-mill 
financial institutions, we have art law cases too, which are 
fascinating.” 

Juniors had been involved in cases stemming from the 
2008 financial crisis: “a lot of mortgage transactions 
went bust so the investors want to be paid – we represent 
the insurers who say, ‘It’s not our fault the loans were ter-
rible.’” The leanly staffed teams means juniors take on 
more responsibility earlier than peers; one interviewee 
boasted: “I drafted over 50 substantive motions for a 
product liability case,” while another was relieved “we 
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Get Hired
“Be prepared to talk about a legal issue you have 
worked on; and of course, we like to hear why you’re 
interested in Patterson in particular!” We’ve got lots 
more insight on our website.

don’t have to do 20,000 doc reviews like at other firms, we 
just do a little bit to get our hours in.” Some put this down 
to the high proportion of former clerks, “which means 
almost everyone comes in with significant writing and 
courtroom experience.” Those who don’t want to take 
their clerking hats off straight away can be comforted 
that “you’re expected to be a generalist here, so it’s simi-
lar to a clerkship, you jump on a new case in a new area of 
law and run with it.” 

PB also runs a program with the New York City Law 
Department, which sees juniors defend the City in tort 
cases, like car accidents between citizens and city ve-
hicles: “It’s an amazing experience where you get to actu-
ally ‘lawyer’ for a couple of weeks.” 

Litigation clients: Hershey, BNP Paribas, L’Oréal. De-
fended Coca-Cola in a class action alleging the term 
‘diet’ in Diet Coke is false because it does not aid weight 
loss and can lead to weight gain. 

Pro Bono
… is clearly something PB encourages, given every sin-
gle attorney has done it for sixteen years in a row. “We’re 
expected to treat it the same as billable work – it’s really 
woven into the fabric of the firm.” Associates had been 
kept with busy with recent changes to federal asylum 
policy, which reassigned asylum offices in Boston and 
Newark to the US–Mexican border. 

Folks also help local high school students with moot 
court and mock trial competitions “to help them break 
out of their shells, boost their confidence and give advice 
about college.” Patterson’s various partnerships with 
local legal aid organizations means a good breadth of 
projects on offer, like helping former prisoners get jobs 
and representing women and clinics in out-of-state 
abortion cases. 

“Pro bono is really woven into the fabric 
of the firm.”

Attorneys can credit pro bono hours toward the 2,100-
hour target, which they must hit to be bonus-eligible. 
That said, “if you’ve spent a lot of time on a pro bono pro-
ject they’ll usually convert it to cover the minimum 1,850 
billing requirement.” 

Pro bono hours
• For all US attorneys: 20,804
• Average per attorney: 118

Hours & Compensation 
Billable hours: 1,850 required

Attorneys can also boost their hours by taking part in 
CLEs and recruitment events. Sources unanimously 
agreed: “It’s really not difficult to hit 1,850 – that’s less 
than eight billables a day so most people comfortably 
make it.” Bonuses are pro-rated as long as you hit the 
billing target, “which takes the edge off,” and those who 
haven’t or spent significant time on nonbillable work 
get half the bonus. 

“A major selling point of this firm is they 
treat people well.”

Most people rock up at 9am and it’s uncommon to get 
emails past 6pm: “even at half past six the hallways are 
empty – no one expects you to be here unless you have to,” 
so “you can have dinner at a reasonable time or go work 
out and still get eight hours’ sleep.” Juniors boasted they 
“almost never work weekends” and on the rare occasion 
they do, “it’s either self-inflicted or you get a profuse 
apology” from whoever asked you to. 

Although PB recently ‘crystallized’ its remote working 
policy, sources revealed that in reality “they prefer us 
to be in the office, which is a bit annoying, but we under-
stand that meetings can pop up at any time.” The upside 
is “once you leave the office, you leave your work behind.” 
We did hear that lawyers with children can automati-
cally work from home for 20% of their contracted hours: 
“You don’t even have to petition for it – a major selling 
point of this firm is they treat people well.” Salary is in 
line with the market up until seventh year, when it dips 
slightly below the average rate, but PB provides “really 
good benefits to make up for it: they just increased paren-
tal leave for caregivers.” Others noted: “People stay here 
for lifestyle reasons, rather than salary.” 

Culture and Career Development 
The social scene isn’t exactly buzzing, but this didn’t 
bother busy bees who pointed out “time spent social-

Rankings in Chambers USA
Advertising

Intellectual Property

Litigation

Real Estate
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Diversity Partners (%) Associates (%)

Women 22 38
White 88 70
Black/African American 2 6
Hispanic/Latin American 2 4
Asian 4 13
Mixed/Other 4 7
LGBT 8 10

izing is time that could be spent getting work done so you 
can go home to your family.”  The result is an “intellec-
tual environment so there’s no plugging and chugging; it’s 
about wonky talk, which I appreciate.” Those who can’t 
survive without the occasional soirée can look forward 
to monthly associate-only socials, which come in the 
form of happy hours in a local bar, sit-down lunches or 
raffles. Some lamented that “there are days when you 
come in and don’t talk to anyone, whichcan be lonely, but 
we do pay attention to what’s going on in people’s lives – 
we know each other’s kids’ names.”

“Partners really set the tone that we’re all 
in it together.”

If someone new joins the firm, PB puts on a ‘tea:’ an in-
formal bash with food. It’s worth noting that “we don’t 
have a big drinking culture and there’s a lot of respect 
for the fact some people don’t drink.” Others were com-
forted by the fact “I’ve never heard anyone raise their 
voice even if you make a mistake. We’re treated like attor-
neys, not just bodies.” It’s also pretty common to go for 
lunch with other associates, “which the firm pays for so 
long as we’re not in the same class year,” and “everyone is 
willing to take you to coffee and answer questions.”

One thing Patterson is hot on is mentorship: “Partners 
really set the tone that we’re all in it together and we’re 
all equals. They value what we have to say and respect 
the work we do, which really struck me.”  In fact, cochair 
and managing partner Lisa Cleary holds regular one-
to-one check-ins with associates, “which she’s religious 
about.” These aren’t just focused on work, either: “she 
really takes an interest in how we’re adjusting to life at the 
firm, as well our lives outside work.” One associate told 
us: “She came into my office the morning of a hearing and 
said, ‘Go get ‘em, you’ll be great;’ things like that are really 
encouraging and shows she’s tuned in to what’s going on.” 

Rookies are assigned a formal associate and ‘onboard-
ing’ partner mentor when they first arrive, but (as Cham-
bers Associate often hears) juniors tend to find mentors 

organically: “the people you work with give detailed feed-
back throughout the year, so when it’s time for the an-
nual review nothing comes as a surprise.” Formal training 
comes in the form of inter-practice group CLEs. For ex-
ample, the trusts and estate folks give presentations to 
litigators “about how their work is relevant to ours.” There 
are also lunchtime sessions called ‘Nuts and Bolts’ 
which run through basic legal skills with first-year as-
sociates. 

Diversity & Inclusion 
Associates were pleased there are “multiple female part-
ners and counsel” and “a number of women have joined 
the associate ranks in the past year.” The firm has several 
women in senior positions including Lisa Cleary and 
Michelle Cohen. There are “multiple opportunities for fe-
male lawyers to feel close to each other.” Cleary hosts a 
party on the roof of her house every other summer for 
all the female attorneys, and PB often invites women in 
legal positions from around the city to give talks: “it’s 
really interesting because they have law degrees like us 
but are doing something completely different.”

“It’s not just surface-level support.”

Juniors also praised PB for its approach to attorney wel-
fare, like encouraging attorneys to stay home if they’re 
sick, “which never happened at my old firm.” Newbies can 
also use their monthly check-ins with Michelle Cohen to 
make sure they’re mindful of their wellbeing: “the first 
thing she said at my last check-in was that my hours were 
high, so she asked if there was anything she could take off 
my plate, which I really appreciated.”

That being said, the firm isn’t doing as well represent-
ing racial minorities, which interviewees put down to the 
fact PB recruits so many clerks: “It’s a very white, male 
pool and skews toward schools like Harvard and Yale.” 
The firm is planning to address this, though: “we had 
an associate-wide meeting recently and the managing 
partners made it clear they’ll be emphasizing diversity ini-
tiatives.” One such endeavor is the Diversity Fellowship, 
which awards $25,000 to a clerk from an under-repre-
sented background who wants to join PB and donates 
$5,000 to a nonprofit of the clerk’s choice. In addition to 
the firmwide implicit bias training, PB put on a second 
round of training for lawyers with diverse backgrounds 
“to help us navigate the bias when it’s against us – they 
address issues multiple times for different groups and 
several partners show up, so it shows they care and it’s 
not just surface-level support.”
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Head Office: New York

2019 revenue: $215.1 million 

Partners (US): 51

Associates (US): 101

Contacts

Main recruitment contact:

Michelle Cohen, mcohen@pbwt.com

Hiring partners: Catherine Williams and 

Josh Goldberg

Diversity officers: Peter Harvey, 

Megan Bell, Co Chairs, Diversity 

Committee; Michelle Cohen, Chief 

People, Diversity and Professional 

Development Officer

Recruitment details

Entry-level associates starting in 2020: 4

Clerking policy: We hire directly from 

judicial clerkships

Patterson Belknap Webb & Tyler LLP
1133 Avenue of the Americas, New York, NY 10036

Tel: 212 336 2000
Email: mcohen@pbwt.com
Recruitment website: www.pbwt.com/careers/
Linkedin: patterson-belknap-webb-&-tyler-llp

Main areas of work
Our clients include a diverse group of institutions and individuals: from major media and 
publishing empires to consumer products companies; from fine art museums to famous 
entertainers; from pharmaceutical and medical device companies to financial institutions; 
from colleges and universities to private foundations of all types; from foreign compa-
nies seeking to transact business on US stock exchanges to US companies doing business 
abroad. The firm and our attorneys are regularly recognized in industry publications as 
leaders in litigation areas including false advertising, white-collar crime and government 
investigations, patent, trademark and copyright, and product liability. In addition, the 
Firm has leading trusts and estates and tax-exempt organizations practices. For 16 con-
secutive years, 100% of our lawyers and paralegals have worked on pro bno cases and our 
contributions have repeatedly put us first among New York City-based firms and nation-
ally. 

Firm profile
Patterson Belknap Webb & Tyler is a law firm based in New York City with approximately 
200 lawyers committed to maintaining its independence, its diversity and its focus of pro-
viding superior legal advice and service to clients. The firm delivers a full range of ser-
vices across more than 20 practice groups in both litigation and commercial law. The firm 
highly values public service and has consistently ranked at or near the top of The American 
Lawyer’s annual pro bono survey.

Recruitment
Law Schools attending for OCIs in 2020:
Columbia, Harvard, NYU, University of Pennsylvania, Yale 

Recruitment outside OCIs: 
Patterson Belknap hires associates directly from judicial clerkships. 

Diversity Fellowship for Judicial Clerks:
Patterson Belknap believes that a workforce made up of people from diverse social, racial, 
economic and cultural backgrounds results in a dynamic and supportive workplace for 
our attorneys and staff and enhances our ability to provide the highest quality represen-
tation for and service to our clients. As part of our ongoing commitment to recruiting, 
retaining and promoting attorneys who contribute to the diversity of our firm and our 
profession, we annually offer the Patterson Belknap Webb & Tyler LLP Diversity Fellow-
ship to a current judicial law clerk planning to start practicing at the firm as an associate. 
In addition to our standard clerk bonus, the Fellowship includes:

• $25,000 as a financial award
• $5,000 contribution in the Fellow’s honor to a non-profit organization, recommended by 
the Fellow, that supports diversity
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Paul Hastings LLP
Largest US office: New York

US offices: 11

International offices: 11

First-year salary: $190,000

Billable hours: 2,000 requirement

Summers 2020: 92

Revenue 2019: $1.27 billion (+4.1%)

Partners made in 2020: 8

Famous for: consistent financial growth; high-end focus 
and strength in labor & employment, finance and real 
estate 

On chambers-associate.com...
• Get hired by Paul Hastings

• Interview with managing partners Greg Nitzkowski 

and Ronan O’Sullivan

• Employment at PH

• Becoming a leveraged finance lawyer – the view 

from Paul Hastings

If the pH scale measured law firm performance, then LA-born Paul 
Hastings would score a perfect 7 for balancing global, high-end work 
with a gentler and more sustaining BigLaw vibe.

MANAGING partner Greg Nitzkowski was riding high 
when we caught up with him: “If you look at the firm 
we’ve made today compared to what it was 20 years 
ago – we’ve moved more in the marketplace in terms of 
rankings, position and profitability than anybody else.” 
These comments came after a sterling financial perfor-
mance in 2018/2019, which saw profits per equity part-
ner reach a new record (almost a 25% increase in two 
years) and revenue jump by a very respectable 9.1% to 
$1.22 billion.  

Chairman Seth Zachary made it clear to the legal press 
that the firm’s sights were set on completing ever-more 
complex work, and Nitzkowski confirms PH’s ambition 
to aim high: “We’ll be focusing on pretty much the same 
areas at the high end of the market. The strength we bring 
is the incredible intellectual capability to be creative 
around key transactions and problems. What law firms 
do at the high-end best is help the movement of assets 
and the financing of that movement. Parallel to that is the 

regulatory piece – interaction with governmental regula-
tory agencies is the nature of the work because of clients’ 
business activities and disputes.”

“I got the sense from PH that I’d really 
enjoy it here and it wasn’t an environment 
where I’d burnout.” 
PH’s evolution from humble Cali beginnings to global 
juggernaut is reflected in the firm’s Chambers rank-
ings today: Chambers Global rates the firm in various 
practices across the US, Asia-Pacific, Europe and Latin 
America, with its employment expertise bestowed 
with global-wide recognition (a long-standing area of 
strength, dating back to the firm’s origins in 1951). In 
the US, PH’s corporate/M&A, Foreign Corrupt Practices 
Act (FCPA), labor & employment, leisure & hospitality, 
and real estate practices stand out nationally, while 
more state-specific highlights include IP and commer-
cial litigation (New York); banking & finance and media 
& entertainment transactions (California); and labor & 
employment (DC). 

While juniors were represented across all 11 of PH’s do-
mestic bases, most on our list were based in the New 
York (its largest office), LA and DC strongholds. Top of 
the list of associates’ reasons for joining the firm’s ranks 
were its “great clients and reputation in the industry,” but 
also the atmosphere: “I wasn’t interested in a stuffy envi-
ronment and PH didn’t strike me as being that way,” said 

http://www.chambers-associate.com
http://chambers-associate.com


www.chambers-associate.com The Inside View: Paul Hastings LLP

611

one interviewee, while another recalled that “I could see 
longevity in my career here. I didn’t want to just do my 
time, get burnout and leave; I got the sense from PH that 
I’d really enjoy it here and it wasn’t an environment where 
I’d burn out.” 

Strategy & Future
“We are a transformed place,” Nitzkowski reiterates. 
“What that transformation has done is create a cultural 
message that’s always focused on the future and follow-
ing the golden path.” The “key” to that future is “deep-
ening and broadening in four areas: M&A/finance, private 
equity, IP and white-collar investigations.” Geographi-
cally speaking, “we are focused on five key markets, not 
just New York and London, but those that continue to de-
fine the high end: the Bay Area in California, Washington 
DC, and, more broadly, Asia.” 

The Work  
PH’s litigation and corporate departments housed most 
of the juniors on our list. The rest were split between the 
employment, tax, and real estate departments. Prefer-
ences are usually noted during the summer rotations 
and once at the firm first-years typically start off as 
generalists, “later specializing into practices organically.” 
Our interviewees noted how the generally free-market 
work allocation system in most departments allows 
them to develop good working relationships with senior 
associates and partners: “As a first-year, you’re available 
to work with all subgroups in your department, and then 
by the end of the first year, you get your repeat custom-
ers.”  

The litigation practice covers a variety of areas, in-
cluding securities, IP, breach of contract and product 
liability disputes. Those in New York had come across 
many cases in the “life sciences field, like medical de-
vice and orthopedic matters, as well as your generic drug 
bread-and-butter work.” Others here had been involved 

in “early FCPA investigations and subpoena responses 
where we represent the client before the government.” In-
vestigations “drive a lot of the DC office,” but juniors here 
also mentioned encountering patent cases, insurance 
coverage disputes and employment matters. “It feels 
like you get good work immediately,” said a DC associate, 
recalling occasions where they’d drafted filings, had 
“good client interaction” and worked with other offices: 
“We’ve worked with London and Tokyo, and brought in 
New York and Houston to assist when that makes sense. 
It’s definitely a global network.” Others told us of sec-
ond-chairing depositions, traveling to South America 
and Europe and completing first drafts of documents. 
“I’ve got my hands dirty,” one summarized. “Matters are 
leanly staffed, so I’ve been required to do the work of both 
a junior and a mid-level associate if it’s just me, a senior 
associate and a partner.” 

Litigation clients: GlaxoSmithKline, Royal Bank of 
Canada, Goldman Sachs. Represented the Official Com-
mittee of Unsecured Creditors of the Commonwealth of 
Puerto Rico on litigation matters occurring within the 
broader context of the island’s restructuring.  

Our corporate interviewees were able to sample work 
in various areas too. Some had busied themselves with 
structured credit matters in the form of CLO (collater-
alized loan obligation) deals: “We do mostly underwriter 
and issuer work. From day one I was drafting – ventures 
and ancillary documents.” Others had found their groove 
in alternative lending work, where “we represent hedge 
funds and sovereign funds, which are regulated differ-
ently from the banks. The borrowers span any kind of in-
dustry you can think of. The rate at which we accelerate is 
incredible – by the end of the first year you’re not dotting 
together signature pages, you’re communicating directly 
with the client.” On M&A deals, meanwhile, sources had 
“worked closely with the partners and senior associates” 
and gained experience drafting due diligence reports 
and attending conferences with specialists. An exciting 
new area for the M&A and private equity groups is the 
burgeoning field of cannabis law: “That’s huge for M&A 
and there are some big entrepreneurial clients in that 
space. The regulations are still being navigated, which is 
really cool.” 

Corporate clients: Intel, General Electric, Samsung. 
Advised Canopy Growth Corporation – a global cannabis 
company – on its $3.4 billion acquisition of multistate can-
nabis operator Acreage Holdings.   

Career Development  
First-years are assigned a junior buddy and a senior 
mentor right off the bat. The latter is usually a senior 
associate in the mentee’s department who “isn’t nec-

Rankings in Chambers USA
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Diversity Partners (%) Associates (%)

Women 20 43
White 84 67
Black/African American 4 5
Hispanic/Latin American 5 6
Asian 7 19
Mixed/Other 1 3
LGBT 3 4

essarily working on the same matters as you are. They 
tend to pick people who are very familiar with the firm 
and have been here for a while, so they’re a great person 
to lean on for all questions about culture and substantive 
work.” In general, juniors deemed the PH environment 
as one that’s “open to talk about career advice and de-
velopment.” This source in particular appreciated how 
“candid the firm is about the fact that not everybody will 
make partner. The firm does a great job of maintaining re-
lationships with PH alumni and sends around a monthly 
newsletter to give you a peek into what former PH em-
ployees are doing now.” Others added that there is now 
a designated “career coordinator” to “help lawyers who 
are looking to transition out.” So, where do they go? We 
were told that ex-corporate associates can hop over to 
other firms or in-house departments, whereas on the 
litigation side we heard of attorneys transferring over to 
various government agencies. Paul Hastings has ‘part-
ner sponsors’ who will promote senior associates’ route 
to the partnership, if that’s a road they’d like to go down.

“...open to talk about career advice and 
development.” 

Hours & Compensation  
Billable hours: 2,000 requirement

If associates reach their target they’ll receive their 
bonus. Our interviewees were very happy that all pro 
bono hours billed can count toward this target, plus 
first-years can bill 150 ‘Client Readiness Hours’ from 
the Developing New Associates program. Sources were 
unsurprisingly happy with market base salaries and bo-
nuses, but a corporate junior did highlight that it can be 
difficult for first-years to meet their target, while others 
flagged that the firm’s financial year runs differently to 
many peer firms so the compensation timetable is cor-
respondingly out of sync.

With BigLaw comes some potentially Big Hours, as this 
employment associate pointed out: “There’s definitely 
the ‘Please get this pleading to me by 8pm on a Friday’ 
surprise. In the first year there are those classic BigLaw 
80-hour weeks, but now I feel less pressure to be on call.”  
Litigators noted that “there’s not a huge facetime re-

quirement,” with this interviewee sharing that they “feel 
comfortable working remotely – as long as you get your 
work done no one cares!” Corporate attorneys in New 
York tend to start later in the day, around 10am, “which 
is not the case in other offices,” and leave by 7pm “unless 
things are really busy.” It’s “not uncommon” to be working 
on cross-border deals which demand longer hours due 
to the necessary communication between offices and 
parties in various jurisdictions.   

Culture  
New Yorkers agreed that “the West Coast vibe” is appar-
ent within their office. “Obviously, we have the hard work 
and long NYC hours, but the office itself is laid back; we 
have a casual dress code and casual interactions – it’s not 
white-shoe at all.” LA associates backed this up by stat-
ing how “the work is extremely high-pressured, but the 
culture is not. People dress casual in sweatpants and it’s 
pretty common to work from home, as long as you get your 
work done!” 

“When we won a trial we were taken 
bowling! “

This atmosphere was given an extra boost in New York 
thanks to its junior seating system: “The first and sec-
ond-year juniors sit in open pods. It’s really useful as a 
first-year as you always have someone to ask questions 
to.” Another nostalgic interviewee bemoaned that they 
“really miss the open space and the typical ‘reply all’ she-
nanigans!” In DC, the atmosphere was felt to be slightly 
more formal, with the tone pitched somewhere between 
“not laid back but also not like a pressure cooker. You’re 
expected to do great work – we’re a billion-dollar firm – but 
they also recognize that we have a life outside of work!”  

There’s also a social life within work to take advantage 
of, with interviewees describing regular office happy 
hours, as well as plenty of team-based celebrations, as 
this litigator in New York attested to: “When we hit our 
deadline the partner took us all out; when it was some-
one’s last day of a clerkship we celebrated with a happy 
hour in the bar downstairs; and when we won a trial we 
were taken bowling!” Work hard, bowl harder, mighty liti-
gators. We also heard of lunch panels and informational 
events organized by the various PHAN (Paul Hastings 
Affinity Networks) groups.  

Diversity & Inclusion  
Interviewees mentioned ‘PH Balanced’ – the firm’s new-
est diversity initiative that’s focused on cultivating 
work/life balance. Part of the initiative includes “‘Mind-
ful Mondays’, which consist of yoga sessions in one of the 
wellness rooms,” voiced one zen associate.  
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On a broader scale, associates flagged that PH is “very 
cognizant” of the industry-wide issue of decreasing di-
versity “as you climb the ranks – we get a lot of commu-
nication about the things they’re doing to remedy that.” 
While some were more skeptical over “how much is lip 
service and how much is real,” others felt that the various 
“affinity networks are helpful,” and highlighted monthly 
women’s network meetings in New York (each office 
has its own women’s network), a recent “Latino event, for 
which we received multiple reminders encouraging us to 
attend,” and various summer events that are sponsored 
by each affinity network. 

Pro Bono  
“The firm looks highly upon taking up pro bono work,” a 
New York source told us. Associates are expected to 
meet a 25-hour minimum target, and while there’s no 

official cap, sources did hear of “people billing around 
500 hours being given a bit of a nudge to slow down.” Our 
New York and DC sources told us of pro bono coordi-
nators who send out weekly emails listing various pro 
bono opportunities. “At any given time we have ten pro 
bono clients,” a New Yorker proudly declared, highlight-
ing that the office regularly works on “really rewarding” 
immigration cases through Sanctuary for Families, as 
well as art-related matters. Asylum work was a notable 
thread in DC and LA too; in the latter an interviewee told 
us of the office’s links to the organization KIND (Kids in 
Need of Defense). Other pro bono clients include the 
Harvey Milk High School and the National Veterans Le-
gal Services.

Pro bono hours
• For all (US) attorneys: undisclosed
• Average per (US) attorney: undisclosed
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Largest Office: New York, NY

Number of domestic offices: 11

Number of international offices: 11

Worldwide revenue: $1, 220, 007, 000

Partners (US): 236

Counsel (US): 70

Associates (US): 459

Contacts

Main recruitment contact: 

Cynthia Hasson, Director, 

Talent Acquisition

Hiring partners: Talent Advisory Council

Diversity manager: Karlie Ilaria

Recruitment details

Entry-level associates starting in 2020: 71

Clerking policy: Yes

Summers joining/anticipated 2020: 96

1Ls: 4, 2Ls: 92

Summer salary 2020:

1Ls: $3,653/week

2Ls: $3,653/week

Split summers offered? Case by case

Paul Hastings
200 Park Avenue, New York, NY10166

Email: attorneyrecruiting@paulhastings.com
Recruitment website: www.paulhastings.com/careers/law-students Twitter: @PH_Recruiting
Linkedin: paul-hastings Facebook: paulhastingsllp

Main areas of work
We understand the imperative for innovation, efficiency and breakthrough performance fac-
ing today’s leading companies – and what it takes to help them succeed.
Our practice areas include: anticorruption and compliance, antitrust and competition, com-
plex commercial litigation, employment, finance and restructuring, global banking and 
payment systems, intellectual property, investment management, mergers and acquisitions, 
privacy and data security, private equity, real estate, securities and capital markets, securities 
litigation, tax, white collar defense and investigations.

Firm profile
At Paul Hastings, our purpose is clear — to help our clients and people navigate new paths 
to growth. With a strong presence throughout Asia, Europe, Latin America and the US, Paul 
Hastings is recognized as one of the world’s most innovative global law firms; named Vault’s 
Top 5 ‘Best Law Firms to Work For.’
At Paul Hastings, we are committed to the professional development and career aspirations 
of our associates. We hire great people and provide development programs to help associates 
reach their goals, whether a path to partnership, in-house with a client, or other organizations.

Recruitment
Law Schools attending for OCIs in 2020:
Berkeley, University of Chicago, Columbia, Cornell, Duke, Emory, Fordham, Georgia, 
Georgetown, GW, Harvard, Howard, Michigan, Northwestern, NYU, Penn, Santa Clara,  Stan-
ford, UC Hastings, University of Houston, UC Irvine, UCLA, USC, University of San Diego, 
University of Texas, UVA, Vanderbilt, Yale.

Recruitment outside of OCIs:
Paul Hastings provides numerous opportunities for students to connect with our lawyers 
throughout the year. We sponsor student groups, host panels and events on campus and may 
also offer informational interviews.

Summer associate profile: 
At Paul Hastings, it’s smart business to build diverse teams rich in talent, experiences, and cre-
ativity. We seek students who exemplify the hallmarks of successful Paul Hastings associates: 
innovative, strong communication skills, achievement drive, interpersonal savvy, client service 
excellence and ability to be collaborative team members. Students should be committed to 
work for a dynamic law firm on complex legal matters across practices to help our clients move 
their business forward. Law students with outstanding academic credentials, superior writing 
skills, law review, journal or Moot Court membership are preferred.

Summer program components:
Our summer program serves as a cornerstone for the recruitment of outstanding associates 
and the future success of our firm. We are fully committed to the professional development 
and advancement of each summer associate. Summer associates are given substantive and 
challenging work with a variety of lawyers and a realistic view of practicing law at Paul Hast-
ings. Our summer associates observe and, when possible, assist in trials, hearings, depositions 
and negotiations, and participate in client meetings and closings. Summer associates can also 
expect exceptional training and development in a collaborative work environment.
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Paul, Weiss, Rifkind, Wharton &  
Garrison LLP

Largest US office: New York

US offices: 3

International offices: 5

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 106

Revenue 2019: $1.39 billion (-3.5%)

Partners made in 2020: 7

Famous for: home-grown partners; New York litigation 
renown; refreshingly frank chairman; pro bono prestige

On chambers-associate.com...
• Get hired at Paul, Weiss

• Interview with chairman Brad Karp

Looking to blend billion-dollar matters with some of the country’s 
leading pro bono causes? The name’s Weiss. Paul, Weiss.

“THERE’S something important about the firm that you 
need to know,” one interviewee set up, ominously. We 
braced ourselves. “Paul, Weiss is really committed to do-
ing good.” Phew. We checked it out and PW does have 
an admirable track record in this respect: over the years 
its pro bono conscious lawyers have been involved in 
landmark civil rights cases, which span the ending of 
racial segregation in US schools in the early 50s to the 
securing of equal marriage in the US in 2013. “The firm 
is always thinking about its place in the world and mak-
ing an effort to be part of political change,” summarized 
one proud source. This sentiment was echoed by every 
single interviewee we spoke with at PW, with many of 
them – from contentious and noncontentious practices 
alike –  hailing from a public interest background before 
arriving at the firm. PW chairman Brad Karp tells us that 
recently the firm has been working on “defending civil 
liberties that have been targeted by this Administration. 
The firm has resisted every effort by this Administration to 
abridge fundamental rights and liberties. For many, this is 
the most important work that this firm does. To a large de-
gree, our country depends on firms like ours to take on the 
Administration to safeguard the rule of law.” More deets 
on these efforts later… 

“The country is depending on firms like 
us.” 

Aside from seismic pro bono work, PW has a stellar rep-
utation in a multitude of its practice areas. Despite hav-
ing only a moderate domestic presence (three offices, 
with New York as its HQ), the firm boasts a wide array of 
nationwide rankings in Chambers USA,where highlights 
include bankruptcy/restructuring; corporate crime & 
investigations; and securities litigation. PW is also rec-
ognized as one of the elites in New York for its work 
in white-collar crime and commercial litigation. It’s also 
top-rated for its niche IP and media and entertainment 
practices, where the likes of Sigourney Weaver, VICE, 
Sony Music, Universal, Warner Brothers and Marvel pro-
vide a small snapshot of the firm’s star-studded books. 

Strategy & Future
This past year has seen PW hiring a flurry of “very high-
profile and uber talented lateral partners,” says chairman 
Brad Karp. The firm has hired senior partners into its pri-
vate equity and employee benefits groups, but also – in 
a high-profile move – brought over Kannon Shanmugam; 
the 27-time Supreme Court case arguer was appointed 
managing partner of the DC office and has established 
an entire Supreme Court appellate practice at the firm. 
Karp tells us “this has created a number of new client 
opportunities for us; it has been a very positive business 
development.”

http://www.chambers-associate.com
http://chambers-associate.com
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Get Hired
“Candidates should demonstrate they are well-
rounded, including having a commitment to excel-
lence in the practice of law,” the firm says. Find out 
more on our website.

The high-profile arrivals don’t stop there: Loretta Lynch, 
former Attorney General of the United States, and Jean-
nie Rhee, special counsel for the Muller investigation, 
have both recently boosted the firm’s government and 
internal investigations practice. Though PW is a stick-
ler for home-grown talent (“approximately 80% of our 
partners are home-grown”), Karp is excited to say: “Who 
wouldn’t want Loretta Lynch as a partner?” Not to be for-
gotten, there’s one other rapidly expanding area for the 
firm… 

Pro Bono 
“People ask me all the time, ‘What is the firm’s fastest-
growing practice area?’ I always say pro bono,” says Karp. 
He adds that the firm has tripled its pro bono hours over 
the last three years – an achievement “coinciding with 
the Trump presidency. We have task forces dedicated to 
immigrant rights, defending families separated by the Ad-
ministration at the border, women’s reproductive rights, 
criminal justice reform, gun control and LGBTQ rights 
matters.” One recent pro bono case saw PW attorneys 
pave the way for victims of gun crime to sue the gun 
manufacturer. Associates told us it’s “really interesting 
to do the behind the scenes work for local or national 
organizations that are working together to come up with 
creative solutions to combat gun violence.”

“...working together to come up with crea-
tive solutions to combat gun violence.” 

There’s no cap on the number of pro bono hours that 
count as billable. Litigation associates had seen their 
pro bono hours soar of late: “About a third of my work is 
pro bono – for some it’s half!” However, corporate inter-
viewees tended to float around the 50-hour mark – we 
were informed that firm deputy chair Valerie Radwaner 
recently held a meeting for the corporate team “to urge 
corporate attorneys to do more pro bono, so our depart-
ment is now big in reunification of families separated at 
the border.”

Pro bono hours
• For all US offices: 129,487
• Average per US attorney: 137

The Work
Half of the associates on our list made themselves 
a home in PW’s litigation practice, while just over a 
third headed to corporate. The firm’s tax, real estate, 
employee benefits and bankruptcy groups housed 
the remainder. The vast majority of juniors on our list 
were based in New York, but PW’s DC base held ten as-
sociates, all in litigation. Associates gather work from 
a ‘workflow coordinator’ who “works as a mediator be-
tween associates and partners. It’s a two-way street – you 
can ask for certain types of work and be given work too.” 
Sources felt the system gave them “the best of both 
worlds. You have a lot of a say on the type of work you do.”

The array of matters in litigation is broad. There’s work 
up for grabs on bankruptcy matters, M&A disputes, 
white-collar investigations, securities class actions, 
employment cases and more. “We’re encouraged to be 
generalists – they make sure you’re never specialized too 
deep,” a litigator informed us. M&A litigations, sources 
explained, often concern law suits (or threatened law 
suits) that challenge mergers or proposed mergers, 
while securities work involves a lot of class actions and 
complicated contractual points “in relation to bonds or 
securities.” On the investigations side, matters involve 
Securities & Exchange Commission (SEC); insider trad-
ing; employment discrimination; internal corporate and 
Foreign Corrupt Practices Act (FCPA) investigations. On 
the whole, juniors can expect to draft motions to dis-
miss, interview and deposition outlines, and research 
memos. Some lucky associates get to second-chair 
depositions and witness interviews. We heard reports 
of a lot of doc review too, but our interviewees instead 
called it “fact development,” with the consolation being 
that “it’s nice to be able to sit and work on something and 
really devote time for it.”

Litigation clients: National Football League, IBM and 
Barnes & Noble. Defended Altice USA against a breach 
of merger agreement claim made by Cablevision’s for-
mer controlling family and two employees.  

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

ERISA Litigation

FCPA

Financial Services 
Regulation

Intellectual Property

Investment Funds

Litigation

Media & Entertainment

Private Equity

Real Estate

Retail

Securities

Sports Law

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 25 50
White 86 73
Black/African American 4 6
Hispanic/Latin American 1 4
Asian 6 14
Mixed/Other 3 3
LGBT 6 7

“You feel like you’ve got the keys to the 
deal!” 

The corporate department is predominantly based in 
New York and is split into the following groups: finance; 
ERISA; tax; IP; private funds; securities; and capital 
markets. Juniors begin their corporate lives as general-
ists (“a free agent”) for between 12 and 18 months be-
fore a formal process slots them into a subgroup. As-
sociates found it “helpful to be able to fully explore your 
options before choosing a path.” The finance subgroup 
does a lot of leveraged finance deals, buyouts and 
structured finance work for private equity clients, gen-
erating “spinoff” work for the entire corporate group. 
Associates here have been known to get to negotiate 
new terms – “it’s really interesting to get to understand 
their viewpoints on the deal.” The private funds sub-
group does a lot of fundraising and reorganizations of 
funds for “big money managers,” sources here reported. 
They had coordinated subscription agreements, organ-
ized comments, drafted side letters and taken notes 
on calls. The M&A team advises on mainly buyer-side 
deals spanning sectors such as construction, technol-
ogy and telecommunications. Associates here mark up 
term sheets and merger agreements, conduct due dili-
gence, update checklists and take comments from IP, 
real estate and tax lawyers – “you’re the gatekeeper of all 
comments. You feel like you’ve got the keys to the deal!”

Corporate clients: Qualcomm, Kraft Heinz and Apollo 
Global Management. Recently advised the latter on its 
$2.7 billion acquisition of Shutterfly.  

Career Development 
“The firm has formal guidelines on where you should be 
at any point, so it’s very clear,” one junior assured us. For 
those who have their eye on the partnership, discus-
sions about pursuing this track begin in the fifth year, 
according to sources. Going in-house is reportedly one 
of the most common exit routes for corporate associ-
ates (“I’d like to work for a fund,” proclaimed one), and 
litigation leavers, we were told, jump over to the likes of 
government departments and charities. 

“It makes it a lot less scary!” 

Associates were fans of senior associates and partners 
who “take the initiative to reach out to see if you have 
any questions – it makes it a lot less scary!” Partners de-
liver about two trainings a month for the first year and 
then drop to hosting quarterly sessions in the second 
year: “They’re not always the most interesting things, but 
they’re very thoughtfully presented,” judged one junior. 
Interviewees tended to value day-to-day development 
more – “seniors are receptive to teaching and treat each 
case as a learning experience, looping juniors into their 
strategy discussions.”

Culture 
Looking at some of the firm’s recent hires and pro bono 
projects, you might suspect a certain political leaning. 
Democratic candidates Kamala Harris, Joe Biden and 
Pete Buttigieg have given talks at the firm – “we poten-
tially saw the next president in a room of 75 people!” At 
the same time, associates were keen to point out that 
“there are a diverse range of political views here – Repub-
licans who aren’t embarrassed of being Republicans!” 
However, overall there’s “no denying there’s a liberal 
bend, especially from the top down.”

“...we potentially saw the next president 
in a room of 75 people!” 

Leaving politics aside, associates told us the PW culture 
promotes “being open but introspective.” Senior leader-
ship holds biannual meetings where “people feel free 
to share some pretty pointed criticism with the chairman. 
He’s open-minded to hearing it without offense, even if he 
doesn’t agree.” This is reflective of an atmosphere that 
interviewees described as “very respectful – everybody 
feels like they can be themselves, it’s not buttoned-up and 
people are their authentic, genuine selves.”

Regular social activities include a Friday afternoon 
cocktail party in the New York cafeteria: “You can make 
your own cocktails! It’s an opportunity to get to know peo-
ple you’d otherwise only know on the phone.”Juniors rated 
the summer program’s $65 per person budget to “take 
a summer for coffee, drinks, food or even to a workout. 
It means you know a lot of people on day one when you 
come back!”

Diversity & Inclusion 
After a LinkedIn post by the firm in January 2019 showed 
an all-white partnership promotion (something the me-
dia keenly picked up on), PW has made “a very large ef-
fort to have firmwide discussions to effect real change.” 
A diversity and inclusion taskforce was established in 
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2019 and  “the message from the leadership is they’re ab-
solutely committed to listening and learning how to make 
things better together.”

 “They’re absolutely committed to listen-
ing and learning.”  

 Every ‘diverse’ junior associate is paired with a partner 
mentor, though  “people are very busy – the fi rm could 
schedule activities, so partners invest more time in men-
tees.”  PW has affi nity networks for Black, Latinx, Asia-
Pacifi c and women lawyers, as well as pride and fam-
ily groups. Each network puts on events around the 
holidays and hosts meetings every few months. The 
women’s group, we heard, has a  “pretty active”  book 
club. However, some felt that  “outside of that, there’s not 
much cohesiveness. It feels like there are meetings, but 
not much change.”  One  “really amazing”  change the fi rm 
recently implemented was the inclusion of pronouns in 
email signatures –  “hopefully it starts catching on at other 
fi rms!”

 Hours & Compensation  
 Juniors at PW don’t have a billable hours target and the 
fi rm has a lockstep compensation and bonus system. In-
terviewees were positive about this set-up, with one ex-
plaining:  “Having no target – your quality of life depends 
on that, especially as a junior: there’s no pressure to hit 
targets to earn an extra $20K. If you go through a slow 
patch, you’re not stressed about it.”  On the topic of bo-
nuses, a junior told us that  “unless there’s a signifi cant 
problem, you’re pretty much going to get one.”

 But not having a target certainly doesn’t mean no work 
– our interviewees were mostly billing the  New York
junior average of 2,000 annual hours. Starting around 
9:30am and leaving between 7pm and 8pm was com-
mon, as was logging back on from home to do a couple 
hours more grinding before calling it a day. Busy spells 
can see corporate and litigation associates alike rack-
ing up 16 hours of billables a day. As with many fi rms, 
fl exible working is on the rise at PW, with associates in 
some departments sharing comments like:  “You just get 
work done wherever you need to get it done. I work from 
home when I’m busy so I can still spend time with my fam-
ily.”
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Head Office: New York, NY

Number of domestic offices: 3

Number of international offices: 5

Worldwide revenue: $1,387,694,283

Partners (US): 139

Associates (US): 632

Contacts

Main recruitment contact:

Pamela Davidson, Chief Legal Personnel 

& Recruitment Officer

Hiring partners: Neil Goldman and 

Catherine Nyarady

Chief Inclusion Officer: Danyale Price

Women’s Initiative Director:

Anne Weisberg

Recruitment details

Entry-level associates starting in 2020:

106

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 9; 2Ls: 95; SEO 1Ls: 2

Summers joining/anticipated 2020 split 

by office: NY: 93; DC: 13

Summer salary 2020:

1Ls: $3,700/week

2Ls: $3,700/week

3Ls: $3,700/week

Split summers offered? Yes

Can summers spend time in an overseas 

office? Yes

Paul, Weiss, Rifkind, Wharton & Garrison LLP
1285 Avenue of the Americas, New York, NY 10019-6064

Tel: 212 373 3000
Email: summerprogram@paulweiss.com, lateralhiring@paulweiss.com
Recruitment website: www.paulweiss.com/careers

Main areas of work
Paul, Weiss is widely recognized as having market-leading practices in public company 
M&A, private equity, litigation, white-collar and regulatory defense, and bankruptcy and 
corporate reorganization, along with equally strong practices in employee benefits and 
executive compensation, intellectual property, personal representation, real estate and tax 
law.

Firm profile
Paul, Weiss (www.paulweiss.com) is a firm of more than 1,000 lawyers with diverse back-
grounds, personalities, ideas and interests, who provide innovative and effective solutions 
to our clients’ most complex legal and business challenges. We take great pride in repre-
senting the world’s leading companies in their critical legal matters and most significant 
business transactions, as well as individuals and organizations in need of pro bono as-
sistance.

Recruitment
Law Schools attending for OCIs in 2020:
Paul, Weiss will participate in the following OCI programs:  Boston College, Boston 
University, Berkeley, Brooklyn, Cardozo, Chicago, Columbia, Cornell, Duke, Fordham, 
Georgetown, George Washington, Harvard, Howard, McGill, Michigan, Northwestern, 
NYU, Patent Law Job Fair at Loyola, Penn, Stanford, Texas, Toronto, Vanderbilt, Virginia 
and Yale.  Paul, Weiss will participate in the following OCI resume collects: Emory, NYLS, 
Osgoode, OSU, St. John’s, UC Irvine, UCLA, UNC, USC, Washington and Lee, Washing-
ton University in St. Louis and William & Mary.  We will also participate in two diversity 
job fairs: Lavender Law and NEBLSA.

Recruitment outside OCIs: 
In addition to participating in the above OCI programs, resume collects and diversity job 
fairs, Paul, Weiss also interviews select strong candidates who submit their applications 
directly for 2L, 3L and post‐clerkship positions.

Summer associate profile: 
You should have a strong academic record, life experience, and initiative and commitment 
to excellence in the practice of law.

Summer program components:
The summer associate program at Paul, Weiss is more than just legal training, it is an 
introduction to life at one of New York’s most unique law firms. Summer associates at 
Paul, Weiss have the opportunity to shape their summer experience, by choosing one de-
partment to call home, or selecting a variety of work from a number of different practice 
areas. Summer associates are assigned partner and associate mentors who help them make 
connections with other lawyers at the firm and guide them in their work. Summer associ-
ate training consists of a mix of highly interactive small group sessions, individual skills 
development workshops and more traditional classroom‐style presentations.

Org ID: 3642 3 Out Authorised by: ......................................................................   Date: ............................
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Perkins Coie LLP
Largest US office: Seattle

US offices: 17

International offices: 3

First-year salary: $115,000-$190,000 (varies by location)

Billable hours: 1,850-1,950 target (varies by location)

Summers 2020: 90

Revenue 2019: $936.2 million (+8.6%)

Partners made in 2020: 27

Famous for: having a liberal edge; lots of tech clients; 
political law expertise

On chambers-associate.com...
• Get hired at Perkins Coie

• Interview with managing partner Bill Malley

• Becoming a data security lawyer – the view from 

Perkins Coie

Techy, forward-thinking and sticking it to the Man; if any firm embodies 
Gen-Z spirit, it’s Perkins Coie.

WEST Coast firms have a knack for showing up their 
East Coast sisters on the culture front. A universal truth 
in the law is that your clients and their manner dictate 
how firms behave. So when you act for some of “the 
best tech companies in the world,” as Perkins Coie does, 
you’re going to be a sleeves-up rather than tie-on kind 
of firm. 

The associates we interviewed took pride in the firm’s 
famously liberal attitudes and commitment to the com-
munity. “Pro bono is highly encouraged, our lawyers need 
to be serving the community, it’s part of our culture,”one 
junior emphasized. Another stressed the firm’s focus 
on gender diversity, claiming: “I work with roughly 80% 
women.” Perkins has also been recognized as one of the 
top ten firms for gender equity by Yale Law Women, and 
named two new female managing partners: Danielle M. 
Ryman in the Anchorage office andMelanie G. Rubocki 
in Boise. 

The firm oozes that “laid-back West Coast culture,” 
sources agreed – an idea that might puzzle East Coast 
lawyers perusing the list of global corporations on the 
books – surely they demand 24/7 billing? Perkins may 

be chilled but it’s no slacker, as the Chambers USA 
rankings would attest. The firm is a national leader in 
aviation, thanks to its life-long representation of Wash-
ington native Boeing. In its hometown Seattle, the firm 
takes almost a full house of top-tier rankings, and 
across the Rockies and the West Coast, it demonstrates 
a depth of services in everything from corporate to Na-
tive American law.

Perkins Coie is famous for its top-class political law 
practice and has a track record for representing promi-
nent Democrats. But the associates we spoke to singled 
out the firm’s “strong focus on the technology sector,” as 
a big selling point. “One of the great things about work-
ing with the firm is the big, cool clients you get to work 
with, like Microsoft, Amazon, Adobe, Intel and Google.” 
Since its founding over a century ago in Seattle, the 
firm has expanded nationwide, and its tech know-how 
has taken it into the Asian market, with bases in Beijing, 
Shanghai and Taipei. 

We interviewed Perkins Coie’s experts on Data Security: 
learn more online about this growing practice.

Strategy & Future
Managing partner Bill Malley tells us: “Our strategic plan 
emphasizes continued growth in major markets; we are 
continuing to expand our Washington DC, New York and 
Chicago offices.” Malley presented a firm responding to 
its techy client base: “As the practice of law changes, the 
client’s needs change and we need to change too, espe-
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Get Hired
All Perkins Coie summers get to attend a two-day 
retreat at a resort outside Seattle for training and 
“outdoor fun.” Go to our website to find out more 
about the firm’s hiring process.

cially in communication technology.” Malley added that 
Perkins aims to be “always available to clients; we must 
implement the ability to collaborate seamlessly across 
time zones and put together cross-office teams flaw-
lessly.”

“Our strategic plan emphasizes continued 
growth in major markets.”

The Work
At the time of our research, most newbies end up in 
commercial litigation, intellectual property and busi-
ness, with a few others scattered in political law, labor, 
real estate, personal planning and product liability. The 
majority of associates we spoke to were in the Seattle 
office, with the rest occupying the Phoenix and Palo 
Alto offices. 

We learnt that “assignments are allocated upon arrival, 
after that it’s more free-flow and open-market.” An entre-
preneurial spirit is encouraged: “If you are interested in 
a certain type of work feel free to reach out to partners 
you want to work with.” One source recalled how they did 
valuable work from day one: “I was like, ‘Is someone go-
ing to check this? You’re not using this, right?!’ It’s nerve-
racking and exciting at the same time, the work you do is 
valued and your input matters.” 

“It’s nerve-racking and exciting at the 
same time, the work you do is valued and 
your input matters.” 

Associates gushed about the client contact. “The best 
part about Perkins is there are so many huge brands that 
work with us.” Expect lots of institutional clients when 
working in the Seattle office. An IP associate told us: 
“I have some matters with Google, Intel, Nintendo and 
some networking clients in Hinge and T-Mobile.” Lawyers 
within the IP practice regularly represent patent own-
ers in defending against IPRs filed by challengers. Work 
matters typically consist of “researching and writing 
motions, interviewing experts, and analyzing why clients 
infringe.” In the sub-group patent litigation, all cases are 
patent infringement work. A rookie told us: “I’m work-
ing on a case related to the inactivity timer on phones.” 
Perkins recently separated IP into two groups: “patent 
groups and soft IP groups; there’s a separation between 
litigation and prosecution, most attorneys sit in one of 
those groups.” In the subgroup advertising, the work is 
thought to be more “dynamic” due to its high level of 
client contact.

IP clients: Google, Nintendo and Netflix. Acting as lead 
counsel for Monolithic Power Systems in ongoing litiga-
tions against Intersil Corporation. 

More than 50% of Perkins’ junior litigators join business 
litigation; other options include privacy and data secu-
rity disputes, white-collar investigations, and construc-
tion and real estate litigation. Litigation work sees as-
sociates working with a “mixed of big Fortune 500 types 
and mid-sized companies.” Another told us they worked 
for “all of the biggest tech clients. Our clients tend to 
be very sophisticated and have big budgets.” The work 
is broad, with opportunities to do “litigations between 
businesses and governments.” Juniors spoke of working 
on “contract disputes and defamation cases.” Everyday 
tasks include: “research and writing, reviewing docu-
ments, written discovery, drafting responses and helping 
with the collection of documents.”

Litigation clients: The Boeing Company, Microsoft and 
T-Mobile. Led an independent investigation into sexual 
misconduct allegations raised against a former doctor at 
The Ohio State University. 

The business department continues to be the largest 
at Perkins, with subgroups in technology transactions 
and privacy, corporate and securities, investment man-
agement, emerging companies and venture capital, 
and mergers and acquisitions. Business associates can 
expect to take part in: “formation, fund-raising, internal 
counseling, advertising and merging,” as well as “financ-
ing or fundraising projects.” It’s common at Perkins to 

Rankings in Chambers USA
Bankruptcy/Restructuring

Construction

Corporate/Commercial

Corporate/M&A

Employee Benefits & 
Executive Compensation

Environment

Government

Insurance

Intellectual Property

Labor & Employment

Leisure & Hospitality

Life Sciences

Litigation

Native American Law

Natural Resources

Privacy & Data Security

Products Liability

Real Estate

Retail

Startups & Emerging 
Companies

Tax

Technology

Telecommunications

Transportation

Venture Capital

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 28 49
White 87 69
Black/African American 3 6
Hispanic/Latin American 3 7
Asian 5 14
Mixed/Other 2 4
LGBT 3 6

find yourself working for “technology start-up clients.” 
And again our sources enjoyed being “the front line of 
client contact: if the client has a question they come to 
us.”

Business clients: Amazon, HotelTonight and Kong. Rep-
resented Microsoft in its acquisition of start-up Flipgrid. 

Career Development
Our interviewees had a real sense that partners were in-
vested in them, “Perkins doesn’t want to be one of those 
typical law firms that burn you out. They train you up and 
support you, it’s a win-win for everybody.” Malley gave a 
sense of the type of lawyer they try to shape: “Success-
ful lawyers are able to bounce back after setbacks, be 
creative and opportunistic.”

For all interviewees, partnership felt like an achievable 
goal: “Associate-partner ratio is basically 1:1, there’s a spot 
for you if you want to be a partner.” But, if partnership 
is not part of your journey, the firm “looks at in-house 
routes, Perkins makes sure that even if you leave you’ll 
go to a strong client.” Retention is pretty tight, a Seat-
tle associate chimed: “Basically all of the people I started 
working with are still there.”

“Associate to partner ratio is basically 1:1, 
there’s a spot for you if you want to be a 
partner.”
The firm has a deposition skills course, and business 
associates receive “weekly sessions on different aspects 
of law.” Yet, some felt as though the “training could be 
more useful, some partners will assign you a task with lit-
tle guidance.” Feedback also seemed to be a recurring 
issue with interviewees: “The associate and council com-
mittee collect a lot of feedback on associates. But what 
we get back is highly sanitized and vague, all the raw 
feedback is taken out.” Yet, one junior simply explained, 
“partners are so busy you can’t get individual feedback, 
some just don’t have the time.”

Culture & Diversity
The Seattle HQ has a “very Northwest culture, people 
are diligent and work hard but are equally as nice and very 
laid back.” Another junior thought: “Being the size they 
are, Perkins walks the walk and talks the talk, I’m really 
proud of the firm’s culture.”

“Perkins walks the walk and talks the 
talk, I’m really proud of the firm’s culture.”

Associates in Phoenix spoke of the variety of social 
events like “beer tasting at a local brewery.” There are 
also “bi-monthly socials for associates, we have break-
fast and happy hour every Thursday.” The firm also pays 
for associates to take new attorneys out to lunch: “You 
take another associate out for lunch for the initial three 
months to get to know everyone.” An attorney suggested 
that the social life in the Seattle office can sometimes 
be dominated by work: “when you’re billing long hours 
it sometimes feels like you work all day and go straight 
home.”

Relations between associates and seniors are de-
scribed as “casual but still professional, I feel able to 
ask questions and chat to senior partners.” One junior 
added: “if I’m here late someone will pop their head round 
my door and ask me if I need any help.” An associate in 
Seattle said: “People value you – the amount of times I 
have received thank-you emails for my work. One time a 
partner sent everyone Christmas gift baskets as a thank-
you. There’s a lot of gratitude.” There’s a relaxed working 
environment: “People keep their doors open, we have a 
lounge with TVs where events take place, its super trendy 
and casual.”

Every year Perkins invites individuals who have identi-
fied as diverse to their firmwide diversity retreat, hosted 
in San Diego. “They provide extra training topics for di-
verse people and we can talk about any issues we are hav-
ing.” The firm also puts on “events celebrating different 
cultures. We have an infinity group for LGBT people.” The 
diversity committee organizes cultural month where 
“they put on presentations celebrating different cultures.”

Associates thought that in particular “Perkins does a 
fantastic job at hiring women.” However, the diversity 
initiatives sometimes failed to have a genuine impact 
regarding ethnic diversity, a source thought: “Ethnic and 
racial minorities are not as represented as they should 
be.” But one source added context: “Seattle is not that 
ethnically diverse.”

http://www.chambers-associate.com
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Hours & Compensation
Billable hours: 1,850-1,950 target depending on office

During busy periods expect to sometimes “leave the 
office at midnight,” though a more typical day is “from 
8:30am to 6:30pm” with “30 minutes for lunch.” Work-
ing from home is encouraged: “If I have pro bono work 
to do I’ll leave at 6:30pm and sign on from home.” And 
associates felt totally comfortable taking their vacation 
for the holidays: “I took a week off for Christmas and for 
Thanksgiving, it wasn’t a problem at all.” 

Perkins doesn’t want to burn attorneys out: “Partners 
would rather have you at 90% for ten years than at 100% 
for two years. If I feel super overwhelmed, I am able to 
go to the partners and get more support.” Another junior 
said: “They value the personal happiness of people; the 
way they see it is, if you’re happy you will perform better.”

“Partners would rather have you at 90% 
for ten years than at 100% for two years.” 

The billing target firmwide is 1,950 to be eligible for a 
bonus. Although some expressed disdain toward the 
bonus system: “Once you get out of lockstep, how your 
bonuses are calculated is not transparent. It would be nice 
to know if you are being compensated for working more.”

Pro Bono
Interviewees spoke highly of the firm’s pro bono prac-
tice: “Perkins offers one-for-one billable credit. Every 
hour counts, there’s no limit.” Attorneys get assigned 
pro bono matters via a weekly email, “from the pro bono 
counsel stating what’s on offer.” The Seattle office does 
a lot of immigration work, but has opportunities for 
working on a variety of cases such as “foster care issues, 
criminal justice and reform.” One junior felt as though life 
at Perkins could be improved by giving “some portion of 
billable credit for work that is currently not billable, like 
mental health. This would encourage more people to do it 
and reward people who do do it.”

“Pro bono is highly encouraged, our law-
yers need to be serving the community, 
it’s part of our culture.”
Pro bono hours
• For all (US) attorneys: 62,975
• Average per (US) attorney: 61.6

http://www.chambers-associate.com
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Head Office: Seattle, WA

Number of domestic offices: 17

Number of international offices: 3

Worldwide revenue: $936,229,213

Partners (US): 554

Associates (US): 670 (122 counsel)

Contacts

Main recruitment contact: 

Michael Gotham, Director of Legal 

Recruiting and Retention 

(mgotham@perkinscoie.com)

Diversity officer: Genhi Givings Bailey

Recruitment details

Entry-level associates starting in 2020: 49

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 29; 2Ls: 62

Summers joining/anticipated 2020 split 

by office: Chicago: 6; Dallas: 4; 

Los Angeles: 2; Madison: 3; New York: 3; 

Palo Alto: 9; Phoenix: 7; Portland; 5; 

San Diego: 3; San Francisco: 11; 

Seattle: 26; Washington, DC: 13

Summer salary 2020:

1Ls: $2,885—$3,462 (depending on 

location)

2Ls: $ $2,885—$3,462 (depending on 

location)

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No

Perkins Coie LLP
1201 Third Avenue, Suite 4900, Seattle, WA 98101-3099

Tel: 206 359 8000 Twitter: @PerkinsCoieLLP
Email: lawschoolinfo@perkinscoie.com Facebook: Perkins Coie LLP
Recruitment website: www.perkinscoie.com/en/about-us/careers/entry-level/overview.html
Linkedin: PerkinsCoieLLP

Main areas of work
Perkins Coie’s practice areas include:

• Intellectual Property 
• Commercial Litigation
• Business (M&A, Emerging Companies, 
Corporate & Securities)
• Environmental Law

• Political Law
• Real Estate & Land Use
• Labor Law
• Privacy & Data Security

Firm profile
With more than 1,100 lawyers in 20 offices across the United States and Asia, Perkins 
Coie LLP represents companies across a wide range of industries and stages of growth—
from startups to Fortune 500 corporations. In 2019, 277 of the firm’s attorneys were listed 
among the ‘Best Lawyers in America’ and the firm was named ‘Law Firm of the Year’ in 
patent law for the fourth time. Perkins Coie is very proud to have been named one of For-
tune magazine’s ‘Best Companies to Work for’ for 18 consecutive years.

Recruitment
Law Schools attending for OCIs in 2020: 
Arizona State, Columbia, Cornell, Duke, Georgetown, GWU, Gonzaga, Harvard, Howard, 
Lewis & Clark, Loyola (LA), Northwestern, NYU, Santa Clara, Seattle U., SMU, Stanford, 
UC Berkeley, UC Davis, UC Hastings, UC Irvine, UCLA, Univ. of Chicago, Univ. of Il-
linois, Univ. of Michigan, Univ. of Oregon, U Penn, USD, Univ. of Arizona, Univ. of Texas, 
Univ. of Washington, Univ. of Wisconsin, USC, UVA, Vanderbilt, Wash U (St. Louis), 
Willamette, Yale

Recruitment outside OCIs: 
Each year Perkins Coie attends a number of interview or job fairs including the Patent Law 
Interview Program (PLIP); Lavender Law, the Northwest Minority Job Fair, the Bay Area 
Diversity Fair and the Cook County Bar Association Minority Job Fair.

Summer associate profile: 
Perkins Coie seeks self-starters who have demonstrated academic excellence, leadership 
in and service to the community, and dedication to excellence in the legal profession. 

Summer program components: 
Perkins Coie’s summer associate program provides varied work opportunities and social 
events designed to promote interaction among summer associates, attorneys and staff.  
Summer associates work on a wide range of challenging legal assignments similar to those 
given to new associates which typically include legal research, analysis and drafting.  Sum-
mer associates are invited to attend depositions, mediations, deal closings, client meetings, 
trials and other professional activities and events. They are welcome and encouraged to 
work on pro bono projects.
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Pillsbury Winthrop Shaw Pittman LLP
Largest US office: Washington, DC

US offices: 14

International offices:

First-year salary: $180,000

Billable hours: 1,950 target

Summers 2020: 37

Revenue 2019: $677.3 million (+4.9%)

Partners made in 2019: 6

Famous for: nationwide (and global) growth; friendly folks

On chambers-associate.com...
• Get Hired: the hiring process at Pillsbury

• Interview with firm chair David Dekker

For the BigLaw experience with a little extra Californication thrown in, 
check out the Golden State native with 24-carat culture.

THERE’S clearly something special about California 
– why else would the Red Hot Chili Peppers have writ-
ten approximately twelve thousand songs about it? 
Law firms based in America’s most populous state often 
carry a ‘laid-back’ reputation compared to their East 
Coast counterparts, and conversations with Pillsbury’s 
juniors lead us to think there might be something in 
the stereotype. “It’s a very accepting and warm environ-
ment where everybody’s collaborative,” they agreed. That 
doesn’t mean attorneys don’t work hard here, and a firm 
doesn’t earn 15 nationwide Chambers USA rankings 
without some hard graft.

Though Pillsbury has roots in the Golden State and 40% 
of junior associates can be found in its six California 
bases, the firm’s largest office is actually in DC and it 
earns its most impressive accolades there including top 
prizes for construction, technology and outsourcing. 
New York and North Virginia also take a sizable asso-
ciate class each year. Chairman David Dekker explains 
that the firm’s “committed to maintaining a wide range 
of practices,” which was reflected in our sample of jun-
iors – spread over 13 different practice groups across 
11 cities in which Pillsbury has an office. Dekker points 
out that “demand has been up substantially,” with the 
firm bringing in a record $645 million turnover in 2018 

thanks partly to growth in tech and financial services; 
they smashed the record again in 2019 with $677 mil-
lion in revenue.

Strategy & Future 
Pillsbury keeps associates up to date with the firm’s 
future plans via an annual firmwide video conference 
with Dekker. He reveals a push to grow the private eq-
uity practice: “We’ve always done some of that work, but 
believed we had potential to do more, so we made several 
lateral hires at the associate, counsel and partner level.” 
Geographically, there are no plans to branch put into 
other jurisdictions anytime soon: “We’re looking to grow 
our presence in [existing] locations, rather than opening 
up in numerous additional cities,” Dekker confirms. For 
the full interview, visit our website.

“We’ve always done some of that work, 
but believed we had potential to do more.”

The Work
Litigation recruits more juniors than any other depart-
ment; corporate and securities is a close runner-up; real 
estate, IP and tax are the most popular of the alterna-
tives. Most of these groups run a free market work al-
location system so associates can tailor their practice, 
though many partners quickly identify “go-to associ-
ates.” There’s a downside to this relationship-based 
approach – “work can be scarce” when associates’ pre-
ferred partners take vacation and “there’s no centralized 
system at Pillsbury to make sure everyone is appropriately 

http://www.chambers-associate.com
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Get Hired
“First, be yourself,” Pillsbury on-campus recruiting 
team chair Mariah Brandt advises. “It always comes 
across better to be your genuine self rather than try-
ing to be who you think an interviewer wants you to 
be.” For more from Brandt, visit our website.

busy.” In New York a litigation partner has taken up the 
mantle of local assignment coordinator; “he asks us to 
outline our availability every quarter, but not everything is 
staffed through him.” Corporate associates have pushed 
for an equivalent but nothing’s been set up yet.

Corporate work ranges from international M&A trans-
actions to securities deals, representing underwriters 
for the most part. Pharmaceutical and bioengineering 
companies make up a chunk of the clientele; sources in 
North Virginia were keen to declare that Pillsbury is “up 
and coming in the tech space.” The word from DC was 
that cross-office collaboration is common and popular, 
and juniors were happy with the responsibility levels on 
offer. “I’m the relationship associate for at least a dozen 
clients and I’ve run entire deals with partner oversight 
only when needed,” one declared. “It’s usually just a part-
ner and me so in terms of coordination, I make sure the 
deal happens.” Other typical junior roles include liaising 
with auditors and taking the first crack at drafting un-
derwriting agreements.

Corporate clients: Delta Electronics, Salarius Pharma-
ceuticals, Nando’s. Advised e-cigarette business JUUL 
during its $12.8 billion investment by tobacco giant Altria.

“I’ve run entire deals with partner over-
sight only when needed.”

General commercial litigation is matter-of-course in 
New York and Los Angeles. Associates described the 
practice as “relatively predictable because you know 

the exact moments for potential settlement, but slightly 
less exciting than our white-collar practice, which in-
volves more gray areas and is more fast-moving.” Juniors 
can also bite into insurance disputes in the Big Apple, 
including “recovery work for industry giants but also 
smaller companies.” Over in San Francisco, the firm’s 
built a powerful reputation for construction litigation 
and has a growing contentious IP practice. “I was able 
to really take the lead in developing our strategy for one 
case – I also supervised a first-year and paralegal,” re-
vealed a litigator. Another enjoyed regular contact with 
a client’s GC, and interviewees generally got stuck into 
drafting preliminary injunctions, appellate briefs and 
motions to dismiss plus “granular research into the lan-
guage of contracts.” Doc review might get a bad rep, but 
one source ended up “really surprised by how much I en-
joy it. You learn a lot of detail about the case so the team 
relies on you when they start forming arguments, and it’s 
a super easy way to build up your billables.”

Litigation clients: San Diego Comic Convention, Travel 
Centers of America, projects firm AECOM Hunt. Counsel 
to Zero-Gravity Holdings in a dispute over its agreement 
with the Russian national space agency to fly a billion-
aire around the moon.

Hours & Compensation
Billable hours: 1,950 target

There was some confusion among sources on what 
counts as billable: one in Los Angeles stressed that 
associates “have no control over workflow” and during 
slow periods it’s unlikely you’ll meet the requirement. “I 
worked 500 hours on a matter but it turned out it wasn’t 
billable,” another revealed. Periods of record firm growth 
might be exciting but they come with long hours: in New 
York there were associates who’d “only got three hours 
sleep for a few days” in busy stretches, though folks 
there pointed out that “there are times when everything 
happens at once and you can’t do much about it – that’s 
why they call it BigLaw.” The New York office is piloting 
a ‘Pillsbury Anywhere’ flexible working program and 
setting up equipment at associates’ homes so they can 
work remotely twice a week. San Francisco and DC al-
ready have less-than-stringent facetime requirements.

“There are times when everything hap-
pens at once and you can’t do much about 
it – that’s why they call it BigLaw.”
Pillsbury announced in 2020 that it would match the 
market with $190,000 base pay for first-years and the 
standard subsequent annual uplifts. At the time of our 
research in late 2019, the firm sat just below with an 
$180,000 starting salary, and our associate interview-

Rankings in Chambers USA
Construction

Corporate/M&A

Energy & Natural 
Resources

Environment

Food & Beverages

Government

Insurance

Intellectual Property

International Trade

Outsourcing

Retail

Startups & Emerging 
Companies

Tax

Technology

Telecommunications

Transportation

Venture Capital

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 25.5 50.7
White 84.7 66.3
Black/African American 1.7 4.9
Hispanic/Latin American 4.1 6.8
Asian 7.8 18.5
Mixed/Other 1.7 3.4
LGBT 3.7 7.3

ees had feared for what this could mean in future re-
cruiting rounds: “Big firms are pretty darn similar so why 
would you go somewhere that pays less?” Interviewees 
were additionally disappointed given record revenue 
levels and noted that “the firm still expects us to bill crazy 
hours: I’m predicted to hit 2,700 this year.” After attempt-
ing to smooth things over with a supplemental bonus to 
bridge the gap, Pillsbury opted for a full match.

Pro Bono 
There’s a 50 hour pro bono target for all attorneys, but 
it’s not strictly enforced according to juniors. A 300 
hour cap on pro bono counting toward billables is also 
relatively flexible as associates can request to be ex-
cepted. Pillsbury has a firmwide coordinator to assign 
work, with flexibility to bring in your own cases. “The 
committee has to make sure it’s pro bono, but they’ll defi-
nitely approve it.” If you’re stuck for ideas, DC has close 
ties with a local children’s law center and commonly 
brings in landlord/tenant, domestic violence and tax 
exemption for veterans organizations cases. Los Ange-
les attorneys often work on asylum and unified school 
district matters, while expungement is common in San-
Francisco. The DC and New York offices are known for 
clemency pro bono and a junior who got involved felt 
“very fortunate to be able to devote so much time to it.”

Pro bono hours
• For all US attorneys: 32,456
• Average per US attorney: 52

Diversity & Inclusion
“We definitely put an emphasis on gender diversity. There’s 
already a 50:50 split in the corporate group,”reported a 
DC interviewee, who also mentioned that “most folks 
here are parents so having a family is definitely sup-
ported.” This isn’t the only success story: in 2020 the 
New York incoming associate class will be mostly fe-
male. There’s less gender parity at partner level but 
recent promotion rounds have included good numbers 
of women, “which is a tangible result of the firm’s initia-
tive to advance female attorneys.” Insiders commented 
that racial diversity is still lacking. Pillsbury runs a 
cross-office Attorneys of Color Conference including 

workshops and networking events and there are annual 
summits for different groups within the firm.

“...a tangible result of the firm’s initiative 
to advance female attorneys.”

The LGBTQ group recently held a multi-office confer-
ence in DC and this year’s annual Pillsbury Pride Coming 
Out Day event in New York (and live-streamed across 
the firm) featured a Q&A with Gay Like Me author Richie 
Jackson. A potential area for improvement is general 
wellbeing resources for all attorneys, which currently 
consist of “posters about looking after yourself” and free 
weekly half-hour meditation sessions. The firm is mov-
ing into the future and considering alternative means 
of being inclusive: one interviewee mentioned that the 
firm recently removed beer from its kitchens “out of 
sensitivity for anyone with substance abuse issues.”

Culture & Career Development
Sensitivity seems to be in the air at Pillsbury. A Sili-
con Valley associate enthused: “I love my office culture; 
the general vibe and the people are phenomenal.” Over 
in New York there isn’t a dress code and “some people 
are preppy while others wear suspenders over shirts with 
three different stripes and a bow tie. We have unique peo-
ple you wouldn’t come across everyday, we all brings our 
own flair which you don’t see at other firms.” San Fran-
cisco attorneys “bounce ideas off each other even if the 
other person isn’t involved in the case,” although “there’s 
not a whole lot going on socially.” That’s not true of DC, 
where the office has a “beautiful” rooftop “so we do all 
our events up there because it’s so nice.” Los Angeles 
recently hosted a ‘Pillsbury Picnic’ and New York organ-
izes a carefully named annual Christmas ‘Secret-Non-
Denominational Gift Exchange’. Catchy. Practice groups 
here have monthly lunches, though sources made sure 
we understood “we’re not really divided into different 
groups, we’re just individuals practicing law.”

Further feedback from Silicon Valley revealed that 
“partners really mentor juniors. On a Friday night recently, 
a partner ran me through things to change on my LinkedIn 
– they think about how to develop us rather than just get 
work out of us.” New arrivals are assigned a formal part-
ner and mid or senior associate mentor, “many folks 
find informal ones too.” More senior laterals tend to only 
need a partner mentor. Mentors help associates under-
stand how staffing and billing works, with the overarch-
ing theme of “BigLaw is BigBusiness.” The firm pays for 
associate-mentor lunches and because discussions 
here are confidential, fledgling lawyers can “ask stuff 
you typically wouldn’t ask a partner, like how they bill.” At-
torneys are also encouraged to go to networking events 
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like the M&A in Government Contracting conference for 
DC  and  Nashville  corporate attorneys. 

 “People here are very accepting of each 
other, there isn’t a single mold.” 

 Pillsbury organizes thorough associate training:  “when-
ever there’s an update to the law we have a CLE on it,” 
 and the fi rm runs events like a recent two-day contract 
drafting seminar in  New York  for second to fourth years. 
The internal talent development group publishes class-
year benchmarks  “so you can draw on them to advocate 
for a certain type of experience if you’re not getting it.”  We 

heard that  “mid-year check-ins are surprisingly valuable 
– partners really put thought into the meeting beforehand 
and give really good ideas for how you can shape your 
practice, which I really appreciate.”  Because associates 
work directly with partners, they  “get feedback through-
out the year and don’t have to wait for it to be passed 
down.”  When we asked what makes Pillsbury unique, 
almost all our interviewees answered along these lines: 
“People here are very accepting of each other, there isn’t 
a single mold. People always have time for you no matter 
what level you’re at.”
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Head Office: New York, NY

Number of domestic offices: 14

Number of international offices: 5

Worldwide revenue: $677,300,000

Partners (US): 291

Associates (US): 203

Contacts

Main recruitment contact: Charles Curtis, 

Firmwide Director of Attorney Recruiting

(charles.curtis@pillsburylaw.com)

Hiring partner: Mariah Brandt

Diversity officer: Rosa Walker, 

Senior Director of Diversity and Inclusion

Recruitment details

Entry-level associates starting in 2020: 25

Clerking policy: Yes

Summers joining/anticipated 2020: 

2Ls: 38

Summers joining/anticipated 2020 split 

by office: Austin: 2; Houston: 1; LA: 5; 

Miami: 1; NYC: 10; San Francisco: 5; 

Silicon Valley: 4; Northern Virginia: 2; 

DC: 7 

Summer salary 2020:

1Ls: $3,958/week

2Ls: $3,958/week

Split summers offered? No

Can summers spend time in an overseas 

office? Case-by-case

Pillsbury Winthrop Shaw Pittman LLP
31 West 52nd Street, New York, NY 10019

Tel: 212 858 1000   Fax: 212 858 1500 Twitter: @pillsburylaw
Recruitment website: www.careers.pillsburylaw.com Facebook: @PillsburyLawfirm
Linkedin: Pillsbury Winthrop Shaw Pittman LLP Instagram: @pillsburylawfirm

Main areas of work
Pillsbury’s firm-wide practices can be broadly grouped into three categories: 
Regulatory: Whether working with a startup, a company in growth mode or a market 
leader, Pillsbury’s lawyers help companies limit risk, achieve compliance, defend against 
investigations, advocate for new laws and challenge restrictions.
Litigation: Pillsbury’s litigators handle complex commercial cases, matters of public inter-
est, intellectual property challenges, tax controversies, insurance policyholder disputes, 
environmental claims, securities class actions, construction disputes and a wide variety 
of other assignments.
Business: Pillsbury’s business teams partner with clients to help find capital, organize new 
companies, secure patents, purchase real estate, negotiate contracts, challenge competi-
tors, guide investments, protect data, limit liability, outsource support services, minimize 
taxes, establish policies and expand markets.

Firm profile
Pillsbury Winthrop Shaw Pittman LLP is an international law firm with a particular fo-
cus on the technology & media, energy, financial services, and real estate & construction 
sectors. Recognized as one of the most innovative law firms by Financial Times and one 
of the top firms for client service by BTI Consulting, Pillsbury and its lawyers are highly 
regarded for their forward-thinking approach, their enthusiasm for collaborating across 
disciplines and their authoritative commercial awareness.

Recruitment
Law Schools attending for OCIs in 2020:
University of California, Berkeley; University of California, Hastings; University of Cali-
fornia, Irvine; University of California, Los Angeles; University of Chicago; Brooklyn; 
Columbia; Duke; Fordham; George Mason; George Washington; Georgetown; Harvard; 
Hofstra; Howard University; Loyola Law School; University of Michigan; Northwestern; 
New York University; University of Pennsylvania; Santa Clara; Stanford; University of 
Southern California; University of Texas; University of Virginia

Recruitment outside OCIs: 
Cornell DC and NY Fairs; Lavender Law; Loyola Chicago (Patent); MABLSA; Penn Law 
Regional Interview Program; West Coast BLSA; Vanderbilt Fair; National Law Consor-
tium DC

Summer associate profile: 
Pillsbury seeks energetic, high-performing students who possess sound judgment, deter-
mination, common sense, excellent interpersonal skills, the ability to inspire confidence 
and the drive to produce high quality work and achieve outstanding results.

Summer program components:
Pillsbury’s summer associates experience the firm’s collaborative style by working side-
by-side with attorneys in a variety of practice areas, on industry and client teams and 
on issue-specific projects. Pillsbury University offers training on everything from legal 
writing to client service basics to effective networking. Formal reviews supplement the 
extemporaneous feedback provided to summer associates by our lawyers.
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Proskauer Rose LLP
Largest US office: New York

US offices: 7 

International offices: 5

First-year salary: $190,000 (New York, Boston,  
Los Angeles, Chicago and DC)

Billable hours: no requirement

Summers 2020: undisclosed

Revenue 2019: $1 billion (+2.4%)

Partners made in 2020: 14

Famous for: labor expertise; sports and  
entertainment clients 

On chambers-associate.com...
• Get hired at Proskauer

Fancy tackling thorny legal issues for often-high-profile clients? Better 
sniff out what this Rose has to offer...

U2. Daft Punk. Bob Marley. Put together a festival of 
Proskauer Rose’s clients and you’ll have a lineup to ri-
val Coachella – but the firm’s practice is by no means 
confined to entertainment. PR has more Chambers USA 
rankings than Bono has sunglasses; it’s worth highlight-
ing the strengths of the labor & employment practice, 
which scores a top nationwide ranking and earns plau-
dits in seven different states. “The labor department is 
well renowned,” junior associate sources agreed. “The 
level of clients… I don’t think I can get that anywhere else.” 
With the MLB, NHL and NFL on the books alongside Mi-
chael Bloomberg and MetLife, it’s easy to see where 
they’re coming from. 

The Proskauer Rose blooms in seven cities in the US 
and five overseas –  most juniors can be found in the 
New York HQ, though Boston, New Orleans and Los 
Angeles also house a handful and a few work from Chi-
cago or DC. Despite the firm’s niche specialisms, corpo-
rate is the most common destination for new arrivals – 
the department “hires more associates and tends to burn 
through them quicker than litigation.” Proskauer’s dis-
putes group is another big chunk of the practice; labor, 
tax and real estate also regularly take juniors. Sources 
told us: “You rank the departments you want to be placed 
in before joining. Most people get their top choice.” (We 

heard that all incoming juniors get their first choice, so 
choose your top preference wisely...)

The Work  
Proskauer’s corporate practice encompasses asset 
management, bankruptcy, M&A, fundraising and debt 
work. Depending on the type of corporate subgroup and 
location, associates can slot into one client teamwhich 
“handles anything that comes up for their assigned client.” 
Other juniors can get a more varied workload – there are 
staffing coordinators in New York and “if you’ve already 
worked with someone, they could reach back out to you.” 
Interviewees found that their days filled up with “due 
diligence, project management, drafting and handling cli-
ent requests – there’s a lot of day to day management of 
funds regulatory compliance.” Fledgling attorneys felt 
comfortable spreading their wings: “I felt like I played 
a big part in deals. I was doing first drafts and no matter 
how much they were edited, they were used.” Basic filings 
make way for more advanced documents as associates 
build more experience. Sources in this department liked 
that “it’s more collaborative than other areas. You all want 
the documents to come through and the deal to happen 
and it’s great to see people come to the table with crea-
tive solutions.”

Corporate clients: GIC, Empire State Realty Trust, Miami 
Marlins. Represented Discovery in a £300 million deal 
with the BBC to launch a global video streaming service. 
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Labor & employment sources described their group as 
“a specialized litigation department covering human is-
sues,” including a first draft pick sports practice. “Cases 
are relatable, enjoyable, exciting and even juicy – in an av-
erage day I might work for a huge, well-known client as 
well as smaller ones.” Once they’ve got comfortable, as-
sociates have some sway over what types of work they 
get to see. New Orleans is an anomaly as the team there 
acts exclusively on ERISA (Employee Retirement In-
come Security Act) litigation and transactional matters. 
Elsewhere, juniors got “different experiences depend-
ing on the clients that need our advice,” though there’s 
a staffing coordinator on hand to oversee associates’ 
availability. “Junior tasks are 60-70% research as well as 
contributing toward memos and submissions to the court, 
preparing for trial and helping draft motions,” we heard. 
“Even the partners don’t know all the answers – a lot of 
what we do doesn’t have an answer!”

Labor clients: Emigrant Bank, National Hockey League, 
MetLife. Represented Major League Baseball in a dis-
crimination case brought by umpire Angel Hernandez, 
who claimed he had not been promoted because he is 
Latino. 

“I felt like I played a big part in deals. I 
was doing first drafts and no matter how 
much they were edited, they were used.” 
Media and entertainment, antitrust, IP, white-collar, 
commercial disputes, product liability – the litigation 
department handles all this and more. Work in New 
York is dished out by a coordinator; in other offices it’s 
easier “to walk around and ask for tasks.” For juniors, “sit-
ting at the bottom of the totem pole means having a little 
less control over your caseload. There’s some considera-
tion of your interests but you can’t always get what you 
want.” Taking this Rolling Stones truism in their stride, 

sources threw themselves into substantive research as-
signments and cross-office deal management. “I’ve had 
to do document review but in the past year I’ve started 
doing more research, mostly dealing with the underlying 
issues of the case,” one told us. Another noted that they 
“hadn’t done much writing yet. I think that comes later” in 
associates’ careers. The firm’s work for celebrity clients 
is largely litigation-based, but we rarely speak to juniors 
who are massively involved in it, so it probably shouldn’t 
be top of your list as a reason for picking Proskauer 
Rose. 

Litigation clients: Johnson & Johnson, Sony Music, Has-
bro. Acted for Daft Punk when singer Yasmin Mohamed 
brought a copyright infringement suit alleging the 
group’s collaboration with The Weeknd, ‘Starboy’, took 
her elements from her earlier track ‘Hooyo’. 

Career Development 
Of the 50 or so newcomers that join Proskauer each 
year, only a few will gun for a partnership spot, some-
thing the firm “is clear about. You’re told that the odds 
are you won’t make partner and won’t be here in X number 
of years.” That doesn’t mean partners take a defeatist 
attitude and juniors were pleased to see “they’re look-
ing to help everyone to improve. A rising tide raises all 
boats.” Extending a helping hand to associates with 
wanderlust, Proskauer will “help you go in-house if you 
want to. There’s a lot of support for the non-partner ca-
reer track – I’ve read stories about firms pushing people 
out, but I’ve never seen any of that here.” One of the most 
common exit opportunities is an in-house role at one of 
Proskauer’s many sports clients. 

“They’re looking to help everyone to im-
prove. A rising tide raises all boats.” 

Every department has its own training program, which 
our insiders described as “pretty good. There could be 
more ongoing training but so long as you’re being chal-
lenged and learning, things are going well.” We heard 
that there are additional practice area trainings within 
departments, plus sojourns to Columbia University’s 
business school for third through to sixth-year associ-
ates regardless of practice. Sowing the seeds for long-
term growth, the firm pairs first-year Rosers with an as-
sociate as part of its formal mentoring program. After 
the first year, all associates are then assigned a partner 
mentor. 

Diversity & Inclusion 
Associates from a diverse background receive support 
via the firm’s Mentoring Circle Program. “Because there 
isn’t that much diversity at the top levels, it’s about trying 
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Diversity Partners (%) Associates (%)

Women 15 49
White 93 77
Black/African American 2 3
Hispanic/Latin American 3 42
Asian 2 13
Mixed/Other 0 3
LGBT 2 4

to figure out the missing link to help diverse candidates 
succeed,” an associate explained. The firm’s expertise in 
labor law extends to its own working practices, and im-
plicit bias is “something we’re really conscious of. If there 
was any bias the firm would be on top of it.” Many of the 
juniors we spoke to mentioned completing Proskauer’s 
firmwide and mandatory implicit bias training. Other 
diversity initiatives include the Proskauer Women’s Al-
liance and Silver Scholar Program – a scholarship award 
for diverse 1Ls and 2Ls including a summer associ-
ate position and up to $30,000. Many acknowledged 
that “promoting women and ethnic minority attorneys is 
needed” heading into the future. “Proskauer makes ac-
tive efforts to hire diverse candidates, and I think we’re 
moving to get people to recognize and mitigate against 
any bias.” The firm does have a Women’s Sponsorship 
Program, which was designed to assist high-performing 
mid-level female associates on their path to the part-
nership. 

Hours & Pro Bono 
Billable hours: no requirement 

“It’s BigLaw. It’s not 9 to 5.” So said the Captain Obvi-
ous among our associate interviewees; others clarified 
that roughly ten- or twelve-hour days plus “working 
weekends, maybe 20-30% of the time” are standard at 
PR. Corporate sources felt their department was more 
demanding than litigation: “on weekends you’re not re-
quired to respond unless it’s urgent but during the week 
there’s a general expectation that you’re available.” 

“...politely bully you at every event to do 
pro bono work.” 

All attorneys at Proskauer are strongly encouraged to 
complete a minimum 50 hours of pro bono a year; those 
we spoke to said the firm “walks the walk” to back up 
the talk. “We have a dedicated pro bono partner in New 
York who will politely bully you at every event to do pro 
bono work. No one is getting fired for missing the mini-
mum, but it’s strongly encouraged and counts toward your 
billables.” In fact, every hour of pro bono counts toward 
the target, with some taking full advantage and logging 

200+ hours. Proskauer’s pro bono clients include refu-
gees, domestic violence victims, veterans, low-income 
tenants, LGBT individuals and Holocaust survivors. In 
Boston the firm “has a program working with veterans 
to apply for a discharge upgrade,” while down in New 
Orleans there’s been a flurry of immigration cases – 
“mostly helping unaccompanied minors to avoid getting 
deported.”

Pro bono hours
• For all (US) attorneys: 43,956
• Average per (US) attorney: 64.9

Compensation & Culture
The firm matches the market in New York, Boston, 
DC, Chicago and Los Angeles. Other offices have their 
own pay scales, which prompted some grumbles – at 
$137,500 the New Orleans starting salary is the lowest 
of the lot, “a point of contention here to say the least.” We 
heard that the firm “doesn’t like people jumping offices 
unless you’ve got a really good reason to,” but the firm 
also highlighted that any moves are decided on a case-
by-case basis and take into account an associate’s rea-
sons and business need. Cost of living may be higher in 
the Big Apple, but juniors there had fewer complaints: 
“Everyone gets a bonus unless they’ve done something 
really egregious.” Bostonians were similarly pleased, 
especially as their office has a “different culture. We’re 
under the same hours expectations, but there’s more flex-
ibility.”

Juniors there described their office as “friendly and 
welcoming,” highlighting an annual family Hallow-
een party “where everyone makes an effort to decorate 
their offices” as a highlight of the social calendar. De-
partments have their own trips out on the town, and 
the office itself hosts happy hours and “fairly frequent 
random pizza days.” Tasty. Associates in New Orleans, 
meanwhile, liked that “people here are probably a lot 
closer to each other than in some places. I feel like I’m 
involved in people’s lives here.” Hierarchy is kept as in-
visible as possible, leaving relationships “laid-back and 
professional. The partners are always there if you need 
them and PR New Orleans has a small firm feel with big 
firm resources.” Even in New York, the US capital city of 
scary lawyers, the mood at Proskauer is “really friendly. 
Everyone from partners to support staff chat in the eleva-
tors and there are always people there to support you if 
you have any questions.”

“I have a suit and tie in my closet in case 
I need it, but I never wear it unless we’re 
with a client.” 
It all makes for a Rosey picture across Proskauer’s net-
work, with a consensus view that the firm “tries to make 
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sure that people are going to be happy here.” Associates 
also applauded the business-casual dress code and one 
told us they “have a suit and tie in my closet in case I need 
it, but I never wear it unless we’re with a client. There’s a 
genuinely laid-back atmosphere.” There’s also a ‘Casual 
for a Cause’ Friday policy, which allows attorneys to 
get extra comfy with their attire if they’ve donated to 
a good cause that week. Relaxed dress rules aren’t the 
only morale booster: “People will check in on you if you’re 
feeling down, and I have great relationships with the part-
ners. No one’s ever tried to put me down – when you make 
a mistake, they try to help in a constructive way.” Prac-
ticing law won’t be all smiles all the time, but the firm 
dishes out “cake once a month, which fixes a lot of ills!”

Strategy & Future 
Firm chairman Joe Leccese tells us that Proskauer’s 
likely to grow within its existing territory rather than 
through office openings. “We’ll continue to develop in 
our four largest markets: New York, Boston, Los Ange-
les and London. In terms of practices, there’ll be further 
investment in the transactional side, especially in asset 
management, M&A, fundraising and debt work; and we’ll 
continue investing in our trial practice.” We asked Lec-
cese for his vision for 2025; he suggests Proskauer will 
“look a lot like it does today. We try to make sure this is a 
human place to work and with the advance of tech and 
other competitive market forces, we want to invest in that 
human aspect.”

“We’ll continue to develop in our four larg-
est markets.” 
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Head Office: New York, NY

Number of domestic offices: 7

Number of international offices: 5

Worldwide revenue: $1,004,942,000

Partners (US): 226

Associates (US): 369

Contacts

Main recruitment contact: 

Rachel L Kleiner

Hiring partner: Michael T Mervis & Frank 

A Saviano

Diversity officer: Peter Wilson, Jr.

Recruitment details

Entry-level associates starting in 2020: 63

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 7, 2Ls: 63, SEOs: 2 

Summers joining/anticipated 2020 split 

by office: 

Boston: 17, Chicago: 2, LA: 7, 

New Orleans: 2, New York: 41 

(not including 2 SEOs), Washington DC: 1 

Summer salary 2020:

1Ls:  $3,654/week (except Boca Raton 

and New Orleans)

2Ls: $3,654/week (except Boca Raton 

and New Orleans)

Split summers offered? Case by case

 Can summers spend time in an overseas 

office? No

Proskauer Rose LLP
Eleven Times Square, New York, NY 10036

Tel: 212 969 3000 Twitter: @proskauer
Email: nyrecruiting@proskauer.com Facebook: proskauerlife
Recruitment website: www.proskauer.com/careers/ Instagram: @proskauer_rose
Linkedin: proskauer-rose-llp

Main areas of work
Private equity; corporate finance and securities; mergers and acquisitions; capital markets; 
litigation, trials and dispute resolution; white collar defense and investigations; intellectual 
property; labor and employment; employee benefits and executive compensation; real estate; 
privacy and cybersecurity; bankruptcy and restructuring; and wealth management. The firm 
also has significant industry-focused experience across many fields, including asset manage-
ment; health care; financial institutions; technology, media and telecommunications; private 
equity real estate; life sciences; sports; and media and entertainment.

Firm profile
We are 725+ lawyers serving clients from 12 offices located in the leading financial and busi-
ness centers in North and South America, Europe and Asia. The world’s leading organizations, 
companies and corporations choose us to be their representatives in their most critical situa-
tions. We work with alternative capital providers, major sports leagues, Fortune 500 compa-
nies, entertainment industry legends, many of the world’s most successful asset managers and 
other industry-redefining companies.

Recruitment
Law Schools attending for OCIs in 2020:
Boston College, Boston University, Brooklyn, Cardozo, Columbia, Cornell, DePaul, Duke, 
Emory, Fordham, George Washington University, Georgetown, Harvard, Hofstra, Howard, 
Louisiana State, Loyola - Chicago, Loyola - New Orleans, New York University, Northwestern, 
Notre Dame, Stanford, Suffolk, Tulane, University of California (Berkeley, Los Angeles), Uni-
versity of Chicago, University of Connecticut, University of Michigan, University of Pennsyl-
vania, University of Southern California, University of Texas, University of Virginia, Vander-
bilt, Washington University in St Louis, Yale.
If we do not visit your law school, or you are unable to participate in one of the many career 
fairs in which we participate, please submit your cover letter, resume and transcript directly to 
the recruiting mailbox of the office in which you are interested. 

Summer associate profile: 
We look for well-rounded students who have demonstrated academic excellence, leadership, 
community service, intellectual curiosity, maturity and strong motivation to succeed. Our 
environment is challenging, rewarding, entrepreneurial and inclusive. Associates receive early 
exposure to high levels of responsibility, so the people who thrive here are those who can 
engage with clients, have a sense of humor, and some worldliness. 

Summer program components:
Our summer program is designed to replicate, as closely as possible, the experience of being a 
lawyer at Proskauer. You will work on challenging matters alongside some of the top lawyers 
in the field while building relationships with your colleagues. You might find yourself attend-
ing a deposition, courtroom argument or administrative hearing. Or being at the table in a 
labor arbitration. You might help in the formation of companies or be part of a team handling 
a merger or acquisition. Every day of your time with us represents part of your training – as 
you work with experienced professionals on client matters and gain their real-time feedback 
and direction. You will also have the chance to up your game in key areas through partner-led, 
interactive training workshops throughout your summer. You will have many opportunities 
to join in social, cultural and recreational activities to get better acquainted with your fellow 
summers and lawyers at Proskauer. 
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Reed Smith LLP
Largest US office: Pittsburgh

US offices: 17

International offices: 13

First-year salary: $175,000 - $190,000

Billable hours: 1,900 requirement

Summers 2020:  72

Revenue 2019: $1.25 billion (+5.9%)

Partners made in 2020: 44

Famous for: born in Pittsburgh gone global; varied 
practice; healthcare and life sciences prowess

On chambers-associate.com...
• Get hired at Reed Smith

If an international giant of a firm with varied specialisms and plans for 
more expansion sounds good to you, Reed on…

IT’S easy to get lost in numbers when you’re looking 
at the biggest law firms in the world. Take Reed Smith: 
nearly 2,000 lawyers, 17 US offices, 12 more overseas, 
45 Chambers USA rankings – we could go on. To get a 
real picture of a firm, it’s best to talk to the attorneys 
that work there. “It’s totally what I was hoping for” was a 
common refrain among our associate interviewees: “I’ve 
had a fantastic experience and really like the people here. 
The philosophy here is to cultivate and build associates 
for senior roles.”

Reed Smith began life in Pittsburgh and its Steel City 
origins endure in the firm’s culture today. “People here 
are smart, hardworking and down to earth” according 
to a source in the HQ. “It’s earned a lot of respect here 
because it’s grown into a globally successful firm.” Reed 
Smith’s best Chambers USA rankings are for its Penn-
sylvania practice, but it also earns recognition in nine 
other states and nationwide for insurance and product 
liability especially. Most of the firm’s US offices house 
junior associates; New York, Chicago and San Fran-
cisco had the biggest cohorts when we came calling.

Strategy & Future
The firm may have come a long way but managing 
partner Sandy Thomas confirms that Reed Smith “isn’t 

a finished product. Moving forward we’ll be in more 
places than we are currently.” Thomas assures us that 
planned expansion isn’t “a land-grab, but related to cli-
ent demand,” and that future growth won’t come at the 
expense of employees’ physical and mental wellbeing. 
“That’s at the front and center of our strategic develop-
ment” according to Thomas. “We handle really important 
issues for others, which often involve a lot of conflict. 
There are some stresses we can’t eliminate, but others we 
can.” To find out more from Thomas about the future of 
Reed Smith, read the full interview on our website.

“Moving forward we’ll be in more places 
than we are currently.”

The Work
First-year associates get to explore the ‘bullpen’ work 
allocation system. There’s no need to buy a matador 
costume – it’s simply a free market where newcomers 
can “test the waters in any group they choose. You do that 
for a few months, then you narrow your practice down 
by talking to the relevant partners.” Everybody’s sorted 
into the litigious or transactional side of the firm before 
starting out, but first-year litigators sometimes get to 
see corporate deals and vice versa.

Litigious groups also let second-year and higher asso-
ciates seek out their work of choice, though we heard 
“you don’t always have to, you’re busy from the begin-
ning.” Though many were “encouraged to reach out to 
offices in other states for work,” most admitted that the 
bulk of their diet came from their home base and one 
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Get Hired
A Reed Smith junior advised: “Instead of coming in 
nervous” to the callback interview, “come in proud 
that you got an interview at a firm like this.” Find 
more tips on our website.

said: “85-90% of my workload comes from one partner 
and senior associate.” Each office has specialisms: Chi-
cago shines for professional liability, breach of con-
tract, privacy and false advertising, for example, while 
Tysons excels in drug and medical devices disputes and 
Pittsburgh is known for “energy and natural resources 
litigation.” Juniors warned that “if there’s grunt work to 
do, you’re going to get it,” and document review and re-
search are common tasks in the early going. Young liti-
gators also enjoyed “early responsibility” on cases that 
required “lots of client interaction,” drafting motions and 
preparing for or even running depositions.

Litigation clients: ExxonMobil, International Game 
Technology, Smithfield Foods. Represented energy com-
pany Anadarko, recovering $112.5 million in costs linked 
to the 2010 Deepwater Horizon explosion and oil spill.

“If you’re interested in working with a 
particular partner or client, you can reach 
out to them.”
Patent litigation is a cornerstone of the life sciences 
and health industry group at Reed Smith, which shines 
brightest in DC and Pennsylvania according to Cham-
bers USA. Other angles to the practice include M&A, 
fundraising and trademark applications; junior associ-
ates noted their practice “varies weekly” but tasks in-
cluding research, email drafting and document review 
were common across the whole gamut. “If you’re inter-
ested in working with a particular partner or client, you 
can reach out to them,” and sources told us it’s good to 
“explore. If you want to get litigious or transactional ex-
perience, and can do the work, then that’s open to you.”

Life sciences and health clients: SOFIE Biosciences; GE 
Healthcare; Ritter Pharmaceuticals. Defended Siemens 
in a multimillion-dollar suit alleging failure to meet con-
tractual obligations in providing health and IT services 
for a hospital.

Work allocation is more structured in corporate: “The 
department looks closely at who’s busy and who needs 
to make up hours. From fifth-year on you’re not picking 
the deals you’re working on, all you decide is whether you 
have time.” Once they’d found a place on a deal, jun-
iors were most often drafting ancillary documents and 
“eventually sections of purchase agreements. Outside 
of deals I’ve been reviewing and revising master service 
agreements.” Deal types vary from venture capital fi-
nancings and credit line facilities to vanilla M&A and 
corporate governance. As in litigation, results may vary 
by office: New York is “known for high-profile entertain-
ment law. We’re dealing with A-list celebrities and a lot 
of other high net worth individuals.” Speaking of vanilla –  
corporate is unsurprisingly one of the most demanding 
practice groups at times, but a healthy working culture 
including “ice cream and ping-pong” with colleagues 
helped cool things down when work streams heated up.

Corporate clients: Verizon, Pittsburgh Penguins, L’Oréal. 
Advised Santander on its $700 million sale of 14 branches 
in central Pennsylvania.

Culture
Associates in each of the firm’s offices competed to con-
vince us that theirs was the happiest. New York boasted 
about its aforementioned ping-pong and spooktacu-
lar “Halloween party,” San Francisco trumpeted their 
“happy hours and other events where we enjoy hanging 
out with each other” and Chicagoans argued that “you 
can’t beat this office environment. Even the corporate 
department often wears jeans.” Pittsburgh came in for 
praise too – sources in Reed Smith’s birthplace dubbed 
it “the most livable city in the country, and we’re still work-
ing on large matters.”

“Marshmallows and hot chocolate on 
snow days… that’s evidence of a good, 
happy environment.”
At the end of the day, it’s not a competition, and we 
heard that it’s easy to find “kind, nice people” wher-
ever you’re based. Crucially, these people stayed kind 
and nice “even under the most extreme working condi-
tions. It’s a real close-knit community with a lack of egos; 
the firm checks in to make sure we’re not getting over-
whelmed.” Sources also assured us that warm feelings 
endured whatever the weather, appreciating gestures 
from senior attorneys “as simple as thanking the secre-

Rankings in Chambers USA
Advertising

Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Energy & Natural 
Resources

Government

Healthcare

Insurance

International Arbitration

Labor & Employment

Litigation

Products Liability

Real Estate

Tax

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers-associate.com


www.chambers-associate.com The Inside View: Reed Smith LLP

637

Diversity Partners (%) Associates (%)

Women 24 50
White 86 73
Black/African American 4 7
Hispanic/Latin American 3 8
Asian 5 10
Mixed/Other 2 3
LGBT 2 5

taries for coming in when it’s snowing. Marshmallows and 
hot chocolate on snow days… that’s evidence of a good, 
happy environment.” Reed Smith’s eagerness to have its 
attorneys in the office was a bit too much for some, who 
felt there were some facetime expectations and hoped 
this could change in future.

Hours & Compensation
Billable hours: 1,900 required/2,000 target for nondis-
cretionary bonus

Racking up some 11-hour days and “a few hours over the 
weekend” when necessary put associates in good stead 
to hit their goal. Things get less clear when it comes to 
salary: Reed Smith doesn’t pay the top dollar of BigLaw 
wages across all markets, and instead runs a merit-
based pay scale which starts at $175,000 and rises to 
$190,000 for first-years. Given the hours requirements, 
this unsurprisingly disappointed some interviewees: 
“I know I’m working just as hard as associates at other 
firms, so it’s frustrating to know we’re earning less.” These 
juniors weren’t just thinking about their own pockets 
and some feared that “recruitment suffers” if the firm 
doesn’t pay enough to attract top talent.

Other sources were happy with their salary, argu-
ing that “it’s not a source of contention.” One clarified 
that “Reed Smith isn’t at the very top in terms of work 
demands, so it’s okay to not be at the top salary-wise. If 
associates were having to work harder, you’d see people 
come together to demand that the firm match market.” On 
the bonus side of things, an automatic nondiscretion-
ary one is generated when associates reach their 2,000 
target. However, if they bill above that merit-based bo-
nuses are also awarded. 

Pro Bono
More good news: the firm recently extended the num-
ber of pro bono hours that associates can count as bill-
able from 120 to 140, which our sources described as 
“a big benefit to a lot of associates. Those hours can be 
all pro bono or experience related to development and in-
novation.” Reed Smith has pro bono coordinators in each 

office to publicize opportunities for associates to get 
involved in, but there’s also scope to bring in your own 
pro bono cause so long as it’s approved by the firm, and 
“lots of the opportunities come by us naturally” by word 
of mouth. Popular options include transgender name 
changes and (especially in DC) juvenile parole restruc-
turing cases; interviewees considered pro bono “one of 
the best opportunities for development and growth as an 
associate. If you want to bring an assignment in, they’ll try 
to partner you with someone more senior.”

“…a big benefit to a lot of associates.”

Pro bono hours
• For all (US) attorneys: 50,539.6
• Average per (US) attorney: 54

Career Development
With many keen to stay at the firmlong-term, several 
of our associate interviewees were gunning for partner 
status. “I hope to retire at this firm,” one declared. “I’ve 
found a job in a place I like and don’t want to move any-
where else.” To help associates achieve their goal, the 
firm runs Reed Smith University to teach legal skills and 
coordinates “twelve reviews throughout the year where 
you receive a snapshot of how you’ve been doing on mat-
ters.” Rather than just a numbered score, partners give 
“detailed feedback, which is definitely helpful.” In addi-
tion, all associates still receive a more substantial end-
of-year review which looks at progress made and goals 
for the future. Making partner isn’t for everyone and the 
firm has a separate career development program for as-
sociates who want to explore other opportunities. “You 
and an adviser come up with a plan to stay or go. If you’re 
thinking of leaving, the firm will help you get where you 
want to go,” insiders explained. In-house opportunities 
are the most common targets for associates who want 
to stretch their wings beyond the firm.

“Reed Smith also has a lot of great programs in place for 
women,” including a reduced hours policy in the run-up 
to maternity leave. “Women can use a ramp-up and ramp-
down approach: when you’re nearing the end of preg-
nancy, the firm expects hours to ramp-down. Once you’re 
back from maternity leave, your hours will then ramp-up.” 
Billable hours targets move in line with the ramp, but 
salaries do remain the same.

Diversity & Inclusion
At face value Reed Smith’s diversity stats are, by ad-
mittedly disappointing market standards, pretty solid. “I 
think we’ve done a better job than many other firms,” one 
source concurred. “The firm has recognized even in the 
year and half I’ve been here that things need to be better 
and I see people in decision-making roles making those 
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changes.” A Chicago interviewee reported that there’s 
“huge support for the women’s network” and associates 
in Pittsburgh felt “they’re definitely working on bring-
ing in more diverse associates. It’s harder to recruit and 
retain those candidates here because the city itself lack 
diversity, and they’re recognizing and addressing that dif-
ficulty.”

“Therapy is not a taboo subject; the at-
titude is to do whatever you need to do to 
be happy here.”
Many felt that the firm stands out with its “firmwide 
focus on positive mental health” and acknowledgement 

that “there are more important things in life than work. 
Partners recognize that productivity will increase if we’re 
mentally healthy.” One got a first-hand experience of this 
during a personal tough time: “The outpouring of support 
from partners showed that they really do care. Therapy 
is not a taboo subject; the attitude is to do whatever you 
need to do to be happy here.” The firm runs workshops 
about associate mental health and includes check-ins 
as part of their monthly reviews. “If a client calls in the 
middle of the night then you do what you can to meet their 
demands,” juniors clarified, “but the firm is looking after 
you to best of their ability.”
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Head Office: Pittsburgh, PA

Number of domestic offices: 16

Number of international offices: 12

Worldwide revenue: $1.175 billion

Partners (US): 449

Associates (US): 440

Contacts

Main recruitment contact:

Jen Ross, US Director of Legal Recruiting

(jross@reedsmith.com)

Diversity officer: John Iino 

Partner and Director of Global Diversity 

& Inclusion

Recruitment details 

Entry-level associates starting in 2020: 46

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 13, 2Ls: 53

Summers joining/anticipated 2020 split 

by office: CHI: 11, HOU: 5, LA: 7, MIA: 1, 

NY: 11, PGH: 9, PHL: 8, PRC: 2, SF: 7, 

TYS: 1, WDC: 4

Summer salary 2020:

1Ls: $5,208-$6,667 semi-monthly

2Ls: $5,208-$6,667 semi-monthly

Split summers offered? Case by Case

Can summers spend time in an overseas 

office? No

Reed Smith LLP
225 Fifth Avenue, Pittsburgh, PA 15222

Tel: 412 288 4052
Email: jross@reedsmith.com Twitter: @reedsmithllp
Recruitment website: www.reedsmith.com Facebook: Reed-Smith-LLP
Linkedin: reed-smith-llp

Main areas of work
Reed Smith is a global relationship law firm with more than 1,700 lawyers in 28 offices 
throughout the United States, Europe, Asia and the Middle East. Its lawyers provide litigation 
and other dispute-resolution services in multi-jurisdictional and other high stakes matters; 
deliver regulatory counsel; and execute the full range of strategic domestic and cross-border 
transactions. Reed Smith is a preeminent advisor to industries including financial services, 
life sciences, healthcare, advertising, technology and media, shipping, energy and natural re-
sources, real estate, manufacturing and education.

Firm profile
Reed Smith has been ranked consistently among the top law firms for client service and has 
been identified as one of the few large firms with a strategic focus on client satisfaction. Reed 
Smith has grown in large part because of its commitment to delivering high-quality service 
and developing long-term client relationships. Reed Smith is united by a culture that is defined 
by core values of quality, integrity, teamwork and respect, performance and innovation and im-
provement. These are further demonstrated through a firmwide commitment to diversity, pro 
bono and community support activity and the professional development of the firm’s lawyers.

Recruitment
Law Schools attending for OCIs in 2020: 
Reed Smith visits numerous local and national schools for On-Campus Interviews.  A full list 
of schools and OCI events can be found on the firm’s website here: www.reedsmith.com

Recruitment outside OCIs:
Reed Smith does resume collection at a number of schools and connects with potential can-
didates through diversity events, employer receptions and through 1L fellowships like LCLD 
and client partnerships.

Summer associate profile: 
Reed Smith is looking for summer associates who have a combination of top academics, prac-
tical experience and superior analytical and writing skills. The firm values people who are ma-
ture and engaging and who demonstrate leadership capabilities and community involvement.

Summer program components:
Reed Smith offers law students first-rate work in a challenging and busy atmosphere where 
their contributions count from day one. Summer associates will become immersed in law firm 
life by completing assignments relating to actual client situations. Each assignment presents a 
fresh opportunity for summer associates to hone their research, writing, judgment, commu-
nication and analytical skills.
CareeRS is Reed Smith’s competency-based career development program with a focus on role-
specific professional training and development, including mentoring, and more developmen-
tally oriented assessments tailored to the needs of associates. The firm offers its summer associ-
ates numerous chances to participate in both formal and informal training programs, such as: 
managing partner’s forum, mediation and mergers and acquisitions clinics, law firm econom-
ics, cross-cultural training and legal writing. Summer associates also have numerous opportu-
nities to participate in pro bono and community service projects and become acquainted with 
our Women’s Initiative Network and Diversity and Inclusion Committees. 
Please visit www.reedsmith.com for more information about each of these initiatives.
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Ropes & Gray LLP
Largest US office: Boston  

US offices: 6

International offices: 5

First-year salary: $190,000

Billable hours: 1,900 target

Summers 2020: 227

Revenue 2019: undisclosed 

Partners made in 2020: 15

Famous for: made in Boston; private equity knowhow

On chambers-associate.com...
• Get hired at Ropes & Gray

They may be Boston-born, but they ain’t Boston-bound – R&G is a global 
player in private equity, life sciences and more. 

POP quiz – what connects Uma Thurman, Chris Evans, 
Mark Wahlberg... and Ropes & Gray? They’re all Boston 
success stories that have gone on to world domination. 
Our sources in Titletown, Massachusetts held their firm 
in particularly high regard as “a real big player in the 
city,” but these ropes stretch far beyond from New York, 
DC and Chicago to San Francisco and Silicon Valley – 
not forgetting R&G’s international presence in London 
and Asia. “We have all the resources of a big firm head-
quartered in Boston and there’s lots of cross-office work, 
so you’re not siloed off from anything,” juniors confirmed. 
“Ropes & Gray is a unified outfit rather than a fusion of 
different small firms.”

“It’s not a ‘me-first’ culture, it’s very much 
‘we’.” 

As at many firms, juniors credited a mix of “incredibly 
high-level work and fantastic culture” as their reason-
ing to begin their career climb at Ropes & Gray. On the 
one hand, a “teamwork-for-everything environment” at-
tracted some: “It’s not a ‘me-first’ culture, it’s very much 
‘we’.” Others were more convinced by the practice itself, 
which earns a wealth of rankings in Chambers USA and 
some tasty accolades from Chambers Global in areas in-
cluding private equity, investment funds, life sciences 
and corporate investigations. 

Strategy & Future 
Despite its international reach, Ropes & Gray is still 
likely best known as bosses in Boston. “I think we want 
to grow to be more competitive in New York,” a source 
there said. “We’ve been growing exponentially since I 
started, especially in terms of hiring.” Recent New York 
hires include private equity partner Scott Abramowitz 
and finance partners Leonard Klingbaum and Andrea 
Hwang. As for DC, juniors welcomed the hiring of Ed-
ward McNicholas – “best known for data privacy law. It’s 
a big focus for the firm and businesses worldwide so we’ll 
continue to grow there.” Voices from across R&G de-
clared: “The firm has had a lot of success with growing its 
private equity and pharmaceutical practices.”

The Work
Within Ropes & Gray’s army of junior associates (there 
were just under 280 second and third-years on our list), 
around a third were based in the firm’s Boston HQ. New 
York housed roughly another third; the rest were split 
between Chicago, San Francisco and DC. Most prac-
ticed in the general corporate or litigation practice but 
tax & benefits, private client, labor & employment and 
business restructuring all had juniors in their ranks too. 
Work assignment at Ropes & Gray comes through a for-
mal system in most practices, but “the work comes in 
both ways – initially, most associates receive the majority 
of their work from the centralized system then over time 
that shifts to partners you’ve built a relationship with 
reaching out with new matters.” Sources appreciated 
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that “the centralized system can be a great way to make 
connections with a partner or team in another office.”

“A lot of senior associates and partners 
give you free range to run a deal.” 

New arrivals into corporate spend their first two years 
‘undeclared’, meaning “you can rotate around differ-
ent subgroups and find out what you’re interested in.” 
Sources revealed “the corporate department is more 
centered in New York and Boston, but there are some 
partners in DC too.” Juniors we spoke to had dabbled in 
private equity, real estate transactions, M&A, joint ven-
tures, healthcare and regulatory work. Private equity 
is easy to find in New York – it’s one of Ropes & Gray’s 
strongest transactional areas – while DC sources saw 
more compliance-related corporate matters. “Lots of 
the work we do is cross-transactional as well,” a source 
said. “For example, I might be dealing specifically with the 
property side of a private equity deal.” Interviewees’ day-
to-day tasks ranged from keeping checklists and com-
municating with external counsel to preparing memos 
to clients, drafting sale and purchase agreements and 
providing comments to merger agreements. Third-
years added: “A lot of senior associates and partners give 
you free range to run a deal.” They confirmed “there is a 
lot of oversight available, but after you’ve done something 
a couple of times it’s expected that you can do it without 
help.”

Corporate clients: Vertex Pharmaceuticals, Transmed-
ics, Arsenal Capital. Represented oncology company 
TESARO in its $5.1 billion sale to GlaxoSmithKline. 

On the vast beach that is litigation you’ll find three 
main buckets: commercial litigation; antitrust disputes; 
and white-collar and government enforcement work. 
Sources pointed out that the firm also has a significant 
False Claims Act (FCA) practice. Juniors who landed in 

the commercial disputes bucket had come across “run-
of-the-mill securities litigation and contract disputes,” 
while white-collar work typically involved “insider trad-
ing matters and internal investigations for clients.” As for 
antitrust, many interviewees acted on cases for “clients 
trying to avoid the FTC bringing enforcement action.” 
Juniors throughout the litigation side of Ropes & Gray 
were regularly reviewing documents and managing 
document production as well as drafting responses to 
opposing counsel and discovery responses. One source 
got an early buzz “sitting second chair in a deposition, 
which came much quicker than I anticipated! It was a su-
per cool experience.” Juniors didn’t feel concerned about 
potentially high levels of responsibility on their plates 
as “everyone goes out of their way to make themselves 
available to answer questions – including answering the 
phone at 11:30pm when I was anxious!”

Litigation clients: Boston Children’s Hospital, Metro-
politan West Asset Management, Morgan Stanley. Con-
ducted an independent investigation on behalf of the 
United States Olympic Committee into the abuse of hun-
dreds of Olympic gymnasts and other children by Larry 
Nassar. 

Pro Bono 
There was no anxiety surrounding pro bono at Ropes & 
Gray: “They’re incredibly committed, it’s been one of the 
true joys of working here.” A second-year reflected on 
having done “over 300 hours of pro bono both years I’ve 
been here, and no one has given me any negative feed-
back on that.” There is indeed no cap on the number of 
hours attorneys can do and all of them count toward 
billables targets. “It’s very helpful,” a source noted, “as 
a junior associate it can be a nice way to even out your 
practice as billable work can be harder to jump into in your 
first few months.” The firm also recommends that all at-
torneys do at least 20 hours of pro bono and sources 
estimated “at least 95% of people hit or exceed that.”

“It’s not just a marketing pitch for us.” 

Juniors were also impressed with “the sheer variety of 
projects – it’s astounding!” New Yorkers described collab-
orations with Volunteer Lawyers for the Arts, New York 
Lawyers Alliance and the Innocence Project. Sources in 
Boston listed working with a women’s shelter called Ro-
sie’s Place and with nonprofit legal rights organization 
GLAD on LGBTQ issues. Juniors from across Ropes & 
Gray assisted on immigration and asylum matters. “It’s 
not just a marketing pitch for us,” one declared. “We re-
ally do value pro bono as a professional development op-
portunity but also as a way to use the skills we have to 
give something back to the community.”

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

FCPA

Healthcare

Intellectual Property

Investment Funds

Labor & Employment

Life Sciences

Litigation

Privacy & Data Security

Private Equity

Real Estate

Securities

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 31 47
White 84 70
Black/African American 3 5
Hispanic/Latin American 1 4
Asian 5 14
Mixed/Other 0 0
LGBT 3 7

Pro bono hours
• For all US offices: 172,000
• Average per US attorney: 112.3

Culture
What about the community at Ropes & Gray? Sources 
described their firm as “nurturing” and felt that “it’s easy 
to go to a partner or senior associate if you have an is-
sue.” Firms the size of Ropes & Gray do come with sharp 
edges and while they admitted that “high intensity” situ-
ations are inevitable, interviewees suggested that “peo-
ple don’t wear that as they walk around the office.” Here’s 
one summary of what they meant: “Everything produced 
here is A-plus quality, with an A-plus way of approaching 
issues and problem solving without unnecessary ego.” 
The type of person who’d fit into this mold is “Type A, but 
also a really good teammate. You can trust colleagues to 
run with something on their own, but they also look to col-
laborate and recognize that doing so can improve results.”

“...an A-plus way of approaching issues 
and problem solving.” 

Associates were happy to get together socially too: 
in Boston, for one, “there are too many events and not 
enough time to go to them all!” Each office does things 
differently but sources from each agreed that things 
really heat up in the summer when “the schedule is jam-
packed and there are various outings and barbecues at 
partners’ houses each year.” The DC office enjoyed “cel-
ebrating everyone’s birthdays,” while in Boston the up-
stairs café and catering office house numerous events. 
Some sources felt that “there’s not a ton of ‘hitting the 
town’ after work.” However, many appreciated both the 
social opportunities and the fact that “there’s no peer 
pressure to go to everything. It’s not going to affect your 
career if you just want to go home.”

Career Development
Ropes & Gray runs a “very robust series of training that’s 
structured around where an associate is in their develop-
ment.” Litigators get an orientation and week-long train-
ing camp, for which all associates gather in one office. 
The firm follows this up with “periodic training through-

out the year plus occasional retreats.” There are similar 
programs in place for corporate folks, but those we 
spoke to noted that the firm has “recently started ask-
ing what they can do more of and rolling out new train-
ing to fill gaps in our knowledge.” Aside from the formal 
schemes, sources reckoned “the firm is conscious of get-
ting people different experiences and developing differ-
ent skills” during their day-to-day activities. 

“The firm is conscious of getting people 
different experiences.” 

Each associate gets an associate development partner 
and manager with whom they can meet and discuss 
personal development. “My associate development part-
ner is in a different office to me so serves as a neutral 
sounding board to discuss career issues,” one insider ex-
plained. “They’re also there to be an advocate for you if 
you want to do or try something in particular.” Sources 
noticed a lot of partners at the firm who’d been at 
Ropes & Gray since starting their careers, giving them 
the impression that “making partner does seem achiev-
able here.” There were caveats: “Obviously not everyone 
makes it, but by the time people are seventh or eighth-
years they seem to know where they stand. There’s not 
some mass exodus of seventh-years leaving.”

Diversity & Inclusion 
The firm recently appointed a new director of diversity 
and inclusion, Kia Scipio. “She is based in Boston but is 
doing a goodwill tour of the offices, meeting everyone and 
getting their thoughts,” a source told us soon after her 
arrival. The appointment is the latest step in improving 
diversity at Ropes & Gray, “it’s something they’ve been 
really focusing on for the last couple of years in particu-
lar and we’re starting to see the initial fruits of that being 
borne.” Associates felt “we’re very well represented for 
women” compared to peers “and we’ve noticed more be-
ing brought in from outside the firm.” Sources in DC were 
particularly impressed with their office’s diversity: “We 
have numerous minority ethnic and female partners here. 
Our former office managing partner was African-Ameri-
can and their replacement is LGBTQ.” Boston sources ad-
mitted that efforts were hampered slightly by “the city’s 
diversity issues – it’s very white.” 

“Little things help show the firm’s com-
mitment to being inclusive.” 

Ropes & Gray has three main affinity group ‘forums’ for 
women, LGBTQ and multicultural issues. You might no-
tice that in the last of those “they group all the races 
into one, which I don’t think is adequate to face the prob-
lem head-on. We should really have separate forums for 
different minorities.” The women’s group received more 
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praise for its “diverse professional development program-
ming, providing opportunities to get to know each other. 
The forum paid for me to go to a conference to further 
my development.” Change doesn’t have to be huge to 
be meaningful: “In our signature blocks you can now opt 
to include your gender pronouns. Those little things help 
show the firm’s commitment to being inclusive.”

Hours & Compensation 
Billable hours: 1,900 hours 

That objective’s “not only achievable, but it’s gentler than 
a lot of BigLaw firms” according to our sources. They ad-
mitted it’s a little bit harder in first year but “the firm 
realizes that, and you can still get a full bonus” if you miss 
the mark first time around. While “R&G is pretty flexible 
in terms of understanding you have a life,” firms can only 
be so understanding and “this isn’t a 9-to-5 job, nobody 
expects that.” An average day ran closer to 9-to-6:30 for 
most juniors and aside from “crazy deals with 2:30am fin-
ishes” there were many who “seldom work evenings.” In-
terviewees also confirmed that the firm has no qualms 
about vacation and will generally leave you to it when 
you go: “I was taking a two-week vacation and replied to 
an email just before the plane took off. The answer from 
the partner was ‘thanks, but I don’t want to see your name 
for the next two weeks!’”
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Head Office: Boston, MA

Number of domestic offices: 6

Number of international offices: 5

Partners (US): 265

Associates (US): 984

Contacts

Main recruitment contact: Amy Ross

(amy.ross@ropesgray.com)

Hiring partner: Peter Erichsen

Recruitment details

Entry-level associates starting in 2020: 

167

Summers joining/anticipated 2020:

1Ls: 11, 2Ls: 171, SEOs: 4

Summers joining/anticipated 2020 split 

by office: Boston: 76; NY: 64 

Chicago: 14; DC: 16; SF: 8; SV: 4

Summer salary 2020:

1Ls: $3,653

2Ls: $3,653

Split summers offered? Yes

Ropes & Gray LLP
Prudential Tower, 800 Boylston Street, Boston, MA 02119

Tel: 617 951 7000
Email: hiringprogram@ropesgray.com Twitter: @ropesgray
Recruitment website: www.ropesgray.com
Linkedin: ropes-&-gray-llp

Main areas of work
From the boardroom to the courtroom, Ropes & Gray represents the world’s leading compa-
nies on their most critical matters. On corporate transactional issues, the firm has been rec-
ognized as having top-ranked practices in private equity, M&A, finance, asset management, 
bankruptcy, healthcare, life sciences and intellectual property, among others. The firm is a 
litigation powerhouse, and is recognized for its successful track record, including in antitrust, 
appellate, complex business litigation, securities litigation and regulation, government enforce-
ment and white collar criminal defense, and IP litigation.

Firm profile
Ropes & Gray, an international law firm with more than 1,400 attorneys and professionals in 
11 offices in the United States, Europe and Asia, provides comprehensive legal services to lead-
ing businesses and individuals around the world. Clients benefit from the firm’s unwavering 
standards of integrity, service and responsiveness. The firm is ideally positioned to address its 
clients’ most pressing legal and business issues.  In 2019, lawyers, paralegals and other Ropes & 
Gray professionals worldwide committed 172,000 hours assisting the firm’s pro bono clients.  

Recruitment
Law Schools attending for OCIs in 2020:
American, Berkeley, Boston College, Boston University, Brooklyn, Cardozo, Chicago, Colum-
bia, Cornell, Duke, Fordham, George Washington, Georgetown, Harvard, Howard, Illinois, 
Maryland, Michigan, North Carolina, Northeastern, Northwestern, Notre Dame, NYU, Penn, 
Santa Clara, Stanford, Suffolk, UCLA, UC Irvine, USC, UVA, Vanderbilt, Washington Univer-
sity in St. Louis, Yale. The firm also attends various job fairs.
Roscoe Trimmier Jr. Diversity Scholarship:
Award: This scholarship provides a $25,000* award to five outstanding second-year law stu-
dents and includes a paid summer associate position following completion of the second year 
of law school. *payable in installments, less all required income and payroll taxes
Eligibility requirements: Outstanding undergraduate and law school academic achievement; 
member of a historically underrepresented group in the legal profession; 2L, enrolled in an 
ABA-accredited law school; US citizen or authorized to work in the United States. 
To find out more about this scholarship, please visit: www.ropesgray.com
Additionally, Ropes & Gray’s 1L Diversity Summer Program offers a select number of highly 
qualified and diverse first-year law students the opportunity to participate in all aspects of the 
firm’s 2019 Summer Associate Program.
Summer associate profile:
Ropes & Gray chooses summer associates based on academic performance, personal skills, 
motivation, work and leadership experience, practice area interests and the ability to work well 
in a highly collaborative environment.
Summer program components:
Our goal is to provide summer associates with a realistic sense of what it is like to work at the 
firm by having them work on actual client matters and by giving them opportunities to get to 
know our attorneys through a variety of social events, activities and lunches. Our attorneys 
provide meaningful and timely feedback on work assignments and offer additional perspective 
through an end-of-summer formal review. Summer associates also benefit from our highly 
regarded training program.
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Schulte Roth & Zabel LLP
Largest US office: New York

US offices: 2

International offices: 1

First-year salary:  $190,000

Billable hours: 2,000 target

Summers 2020: 48  

Revenue 2019: $465.18 million (+5.7%)

Partners made in 2020:  2

Famous for: investment fund expertise; New York native

On chambers-associate.com...
• Get hired at Schulte

• Interview with chair of the firm’s exec committee 

Alan Waldenberg and co-managing partner Marc 

Elovitz 

For a “more intimate BigLaw experience,” hit up the New Yorker that 
knows a wise investment when it sees one.

“I LIKED that relative to other big New York firms, Schulte 
felt smaller and more communal,” a cozily nestled junior 
began. With around 300 lawyers in just three offices 
(New York, DC and London), SR&Z veers toward the 
midsized end of the Big Apple legal scene. That doesn’t 
stop Schulte being “one of those names you hear a lot 
in law school,” and the firm’s considerable reputation 
– especially for all things investment funds – precedes 
it. Not only does Chambers USA award it a top-tier na-
tionwide ranking for hedge funds expertise, but even 
Chambers Global recognizes Schulte’s prowess in the 
area, awarding it with top-tier worldwide kudos. 

Back at home the firm also ranks nationwide in capital 
markets and regulatory funds and earns attention in 
New York for its corporate/M&A, employee benefits, 
real estate and tax work. In these practices and others, 
juniors were able to “delve into complex legal issues, but 
within a smaller firm environment in terms of the staffing, 
the collaboration and the work/life balance.” Interview-
ees were resoundingly impressed with “the people at 
the firm. Everyone seemed to be having a good time and 
the partners treated everyone from associates, to parale-

gals, to the mail room folks with respect, which left a good 
impression!”

The Work 
The vast majority of juniors join the firm’s New York 
headquarters; one or two a year head for the DC base. 
Investment management was the most popular group 
for newbies to join, followed by M&A and securities. 
Smaller numbers were spread across groups like em-
ployment and employee benefits, finance, structured 
finance and derivatives, real estate, tax and litigation. 
Most stick to a formal work assignment system, which 
varies slightly depending on the practice. The invest-
ment management group, for example, has “two assign-
ing partners who delegate the work that comes in, espe-
cially in your first and second year.” Rather than taking 
on individual matters, junior associates in investment 
management at Schulte are “typically assigned to a cli-
ent, and you work with that client throughout the life of 
their fund or any other issues that might arise.”

“This is a place where the tasks you 
handle are not necessarily indicative of 
your class year.”
Schulte’s investment management practice deals with 
fund formations as well as “the ongoing operating needs 
of hedge funds, private equity funds and everything in 
between.” This often involved “negotiating with inves-
tors who want to come into the fund” or “dealing with 
whatever regulatory and compliance questions come up 
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throughout the year.” Juniors felt they’d been able to get 
a “full view of the financial industry,” having been able to 
experience “a mix of both general partnership and limited 
partnership work.” As for their day-to-day tasks, “taking 
the first crack at side letter requests that come in” and 
“reviewing investors’ changes to documents” were com-
mon to start with. Our interviewees swiftly moved on to 
more “substantive” drafting, including for private place-
ment memorandums, limited partnership agreements 
and investment management agreements. Sources ad-
mitted that “you start learning exponentially faster, and 
there’s a certain stress level that comes with that.” Those 
we spoke to agreed “Schulte is a place where the tasks 
you handle are not necessarily indicative of your class 
year – it’s about how much you’re able to handle.”

Investment management clients: The Blackstone 
Group, Centerbridge, Cerberus. Represented Pantera 
Capital Management in the structuring and formation of 
multiple funds investing in cryptocurrencies and digital 
assets. 

Litigation attorneys covered a range of complex com-
mercial litigation, securities disputes and regulatory 
matters like white-collar investigations. Although most 
disputes juniors were based in New York (which has a 
sizable litigation department), sources noted that DC is 
“more focused on litigious and regulatory work” propor-
tionally. Across the firm, juniors were getting stuck into 
“a lot of research and writing.” One source in particular 
highlighted: “Within two months at the firm I was able to 
write a brief.” Another source noted that “there’s not so 
much document review to do after the first year. We move 
to a supervisory role, overseeing contract attorneys re-
viewing documents.” Even in litigation there’s no escap-
ing private equity and hedge funds, which make up a 
hefty chunk of the client roster. 

Litigation clients: Veritas Capital, National Bank of 
Canada, KPMG. Represented hedge fund manager Jef-
frey Smith and his firm Starboard Value in a securities 
class action. 

Career Development 
Newbies at Schulte enroll in a training bootcamp, in-
volving “a series of lectures from different specialists.” 
These continue through associates’ first few years but 
become “less frequent once you’re past the first year.” 
Attorneys also get associate and partner mentors with 
whom they can “have an open dialog.” Those we spoke 
to enjoyed informal biweekly lunches where groups get 
together “for lunch, and someone will speak on a topic 
for around 30 minutes.” Some reckoned “the firm does a 
good job of developing junior associates into mid-levels, 
but the path to partnership is kind of opaque.” Interview-
ees were nonetheless confident that if they decided to 
move on, they will have been well prepared by the firm. 
“The name Schulte does hold some weight, especially if 
you’re looking at going in-house.” 

“The firm does a good job of developing 
junior associates into mid-levels.”

Pro Bono
Participation levels varied across the firm, but most in-
terviewees agreed “pro bono opportunities are always 
available if you want them.” The firm has a full-time coor-
dinator (a special counsel) to dish out pro bono matters, 
and sources appreciated the variety on offer: “Some 
of my colleagues are more litigation-focused, so they do 
more litigious pro bono. For someone like myself who is 
more transactional, the coordinator tries to find different 
opportunities so you’re still able to participate.” Our trans-
actional-side interviewees had negotiated and drafted 
rental agreements for nonprofits while their litigator 
colleagues worked on custody cases. Another source 
described “helping people in the process of gender re-
assignment or changing their name.” Schulte also works 
with organizations including Sanctuaries for Families 
and the Innocence Project. 

Pro bono hours
• For all (US) attorneys:  13,067
• Average per (US) attorney: 39  

Hours & Compensation
Billing hours: 2,000 target 

Interviewees felt confident in reaching this goal, which 
earns associates their bonus; it helps that 200 hours 
can include work on pro bono, business development, 
and recruiting. One source recalledthey “took two 
lengthy vacations and were still able to achieve it.” There 
are extra bonuses for associates who hit 2,300 and 
2,500 hours respectively, but sources admitted “that’s 
more of a rare occurrence – it’s more to provide that extra 
boost to those who do do it.”

Rankings in Chambers USA
Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Employee Benefits & 
Executive Compensation

Investment Funds

Litigation

Real Estate

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 15 43
White 95 76
Black/African American 1 4
Hispanic/Latin American 1 3
Asian 3 14
Mixed/Other 0 3
LGBT 4 8

“Some months I never have to work on the 
weekend.”

Our associate sample was inconsistent on when they 
got into the office (8:30am for some, 10:30 for others), 
but most averaged a “ten to 12-hour day on most occa-
sions. There’s a certain expectation that you’re here dur-
ing normal business hours from 9:30am to 6:30pm, but af-
ter that the firm is pretty flexible in terms of facetime. If I 
have to log on from home I will.” Juniors admitted that be-
ing an associate at Schulte “is a tough job that requires 
you put in hours” but felt they “mostly” had time for a 
private life outside work. One admitted: “Some months 
there’s work every weekend. But some months I never 
have to work on the weekend.”

Culture
When the workday is over, Schulte ensures there are 
opportunities for attorneys to let their hair down. These 
include group-specific events; sources highlighted that 
“the women’s group is really good about putting together 
breakfasts or tastings at female-owned restaurants. We 
even recently had a games night where we learned to 
play poker.” Like at many firms, the peak of the social 
calendar is summer associate season: “The program is 
very decadent. There’s a welcome party for summers, then 
happy hours for first and second-years to get to know 
each other.” Juniors also appreciated regular opportuni-
ties to socialize with clients at various events and “build 
those relationships.”

“Even within my class we’re all very 
different, but we all get along very well.”

“I’ve met some of my best life friends through Schulte,” 
juniors reflected. They may share interests and 
enjoying sharing their time, but the firm’s attorneys 
aren’t identikit. One explained: “I don’t think there’s a 
specific personality that Schulte attracts. Even within 
my class, we’re all very different but we all get along 
very well.” A “laid-back and welcoming” attitude 
pervades the firm; one source noted that “contact with 
senior associates and partners is commonplace. I feel 
comfortable going into their office to ask questions.”

Diversity & Inclusion
Insiders also felt comfortable saying: “Schulte’s done 
a good job recruiting junior associates of diverse back-
grounds. That just hasn’t translated to the partnership 
yet, the numbers tilt toward men as you go up through the 
ranks.” Despite these issues, common to the law, female 
juniors in investment management revealed that “one 
of the most important partners in the practice is female. 
Although there are more male partners, we do have men-
tors to look up to.” Interviewees felt Schulte “is making 
an effort to change” and highlighted various initiatives 
including mandatory implicit bias training for all attor-
neys; multiple affinity groups; and the recent hiring of a 
director of diversity & inclusion.

Strategy & Future
At the time of research, the firm’s management was 
preparing to hand over the reins to a new generation. 
“We’re going through a six-month transition period,” exec-
utive committee chair Alan Waldenberg explains. “We’re 
all really excited about handing the keys over to Marc 
Elovitz and David Efron who will be co-managing partners 
and will drive the strategic direction of the firm and its 
culture going forward.” While acknowledging that the 
new appointees “have great ideas on improving culture 
and the workplace environment,” Waldenberg doesn’t ex-
pect much to change in Schulte’s business philosophy: 
“We don’t want to be all things to all people but we do 
want to do all things for our core clientele.” Goonline for 
our full interview with Waldenberg and Marc Elovitz, to 
see what’s in store for the future of Schulte. 

“We want to do all things for our core 
clientele.” 
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Head Office: New York 

Number of domestic offices: 2

Number of international offices: 1

Worldwide revenue: $465,176,800 (2019)

Partners (US): 79

Other lawyers (US): 250

Contacts

Main recruitment contact: 

Alissa K Golden (alissa.golden@srz.com)

Hiring partners: William H Gussman, Jr, 

Taleah E Jennings

Director of Diversity & Inclusion: 

Rachel Simmonds-Watson

Recruitment details

Entry-level associates starting in 2020: 50

Clerking policy: Yes

Summers joining/anticipated 2020:

2Ls: 48

Summers joining/anticipated 2020 split 

by office: NY: 48

Summer salary 2020:

2Ls: $3,654/week

Split summers offered? No

Can summers spend time in an overseas 

office? No

Schulte Roth & Zabel LLP
919 Third Avenue, New York, NY 10022

Tel: 212 756 2000
Email: recruiting.department@srz.com Twitter: @SRZLawFirm
Recruitment website: www.srz.com/careers
Linkedin: Schulte Roth & Zabel LLP

Main areas of work
Our specialties include: antitrust; bank regulatory; bankruptcy and creditors’ rights litigation; 
blockchain technology and digital assets; broker-dealer regulatory and enforcement; business 
reorganization; complex commercial litigation; cybersecurity and data privacy; distressed debt 
and claims trading; distressed investing; education law; employment and employee benefits; 
energy; environmental; finance; financial institutions; hedge funds; individual client services; 
insurance; intellectual property, sourcing and technology; investment management; litigation; 
litigation finance; mergers and acquisitions; PIPEs; private equity; real estate; real estate capital 
markets and REITs; real estate litigation; regulated funds; regulatory and compliance; securi-
ties and capital markets; securities enforcement; securities litigation; securitization; sharehold-
er activism; structured finance and derivatives; tax; and white collar defense and government 
investigations.

Firm profile
Schulte Roth & Zabel is a premier law firm serving the financial services industry from strate-
gically located offices in New York, Washington, DC and London. We take a multidisciplinary 
approach in our work with a large and impressive array of global and forward-thinking insti-
tutional, entrepreneurial and individual clients, from advising clients on investment manage-
ment, corporate and transactional matters, to providing counsel on regulatory, compliance, 
enforcement and investigative issues.

Recruitment
Law Schools attending for OCIs:
Cardozo, Columbia, Cornell, Duke, Emory, Fordham, George Washington, Georgetown, Har-
vard, Howard, Michigan, NYU, Penn, Rutgers, Tulane, UVA, Washington and Lee, Wash U., 
William & Mary.

Recruitment outside OCIs: 
Harvard BLSA Career Fair, Lavender Law, Midwest-California-Georgia-Consortium, Na-
tional Law School Consortium, NEBLSA Job Fair, NYC Metro Area LGBT Legal Career Fair, 
resume collections from Syracuse, UCLA/USC New York Walk-Around, interview write-in 
candidates from many additional law schools.

Summer associate profile: 
SRZ seeks to hire candidates with outstanding academic and non-academic achievements, 
strong interpersonal skills and those who share our values in fostering a diverse and inclusive 
culture.  SRZ recruits candidates who are enthusiastic, collaborative, entrepeneurial and eager 
to develop a deep understanding of our clients and their businesses. 

Summer program components:
Our summer associate program allows students to receive substantive assignments from prac-
tice groups of their choice during two assigning periods. Summer associates have interaction 
with our clients, attend meetings and depositions and work on complex projects. Training and 
feedback are emphasized through regular departmental training sessions, a writing seminar, 
a corporate negotiation workshop, a trial advocacy program, and a pro bono week. These ex-
periences are all designed to allow students to explore various areas of interest, get immersed 
in the firm culture and gain first-hand knowledge of what they will see as a junior associate. In 
addition to our top-notch training programs and hands-on work experience, we offer fun and 
exciting social activities that allow summer associates to spend time with their associate and 
partner mentors, develop relationships with our attorneys and get to know everyone outside 
of the office.

Org ID: 3721 4 Out Authorised by: ......................................................................   Date: ............................

www.chambers-associate.com Schulte Roth & Zabel LLP
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Largest US office: New York

US offices: 2

International offices: 0

First-year salary: $180,000

Billable hours: 2,000 target

Summers 2020: 12

Revenue 2019: undisclosed

Partners made in 2020: undisclosed

Famous for: world-renowned shipping finance expertise; 
deft handling of hedge funds; promotion of balance and 
life beyond work 

On chambers-associate.com...
• Get Hired at Seward

• Interview with New York managing partner James 

Cofer

• More on pro bono

• Becoming a lawyer in a mid-sized firm

Knot shore where to go? Well, if shipping finance or funds work 
appeals, you’d be wise to invest your time at this mid-sizer that sticks to 
what it’s good at.

“I THINK we are one of the few remaining mid-sized firms 
in New York that’s focused on what we do well,” says New 
York tax partner James Cofer. “Historically we have fo-
cused on industries that we are market leaders in, such 
as the investment management practice, maritime finance 
practice and securitization practice.” On the investment 
management side, Seward is known for forming the 
world’s first hedge fund in 1949; this reputation for sav-
vy handling of funds is reflected in the firm’s Chambers 
USA rankings, which acknowledge Seward’s capabili-
ties with hedge funds on a nationwide basis. Elsewhere, 
Seward rules the waves with its shipping and maritime 
finance work (and not just in the US, but on a global-
wide basis too), and also picks up a Chambers USA nod 
for its corporate/M&A expertise, which is highly regard-
ed. Its bankruptcy/restructuring work in the Big Apple 
is gaining traction in the rankings too.

The New York office takes on a mix of transactional 
and litigation work – the firm is marked in the former 
area for its experience on midmarket deals. DC is solely 

transactional-focused. The vast majority of our sources 
were based in the New York HQ, with only one taking up 
residence in DC. But what drew juniors to the firm? This 
interviewee was particularly drawn to Seward’s trans-
actional clout, but quickly saw that a “lifestyle balance” 
was achievable here: “I enjoy sophisticated work, but I 
don’t want to be staying here all hours of the night! This is 
a firm that respects personal and family time.”

Strategy & Future 
“This year the bankruptcy and restructuring group has 
been particularly strong,” says Cofer, “and that’s been 
driven by some of the retail bankruptcies we’ve had in the 
US. Our finance practice has also had a strong year, but 
we find that every year a different practice area tends to 
have a good year!” When discussing the internal make-
up of the firm in the future, Cofer tells us that “what’s 
very exciting is that we have a really great group of 
younger partners who are very energetic. I think you’ll see 
a change in the composition of the partnership in the next 
five years – it will become younger and more diverse.”

The Work 
Most of the juniors on our list were split between the 
investment management and corporate finance prac-
tices, while a handful were based in Seward’s litiga-
tion department. Associates settle into practice groups 
through the summer program: “You spend two or three 

http://chambers-associate.com
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Get Hired
We’ve got insider info from Seward’s recruitment 
process: head to our website and check out the 
firm’s Bonus Features tab.

weeks with each of the larger practice groups and then 
rank your top three.” Work assignment is generally free-
market and relationship-based, but at the same time 
“senior associates or partners send out emails asking if 
anyone can help out.” Another junior told us that “as time 
goes on you get comfortable working with certain people 
and find yourself picking up work from them.” 

Investment management newbies are all in the same 
boat: “We don’t have distinguished subgroups – we all do 
everything!” Whether it’s fund formation, structuring or 
some good ol’ strategic advice on day-to-day matters, 
Seward’s got it covered. The New York office is mostly 
focused on hedge funds whereas the DC office concen-
trates its efforts on mutual funds. For juniors, the learn-
ing curve consists of handling and overseeing many a 
legal document, as this source recounted: “It could be a 
partnership agreement, a subscription agreement or ne-
gotiations with investors.” Juniors also found themselves 
“handling filings and working on entity formations, as 
well as reviewing and updating fund offering documents.” 
Sources spoke of working with institutional hedge 
funds, institutional asset managers and private equity 
clients. One enthused: “I’m given a lot of freedom when 
communicating with clients – partners trust me.” 

Investment management clients: Cedar Rock, Muddy 
Waters Capital, Whitebox Advisers. Represented Perella 
Weinberg Partners Capital Management in connection 
with the spin-out its energy asset management strate-
gies.  

“We have a niche clientele, which means 
we get lots of specialized experience and 
can better identify with our clients.” 
The corporate finance practice primarily undertakes 
corporate and litigation work for commercial banks, in-
vestment banking firms and investment advisers. Sub-
groups include activist investing, business transactions 
(M&A/private equity), and capital markets and securi-
ties. Sources here told us that they spent time “review-
ing and drafting contracts, taking numerous calls with 
deal parties, negotiating terms of contracts, maintaining 
correspondence with clients and interacting with senior 
associates and partners with regard to points in the deal.” 
Juniors in the structured finance group told us they 
mainly “coordinate the flow of funds across structured 
deals,” including “debt financing matters and secondary 
mortgage funding transactions.” An interviewee in capi-

tal markets spoke of working on a securities offering: 
“We helped raise money for a client so they could pur-
chase more vessels for their fleet.” Interviewees com-
monly worked for shipping and hedge fund clients, with 
this attorney gushing: “We have a niche clientele, which 
means we get lots of specialized experience and can bet-
ter identify with our clients.” 

Culture  
Culture-wise, it’s all plain sailing according to our 
sources. They described the culture as promoting “re-
spect and diligence,” as well as real recognition of life 
beyond work. This interviewee beamed: “Given that peo-
ple stay here for their entire careers, we get to know each 
other professionally at work and outside of work. People 
are genuinely interested in how your partner and kids are 
doing. This fosters a happy culture. Plus, the firm cares 
about more than just your hours.” On this note, others 
flagged the number of social events that S&K organ-
izes, especially during the summer months when we 
heard of excursions to Yankees games, concerts and 
cooking classes, as well as wine tasting and small din-
ner receptions. We were also told of rooftop parties and 
a pretty special Super Bowl party. 

“The firm cares about more than just your 
hours.” 

The firm has an open-door policy, making casual com-
munication a breeze: “Everyone’s doors are open, but if 
I’m feeling lazy, I’ll just call a partner with a question!” one 
junior joked. This source gave an example of the light-
hearted atmosphere by recalling an occasion where 
“two partners were talking about coming into work wear-
ing T-shirts with a picture of tuxedos on them.”

Career Development  
The firm’s mid-sized dimensions and smaller class sizes 
bode well for development: “They really focus on training 
and developing good attorneys instead of running through 
junior associates until they run out. They intend to devel-
op us.”The training, we hear, is largely informal, which 
especially suited this source: “I prefer being able to sit 
down and discuss things rather than being lectured.”Yet, 
there are still a variety of programs for both personal 
and professional development, including opportunities 
to deliver business presentations and sign up for men-
tor projects. An example of the latter would be the regu-
latory mentor project, which sees “first-year associates 
researching what’s happening in the regulatory world and 
then giving a short presentation to partners.”
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Diversity Partners (%) Associates (%)

Women 14 39
White 92 85
Black/African American 0 2
Hispanic/Latin American 4 1
Asian 6 11
Mixed/Other 0 1
LGBT 0 1

“Partners give the opportunity to flag any 
projects you’d like to work on and check 
you are receiving all the resources you 
need.” 
During annual reviews, partners discuss juniors’ needs 
and the progress they’re making: “Partners give you 
the opportunity to flag any projects you’d like to work on 
and check you are receiving all the resources you need.”  
Looking ahead, “it’s clear they prefer homegrown part-
ners,” a junior declared; “almost a third of partners start-
ed here as first-years, which encourages juniors to stay. If 
you do good work and develop strong client relationships, 
then after eight to ten years the committee will put you up 
for partnership.”

Hours & Compensation 
Working 9am till 6pm is what a steady week looks like, 
according to corporate finance juniors. Busier days, 
however, can mean 9:30pm finishes, which sat well 
with this source: “Even on busier days I’m not working 
constantly.” For investment management attorneys, 
it’s more a case of 9am to 7pm, with finishing times of 
10pm during more hectic periods with additional work 
at home. Hard work doesn’t go unnoticed: “If I stay late 
one night, a partner will notice and tell me to take it easy 
the next day.” There was some grumbling over the work-
ing from home policy: “You have to get remote work ap-
proved and have a genuine reason.” Still, associates said 
this caused for less “expectation to be plugged in on the 
weekends and evenings.”

“If I stay late one night, a partner will 
notice and tell me to take it easy the next 
day.” 

Billable hours: 2,000 target

“As long as you hit 2,000 you are eligible to receive a bo-
nus,” we were told. S&K allocates “four weeks of vaca-
tion, five sick days and two personal days” to associates 
each year. On the topic of vacation, one said that “no 
one fears taking those days. There’s a vacation calendar 
that goes around and people log their days.” In between 
vacations, associates can soothe themselves with some 
firm-scheduled “mindfulness programs, where they in-
vite associates to mental self-awareness sessions and 
offer massages.” 

Pro Bono 
Pro bono at Seward spans a number of areas, including 
urban poverty, employment matters, immigration and 
asylum work. All pro bono hours count toward billables 
and sources told us that they’re encouraged to pursue 
this line of work. A pro bono coordinator funnels mat-
ters to keen associates, but if there’s a particular cause 
close to your heart then you can always “ask the firm 
and they’ll let you explore it.” Training sessions are also 
on offer to further support associates: “Someone from 
a nonprofit organization comes in and explains what you 
need to do on a specific matter.”

Pro bono hours 
• For all US attorneys: 5,258
• Average per US attorney: 31

Diversity & Inclusion  
Some associates felt the firm could be doing more in 
this respect. A corporate finance junior said: “My group 
is diverse – we have women, people of different ethnicities 
and people from different backgrounds – but the firm as 
a whole is not great on diversity.” Associates felt more 
could be done, but the firm told us there is a dedicat-
ed diversity and inclusion committee. One source felt 
that more men should participate in the initiatives and 
bemoaned: “It’s a shame very few men turned up.” One 
assured, us, however, that the “leadership team is dis-
cussing how we can better recruit and retain more women 
and ethnic minorities. The firm recognizes this and is still 
improving.”
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Head Office: New York, NY

Number of domestic offices: 2

Partners (US): 51

Counsel (US): 32

Associates (US): 80

Contacts

Main recruitment contact:

Royce Akiva (akiva@sewkis.com)

Hiring partner: Christopher Riccardi

Diversity officer: Marlon Q Paz

Recruitment details

Entry-level associates starting in 2020: 

11 (NY: 10, DC: 1)

Clerking policy: Case by case

Summers joining/anticipated 2020:  

2Ls: 11 (NY: 10, DC: 1)

Summer salary 2020: 

2Ls: $3,461

Split summers offered? No

Seward & Kissel LLP
One Battery Park Plaza, New York, NY 10004

Tel: 212 574 1200   Email: akiva@sewkis.com Facebook: Seward & Kissel LLP
Recruitment website: www.sewkis.com
Linkedin: Seward & Kissel LLP

Main areas of work
Investment management, corporate finance, global bank and institutional finance, litiga-
tion, maritime and transportation finance, capital markets and securities, business trans-
actions, bankruptcy and corporate reorganization, real estate, taxation, trusts and estates, 
employee benefits, aviation finance, employment law, government enforcement and inter-
nal investigations and executive compensation.

Firm profile
Seward & Kissel offers our New York associates the broad experience and training of a 
large practice in the context of a moderately sized firm. We offer our Washington, DC 
associates a focused experience concentrating on our investment management, corporate 
finance and capital markets practices in the context of a small office environment. Our 
associates have the opportunity to work on a wide range of challenging and stimulating 
matters within the practice areas of our particular offices.

Recruitment
Law Schools attending for OCIs in 2020:
Our New York office participates in the following OCI programs: 

• Albany 
• Boston College
• Boston University
• Brooklyn
• Cardozo
• Columbia
• Cornell
• Duke
• Fordham
• Georgetown
• George Washington
• Harvard

• Midwest California Consortium
• NEBLSA Job Fair
• New York University
• Michigan
• Rutgers
• Seton Hall
• University of North Carolina
• University of Pennsylvania
• University of Virginia
• Vanderbilt Job Fair

Our Washington, DC office participates in the following OCI programs: 

• Boston College
• Boston University
• Cornell Job Fair
• Georgetown
• George Washington

• MABLSA Job Fair
• University of Pennsylvania
• University of Virginia
• Washington & Lee

Summer associate profile: 
We rely heavily on our summer program for our hiring needs. The primary goals of the 
program are to provide summer associates with a realistic, broad-based view of our prac-
tice and an opportunity to become acquainted with our attorneys through our informal 
mentoring program, training sessions and social events.

Summer program components:
Assignments are from our practice areas. Training: weekly seminars, practice group meet-
ings and in-house training sessions. Feedback is given formally at the middle and end of 
the summer program.

Org ID: 3652 3 Out Authorised by: ......................................................................   Date: ............................
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Seyfarth Shaw LLP
Largest US office:  Chicago 

US offices:  11

International offices:  5 

First-year salary:  $150,000-$180,000

Billable hours: 1,900 requirement

Summers 2020: 27

Revenue 2019: $717.37 million

Partners made in 2020: 25

Famous for: Labor and employment expertise; investment 
in diversity and inclusion

On chambers-associate.com...
• Get hired at Seyfarth

• Interview with firm chair and managing partner 

Pete Miller

Labor and employment law is at the heartof this Chicago native, but 
real estate gives junior associates the old razzle dazzle too. 

MUCH emerged in the wake of World War Two. The 
world of fashion swapped utilitarian attire for Christian 
Dior’s ultra-feminine look. Penicillin entered the drugs 
market. Tupperware and instant coffee came on the 
culinary scene. And in the world of labor law, Seyfarth 
Shaw was established. After serving in the National 
War Labor Board (which handled workplace disputes 
during WWII), a couple of chaps called Lee Shaw and 
Henry Fairweather joined forces with their buddy 
Henry Seyfarth in 1945 to set up a labor law boutique. 
75 years later, the firm’s offering is more varied, with 
real estate, corporate, and litigation on the go. But la-
bor and employment law is still very much the pièce de 
résistance. For example, firm chair and managing part-
ner Pete Miller tells us how the team responded to the 
early stages of the coronavirus crisis: “We’ve been busy 
helping clients manage concerns about advice from the 
WHO and what kind of employment policies they should 
be adopting, like remote-working procedures.” Chambers 
USA singles out Seyfarth as one of the best in the US 
for labor and employment, and it’s achieved rankings 
across seven regions. 

Well over half of incoming juniors join this group, and 
it’s been bringing in lateral talent lately too – the DC of-

fice hired a former Kirkland & Ellis partner, and Atlanta 
is now home to three labor and employment partners 
from Polsinelli (a litigation partner also joined). Juniors 
are also recruited into real estate, litigation and corpo-
rate, and spread among seven of the firm’s 11 domestic 
offices. Chicago took in a good chunk, followed by New 
York and the two LA bases. A handful were housed in 
San Francisco, Atlanta and Boston, while just one jun-
ior called DC home. Seyfarth also has five offices over-
seas.

Strategy & Future
The firm recently announced it will open a Seattle of-
fice in 2020. Chairman and managing partner Pete 
Miller filled us in on why Seattle was the destination of 
choice for its latest opening. “Seattle has always been 
a region where we’ve had tremendous client support,” he 
tells us. “It will be a very strong market for us given its 
rapid growth both from a technological and demographic 
standpoint. It’s also the center of intellectual expansion, 
so there’s tremendous opportunity for growth there.” The 
news comes after the firm opened in Charlotte in 2019. 
“Charlotte is the second biggest financial center outside 
New York and we’ve got relationships with most of the 
major banks and insurance companies there, so we real-
ized it was time to move into that market,” says Miller. “It 
has tremendous law schools and universities so it’s a very 
well-educated market and a terrific business center.”

http://chambers-associate.com
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Get Hired
Seyfarth’s national director of legal recruiting Lindsay 
Callantine says: “Don’t be afraid to rely on notes dur-
ing interviews – there is no shame in referring to your 
list of questions, it actually shows that you took the 
time to prepare.” To hear more from Callantine, go to 
our website.

The Work
Summers join specific groups and if all goes well they’ll 
return to that group when they join the firm full-time. 
Interviewees appreciated having pre-established rela-
tionships in their groups upon joining again, partly be-
cause it made it easier to get work – a bonus given that 
associates have to source their own assignments. “It 
doesn’t always play out equally,” one told us. “Some part-
ners only want to work with certain associates and others 
don’t want to work with juniors at all!” That’s a two-way 
street though, as this junior pointed out: “It’s good be-
cause you can work with who you want.” Juniors also have 
mentors who can help them to find work.

“Partners trust us to tell them where the 
facts are directing us on a case.”

The labor and employment team handles class ac-
tions, government investigations, traditional labor law, 
and bet-the-company trials. Around third year, asso-
ciates are asked to ‘declare their major’ – a fancy way 
to describe choosing one area of work to focus on. In 
Chicago and New York “most people do a mix” of single 
plaintiff and wage and hour cases to start out. LA jun-
iors were “mainly staffed on single plaintiff cases” when 
they joined, and as they got more experienced the work 
became “more class action-heavy.” Wage and hour class 
actions “are big and high-value, so I wasn’t expecting 
much responsibility,” one associate recalled, “but I’ve 
written motions, taken a couple of depositions and con-
ducted witness interviews.” Another marveled that “even 
as a first-year I got to write briefs.” Our sources had also 
done their share of discovery work. “Partners trust us to 
tell them where the facts are directing us on a case,” one 
said. “We’re ‘gut-checking’partners’ ideas.” The team also 

deals with disability discrimination cases. Juniors had 
worked on cases concerning issues like whether store 
aisles were wide enough for people who use wheel-
chairs, and whether websites with audio had captions 
suitable for deaf people. 

Labor & employment clients: Wells Fargo, BP, Costco, 
Nike, Toyota. Represented the US Soccer Federation in 
a lawsuit filed by players on the US Women’s National 
Team alleging that they were paid less than players on 
the men’s team.

“I have 80 properties to review!” 

The firm’s real estate practice has four Chambers USA 
rankings, and juniors were sold by the fact that “being 
in a big firm means you handle big transactions.” First-
years start out by getting much of their work via a group 
called ‘The Hub.’ Folks at The Hub prepare work for 
commercial real estate deals that’s “specifically geared 
toward entry-level attorneys, like doc review.” After a 
year at the firm, juniors reckoned around a quarter of 
their work came from The Hub, explaining that “some-
thing that takes you eight hours to do in the beginning 
will take about two after a few months.” The real estate 
team “does a lot of large portfolio work,” meaning one 
deal can concern “maybe 120 properties!” One told us: “I 
have 80 properties to review!” On these matters, juniors 
were responsible for lease review, title and survey work 
and “basic” drafting. This “bread and butter” work gave 
juniors the grounding to be able to “explain to clients 
what issues might come up and how to avoid them.” At-
tending meetings and conference calls was also “really 
valuable to see the relationship between the client and 
the business folks, like the investors or the construction 
team.” When properties are in different states, associ-
ates might also work across offices.

Real Estateclients: Mack-Cali Realty, New York Life 
Insurance Company, LBA Realty. Represented SunTrust 
Bank as a lender in a $46 million loan to finance the con-
struction of three warehouses in DeSoto, Mississippi.

Pro Bono
We all know about pro bono, but at Seyfarth there’s 
something known as ‘no bono…’ “It’s a phrase people 
use about attorneys who’ve never done pro bono,” asso-
ciates explained. “You don’t want to be on that list!” We 
imagine it’s a pretty short list, as apparently it’s pretty 
darn hard to shy away from this work. A pro bono team 
outlines available opportunities in weekly email blasts 
and monthly practice group lunches. Suffice to say, as-
sociates said it was “highly encouraged.” In Atlanta for 
example, there’s a dedicated pro bono day for all attor-
neys to do pro bono.

Rankings in Chambers USA
Antitrust

Construction

Employee Benefits & 
Executive Compensation

Environment

ERISA Litigation

Healthcare

Immigration

Labor & Employment

Real Estate

Retail

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 13 29
White 42 41
Black/African American 1 3
Hispanic/Latin American 2 3
Asian 1 5
Mixed/Other 1 1
LGBT 1 1

Given its labor and employment expertise, it’s no sur-
prise that reviewing employee handbooks for nonprof-
its was common, but “we’re encouraged to do work out-
side of our practice area.” Our sources had worked on 
adoption cases and researched resources for domestic 
violence victims, and some had even helped clients with 
applications to sell cannabis (in a state where it’s legal, 
naturally). There’s no limit on how much pro bono as-
sociates can put toward their billing target, but only 50 
hours can count toward the bonus-eligibility threshold. 

Pro bono hours
• For all US attorneys: 21,744
• Average per US attorney: 24.4

Hours & Compensation
Billable hours: 1,900 requirement (1,950 to be bonus-
eligible)

Seyfarth’s billing requirement is 1,900 hours, but asso-
ciates need to bill 1,950 hours to get a bonus. We also 
heard that there are bonus increases for every 100 ad-
ditional hours attorneys bill, and the firm confirmed that 
there’s a discretionary additional bonus for extra con-
tributions. Sounds pretty complicated, but one blasé 
source told us: “It’s all arbitrary anyway – I didn’t hit the 
target and still got a bonus, albeit a smaller one.” Juniors 
can also bill up to 300 ‘contribution hours’ – nonbillable 
work “like writing blogs about new laws.” 

Seyfarth’s base compensation doesn’t match the rate 
set by Milbank, but sources weren’t too disappointed, 
pointing out that “labor and employment firms don’t 
tend to command higher rates.” They also reckoned their 
hours were “a little lighter” than peers at other firms. As-
sociates arrive about 9am and wrap up around 7:30pm, 
though an LA source said earlier shifts are sometimes 
needed “if you’re dealing with the East Coast.” For the 
most part, interviewees felt free to work remotely: 
“Partners expressly say it’s fine so long as you’re avail-
able.” That said, some felt the firm could shell out more 
on remote-working technology.

Culture, Diversity & Inclusion  
Budgets also cropped up when we talked about the 
firm’s social scene. “Rather than paying for socials, they’ll 
tell us we can go home early instead,” one grumbled. 
“They call it being lean, but some might call it cheap.” 
Others pointed out that many associates have children, 
so socials might not be well attended: “It’s not worth 
the investment.” The firm does host parties to celebrate 
milestones, like the launch of its new logo in 2019. It 
also put on a spread to celebrate its 75th anniversary, 
with offices providing food and champagne, “and they 
played a video recounting our history.” Cute. Our inter-
viewees approved of the firm’s ‘dress for your day’ dress 
code: people can wear what they like – so long as they 
don’t have any important client meetings!

“Top-notch diversity initiatives.”

Something Seyfarth does shell out for is diversity: 
“There’s very little friction if you ask them to sponsor 
something diversity-related.” Case in point,the firm has 
sponsored LGBT careers fair Lavender Law for more 
than a decade. It’s also Mansfield-certified, and in 2019 
the firm hired Kori Carew as its first ever chief diver-
sity and inclusion officer.Associates also commended 
“top-notch diversity initiatives.” Associates told us that 
the firm’s African-American affinity group (called A+) 
coordinated an “amazing” firmwide retreat in Atlanta. 
The women’s network hosts quarterly lunches where 
women attorneys are put into groups with a mix of as-
sociates and partners. “It’s a good way to get facetime 
with leadership,” one praised.

Speaking of female leadership, 60% of the latest part-
nership class was female. When it comes to representa-
tion in numbers, a New Yorker reported that “most of my 
office mates are diverse.” Even in less diverse cities like 
Chicago, sources were pleased to see improvements: 
“There were only three African-American attorneys when 
I started but now there are nine.”

“Seyfarth is big on mentorship.”

Associates also told us: “If I ever needed support with 
mental health, there are people at a senior level I would 
feel more than comfortable talking to.” To “keep things 
horizontal,” everyone, including the managing partner, 
has the same-sized office. This translated into the sort 
of atmosphere where “you won’t find partners walking 
down the hallway to see who’s at their desk!” Juniors also 
felt comfortable popping into a partner’s office to ask 
questions: “Seyfarth is big on mentorship.”
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Career Development 
Like most firms, Seyfarth assigns each newbie an ‘advi-
sor’ (mentor) when they arrive, but associates can also 
elect to join a more unique coaching program, which 
pairs associates with a specifically trained partner for 
six months. “They help you with any goal you’ve set your-
self,” one explained. “It doesn’t even need to be career-
related – it could be how to excel at work and still be a 
good mom.” Diverse associates are given an additional 
mentor “to help overcome the obstacles that come with 
being diverse.”

Associates get training at practice group meetings, 
where experts are invited in “to talk to us about new 
laws.” Real estate first-years are also given training that 

includes both video-conference and in-person sessions 
to learn the basics of the practice.Some felt there still 
needed to be more training for juniors. “After the first 
couple of weeks the training just stops,” sources told us, 
with one suggesting: “Maybe they’re afraid juniors will 
leave so they don’t want to invest in people until they’ve 
been here for four years.” That said, associates can at-
tend any of the level-specific training sessions as well 
as the real estate video-conference training. There 
are also regular business development programs “like 
lunches on how to build business and move up through 
the firm.” One was encouraged to see “a lot of the part-
ners have been here since they were first-year associates. 
It shows that movement isn’t just possible; it’s actually 
been done.”



www.chambers-associate.com The Inside View: Seyfarth Shaw LLP

657Org ID: 2810 0 Out Authorised by: ......................................................................   Date: ............................

www.chambers-associate.com ABC Law Firm

Seyfarth Shaw LLP
Atlanta, Boston, Charlotte, Chicago, Houston, Los Angeles, New York, Sacramento, 
San Francisco, Seattle, Washington D.C.

Tel: +1 312 460 5000                                                                                  Twitter: https://twitter.com/seyfarthshawLLP
Email: recruiting@seyfarth.com                                                Instagram: https://www.instagram.com/seyfarthshawllp/
Website: www.seyfarth.com                                              Linkedin: https://www.linkedin.com/company/seyfarth-shaw

Main areas of work
Seyfarth offers a full portfolio of practices in advisory, litigation and transactional legal 
services to companies around the world.

Firm profile
Seyfarth is home to high-performing, dedicated attorneys and allied professionals who 
embody the firm’s core values of excellence, inclusion, teamwork, client service, innova-
tion, and commitment in everything.
Working together, we have created a forward-thinking talent story, allowing those who 
exceed expectations to advance on their own terms. For attorneys, we do this by offering a 
unique set of tools, resources, and pathways to serve as a platform for your success. If you 
want to be a part of a team that has the freedom to grow at a firm that is invested in your 
future, we want to hear from you.

Recruitment
Law Schools attending for OCIs in 2020:
Boston University, Boston College, Northwesters, Michigan, Illinois, Loyola, Chicago-
Kent, USC, UCLA, Loyola Marymount, UC Berkeley, Southwestern, UC Hastings, Co-
lumbia, NYU, St. John’s Fordham, Cardozo, Hofstra, American, Georgetown, George 
Washington

Recruitment outside OCIs:
We attend several diversity job fairs, including Lavender Law, HNBA, NEBLSA as well as 
regional fairs. We also consider write-in applicants.

Summer associate profile: 
Demonstrated academic achievement is important, but we highly value diverse back-
grounds and experiences and students with strong analytical skills and communication 
skills.

Summer program components:
Our program is one where summers are assigned practice groups before joining, so they 
know the scope of the work they will be given. This approach allows for customized train-
ing and assignments based on the area of practice in which the summer has chosen, so the 
training begins well before the first year of full time work. We offer a specialized training 
curriculum, including substantive seminars on important legal topics; training in ethics, 
client service, marketing, legal writing, communications, and finance taught by leading 
practitioners from throughout the firm. Summers are also afforded practical learning op-
portunities, including attending depositions, court appearances and client meetings. And 
our summers do real work, for real clients on cutting-edge legal work on active cases and 
client projects. 

Head Office: Chicago, IL 60606

Number of domestic offices: 12

Number of international offices: 5

Worldwide revenue: $717,370,000

Partners (US): 380

Associates (US): 451

Contacts

Main recruitment contact: 

Lindsay Callantine

lcallantine@seyfarth.com

Hiring partner: Pete Miller, Chair

Recruitment website: 

www.seyfarth.com/careers.index.html

Diversity officer: Kori Carew

Recruitment details

Entry-level associates starting in 2020: 24

Clerking policy: No

Summers joining/anticipated 2020: 

1Ls 3, 2Ls 24

Summers joining/anticipated 2020 split 

by office: Atlanta, 2; Boston, 3; 

Chicago, 6; Houston, 1; Los Angeles, 5; 

New York, 5; San Francisco, 3; 

Washington, D.C., 1

Summer salary 2020:

1Ls: cbc

2Ls: Atlanta, $30,076;

Boston/Chicago/LA/San Francisco,

$31,730; 

New York, $34,611

Split summers offered? Case by case

Can summers spend time in an overseas 

office? No
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Shearman & Sterling LLP
Largest US office: New York

US offices: 6

International offices: 17

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 46

Revenue 2019: $968.16 million (+1.3%)

Partners made in 2020: 3

Famous for: prestigious history; elite international work

On chambers-associate.com...
• Get Hired at Shearman & Sterling

• Interview with Dave Beveridge, senior partner at 

Shearman & Sterling 

S&S may be best known for its international practice, but the firm has 
big plans to power-up in the US of A...

ELITE law firms aren’t hard to find in New York, but the 
outfit based at 599 Lexington Avenue has a few tricks 
up its sleeve to distinguish itself. “I think around half 
of my colleagues have something other than English as 
a first language,” one Shearman junior told us. That’s 
just one example of the firm’s international charac-
ter – another is its smattering of impressive rankings 
in Chambers Global, including a top spot in Africa for 
dispute resolution; two more in the Asia-Pacific region 
for capital markets and projects; another in Europe for 
arbitration; and top prizes in the growing Latin Ameri-
can market for banking, energy and projects. Language 
skills aren’t a prerequisite, but our interviewees found 
the firm “an attractive place to leverage language skills.”  
In several respects the firm has much in common with 
the British magic circle.

“My experience is that every area of the firm is super-well 
integrated,” one junior stressed, adding that they “regu-
larly work with colleagues in Toronto, London and Paris – 
communication is completely seamless.” New York takes 
on nearly all the firm’s incoming associates, while DC, 
San Francisco and the firm’s newish Austin and Hou-
ston offices (opened in 2018) welcome just a handful. 
Juniors in the Houston base explained that they “mostly 

handle energy work.” At the time of writing, three of six 
partners were in the project development and finance 
group, where attorneys were “mostly working on oil and 
gas deals.”

Strategy & Future
Reflecting on the success of the Texas openings, inter-
viewees added that “the firm already has plans to move 
to a new Houston office in March 2020.” The scope in 
Austin is a little broader with seven partners covering 
the key corporate disciplines including venture capital, 
M&A and private equity. Shearman senior partner Dave 
Beveridge explains that the firm “already had a strong 
energy practice in the UK, Europe, Middle East and Asia 
and are now focused on growth in the US. Building an en-
ergy presence in Texas helps the firm globally because 
we’re already getting work there from existing clients 
based all around the world; it’s really helped tie things to-
gether.” For more from Beveridge on Shearman’s plans 
for the future, check out our website.

“Building an energy presence in Texas 
helps the firm globally because we’re 
already getting work there from existing 
clients.” 

The Work
Litigation is the most popular destination for new as-
sociates, followed by M&A and capital markets; finance, 
project finance, funds and governance teams also take 

http://chambers-associate.com
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Get Hired
Hiring chair John Nathanson says: “Our interviewers 
ask behavioral questions to reduce implicit biases in 
the interview setting.” Go to our website to find out 
more.

on a fair share of juniors. Litigators remain generalists 
in their formative years, whereas corporate associates 
are now placed directly into a subgroup. “Having every-
one remain generalists was great in theory, but we found 
that associates were either finding it hard to stay busy or 
would be going crazy trying to juggle two M&A and two 
capital market deals simultaneously,” sources revealed. 
“It makes it much easier to find a home this way.” Across 
all groups, task assignment follows a rigid format: “If 
there’s a matter that needs staffing, assignment partners 
will send an email asking for volunteers; if they don’t get 
any volunteers then they’ll start conscripting associates.” 
Shearman needs you! 

Juniors’ practices remain “very general” in litigation. “We 
do have more specialized antitrust and arbitration groups 
but there are partners who do both at once.” One source 
told us they’d “done trade secrets matters, antitrust cas-
es, an investigation and smaller contract disputes” in their 
first few years. Another stressed that “there is a definite 
progression in terms of responsibility. You start limited to 
document review and research but it ramps up and I found 
myself suddenly preparing deposition kits; second-chair-
ing the depositions themselves; drafting letters; and even 
strategically thinking about whether we have a claim.” 
Sources also revealed that “it’s not unusual for the firm 
to fly us out to different places; one junior was recently 
sent to Europe for a few days.” Large financial institu-
tions are a permanent fixture on Shearman’s books but 
you’ll find healthcare, retail and transport clients here 
too. Investigations have been a hot pocket of the prac-
tice in New York and DC. 

Litigation clients: Bank of America, Viacom, Credit 
Suisse. Acted for fintech company SS&C Technologies 
in $44 million trade secrets litigation brought against 
Clearwater Analytics. 

“It’s not unusual for the firm to fly us out 
to different places.” 

Corporate newbies may be slotted into subgroups, but 
they can still expect a varied practice. As one M&A jun-
ior told us: “I’ve worked on public deals, private deals, 
very large deals, very small deals, some buy and some 
sell-side deals, all over a range of industries.” Varied in-
deed. “Partners tend to specialize in an industry or institu-
tional clients but as a junior you get to try out pretty much 
everything.” The firm’s practice extends to equity carve-
outs and Reverse Morris Trust transactions; derivatives 
is a specialty of the capital markets team. Associates 
in the Houston office are likely to focus their time (and 
energy) on energy sector-related deals. Interviewees 
highlighted the benefits of getting to see both smaller 
multimillion-dollar deals and billion-dollar behemoths: 
“Working on a big public deal the teams are larger and 
there are lot of specialists involved, you’re trying to fit 
moving pieces together. It’s very interesting to see attor-
neys of different seniorities collaborate.” While big deals 
require due diligence and proofreading, on smaller pro-
jects “we juniors work closely with a senior associate or 
partner. You get a lot more drafting tasks and many more 
opportunities to learn.”

Corporate clients: Nokia, General Electric, Interconti-
nental Exchange. Advised Dow Chemical Company in 
its $130 billion business restructuring into three distinct 
public companies.

Funds sources suggested: “You get more drafting experi-
ence compared to in M&A,” but it comes with a “steeper 
learning curve. It’s definitely a learning on the job expe-
rience as you don’t typically get many funds classes at 
law school and the issues tend to be very specific.” That 
means “a lot of reading on the background of a deal” for 
newbies. 

Career Development
Each new class of first-years flies out to New York for 
a conference; there’s another for midlevels and a final 
rendezvous called the ‘Associate Leadership Acad-
emy’ aimed at sixth-years and above. Interviewees in 
Houston felt “upward mobility is easily accomplished. 
Everyone is constantly having conversations about what 
you are interested in, which clients you want to work with 
and even about opportunities outside the firm.” Others in 
New York reckoned the path to partnership was harder, 
with bigger associate classes and not a large number of 

Rankings in Chambers USA
Antitrust

Banking & Finance

Capital Markets

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

FCPA

Financial Services 

Regulation

International Arbitration

Investment Funds

Litigation

Projects

Real Estate

Securities

Tax

Technology

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 19 40
White 88 71
Black/African American 2 6
Hispanic/Latin American 4 4
Asian 5 17
Mixed/Other 1 2
LGBT 2 7

homegrown partners made each year. It’s common for 
associates to move in-house or to smaller firms around 
their sixth year. “Partnership is such a long track, but the 
firm would support me if I wanted to go down it,” a junior 
concluded. 

Hours & Compensation 
Billable hours: no requirement 

With no billing requirement, most associates aim for 
2,000 hours. “I would say that on average I bill 40 hours a 
week,” a corporate junior estimated, adding that “there’s 
also been a handful of weeks where I’ve worked up to 80 
hours in a week where a deadline has moved up.” More 
happily, sources agreed that Shearman respects vaca-
tion time: “I’ve taken ten days off and not had one request 
to do anything for work,” one junior told us. “You’re not 
expected to reply to emails instantly and if you wait until 
the next day, nobody is going to be mad with you – switch-
ing off is totally realistic.”

“I’ve taken ten days off and not had one 
request to do anything for work.” 

Weekends can be a different story: “I worked the last 
three weekends,” one busy bee lamented. “One time it 
was logging in for just 30 minutes each day, while another 
I worked 13 hours (!), but on average it’s normally two to 
three hours per day.” As the firm sticks closely to the 
market with salaries and bonuses, it was no surprise 
that associates were happy with their lockstep com-
pensation. A partnership committee decides if each in-
dividual is in good standing to earn a bonus, a process 
judged “entirely independently” of billing numbers. 

Pro Bono 
The firm expects all of its associates to bill at least 25 
hours of pro bono as part of its bonus criteria. Although 
sources reflected that “it probably gets harder to hit at 
the more senior level,” we heard multiple accounts of 
juniors billing over 200 hours and most “aim to bill be-
tween 50 and 100 hours a year.” Collaborative cases with 
the Transgender Legal Defense & Education Fund rep-

resent “good straightforward opportunities for corporate 
folks to get involved in pro bono.” We also heard reports 
of juniors taking on more substantial opportunities, 
such as tackling immigration cases at the Port Isabel 
detention center in Texas. The DC office has “its own 
partnerships, but we mostly do collaborations with local 
schools. The firm takes pro bono very seriously.”

Pro bono hours
• For all attorneys across all US offices: 34,628
• Average per US attorney: 75

Culture
Some in New York suggested that there “are still some 
more old-school senior partners who are more traditional 
and expect deference from juniors and associates.” There 
were also some complaints from the Big Apple about 
office space, described by many as “comfortable but 
dated – it has very much a 90s or 2000s feel to it.” The 
good news is that “we are starting our renovations in the 
next couple of years – it’s going to be all glass and shiny!”

We heard that “there aren’t any screamers at the firm ei-
ther; we don’t have partners that shout at associates for 
doing something wrong.” BigLaw toxicity was nowhere 
to be found at Shearman: “I haven’t experienced a fratty 
or a ‘hey bro’ culture, which is refreshing as a woman do-
ing corporate work,” one female source observed. The 
firm may not be party-hard but “it’s still social. We have 
wine and cheese events and open table lunches where 
we all eat together.” Socializing in DC was more limited 
– think once a month – because there’s a “more family-
oriented culture,” while reports from Houston explained 
that “most of the partners here are in their late 30s or 
early 40s. They’re very receptive to ideas about social-
izing, though, and it feels like everyone is onboard with 
building this environment together.”

“I haven’t experienced a fratty or ‘hey bro’ 
culture, which is refreshing as a woman 
doing corporate work.”
Shearman has recently revised its flexible working pol-
icy – all associates are now entitled to work from home 
two days a month. In practice, interviewees found that 
the policy varies by practice group. “Some of the smaller 
groups are more progressive and have embraced a work-
ing culture that allows people to work where they want,” 
whereas in the “more traditional groups like M&A there is 
very much a facetime culture and they expect you to be 
in.” This was part of the reason why some felt the firm 
is behind the curve in its approach to mental health. 
“There have been talks of opening dedicated mindfulness 
and meditation rooms as part of the renovations in New 
York,” we heard. “Currently, a lot of the conversations end 
up being ‘talk to your partners about it’. They can feel a 
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bit tone deaf.” Others were more optimistic: “I know the 
firm has started the process of changing policies around 
mental health and acknowledging burnout culture.” The 
firm has an initiative called Thrive@Shearman which 
provides resources to support attorneys, including a 
monthly newsletter focusing on different topics such as 
nutrition and financial wellness. 

Diversity
Sources did agree that “Shearman is very cognizant of 
the need to hire more ethnically diverse individuals.” The 
firm runs various diversity initiatives and groups, some 
of which “can feel disconnected from the leadership at 
times,” though we heard nothing but praise for women’s 
group WISER. “They put on monthly talks with a partner 
discussing how to build a book of business; and invite 
speakers to talk about their experiences. They’re very 

frank about the challenges of balancing career and fami-
ly.” Other groups include BLAQUE for black lawyers and 
the superbly named AVALANCHE for Asian attorneys. 

“They are very frank about the challenges 
of balancing career and family.”  

In some practice groups, attorneys have formed their 
own informal support networks. One example is M&A 
where “a women’s roundtable meets to discuss specific 
issues. Loose groups like that have been amazing for 
building connections and make you feel less isolated.” A 
DC source felt that “they do better in New York than they 
do here. Shearman’s attempts are genuine but they’re 
struggling to build the same momentum everywhere in 
the firm.” In 2019 Shearman launched its ‘Barrier Blast-
ers’ diversity and inclusion podcast series, available 
online.
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Head Office: New York, NY

Number of domestic offices: 6

Number of international offices: 17

Worldwide revenue: $955.461 million

Contacts

Main recruitment contact:

Trisha Weiss 

(trisha.weiss@shearman.com)

Director of Legal Recruiting

Hiring partner: John Nathanson

Diversity officer: Sandra Bang, Chief 

Diversity & Talent Strategy Officer

Recruitment details

Entry-level associates starting in 2020: 

48 approx. (some offers still pending due 

to clerkships/other post-graduate plans)

Clerking policy: Yes

Summers joining/anticipated 2020: 36

1Ls: 4; 2Ls: 32; SEOs: 4

Summers joining/anticipated 2020 split 

by office: 

New York: 26, Washington, DC: 2, 

Austin: 1, Houston: 5, Menlo Park: 1, 

Toronto: 1

Summer salary 2020:

1Ls: $ 3654/week

2Ls: $ 3654/week

Split summers offered? No

Can summers spend time in an overseas 

office? Yes, on a case by case basis 

depending on level of interest, business 

need, language skills, and other factors

Shearman & Sterling LLP
599 Lexington Avenue, New York, NY 10022

Tel: 212 848 4000
Email: newyork.recruiting@shearman.com
Recruitment website: usrecruiting.shearman.com

Main areas of work
Anti-Corruption and Foreign Corrupt Practices Act, antitrust, capital markets, corporate 
governance, derivatives and structured products, environmental, executive compensation 
and employee benefits, finance, financial institutions advisory and financial regulatory, 
financial restructuring and insolvency, intellectual property, international arbitration, 
international trade and government relations, investment funds, litigation, mergers and 
acquisitions, patent litigation, project development and finance, real estate, sports, tax

Firm profile
Shearman & Sterling LLP is a leading global law firm with approximately 850 lawyers 
in 23 offices in 13 countries around the world. Founded in 1873, Shearman & Sterling 
distinguishes itself by the way in which it harnesses the intellectual strength and deep 
experience of its lawyers across its extensive global footprint. The firm represents many 
of the world’s leading corporations, financial institutions, emerging growth companies, 
governments and state-owned enterprises.

Recruitment
Law Schools attending for OCIs in 2020:
Shearman & Sterling will be recruiting at the following schools or regional job fairs: 
American, BC, BU, Cardozo, Chicago, Columbia, Cornell, Duke, Fordham, Georgetown, 
George Washington, Harvard, Howard, Michigan, NEBLSA job fair, Northwestern, NYU, 
Osgoode, Penn, Stanford, St. John’s, Texas, Toronto, Tulane, Washington University, 
Vanderbilt, UC- Berkeley, UCLA, USC, UVA, Yale. 

Recruitment outside OCIs: 
The firm conducts a number of resume collections and considers write-in applicants as 
well.

Summer associate profile: 
We seek candidates who are bright, confident and enthusiastic about the practice of law 
and bring with them life, work, and educational experiences that will be highly valued by 
clients and colleagues alike. We also remain strongly committed to diversity and inclusion 
and overall excellence in our hiring. Finally, we expect that our associates will view col-
legiality and teamwork as important personal and firm values.

Summer program components:
Summer associates are given the opportunity to rotate through two practice groups. Se-
nior and junior advisors are assigned during each rotation and, depending on the group, 
summer associates may attend client meetings, court hearings, depositions, or business 
trips. The firm has a robust training program for summer associates and also hosts a va-
riety of social events.
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Sheppard, Mullin, Richter & Hampton LLP
Largest US office: Los Angeles

US offices: 11

International offices: 4

First-year salary: $190,000

Billable hours: 1,750 required; 2,000 target

Summers 2020: undisclosed

Revenue 2019: $799.14 million (+13%)

Partners made in 2020: 21

Famous for: laid-back culture; big California presence

On chambers-associate.com...
• Get hired at Sheppard Mullin

Bringing Cali cool to 11 offices across the US, shipshape Shep has a 
gold standard practice to match its Golden State culture.

LET’S play Jeopardy – “a positive, collaborative environ-
ment and strong mentorship programs” is one answer. 
“Robust pro bono” is another. “Opportunities to work on 
high-quality matters while maintaining a decent work/
life balance” was yet another answer. The question? We 
asked associates at Sheppard Mullin – why this firm? 

Chambers USA has more answers: Sheppard earns a 
tasty spread of rankings in its home state of California 
including for healthcare, litigation, labor and employ-
ment, antitrust and, unusually, Native American law. 
Offices in Los Angeles, Century City, Orange County, 
San Francisco, San Diego, Del Mar and Silicon Valley 
make up more than half of the firm’s US footprint; the 
rest covers Chicago, New York, DC and Dallas. Looking 
overseas, Sheppard has two offices apiece in Europe 
and Asia.

The Work
Summer associates get to sample either business trial 
or corporate before starting at Sheppard. When a new 
class of juniors arrives, most head into either of those 
or labor and employment; banking & finance, entertain-
ment tech, real estate, IP and government contracts 
also welcome newbies. In most practice groups “you 
just need to make your availability to take on additional 

work known, it’s pretty much a free market system. The 
main supply of work comes from partners you get to know 
and whomever you want to work with.”

Our corporate sources got involved in private equity 
deals, M&A matters or venture capital financings. Work 
on IPOs and capital markets deals often has an interna-
tional dimension: “We have quite sizable public compa-
nies on our books, but the work here isn’t at the scale of 
a Cravath or a Skadden,” a source explained. “It’s a really 
interesting dynamic as our M&A team represents all kinds 
of size companies and institutions.” Los Angeles sources 
in the M&A sub-team told us they “work with mid-market 
sell-side clients” in cahoots with colleagues in Cali, New 
York and DC. Ancillary agreements make up the bulk of 
juniors’ diets; they also get to draft disclosures, man-
age deals and dive into research. “Since deal teams are 
leanly staffed and our clients often have random ques-
tions, we’re typically used as a general counsel in those 
instances,” a second-year revealed. “It’s nice to know 
we’re always needed.”

Corporate clients: adidas, Jaguar/Land Rover, Warner 
Bros. Acted for battle-tested unmanned vehicles devel-
oper Endeavor Robotics in $385 million sale to sensor 
systems manufacturer FLIR. 

Litigation flavors at Sheppard include insurance, se-
curities, white-collar crime defense, construction, pro-
fessional liability and bankruptcy. Associates start out 
covering all aspects of litigation “from the complaint 
and assisting with the strategy of the case; through the 

http://chambers-associate.com
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discovery process which includes witness statements and 
depositions; up to the hearings and eventually the trial 
itself.” DC handles numerous cases related to communi-
cations regulation, including strategic advice to clients, 
defamation and breach of contract cases. The Century 
City team also “deals with entertainment litigation, trusts 
and estates and food and beverages alongside typical se-
curities class action work.” The most popular cases on 
offer were “big, dirty disputes. There’s more happening 
on those and we’re treated as very much a key member of 
the team so we can argue our opinions and put together 
trial outlines.” Less exciting is the inevitable document 
review, “which can be a grind.”

Litigation clients: UGG Boots, GEICO, Toyota Motor 
Credit Corporation. Secured victory for AxosFederal 
Bank in a seven-day whistleblower retaliation arbitration 
valued at several million dollars. 

Career Development
“It’s very much expected that even people who summer 
here will stay for the long term,” sources agreed. The 
eight to ten-year road to partnership is paved with a 
partnership college, “running senior associates through 
the process of building a book of business,” plus a “ro-
bust” mentorship program for associates at all levels. 
Training sessions cover writing, teamwork, deposi-
tions and diversity. “In my first year, partners would often 
check I’d gotten to draft enough motions and depositions,” 
a source recalled fondly. “If not, then they would keep 
that in mind and make sure I got the experience the next 
time around.” Sheppard’s approach to career develop-
ment means that few stray from the herd: “It’s quite rare 
for people to leave and go to another law firm,” we heard. 

“Partners would often check I’d gotten to 
draft enough motions and depositions.”

Culture
Sheppard markets itself as a cool Cali concoction in 
contrast to other, beiger law firms, and interviewees 
found the culture “really lives up to that expectation.” 
Even New Yorkers were cool as a cucumber: “Every-
body gets together on a Friday and enjoys time as a group 
before we part for the weekend,” sources said. “After a 
tough overnight filing, rather than getting frustrated and 
going home to sleep we had a quick drink before parting 
ways.” If there’s a difference between New York and the 
West Coast bases, it’s dress code: “There’s a need to be 
somewhat more professional here and I guess there’s a 
bit of a natural pushback because it doesn’t fit the rest 
of the culture.”

Associates in the Golden State had a different story to 
tell: “We have an unofficial ‘no jerks allowed’ policy as 
well as a pretty casual vibe which is part of being in Cali-
fornia. You’d only ever see people in full suits here when 
they’re off to court.” Del Mar juniors preferred not being 
in a high-rise as it allowed for more mingling – the team 
sits “in a three-story building of which we occupy two and 
a half of the floors so we’re pretty much the sole tenants.” 
Reports from Los Angeles were similar, litigators de-
claring that “when morale is low, we decide to go out and 
have fun.” If disputes are the party animals, “it’s always 
pretty quiet” in corporate or bankruptcy – the same was 
true in New York. Groups in each office come together 
for events including pumpkin carving contests, Thanks-
giving potluck and summer beach picnics. 

Hours & Compensation
Billable hours: 2,000 target 

That’s newly elevated from the old target of 1,950 
hours, but sources explained that “there are caveats. 
For example, if you hit 1,950 you will be eligible to receive 
75% of the [hours] bonus.” The firm has also upped the 
non-client billable hours threshold from 50 to 75 hours, 
leaving juniors optimistic about meeting the new target. 
“We can bill client development and internal education 
programs, diversity and inclusion activities... even tak-
ing a client out for dinner. You also get to count unlimited 
pro bono hours once you hit 1,750 billables.” There were 
some grumbles that Sheppard was “one of the later 
firms to adopt the market salary hike” in 2018, but they 
“realized they needed to do so to keep attracting talent.”

“If you can get to work and be in the 
office, then do it.” 

Corporate sources were normally in the office from 
9:30am to “8 or 8:30pm on a good day. A couple of my 
colleagues have been in until 3am but nobody’s pulled 
any all-nighters so far.” Litigators were on a similar foot-

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Construction

Corporate/M&A

Government

Healthcare

Insurance

Labor & Employment

Litigation

Media & Entertainment

Native American Law

Projects

Real Estate

Telecommunications

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 24 53
White 86 68
Black/African American 3 4
Hispanic/Latin American 2 4
Asian 6 17
Mixed/Other 3 7
LGBT 3 4

ing and “usually leaving by 9pm, rarely ever before 7pm.” 
Facetime seems to be a Sheppard norm across depart-
ments, with the general rule that “if you can get to work 
and be in the office, then do it,” though some partners 
are stricter on this than others. 

Strategy & Future
Sheppard prides itself on being 100% debt-free, “some-
thing that’s valued by everyone at the firm. Since we’re 
not focused on acquiring other firms, we can dedicate 
our attention toward making strategic hires.” A clued-in 
second-year suggested that “after expansion in Dallas, 
we hope to grow in the Southeast and further in the US.” 
Senior management keeps the junior ranks in the loop 
via an annual state of the firm address; sources in Los 
Angeles said: “The administration does a tour around the 
office to ask us our concerns and they’re very attentive. 
They want to make sure we’re achieving, developing pro-
fessionally and happy with where the firm is going.”

Diversity & Inclusion
Part of the firm’s strategy is improving diversity efforts 
across the board and interviewees were quick to note “a 
huge push to promote and retain diverse talent.” Sources 
in Los Angeles told us they’ve “been training partners 
on using the correct pronouns” when dealing with LG-
BTQ+ associate candidates. Sheppard hosts an annual 
diversity retreat in Cali, but some felt “the efforts are 
dated. They aim to promote diversity within the firm and 
discuss initiatives but the outreach to nonwhite candi-
dates is lacking.” We heard of similar issues in New York, 

though interviewees there reasoned that “we aren’t a 
big name here and there are a lot of qualified BAME law-
yers who don’t know who we are.”  The firm reiterated 
its commitment to D&I and highlighted (among other 
promising stats) that diverse partners (women/LGBT+/
of color) make up 50% of elected seats on the executive 
committee.

“...a huge push to promote and retain 
diverse talent.” 

Interviewees also felt that “more can be done” to ad-
dress the mental health issues which can come with 
practicing law. “Perhaps the laid-back culture across the 
offices means we don’t have those conversations?” Shep-
pard does run CLE events to promote mindfulness and 
offers a $50 gift card for gym membership or therapy. 

Pro Bono
The firm may be based in California, but pro bono is 
coordinated from the New York office by partner Dan 
Brown (sadly not the Dan Brown behind The Da Vinci 
Code). “He really makes a push for us all to do a little bit of 
pro bono with weekly emails. Sheppard sets a rough goal 
to do at least 50 hours a year.” Associates in Del Mar en-
joyed working in partnership with Casa Cornelia Law to 
help immigrants with asylum and refugee cases: “They 
give us the opportunity to work independently on our own 
cases. One of my colleagues was able to argue for a refu-
gee in the immigration courts and won the case.” In Los 
Angeles, Sheppard Mullin provided free office space 
to the Human Rights First organization and “worked 
on asylum cases with them, as well as adoption matters.” 
Other pro bono efforts include outreach with the home-
less and helping to form startups and small corporate 
health businesses. 

Pro bono hours
• For all US attorneys: 28,919
• Average per US attorney: 31.6
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Head Office: Los Angeles, CA

Number of domestic offices: 11

Number of international offices: 4

Worldwide revenue: $799,139,000

Partners (US): 384

Associates (US): 360

Special counsel (US): 80

Staff attorneys (US): 65

Of counsel (US): 57

Contacts

Main recruitment contact: Brittany Lew 

(blew@sheppardmullin.com)

Hiring partner: Bess Sully 

(Chief Human Resources Officer)

Diversity officer: Lois Durant 

(Director of Diversity & Inclusion and 

Talent Strategy)

Recruitment details

Entry-level associates starting in 2020: 35

Clerking policy: Yes

Summers joining/anticipated 2020: 

1L:  4; 2Ls:  38

Summers joining/anticipated 2020 split 

by office: LA (Downtown):  7,  

LA (Century City): 5, Costa Mesa, CA:  3,  

San Diego, CA (Downtown):  1, 

San Diego, CA (Del Mar):  6, 

San Francisco, CA:  2, Palo Alto, CA:  3, 

Chicago, IL: 1, Dallas, CA: 2, 

Washington, DC:  7, New York, NY:  5

Summer salary 2020:

1Ls: $3,462 per week

2Ls:  $3,462 per week

Split summers offered? No

Can summers spend time in an overseas 

office? No

Sheppard, Mullin, Richter & Hampton LLP
333 South Hope Street, 43rd Floor, Los Angeles, CA 90071-1422

Tel: 213 620 1780 Twitter: @SheppardMullin
Recruitment website: www.sheppardmullin.com/careers Facebook: SheppardMullin
Linkedin: sheppard-mullin-richter-&-hampton-llp

Main areas of work
Major Practice Areas: Antitrust; corporate; entertainment and digital media; finance and 
bankruptcy; government contracts; intellectual property; labor and employment; litigation; 
privacy and cybersecurity; real estate, land use, environmental; tax.  
Major Industry Focus: Aerospace and defense; blockchain technology and digital currency; 
construction; energy; fashion, apparel and beauty; food and beverage; healthcare; hospital-
ity; insurance; life sciences; private wealth; retail.

Firm profile
Founded in Los Angeles in 1927, there are now about 800 attorneys practicing in 15 offices 
(seven in California, plus Chicago, Dallas, New York, Washington, DC, Shanghai,  Seoul, 
Brussels and London). The firm remains a true partnership which governs itself through an 
elected, representative democracy. Stability is enhanced by skillful administration, excellent 
cost control and no firm debt. Core values include transparency in financial operations and 
governance, civility in the daily conduct of its business, advancement and celebration of di-
versity and inclusiveness, and a vigorous pro bono program. 

Recruitment
Law Schools attending for OCIs in 2020:
Columbia, Fordham, George Washington, Georgetown, Harvard, Hastings, Howard, U. 
of Illinois, Loyola (L.A.), U. of Michigan, Notre Dame, Pepperdine, Santa Clara, South-
western, Stanford, UC Berkeley, UC Davis, UC Irvine, UCLA, USC, USD, USF, Virginia, 
Vanderbilt, Washington & Lee; plus several regional/ national/diversity job fairs.

Summer associate profile:
High academic achievement is a precondition to employment. But the firm is interested 
in more than that: it seeks associates who will succeed over the long term. It looks for 
associates who have the personal traits needed to become outstanding practicing lawyers:  
self-awareness, drive to succeed, capacity for hard work and an ability to work well with 
other people. 

Summer program components:
The firm’s ten week summer program is structured to give students an idea of what life is 
like as an associate with the firm. Our summer associates do meaningful, billable work 
and work closely with partners and associates in various practice groups. Summer associ-
ates are given opportunities to attend depositions and court appearances, participate in 
conference calls and negotiations, draft documents and sit in on meetings. All summer as-
sociates work on at least one pro bono project. We also offer comprehensive transactional 
and litigation training programs. Attorney mentors assist the students in a variety of ways 
throughout the summer, and we plan a well-balanced calendar of social events that gives 
students the opportunity to get to know our attorneys outside of the office as well as enjoy 
the geographic area in which they are working.
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Sidley Austin LLP
Largest US offi ce:  Chicago 

US offi ces:  10 

International offi ces:  10 

First-year salary:  $190,000 

Billable hours:  undisclosed 

Summers 2020:  undisclosed 

Revenue 2019:  $2.34 billion (+5.3%) 

Partners made in 2020:  30 

Famous for:  government investigation expertise; Midwest-
ern culture; Michelle and Barack Obama’s meeting place 

 On chambers-associate.com... 
•   Get Hired: application tips for Sidley Austin 

•  Interview with San Francisco managing partner 

Sharon Flanagan 

•  Becoming a media and entertainment lawyer – the 

view from Sidley Austin  

 Want to get blown away by a “family-friendly” Midwestern culture? Look 
no further than this giant, prestigious, Windy City native. 

 NOT many fi rms can claim to have helped produce 
presidential families, but Michelle Obama met her fu-
ture husband during his summer at Sidley Austin back 
in 1989. Rather than aspiring to become the First Lady 
(or Gentleman), our junior interviewees were drawn to 
the fi rm’s  “hospitable environment, in line with values I 
cherish.”    Several highlighted Sidley’s emphasis on “ re-
cruiting, retaining and promoting women, which is valued 
at the highest level of the fi rm.”

 Since the 2001 merger of  New York ’s Brown & Wood 
and  Chicago -based Sidley & Austin, this $2 billion-a-
year-grossing behemoth has fi rmly lodged itself among 
the US’ top ten fi rms by revenue. All ten of its American 
offi ces across six states recruit juniors. Around a third 
of each intake seek out the Big Apple’s bright lights; the 
Windy City HQ is the second most popular base; the 
rest spread across  DC , the fi rm’s two  Texas    and four 
California  offi ces (just a few opted for  Boston ).  Cham-
bers USA    rates Sidley’s practice in most of its stomping 
grounds and hands the fi rm eight top rankings in Illi-
nois alone. SA also earns nationwide top spots for (deep 
breath) appellate law, capital markets securitization, 

hedge funds, environment, fi nancial services regula-
tion, international trade and rail transport. 

 Strategy & Future  
 Even as Sidley plays the world stage (it’s got as many 
overseas offi ces as it does domestic), insiders were con-
fi dent the fi rm wouldn’t lose its Midwestern character. “ I 
do still think it’s humane,”  one said.  “Among big law fi rms, 
Sidley is a place that does care about work/life balance 
and it’s maintained a reputation for being more chill than 
some others.”   That does not mean time stands still at 
Sidley:  “Management does a pretty good job of address-
ing associate complaints”    according to a source in  New 
York . “ We’re moving from a traditional wood offi ce to all 
glass with fi rst and second-years in bullpens.”

 “Management does a pretty good job of 
addressing associate complaints.” 

 The Work 
 Juniors at Sidley spanned a whopping 26 practice ar-
eas including real estate, tax, and global fi nance. Com-
mercial litigation was the most popular group, with 
M&A in second. Work allocation is a pretty casual af-
fair throughout the fi rm:  New York ers and  Texans
theoretically use an assignment system until third year, 
after which associates go out and fi nd their own work, 
though juniors told us it’s common to approach partners 
directly if you’re interested in something specifi c.  Chi-
cago    and  DC  are almost totally free market – newbies 
receive one assignment when they join to get them 
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Get Hired
“There’s a very open summer program: the firm lets 
you try different practice groups,” insiders told us. 
Find out more about the route to working at Sidley 
on our website.

on their feet. Firmwide, associates were keen to high-
light that “everyone works with everyone, so juniors get 
a broad mix of tasks.” Partners keep track of associates’ 
workload “so we’re neither too slow nor overworked.”

Litigation work varies by location at Sidley: there’s a 
“blurry line” between securities and enforcement and 
commercial litigation in New York, but many associates 
act on investigations launched by state regulators. “It’s 
mostly because the SEC is focusing more on our type of 
client – banks and hedge funds.” Given its political status, 
DC “is a general hub for investigations”so the litigation 
group there spend their days handling companies’ re-
sponses to government inquiries or subpoenas; Chica-
go doesn’t have a particular focus “although the work’s 
all for large for corporations.” Dallas-based sources 
were similarly involved in everything from employment 
trials to oil and gas disputes: “I took the first spin on a 
motion and was involved in client calls – getting to listen in 
was wonderful!” Newcomers have been known to take a 
heavy client-facing role within their first three months 
at the firm and appreciated “that we don’t get taken off 
investigations once they reach a certain level of serious-
ness.” Insider trading cases were less popular as they 

involve “an enormous amount of document review, but 
you’re an integral part of the team because you’re the one 
who knows all the facts.”

Litigation clients: KPMG, The Barack Obama Founda-
tion, Walgreens. Acted for Huawei after a criminal indict-
ment charged the company with sanctions violations, 
bank and wire fraud and obstruction of justice. 

“The breadth of experience juniors get is 
why I chose this place.” 

Juniors in the transactional end of the firm were mainly 
getting to grips with public and private M&A deals. “I’m 
still junior enough to be involved in a whole canopy of 
work,” one of them assured us; examples include run-
ning $40 million deals “but simultaneously working on 
a $2 billion deal – the breadth of experience juniors get is 
why I chose this place.” Associates in Houston assured 
us that their practice isn’t only energy-driven and they 
can maintain a varied practice for their first few years 
(though they can specialize earlier if they want). They’d 
collaborated with colleagues in Chicago, DC and New 
York, where capital markets and bankruptcy matters 
required juniors to “work with creditors and stakeholders 
daily, appear in hearings and interact with general coun-
sels. There’s a lot of responsibility available even on big 
cases.”

Corporate clients: Starwood, General Electric, OMERS 
Infrastructure Management. Represented skincare brand 
Drunk Elephant in its $845 million acquisition by beauty 
company Shiseido America. 

Pro Bono
We heard that associates “never have pushback on miss-
ing something billable for a pro bono meeting – I once had 
to go to an out-of-state detention center for a day and no 
one batted an eyelid.” As part of “universal encourage-
ment” of pro bono, the firm typically presents fresh-
faced litigators in Chicago with a pro bono case once 
they arrive. Other common projects include updating 
privacy policies for nonprofits and volunteering at mu-
nicipal courts to represent defendants who arrive for 
hearings without a lawyer. Dallas holds an annual ser-
vice award lunch – attorneys who’ve done more than 200 
hours pro bono that year get “a really nice glass award.” 
Although some juniors built “loads of substantive ex-
perience on pro bono, like doing depositions in my first 
month,” others told us: “A lot of associates are concerned 
because litigation takes a long time but we’re limited to 
200 hours credit. We’re having an ongoing conversation 
with management about it.” Since our calls, Sidley has 
confirmed there’s now no cap on associates billing pro 
bono once they’ve reached bonus eligibility.

Rankings in Chambers USA
Antitrust

Appellate Law
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Bankruptcy/Restructuring
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Climate Change
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Intellectual Property

International Arbitration

International Trade

Investment Funds

IT & Outsourcing

Labor & Employment

Leisure & Hospitality

Life Sciences

Litigation
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Diversity Partners (%) Associates (%)

Women 25 46
White 89 69
Black/African American 2 6
Hispanic/Latin American 2 7
Asian 7 15
Mixed/Other 0 3
LGBT 3 5

Pro bono hours
• For all (US) attorneys: 145,000
• Average per (US) attorney: 78

Hours & Compensation
The firm told us that there’s no base billing target for 
associates, but the ones we spoke to felt they needed 
to reach the 2,000 mark to be bonus-eligible. They sug-
gested first-years “have a lot less control” over workflow 
“so a lot of people struggle to hit their hours. Firm man-
agement repeatedly assured us it’s totally normal to not 
reach 2,000 in year one.” Obstacles to billing aren’t al-
ways within the firm’s control either: “The government 
shutdown last winter definitely affected us and there’s 
not a ton to do if the agencies we work with are shut.” 
Sidley now allows credit for 50 hours of knowledge 
management activity and 25 hours of observational 
training, which comes with the double benefit of giving 
associates time to shadow senior colleagues. Knowl-
edge management involves writing articles or helping 
clients understand legal changes, “that has to be done 
so it’s helpful that Sidley gives us credit for it. They really 
try to make it easy to meet the target and all they look at 
for juniors is hours, which is nice because we’re all just 
trying to show up and do a good job.” Despite confusion 
surrounding associates’ billing requirements (or lack 
thereof), interviewees were comfortable with how the 
firm manages hours and workload.

“I like the people I work with, so I want to 
run into them in the hallway.” 

Days at Sidley typically run from 8:30am to 6:30pm...ish. 
Transactional newbies had pulled all-nighters “about 
five times in the past year,” whereas DC litigators pointed 
out that government bodies work 9-5 so “Sidley’s office 
is pretty quiet by half 6.” Juniors sometimes need to log 
some extra hours from home, “but there’s no expectation 
to do that. It’s more just to tie up loose ends.” Many also 
put in some weekend shifts to lighten the load during 
the week. A lack of facetime requirement encourages 
associates to work from home, though some prefer to 
be in the office “because I want be around for the part-
ners’ conversations about their work. Plus, I like the peo-
ple I work with, so I want to run into them in the hallway.”

Culture & Career Development
“Everyone’s doors are always literally open,” so asso-
ciates “have no problem lounging in a partner’s door-
way and randomly chatting while waiting for a meeting. 
They’re interested in your life outside the firm.” Despite 
the demands that come with the legal industry, inter-
viewees enthused that “there’s a culture of really trying 
to protect each other’s weekends as much as possible.” 
Many in New York have also started doing ‘fire-side’ 
chats with partners “about how they grew their practice 
and progressed in seniority.” The firm assigns rookies a 
partner and associate mentor when they first arrive and 
there’s “a lot of informal mentoring”too, “partners go out 
of their way to ask what experiences I want.” Ongoing “ro-
bust” training can involve associates visiting other offic-
es: Dallas hosts “litigation bootcamps” and Los Angeles 
puts on general corporate training. There aren’t many 
other opportunities to network with colleagues and a 
source in New York noted that “though this is the big-
gest office, there’s a frustration as we can definitely feel 
like a satellite” of the wider Sidley operation.

“I appreciate that I can spend time 
outside the office with new joiners, mid-
levels and partners.” 
It’s not a “party hard” firm, but Sidley hosts regular 
birthday celebrations, happy hours and lunches for at-
torneys and staff: “They’ve been good for morale.” The 
small summer intake means associates “become very 
close with others in your class year and that comradery 
continues once you start full-time.” Examples of associ-
ate hangs include mixology classes, weekend getaways 
and “going to a bunch of my classmates’ weddings.” Jun-
iors also buddy up with seniors: “I appreciate that I can 
spend time outside the office with new joiners, mid-levels 
and partners.”The New York office often dishes out tick-
ets for events at Madison Square Garden, and the man-
aging partner there has “revamped the policy so that 
partners don’t get first dibs at bringing clients to the more 
interesting things.”

One NY interviewee described SA as “the most Canadi-
an-feeling firm on the street,” not due to any northern ori-
gins (it doesn’t even have a Canada office) but because 
“it’s a warm-hearted place and although the work is seri-
ous, it’s not as serious as a Kirkland or Latham.” Many also 
fancied their long-term prospects: “I look at the older 
lawyers and think these are the people I want to emulate, 
not only as a lawyer but on a substantive level. They em-
body the values I’d like to be able to embody someday.”
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Diversity & Inclusion  
Each office has 1L mentorship programs for diverse stu-
dents who meet Sidley lawyers to “get tips and tricks 
for OCIs.” Chicago also offers mentoring and financial 
support to students from nontraditional (for BigLaw) 
backgrounds. Post-recruitment, the firm assigns each 
diverse associate a partner and associate mentor as 
part of the Diversity Mentoring Program; “first genera-
tion attorneys get a buddy too. Everyone here is pretty 
committed to diversity, it’s more than just lip-service” 
according to insiders in New York. The Women of 
Color committee there hosts quarterly ‘Wind-Down 
Wednesdays’where attorneys “go to a bar and shoot the 
shit.” Houston’s Women’s Committee runs video confer-
ences involving female attorneys from different offices, 
but juniors were disappointed that “the partnership is 
still overwhelmingly white and male.” New moms in Dal-
lasget their own mini fridge (for storing breast milk, 

not booze), and there’s a dedicated Mother’s Room. Un-
conscious bias training is upcoming for lawyers at all 
levels; another new initiative means Sidley socials will 
“be less alcohol-focused, so we’ll go bowling rather than 
having a happy hour.”

“...we’ll go bowling rather than having a 
happy hour.” 

Mental health “has become a much more prominent con-
versation topic in the past year” among associates after 
tragedies in the legal industry. Sidley has also hired a 
firmwide wellness director in May 2019. “We just had 
a program on mindfulness, burnout and how to improve 
and maintain mental health,” though some noted that the 
firm seemed to prefer cure to prevention when it came 
to ameliorating stress. “This all runs counter to the pres-
sure of doing your best work, so it feels palliative.”
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Head Offices: Chicago, IL; New York, NY

Number of domestic offices: 10

Number of international offices: 10

Worldwide revenue: $2.219 billion

Partners (US): 563

Associates (US): 828

Contacts

Main recruitment contact:

Jennifer L Connelly 

(jlconnelly@sidley.com)

Diversity officer: Sally L Olson

Recruitment details

Entry-level associates starting in 2020: 

155

Clerking policy: Yes

Summers joining/anticipated 2020: 161

Summer salary 2020:

1Ls: $3,700

2Ls: $3,700

Split summers offered? Case by case

Sidley Austin LLP
One South Dearborn, Chicago, IL 60603 / 787 Seventh Avenue, New York, NY 10019

Tel: 312 853 7000/212 839 5300 Twitter: @SidleyLaw
Email: lrch@sidley.com Facebook: sidleyaustinllpofficial
Recruitment website: sidley.com/careers
Linkedin: sidley-austin

Main areas of work
Services: Corporate and finance; employment; international trade; IP and technology; litiga-
tion, disputes and investigations; regulatory and government affairs; restructuring; tax
Industries: Agribusiness; energy; financial services; hospitality; insurance; investment funds; 
life sciences; media and entertainment; real estate; REITs; technology

Firm profile
Sidley provides a broad range of legal services to meet the needs of our diverse client base. The 
strategic establishment of our offices in the key corporate and financial centers of the world 
has enabled us to represent a broad range of clients that includes multinational and domestic 
corporations, banks, funds and financial institutions. With over 2,000 lawyers in 20 offices 
around the world, talent and teamwork are central to Sidley’s successful results for clients in 
all types of legal matters, from complex transactions to ‘bet the company’ litigation to cutting-
edge regulatory issues.

Recruitment
Law Schools attending for OCIs in 2020:
University of California, Berkeley, School of Law; The University of Chicago Law School; 
Columbia Law School; DePaul University College of Law; Duke University School of Law; 
Fordham Law School; Georgetown University Law Center; The George Washington University 
Law School; Harvard Law School; UC Hastings College of Law; Howard University School of 
Law; University of Houston Law Center; University of Illinois College of Law; University of 
Iowa College of Law; Chicago-Kent College of Law; UCLA School of Law; Loyola University 
School of Law; Loyola Law School, Los Angeles; University of Michigan Law School; 
University of Minnesota Law School; New York University School of Law; Northwestern 
University School of Law; University of Notre Dame Law School; University of Pennsylvania 
Law School; University of Southern California Gould School of Law; SMU Dedman School 
of Law; Stanford Law School; The University of Texas School of Law; University of Virginia 
School of Law; Yale Law School
Recruitment outside OCIs:
Southeastern Minority Job Fair, Penn Regional Job Fair, On Tour Interview Programs, Vander-
bilt Job Fair, Bay Area Diversity Career Fair, Cornell Job Fair, Loyola Patent Job Fair, Lavender 
Law Career Fair, NEBLSA Job Fair, Midwest-California-Georgia Consortium, CCBA Minority 
Job Fair, BC/BU Job Fair
Summer associate profile: 
Sidley seeks candidates who have demonstrated academic success and possess strong leader-
ship and interpersonal qualities. The firm looks for a diverse group of individuals who are mo-
tivated by highly sophisticated legal work practiced in a collegial and supportive environment.
Summer program components:
Sidley’s summer associate program is an invaluable window into its practice and firm culture. 
Participants select projects that interest them and perform legal work under lawyer supervi-
sion. An essential component of Sidley’s summer program is the opportunity to learn and de-
velop professional skills. Hands-on training includes detailed reviews of each summer associ-
ate’s work product, as well as more formal training programs such as writing seminars, a mock 
trial and a mock negotiation exercise. Each summer associate is assigned senior associates and 
partners to provide guidance and each participant receives a formal review at the midpoint of 
the summer program.

Org ID: 3692 4 Out Authorised by: ......................................................................   Date: ............................
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Simpson Thacher & Bartlett LLP
Largest US office:  New York

US o ffices: 5

International offices:  5

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 179

Revenue 2019:  undisclosed

Partners made in 2020: 11

Famous for: New York prestige; mega deals; polite culture

On chambers-associate.com...
• Get hired at Simpson 

Modest in offices, but not so modest in expertise: the perfectionists 
at Simpson go toe-to-toe with the best of BigLaw and “devote time to 
teaching” the junior associates. 

“I KNEW the caliber of work would be challenging – it was 
important for me to start at a firm that would challenge 
me right from the beginning.” This sentiment was shared 
by every single eager junior we spoke to at Simpson, 
who were above all drawn to “the strength of the firm’s 
practices.” Practices that are so strong in fact that you’d 
be forgiven for mistaking the firm’s name for Samson 
Thacher (pre-haircut, of course). Chambers USA high-
lights the firm’s prowess with a plethora of nationwide 
rankings in areas including banking & finance, capital 
markets, corporate M&A, insurance dispute resolution, 
investment funds, private equity buyouts, real estate, 
securities litigation and tax.

Simpson has a handful of international bases (Beijing, 
Hong Kong, Tokyo, London, and São Paulo), but despite 
its obvious heft, the firm has kept US operations pretty 
modest with just five offices in LA, Palo Alto, DC, Hou-
ston, and the jewel in its crown, New York. Regardless 
of location, juniors got exposure to “mostly New York 
work –  even in Palo Alto.” And who wouldn’t want a slice 
of the New York awesomeness? In its 136-year history, 
Simpson has made a real name for itself in the mar-
ket, with baller banks, enormous private equity shops, 
pharma giants and tech titans adorning the client list. 

Chambers USA places Simpson as the best in the city in 
no fewer than six practice areas.

The Work
Over two-thirds of Simpson’s sizable intake was recruit-
ed to the New York headquarters. The remaining third 
was split between the Palo Alto, DC, Houston, and LA 
bases. Corporate houses the biggest chunk of juniors – 
about two-thirds – followed by litigation which takes in 
about a fifth. The rest join one of Simpson’s more spe-
cialized practices: executive compensation and employ-
ee benefits (ECEB), real estate, and tax. Most of these 
groups are based exclusively in New York, with the 
exception of ECEB, which hires a sprinkling of juniors 
in Palo Alto. Juniors entering the corporate group usu-
ally do rotations in different subgroups before deciding 
where they’d like to stay, while litigators tend to remain 
generalists (unless they choose to specialize later down 
the line). Both sides have central staffing systems to 
distribute work. “It’s nice to have that backstop,” one told 
us. “I didn’t want that pressure right away to find work 
myself.” 

Before corporate folks join the firm, they’re “asked to 
rank preferred groups, and the firm does try to give peo-
ple at least one of their top two preferences.” Juniors 
also get the chance to re-rank their choices after their 
first rotation. Groups include banking and credit, pri-
vate funds, M&A, and capital markets. “The practice is 
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pretty varied,” juniors praised. “We have a steady flow of 
underwriter-side work, and a lot of high-yield debt work.” 
Interviewees had worked with several private equity cli-
ents on matters like “sponsors selling shares in portfolio 
companies.” Overall, sources felt they’d had “a good mix 
of representing issuers and also investment banks as un-
derwriters – it’s nice to see both sides of the transaction 
because it helps you understand what the other side is 
doing.” Day to day, juniors got involved in “drafting dis-
closure documents, prospectuses and registration state-
ments.” Some had also done “drafting on some of the 
main operative agreements.” A significant job for juniors 
was “running the closing – you’ll be the initial drafter of 
all the closing documents, review the other side’s closing 
documents, and handle the closing calls (all with the ap-
propriate level of supervision).”

Capital markets clients: Oaktree Capital Group, Sirius 
XM Radio and Weight Watchers International. Repre-
sented Dell Technologies in connection with a series of 
refinancing transactions.

In New York, the banking and credit group does “a mix 
of lender and borrower side work.” On the lender side, the 
group represents large financial institutions “for most-
ly syndicated lending – a whole syndicate of banks for a 
revolving credit facility or a term loan facility.” On the 
borrower side, the team sees private equity firms “bor-
rowing money from banks to make acquisitions.” Hou-
ston sources reported more in the way of asset-based 
lending (ABLs) and reserve-based lending (RBLs), often 
for oil and energy companies. Day-to-day responsibili-
ties depended on the makeup of the deal team: “With a 
larger team, you’ll be doing typical junior tasks like draft-
ing certificates and making closing checklists, but when 
the team was just me and a partner I was revising credit 
agreements and drafting deliverables.” Sources were 
also able to “correspond with clients and opposing coun-
sel.”

Banking and credit clients: Deutsche Bank, Mars, and 
HSBC. Represented Hershey in connection with its five-
year $1.5 billion credit agreement.

“I was fielding handfuls of phone calls 
every day from investors with questions 
about how to fill out various forms.”
Those who’d rotated through private funds found they 
were “mainly involved in helping with the formation and 
management of private equity funds.” For juniors, this 
often meant “dealing with the subscription process for 
when funds start reaching out to investors.” This involved 
a lot of direct contact with clients and investors: “I was 
fielding handfuls of phone calls every day from inves-
tors with questions about how to fill out various forms.” 
Some interviewees had also drafted limited partner-
ship agreements as well as other smaller agreements 
with investors. “You get more responsibility quicker than I 
thought you would,” one said. “As soon as you show you’re 
up to the task, the team is more than happy to let you run 
with it.”

Private funds clients: Riverwood Capital, Pantheon Ven-
tures and Peloton Equity. Recently represented Round 
Hill Capital in connection with a strategic minority invest-
ment in Round Hill by Dyal Capital Partners.

This was also a theme in litigation. “It came as a bit of 
a surprise as to how much the firm depends on its first-
years,” one happy source told us, admitting “it can be 
daunting at times!” Litigators had encountered “a whole 
range of matters” including securities litigation, share-
holder litigation, FCC and DOJ investigations, breach 
of contract matters and copyright litigation. Given the 
extent of Simpson’s expertise, some had even been 
involved in some of the firm’s headline-hitting cases, 
such as representing Alibaba in multiple class actions 
brought by shareholders, and defending Spotify against 
allegations of copyright infringement. On matters like 
these, junior tasks naturally included a fair bit of doc 
review and legal research, but elsewhere sources were 
able to get their hands on “some drafting of motions for 
summary judgment and producing deposition outlines.” 
Generally, juniors found they were “drafting a lot of dis-
covery-related motions, like motions to compel or motions 
for protective order.”

Litigation clients: Twitter, Best Buy, Foot Locker, and 
Pfizer. Defended the underwriters of Trivago’s IPO (in-
cluding J.P. Morgan, Goldman Sachs and Morgan Stan-
ley), in a securities class action. 

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

FCPA

Financial Services 
Regulation

Insurance

International Trade

Investment Funds

Litigation

Private Equity

Real Estate

REITs

Securities

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 20 47
White 88 69
Black/African American 2 4
Hispanic/Latin American 4 4
Asian 6 17
Mixed/Other 0.6 6
LGBT 2 5

Career Development
Making partner is an arduous task at any firm, and 
Simpson is no different. Sources reckoned “the path 
is just as clear as most other firms” – that is to say “not 
super clear.” Juniors guessed that it was probably 
achievable, reasoning that “the firm does announce new 
partner classes every year.” With more certainty, juniors 
reckoned if they were to move on from the firm, having 
“the Simpson name on your resume is very helpful.” Oth-
ers noted that “there are a number of really great alumni 
events that associates are encouraged to attend. There’s 
a good sense that whether you stay or leave, the firm is 
invested in you.”

“A lot of informal mentoring.”

Training at Simpson kicks off with a program called STB 
Ready: “It’s a ten-day training program and the firm brings 
in professors from Columbia Business School.” After this, 
there’s ongoing practice-specific training, often over 
breakfast or lunch. Juniors are assigned formal mentors 
with whom they can discuss career development, but 
interviewees also found “there’s a lot of informal mentor-
ing during deals and cases.” As one explained, “the peo-
ple I’ve worked with have been incredible to devote time 
to teaching and explaining.” 

Diversity & Inclusion
Diverse associates can also opt in to a diversity mentor-
ship program for additional support. We heard from one 
associate who’d partaken: “I learned great tips from my 
partner mentor and feel like I have someone who’s really 
invested in me.” The firm also organizes a biannual diver-
sity retreat, “where diverse associates from all offices are 
invited to New York for a few days of programming.” The 
firm’s various affinity groups were also pretty active: 
“The groups often put on events – it’s another avenue for 
being social at work as well as having support as a diverse 
person.” Recent highlights included a Korean barbecue 
dinner organized by the Asian affinity group, and a wine 
and cake night with the women’s group. More broadly, 
the firm is also implementing training “to counteract un-
conscious biases as people are interviewing.”

Culture & Hours
Billable hours: no requirement or target

“It’s not an overly outgoing place,” Simpson juniors re-
flected, “but people are friendly and say ‘hi’ in the eleva-
tor or walking down the halls.” Juniors are encouraged to 
get to know people in other class years with a budget 
to network, as this New Yorker explained: “Almost every 
other day I grab coffee with someone. Or bubble tea, or 
a pastry at the bakery next door.” Whatever you order, 
sources elaborated that while “we enjoy each other’s 
company, it’s not the kind of firm where we’re going out 
all the time.” Interviewees understood that this was 
largely because of the demanding nature of the work, 
meaning “people really want to do a good job – there’s a 
lot of perfectionism, which can be stressful.” Luckily, jun-
iors weren’t left to flounder: “I could ask anyone senior a 
question over Skype and they’d get back to me within five 
minutes.”  One downside of being a Simpson perfection-
ist? “It can be hard to be a really good associate and also 
have free time on weeknights.”

“I try to at least not do work on 
Saturdays.”

Simpson has no formal billable hours target (“there’s 
not even an informal number”),but sources warned that 
the hours can still be “crazy and all-consuming.” Day to 
day, Palo Alto and Houston juniors got to the office for 
around 9am, while New York juniors generally started 
at 10am. On average, juniors were leaving the office 
between 8pm and 9pm. All interviewees reported log-
ging on later from home, “usually until midnight or 1am 
on weeknights.” In spite of the lengthy hours, juniors in-
sisted they still found time “to have a normal personal 
life outside of work – I try to at least not do work on Sat-
urdays.” The firm provides attorneys with a technology 
stipend every three years: “I got an entire home office 
set up, a headset for my phone, and a nice mouse and 
keyboard.” Another pro associates noticed was that “the 
firm does encourage you to take vacation time, and tries 
to leave you alone when you take it.” 

Despite no formal hours target, juniors had no concerns 
about getting their bonuses: “As long as you’re in good 
standing you’ll get your full bonus.” To be ‘in good stand-
ing’ can mean different things at different firms, but at 
Simpson, “so long as you’re still employed here, you’re 
going to be okay. We don’t really have bonus ineligibility.” 

Pro Bono
In New York in particular, sources felt very encouraged 
to do pro bono work, and were pleased to find their ef-
forts were recognized: “They send out an email to high-
light those who’ve done more than 20 pro bono hours, and 
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also those who’ve done 100 hours.” The firm’s pro bono 
director emails associates with projects to sign up for: 
“You’re never going to be wanting for pro bono experi-
ences.” Juniors had taken part in several different legal 
clinics including housing clinics, homeless youth clin-
ics, and small businesses clinics. The firm also has ties 
with the organization Human Rights Now, so juniors had 
gotten involved in multiple asylum applications. In Palo 
Alto, sources highlighted working with the Innocence 
Project as well as the American Civil Liberties Union. 

Pro bono hours
• For all US attorneys: 41,770
• Average per US attorney: 45

Strategy & Future
Last year the firm closed its Seoul base but still runs its 
Korean offering primarily out of the Hong Kong office. 
As mentioned at the beginning, Simpson keeps its oper-
ations pretty modest in terms of physical scale and this 
does not look set to change. However, despite no plans 
for new offices, sources were under the impression that 
“the Houston office is something the firm wants to grow 
out.” Sources cited the expansion of office space in the 
city and anticipated that “there will be space for another 
40 attorneys.”
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Head Office: New York, NY

Number of domestic offices: 5

Number of international offices: 5

Worldwide revenue: $1,375,661,814

Partners (US): 158

Associates (US): 606

Contacts

Main recruitment contacts: 

Susan Osnato, Chief Legal Talent Officer;

Michelle Las, Legal Recruiting Director

Hiring partners: Rajib Chanda, 

Nick Goldin, Krista Miniutti

Diversity officer: Carlos Dávila-Caballero, 

Director of Diversity & Inclusion

Recruitment details

Entry-level associates starting in 2020: 

104

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 13, 2Ls: 122

Summers joining/anticipated 2020 split 

by office: 

US: NY: 99, Palo Alto: 15, Houston: 9, 

Los Angeles: 8, Washington: 3 

UK: London: 1

Summer salary 2020:

1Ls: $3,660

2Ls: $3,660 

Split summers offered? Case by case

Can summers spend time in an overseas 

office? Yes, subject to need and relevant 

language skills

Simpson Thacher & Bartlett LLP 
425 Lexington Avenue, New York, NY

Tel: 212 465 2000
Email: attorneyrecruiting@stblaw.com
Recruitment website: www.simpsonthacher.com
Linkedin: simpson-thacher-&-bartlett-llp

Main areas of work
Clients in a wide array of industries and jurisdictions around the world turn to Simpson 
Thacher & Bartlett to help them address their evolving business needs. The firm is consis-
tently ranked as one of the world’s leading advisors for M&A, capital markets and banking 
activity, as well as private equity fund formation and investment management. The firm’s 
litigation practice encompasses every type of complex litigation and is recognized as one of 
the most comprehensive, trial-ready litigation practices in the country. 
Simpson Thacher also has leading innovative practices in the areas of antitrust, IP, tax, bank-
ruptcy, real estate, executive compensation and employee benefits, exempt organizations 
and personal planning. Further, pro bono work is critical to the firm’s identity and its record 
in this area is unparalleled.

Firm profile 
Established in 1884, Simpson Thacher is one of the world’s leading international law firms, 
with more than 900 lawyers worldwide providing coordinated legal advice and transactional 
capability to clients around the globe. The firm is headquartered in New York City, and has 
offices in Beijing, Hong Kong, Houston, London, Los Angeles, Palo Alto, São Paulo, Tokyo 
and Washington, DC. Our focus on client needs is the hallmark of our practice and we value 
excellence in client service in all respects.

Recruitment
Law Schools attending for OCIs in 2020:
Berkeley, Brooklyn, Cardozo, Chicago, Columbia, Cornell, UC Davis, Duke, Emory, 
Fordham, George Washington, Georgetown, Harvard, Howard, Michigan, NYU, 
Northwestern, Notre Dame, University of Pennsylvania, St. John’s, Seton Hall, Stanford, 
Texas, Toronto, Tulane, UCLA, USC, Vanderbilt, Virginia, Washington University, Yale.

Recruitment outside OCIs:
1L Summer Diversity Program, resume collects at various schools, Regional job fairs in-
cluding, but not limited to: Bay Area Diversity, Northeast BLSA, Lavender Law, Midwest-
California-Georgia Consortium, NYC Interview Program, On Tour, Patent Law Interview 
Program, Penn West Coast.

Summer associate profile: 
The firm looks for candidates with distinguished records of achievement, demonstrated 
leadership potential, a commitment to excellence and the ability to work cooperatively with 
clients and colleagues.

Summer program components:
The Simpson Thacher Summer Program is both challenging and rewarding. Throughout 
the program, summer associates work alongside partners and associates on complex client 
projects. They have the opportunity to work on assignments from all practice areas to gain 
first-hand experience. The staffing team communicates regularly with summer associates 
to determine assignment preferences and to ensure that summer associates get exposure 
to meaningful work. Each summer associate is paired with partner and associate mentors 
charged with providing feedback and career guidance. Summer associates participate in fre-
quent formal training programs and a variety of extracurricular events that help to foster 
strong connections at the firm. At the end of a summer with Simpson Thacher, an associate 
will have gained a thorough understanding of the firm’s work and broader culture.
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Skadden, Arps, Slate, Meagher & Flom 
LLP & Affiliates

Largest US office: New York

US offices: 8

International offices: 14

First-year salary: $190,000

Billable hours: 1,800 target

Summers 2020: 174

Revenue 2019: $2.63 billion (-1.5%)

Partners made in 2020: undisclosed

Famous for: global M&A excellence; securities and 
white-collar litigation; go-getting reputation

On chambers-associate.com...
• Get hired at Skadden

• Interview with executive partner Eric J. Friedman 

The force is strong with this one: no list of the New York legal elite is 
complete without Skadden.
“IS the stereotype that Skadden is the Death Star of law 
firms unfounded? Of course – but then again, maybe I’m 
a stormtrooper….” A Skadden junior gave that intrigu-
ing if slightly ominous take on a firm that’s become as 
synonymous with New York corporate law as Baby Yoda 
was with social media at the beginning of 2020. For our 
junior interviewees, what really mattered was “Skad-
den’s reputation for excellence. If you get an offer here, 
you don’t turn it down.” The firm’s got a galaxy’s worth of 
Chambers USA rankings including nationwide top spots 
for its antitrust, energy, FCPA, international trade, pro-
jects, real estate, sports law, tax, and M&A teams, the 
last of which also ranks in ‘The Elite’ in New York. On the 
global stage, Skadden is also a huge name, featuring 
in 14 of the Chambers Global-wide rankings, and sitting 
among the five most awesome firms in global M&A. 

Skadden’s heritage (“the firm was built by a bunch of 
Jewish lawyers who were excluded from practicing at the 
white-shoe firms”) informs its modern identity, accord-
ing to sources who felt “it was designed to be a different 
kind of firm. Today it’s full of young and hungry people 
from diverse backgrounds.” New York remains the larg-
est office, but seven more across the US bear the Skad-
den name – as do 14 overseas. Applicants quickly found 
ways to differentiate this firm from others: “During inter-

views they asked me about what Hogwarts house I would 
be in and what my entrance song to a softball game would 
be. I didn’t think they were taking it seriously, so I was 
surprised when I got an offer!”

Strategy & Future
Inbound New York associates can look forward to a 
new office space – the firm relocated away from Times 
Square to the hip and trendy Hudson Yards develop-
ment in March 2020. At the time of our calls before 
the big move, associates told us: ”It’s quite stressful in 
Midtown so I think we’re all looking forward to moving 
away.” Looking at the firm’s practice, executive partner 
Eric J. Friedman tells us that one of the firm’s key dis-
tinguishers “is that we have 22 offices in major financial 
centers around the world. Being able to assist clients with 
challenges across borders is a hallmark of the firm, and 
our global platform positions us well to do that.” Fried-
man continues that recent lateral hires have added to 
the firm’s trial capabilities, securities litigation, M&A 
platform, and international restructuring practice, and 
“enhanced our extensive knowledge of the regulatory and 
litigation landscape for food, pharma and medical device 
companies.” For more from Friedman, go to our website.

The Work
Each year around half of Skadden’s juniors join the 
corporate and transactional department, while most of 
the rest head into litigation or a regulatory team (which 
includes tax). Each has a work allocation system “that 
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helps you out when you first arrive.” We heard that “most 
people use that for the first six months, but more and 
more of your workload comes from connections made 
with partners – the idea being that you keep the attorney 
development partners in the loop.” Practice area manag-
ers are also in place to help keep work distribution fair 
and ensure associates get a range of experiences. 

Litigators can slot into a subgroup like IP, white-collar 
investigations or insurance, but many join the ‘complex 
litigation and trial’ generalist team at the end of their 
summer. One source told us: “The generalist group does 
a lot of securities cases, as well as contracts, real estate 
and a mix of other things.” They remembered one case 
that provided a wealth of experience: “We were repre-
senting a large company in a dispute against its creditors. 
When I joined we were in the midst of the discovery pro-
cess and a lot of my role was assisting the senior associ-
ate with privilege calls, deliberating whether we go going 
to waive privilege.” Juniors also get to prepare interview 
outlines for clients and prepare them for the process; 
initial drafts of briefs and document review fall under 
their remit too. 

 “…trusted with a ton of client contact.” 

Sources who’d worked on white-collar disputes were 
pleased to be “trusted with a ton of client contact. On 
one case the process involved evaluating the client’s li-
ability, so there was a lot of back and forth requesting 
background information on their operations, which need-
ed to be drafted into a report.” DC juniors are especially 
likely to get involved in government enforcement and 
white-collar litigation. One was charged with taking 

“the first crack at the case analysis. It required a lot of 
thinking about what the issues at hand were, and what 
questions we needed to ask of our clients.” The practice 
also involves regular meetings with DOJ and FCC rep-
resentatives. 

Litigation clients: Capital One, UBS Real Estate Securi-
ties, Citigroup. Represented the Canadian Imperial Bank 
of Commerce in breach of contract litigation brought by 
an affiliate fund of Cerberus Capital Management. 

Most corporate associates join a subgroup right off the 
bat, but newcomers in New York rotate through two 
teams for eight months at a time before picking their 
favorite. M&A is the biggest group in the firm and al-
though “Skadden works on mega-deals that require big 
teams,” sources were keen to point out that “for the most 
part, deals are staffed very leanly.” The corporate depart-
ment works on a mix of domestic and international deals 
both private and public, in industries including energy, 
tech and transport. Juniors’ roles are largely administra-
tive in nature: “We’re mainly in charge of managing due 
diligence and drafting the report as well as drafting ancil-
lary documents. In the closing stage, we can put together 
some of the more substantive agreements.”

There’s a different pace in the corporate restructuring 
team, “where the work requires a lot of deliberation. It’s 
all made public, so there’s more thought given to how its 
presented and it tends to feel more intellectual.” Skad-
den’s practice covers pre-bankruptcy advice, Chapter 
11 cases and prepackaged bankruptcies. “You definitely 
have to use your brain more than in other corporate areas,” 
sources suggested, highlighting their chances to man-
age diligence and present it to clients, and opportuni-
ties to mark up agreements. 

Corporate clients: Gilead Sciences, TridentUSA Health 
Services, WeWork. Advised e-commerce giant WorldPay 
in its $43 billion merger with fintech company Fidelity 
National Information Services. 

Culture
“I think the work is mostly comparable at top firms,” a 
source suggested, “so I was more interested in where I 
thought I would fit in.” On that note, what kind of per-
son fits in at Skadden? Contrary to (un)popular belief, 
there’s no room for ‘fratty’ behavior: “We’re not smash-
ing beer bottles over each other’s heads if that’s what you 
mean by fratty,” a New York junior clarified. “Yes, we like 
hanging out with each other outside of work and yes, oc-
casionally that might mean a party somewhere but it’s 
not a requirement to attend.” Another source weighed 
in, turning to dress code: “If you want to wear a three-
piece suit with a bow tie and suspenders every day, that’s 

Rankings in Chambers USA
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Diversity Partners (%) Associates (%)

Women 25 49
White 90 69
Black/African American 2 7
Hispanic/Latin American 4 7
Asian 4 13
Mixed/Other 0 4
LGBT 2 4

fine. In terms of idiosyncrasies we’re a very broad church 
here.” Sources did concede that “there are a lot of Type-
A personalities in the office,” and positioned themselves 
against “the more eclectic and off-the-beaten-path firms, 
or more formal and bookish types. Overall we’re probably 
more laid-back and casual than some other firms in New 
York.”

“Yes, occasionally that might mean a 
party somewhere but it’s not a 
requirement to attend.” 
Juniors in DC and Palo Alto were keen to paint their own 
picture, declaring that neither office “is as social and en-
ergetic as New York. Everyone is still very socially adept, 
but it’s more family-oriented.” Some in the Big Apple did 
pick up on a bit of a hierarchy in the office, expressing 
their disappointment that “paralegals aren’t allowed to 
use the gym in the building.” On the West Coast, one as-
sociate told us: “My understanding is that most of the pa-
ralegals here have been with the firm for a long time. It’s 
made very clear that they are very valuable.”

Pro Bono
Our latest junior data survey put Skadden among the 
top firms in Chambers Associate in terms of commit-
ment to pro bono. “An unlimited number of pro bono 
hours can count toward our billable hours target,” juniors 
explained, with one source telling us that “first-years 
like myself have billed over 400 hours. It comes at you 
from all angles.” Pro bono coordinators regularly adver-
tise cases which “are then raised internally within your 
practice group; we also have a number of standing pro-
grams every month so, such as a partnership with a local 
high school which helps raise awareness of social me-
dia and the law.” Los Angeles juniors were particularly 
proud of their “outstanding record – we outstrip the other 
offices by miles.”

Pro bono hours 
• For all attorneys across all US offices: 185,700
• Average per US attorney: 147

Hours & Compensation 
Billing hours: 1,800 target

As well as pro bono, juniors can count 100 ‘productive 
work hours’ (shadowing or writing articles are two ex-
amples of what they can do) toward their target. Given 
that nearly all our interviewees found the goal “very at-
tainable” (and very much in line with the market), they 
agreed that any idea of Skadden as a sweatshop would 
be very wide of the mark. That said, many juniors were 
going further than the target and even beyond 2,000 
hours, with one describing colleagues who’d logged a 
pretty ridiculous – and unhealthy – 3,000 hours in one 
year. These mysterious workaholics’ own colleagues 
were themselves baffled, especially as “you’re still go-
ing to get the same bonus as someone who bills 1,800 
hours exactly.” Ouch.  

“...worked a full weekend seven or eight 
times this past year.”

The bad news for all associates is that weekends aren’t 
sacred. One told us they’d “worked a full weekend seven 
or eight times this past year,” while others put in a few 
hours on most weekends. “They respectfully disrespect 
your weekends,” is how one generously put it; another 
more bluntly told us that “if there is work that needs to 
be done, there is an expectation that you will do it.” Sourc-
es agreed that vacation is generally respected but also 
that “you’re very anxious to ask for it as a first-year.” On 
work/life balance, vacation and accommodation to raise 
families, feedback for Skadden was far from glowing; in 
fairness, it’s worth pointing out that many of the other 
New York giants also fared poorly on these metrics. 

Diversity
Our interviewees were mostly impressed by the firm’s 
efforts to foster a diverse working environment, though 
statistically Skadden is around the national average in 
terms of female and BAME partners and associates. 
Confident sources in Palo Alto explained that “there 
has been a renewed focus on the issue. The diversity & 
inclusion committee has recently tripled its budget and 
there have been greater efforts to put on more inclusion 
training, bring in guest speakers and really build up a for-
mal program that we didn’t have before.” Over in DC, “the 
biggest change has been driven by the women’s initiative 
with the recent instillation of a daycare center downstairs, 
which is very good for parents at the firm.” Our interview-
ees were generally impressed with the visibility of the 
firm’s various affinity groups, noting that “they are very 
active and constantly emailing everyone in the firm.”
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Career Development
Every newcomer at Skadden spends a week in New 
York for an induction and training. Back in their own of-
fices, they undergo the firm’s month-long Associates’ 
Comprehensive Education (ACE) program, which cov-
ers legal skills training across practice areas, as well as 
“basic financial accounting and business concepts train-
ing. They’re trying to make sure we’re doing more than 
just solving our clients’ legal problems; we’re considering 
their broader business practices too.” There’s also a writ-
ing course included in the training: associates recalled 
the firm brings in a Yale Law writing professor who “sits 
down and goes through a piece of writing we’ve submitted 
in excruciating detail.”

“They’re trying to make sure we’re doing 
more than just solving our clients’ legal 
problems.” 

For those who didn’t want to go the distance at Skad-
den, an in-house move between third and sixth year 
was fairly common according to sources in New York. In 
Palo Alto, “a lot of juniors here commute from San Fran-
cisco, so some people leave to join a firm with an office 
there.” Government departments including the DOJ and 
STC are more likely destinations in DC, though juniors 
did point out that “all our third and fourth-years have 
stayed on this year.”
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Head Office:  New York, NY

Number of domestic offices: 8

Number of international offices: 14

Partners (US): 269

Associates (US): 809

Contacts

Main recruitment contact: 

Carol Lee H Sprague

Hiring partner: Gavin White

Diversity officer: Melique Jones

Recruitment details

Entry-level associates starting in 2020: 

166

Clerking policy: Yes

Summers joining/anticipated 2020:  

1L: 32; 2L: 147

Summers joining/anticipated 2020 split 

by office: Splits were not offered as a 

result of program changes caused by the 

COVID-19 pandemic

Summer salary 2020: 

1Ls: $3,700

2Ls: $3,700

Split summers offered? Yes — splits must

spend at least 8 weeks with Skadden for

first half

Can summers spend time in an overseas

office? Case by case

Skadden, Arps, Slate, Meagher & Flom LLP
One Manhattan West, New York, NY 10001-8602

Tel: 212 735 3000   Fax: 212 735 2000/1
Recruitment website: www.skadden.com/recruiting
Twitter: @skaddenrecruit

Main areas of work
Antitrust, banking, complex litigation and trials, complex mass torts/insurance litigation, 
capital markets, corporate restructuring, energy and infrastructure projects, executive 
compensation and benefits, government enforcement and white collar crime, intellectual 
property and technology, international arbitration, investment management, mergers and 
acquisitions, real estate, regulatory, tax, trusts and estates.

Firm profile
Skadden attorneys work on bet-the-company issues around the world for leading Fortune 
500 corporations, financial institutions, governments and cultural, educational and chari-
table organizations. Communication and expertise across our offices enable us to provide 
unparalleled service to our clients. Our attorneys, spread among 22 interconnected offices 
around the world, are engaged in more than 60 practice areas, many of which are special-
ized. We also encourage pro bono work, providing chargeable time credit. With fostering 
professional growth as a primary goal, our attorney development partners and Training 
Committee ensure that associates receive appropriate training and mentoring from the 
start of their careers. Skadden is committed to creating a culture and tone that supports at-
torney well being. Our Live Well/Work Well platform offers resources that focus on emo-
tional, financial, physical and social well being. Our global D&I initiative and women’s 
initiative are chaired by partners who work closely with firm leadership and local office 
committees to develop and sustain recruitment, development and retention strategies and 
programming that is intended to increase diversity at all levels of the firm and foster an 
inclusive workplace culture. Our widely regarded summer associate program is designed 
to provide substantive practical skills training, exposure to various practices, as well as a 
sense of what it is like to be an attorney at Skadden.

Recruitment
Law Schools attended for OCI in 2019:
Berkeley, Boston College, Boston University, Brooklyn, Chicago, Columbia, Cornell, 
Duke, Fordham, Georgetown, George Washington, Harvard, Michigan, NYU, Northwest-
ern, Penn, Stanford, Texas, UCLA, USC, Vanderbilt, Virginia, Yale.

Recruitment outside OCIs: 
In addition to participating in OCIs, the firm accepts summer associate applications di-
rectly from students. Interested applicants may submit their resume and 1L transcript 
through the Skadden online system: skadden.com/recruiting.

Summer associate profile:
The breadth of our practice and the success it has enjoyed is largely due to the capabilities 
of our attorneys. We look for candidates who combine intellectual ability with enthusi-
asm and creativity. Successful candidates display high academic achievement in their law 
school and undergraduate education. Law Journal and/or Moot Court participation are 
preferred.

Summer program components:
One of the most comprehensive programs of its kind, our Summer Associate Pro-
gram (offered in our Boston, Chicago, Houston, Los Angeles, New York, Palo Alto, 
Washington, DC, Wilmington, London, Hong Kong, Toronto and Tokyo offices) 
drives our hiring efforts. Summer associates are assigned to active deals and litiga-
tions, providing them with work experiences similar to those of full time associates. 
For more information visit: www.skadden.com/recruiting

Org ID: 3656 2 Out Authorised by: ......................................................................   Date: ............................

www.chambers-associate.com Skadden, Arps, Slate, Meagher & Flom LLP
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Squire Patton Boggs
Largest US office: Washington, DC

US offices: 16

International offices: 29

First-year salary: $140,000 - $190,000 (varies by  
location)

Billable hours: 1,950 target (1,900 for first-years)

Summers 2020: 31

Revenue 2019: $1 billion 

Partners made in 2020: 14 in the US

Famous for: international expansion and reach

On chambers-associate.com...
• Get hired at Squire Patton Boggs

The product of a union between top players in DC and Cleveland, SPB 
has made its presence felt across the US and overseas.

“BEING an international firm is at the forefront of Squires’ 
identity,” according to the firm’s juniors. Since the un-
ion of Squire Sanders and Patton Boggs in 2014, the 
freshly minted SPB has strived to assert its position as 
a major global player. 2020 has been no different: the 
firm kicked off the new decade by opening the doors 
of its 30th overseas office in the economic (and fash-
ion) capital of Italy, Milan. Zeroing in on the US, Squire 
Patton Boggs has 18 offices spread from coast to coast; 
the firm is “particularly well-known and highly regarded 
in Ohio,” juniors in Cleveland proudly declared.

Chambers USA awards the firm its highest number of 
rankings in Ohio, where it achieves top-tier recognition 
for banking & finance, M&A, insurance, natural resourc-
es and environment practices. The firm also garners 
rankings spanning the Florida, Arizona, Georgia, New 
York, DC and California markets. Don’t let Squire’s size 
intimidate you – one of our sources recalled “interning at 
another BigLaw firm and after that I wasn’t sure BigLaw 
was the thing for me. Then I came to SPB and I saw a dif-
ferent side of the legal profession. It was the people here 
that really set me on this path.” Others reiterated similar 
themes: “The partner who interviewed me for OCIs was 
really great – we made a really good connection and I felt 
comfortable.”

“One of the big focuses now is on 
integrating all our global offices into one 
platform.”

Strategy & Future
Further expansion is on the cards, though juniors noted 
that “one of the big focuses now is on integrating all our 
global offices into one platform.” Those we spoke to were 
looking to take advantage of “the opportunities provided 
by the network of offices” as well as the international na-
ture of the work itself. That said, SPB’s recent strategy 
has focused both on its international and domestic of-
fering: prior to Milan, the firm opened an office closer 
to home in Atlanta. Sources remained convinced “the 
firm is looking to grow.” One mused: “We’re at a place 
where we’re comfortable after merging Squires and Pat-
ton Boggs a few years ago – we’re now in a position where 
we can breathe and flex a bit.” What form this flexing will 
take remains to be seen – keep your eyes peeled!

The Work
Around a third of Squire’s junior associate intake settles 
into the Cleveland HQ, while another third heads for the 
DC base. Half of the rest were in Columbus; others split 
between Denver, Los Angeles, Miami, New York, Palo 
Alto and San Francisco. Litigation was the most popu-
lar practice destination, but juniors were spread across 
a wide range including corporate, financial services, 
employment and real estate. Although most groups 
have an informal approach to work assignments, some 

http://chambers-associate.com


www.chambers-associate.com The Inside View: Squire Patton Boggs

683

associates mentioned “filling out an email to report your 
workload, which signals whether you’re available to take 
on work.” In most cases juniors simply picked up work 
from “partners emailing with something for us to do.” 
Some felt they might benefit from a more formal struc-
ture: “I’m happy now, but in the beginning it was hard to 
see what exactly I should be doing,” a third year said. Oth-
ers speculated “it might just be a ‘grass-is-greener’ situa-
tion” with no better alternative.

“I didn’t expect to be drafting briefs from 
start to finish right off the bat!”

Litigators start life at SPB as generalists, able to handle 
a mix of commercial disputes, product liability, insur-
ance, bankruptcy, real estate, construction and health-
care cases. Our interviewees worked mostly on “large 
complex commercial disputes,” often for “major corporate 
clients.” The DC office leans more on international arbi-
tration (which operates as a separate group), as well as 
“government and trade-related matters.” Squire’s Phoe-
nix office is well-known for contentious employment 
work, while New York shines for insurance litigation. 
Day-to-day, our sources across the firm saw “a lot of dis-
covery and then responding to discovery,” but also took 
chances to put together first drafts of briefs: “I didn’t 
expect to be drafting briefs from start to finish right off 
the bat! Obviously, they’re still heavily edited at this point, 
but I’m happy.” Although our interviewees hadn’t picked 
up much advocacy experience yet, they were pleased to 
attend depositions with more senior attorneys. 

Litigation clients: City of Cincinnati, Thirty-One Gifts, 
WellCare. Represented American Family Insurance Co, 
securing the reversal of a ruling on an employment-
related class action claim in which plaintiffs had sought 
more than $1 billion in damages.

Folks in the firm’s corporate department found their 
practice to involve “mostly M&A and securities work.” 
The mix provided a broad view of deals for both larger 
clients and smaller public companies, as well as some 
emerging companies and start-ups. Pretty much all the 
firm’s US offices have some transactional presence, 

though sources in Columbus flagged it as a particularly 
prominent chunk in their office. At the time of our calls, 
sources had been getting stuck into “quite a lot of Form 
8-Ks, Form 10-Ks and proxy proposals: it’s the season.” On 
acquisitions, sources had “helped draft key documents 
like forward and change-in-control agreements” while 
also “reviewing contracts and other deal documents.” 
Juniors were pleased to find that “responsibility has 
been steadily ramping up over time – I’m thankful it wasn’t 
all lobbed at me at the same time!” As a result, interview-
ees felt they’d “been able to understand and grow into 
drafting.”

Corporate clients: Proctor & Gamble, Broadridge Finan-
cial Solutions, Valvoline. Advised Advanced Drainage 
Systems on its $1 billion acquisition of wastewater treat-
ment firm Infiltrator Water Technologies.

“I’m starting to draft larger portions of 
other documents.”

There’s a fair amount of overlap between corporate and 
financial services, another one of the firm’s larger prac-
tices. The group’s reach covers “syndicated bank loan 
facilities, credit facilities (on both borrower and lender 
side), public finance matters and some general corporate 
work.” Some summed up their practice as “mostly debt 
finance.” One junior reflected on their time: “A year ago I 
would have said my job was making signature pages, but 
now I find myself taking the first run through of a credit 
agreement, then drafting amendments.” Another told us 
they’d even got to close a deal. Sources generally no-
ticed that their drafting responsibilities had grown over 
time: “I’ve drafted consents for banking clients and I’m 
starting to draft larger portions of other documents.”

Financial services clients: Bank of America, Lassonde 
Industries, US Bank National Association. Represented 
PNC Bank in closing for a $400 million senior secured 
multi-currency revolving credit facility for electronics 
company Stoneridge.

Career Development 
“I wouldn’t say there is much formal training,” we heard 
from one junior. “It’s more informal in that I sit down with 
the partner I’m working with to go through the meaning of 
documents and what each is supposed to do.” This was the 
consensus view from transactional associates, each of 
whom experienced a more “learn-as-you-go” approach 
to their development. Most admitted they “would have 
liked some more formalized training,” though suggested 
“the firm is starting to put on more specific sessions.” On 
the whole, SPB’s litigators were more satisfied, noting 
that they were “encouraged to do extensive deposition 

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Corporate/M&A

Employee Benefits & 
Executive Compensation

Government
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Litigation
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For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 24 50
White 83 76
Black/African American 5 4
Hispanic/Latin American 6 7
Asian 5 10
Mixed/Other 1 3
LGBT 2 4

training and there are always emails about new training 
opportunities available to us.”

“Squires is a place people don’t often 
leave.”

Peering into the career progression crystal ball, most 
of our interviewees felt making partner “seems achiev-
able, it’s just going to take a while.” Widespread loyalty 
to the firm does wonders for culture but can ironically 
make it more difficult to progress: “Squires is a place 
people don’t often leave and it’s both good and bad,” in-
siders explained. “It means the journey to partner is a 
little longer for everybody, but it proves that people en-
joy where they’re working.” Insiders mostly emphasized 
that they were “not thinking about moving,” but that if 
they were going to, that the name Squire Patton Boggs 
would “open up a lot of doors, especially in Ohio.”

Culture
Juniors were pleased to find the working environment 
at SPB was “actually based on respect. I feel like we have 
a lot of independence at the firm, and they treat us like 
adults who can manage our own work.” Squire’s an inter-
national outfit and it should go without saying “the work 
can be demanding, and you’re expected to do a lot,” but 
sources emphasized that “partners aren’t going to yell 
at you. They’ll say ‘please’ and ‘thank you’ and recognize 
that you’re putting in a lot of hard work.” Safe to say, little 
gestures of appreciation go a long way. In Cleveland, 
juniors appreciated sticking to “a laidback Midwest at-
titude – at least until there’s a closing!” The same was 
said in Columbus, another of the firm’s biggest offices. 
Keeping a united front across 17 different locations in 
the US alone can’t be easy, but associates reiterated 
that “the firm really tries to promote a one-firm culture 
and does a good job to make sure everyone feels a part of 
the same organization.”

“A laidback Midwest attitude – at least 
until there’s a closing!”

That said, Squire’s Midwest and DC roots were appar-
ent when compared to some New York-headquartered 

rivals. Cleveland associates highlighted ‘jeans-Fridays’ 
to reinforce the “laidback” vibe. The office recently 
cracked out the champagne to “toast the newly elected 
partners. They also open up the bar any time they bring 
students in or hold panels in the office.” Beyond these 
special occasions, juniors admitted “it’s not like there are 
parties every month, but we probably do socialize more 
than quarterly.”

Hours & Compensation
Billable hours: 1,950 target (1,900 for first-years)

Most found the billing target to be achievable, though 
some conceded that it might depend on the practice. 
Corporate sources declared “you could probably hit it 
by October! Some groups here just happen to be bus-
ier than others.” Most sources arrived at the office for 
9:30am but ended up leaving anywhere between 6 and 
8pm. Given the international nature of the firm, sourc-
es warned “different time zones might involve sticking 
around for a phone call or to meet the demands of clients.” 
They clarified that “you can always go home and work 
from there” when possible. Interviewees were also hap-
py with their compensation, though some were unclear 
on how bonuses were allocated: “One portion is based 
on hitting your hours, which goes up in 5% increments for 
every 5% you exceed the billing target. The other portion 
is discretionary and within that I’m not sure what the met-
rics are.”

“You could probably hit it by October! 
Some groups just happen to be busier 
than others.”

Pro Bono
Up to 100 hours of pro bono can count toward the billing 
target. Interviewees felt “pro bono is one of the easiest 
things to hop on” to get some extra hours in, and were 
pleased to see “partners who take an active role in en-
couraging associates to take on pro bono.” Many of the 
available opportunities veered toward the litigious side, 
but that didn’t stop transactional sources who didn’t 
mind “doing litigation and research. It makes sense that 
there’s not a whole lot of banking and finance pro bono 
going around!” Juniors had worked on appellate and ami-
cus briefs, trust and probate matters, contract disputes 
and landlord/tenant cases among others. In Cleveland, 
sources worked closely with local and national organi-
zations including Equality Ohio and the Legal Aid So-
ciety.

Pro bono hours
• For all US offices: 17,500
• Average per US attorney: 24



www.chambers-associate.com The Inside View: Squire Patton Boggs

685

Diversity & Inclusion
“It’s getting better,” came one junior’s summary of 
Squire’s overall image of diversity and representation. 
Most agreed that “the firm does really well with women,” 
and several told us they got “quite a lot of work from fe-
male partners.” A Cleveland source added: “Our office 
managing partner is female and she is doing everything 
possible to advance women in leadership, in partnership… 
in every way she can.” As for racial diversity at Squire, 
interviewees agreed the firm is “getting better but not 
quite there yet.” To help address this, the firm has a di-

versity coordinator as well as some diversity training 
included in orientations. At the time of our research, di-
verse associates had just returned from a Charting Your 
Own Course conference, attended by associates nation-
ally. As is the case with many BigLaw firms, juniors felt 
“it’s clear that Squires is committed to diversity, but it’s a 
work in progress.”

“It’s clear that Squires is committed to 
diversity, but it’s a work in progress.”
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Founding Office: Cleveland, OH

Number of domestic offices: 16

Number of international offices: 29

Worldwide revenue: $1,000,000,000

Partners (US): 256

Associates (US): 225

Other Attorneys (US): 157

Contacts

Main recruitment contact: 

Crystal L Arnold 

(crystal.arnold@squirepb.com)

Hiring partner: Aneca E Lasley

Inclusion & Diversity Committee 

Leadership: Frederick R Nance, 

Alethia N Nancoo

Women’s Enterprise Leadership: 

Aneca E Lasley

Recruitment details

Entry-level associates starting in 2020: 17

Clerking policy: Yes

Summers joining/anticipated 2020: 

32 Total: 1Ls: 9; 2Ls: 23

Split summers offered? Case by case

Can summers spend time in an overseas 

office? Case by case

Squire Patton Boggs
4900 Key Tower, 127 Public Square, Cleveland, Ohio 44114

Tel: 216 479 8500 Twitter: @SPB_Careers
Email: careers@squirepb.com Facebook: 
Website: www.squirepattonboggs/careers SquirePattonBoggsCareers
Linkedin: squire-patton-boggs Instagram: @squirepattonboggs

Main areas of work
Aerospace, defense and government services; automotive; aviation; brands and consumer 
products; business immigration; chemicals; communications; competition – antitrust; con-
struction and engineering; corporate; data privacy and cybersecurity; energy and natural 
resources; environmental, safety and health; financial services; government investigations 
and white collar; healthcare; hospitality and leisure; industrial products; infrastructure; 
institutional investors; insurance and reinsurance; intellectual property and technology; 
international dispute resolution; international trade; labor and employment; life sciences; 
litigation; media and advertising; pensions; public and infrastructure finance; public policy; 
real estate; restructuring and insolvency; retail; sports and entertainment; tax credit finance 
and community development; tax strategy and benefits; transportation, shipping and lo-
gistics.

Firm profile
One of the strongest, most geographically diverse law firms in the world, with 45 offices 
in 20 countries and a team of more than 1,500 lawyers. Our client base spans every type 
of business, both private and public. We advise a diverse mix of clients, from Fortune 100 
and FTSE 100 corporations to emerging companies and from individuals to local and 
national governments.

Recruitment
Law Schools attending for OCIs in 2020:
American, Arizona, ASU, Case, Columbia, Cleveland-Marshall, Colorado, CUA, Denver, 
Duke, Emory, Fordham, George Mason, Georgetown, GSU, GW Law, Harvard, Howard, 
Michigan, NYU, Ohio State, UGA, UNC, UVA, Vanderbilt

Recruitment outside OCIs: 
We participate in minority/diverse job fairs, law student and bar association events, and 
meet law students both on-campus and in our offices. We also host an IDR Fellowship 
program.

Summer associate profile: 
We seek outstanding academic credentials, excellent communication skills, common 
sense, creativity, a strong work ethic and an ability to cultivate long-term relationships 
with our clients and colleagues.

Summer program components:
A range of valuable experiences structured around three global themes:
Commercial: Work side by side with our partners, attending depositions, hearings, deal 
negotiations and trials. In addition, you will cover legal writing and research, public 
speaking, negotiations and advocacy techniques.
Connected: Attend practice group meetings and associate training programs to build 
your network of contacts within the business.
Committed: Enjoy a collegial atmosphere with the support of a mentor for the duration 
of your summer with us.
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Sterne, Kessler, Goldstein & Fox P.L.L.C.
Largest US office: Washington, DC

US offices: 1

International offices: 0

First-year salary: $190,000 (2,000 hour track)

Billable hours: 1,400 – 2,000 target

Summers 2020: 12

Revenue 2019: undisclosed

Partners made in 2020: 6

Famous for: IP work for specialists in various fields

On chambers-associate.com...
• Get Hired at Sterne

• More on strategy and diversity

Based in DC, specialist in IP – Sterne attorneys geek out over its 
inclusive and intellectually STEMulating atmosphere.

ARE you a science superstar, technology talent, engi-
neering expert or math master? These are the kinds of 
people that fit in swell at IP specialist firm Sterne Kes-
sler. Put a bunch of attorneys with STEM backgrounds 
in an office together, and you’re bound to see chemistry: 
“We function like a bunch of crazy scientists and inven-
tors rather than highly strung lawyers,” junior associates 
said. Managing director Mike Ray suggests that “a vital 
component of the firm’s culture is to encourage attorneys 
to go beyond their expertise and develop an even deeper, 
more defined specialty.” In short, they like to learn at 
Sterne. 

The firm’s slimmed down its focus to IP and technology 
and is now the fourth-largest boutique of its kind in the 
US. “We’re at a happy medium in terms of size,” sources 
felt. “The firm attracts cutting-edge IP work but we all 
get to know each other on a personal level.” Our pals at 
Chambers USA rank Sterne above all other firms for pat-
ent prosecution in DC, where you’ll find the firm’s only 
office.

Strategy & Future
We’ll leave it to Mike Ray for an update on where Sterne 
sits: “We’ve seen significant growth in 2019 and our head-

count has reached 150 lawyers. Sterne’s litigation, patent 
prosecution and appellate practices have all been per-
forming very well.” This is an area of law which moves 
fast with the times, and Ray explains that “the Patent 
Office is going through a huge transition – new software 
is pushing the boundaries of IP. The ability to adapt to 
these changes by investing in the hottest technology is 
crucial and this is an exciting time to be an IP lawyer.” 
Even through this upheaval, Ray hopes that the firm will 
continue on its current path: “Within the next five years 
we will have grown based on expanding client demand 
and will form new practices related to new technologies. I 
particularly hope to see growth within the biotechnology 
practice.”

“This is an exciting time to be an IP 
lawyer.” 

The Work
Juniors split fairly evenly between the firm’s mechani-
cal, electrical, biotech, and trial and appellate groups; 
you’ll find industries including pharmaceuticals, con-
sumer goods, chemical, industrial and healthcare ac-
counted for across the practice. Associates interview 
with the leader of the group that’s relevant to their 
degree, “each group hires and retains its own associates 
independently.” Trial and appellate, comprised of asso-
ciates with mixed academic backgrounds, is the only 
exception. Associates in each group submit a weekly 
Monday report, ranking how busy they are from one to 
five; coordinators then dish out work to everybody with 
space to take it on. That said, associates felt they “had 
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a lot of control over the work I get,”especially once they’d 
formed relationships with partners. “You need to im-
press the partners you work with and if you’re a preferred 
associate, you’ll get to work matters with them again.”

International Trade Commission (ITC) and Hatch-Wax-
man litigation are common fare in the trial and appel-
late group. Pharmaceutical matters are primarily han-
dled in the district courts, while electronics cases tend 
to play out in the ITC. Juniors were delighted that “you’re 
not pigeonholed to one type of case. I’ve been involved 
in technology disputes, patent law trade secrets, contract 
law issues and regulatory antitrust – it’s always interest-
ing work.” Pharma companies form a big chunk of the 
clientele, but other sectors like electric cars and soft-
ware also appear. “I recently worked on a Hatch-Waxman 
case which came with loads of opportunities to travel,” an 
interviewee revealed. 

“…attended hearings and got involved 
with decision making about the 
arguments we were going to make.” 
The mechanical and biotechnology teams both cover 
a mix of litigation, patent prosecution and inter partes 
reviews. For the last of those, juniors “attended hearings 
and got involved with decision making about the argu-
ments we were going to make. More typical tasks include 
reviewing office actions, drafting patents and preparing 
filings.” Mechanical work mostly involved patent pros-
ecution for our sources, covering a mix of medical de-
vices and consumer products. Biotech newbies worked 
on drafting expert declarations and helping with the 
inter partes review process. “We handle a lot of patent 
prosecution for startups and also represent generic drug 
companies,” one explained. “I’m in my second year and 
I’ve been involved in several depositions – the firm gives 
you a lot of responsibility early on in your career.” Clients 
range from the expected biotech companies to me-
chanical and engineering outfits too. 

Recent clients: adidas, PepsiCo, Volkswagen. Initiated 
an enforcement campaign for vape giant Juul, a to-date 
$70 million matter which included taking flavored nico-
tine pods off the market. 

Pro Bono
Sterne’s IP and human rights pro bono practice helps 
disadvantaged communities to protect their IP assets. 
In conjunction with the DC Bar, the firm welcomes lo-
cal entrepreneurs to an annual event: “We assist them 
with legal expertise, including trademark prosecution and 
copyright protection.” Sources also confirmed that the 
firm goes beyond its trademark IP to immigration work 
and represents “those clients at bond hearings, we help 
them argue in front of federal immigration judges.” Asso-
ciates can officially count 50 hours of pro bono toward 
their annual hours target.

Pro bono hours 
• For all attorneys: 2,564
• Average per attorney: 20

Hours & Compensation
Rather than setting one threshold for all associates, 
Sterne lets attorneys choose which hours target they 
would like to be on each year, ranging from 1,400 to 
2,000 hours with options rising in 100-hour increments. 
Most pick a 1,900-hour goal that’s tied to a prorated sal-
ary; the super-ambitious aiming for 2,000 or more earn 
market-rate base pay. “You can apply for the 2,000 hours 
target in your second year subject to a record of billing 
that level of hours, and the approval of partners.”The 
firm has moved its bonus system from specific cri-
teria to a subjective process. Factors in play include 
“the quality of your work, firm citizenship and nonbill-
able hours”according to associates who were often 
left puzzled by what may or may not count. “Confusion 
surrounding the bonuses comes up all the time when we 
have meetings with partners –  it’s hard for them to explain 
as they’re also trying to get to grips with it!”

“Late nights in the office are rare.” 

Associates at Sterne tend to get into the office around 
8:30am and head home by 6pm; that’s unless you’re in 
the mechanical and design group, which is more likely to 
keep things rolling until 7pm and bill some extra hours 
from home. “Late nights in the office are rare, they hap-
pen maybe twice a month”– we’re talking 12-hour stints 
here. Sources in trial and appellate found it hard to pin 
down their average hours as “cases can get super busy 
at any moment,” whereas IP prosecution is more reliable. 
Sterne Kessler theoretically has an unlimited vacation 
policy, but juniors griped that “this actually means very 
limited vacation” in practice. Uncertainty about what’s 
acceptable often discourages attorneys from taking va-
cation at firms with policies like this. 

Rankings in Chambers USA
Intellectual Property

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 23 22
White 77 65
Black/African American 2 3
Hispanic/Latin American 8 1
Asian 10 27
Mixed/Other 3 4
LGBT 2 8

Culture, Diversity & Inclusion
Associates reckoned their firm’s culture was closer to 
that of their startup clients than other law firms: “We 
have more of a tech company atmosphere than a cut-
throat feel. There’s definitely a nerdy culture and I love 
it.” There are some differences by practice area, and 
“people can be more intense or casual depending which 
department they are in,”but one common thread is “not 
having to wear suits everyday – that makes a big differ-
ence to how partners and associates speak to and treat 
each other, it’s very open and less formal.” Director Mi-
chael Ray hosts an annual Valentine’s Day brunch with 
food and festivities; another fixture on the calendar 
is Staff Appreciation Week, including an awards cer-
emony and luncheon to recognize staff contributions to 
the firm. More frequent activities include happy hours, 
hikes, bowling and ice-cream breaks in workdays. Jun-
iors summarized the Sterne culture as “inclusive, intel-
lectually stimulating and friendly.”

“I don’t feel like I’m a minority, but like 
I’m part of a larger group of diverse 
attorneys.” 
Low numbers of female STEM graduates nationwide 
make diversity a tricky subject for IP firms – “women 
are just less attracted to these areas of law,” female jun-
iors pointed out. Sterne Kessler’s diversity committee 
includes founding director Rob Sterne and sponsors 
events including a diversity week in which “the founder 
discusses his background and experience as an attor-

ney.” Interviewees also highlighted the women’s affinity 
group, INSPIRED, which hosts roundtables to discuss 
women’s issues in the workplace. Unconscious bias 
training is a mandatory part of orientation: “We all watch 
a video and discuss how bias can affect the way we work. 
It’s all a part of retaining diverse attorneys.” These efforts 
have impressed the juniors we spoke to: “I don’t feel like 
I’m a minority, but like I’m part of a larger group of diverse 
attorneys.” As for general wellbeing, the firm offers free 
counseling, gym membership meditation exercises and 
massage sessions to help associates unwind. 

Career Development
Sterne assigns a professional development adviser to 
each of its newbies when they first start – they along 
with a partner monitor the associate’s development and 
meet them in a biannual review. “Research skills, internal 
communication, timekeeping and admin of that nature” 
are among the criteria, and each junior receives a one-
to-three rating on their progress. “The firm encourages 
and nurtures growth, I’ve learned so much here,” an insid-
er in the biotechnology practice reflected. Evaluations 
are involved in consideration of whether an associate 
has what it takes to make partner; if not, or if they’re not 
interested in that path, there’s the option to “transition 
into a counsel role or something similar.”

“...encourages and nurtures growth, I’ve 
learned so much here.” 

Associates receive an annual memo which outlines the 
required billable hours for partnership track. As part of 
a new career development initiative, partners give pres-
entations on different aspects of law including “taking 
a deposition, legal research, responding to discovery re-
quests and drafting letters. It’s very thorough.” Sterne 
also invites speakers to give lectures and workshops on 
topics including client management, patent law, how to 
draft applications as part of a prosecution and resolving 
discovery.
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Head Office: Washington, D.C.

Number of domestic offices: 1

Partners (US): 61

Associates (US): 72

Counsel (US): 14

Contacts

Main recruitment contact: 

Rob Hashimoto

(rhashimoto@sternekessler.com)

Hiring partner: Paul Ainsworth

Diversity officer: Gaby Longsworth, Chair, 

Diversity Committee

Recruitment details

Entry-level associates starting in 2020: 11

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 0, 2Ls: 12

Summer salary 2020:

1Ls: $3,300/week

2Ls: $3,654/week

Split summers offered? Case by case

Sterne, Kessler, Goldstein & Fox P.L.L.C.
1100 New York Avenue NW, Suite 600, Washington, D.C. 20005

Tel: 202 371 2600
Email: rhashimoto@sternekessler.com Twitter: @sternekessler
Recruitment website: www.sternekessler.com/careers
Linkedin: sternekessler

Main areas of work
Sterne, Kessler, Goldstein & Fox is an intellectual property specialty firm. The firm is organized 
into five primary areas: biotechnology/chemical; electronics; mechanical and design; trial and 
appellate; and trademark and brand protection. The firm provides full-service IP support for 
clients in every sector of the economy.

Firm profile
We were founded in 1978 and are proud to be a leading IP firm in Washington, DC, with de-
cades of experience helping companies strategize and build global IP portfolios. We have over 
170 professionals, most of whom hold an advanced technical degree, including over 50 with 
masters degrees and more than 50 with a doctorate degree in science and engineering. We de-
liver integrated IP services, including top-tier patent prosecution, PTAB litigation, design pat-
ents, trademark, advertising and anti-counterfeiting, ITC investigations, and district court and 
appellate litigation. Our attorneys and staff consistently vote our firm as a ‘great place to work.’

Recruitment
Law Schools attending for OCIs in 2019:
American University College of Law, Berkeley Law, Brigham Young University J. Reuben Clark 
Law School, Catholic University of America Columbus School of Law, George Mason Univer-
sity Antonin Scalia Law School, George Washington University School of Law, Georgetown 
University Law Center, Howard University School of Law, Harvard Law School, Stanford Law 
School, University of Maryland School of Law, University of Michigan Law School, University 
of New Hampshire School of Law, University of Virginia School of Law.

Recruitment outside OCIs: 
Loyola University Chicago, School of Law (Patent Law Interview Program), Southeastern 
Minority Job Fair (SEMJF), Lavender Law.

Summer associate profile: 
Sterne Kessler seeks students in science and/or engineering. Advanced degrees are required 
for our biotechnology/chemical group. We strongly prefer advanced degrees for our 
mechanical and electronics groups. All applicants must have at least a 3.0 cumulative GPA in 
undergraduate, graduate, and law school studies. United States Patent and Trademark Office 
and/or other industry work experience is a plus. Teamwork, motivation, collaboration, work 
ethic, and universal respect are core values of the firm. 

Summer program components:
Our summer associate program begins with a full week of orientation training comprised of IP 
focused informational sessions, as well as introductions to our firm departments and practice 
groups. Additionally, the professional development department conducts firm-wide training 
throughout the summer including topics such as legal writing, presentation skills, ethics, time 
management, and more. Our summer associates also have the opportunity to attend practice 
group lunches where substantive topics are presented and discussed. Each summer associate is 
also assigned an advisor and buddy. An advisor is typically a senior level associate responsible 
for regulating workload and providing guidance throughout the program. A buddy is a junior 
associate, usually a former summer associate, who helps acclimate you to the firm and answer 
any questions you may have. Over the past several years, the firm has been consistently rated 
as a ‘best place to work’ based on attorney and staff surveys conducted by The Washington Post
and The Washington Business Journal.
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Stroock & Stroock & Lavan LLP
Largest US office: New York

US offices: 4

International offices: 0

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 12

Revenue 2019: $258 million (+2.8%)

Partners made in 2020: 3

Famous for: real estate expertise; friendly culture; litigation

On chambers-associate.com...
• Get hired at Stroock

Stroock², a New York firm exponentially nicer than its competitors.
THE business model at the very top of BigLaw is hire 
many, work them very hard and allow natural selection 
to do the rest. Stroock, said our sources, does it differ-
ently: hire few; manage workloads so associates don’t 
“burn out in two years;” and “make great strides to keep 
talented people even if they’re not on the partnership 
track.” Example? “There was an associate who moved to 
Boston, for personal reasons,” said one source. “Stroock 
doesn’t have a Boston office, but the firm said, ‘Stay on. 
Come in when you need to. But we’d love for you to stay 
on.’” Despite its unconventional business model, Stroock 
works on big deals with the biggest names in finance. 
HSBC, American Express, Citigroup, Goldman Sachs, 
Bank of America, and J.P. Morgan (which Stroock did $8 
billion worth of work for last year) are all clients. In ad-
dition to its “robust real estate” practice, which receives 
top ranking in Chambers USA, Stroock does corporate 
and litigation work in various sectors including financial 
services regulation, IP, CFIUS and fund formation, and 
has several ranked departments across the US.

The Work & Culture
While its clients and the size of its deals are striking, 
what stands out is its commitment to its people. “Stroock 
hires so few people,” noted one associate. “There’s an un-
derstanding that some will leave, but if everyone stayed, 
we wouldn’t be asked to leave.” This supportive culture 
means that for the most part the New York associates 

are relaxed and their West Coast colleagues even more 
so. “Most people are in jeans most days,” said one asso-
ciate. Cut-off jeans? we ask, hopefully. The associate 
laughed, “I think it’s a case of get your work done and 
we’ll leave you alone.” This hands-off approach “stems 
from the top,” and it means how you get to your 2,000 
billable hour target (200 of which can be “legal nonbill-
able, such as pro bono, recruitment, and other stuff”) is 
up to you. The associates in New York echoed the senti-
ment that “as long as you’re getting your work done, the 
firm doesn’t care.” In addition to a facetime-free culture, 
“if we work late or work a weekend, people show appre-
ciation, because they know it’s above and beyond. Re-
laxation and spending time with friends is important and 
the firm acknowledges that.” The attitude, our grateful 
sources noted, was miles apart from top firms where 
the criteria for time off was “a funeral, always. Wedding, 
sometimes. Anything else, probably not.” The difference, 
explained one associate, was that “at the top firms, the 
policy is ‘my time belongs to the firm, and I can ask for 
some of that back.’ At Stroock, the time is ours, and we 
give it to the firm.”

“At the top firms, the policy is ‘my time 
belongs to the firm, and I can ask for 
some of that back.’ At Stroock, the time is 
ours, and we give it to the firm.”

While the firm also has offices in Miami and DC, jun-
ior associates end up in New York or LA. In LA, juniors 
mostly work in financial services litigation, regulation 
and enforcement (FSLRE); though it is possible to tran-
sition into real estate. “Two-thirds [of FSLRE work] is 
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defending banks or credit card companies against credit-
reporting accusations and debt-collecting stuff, as well as 
general business disputes.” However, according to our 
sources, very little ends up in front of a judge. “Most of 
my time is devoted to pleading or motion practice. There’s 
lots of writing.” With the smaller dollar value cases, “as-
sociates are entrusted to settle the matters, with client 
authority, but without much partner intervention.” We 
should add that associates are always given appropri-
ate supervision in these instances, however.

In New York, juniors worked in litigation, real estate, 
corporate, financial restructuring or IP. Litigation as-
sociates work on a range of matters including “real es-
tate cases and employment discrimination cases,” where 
“research and writing” took up most of their time. In 
real estate, associates spoke of “dirt work; construction 
loans; transactional work (acquisitions, sales and leasing); 
joint ventures; environmental and tax work.” Real estate 
associates mostly act as “project organizers and facilita-
tors, connecting people, getting hold of documents, that 
kind of thing. There’s a lot of the leg work.” And a lot of 
emails. “If a deal is getting close to closing there could 
be 50-100 in a day for each deal. So, if you’ve got a few 
of those…” One associate said that despite the volume, 
they “would love to be copied in on more, so I could get 
more knowledge of what was going on. Sometimes you’re 
roped in late in the game and there are a lot of procedural 
hurdles, which is hard to understand without context. It’s 
a classic challenge for junior associates.” In corporate, 
associates said that the work was “a fair amount of co-
ordination: conference calls, running checklists, keeping 
things organized, taking notes on calls, organizing meet-
ings, and, on a very busy day, dealing with upwards of 75 
to 100 emails.” Associates across departments noted 
that they had more responsibility than they expected, 
which they appreciated.

Litigation clients: JPMorgan Chase, HSBC, American 
Express. Stroock successfully defended HSBC Insur-
ance from a $5 million claim related to a life insurance 
policy sold by its affiliate Brighthouse. 

Real estate clients: Bank of America, Brookfield Real 
Estate Financial Partners, Canadian Pension Plan Invest-
ment Board (CPPIB). Last year, Stroock’s real-estate work 
for J.P. Morgan was worth over $9 billion.

“I know we’re relaxed, but I’m not relaxed. 
I don’t want to have a family while 
working in BigLaw.”

In both New York and LA, across departments, work is 
handled by an assigning partner, though it was possible 
to take on work when “partners come to you directly,” so 
long as “you keep the assigner the loop.” The system was 
listed as a reason for attorneys’ general sense of well-
being. “We’re managed well,” said one associate. “Things 
aren’t dropped on us at the last moment. We’ve got lots of 
time to take assignments.” This didn’t mean that things 
couldn’t be “really busy,” involving being at the office 
“every night until 9pm at the earliest and working a cou-
ple of weekends here and a couple of weekends there,” 
but, associates said, this was the exception rather than 
the rule. Our sources felt that the work/life balance 
meant “people are encouraged to have their families, be-
cause it’s not seen as an outside obligation.” However, not 
everyone agreed. “I’m not keen on going for partner,” said 
one associate, admitting, “it’s not about Stroock. I know 
we’re relaxed, but I’m not relaxed. I don’t want to have a 
family while working in BigLaw.” However, several as-
sociates felt that Stroock makes it as easy as possible. 
“You’ll often have someone say, ‘I’m going to be at a kid’s 
thing from 12pm to 4pm, will be working from home for 
the rest of the day.’ Last Christmas I was really slammed, 
but I still managed to go home and have Christmas with 
my family.” Another associate noted: “We’ve had special 
counsels who are women who have negotiated working 
from home three days a week. I think there are some fe-
male senior associates, who the firm is working with as 
they prepare to have a family.” These working arrange-
ments are open to everybody at the firm, regardless of 
gender.

Hours & Compensation
Billable hours: 2,000 target

Stroock pays in the top bracket for junior associates, 
and if you “meet your hours and haven’t made egregious 
errors” you’ll get your bonus. Our sources said that in 
LA salaries are lockstepped “for the first three or four 
years.” In comparison, in New York, salaries are lock-
stepped until the eighth year. For most, an ordinary day 
meant “9-10 hours a day.” Our sources added that during 
a busy season “I’m also checking emails outside of work, 
but in slower seasons I feel like I’m off the hook.” Unlike 
junior associates at other firms, for whom the work lap-
top is an ever-present accessory, at Stroock “it’s not all 
the time,” explained one associate. “I have it with me if 
I’m going away. But, if I’m out over the weekend, I don’t 
worry about it.” One diligent associate recalled: “My only 
criticism at my review was to stop working as many hours 

Rankings in Chambers USA
Bankruptcy/Restructuring

Insurance

International Trade

Real Estate

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 16 47
White 87 74
Black/African American 0 5
Hispanic/Latin American 4 7
Asian 9 11
Mixed/Other 0 2
LGBT 0 2

as I was. I was doing like 250 hours a month and I was told 
not to do it again.”

Career Development
Most of the associates we spoke to were happy to stick 
around and would at least consider trying to make part-
ner at the firm. “Every week I’m learning something new,” 
enthused one. “While it’s still benefiting me, there’s no 
reason to consider leaving.” Reasons to stay included 
feeling “able to knock on someone’s door and ask a ques-
tion,” and “some of the partners go through things with 
you and give advice.”

Pro Bono
Another area for personal growth, the associates told 
us, was pro bono work where “you get to do higher-level 
stuff.” The firm’s website notes proudly that it’s a “pri-
ority,” and that Stroock is “one of the few firms to have 
a full-time pro bono partner.” Under its Public Service 
Project, Stroock and its associates do a range of work 
including advising on “immigration,” working with the 
“Lawyers Alliance, setting up NPOs” and some “construc-
tion-related” work. Associates said that irrespective of 
what department you were in, there was pro bono work 
available. 

Pro bono hours
• For all (US) attorneys: 16,284
• Average per (US) attorney: 65

Strategy & Future
The firm, according to our sources, is looking “to expand. 
Not to the point where it doesn’t make sense economical-
ly,” but to use its existing “foundation grow the business 
some more.” The aim, thought junior associates, was to 
continue to do “more of the same, attracting new clients 
and working on bigger matters.”

“I don’t think we have a whole lot of racial 
diversity to be frank.”

Diversity & Inclusion
Given Stroock’s approach to staff, it hardly comes as a 
surprise that the firm has “a lot of affinity groups: lat-
eral associate group; health and wellness; women’s group; 
working parents group and so on.” Nor is it a surprise 
that there’s a “focus on mental health. One of our affinity 
groups is focused on this and there’s a meditation class. 
It’s a place where they were probably always concerned 
about mental health.” One New York associate said sim-
ply: “We care about each other as human beings.” Put 
through the West Coast translator, we got “I don’t get 
any kind of vibe that mental health issues would be an is-
sue, I would have no concerns chatting to someone higher 
up.” In terms of gender and racial diversity Stroock, like 
“law in general, isn’t overly diverse. While we have good 
numbers of women at junior levels, I think gender diver-
sity at a partnership level is bad.” According to our re-
search, at 16% it’s below the average of roughly 20%. 
Additionally, “I don’t think we have a whole lot of racial 
diversity to be frank. It has been noted, and two of our 
first-years are people of color, so there’s some awareness, 
but, it’s going to take a while to get caught up.”
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Head Office: New York, NY

Number of domestic offices: 4

Worldwide revenue: $258,000,000

Partners (US): 75

Associates (US): 178

Contacts

Main recruitment contacts: 

Yakiry Adal and Diane Cohen

Hiring partner: Dina Kolker

Diversity officer: Yakiry Adal

Recruitment details

Entry-level associates starting in 2020: 11

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 1, 2Ls: 11

Summers joining/anticipated 2020 split 

by office: New York: 10, LA: 2

Summer salary 2020: 

1Ls: $3,653/week

2Ls: $3,653/week

Split summers offered? No

Can summers spend time in an overseas 

office? No

Stroock & Stroock & Lavan LLP
180 Maiden Lane, New York, NY 10038

Tel: 212 806 5400
Email: legalrecruiting@stroock.com Twitter: @Stroock
Recruitment website: www.stroock.com
Linkedin: Stroock & Stroock & Lavan LLP

Main areas of work
Primary practice areas include real estate; financial restructuring; corporate transactions; 
commodities; private funds; insurance and reinsurance; financial services litigation, 
regulation and enforcement; general litigation; government affairs; government contracts 
and national security; intellectual property; labor and employment; private client services; 
regulatory support and tax.

Firm profile
Stroock provides strategic transactional, regulatory and litigation advice to advance the busi-
ness objectives of leading financial institutions, multinational corporations and entrepre-
neurial businesses in the US and globally. We are also one of the first firms to create a perma-
nent pro bono infrastructure overseen by a full-time lawyer-director, and our Public Service 
Project has won almost 100 awards since its founding in 2001. With a rich history dating 
back 140 years, the firm has offices in New York, Los Angeles, Miami and Washington, DC.

Recruitment
Law Schools attending for OCIs in 2020:
New York Office: 
• Cardozo
• Columbia
• Cornell
• Fordham
• Georgetown

• Howard
• NEBLSA Job Fair
• New York Law School
• NYU
• Penn

Los Angeles Office: 
• Loyola
• UCLA
• USC

Recruitment outside OCIs:
In addition to visiting a number of law schools in July and August to interview students for 
our summer associate program, we also recruit at a number of diversity and regional specific 
job fairs. We begin accepting resumes from those law students entering their second year 
of law school in early July with whom we are not able to meet during OCI or at a job fair. 
Stroock is also proudly participating in the Leadership Council on Legal Diversity 1L Scholar 
Program.

Summer associate profile: 
Successful summer associates at Stroock are self-starters who quickly take ownership of their 
matters and are able to function at a high level early in their career.  While not a prerequisite, 
those with prior work experience and those who have held leadership positions typically do 
very well with us.

Summer program components:
The firm’s program includes a flexible work assignment system, billable work across differ-
ent practice areas, extensive training programs, pro bono opportunities, access to diversity/
affinity group activities and social events.  In addition, each summer associate has a partner 
and an associate mentor, as well as a first-year office mate, which allows summer associates 
to quickly build relationships with our lawyers. Summer associates receive formal feedback 
at the mid-point and at the end of the summer, as well as when they complete assignments.

Org ID: 3662 3 Out Authorised by: ......................................................................   Date: ............................
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Sullivan & Cromwell LLP
Largest US office: New York

US offices: 4

International offices: 9

First-year salary: $190,000

Billable hours: no requirement

Summers 2020: 154 (6 1Ls, 132 2Ls, 13 3Ls, 3 SEOs)

Revenue 2019: undisclosed

Partners made in 2020: 4

Famous for: Wall Street history; intellectual culture; high 
expectations

On chambers-associate.com...
• Get hired at Sullivan & Cromwell

• Interview with managing partner Joseph Shenker 

Legal royalty S&C want the best associates to do the best work. ’Nuff 
said.

FEW are the firms with a history (or bank account...) as 
rich as that of Sullivan & Cromwell. Roll the clock back 
a few decades and you’d find the firm sitting comfort-
ably among New York’s white-shoe club; S&C has by 
now grown beyond that outdated label, but associ-
ates agreed that it remains “pretty traditional” with an 
operation underpinned by “a famous culture of perfec-
tion. Sullivan & Cromwell sits at the absolute top of the 
legal industry.” A perfect segue to the firm’s Chambers 
USA rankings – nationwide top spots for capital markets, 
corporate, financial services, projects, securities litiga-
tion and tax are the cream of a bumper crop. “Everyone 
recognizes the value that the Sullivan & Cromwell name 
adds to their resume,” as confirmed by our associate 
survey where the firm sits among the very top for that 
category. 

New York remains the firm’s largest US office by some 
distance, welcoming the vast majority of new associ-
ates. DC, Los Angeles and Palo Alto recruit on a smaller 
scale. S&C is best known in the Big Apple but has its 
place in the Bay Area too: “We do some of the work you 
might expect this firm to. In a tech IPO we might serve 
as underwriter counsel, but we aren’t in competition with 
firms like Cooley – we are more likely to represent the 
banks on those sorts of deals.” A relatively modest set 

of nine overseas offices is spread across key financial 
markets including Europe, Asia and Australia – quite 
enough to help service mega clients like Amazon, Gold-
man Sachs, Kraft Foods and AT&T. 

Strategy & Future
Last year marked the opening of a new office in Brus-
sels, “the first one in decades,” according to manager 
partner Joe Shenker. He expands: “We opened there 
because of an increasing need for EU antitrust advice 
and the general proliferation of antitrust laws around 
the world, coupled with the impact of Brexit.” Outlining 
which practice areas have been earmarked for poten-
tial growth across the firm, Shenker explains that “we 
are clearly focused on: M&A activity around the world; 
private equity acquisitions and leveraged financings; and 
infrastructure and project finance – the last we see as es-
pecially important given the aging infrastructure in many 
developed countries. Crisis management of any sort, such 
as the VW and FCA emissions cases, is also very active 
and growing, as is tech-related work.”

The Work
At the time of our research, the bulk of S&C’s juniors 
were in either litigation or ‘general practice’ (effectively 
the corporate group); just a small handful join tax or 
estates & personal practices. Like a Stretch Armstrong 
action figure, associates keep things flexible. “There’s 
no conversation in which they pressurize you to specialize 
anywhere,” sources emphasized. “A lot of senior associ-

http://chambers-associate.com
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Get Hired
Hiring partner Sergio Galvis emphasizes: “It’s 
important to give some thought to the generalist, 
multidisciplinary approach” that Sullivan & Cromwell 
takes, and whether this is right for you. Find out 
more on our website.

ates and partners work on both civil and criminal matters, 
or both arbitration and litigation cases. It’s up to the indi-
vidual to decide their path, though most end up emulating 
the partners they work with most often.” Formal assign-
ment coordinators “take staffing requests from partners 
to relay back to us;” work also comes through “organic 
connections” with partners themselves. Juniors don’t 
have complete freedom to shape their careers: “If you’re 
interested in project finance work, for example, it could be 
eight months before you’re able to see any and only some 
juniors will ever get the chance to do so.”

Outlining the breadth of S&C’s litigation group, one jun-
ior said they’d “worked on two different types of securities 
litigation, both federal and state level; some white-collar 
matters representing corporations in large investigations; 
and arbitration and general commercial litigation cases.” 
You may fear that the scale of cases might keep juniors 
on the periphery, but our sources were keen to high-
light that “there really isn’t as much admin work, like 
document review, as you’d expect. We have very capa-
ble analysts who conduct the first-level reviews, leaving 
juniors with the more interesting documents to analyze 
and put together into reports – it’s definitely not looking 
through mountains of documents for one item that might 
be useful!” Instead, we heard of happy associates get-
ting stuck into writing: “By the end of my second year, 
I was drafting full sections of briefs and motions to dis-
miss,” one source reported; another “helped to prepare 
arguments and productions to the DOJ during an antitrust 
case.” Early client contact was the cherry on top. “If the 

partner was busy, they would often let me lead calls to the 
client,” a source said. “Sometimes it was just me running 
the show!”

Litigation clients: Volkswagen, Argentine Republic, Mi-
crosoft. Obtained a precedent-setting preliminary injunc-
tion against New York City for Airbnb, preventing the city 
from enforcing a new ordinance intended to collect per-
sonal data about the users of home-sharing platforms. 

“I’ve had partners say, ‘Why are you 
telling me this? Call the client and tell 
them yourself!’” 
The ‘general practice’ group covers M&A, capital mar-
kets, banking, IP, real estate, restructuring, financial 
regulation, employee benefits and executive compen-
sation. Juniors tend to take a more administrative role in 
this department, but many were “shocked by the level of 
trust given when handling clients.” We asked for exam-
ples: “I’ve had partners say, ‘Why are you telling me this? 
Call the client and tell them yourself!’” Writing opportu-
nities are also available, whether that’s legal opinions, 
sale and purchase agreements or even “a memo for the 
whole team based on a 150-bank report.” Interviewees 
were quick to add that “any work you do is thoroughly 
reviewed by more senior attorneys and typically returned 
with extensive mark-ups.” Collaboration with Sullivan’s 
overseas offices is common: “In my first week I was work-
ing on a deal involving banks from the UK, China and Ger-
many,” one source relayed.  

Corporate clients: Amazon, AT&T, Delta Air Lines. Ad-
vised SunTrust in its c. $66 billion all-stock merger of 
equals with BB&T Corporation to create the sixth-largest 
bank in the US. 

Culture
Looking across at their rivals, Sullivanites reckoned 
their ranks are “probably more reserved and bookish 
compared to what you hear about at more fratty firms, 
where you’re expected to hang out with your colleagues 
all the time.” That doesn’t mean S&C is SUPER but-
toned-up or traditional, “at least if by super traditional 
you mean everybody wearing suits every day and associ-
ates having no contact with partners. The firm is definitely 
not that.” Juniors also get plenty of chances to let their 
hair down including at various patio parties in summer 
and the popular ‘SullProm’. “It’s a black-tie event, every-
one from the firm is invited and you’re allowed to bring a 
date. It’s a lot of fun!” Last year the ‘prom’ was held at the 
Cipriani in Midtown Manhattan. 

“It’s rare that I look back and think I could 
have done something better.” 

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

FCPA

Financial Services 
Regulation

Insurance

Investment Funds

Litigation

Projects

Real Estate

REITs

Securities

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 24 41
White 89 74
Black/African American 2 2
Hispanic/Latin American 3 4
Asian 5 16
Mixed/Other 1 4
LGBT 7 7

The firm’s renowned pursuit of perfection has both up-
sides and drawbacks according to our sources. “In the 
most positive light, it ensures all the work turned in is up 
to very high standards,” one insider explained, adding 
that “it’s rare that I look back and think I could have done 
something better.” As for the downside, “attorneys can be 
incredibly pedantic sometimes. Even with internal docu-
ments, you need to make sure there are no grammatical 
errors and constantly reflect on the wording of every sen-
tence. Sometimes I think we would be more efficient if we 
were more relaxed about these things.” Most agreed that 
the firm’s overall mentality “can be stressful sometimes, 
but never so much I worry ‘if this email isn’t perfect, I’m 
going to die.’ Plus, it really pushes you to improve as an 
associate.”

Career Development
Associate development partners conduct twice-yearly 
reviews for first and second-years, and annual reviews 
for third-years and up. “They run through all the com-
ments from anyone you’ve worked with. You’re almost 
guaranteed to hear that you need to pay closer attention 
to detail – everybody gets that.” Juniors clarified that “per-
fection is the goal but you’re not going to get in trouble or 
shouted at if you make a mistake. There’s an understand-
ing that we’re going through a learning process.”

“There’s an understanding that we’re 
going through a learning process.” 

There’s no doubting the clout that S&C’s name adds to 
a resume, so we wondered if many juniors were getting 
the stamp and jumping ship to less demanding pastures 
at the first opportunity: “I definitely see that,” one told 
us. “There’s a newsletter sent out each week listing all the 
career changers but that doesn’t strike me as something 
unique to us or especially negative.” Others agreed that 
“it’s expected some people will get good experience here 
and move on, but there are also plenty who stick around 
for much longer periods. I definitely don’t get the sense 
talking to other junior associates that everyone’s always 
thinking about when they are going to leave.”

Hours & Compensation
Billable hours: No requirement 

“Sometimes you find yourself asking your friends how 
much they are working and comparing that to yourself,” 
sources told us as they explained that a lack of billing 
target isn’t always a good thing. “I take the approach that 
as long as you’re not in last place it doesn’t really matter!” 
Others were more positive, suggesting they “absolutely 
would rather not have a target and the constant pressure 
hanging over me that I’m not billing enough every week.” 
The firm puts on a presentation each year outlining the 
average hours for associates and partners, which en-
couraged juniors: “It’s never been at the point where the 
average appears unattainable or makes you nervous.” Sal-
aries and bonuses are more straightforward – lockstep 
with the market, dependent on class year and nothing 
else. 

“Most people aim to bill between 1,800 
and 2,000 hours a year.” 

Average hours at S&C were hard to pin down. “I’m not 
even sure what constitutes long hours anymore,” one jun-
ior ominously reflected. “What I can say is that my friends 
and family outside the legal profession think I work very 
long hours!” Most non-lawyers would think that – a more 
helpful source estimated they tended to work “between 
175 and 200 hours each month. My sense is that that’s 
pretty high, I think most people aim to bill between 1,800 
and 2,000 hours a year,” a fairly standard number for big 
New York firms. 

Diversity & Inclusion
Admitting that “historically the firm hasn’t been too di-
verse and has struggled to make progress, it’s an inertia 
thing,” insiders agreed that diversity is “something the 
firm puts a lot of emphasis on.” Some felt that taking 
a less rigid approach to grades could help address 
wider systemic problems around diversity: “Having par-
ticipated in OCIs, it was like a hungry lion being led to 
a gazelle when we were dealing with someone who had 
high grades – they couldn’t help but salivate. I think the 
firm might overlook fantastic candidates who don’t meet 
all their red lines.” Another recognized the “difficulty in 
striking the right balance. The firm depends on being able 
to trust everyone, which comes from hiring people with 
good judgment and who are exceptionally smart; at the 
same time, more room could be made for exceptional can-
didates.”

“We have many initiatives in place and 
their programs aren’t just hot air.” 
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 Sources were however generally impressed with the 
fi rm’s efforts for people already at the fi rm.  “We have 
many initiatives in place and their programs aren’t just 
hot air,”  one said.  “Our LGBT+ group is currently working 
with HR to overhaul our whole internal system to include 
gender neutral pronouns.”  The fi rm already has   gender 
neutral toilets. Others we spoke to pointed to the fi rm’s 
well-established mentorship program for BAME and 
young female associates.  “I’m honestly not sure what 
more they could do,”  one satisfi ed source told us. S&C’s 
stats currently sit around the national average, so a 
push to lead the market is a logical next step.  

 Pro Bono 
 At an average of 54 hours per associate, S&C also sits 
around the national average for its pro bono output. 
Dedicated specialists help dish out work with partner 
organizations including Bet Tzedek, a charity help-
ing survivors of the Holocaust get housing; and TL-
DEF (Transgender Legal Defense and Education Fund) 
“helping low-income clients with name changes.”  Associ-
ates can bill unlimited pro bono, sources emphasizing 
that  “the fi rm really views it as a great way for juniors to 
take on more responsibility.”  Some got to put together 
entire arguments themselves as part of pro bono mat-
ters; others appreciated getting out of their comfort 
zone, including corporate juniors who took on asylum 
cases.  

 Pro bono hours  
• For all attorneys across all US offi ces: 34,843
• Average per US attorney: 54 
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Head Office: New York, NY

Number of domestic offices: 4

Number of international offices: 9

Partners (US): 137

Associates (US): 464

Contacts

Main recruitment contact: Milana L Hogan, 

Chief Legal Talent Officer

Hiring partner: Sergio J Galvis

Diversity officers: David H Braff and

Tracy Richelle High, Partners, 

Co-Chairs of the Diversity Committee

Recruitment details

Entry-level associates starting in 2020: 

108

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 6, 2Ls: 132, 3Ls: 13 

SEOs: 3 (anticipated)

Summer salary 2020:

1Ls: $190,000 pro-rated

2Ls: $190,000 pro-rated

Split summers offered? Yes

Can summers spend time in an overseas 

office? Yes

Sullivan & Cromwell LLP
125 Broad Street, New York, NY 10004

Tel: 212 558 4000   Fax: 212 558 3588 Twitter: @sullcrom
Email: legalrecruiting@sullcrom.com
Recruitment website: careers.sullcrom.com

Main areas of work
Sullivan & Cromwell brings a multidisciplinary approach to providing the fullest and most 
comprehensive legal advice to our clients. Our global practice includes four main groups: gen-
eral practice (corporate), litigation, tax and estates and personal.
Our lawyers are trained to be generalists through broad exposure to a wide range of challenging 
legal matters, many of which have a significant cross-border component. A substantial number 
of S&C’s clients are non-US commercial enterprises and government entities and many of our 
US clients retain us for international matters. Our lawyers serve our clients through a network 
of 13 offices in New York, Washington, DC, Los Angeles, Palo Alto, London, Paris, Frankfurt, 
Brussels, Tokyo, Hong Kong, Beijing, Melbourne and Sydney.

Firm profile
S&C has the most broadly and deeply trained collection of lawyers in the world. They thrive 
in our working environment, which is characterized by commitment to clients, leadership, 
professional development, broad experience, teamwork and commitment to community. As-
sociates at S&C typically acquire leadership skills as lawyers more quickly than they would 
at other law firms, as they are given early responsibility for managing transactions, counsel-
ing clients and representing their interests in dealings with other parties. To supplement this 
on-the-job experience, we provide comprehensive training programs for associates as well as 
formal mentoring programs.

Recruitment
Law Schools attending for OCIs in 2020:
S&C interviews at top law schools around the country. Our lawyers are alumni of more than 
135 law schools.

Recruitment outside OCIs:
Hiring for Sullivan & Cromwell’s US offices is handled by each individual office. Hiring for 
S&C’s Asia and Australia offices, and of US-trained applicants to our European offices, is co-
ordinated out of the New York office. Please send an application package consisting of a cover 
letter, resume and transcript to the appropriate office: 
• New York, Europe, Asia, Australia: legalrecruiting@sullcrom.com
• Los Angeles: saldanamc@sullcrom.com
• Palo Alto: vonhaasej@sullcrom.com 
• Washington, DC: rochek@sullcrom.com

Summer associate profile:
We are actively seeking people whose intellect, character, motivation and other attributes 
promise to make them outstanding lawyers.

Summer program components:
Training/Orientation: All summer associates participate in a formal orientation program, as 
well as a wide variety of training programs and skills workshops.
Advising/Assigning/Evaluations: Summer associates are assigned a partner advisor and an 
associate advisor, from whom they receive assignments. They are also matched with a junior 
associate, who is there to help with day-to-day matters at the firm. In addition, each summer 
associate is assigned to an associate development partner, who oversees the distribution of 
summer associate assignments.
Events: Every summer, S&C organizes a variety of events, including professional opportuni-
ties, social activities and charitable events.
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Thompson & Knight LLP
Largest US office: Dallas

US offices: 5

International offices: 4

First-year salary: $180,000

Billable hours: 2,000 hours target (1,900 in an 
associate’s first year)

Summers 2020: 31

Revenue 2019: $217.9 million (-3.8%)

Partners made in 2020: 4

Famous for: Dallas heritage; historical strength in 
energy and real estate

On chambers-associate.com...
• Get hired at Thompson & Knight

• More on career development, diversity & inclusion

Life’s certainly not a soap opera at this Dallas stalwart. Instead, juniors 
are powered up by an energizing mix of hands-on assignments and 
Texan TLC.

SOME of our interviewees were drawn to Thompson & 
Knight for the obvious reason (“it’s very energy-focused”) 
but there were far more nuanced reasons for signing up 
from other sources: one found the “people really down 
to earth compared to other big firms,” while another was 
impressed by the standards they’d observed: “The at-
torneys were more responsive, seemed more with it and 
personable, which all made an impression.” It’s worth 
mentioning that a few juniors on the list had picked up 
clerking experience before joining the firm too; T&K 
sources told us it appreciates the experience clerking 
can provide.

It quickly became clear, then, that energy work was 
not the be-all and end-all for juniors, who were divid-
ed between a broad array of practices. This spread of 
expertise is mirrored in T&K’s Chambers USA rankings, 
which bestow praise on a number of areas beyond pure 
energy, including real estate, tax, labor & employment, 
IP, antitrust, corporate/M&A and general commercial 
litigation. This regard extends beyond the US too, as 
the firm picks up rankings in Algeria and Mexico (it has 
offices in Algiers, Monterrey and Mexico City). The firm 
recently bolstered its international energy group in the 

latter with three lateral hires, and while its US presence 
has reduced in some respects (due to the closing of its 
LA office), it’s grown in others (see Strategy & Future 
below). Some positive stats (annual revenue increased 
overall between 2017 and 2019) and the firm’s recent 
commitment to the ABA’s Wellbeing Pledge (the first 
Texan firm to do so) had kept our associate sources’ en-
ergy levels oriented upstream.

Strategy & Future
Managing partner Mark Sloan proudly tells us that “en-
ergy is the cornerstone of the firm and we’ll keep building 
on that, plus finance, IP and capital markets.” Cases in 
point: Houston’s finance group recently welcomed two 
laterals from Orrick and Jones Day, while Dallas is now 
home to a former Securities and Exchange Commission 
(SEC) attorney. He adds that T&K’s “had a really solid 
performance for the past few years, so we’ve had the op-
portunity to add lateral talent.”

The Work
Most of the juniors on our list were based in the Dal-
las HQ, while the rest were thinly distributed between 
T&K’s remaining Texas offices (Houston, Austin and 
Fort Worth) and New York base. The largest contingent 
of juniors could be found in the firm’s corporate & secu-
rities practice, followed by its real estate & banking and 
trial groups. The odd one or two were based in tax, oil 

http://chambers-associate.com
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Get Hired
For insider info on how to get a position at Thomp-
son & Knight, check out the Bonus Features in the 
firm’s online profile.

& gas, international energy, finance, IP and government 
& regulatory. For the most part, interviewees described 
work assignment as occurring “pretty organically: the 
partners tend to staff the senior associates on matters, 
who in turn find the juniors who are less busy – then you 
get matters from whoever you work with the most and 
have a rapport with.”

“No one ever holds you back.”

T&K’s real estate department is given extra kudos in 
Chambers USA for its robust capital markets expertise. 
Juniors here told us that the practice is “heavily lender-
based,” but at the same time around “20 to 30% of the 
work has been acquisition and sales, so you get to be on 
both sides.” Alongside this, sources reported working 
on some leasing and development matters. On lender-
side deals, “the associates are immediately brought onto 
status calls, and from there on we take on specific work, 
like due diligence, reviewing environment reports and 
leases, maintaining and revising the checklist, and bring-
ing up any specific issues with the partner and client so 
they can be resolved.” On sale and purchases, this junior 
had been given “as much as I could handle: I drafted the 
purchase agreement, went through the title objections 
sent through to us, went to a negotiation and drafted the 
closing documents. I always had a partner following along 
who had the final say!” We were also told that there’s a 
fair amount of cross-office co-ordination between the 
Houston, Dallas and Fort Worth teams.

Real estate clients: Wells Fargo, Barclays, Artemis Real 
Estate Partners. Advised a subsidiary of North American 
Properties on a land acquisition and construction loan for 
its mixed-use development project in Florida. 

On the corporate side, “70% of our work is energy-fo-
cused,” which includes “a ton of work in the midstream 
space.” (Midstream is the industry term for the process-
ing, storing, transporting and marketing of oil and gas). 
Juniors are often involved in M&A and securities trans-
actions, plus “a decent amount” of private equity fund 
formation. We heard it’s unusual for Dallas firms to be 
heavily involved in the energy market; “we’re one of few 
that does a lot for energy clients, which is usually Hou-
ston’s focus.” This also means the corporate and oil & 
gas groups regularly “service the same client – corporate 
will handle the formation of portfolio companies, then oil 
& gas will handle their exit sale.” From the first year, as-
sociates are involved in everything from due diligence 
and compiling disclosure schedules to preparing “most 
– if not all – ancillary documents.” Client interaction is on 
offer “very early on – we’re let loose with them from first 
year,” joked one source, adding: “We get a ton of client 
facetime – no one ever holds you back.” 

Corporate clients: Basic Energy Services, Chaparral En-
ergy, U.S. Bank National Association. Represented Tail-
water Capital during the formation of its third investment 
fund focused on the energy sector.  

Hours & Compensation 
Billable hours: 2,000 hours target

First-years and laterals are expected to bill 1,900 hours 
“so they have to time to ramp up, which is kinda nice,” said 
one relieved junior. Everyone else aims for 2,000 hours 
each year. There’s “a separate 200-hour” investment 
time target for all on partnership trackto reach: “Busi-
ness development is part of it, but it also covers training 
and development, staying abreast of current events af-
fecting the practice, networking – all of that counts.” 

Bonuses are discretionary and there’s a “multi-factored 
test which the committee goes through” to determine 
each individual amount. They’re typically doled out 
according to the number of billable and investment 
hours, pro bono work, client development efforts and 
attendance at recruitment events, as well as “how well 
the firm has done financially.” Sources found T&K to be 
“very transparent about the factors,” with this junior add-
ing that “a partner I work closely with was very candid in 
explaining billables are number one, as well as generally 
keeping everyone happy.” The bonus amount sometimes 
equals but is “typically lower than Cravath,” but T&K did 
keep up with the market’s base salary increase; “they 
weren’t the first to raise it, but they were one of the early 
movers in Texas, which I was pleased about.”

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

Healthcare

Intellectual Property

Labor & Employment

Litigation

Real Estate

Tax

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 27 51
White 92 87
Black/African American 1 3
Hispanic/Latin American 2 1
Asian 2 2
Mixed/Other 3 7
LGBT 3 7

Pro Bono
Attorneys can credit 50 pro bono hours toward the 
billing target, with approval for extra credit possible if 
formally requested. We heard such requests are “easily 
accepted.” Sources agreed that taking on pro bono is 
“very encouraged” and that the firm’s “happy for you to 
take on anything –  people in the real estate group handle 
divorces, for example, so it’s like ‘do whatever you want.’” 
The pro bono coordinator sends regular emails outlin-
ing available projects, but interviewees also found it 
easy to directly reach out to partners with certain inter-
ests or pursue opportunities via external pro bono pro-
grams. Sources told of collaboration between the Dal-
las and New York offices on leasing matters for charter 
schools and churches. Associates had also worked with 
startup solar companies, criminal defendants and or-
ganizations for tax-exemption cases. Those who didn’t 
have time to commit to specific projects could spend a 
couple of hours every two weeks at the Dallas Housing 
Crisis Center. 

Pro bono hours:

Career Development
Each new arrival is assigned a partner and an associate 
mentor, though everyone we spoke with had a number 
of informal mentors. Summing up the benefits of multi-
ple mentors, a junior gave us this analogy: “Some sport 
coaches just tell you to run a lap, but others will actually 
run the lap with you.” We heard that associates are in-
vested in “from day one” because T&K “has very little in-
terest in bringing people in for them to just burnout within 
three years and then hire a lateral, especially as you’re 
not actually that profitable in your first couple of years 
because you’re still learning.” This helped to provide jun-
iors with a solid sense of the partnership path: “You feel 
that after eight years you’ll be up for partner – they’re not 
trying to hide that anywhere, and there’s a great chance 
of making it here.” 

“Some sport coaches just tell you to run 
a lap, but others will actually run the lap 
with you.”

Culture
The result of this support and sense of longevity is, as-
sociates felt, a relatively nonhierarchical culture – one 
where interviewees had “no hesitation over entering 
partners’ offices” or “sitting around for a few minutes 
joking about the news of the day.” Southern hospitality 
“really embodies our culture,” explained one insider: “I 
regularly go to my unofficial partner-mentor with all kinds 
of issues, whether personal or professional.” 

This all makes for quite a social environment: juniors 
told us that they hang out together outside the office, 
to go to events “like the Texas state fair” or on trips like 
a class-wide skiing extravaganza. One interviewee was 
keen to highlight that this closeness means colleagues 
tend to know what each other’s families are up to and 
how they’re doing. Recent firm-organized highlights, 
meanwhile, included an event for in-house counsel at 
the Dallas Aquarium, and a ‘Fur Ball’ fundraiser hosted 
by a local animal charity. The last associate-wide re-
treat was held at the Lost Pines Resort, set against a 
backdrop of “beautiful, rolling green hills” and involving 
various social activities and dinners. Ultimately, “it’s a 
very unassuming culture where we have a ‘let’s just get 
along with each other’ kinda thing going on.”

Diversity & Inclusion 
What’s new? Well, TKthrive is an initiative that promotes 
the “general wholeness of person – it’s more than just 
mental and physical wellbeing.” Juniors highlighted how 
the Dallas gym is now free to use and the employee as-
sistance (EA) program means attorneys can call a free 
hotline 24/7 for support. A former T&K partner-turned-
psychiatrist also checks in with lawyers via weekly 
emails and less frequent in-person meetings. Alongside 
this, the head of the real estate group “continuously 
checks on people – when I was visiting the Dallas office he 
took me aside for 45 minutes just to ask how I was doing.” 
There are regular luncheons targeted at stress man-
agement and, in the wake of recent tragedies across 
the legal industry, T&K “had several therapists available 
as well as follow-up information about grief.” Overall, 
sources felt that “T&K does a good job with mental health 
at an institutional level, but we also deal with it at a com-
munity level, which is much more valuable.” For more on 
diversity, go online.
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Head Office: Dallas, TX

Number of domestic offices: 5

Number of international offices: 4

Worldwide revenue:  $217.9 million

Partners (US): 129

Associates (US): 87

Contacts

Main recruitment contact: 

Maggie McClew 

maggie.mcclew@tklaw.com

Hiring partner: Jessica Hammons

Diversity officer: Nichole Dotson-Olajuwon 

Recruitment details

Entry-level associates starting in 2020: 21

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls: 11, 2Ls: 20

Summer salary 2020:

1Ls: $3,653 per week

2Ls: $3,653 per week

Split summers offered? No, first half only

Can summers spend time in an overseas 

office? No

Thompson & Knight LLP
1722 Routh Street  Suite 1500 Dallas, TX 75201

Tel: 214 969 1700 Twitter: @ThompsonKnight
Email: maggie.mcclew@tklaw.com Facebook: ThompsonKnightLLP
Recruitment website: www.tklaw.com Instagram: 
Linkedin: Thompson & Knight LLP @thompsonknightrecruiting

Main areas of work
Advertising, branding, and social media; art law; bankruptcy and restructuring; 
chemical; consumer products; corporate and securities; data privacy and cybersecurity; 
employment and labor; environmental; finance; government and regulatory; healthcare; 
insurance; intellectual property and innovation; manufacturing; nonprofits; oil, gas, 
and energy; real estate and real estate finance; restaurants/hospitality; retail; sports, 
entertainment, and media law; tax; technology; telecommunications; transportation; 
trial. 

Firm profile
Established in 1887, Thompson & Knight is a full-service law firm with more than 300 
attorneys who provide legal solutions to clients and communities around the world. Our 
summer associate program is the principal source of hiring new associates and offers a 
collegial, team-oriented, and supportive culture, as well as challenging and fulfilling work. 
Thompson & Knight is also proud to be the first Texas-based law firm signatory to the 
American Bar Association Well-Being Pledge and Campaign.

Recruitment
Law Schools attending for OCIs in 2020:
• Southern Methodist University
• The University of Texas at Austin
• Louisiana State University
• Duke University
• Baylor University
• Texas Tech University
• The University of Oklahoma
• Harvard University
• University of Houston 
• Vanderbilt University

• Tulane University
• South Texas College of Law Houston
• Southern Legal Interview Program (The 
University of North Carolina at Chapel 
Hill, Wake Forest University, Washington 
& Lee University, The College of William 
& Mary)
• On Tour Interview Program 
(Northwestern University, The University 
of Virginia)

Recruitment outside OCIs: 
Visit local law school campuses during finals to host lunches, happy hours, etc. Attend job 
fairs hosted by law schools and send attorneys to speak on law school panels to represent 
the firm. 

Summer associate profile: 
Individuals who are a cultural fit, intelligent, hardworking, team-players, self-starters, ser-
vice oriented, honest, and have a genuine interest in the firm. Having long-term goals; a 
commitment to his/her career; prior work experience; involvement in the community; a 
strong academic record; and moot court, mock trial, and law review experience can all 
make a candidate stand out.

Summer program components:
Summer associates work in two practice areas and have partner and associate advisors 
who assist with work assignments, provide feedback, and ensure a rewarding experience 
with Thompson & Knight. Formalized training opportunities such as ‘Negotation Work-
shop’ and ‘Trial Academy’ (i.e. completing a deal or trial start to finish under the mentor-
ship of senior associates and partners) are provided. Events include scavenger hunts, ca-
sino parties, cultural events, firm’s Management Committee dinner, and sporting events.

Org ID: 2853 3 Out Authorised by: ......................................................................   Date: ............................
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Vedder Price
Largest US office: Chicago

US offices: 5

International offices: 2

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 12

Revenue 2019: $255 million (-0.8%)

Partners made in 2020: undisclosed

Famous for: transportation finance; mid-size dimensions; 
incremental growth; early responsibility 

On chambers-associate.com...
• Get hired at Vedder Price

• More on transactional work

Prepare yourself for take-off.
WANT to hear a joke about planes? Never mind, it’ll just 
fly over your head. (Okay, okay, we know we wouldn’t 
get ranked for aviation humor). What is clearly no joke 
is Vedder Price’s top-notch rep for aviation finance: the 
firm rules the nation in Chambers USA when it comes 
to all things airplane, helicopter, and well, any machine 
that flies really. But as this associate pointed out, VP’s 
wingspan is much broader than this: “If you want to do 
transportation finance then Vedder is the place to go.” 
From its HQ in Chicago VP has built a world-class as-
set finance practice that picks up a very high ranking 
in Chambers Global, especially for its lawyers’ talents in 
both rail and aviation finance. 

“If you want to do transportation finance 
then Vedder is the place to go.” 

As operating shareholder Doug Hambleton makes clear, 
VP’s expertise does not stop there: “We’re not a firm that 
focuses on certain industries to the exclusion of others.” 
Indeed, Hambleton adds that “we have a very strong 
brand in labor and employment,” which is supported by 
Illinois-based Chambers USA rankings that especially 
honor the firm’s work in employee benefits & compen-
sation. VP is also recognized in the state for its banking 
& finance; bankruptcy; corporate; and litigation exper-
tise. Alongside aviation, the firm also stands out for its 

shipping/maritime finance and registered funds knowl-
edge on the national stage.  

“We are a mid-sized firm – not a very large or boutique firm 
– which is somewhat a vanishing thing in the US,” Hamb-
leton remarks, “but it works beautifully for us. We’re big 
enough to support extremely complex work but small 
enough so we can retain our culture.” The size certainly 
worked for our sources, who commented that “the firm 
maintains the Chicago soul while having an international 
focus.” VP’s overseas offering consists of offices in Lon-
don and Singapore, while on domestic turf further bas-
es can be found in New York, DC, San Francisco and LA.  

Strategy & Future  
VP has its eye on growing its corporate practice, oper-
ating shareholder Doug Hambleton tells us. “We would 
also like to grow our registered and private funds practice 
along the East Coast,” he adds, before going on to ex-
plain that general growth is intended in the New York, 
LA and London offices. In the latter, VP has been build-
ing up a private equity practice. “We look at new offices 
from time to time, but we’re careful about it and only add 
if there is a strong business case.”

The Work  
At the time of our research, the majority of the associ-
ates on our list were in VP’s corporate groups: global 
transportation finance (GTF); finance & transactions; 
and investment services. The rest were split between 
the firm’s litigation and labor & employment practices. 

http://chambers-associate.com
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Get Hired
“There’s not as much hand-holding here as at some 
other firms so we’re looking for someone self-suffi-
cient,” a source suggested. Find out more online.

Newbies who can endure a little turbulence are much 
sought after at Vedder: “The firm encourages us to be in-
dustrious and learn on the job – we aren’t taught aviation in 
law school.” The GTF department’s wingspan covers the 
aviation, railroad, maritime and aerospace industries. 
Sources based here spoke of representing banks and 
leasing companies that own a significant number of air-
craft. One source recalled a matter where an investment 
company was lending money to an airline: “The senior 
associate on the deal was working on the top-level docu-
ments, while me and two other juniors divided up the ju-
risdictions and managed our part of the transaction. Now 
I’m on a deal where it’s just me and a partner, and I get to 
run the entire transaction.”Another junior told of working 
on a deal involving the sale of over 100 aircraft: “They 
were on lease to places around the world. There were 30 
countries involved and my role was to facilitate the nova-
tions [new contracts, essentially] and lease assignments. 
I dealt with different countries and all the local counsel.”

Corporate clients: BBAM Aircraft Leasing & Manage-
ment, Southwest Airlines, Bank of America. Acted for 
Macquarie during its $445 million acquisition of Way-
point Leasing Holdings, a helicopter-leasing business 
with operations around the world. 

Those in the litigation group gained experience early: 
“I got to prep depositions and trials and saw a lot of the 
behind-the-scenes of what a litigation attorney does.” As 
juniors progressed, they found that they were getting 
“a lot more shadowing opportunities – I’ve been jumping 
on conference calls and meeting clients to prepare them 
for different situations. One thing I think VP is doing is en-
couraging us to be at the table and present in those situ-
ations.” In addition, tasks included “drafting pleadings, 
motions or objections, as well as helping to put together 
forms for senior associates and doing legal research.” 
Sources noted that the department’s “data privacy work 
is starting to really grow” but also told us about com-

plex breach of contract cases, antitrust matters, trade 
secrets disputes and restrictive covenants (“a lot of our 
shareholders are talented in that area”). VP stands out in 
Chambers USAfor its white-collar litigation work and is 
a recognized practitioner in the media & entertainment 
field too.  

Litigation clients: Bodum USA, Power Solutions Inter-
national, Apple. Successfully represented a group of de-
fendants – including Amazon, Apple and Microsoft – dur-
ing a copyright dispute involving questions of fair use. 

Hours & Compensation  
Billable hours: 2,000 target

One associate joked about the sometimes taxing hours: 
“Vedder stands for equality – we’re all equally overworked!” 
In reality, however, associates’ hours were pretty typical 
for lawyers. Juniors across the board generally worked 
from 8:30am to 6pm, with bustling days spanning 12 
hours. Associates are required to reach a minimum of 
1,850 hours each year to qualify for their market lock-
step salary. Bonuses are handed out at 2,000 hours, but 
a source described “2,100 hours as the sweet spot” to 
aim for. Amounts rise in increments above 2,000, but up 
until the third year there is a cap on how many hours 
are counted (set for first, second, and third-year asso-
ciates at $15,000, $25,000 and $60,000). “After third 
year there’s no cap so you can beat the market rate at that 
point.” Associates are expected to engage in at least 
200 hours of substantive nonchargeable activity (e.g., 
mentoring, writing speeches or business development). 

Pro Bono  
“They upped the hours, so that’s been a big change over 
the last year,”said one Chicagoan, noting the increase to 
100 hours of billable pro bono. “There’s also a new head 
of the pro bono committee and over the past six months 
they’ve really been pushing pro bono.” The overall vibe 
we got from interviewees was summed up by this com-
ment: “Pro bono’s there if you want it. There’s no pressure 
to do it if you’re busy.” Those in GTF said that the group 
“isn’t that focused on it, as associates don’t find a lot of 
time to dedicate to pro bono and there isn’t a lot of en-
couragement to allocate our hours that way.”

“...you’re doing it for a good cause, which 
is very motivating.” 

Nonetheless, interviewees had seen emails calling for 
assistance on immigration and homelessness causes 
and noted that “we do a fair amount of work for artists.” 
Another mentioned the transactional work the firm had 
conducted on behalf of “a charity that helps troubled 

Rankings in Chambers USA
Banking & Finance

Bankruptcy/Restructuring

Corporate/M&A

Employee Benefits & 
Executive Compensation

Investment Funds

Labor & Employment

Litigation

Media & Entertainment

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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 Diversity Partners (%) Associates (%) 

 Women 21 37 
 White 90 79 
 Black/African American 0 4 
 Hispanic/Latin American 3 3 
 Asian 4 6 
 Mixed/Other 3 8 
 LGBT 1 3 

youths build up professional skills and their resumes. We 
got to see the work they do up close. ” For those who’d 
done this work, they appreciated how  “on the pro bono 
end you’re doing it for a good cause, which is very motivat-
ing. The work we usually do isn’t always that engaging!”

 Pro bono hours 
•  For all attorneys across all US offi ces: 6,789 
•  Average per US attorney: 26 

 Culture   
“Each offi ce has its own fl avor,”  a source stated. First 
and foremost, the  Chicago  HQ was said to be like  “a 
check-in point, which does give it a different feel: our 
main shareholders are here, we have a lot of events here, 
people often fl y in here. At the same time, we’re a par-
ticularly close group.”  A  New York er felt that  “Chicago 
is more facetime-focused – in New York once you’ve done 
your work you can go home.”  Another Big Apple source 
commented that the offi ce is  “a little more laid back than 
Chicago – we’re less formal.”    The  California  offi ces, we 
hear, are cool, calm and collected: “ Cali has that typical 
West Coast vibe.”    The Cali business casual vibe is also 
said to be having a knock-on effect on the rest of the 
fi rm:  “I sense a transition as some of the older sharehold-
ers are leaving – the fi rm recently introduced jeans on Fri-
day. It’s nice to see partners loosen the reins a little.”

 “It’s nurturing, but there are also high 
expectations.”  

 Despite regional differences, juniors agreed that there’s 
an overarching combination of  “entrepreneurial spirit”
and  “camaraderie,”    which proved to be a winner:  “It’s 
nurturing, but there are also high expectations. There are 

resources available and no one gets mad if you ask ques-
tions, but they also give you a lot of responsibility.”

 Diversity & Inclusion  
 What was on associates’ minds most was  “fi nding a 
balance between diversity initiatives and how we can we 
make minorities stay.”   Another source summed it up like 
this: “ I think VP does a good job of trying to hire diverse 
applicants, but there’s a way to go before we see some 
real change. I don’t think VP does enough to better under-
stand why there seems to be diverse attorneys leaving.”
One of the issues raised was the impact of unconscious 
bias on diverse individuals as they tried to get work to 
make their hours and gain experience. While an inter-
viewee appreciated an initiative to organize lunches 
where diverse attorneys and shareholders meet, they 
nonetheless felt that they wouldn’t  “solve the issue of 
unconscious bias.”  Others did highlight that unconscious 
bias trainings had taken place:  “It was a powerpoint with 
two presenters explaining how you can make someone 
uncomfortable by the way you speak or look at them.”

 Career Development  
 The associate retreat is held in  Chicago :  “Professionals 
gave us presentations on how to meet client expectations 
and how to cope with the stresses of the job. A panel of 
associates spoke about how they’d been successful and 
the goals to attain to be a stellar senior associate. ” Sourc-
es felt that making partner is  “attainable”   and that by the 
eighth year associates can realistically do so.  “They pro-
vide a pretty good roadmap of what we’ve got to do,”   said 
one.  “By the time you want to become partner you’ll need 
a certain rating and billing amount that you’re bringing 
in. They discuss this more openly with senior associates.”
While sources had noticed some departures, what they 
“did not see was anyone going to another law fi rm to do 
aviation fi nance.”  Overall, an entrepreneurial spirit is en-
couraged:  “Development is initiative-based but the fi rm is 
receptive to any requests.”

 “Development is initiative-based but the 
fi rm is receptive to any requests.”  
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Head Office: Chicago, IL

Number of domestic offices: 5

Number of international offices: 2

Worldwide revenue: $255 million

Shareholders (US): 143

Associates (US): 114

Contacts

Main recruitment contacts:

Pamela Masters 

(pmasters@vedderprice.com) 

Elise Rippe (erippe@vedderprice.com)

Managers of Legal Recruiting

Hiring shareholder: Venu V. Talanki

Diversity officer: Jeanah Park, 

Shareholder

Recruitment details

Entry-level associates starting in 2020: 8

Clerking policy: No

Summers joining/anticipated 2020: 

1Ls: 2, 2Ls: 10

Summers joining/anticipated 2020 split 

by office: CH: 7, NY: 2; DC: 1, SF: 1, 

LA: 1

Summer salary 2020: 

1Ls: $3,654/wk

2Ls: $3,654/wk

Split summers offered? No

Can summers spend time in an overseas 

office? No

Vedder Price
222 North LaSalle Street, Chicago, IL 60601

Tel: 312 609 7500 Twitter: @vedderlaw
Email: legalrecruiting@vedderprice.com Facebook: VedderLaw
Recruitment website: www.vedderprice.com/careers
Linkedin: vedder-price-pc

Main areas of work
Corporate, labor and employment, litigation.

Firm profile
Vedder Price is a business-focused law firm with a global reach and a proud tradition 
of maintaining long-term client relationships. With approximately 300 attorneys and 
growing, Vedder Price serves clients of all sizes and in virtually all industries from offices in 
Chicago, New York, Washington, DC, London, San Francisco, Los Angeles and Singapore.

Recruitment
Law Schools attending for OCIs in 2020:
• Chicago-Kent 
• Cornell
• Fordham
• George Washington
• Georgetown
• Loyola 
• Northwestern
• Notre Dame
• NYU

• UC Berkeley
• UCLA
• University of Chicago
• University of Illinois
• University of Michigan
• University of Minnesota
• USC Gould
• Washington University in St. Louis

Recruitment outside OCIs:
Resume Collect at Boston University, Columbia, Duke, Harvard, Stanford, University 
of Pennsylvania, University of Texas, University of Virginia, Vanderbilt and Yale. 
Participation in Cook County Minority Job Fair and Loyola Patent Law Program.

Summer associate profile: 
Vedder Price recruits candidates with strong academic credentials, excellent verbal 
and written communication skills, initiative and enthusiasm. Ideal candidates have a 
demonstrated interest in the practice area they are applying for, as evidenced by relevant 
course work and/or prior work experience. As summer associates will interact immediately 
with senior shareholders and clients, executive presence and maturity are valued. 

Summer program components:
Summer associates are integrated quickly into the practice area they are joining, through 
substantive work assignments, observation opportunities and training sessions. Summer 
associates will work with an assigned associate advisor to receive practical advice and 
guidance. A firm-wide summer program orientation is hosted in Chicago during the first 
week of the program for the full summer class to meet each other and engage with firm 
management. There are two formal review sessions, one at mid-summer and the other at 
the completion of the program, incorporating written attorney feedback regarding each 
completed project. Social events are frequent, both office-wide and in small groups, to 
ensure summer associates enjoy the collegiality of the firm.
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Venable LLP
Largest US office: Washington, DC

US offices: 9

International offices: 0

First-year salary: $190,000

Billable hours: 1,900 requirement (1,800 first year; 
1,950 to be bonus eligible)

Summers 2020: 69

Revenue 2019: $657 million (+15.2%)

Partners made in 2020: 19 (inc. 9 non equity)

Famous for: Baltimore legends; advertising, REITs, 
privacy and data security

On chambers-associate.com...
• Get Hired: insider info from Venable

• Interview with co-managing partner Dan Moylan

Merging with IP firm Fitzpatrick didn’t put a dent in Venable’s famed 
culture.

BIGLAW means scary partners, nightmare workloads 
and a social life more dire than a crazy cat lady’s, right? 
Not quite. Juniors at Venable sure do work that “pushes 
you to be the lawyer you see on TV,” but in an environ-
ment that appears more laid back than Joey Tribbiani’s 
recliner. The firm may be “only in America,” butrookies 
can choose from eight offices in five different states 
(Wilmington doesn’t currently house attorneys): at the 
time of our interviews, associates were evenly split 
between the bright lights of the Big Apple and the DC 
HQ which were home to 40% each. Other destinations 
included the California, Virginia and Maryland offices.

“…felt like they were looking at more than 
my GPA.”

So why did associates venture to Venable? The firm’s 
prestige was only “a minor factor,” we heard. Instead, 
there was unanimous agreement that the firm’s culture 
sprang forth in the interview process itself: “It didn’t 
even feel like an evaluation, it was a very conversational 
experience and felt like they were looking at more than 
my GPA.” Others told us: “It’s BigLaw but not BigLaw.” 
Huh? Apparently “Venable is more human, more under-
standing and has a better work/life balance than other 
firms,” which is probably a result of the “very young and 

entrepreneurial office, where everyone is interested in 
pushing the law forward.” 

Newbies opted for a whopping 14 different practice 
areas, though less favored groups like product liability 
and bankruptcy drew in only one or two associates. Like 
many firms, the litigation group proved most popular, 
closely followed by the Chambers USA top-ranked cor-
porate practice.

The Work
New York’s litigators typically work with large corpora-
tions on traditional commercial lawsuits and class ac-
tion defense, though there’s a fair amount of IP litigation 
on offer following Venable’s merger with Fitzpatrick last 
year. DC focuses on antitrust litigation for pharma cli-
ents, while LA now represents music artists due to the 
recent addition of nine entertainment attorneys there. 

“I have to know the trajectory of the case; 
it’s not just admin.” 

Interviewees were involved in drafting substantial coun-
terclaims and cease and desist letters. Firmwide, cases 
are leanly staffed: “so you’re given a lot of responsibility 
early on.” Examples include arguing motions and having 
constant contact with clients and opposing counsel: “I’m 
always expected to take ownership of my cases so I have 
to know the trajectory of the case; it’s not just admin.” 

http://chambers-associate.com
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Associates have prepared subpoenas and depositions, 
with “more hands-on work” like drafting briefs and par-
taking in meetings with opposing counsel on multimil-
lion-dollar cases: “I had direct client interaction based 
on my research assignment, which was really neat.” The 
offices aren’t siloed; one source regularly works with 
the DC and Baltimore folks: “It’s kinda common for us 
to prepare the litigation strategy in the event their client 
gets sued.” An LA-based junior told us: “I can be the main 
associate juggling five to 15 cases at once, so there’s no 
problem hitting my hours!”

Litigation clients: Henkel Corporation, Vitamin Shoppe 
Industries, The Dannon Company, Sargento Foods. De-
fended Dannon against false advertising allegations, 
concerning Dannon’s “All Natural” yogurt.

Regulatory is split into subgroups: energy, international 
trade and governmental work – in the latter our sources 
got involved in lobbyist compliance and financial disclo-
sure rules for government candidates. “We serve as out-
side counsel to nonprofits, so we do the full gamut, from 
employment to entity formation.” Clients come from all 
over the US so there’s a lot of cross-office collabora-
tion. DC mostly works with charitable organizations and 
Baltimore focuses more on tax and wealth-planning, 
“but the Baltimore group comes to DC for group meetings 
because there’s a lot of overlap.”

Client interaction varies depending on the type of 
work you do. International trade associates felt pretty 
“included in everything,” but associates in the energy 
group told us they “don’t deal with clients for the most 
part.” Work in this group involves preparing testimo-
nies for litigation, getting involved in motions to dismiss 
and a bit of doc review, which, shockingly, “most people 
aren’t keen on.”

“You’re never stuck slogging on one thing 
for months.”

The international trade partners ask associates what 
they’re interested in, but still, “juniors are expected to 
dig through the red tape.” More interesting tasks come in 
the form of helping clients comply with overseas regu-
lations and talking to agencies about tariff exclusions. 
A DC associate was pleased to report: “There’s a quick 
turnover of matters and the volume is high, so you’re never 
stuck slogging on one thing for months.” 

Regulatory clients: BP Products North America, United 
Parcel Service, Monroe Energy. Represented five airlines 
in proceedings against Kinder Morgan Liquids Terminals 
and Central Florida Pipeline concerning the transporta-
tion of jet fuel. 

Hours & Compensation 
Billable hours: 1,900 requirement (1,800 first year; 1,950 
to be bonus eligible)

Associates in each department and office we spoke 
with billed about ten hours a day, and the NY the office 
is sparse by 6pm during the summer. It’s an easy target 
to meet, but sources assured us there’s no penalty if you 
don’t. It’s possible to work remotely, though “facetime is 
valued.” Most litigation attorneysare in the office every 
day: “We have to do a lot of filings, which is easier to do 
from the office.” On a less positive note, one interviewee 
told us: “It’s common for a partner to keep you in the dark 
about a pending deadline until the last minute, so I’ve had 
many a weekend ruined at 6:30pm on Friday after having 
nothing to do all day.  It’s frustrating and can make man-
aging your free time and other firm matters very difficult.”

The bonus allocation drastically increased last year. 
First to third-years originally got $4,000 if they hit their 
target, with an extra $4,000 for every additional 50 
hours. Now first-years get up to $9,000 for reaching the 
base target, with a $2,000 top-up for every additional 
150 hours. The bonus also increases each year you’re 
at the firm, but one source pointed out the bonus “isn’t 
as generous as a lot of other firms of our size.” Another 
thought: “It’s not enough incentive to meet the billable 
target if it doesn’t happen naturally.” Some thought there 
needs to be more transparency: “I couldn’t give you a 
specific figure for the bonus – we only get told what it is 
via PowerPoint presentation once a year.”

Pro Bono
Pro bono hours billed are up on last year, but it isn’t 
compulsory and any hours you do won’t count toward 
the billing target: “It’s not the greatest, they could work 
on that,” said one interviewee, though another said you 
do get “reputational points.” A maximum of 50 standard 
hours count toward the bonus, or 100 hours “in extenu-
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Diversity Partners (%) Associates (%)

Women 24.1 51.7
White 91.4 75.1
Black/African American 3.3 5.9
Hispanic/Latin American 1.8 1.2
Asian 2.1 12.9
Mixed/Other 1.4 4.9
LGBT 1.2 3.7

ating circumstances,” on ‘impact cases’ (one example 
was a death penalty lawsuit). There’s a partner in charge 
of DC’s pro bono,who sends daily emails outlining the 
work available, while attorneys in LA receive fortnightly 
emails, so pro bono is “very easy to get.”

Firmwide, Venable does a lot of immigration work: “it’s 
something all corporate, litigation or tax attorneys can do 
because the tasks are clear-cut.” One associate was dis-
appointed the opportunities aren’t very flexible: “Immi-
gration work comes from one partner who works with the 
New York Bar Association, and you’re typically on the case 
for its whole lifetime.” We also heard from Los Angeles: 
“We prepare depositions and argue in court, pro bono is a 
really good way to get a lot of experience in the California 
State Court very quickly.” Associates were positive about 
the experience and told us they’re keen to be “good cor-
porate citizens.” Attorneys also take part in clinics that 
members of the community can drop in on. Firms host 
the clinics for a week at a time, though the LA office is 
looking to increase the number they do.

Pro bono hours
• For all (US) attorneys: 30,000
• Average per (US) attorney: 50

Diversity & Inclusion
Sources were unhappy with low numbers of female 
partners in some practices in New York. While there are 
several female partners in the LA office, our sources 
noted there are “very few partners of color,” and our 
sources felt the firm was trailing its peers in hiring as-
sociates of color. However, Venable is far from unique 
when its associates call it a “mainly a white, male firm.” 
It’s worth noting IP-specialist firms often perform badly 
on retaining women, in part because of the gender bal-
ance in science degrees – Fitzpatrick only had 14% fe-
male partners before the merger with Venable. But we 
heard of positive moves happening, like the firm hosting 
five open discussions where “diverse people can speak 
out about the support they want.” The Women of Venable 
group hosts monthly lunches to provide “a safe space to 
talk about issues that affect women here.” Our sources 
welcomed that “there’s a lot of mentorship by female 
partners who take it upon themselves to help female as-

sociates navigate the workplace and extend their longev-
ity here; I’ve seen a closeness develop among female at-
torneys.” 

“Venable has been doing a lot more on 
mental health.”

Sources happily reported on gender-neutral bathrooms 
in some offices, firmwide recognition of Pride Week and 
unconscious bias training earlier this year. Venable re-
cruits candidates from the Lavender Law Career Fair, 
while the two-year-old LGBT group in LA brings speak-
ers in to “open our eyes.”

“Venable has been doing a lot more on mental health over 
the past few months,” said one associate. A highlight 
was Wellness Wednesdays; half-hour seminars which 
focus on one aspect of mental or physical wellbeing. 
Attorneys’ health plans include access to online thera-
pists, and associates highlighted you can reach out to 
the career advisor and practice group leaders for ad-
ditional support, like getting work reassigned. There’s 
an annual check-in with the firm’s chairman, “who spent 
a third of the last meeting talking about mental health.”

Culture
“Like every lawyer, you can get stuck doing late nights,” 
spoke one source, “but it’s rare and partners really push 
people to have a healthy work/life balance.” Every associ-
ate we spoke to mentioned a casual, open-door policy, 
“which means people can pop in and chat throughout the 
day.” There’s no stringent hierarchy and senior attorneys 
are generally very approachable: “If you need a hand, 
there is always someone willing to jump in and support 
you.” There are numerous sport teams, with the bocce 
tournament being the summer highlight (for the unini-
tiated, bocce is a hybrid of pétanque and bowls, and 
Venable has a court on its DC roof and in Baltimore). 
“Partners take it pretty seriously.”

People regularly have lunch together, either in their age 
or practice groups, “so it’s as sociable as high school.” 
Associates were unanimous in feeling part of a wider 
network: The DC and Baltimore offices are “very close,” 
as are LA and DC. Each office hosts happy hours for 
associates and paralegals; a weekly occurrence in NY, 
monthly for the guys in DC and variable in the other 
offices. Outside work, attorneys at each level of sen-
iority socialize together, like going to spin classes or 
dinners: “we have a really healthy relationship where we 
know about each other’s personal lives – that also makes 
scheduling easier!” Despite last year’s merger with IP 
boutique Fitzpatrick, interviewees hadn’t noticed any 
impact on the firm’s dynamic. 
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Career Development
Newbies are assigned a ‘preceptor’ (senior mentor) and 
peer mentor when they first arrive, who help “get you 
assignments you’ve expressed interest in; it usually works 
out great!” But most interviewees were a little confused 
by Venable’s informal development framework. Practice 
group leaders set out skills they want attorneys to have 
developed at each stage in their careers, from junior 
associate to counsel level. But “it’s pretty hard to nail 
down,” we heard from associates. “It’s not specific like 
‘ability to write a motion within 7 hours,’ it’s more like ‘abil-
ity to communicate effectively.’” Only one of our inter-
viewees thought the process was sufficiently detailed. 

“People take a lot of their time to train 
you; I feel like I’m really being invested 
in.”
“People take a lot of their time to train you; I feel like I’m 
really being invested in.” All litigation associates got to 
DC once every two years for an academy; 2019’s was 
based on depositions. Every few months there are 
lunchtime training sessions on skills like researching. 
The careers counselor functions as a sounding board 
and checks in with associates “to see how they’re doing 
and manage their expectations.” 

Strategy & Future
So what will the firm look like in three years’ time? Co-
managing partner, Dan Moylan told us: “I anticipate we’ll 
grow within the US; we have smaller footprints in San 
Fran and LA so there’s growth opportunity there, plus 
we’ll carry on growing in DC as we continue focusing on 
government.” There aren’t yet plans to open up inter-
national offices though: “We believe in evolutionary not 
revolutionary growth and that’s served us well in our 100-
year history.” Read the full interview online.
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Head Office: Washington, DC

Number of domestic offices: 8

Worldwide revenue: $657,037,740

Partners (US): 306 

Associates (US): 272

Contacts

Main recruitment contact: Kera Wise, 

Senior Director of Legal Personnel & At-

torney Recruiting, (kwise@venable.com)

Hiring partner: Bob Bolger

Diversity officers: Nora Garrote,

Milo Cividanes, Lisa Tavares

Recruitment details

Entry-level associates starting in 2020: 63

Clerking policy: Yes 

Summers joining/anticipated 2020: 

1L LCLD Scholars: 5, 2Ls: 50

Summers joining/anticipated 2020 split 

by office: 

CA; 11; DC: 27; MD, 11; NY, 17; VA, 3

Summer salary 2020:

1L LCLD Scholars: $3,650 (for the first 5 

weeks at Venable)

2Ls: $3,650

Split summers offered? Determined on a 

case-by-case basis; must spend the first 

8 weeks of the summer with Venable

Can summers spend time in an overseas 

office? No

Venable LLP
600 Massachusetts Ave, NW, Washington, DC 20001

Tel: 202 344 8300
Recrutment website: www.venable.com

Main areas of work
Our clients rely on Venable’s proven capabilities in all areas of corporate and business law, 
complex litigation, intellectual property, and regulatory and government affairs.

Firm profile
With nearly 800 attorneys in eight offices across the country, we are strategically positioned to 
advance our clients’ business objectives in the United States and abroad. Clients choose Ven-
able for the skill, dedication, creativity and superior service that our legal and professional staff 
provide. We firmly believe that a talented and diverse legal team delivers the best results and 
strive to recruit, retain and promote a diverse group of attorneys and staff throughout the firm.

Recruitment
Law Schools attending for OCIs in 2020: 
American University, Washington College of Law; Benjamin N. Cardozo School of Law; Bos-
ton College Law School; Catholic University of America, Columbus School of Law; Columbia 
University School of Law; Brooklyn Law School; Duke University School of Law; Fordham 
University School of Law; George Mason University School of Law; Harvard Law School; 
Georgetown University Law Center; Howard University School of Law; George Washington 
University Law School; New York Law School; New York University School of Law; Loyola 
Law School, Los Angeles; St. John’s University School of Law; Stanford Law School; T. C. Wil-
liams School of Law at the University of Richmond; University of Baltimore School of Law; 
University of California at Berkeley, Boalt Hall School of Law; University of California, Hast-
ings College of the Law; University of California, Irvine School of Law; University of Califor-
nia, Los Angeles School of Law; University of Maryland School of Law; University of Michigan 
Law School; University of Pennsylvania Law School; University of San Francisco School of 
Law; University of Southern California, Gould School of Law; University of Virginia School of 
Law; William & Mary, Marshall-Wythe School of Law

Summer associate profile: 
We typically fill our entry-level class with hires from our summer associate program. 
We give careful attention to all aspects of a candidate’s experience and abilities and like to see 
the following:
• Demonstrated record of academic achievement with an emphasis on strong undergrad and 
1L performance
• Participation in various extracurricular activities highlighting leadership skills, commit-
ment, and time management 
• Excellent written and oral communication skills 
• Ability to work well with others and independently 
• We look particularly favorably on law journal and moot court participation. Previous job 
experience is a plus
Summer program components:
Summer associates receive real work assignments on behalf of real clients — the same type 
of assignments our junior associates receive throughout the year, ranging from research and 
memos to presentations for a client. We strive to maintain a balance between work and social 
events for the duration of the summer program. Informal dinners, lunches, happy hours, and 
city-specific events are some of the best ways for our summers to get to know the firm. 

Leadership Council on Legal Divesity Scholarship Program:
Venable’s 2019 1L LCLD Scholars Program, available in our Washington, Baltimore, New York, 
San Francisco and Los Angeles offices, offers diverse law students who will have completed 
their first year of law school by May 2019 the opportunity to spend a summer working side-by-
side with attorneys from LCLD Member Organizations. Our 1L LCLD scholars split their time 
between Venable and a corporate partner in each of our offices. Scholars pull from the same 
project pool as our 2L summers and participate in an assortment of professional development 
and social programming. Applications can be submitted through: 
www.venable.com/careers/laterals/positions

Org ID: 78998

www.chambers-associate.com Venable LLP
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Vinson & Elkins LLP
Largest US office: Houston

US offices: 7

International offices: 6

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 131

Revenue 2019: $792.6 million (+7.5%) 

Partners made in 2020: 8

Famous for: Texas-born; energy powerhouse

On chambers-associate.com...
• Get Hired at V&E

A Texan beacon for associates who are fueled by a love for energy but 
don’t want to burn out, Vin-Vin is a win-win.

“IF you want to be in Texas, V&E is the place to be. If you 
want to be in the energy industry, V&E is the place to be.” 
Quite a statement from one associate there, but we’d 
agree that V&E would be a good pick if you’re looking 
for a firm with a high-powered energy practice – the firm 
earns top Chambers USA rankings nationwide for oil and 
gas, renewable energy, projects and power – or if you’re 
gunning for a job in the Lone Star State, V&E earns ac-
colades for capital markets, bankruptcy and tax. Sourc-
es in Houston felt “this firm works at the highest possible 
caliber, but people are still approachable and always have 
their doors open.”

Big in Texas, but not small elsewhere – Houston and 
Dallas are the biggest associate recruiters but V&E’s of-
fices in DC and New York are worth a look too. “Thisisn’t 
just an outpost office,” one source in the latter assured 
us, and Vinson & Elkins is ranked in the ‘highly regard-
ed’ category for corporate M&A work in New York. 2019 
saw the firm build its real estate practice with the ad-
dition of three partners, three counsel, nine associates 
and three paralegals from Kasowitz. V&E also intro-
duced a brand-new Women of Color Network.

“If you want to be in Texas, V&E is the 
place to be.”

Strategy & Future
Sources told us “there’s a very transparent vibe” among 
management, who are happy to talk about the future 
of V&E. Chairman Mike Kelly invites all associates to an 
annual meeting to run through the numbers for each fi-
nancial year. Junior insiders suggested that “there are 
plans to grow in New York, including through hiring.” Sure 
enough, the firm relocated to a larger space in the Big 
Apple in 2020.

The Work
The firm’s allocation coordinators ease juniors into firm 
life, dishing out assignments to first-years “to make 
sure they’re equally busy and getting diverse experience.” 
First-years can seek their own opportunities, and from 
second year on “it’s more eat-what-you-kill,” so associ-
ates have to source their own assignments “including 
partly from the client base you’ve developed.” Interview-
ees recognized “it can be daunting asking for work, but 
it’s like the high dive – you just have to get over the mental 
barrier.” On the transactional side of the firm, “if there’s 
a major deal or regulatory proceeding it’s all hands on 
deck” so you’ll inevitably be staffed on those.

Associates in the energy regulatory group primarily 
deal with gas pipeline regulation issues governed by 
the Federal Energy Regulatory Commission.The odd 
splash of oil and electricity regulation is enough to keep 
the practice buzzing. Cross-department collaboration 
is common: “We even work with the appellate group,” a 
source revealed. “There are always federal issues to be 

http://chambers-associate.com
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Get Hired
Find out what it takes to get into V&E: head to the 
Bonus Features on the firm’s online profile.

addressed concerning the rates that pipelines and trans-
mission lines can charge.” A collaborative approach was 
popular among interviewees: “We’re in it together. Peo-
ple think this work is niche, but we get to wear lots of dif-
ferent hats.”

“People think this work is niche, but we 
get to wear lots of different hats.”

Regulation isn’t the only energy-powered practice at 
Vinson & Elkins: energy transactions and projects (ETP) 
folks busy themselves with M&A for oil and gas clients, 
joint ventures and project finance. “Our group captures 
a lot of deals that traditional corporate practices don’t,” in-
terviewees clarified. “It’s compelling work: there’s been a 
lot of joint venture work lately, especially in the midstream 
space.” The firm also excels at upstream transactional 
work (exploration to find oil and gas, whereas mid-
stream is processing and transporting it). Houston jun-
iors got to work “very closely” with counterparts in New 
York on financing, DC on renewable energy-related tax 
affairs and even the London office on international pro-
jects.

Energy clients: Blackstone Energy Partners, Oasis Pe-
troleum, AltaGas. Advised oil and gas company RSP Per-
mian in its $9.5 billion sale to Concho Resources, forming 
the largest drilling firm in the Permian Basin.

Some firms separate M&A and capital markets, “but 
at V&E one corporate group covers traditional M&A as 
well as capital markets.” As with most of the firm, the 
department’s “known for anything that’s any way relat-
ed to oil and gas.” Other recent areas of focus include 
green energy and tech, and there are some non-energy 

infrastructure and real estate projects on the go here 
too. New York juniors were likely to see private equity 
– “most, if not all, of that work is in the energy space” – as 
well as shareholder activism for food and beverages or 
pharmaceutical clients. Early days in the group means 
“a lot of running checklists and keeping track of deals, but 
there are definitely options available to rise above your 
skill level,” especially on smaller deals and M&A auc-
tions.

Corporate clients: Morgan Stanley Infrastructure, Di-
rect Energy, ForeFlight. Advised Bank of America Merrill 
Lynch as lead underwriter to Sunnova Energy in its $168 
million IPO.

Pro Bono
V&E encourages all attorneys to do 50 hours of pro 
bono each year. Everybody’s allowed to count unlimited 
pro bono as billable “so it’s clear there’s a commitment to 
making sure people can do it.” Email blasts let the whole 
firm know if someone’s scored a big win, and associates 
agreed “V&E takes pro bono to heart – they cover all the 
expenses that come with representing these clients, not 
to mention the hundreds of hours we could’ve spent doing 
something else.” The firm’s full-time counsel circulates 
pro bono opportunities and “will see if they can jimmy 
up something interesting” if a cause is close to your 
heart. “The level of construction and gentrification in DC 
means a lot of housing matters have come up here,” while 
in Houston “the Rodeo is a massive ordeal, so we help 
them at organization level – it’s fun, easy and right up our 
alley.” New York regularly collaborates with the Bronx 
Defenders nonprofit and “a number of people work on 
name changes for transgender individuals.”

“V&E takes pro bono to heart.”

Pro bono hours
• For all US attorneys: 31,775
• Average per US attorney: 49

Hours & Compensation
Billing target: 2,000 hours

Associates can earn a supplemental bonus for addition-
al hours, which is ultimately determined by the practice 
group leader; interviewees agreed “management tries 
to be transparent” in that sense. With all pro bono in-
cluded as billable, one source declared: “There’s really 
no excuse not to hit the target.” The firm “keeps an eye 
on everyone’s hours and tries to reallocate work if you’re 
way over 2,000. They don’t want people to burn out here.” 
There’s also a general understanding that in the rare in-
stance that work isn’t coming your way, “if you’re slow, 
it’s not your fault. That depends on your group and where 
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Diversity Partners (%) Associates (%)

Women 16.2 41
White 92.1 80
Black/African American 2.1 4
Hispanic/Latin American 3.1 5.3
Asian 0.5 7.3
Mixed/Other 2.2 3.4
LGBT 1.6 4

the market is at.” V&E pays a New York market salary 
in its Texas bases too, an unsurprisingly popular move 
among Houston interviewees: “I get the same pay but 
don’t have to sustain the cost of living in a more expensive 
city.”

“…tries to reallocate work if you’re way 
over 2000.”

Most of the firm’s practice groups run average hours 
of 9am to 7pm; attorneys with children can leave ear-
lier to pick up their kids then log on again from home. 
Tight deadlines can call for late nights, but they’re rare. 
Facetime requirements, on the other hand, varied by 
department: regulatory folks told us they have “really 
high” requirement to be seen, “so who you work with is 
extremely important in terms of what your day-to-day life 
looks like.” Working remotely is “very much accepted” for 
the corporate team, “so on slow days I don’t even need 
to go into the office. It makes my work/life balance much 
easier.” Sources were keen to stress that there are ad-
vantages to being present and accounted for: “There’s a 
lot of circling up in conference rooms, people like to inter-
act here because we’re a sociable firm.”

Culture & Career Development 
Social happenings include monthly firm-sponsored 
events including parties at partners’ houses as well as 
biweekly happy hours. There’s a famous chili cook-off 
in February: “We’re split into teams and go to a partner’s 
house to cook.” Interviewees enjoyed frequent opportu-
nities to get to know their colleagues, remarking that 
“it’s a lot easier to still be at work at 2am if you like the 
people. It’s very hard to stick around here if you’re not a 
nice person.” The firm’s roots in Houston carry across to 
a “typical Southern” feel – what does that mean in prac-
tice? “It’s not like anyone is running around with their hair 
on fire,” and even in New York “people don’t take them-
selves seriously, so there’s a lot of camaraderie between 
partners and associates.” Sources in DC agreed: “We’re 
treated as equals so I’m not afraid to approach senior at-
torneys with a question. We wouldn’t put up with mean 
partners.” Texas traditions also bleed into client events, 

including college sports and even hunting; the firm as-
sured us there are also more family-friendly goings-on.

“It’s not like anyone is running around 
with their hair on fire.”

“I’ve had meaningful relationships with partners from the 
beginning,” sources declared. “My opinion is valued, I’m 
not just a diligence monkey.” Each newbie receives an as-
sociate mentor when they arrive; “the firm tries to pair 
you with someone similar to you – for example, a mentor 
that went to the same law school.” Associates can give 
feedback on their mentors, and can nominate three po-
tential choices. “It can be hard for more senior lawyers to 
invest in juniors because they’re so busy, but I’ve actually 
had great advice and encouragement, so I’ve been very 
fortunate,” a junior told us. Others were less positive: 
“It’s easy to fall through the cracks here given how big 
V&E is. It can be challenging to figure out how I can im-
prove, which is a pet peeve.”

Interviewees also found informal mentors; one asked 
“one of the top partners about the route to partnership. 
People here don’t hate their lives because they’re happy 
to get out of the office and talk.” With large numbers 
of new associates arriving each year and partnership 
classes of eight to 12, “your chances of making it are 
dicey and the numbers game is hard.” Juniors get training 
programs over their first two years – they all head to the 
Houston office each quarter for a series of workshops 
hosted by law school professors – provided confidence 
that “there’s a huge emphasis on keeping people here and 
developing us,” even if partnership is hard to achieve. 
The Women’s Initiative also hosts a semi-regular net-
working event, “inviting in junior female clients to talk 
about how to build a career. It’s really helpful.”

Diversity & Inclusion
V&E’s diversity council “encourages all lawyers to get in-
volved regardless of identity” and supervises a biennial 
firmwide conference involving roundtable discussions 
and panels. “It’s clear V&E have made diversity a priority 
and they’re following through with it,” a source said. “You 
can see a stark difference between the first-year associ-
ate and partnership classes – there’s a lot of ground to cov-
er but I’ve been impressed with their efforts over the past 
few years.” Recent promotions show just how far the dial 
needs to move: only one of eight in the last new partner 
class was female and just a third of the latest counsel 
class were women. There’s been more visible progress 
at entry level, partly thanks to a program through which 
V&E provides summer positions and $10,000 to ten 1L 
students from under-represented groups.
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“I identify as LGBTQ and I feel very 
included and supported.”

Houston sources reckoned it’s harder to boost diver-
sity in Texas “because so many young lawyers want to 
be in NYC, so the talent pool is smaller here.” One jun-
ior weighed in on inclusion: “I identify as LGBTQ and I 
feel very included and supported.” Women’s Initiatives 
(both office-specific and firmwide) run socials to bring 

female attorneys together, albeit with mixed feedback – 
“you help women most through a good work/life balance 
and ability to work remotely, not through groups,” a less 
impressed voice declared. More popular was a recent 
firmwide program on mental health, “presented by a 
partner in Texas who spoke about his own struggles with 
depression, anxiety, and substance abuse. Mental health 
issues stem from the billable hour so it’s a tough topic to 
address, but V&E is making the effort.”
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Head Office: Houston, TX

Number of domestic offices: 7

Number of international offices: 6

Worldwide revenue: 737,248,000

Partners (US): 187

Associates (US): 357

Contacts

Main recruitment contact:

Gretchen Rollins, 

Director of Entry-Level Hiring

Hiring partner: Stephen Gill

Diversity officer: Julie Tran,

Director of Inclusion & Alumni Relations 

Recruitment details

Entry-level associates starting in 2020: 76

Clerking policy: Yes

Summers joining/anticipated 2020: 133

1Ls: 38, 2Ls: 93, SEOs:2

Summers joining/anticipated 2020 split 

by office: Austin: 6; Dallas: 33; 

Houston: 65; New York: 14; 

Richmond: 1; San Francisco: 4; 

Washington: 10

Summer salary 2020:

1Ls: $3,654

2Ls: $3,654

Split summers offered? 10 week 

program, varies by office

Can summers spend time in an overseas 

office? Case by case

Vinson & Elkins LLP
1001 Fannin Street, Suite 2500, Houston, TX 77002-6760

Tel: 713 758 2222   Fax: 713 758 2346 Twitter: @VECareers;
Recruitment website: www.velaw.com/join-us/ @VinsonandElkins; @VEAlums

Instagram: @vecareers

Main areas of work
Antitrust; appellate; banking/finance; capital markets; clean energy/renewables; com-
mercial litigation; condemnation; construction and engineering; employment and labor; 
energy litigation; energy regulatory; energy transactions; environmental and natural re-
sources; executive compensation and benefits; government contracts; government inves-
tigations; intellectual property; international dispute resolution; M&A; media and enter-
tainment; MLPs; private equity; professional liability; project finance; real estate; REITs; 
restructuring and reorganization; securities litigation; tax; technology; telecommunica-
tions; venture capital; white collar crime. 

Firm profile
Vinson & Elkins is a top-tier global law firm committed to delivering excellent insights 
to its sophisticated corporate clients. While the firm has a well-earned reputation as the 
world’s leading energy law firm, V&E handles more than just oil and gas matters. V&E’s 
700+ lawyers across 13 offices excel in a range of industries, including banking and fi-
nance, technology, real estate, telecommunications, chemicals, media, and transportation, 
providing counsel on complex transactions, investments, projects, and disputes world-
wide. V&E launches exceptional careers, hiring the brightest talent from top schools 
across the globe, offering competitive compensation, benefits and development opportu-
nities, and providing a great working environment.

Recruitment
Law Schools attending for OCIs in 2020:
Columbia, Cornell, Duke, Fordham, George Washington, Georgetown, Harvard, LSU, 
NYU, Northwestern, STCL Houston, SMU, Stanford, The University of Texas, Tulane, UC 
Berkeley, UCLA, The University of Chicago, University of Houston, University of Michi-
gan, University of Richmond, UVA, Vanderbilt, Washington University, Washington & 
Lee, William & Mary, Yale.

Recruitment outside OCIs:
V&E participates in job fairs such as: Bay Area Diversity Career Fair, Lavender Law Career 
Fair, Loyola University Patent Law Program, and Sunbelt Minority Recruitment Program. 
V&E accepts write-in applications from 2L students and awards several Diversity 
Fellowships to 1L and 2L law students. V&E also considers 3L applicants and judicial 
clerks for associate positions.

Summer associate profile: 
Vinson & Elkins hires talented and highly motivated law students from top schools who 
are looking for a sophisticated legal practice. V&E seeks candidates who offer diverse 
perspectives, take initiative, are creative, and enjoy working alongside top lawyers in a 
friendly, team-oriented environment.

Summer program components:
V&E offers Summer Associates opportunities to work on high-level projects from a vari-
ety of practice areas of interest and on pro bono matters. Law students experience hands-
on legal training, develop strong mentoring relationships, and gain a real understanding 
of what it is like to practice law at Vinson & Elkins. Additionally, there are plenty of social 
and wellness activities that help students get to know future colleagues in a relaxed atmo-
sphere.
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Waller
Largest US office: Nashville 

US offices:  5

International offices: 0

First-year salary: undisclosed

Billable hours: 1,800 target

Summers 2020: 21

Revenue 2019: undisclosed

Partners made in 2020:  7

Famous for: sitting at the Nashville healthcare 
epicenter; Tennessee heritage

On chambers-associate.com...
• Get hired at Waller

• Becoming a healthcare lawyer

Tennessee’s healthcare heroes could fast-track you to partner level 
with their tip-top training.

A LEADER in Nashville, a leader in Tennessee and a 
leader in healthcare – Waller’s been leading the way 
since 1905. With deep roots in the Volunteer State 
(Nashville, Memphis and Chattanooga), Waller has 
built a healthy presence in Texas (Austin) and Alabama 
(Birmingham). ‘Healthy’ is the key word – much of what 
Waller does comes back to its “strong foot in the health-
care industry,” as exhibited by a nationwide Chambers 
USA ranking plus a top spot in Tennessee. Firmwide 
shared expertise doesn’t mean each office is the same. 
Birmingham and Chattanooga focus on private equity, 
venture capital and hedge funds which help finance 
healthcare; Memphis leans toward life sciences, bio-
technology, medical devices and emerging technolo-
gies which are leading the industry into the future. 

“They’re one of the largest, longest-standing firms based 
in Nashville,” Waller juniors said of their employer. “Al-
though it’s a big firm in terms of the hours and rigorous 
work requirement, there’s a much better work/life balance 
than at other firms of its kind.” Other top Tennessee rank-
ings for Waller cover banking & finance, environment, 
healthcare, IP, litigation, real estate and labor and em-
ployment. 

The Work
Juniors are mostly housed in the firm’s Nashville HQ, 
with a handful based in Austin (the Chattanooga base 
sometimes recruits one or two, but the firm has also 
hired three summers into its Birmingham office for 
2020). Practice group options include health, corporate, 
tax, trial and appellate and real estate. Summer associ-
ates can sample two practice areas and then voice their 
preferences before joining; alongside homegrown tal-
ent, Waller welcomes laterals seeking a “warmer, friend-
lier culture with rigorous and reputable work.” Associates 
of all stripes report their weekly availability on a one-to-
five scale, “and to the extent that they’re overloaded the 
work can be redistributed to others. I’m shocked at how 
well this has proved to work at Waller,” a junior said. Oth-
ers viewed the system as “more of a protection to cover 
you,” favoring direct links to partners who “come back to 
some associates for most of their projects.”

M&A, joint ventures, private equity and securities trans-
actions all fall under the corporate department’s remit. 
“You will definitely touch healthcare on the transactional 
side,” associates noted. “Since starting I’ve only done two 
deals that haven’t involved any healthcare-related aspect 
at all. I’ve personally done 25% venture capital; 10% pub-
lic companies and securities; and the rest private equity 
and M&A.” Private equity is a growing area for Waller, 
partly thanks to recent lateral partner hires. You don’t 
need hospital work experience or indeed any health 
knowledge to get involved, as juniors “pick up a base-
line knowledge of healthcare regulations, which helps us 
conduct transactions more accurately.” Third-years out-
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lined the natural progression of corporate associates: 
“You start off with the junior level due diligence, but by 
now I’ve had opportunities to act in a leading capacity on 
a series of acquisitions and received a slate of transaction 
documents to work on.”

Corporate clients: Acadia Healthcare Company, Gen 
Cap America, HCA. Represented private equity firm River 
VII in the $50 million acquisition of Texas manufacturer 
Presco Polymers. 

“I’ve had opportunities to act in a leading 
capacity on a series of acquisitions.” 

There’s also a dedicated healthcare group, and Waller’s 
home city of Nashville is “the epicenter of all things 
health in the US. A lot of the big movers and shakers in 
the healthcare space are based here and it just so hap-
pens that we provide a central location within the country, 
making it easier for companies from all over to conduct 
business.” Waller chairman Matt Burnstein explains that 
the split between corporate and healthcare groups is 
“a result of the firm’s history and need for deep, indus-
try-leading, and always-current expertise on healthcare 
regulatory matters, not by a lawyer who just dabbles in 
it. Our corporate practice is far from just healthcare. But 
our healthcare clients hire us because we combine top-
notch transactional expertise with market-leading health-
care regulatory expertise. We just don’t think a ‘general-
ist’ approach is the right answer to solving sophisticated 
problems for sophisticated clients where there’s so much 
at stake.” Unlike in the corporate practice, work in the 
healthcare team goes beyond deals (such as real estate 
transactions) to patient privacy regulations, Medicare 
reimbursement issues and anti-kickback and Stark 
compliance. Healthcare associates can build up a more 
broad-brush skill set, including managing the flow of 
diligence on projects. One estimated that they “touch 
ten to 15 matters a day. That could be split into work deal-
ing with hospitals, projects with ambulatory surgery cent-
ers and similar matters with physician groups.”

 Healthcare clients: LifePoint Health, Surgery Partners, 
Mid-Atlantic Dental Partners. Advised HCA Healthcare 
on its $1.5 billion purchase of the six-hospital Mission 
Health system. 

Hours & Compensation
Billable hours: 1,800 target

“Most associates bill between 1,800 and 2,000 hours,” 
the ones we spoke to revealed. “We have access to 
everyone’s hours, including the partners; the firm is very 
transparent like that.” All agreed that the bonus goal 
was “very achievable” and stuck to (by law standards) 
fairly uniform hours, rolling into the office by 9:30am 
and exiting around 6:30pm most days. “Emails tend to 
slow down at a point in the evening and the weekend 
traffic isn’t too heavy but of course there are late nights 
especially when there’s a closing,” a corporate source re-
flected. “In those periods, I’ll get in as early as 7am and be 
leaving as late as 11pm.” Remote working is technically 
on offer, but younger interviewees advised that “it’s bet-
ter to be in the office. It not only helps in your training, but 
partners are able to see you and are perhaps more likely 
to assign you work quicker.” Compensation is that little 
bit sweeter following a $50,000 bump in Nashville “in 
order to be competitive in the market.” Sources in Chat-
tanooga likewise confirmed that money-wise, Waller’s 
at the top tier in Tennessee. 

Culture
That said, “people here treat each other as equals” 
whichever office they’re in or job title they carry. “It’s 
very much a first-name basis firm, none of that ‘Mr. So and 
So’ silliness.” Southern hospitality bleeds into a caring 
environment at Waller, which we heard was especially 
true in the healthcare group: “We rely on each other for 
expertise on particular areas and tend to bounce ideas 
off each other.” Nashville may be the largest office and 
clear heart of the firm, but it’s not an island and juniors 
there “work quite often with Austin and Birmingham, pe-
riodically with Memphis and even with some of our satel-
lite offices.”

“It’s very much a first-name basis firm, 
none of that ‘Mr So and So’ silliness.” 

Over in corporate, associates agreed that “probably 
95% of the people here are both good lawyers and good 
people.” They described the remaining 5% as a “group 
of people with a lot of ego and so not many people like 
working with them,” which sounds unfortunate for the 
poor souls who had to put up with them. Juniors labeled 
Waller “family-oriented” but found occasions to buddy 
up and hang out. “We have wine making classes during 

Rankings in Chambers USA
Banking & Finance

Corporate/M&A

Environment

Food & Beverages

Healthcare

Intellectual Property

Labor & Employment

Litigation

Media & Entertainment

Real Estate

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com


The Inside View: Waller www.chambers-associate.com

720

Diversity Partners (%) Associates (%)

Women 17 40
White 90 85
Black/African American 1 8
Hispanic/Latin American 1 1
Asian 1 4
Mixed/Other 2 2
LGBT 2 2

the summer program, frequent happy hours and there are 
several associates who play on the firm’s softball team.” 
Waller’s annual retreat in Nashville brings associates 
from all over the network together “for a pool party or 
just chilling at someone’s house.” You’ll struggle to find a 
firm retreat more laid-back than that. 

Pro Bono
“You’re left to your own accord” here, with the impetus 
on associates to get engaged if they’d like to. Our inter-
viewees noted that they’re often asked why this is; they 
deduced that it’s “perhaps due to the abundance of paid 
work, the business is our primary focus as opposed to the 
extra commitments that come with pro bono.” That didn’t 
put off juniors from pro bono entirely – several took on 
matters including domestic abuses, family law matters 
and involvement with clinics. “Taking on pro bono is cer-
tainly actively encouraged at Waller, but it would be nice 
to see more of an effort from them,” insiders concluded. 

Pro bono hours
• For all attorneys:  2,976.5
• Average per attorney: 10.4 

Career Development
Seven years and you’re in. That’s the message to Waller 
associates during biannual meetings lead by the firm’s 
chairman: “He basically documents the road to partner-
ship and what it takes to achieve that. It’s pretty much 
just laid out in front of you,” one junior declared. To help 
associates along in a more individualized sense, the 
firm runs two assessment reviews each year to cover 
personal career development. Interviewees praised the 
firm’s partners for their “focus on helping associates to 
start generating their own business. We also host Waller 
alumni events in the healthcare group and that helps us 
foster stronger relationships.”

“Waller celebrates career moves of all 
kinds.”

Training programs aimed at first and second-years were 
super popular: “They cover everything from managing a 
venture capital transaction to reviewing SEC submis-
sions,” a corporate junior said. “A lot of partners are also 
more than willing to get a cup of coffee with you to dis-
cuss matters, they definitely individualize the feedback 
process.” Acknowledging “countless examples of both 
associates and partners who have left to go in-house and 
then later decided to come back,” there was a consensus 
view that “Waller celebrates career moves of all kinds.”

Diversity & Inclusion
“I would say the gender dynamics are quite evenly split 
here,” one junior told us. The healthcare department in 
particular scored rave reviews: “Unfortunately, not eve-
ryone in the South has a good experience. Yet at Waller 
half of the partners in healthcare are women and that’s 
including the heads of groups; it’s nice to see that you as 
a junior can do it, because it’s already been done.” Waller’s 
“well-established” women’s committee recently intro-
duced an initiative to mail new mothers’ milk across the 
country if they need to travel for work. Dairy good news. 

“It’s really been made a very central focus 
of the firm’s agenda this year.” 

Conversations got more heated on the topic of ethnic 
diversity, with some declaring that “the firm needs to 
do a much better job. There are problems with retention 
as well as recruitment, and with making sure everyone 
feels supported.” Diversity committee sources outlined 
new training for attorneys, thought up in recent round-
table discussions. “Speakers come in to address topics 
including implicit bias,” they said. “It’s really been made 
a very central focus of the firm’s agenda this year, to the 
extent where we’ve canceled meetings to attend.” The 
firm’s wellbeing initiatives include an onsite therapist 
who visits once a month; and encouragement of “frank 
and open discussions with HR or whomever else you feel 
comfortable with.”

Strategy & Future
Priorities for the coming decade include expanding di-
versity and inclusion initiatives for both recruitment and 
retention. Waller also has geographical diversity on its 
agenda: “We’ve got a couple of new partners who have 
set up in Richmond, Virginia,” a third-year revealed, “but 
I wouldn’t expect the firm to put bricks and mortar there 
yet.” 
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Head Office: Nashville, TN

Number of domestic offices: 5

Partners (US): 136

Associates (US): 90

Contacts

Main recruitment contacts:

Michelle Parsons 

(michelle.parsons@wallerlaw.com)

Bobby Weiss (raweiss@wallerlaw.com)

Hiring partner: Tera Rica Murdock

Diversity officer: Michelle Parsons

Recruitment details

Entry-level associates starting in 2020: 11

Clerking Policy: One year of credit for 

relevant practice areas (Evaluated on 

case by case basis)

Summers joining/anticipated 2020:

1Ls: 3, 2Ls: 14

Summers joining/anticipated 2020 split 

by office: Austin: 1, Birmingham: 3, 

Nashville: 13

Summer salary 2020:

1Ls: $1,650/week

2Ls: $2,000/week

Split summers offered? Yes

Waller
511 Union Street, Suite 2700, Nashville, TN 37219

Tel: 615 244 6380   Fax: 615 244 6804
Email: michelle.parsons@wallerlaw.com Twitter: @WallerLansden
Recruitment website: www.wallerlaw.com/join-us
Linkedin: waller-lansden-dortch-and-davis

Main areas of work
Waller is a full-service general practice firm advising clients across a spectrum of indus-
tries including healthcare, financial services, retail, hospitality, real estate and beyond. Our 
attorneys thrive in the space where heavily regulated industries are faced with complex 
transactions and bet-the-company matters, counselling clients through these most impor-
tant issues day in and day out. Core practices include M&A and capital markets, tax, litiga-
tion, commercial finance, bankruptcy and restructuring, real estate, intellectual property, 
regulatory compliance and government relations.

Firm profile
A mid-market powerhouse with nationally recognized healthcare and financial services 
industry teams, Waller is a law firm built to help clients weather any storm. Waller attor-
neys maintain a laid-back, family-oriented culture while working hard in a collaborative 
environment. We provide seamless staffing across offices, and clients benefit from our 
deep bench. To accomplish this, Waller has an unrelenting drive to recruit, retain, train, 
and promote the top attorneys in each of our five markets.

Recruitment
Law Schools attending for OCIs in 2020:
Duke University, University of Alabama, Vanderbilt University, Belmont University, Uni-
versity of Texas, University of Tennessee

Recruitment outside OCIs:
We offer resume drops at Howard, Pepperdine, Georgetown, University of North Caro-
lina, University of Florida, Wake Forest, Washington & Lee, University of Virginia, Yale, 
Kentucky and Harvard. We attend the Southeastern Minority Job fair, and we present to 
law schools and participate in panels across the country.

Summer associate profile:
Waller recruits students who are diverse in thought, background and education, especially 
those with strong ties to the five Southeastern cities in which we are located. Individuals 
who have a record of academic excellence and are motivated to learn and be integrated in 
a collegial environment excel at Waller.

Summer program components:
Waller’s Summer Program combines mentoring and learning based core practice proj-
ects with the opportunity to engage in live matters and other assignments with attorneys 
across all practice groups and offices.
Based on completed client matters, the core practice projects offer students first-hand 
experience with actual assignments and client relationships, providing unique insight into 
the students’ future roles at the firm.
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Weil, Gotshal & Manges LLP
Largest US office: New York

US offices: 8

International offices: 7

First-year salary: $190,000

Billable hours: no requirement 

Summers 2020: 151

Revenue 2019:  $1.52 billion (+1.3%)

Partners made in 2020:  11

Famous for: corporate and private equity powerhouse; 
high-profile bankruptcy cases

On chambers-associate.com...
• Get hired at Weil

• Becoming a banking and finance lawyer

On the hunt for an elite private equity practice? Looking for the cream 
of the bankruptcy crop? Better settle in, and read a Weil…

“IF you pick up a Wall Street Journal, the firm is usually 
involved with something on the front page.” We don’t have 
a copy on hand to test this Weil junior’s theory, but the 
New York powerhouse certainly has a habit for hitting 
the headlines. Some of the largest bankruptcies of re-
cent years – Lehman Brothers, General Motors, Sears – 
have poured work into Weil’s restructuring practice. The 
firm has been instrumental for companies during good 
times as well as bad: Facebook’s acquisition of Whats-
App involved Weil attorneys, as did the Dow Chemical 
Company’s eye watering $130 billion all-stock merger 
of equals with DuPont (Weil would advise again when 
DowDuPont separated 18 months later).

Chambers USAagrees with the juniors who told us that 
Weil is “an elite firm doing elite work,” awarding the 
$1.52 billion outfit with a nationwide top ranking for 
bankruptcy and further plaudits in antitrust, M&A, tax, 
banking and more. The firm fares similarly well for New 
York-centric rankings; NYC remains its hub and larg-
est office, but junior associates also ply their trade in 
Boston, Dallas, DC, Houston and Silicon Valley. You can 
find a list of Weil’s seven overseas offices online. 

The Work
Juniors split between four main departments: litigation, 
corporate, tax, and business finance/restructuring. The 
corporate group swallows up most new juniors, spitting 
them out into sub-departments including private equity, 
M&A and finance. Litigators siphon off into securities, 
antitrust, employment and regulatory teams, though 
commercial litigation is the most common destination. 
The other two main departments are less siloed. Work 
assignment at Weil starts with juniors receiving tasks 
from coordinators; after establishing working relation-
ships, they can rely on partners dishing out work direct-
ly. “They know we’re all adults, so you have autonomy to 
ask for work on matters you’re interested in,” interview-
ees said. 

“…dynamic and varied exposure with 
assignments.”

Weil’s corporate department is considered part of ‘The 
Elite’ by our friends at Chambers USA, and in 2019 the 
firm advised on 80 transactions valued higher than $1 
billion. Private equity takes the most junior associates – 
those we spoke to worked for “large funds working to flip 
companies like a person would houses,” including “some 
of the major heavy hitters in private equity.” Deal values 
range from the mid-market to billion-dollar gamechang-
ers in industries like technology, entertainment, “good 
old boy oil and gas” and more. Tasks for juniors vary 
by seniority and deal size – mega money matters come 
with “less glamorous”work like due diligence, review-
ing formation documents and running checklists. After 
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a couple of years in the trenches, responsibility begins 
to build: “I’m now drafting actual documents,”a third-year 
confirmed. “Rather than consents and disclosure sched-
ules, I’m now reviewing diligence memos and marking up 
escrow and purchase agreements.”

“We have such an array of clients in different industries, 
you never see the same deal twice,” a source in M&A 
suggested. Seeing deals from both buy and sell-side, 
juniors appreciated that “you can communicate your 
desire to get the balance of both that you want, and as 
much responsibility as you can chew.” One clarified: 
“Tasks aren’t necessarily handed out based on class year. 
It’s about demonstrating ability.” Corporate capital New 
York isn’t the be-all and end-all here; in Dallas, for ex-
ample, sources confirmed “work does come through this 
office.” Avoiding being “buried under” the inevitable due 
diligence, Weil sources also drafted ancillary support 
agreements and resolutions while communicating with 
clients. “A substantial amount of our M&A links to the 
bankruptcy team, so we assist them regularly,” one told 
us. 

Corporate clients: Campbell’s Soup, The Kroger Compa-
ny, SoftBank. Advised science solutions provider Dow on 
its $40 billion spinoff as part of the separation of DowDu-
Pont into three independent companies. 

Every crown has a jewel and Weil’s is bankruptcy – the 
firm’s served as chief debtors’ counsel in six of the sev-
en largest bankruptcy filings in American history. In the 
business finance and restructuring group, associates 
primarily worked on Chapter 11 cases from the debtor 
side, though Weil is “building up its creditor side practice 
and working for large secured creditors.” The enormity 
of these proceedings means “you’re not arguing the mo-
tions or going to court and asking for a billion dollars,” 
though juniors reported “lots of exposure to substantive 
work.” Experiences of note included early communica-
tion with clients and opposing counsel; helping to draft 

substantive motions; and in one case “speaking in court 
at three different hearings.” The overwhelming picture 
was very positive: “You’re involved with strategy early 
on: working out the path forwards, negotiating with lend-
ers, putting together transactions and getting equity built 
from lenders. The balance of work is interesting and en-
gaging; that motivates you to keep going.”

Restructuring clients: EP Energy, PG&E, Insys Thera-
peutics. Acted for cloud solutions firm Fusion in its Chap-
ter 11 proceedings, aiming to extinguish $411 million in 
funded debt. 

“Special requests tend to be our bread 
and butter.” 

Most Weil litigators find their way into the complex 
commercial subgroup. Considered the broadest area 
of litigation, CCL works for a range of clients including 
insurers, media companies and financial institutions. 
Securities litigation “tends to be class actions brought 
against publicly traded companies” in big pharma, real 
estate and investment trusts; antitrust in New York and 
DC offers the double appeal of litigious and transac-
tional flavors, acting as “a one-stop shop for anything 
antitrust. Special requests tend to be our bread and but-
ter.” Across the board, tasks start slowly with document 
review and research. Juniors here too saw progress to 
higher-level responsibilities, whether that was making a 
presentation for the FTC; preparing advocacy letters; or 
reviewing privilege and writing substantial documents. 
“Some partners give junior associates autonomy on dis-
crete matters,” a source said. “Although things can be 
more menial on big cases with large teams, it gets noticed 
if you show dedication to the grunt work.”

Litigation clients: CBS, Panasonic, Farmers Insurance. 
Won an appellate victory for AIG in a claim alleging the 
insurance giant had defrauded the government by fail-
ing to disclose ties to Mafia-controlled businesses. 

Hours & Compensation
Billable hours: no requirement 

“If we did have a target, nobody would have trouble reach-
ing it,” associates wryly noted. They were well acquaint-
ed with the demands that come with elite legal practice 
and couldn’t decide if having a billing target would be 
a good idea: “It’s great not having a target if the group 
is slow, but it means there’s nothing to aim for. It’s a race 
without a finish line.” Deal closings and trials can call 
for “all-consuming” 100-hour weeks and juniors were 
keen to stress the importance of balance. “I push really 
hard one month but in the next, I can resume my life,” one 
said. “It’s not a constant onslaught.”Brave souls looked 

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Employee Benefits &
 Executive Compensation

Environment

Intellectual Property

Investment Funds

IT & Outsourcing

Labor & Employment

Litigation

Media & Entertainment

Private Equity

Products Liability

Real Estate

Securities

Tax

Technology

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com


The Inside View: Weil, Gotshal & Manges LLP www.chambers-associate.com

724

Diversity Partners (%) Associates (%)

Women 27 47
White 85 75
Black/African American 4 4
Hispanic/Latin American 4 4
Asian 6 13
Mixed/Other 0 2
LGBT 1 2

forward to the hectic periods, when there’s a “bizarre 
focused buzz. People just rise to the challenge.”When we 
asked interviewees to nail down an average day, they 
settled on 9am to 7pm, but evening and weekend work 
is common. With flexible working on the rise, juniors 
subscribed to a reassuring credo: “When you have some 
downtime, take that downtime.”

“The pay can feel like more than I’m 
worth; then some days there’s not enough 
money in the world.”
No billing target means lockstep compensation, a popu-
lar approach among juniors. “Weil succeeds as a whole 
and is rewarded as a whole,”they declared. A Dallasin-
sider reasoned that “sharing the pie is so much healthier 
for morale.”One was more candid about their compen-
sation: “The pay can feel like more than I’m worth; then 
some days there’s not enough money in the world.”

Career Development
Sticking around in the early going, associates are most 
likely to say fare-Weil at mid-level. A source felt that a 
reason for attrition was “because the workload is con-
stant here, we’re very busy.”  Historically, this may ring 
true, but others saw attitudes moving in the right direc-
tion: “My stress didn’t go unnoticed from partners, they 
weren’t apathetic and we’ve made adjustments where 
possible.” Bringing in additional staff; a renewed em-
phasis on taking vacation; and improved flexible work-
ing policies have all helped rebalance the equation. A 
newly shortened partnership track – the average nine 
and a half years reduced to seven and a half – has also 
slowed departures. “The move was widely considered to 
be a positive,”  we heard, “though it’s probably too early to 
tell” its full implications. “People now have to make their 
minds up faster about whether to aim for partnership or 
not, and it shortens the amount of time you have to prove 
yourself.”

“My stress didn’t go unnoticed by 
partners, they weren’t apathetic and 
we’ve made adjustments where possible.”

Beyond firmwide initial onboarding sessions, juniors 
commended the group-specific training on offer. In 
bankruptcy, there’s a tailored “bootcamp crash course 
of the industry.” A private equity institute was recently 
rolled out, as was the firm’s new partnership with Co-
lumbia Business School; a program is now in place for 
first and third-years, teaching new business and finan-
cial literacy skills. “It’s an environment I can grow in,” one 
junior said of the firm. “You get the level of prestige that 
comes with a firm like this while also being able to be 
in charge of your career.” As well as the opportunity to 
drive their own practice, juniors also commended Weil’s 
strong mentorship and support network. “The pastoral 
elements of working at a law firm are taken very serious-
ly,” they confirmed. 

Culture
Though happy to use descriptive clichés like “collegial,” 
Weil juniors were otherwise keen to debunk stereo-
types. “This isn’t the classic white shoe New York, suit 
every day, no eye contact in the hallways kind of place.” 
That means collaboration in place of competition: “The 
quickest way not to do well at Weil is being competitive 
with your colleagues.” Things are more chill away from 
the HQ; sources told us “DC is more casual and part-
ners here dress in jeans.”  As for senior attorneys get-
ting worked up, we heard the opposite. “They’re willing 
to help and teach you. It’s really nice to be welcomed with 
open arms.”

“The quickest way not to do well at Weil is 
being competitive with your colleagues.”

“There’s a lot of socializing” in New York, “and it’s not just 
firm-sanctioned events.” Juniors regaled us with tales 
of group lunches, birthday cupcakes, pizza and beer 
Fridays and simply “hanging out at local bars.” There 
are also practice group-specific events like weekly 
Wednesday dinners in the restructuring group. Smaller 
offices run their own (slightly less packed) social cal-
endars. 

Pro Bono, Diversity & Inclusion
Associates are expected to do 50 hours of pro bono a 
year, but we heard “there’s never any pushback if you 
do more. It’s very important to Weil.” Litigious options in-
clude asylum and immigration cases, Innocence Project 
collaborations and a coordinated effort with Skadden 
in New York to run a pro bono clinic. “The firm has re-
cently found more opportunities for us in corporate,”an 
insider there told us. They gave the examples of “a mom 
and pop needing LLC certification for their business, or 
a musician needing support in selling the rights to their 
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songs.” Weil also does pro bono work in its trademark 
bankruptcy practice. 

Pro bono hours
• For all US attorneys: 51,109
• Average per US attorney: 65.8

As with pro bono, associates felt “there’s a genuine ef-
fort” to improve diversity at Weil, “which isn’t fake or 
phony. They put an emphasis on it.” Firmwide affinity 
groups include WeilPride, Woman@Weil, AsianAttor-
neys@Weil and the Black Attorney Affinity Group. A 
cautious junior pointed out that “associate levels are di-
verse but senior associates and partnership ranks aren’t, 
the numbers don’t lie. The firm takes diversity seriously 
and runs training but it’s an issue across the industry.” 
Things are moving in the right direction: in the latest 
round of partnership promotions, 11 out of 16 new ap-
pointments were classed as diverse individuals.

Strategy & Future
Looking forward, Weil’s managing partner, Barry Wolf, 
predicts a steady ship: “We’ll continue to build on the 
strength of the firm, which ultimately is its balance. We’re 
not looking to go into different practices or geographic 
regions. But instead, we’ll look to strengthen the prac-
tices core to the firm.”  Wolf also notes that key to any 
firm’s success going forward will be how difference is 
approached: “It’s a people business and because genera-
tions are changing, firms will have to focus on the new as-
sociates coming up […] Firms adapting to those changes 
quickly will win the war for talent.” 

“Firms adapting to those changes quickly 
will win the war for talent.”
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Head Office: New York, NY

Number of domestic offices: 8

Number of international offices: 7

Worldwide revenue: $1.52 billion

Partners (US): 194

Counsel (US): 94

Associates (US): 513

Contacts

Main recruitment contact:

Wesley Powell (wesley.powell@weil.com)

Hiring partners: Joshua Amsel, 

Jackie Cohen

Recruitment website: careers.weil.com

Diversity officer: Meredith Moore

Recruitment details

Entry-level associates starting in 2020: 

125

Clerking policy: Yes

Summers joining/anticipated 2020: 147 

1Ls 11, 2Ls 136

Summers joining/anticipated 2020 split 

by office: Boston 5, Dallas 11, 

Miami 2, New York 112*, 

Silicon Valley 12*, Washington, DC 6 

(* includes candidates splitting offices)

Summer salary 2020:

1Ls: $3,654

2Ls: $3,654

Split summers offered? Case by case

Can summers spend time in an overseas 

office? Case by case

Weil, Gotshal & Manges LLP
767 Fifth Avenue, New York, NY 10153

Tel: 212 310 8000   Twitter: @WeilGotshal
Email: recruit@weil.com Facebook: WeilGotshal
Website: www.weil.com Instagram: @weilgotshal
Linkedin: www.linkedin.com/company/166907/

Main areas of work
The firm offers legal counsel in more than two dozen practices areas categorized by the 
following groups: business finance and restructuring, corporate, litigation and tax.

Firm profile
Founded in 1931, Weil, Gotshal & Manges LLP has been a preeminent provider of legal services 
for more than 80 years. With approximately 1,100 lawyers in offices on three continents, Weil 
has been a pioneer in establishing a geographic footprint that has allowed the firm to partner 
with clients wherever they do business. The firm’s four departments, corporate, litigation, 
business finance and restructuring, and tax, executive compensation and benefits, and more 
than two dozen practice groups are consistently recognized as leaders in their respective fields. 
Weil has become a highly visible leader among major law firms for its innovative diversity and 
pro bono initiatives, the product of a comprehensive and long-term commitment which has 
ingrained these values into our culture. Our proven, demonstrated experience allows the firm 
to provide clients with unmatched legal services. 
Please see www.weil.com for more information, including awards and rankings.

Recruitment
Law Schools attended for OCIs in 2019:
Benjamin N. Cardozo, Boston College, Boston University, Brooklyn, Chicago, Columbia, 
Cornell, Duke, Emory, Fordham, George Mason, Georgetown, Harvard, Howard, Lavender 
Law Job Fair, NEBALSA Job Fair, New York University, Northwestern, Notre Dame, New York 
Law School, Northeast Interview Program (Washington and Lee /William & Mary Law Job 
Fair), On Tour Regional Program, Santa Clara, SMU, Stanford, St. John’s, Suffolk, Sunbelt Job 
Fair, Tulane /University of Washington New York Interview Program, UCLA, University of 
Pennsylvania, UC Berkeley, University of Miami, University of Michigan, University of San 
Francisco, University of Texas, University of Virginia, Vanderbilt, Yale.

Recruitment outside OCIs: 
Weil has a diversified approach to its recruiting process. Firm-wide, Weil interviews at 40 
law schools and job fairs and participates in resume collection programs at over 10 other law 
schools. For a complete list, please visit careers.weil.com.

Summer associate profile: 
Weil’s summer associate program provides an exceptional opportunity for outstanding law 
students from across the nation to explore a career in the practice of law. Weil seeks candidates 
with exceptional credentials, both in terms of qualifications and character.

Summer program components:
Summer associates may work in a total of one to three departments of their choice. They are 
assigned to active transactional and litigation matters and attend client meetings, negotiations, 
depositions and court hearings. This enables them to gain a much clearer idea of their choice of 
future practice area and obtain a realistic view of what it is like to practice law at the firm. Weil 
organizes special seminars during the summer to discuss particular fields of specialization 
and topics of interest to law students and to provide training in such areas as negotiation, 
litigation and writing skills. The firm assigns both associate and partner mentors whose role is 
to guide the summer associate throughout his or her summer experience, both personally and 
professionally. Feedback is a critical element of the summer experience. Assigning attorneys 
regularly evaluate the summer associate’s performance and written product, in much the 
same way that a senior attorney reviews a junior attorney’s work. The summer associate’s 
performance is formally evaluated twice during the summer.

Org ID: 3667 3 Out Authorised by: ......................................................................   Date: ............................
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469

17
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179
Lawyers per state

White & Case LLP
Largest US office: New York

US offices: 9 (including Tampa Global Operations 
Center)

International offices: 35

First-year salary: $190,000

Billable hours: 2,000 target

Summers 2020: 93

Revenue 2019: $2.19 billion (+6.6%)

Partners made in 2020: 18 

Famous for: international titan; projects, arbitration 
and antitrust

On chambers-associate.com...
• Get hired at White & Case

• The future of the law: White & Case on artificial 

intelligence

• Technology transactions: the expert view from 

White & Case

Building its profile and revenue year-on-year, this firm is a (White &) 
Case study in international success.

IN 2015 the finest minds at White & Case laid out a five-
year 2020 plan with growth very much on the agenda. 
As we near the end of the plan’s time frame, all signs 
point to a big success – global revenue has grown from 
$1.5 billion in 2015 to $2.19 billion in 2019 and the firm 
has promoted more partners globally year-on-year, 
peaking at 45 in 2020. We keep saying ‘global’ because 
the W&C story is as international as they come; its cli-
ent list includes planet-dominating businesses like BNP 
Paribas and Goldman Sachs as well as countries includ-
ing the Republic of Sudan and Russian Federation. “It 
has prestige everywhere you go,” one junior said of their 
firm. “I’d struggle to find someone who hasn’t heard of us.”

“It has prestige everywhere you go. I’d 
struggle to find someone who hasn’t 
heard of us.” 
Chambers USA puts White & Case top nationwide for 
projects, international arbitration and antitrust; the Mi-
ami office picks up a top regional banking ranking and 
the firm also shines in New York, DC and California. 
“White & Case is a big firm with a global reach, but US-

wise we’re nowhere near the top yet so the firm is smartly 
emphasizing domestic growth” according to insiders. 
That strategy’s lead to recent office openings in Chica-
go and Houston. On the global stage, White & Case has 
a lot in common with the UK’s elite magic circle. 

Strategy & Future
The firm’s already getting a bit big for its cowboy boots 
in Texas and there are plans afoot to “expand pretty sig-
nificantly by moving to a new office space” in Houston 
“with a lot of room for growth.” W&C is also growing out 
its older offices including the New York HQ: “The firm 
is actively working on building a stronger presence, fo-
cusing and solidifying corporate practices.” Sources as-
sured us that domestic growth won’t lead to associates 
getting fewer cross-border work opportunities, “it won’t 
come at the expense of our international practice.”

The Work
“Each office does seem to have a specialization,” whether 
that’s a natural focus in New York on corporate-based 
practices or the powerful real estate offering in Chi-
cago. Team Houston “focuses on both the disputes and 
transactional side of oil and gas matters,” while Miami is 
the firm’s link to Latin American project finance work. 
Despite these distinctions, “the firm does a great job of 
making the connections between locations seamless. Eve-
rywhere feels like a W&C office.” Even looking overseas, 
associates told us: “It feels like we all work in the same 
place.”

http://chambers-associate.com
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“The firm does a great job of making 
the connections between locations 
seamless.” 

The New York HQ takes the bulk of W&C’s many juniors. 
DC is the most popular alternative; the rest generally 
head to Miami, Los Angeles or Silicon Valley. In the 
larger offices, associates start as generalists in either 
the transactional or litigation pool (they can normally 
pick which, aside from in litigation-driven DC) and can 
source work from any of the subgroups within. In the 
smaller bases, allocation tends to be more practice 
area-specific. Litigators specialize their trade after two 
years; for corporate associates it’s normally just one. 
Some considered the pool system “super helpful as 
you can get work from any group” and keep your options 
open, but at the time of our calls there was some criti-
cism surrounding the fairness of assignment. “Some of 
the groups follow the rules and systems,” a source said, 
“while others function informally, and tasks aren’t spread 
equally. I’d appreciate a more structured way of getting 
assignments.” There were also worries that “some people 
get roped into things and can get stuck” in one practice, 
and rookies from across the pools reckoned that pro-
actively forging relationships was essential to get what 
you want. However, the firm has recently hired two new 
work allocation managers in order to streamline this 
process and address these concerns.

Litigation juniors can sample international arbitration, 
white-collar work, antitrust, private client and gen-
eral commercial litigation. “There’s a hierarchy on big 
rolling cases,” so “isolated research assignments” and 
document review are common junior tasks; it’s on the 
more leanly staffed smaller disputes that newbies can 
really cut their teeth. Our sources got to prepare oral 
arguments for hearings; develop outlines for opening 
and closing arguments; second-chair depositions; and 
write motions and sections of briefs. One gave us an 
individual highlight: “I helped prep one of our partners 
to be a fact witness in a trial. It was intense, but a fun 

and dynamic experience – I felt like a real lawyer.” Thanks 
to W&C’s global reach, many highlighted the fact that 
their actions “will have worldwide consequences – that 
really fuels you because what you do goes beyond the cli-
ent, into the history books.” Working with colleagues in 
international offices is common: we heard of collabora-
tions with Jordan and London. The antitrust sub-team 
is probably the best bet for globetrotting in your junior 
years: “I know a lot of juniors in my group who do a three 
to five-month stint in the Brussels office.”

Litigation clients: Kingdom of Saudi Arabia, Deutsche 
Bank, Pfizer. Acted for the Russian Federation during 
recovery claims of more than $50 billion brought by ex-
shareholders of bankrupted oil giant Yukos. 

“It was intense, but a fun and dynamic 
experience – I felt like a real lawyer.” 

Corporate subdivides into four main groups: banking 
and finance, M&A, capital markets and EIPAF (energy, 
infrastructure, projects and asset finance). Sources ap-
preciated starting in the pool: “It’s beneficial for seeing 
the big picture and the full scope of what corporate work 
actually is.” Where you are will (to some extent) shape 
what you do: Houston, for example, works primarily in 
the oil & gas industry, focusing on private equity and 
M&A. “The energy industry is a whole different beast 
down there,” one junior joked. W&C’s nationwide M&A 
practice welcomes “a whole spectrum of work, ranging 
from mega deals to smaller mid-market ones. Project 
finance and development projects like petrochemical 
facilities might have an M&A element so we’re roped in 
for those too.” Responsibilities correlate with senior-
ity, but juniors got chances to shine. “The first time I 
drafted a shareholder’s agreement with only a timesheet 
and a precedent document was terrifying,” one recount-
ed. “That level of autonomy really elevated my sense of 
self.” Other junior tasks include marking up purchasing 
agreements and drafting due diligence reports. 

Corporate/M&A clients: Saudi Aramco, Sempra Energy, 
SodaStream. Represented Sony in its $3.5 billion acqui-
sition to gain a majority stake in music publisher EMI. 

For associates who ended up in banking, exposure was 
readily available, “from drafting letters of commitment 
and sitting through negotiations of those to sitting on the 
banking side of a sale. You’re able to see a lot of different 
aspects.” That said, the size of a deal determines your 
role: “Sometimes I’m just working on comments we’ve re-
ceived and inputting changes to a document. Other times 
there’s lots of contact with clients and counsel on the oth-
er side.” The firm works for both borrowers and lenders 
and there’s occasional crossover with litigation. 

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Energy & Natural 
Resources

Environment

International Arbitration

International Trade

Litigation

Private Equity

Projects

Real Estate

Tax

Technology

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 23.4 50.5
White 73.3 56.3
Black/African American 1.5 5.2
Hispanic/Latin American 5.9 11.7
Asian 10.3 16.6
Mixed/Other 3.3 6.0
LGBT 1.8 5.7

Banking and finance clients: Credit Suisse, UBS, Mac-
quarie Capital. Represented Morgan Stanley in the re-
pricing of $1.1 billion of loans to supply chain provider 
Savage. 

Career Development 
“Training is most definitely not lacking” and interviewees 
were united in praise of the firm’s mentorship oppor-
tunities and ‘milestone’ sessions – incremental training 
which targets skills specific to each class year. Practice 
groups also run their own sessions: a banking junior 
highlighted an eight-week program focusing on specif-
ic issues like sponsored designated bids for acquisition 
financing. Beyond formalized programs, support tends 
to be partner and group-specific: “The firm encourages 
and facilitates formal mentorship, but informal sessions 
are super helpful.” Insiders agreed that “if you reach out 
to someone more senior and express how you’re feeling, 
they work really quickly to address concerns.” The takea-
way? Establishing informal communication channels 
with senior colleagues will help you “to not get lost in 
the shuffle.”

“They encourage and facilitate formal 
mentorship, but informal sessions are 
super helpful.” 

Diversity & Inclusion 
Recent promotion rounds have been impressively di-
verse: nine of 16 new US partners in 2019 were wom-
en, one was LGBTQ and four were from BAME back-
grounds. Sources highlighted that there’s “still work to 
be done at the partnership level.” They commended the 
firm’s readiness for the “easy fixes” of inclusion, like 
fewer alcohol-focused social events and including pro-
nouns in email signatures. Some in the smaller offices 
felt that more support could be given to attorneys who 
are leading the charge. “It would be great if the conver-
sations went further beyond the diverse people who are 
advocating the causes,” one source in such an office not-
ed. Most agreed that W&C’s “efforts seem genuine and 
it does a good job for a law firm. It doesn’t have that old-
fashioned patriarchal or hierarchal feel.” The best results 

have come in cosmopolitan New York: “When you walk 
down the corridor you hear so many languages!”

“It would be great if the conversations 
went further beyond the diverse people 
who are advocating the causes.” 

Culture
Associates were speaking the same language when de-
scribing the firm’s friendly feel. “I was surprised by how 
nice everyone is,” one revealed. “People are down to earth 
and laidback but striving for perfection.” Scoring way 
above average for nearly every criterion in our annual 
associate satisfaction survey, White & Case has struck 
on a modern, pragmatic approach to culture. “I’ve never 
experienced that stuffy old-school vibe, nor felt stifled or 
nervous to say something,” a source said. “Sometimes I 
waste so much time chatting with friends in their offices.” 
Glass door offices in New York help attorneys there 
know who’s free for as much small talk as BigLaw al-
lows for. DC has “a rep for being more buttoned-up be-
cause the clients are more formal there,” while smaller 
offices come with “more family feeling because you rec-
ognize everyone.”

“I’ve never experienced that stuffy old-
school vibe, nor felt stifled or nervous to 
say something.” 
Given it takes on more than 100 juniors each year, we 
wondered if they ever feel swamped by the firm’s 
size? “There are so many different groups that you find 
your people and don’t feel lost,” one reassured us. Oth-
ers confirmed that while there is a one-W&C feel, the 
size of practice groups means that each has its own 
quirks. They also organize their own social calendars 
to sit alongside “a good number of office-wide events,” 
though there’s “never pressure to socialize outside of 
work hours.”

Pro Bono, Hours & Compensation
Billable hours: 2,000 target

White & Case takes “high-profile pro bono cases with big 
teams. We don’t take it less seriously than a billing client.” 
The firm encourages each attorney to do a minimum 20 
hours a year – though many exceed that – and those we 
spoke to enjoyed seeing “global statistics showing which 
office has the highest numbers of hours each year.” Indi-
vidual pro bono stars get a star-shaped sticker for their 
door once they reach 20 hours. Some of the big stories 
recently have included litigation on behalf of children 
in Flint, Michigan during the contaminated water crisis; 
fighting for citizens in Ferguson wrongly imprisoned 
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for failing to pay fines; or projects in coordination with 
nonprofit group Her Justice in New York. “This kind of 
work is part of the prestige of the firm and we apply all our 
resources to it,” a junior beamed.Unsurprisingly there’s 
also international pro bono on offer, which recently in-
cluded working with the IMF and the UN to return art 
stolen by the Nazis. Who needs Indiana Jones? 

Pro bono hours 
• For all US attorneys: 85,500 
• Average per US attorney: 97

”The tone is ‘I hate to impose on your 
weekend, but do you have a chance to 
look at this?’” 

There’s no billing target for first-year associates; from 
year two onwards the firm mandates 2,000 hours, 200 
of which can be pro bono, training or help with recruit-
ment. Second and third-years we spoke to felt that left 
time for the rest of their lives: “it’s still BigLaw but man-
ageable and consistent and it’s rare to find someone who 
hasn’t taken a real vacation.” On an average day, juniors 
arrive in the office at 9:30am and head home around 
7pm. Busy periods can require extreme hours peaking 
at 3 or 4am finishes, most commonly in New York. Few 
complained about the hectic schedules: “When we’re 
all in it together on a crazy project, adrenalin’s running 
and there’s a wartime spirit.” Even weekend work wasn’t 
enough to faze sources as “the tone taken is ‘I hate to 
impose on your weekend, but do you have a chance to 
look at this?’” These extra impositions are less common 
in smaller offices like Miami.
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Head office: New York, NY

Number of domestic offices: 8

Number of international offices: 36

Worldwide revenue: $2.185 billion

Partners (US): 222

Associates (US): 658 (including counsel)

Contacts

Main recruitment contact: Antonia Choi

Hiring partner: Brenda Dieck

Diversity officer: Maja Hazell

Recruitment details

Entry-level associates starting in 2020:  

104

Clerking policy: Yes

Summers joining/anticipated 2020:

1Ls - 14; 2Ls - 80; SEOs - 5

Summers joining/anticipated 2020 split 

by office: BOS - 3, CHI - 7, HOU - 8,

LA - 6, MI - 7, NY - 47, SV - 4, DC - 12

(includes 1Ls; not SEOs or touchbacks)

Summer salary 2020:

1Ls: $ 3,700/week

2Ls: $ 3,700/week

Split summers offered? Case-by-case

Can summers spend time in an overseas 

office? Yes

White & Case LLP
1221 Avenue of the Americas, New York, NY 10020

Tel: 212 819 8200 Twitter: WhiteCase
Email: recruit@whitecase.com Facebook: whitecase
Recruitment website: www.inside.whitecase.com YouTube: @whitecaseglobal
Linkedin: white-&-case Instagram: @whitecase

Main areas of work
Antitrust, asset finance, banking, capital markets, commercial litigation, financial restruc-
turing and insolvency, intellectual property, international arbitration, mergers and acqui-
sitions, private equity, pro bono, project finance, technology transactions, tax, trade and 
white collar.

Firm profile
We are a truly global firm, with an unrivaled network of 44 offices in 30 countries. It’s 
the reason many of our global clients choose to work with us, and why they trust us with 
their most challenging cross-border matters. From day one, our lawyers work on cutting 
edge and complex multi jurisdictional projects, experiencing the operational realities of 
cross-border law. We will help you become a great lawyer, with training and mentoring 
programs to support you at every stage of your career. We are proud of our achievements 
- revenue of more than $2.18 billion and top ranked for diversity and pro bono programs - 
but we will not rest on our laurels. Our ambitious growth strategy continues to strengthen 
our position as a top-of-mind firm for global clients - and an employer of choice for top 
talent.

Recruitment
Law Schools attending for upcoming OCIs:
American, Bay Area Diversity Job Fair, Berkeley, Boston College, Chicago, Columbia, 
Cornell, Duke, Florida, Fordham, Georgetown, Harvard, Houston, Howard, Irvine, 
Loyola, Loyola Patent Job Fair, McGill, Miami, Michigan, Mid-Atlantic BLSA, Northeast 
BLSA, Northwestern, Notre Dame, NYU, Penn, Pepperdine, San Francisco IP Job Fair, 
Stanford, Texas, Toronto, Tulane, UCLA, USC, Virginia.

Recruitment outside OCIs: 
Boston University, Brooklyn, Emory, Hastings, Hofstra, NYLS, Oklahoma, Rutgers, Santa 
Clara, St. John’s, SMU, Suffolk, Tennessee, Wash University.

Summer associate profile: 
We look for highly motivated individuals with excellent academic credentials, significant 
personal achievements and a strong commitment to the practice of law in a global and 
diverse environment. A successful candidate will be able to demonstrate evidence of our 
core competencies which include excellent judgment, client readiness, drive, initiative 
and an entrepreneurial mindset. We are looking for those with the ability to work 
collaboratively in high pace, high stakes situations.

Summer program components:
We pride ourselves on giving summer associates real work for real clients with real 
deadlines. We include a full curriculum of training programs in addition to hands-on 
training working side-by-side with our lawyers. Our assignment coordinators ensure 
that each summer associate is exposed to a variety of work, including pro bono matters. 
Mentors are assigned to provide guidance. One of the highlights is the US Summer 
Associate Conference in New York, which provides an opportunity for our summer 
associates across the US to network with their peers and learn more about the firm, our 
people and our culture. At the end of the program, our summer associates will have a 
thorough understanding of what it is like to be an associate at White & Case.

Org ID: 3672 6 Out Authorised by: ......................................................................   Date: ............................
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Wiley Rein LLP
Largest US office: Washington, DC 

US offices:  1

International offices: 0 

First-year salary: $190,000

Billable hours: 1,950 target 

Summers 2020: 13

Revenue 2019: Undisclosed 

Partners made in 2020: 6

Famous for: Washington know-how; government 
expertise 

On chambers-associate.com...
• Get hired at Wiley

• Interview with managing partner Peter Shields

• More on working hours, pro bono and career 

development 

The end of a Rein: this DC hotshot’s recent rebrand overhauled its 
image and presented a brighter, bolder future. 

IN a Wiley move at New Year 2020, this resolutely DC-
based firm ditched the ‘Rein’ from its name and remar-
keted itself as just ‘Wiley.’ Alongside the name change 
came a whole new image: it was au revoir to the re-
strained green and white color scheme of yesteryear’s 
branding and a very big, bold HELLO to a zingy red and 
purple palette. It was about time for an image overhaul: 
Wiley has long been associated with conservatism and 
its historical ties to Republican administrations. Yet 
associates year-on-year tell us that the experience of 
working at Wiley is very different to its legacy image: 
this year in particular, associates stressed that it’s po-
litically inclusive, welcoming and modern. 

“They seemed like real humans!” 

This year was no exception. “Some firms seemed stiff 
and insincere, but everyone was friendly and personable 
here – they seemed like real humans! The reality has since 
lived up to those initial impressions,” reported one junior. 
Interviewees were also keen to point out how a positive 
stance on diversity is filtered down from the top: “Our 
managing partner, Peter Shields, is a gay man and has 
done a lot to help us work on diversity.” While Wiley has 

evolved over the years, some things don’t change, and 
this firm’s continuity with the past comes in the form of 
its practice area strengths: Wiley is still a force to be 
reckoned with when it comes to government contracts 
work and political law (Wiley picks up top nationwide 
Chambers USA rankings in these areas). It also comes 
out on top for its insurance and media & entertainment 
expertise in the capital, while its international trade and 
telecom, broadcast & satellite work is also rated very 
highly.   

Strategy & Future 
Sources flagged Wiley’s insurance group as a recent 
growth area: “That group is incredibly busy and took al-
most half of the incoming summer class – it’s also been 
more open to laterals of late.” On a broader scale, “the 
outlook is DC-based,” an interviewee asserted, but while 
the physical location will remain specific, the work itself 
will certainly transcend the capital’s borders: “Our client 
pool is global.” 

Managing partner Peter Shields highlights an uptick 
in work related to autonomous vehicles, drones, cy-
bersecurity, privacy, national security, and the internet 
of things (IoT). “This has aligned nicely with our existing 
TMT practice, which was one of our biggest and best prac-
tices,” says Shields. “We’ve always had a unique blend 
of lawyers who not only understand national security is-
sues, they also have technical know-how.” For more from 
Shields, go to chambers-associate.com.

http://chambers-associate.com
http://chambers-associate.com
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The Work 
Wiley’s class sizes are small: the firm’s list of second 
and third-year juniors included 14 names. The firm’s 
insurance and international trade practices housed the 
most juniors this year, followed by the government con-
tracts and environment & safety groups. The rest were 
split between white collar, labor & employment, and tel-
ecom, media & technology (TMT). Work assignment var-
ies between the departments: “Government contracts is 
free market, there’s a formal staffing system in insurance 
and a specific work coordinator in labor & employment.” 
In groups where assignment is more fluid, “you gravitate 
toward the work and the teams that interest you.”

“If it’s in the news we’ll almost always end up dealing with 
it,” an insurance junior confidently told us. Currently 
among these headline-hitters are insurance cases per-
taining to “the opioid crisis, the EpiPen and #metoo.” As 
a result, “the work is interesting, because the underly-
ing cases are interesting.” Wiley doesn’t “represent your 
car insurance. We do corporate insurance: employment 
practices liability (EPL) insurance; cyber insurance; and 
director and officer insurance – that sort of stuff.” To best 
advise these clients, our sources said, Wiley keeps well 
abreast of developments that affect its clients and its 
clients’ clients, giving juniors a broad perspective on 
market trends. On the more substantive side, juniors 
here told us that “if you like research, writing and legal 
analysis then you’ll like this work.” So-called “grunt work” 
for junior associates included “coverage counseling 
where you monitor litigation against the client’s client. 
The most junior person monitors and reads all the plead-
ings and summarizes it. It’s very substantive, but it can be 
a little tedious.” Our sources told us that in addition to “a 
fair bit of doc review,” another common junior task was 
reviewing invoices: “If there’s an underlying litigation 
then we review the invoices to see if it’s in line with the 
insurance company’s billing guidelines.”

Insurance clients: Allied World Assurance Company, 
AXIS Insurance, Chubb. Represented Tokio Marine HCC 
during a mediation for a favorable settlement in a matter 
involving SunTrust Banks.  

“It’s one of the strongest trade groups in town,” an inter-
national trade source declared. Export-import controls, 

sanctions and antidumping issues are just some of the 
matters you’ll come across here. Workwise, a junior was 
pleased to have filled their time with “lots of drafting, 
filings and license applications. There’s not a lot of doc 
review, as the work we do doesn’t lend itself to that. It’s 
been very substantive – I’ve been managing and running 
cases by calendaring them to keep track of moving parts 
and make sure we’re on track generally. It’s good manage-
ment experience.” Meanwhile in environment and safety 
we were told that there’s “a mix of litigation – typically 
against the federal government – and regulatory advice for 
companies.” On the latter side, “you’re the point person 
for several clients with smaller, ongoing regulatory issues. 
On larger regulatory matters, you’re researching the pro-
ject then drafting and filing comments.” The “large-scale 
environmental litigations” can account for “20 hours of 
researching and briefing per week; you’ll maybe have an 
additional 10 hours spare for other groups’ projects that 
need environmental expertise.”

International trade clients: Nucor Corporation, Century 
Aluminum, Diamond Sawblades Manufacturers’ Coali-
tion. Represents Nucor, the largest steel producer in the 
US, in all matters tied to trade policy and trade litigation. 

Wiley may be shedding its Republican image, but it’s 
still strongly focused on government contracts work. 
The firm is a leading government contracts practitioner 
in the US, representing over 400 contractors in several 
industries, including defense and aerospace, energy, in-
telligence, TMT, healthcare, and construction services. 
With ex US Department of Defense lawyers in the team, 
with active security clearances, the team does major lit-
igation for players in the aerospace and defense areas. 
While government contracts is largely litigious, TMT is 
a strongly regulatory practice, with a lot of policy-ori-
ented legal work. Like government contracts, TMT has 
lawyers with a history of government service in relevant 
institutions in the group.

Government contracts: Boeing; DynCorp International; 
Novetta Solutions. In a matter worth $10.6 billion, Wiley 
represented Supreme Foodservice against the Defense 
Logistics Agency (DLA) regarding the appropriate rates 
for transportation of food, water, and other supplies for 
US troops in Afghanistan.

TMT: AT&T; Verizon; T-Mobile; Deutsche Telekom; Mo-
torola Solutions. Wiley serves as outside counsel for SIA 
(the Satellite Industry Association), an industry that’s val-
ued at $127.7 billion.

Rankings in Chambers USA
Environment

Government

Insurance

International Trade

Litigation

Media & Entertainment

Telecommunications

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 30 59
White 86 77
Black/African American 4 3
Hispanic/Latin American 4 13
Asian 5 5
Mixed/Other 1 2
LGBT 6 2

Culture 
Given the firm’s compact size and “top-heavy” structure, 
the actual experience of work at Wiley can be intense. 
“We don’t have enough people for us [the juniors] not to 
be doing stuff from the start,” said one, “and that can be 
a little daunting, a little ‘trial by fire.’” Another discussed 
“the steep learning curve” and “fast pace – we have fil-
ings almost daily, which lends itself to a lot of office time.” 
Despite this intensity, juniors praised the “internal sup-
port” they’d received. A couple pointed to the influence 
of chief talent officer Kay Nash, who is “really wonder-
ful – she sets the tone for the culture at the firm. You feel 
like you could speak to her about anything.” This source 
added that Nash “checks in on us if the hours are long to 
see if you’re okay.” This approach to ensuring the hours 
are manageable is mirrored in the policy of “assigning 
every associate a partner workflow manager to make sure 
we’re not under or overworked. If I bill really high then the 
system flags it and the partner will come and speak to me 
about it.”

“We’re punching above our weight and 
we’re all in it together.” 

With everyone under the one roof, the culture is nicely 
“contained,” an associate described. “A lot of the part-
ners have spent their entire careers here, so they have a 
nostalgia about what it’s like and are understanding.” An-
other summarized that “the people are pretty laid back 
and that comes from the top down. People want to be nice 
and care about each other. We do ‘food-truck Fridays,’ 
for example, and other stuff where people get together.” 
While there’s a “teamwork-oriented” bent to life at Wiley, 
it’s not “super social: it’s not a party firm, which I Iike. A 
lot of the partners have young kids so leave a little bit ear-
lier.” Others explained that a “hands on deck” mentality 
reigns supreme: “We’re punching above our weight and 
we’re all in it together.”

Hours & Compensation 
Billing target: 1,950 hours 

With those steep learning curves can come some long 
hours, but how long depends on the practice area. In in-
ternational trade, “it’s normally 9:30am to 7:30pm, then 
working from home for an hour or so. It’s very rare to work 
on a weekend, but there’s a lot of work.” Environment, we 
were told, “can be a bit feast or famine. Sometimes we 
have huge litigation or regulatory projects and sometimes 
we don’t. On average, it’s 9am to 7pm, but some months 
it skyrockets.” During those busy periods, which might 
happen “twice a year,” you could bill around “260 hours, 
working weekends and 16-hour days.” Longer hours in in-
surance were “more the exception than the rule, and, for 
the most part, I have the weekends to myself.” While there 
had once been “an emergency project over the weekend,” 
this was “rare – when I’m being asked, it’s an actual emer-
gency.”

Juniors mostly found the billing targetachievable due 
to the volume of work available. As one nonchalantly 
revealed: “The hours were not a concern.” Hitting the tar-
get makes juniors bonus-eligible, and we heard mixed 
reviews of the amount paid out: “It’s not the standard 
lockstep bonus – it’s below market,” we heard, but while 
this source admitted that they’d “heard grumblings” 
what they in fact received was a market-rate bonus. 
Associates understood that amounts are calculated on 
merit but were unclear how merit was measured. But 
the firm chipped in to clarify that “there is no formula; 
we look at overall contribution.” Base salaries are market 
up until year three, when the firm adopts a merit-based 
program.

Pro Bono 
Associates can put 50 hours of pro bono toward their 
billable target but can potentially get “hour-for-hour” 
credit if they go over, pending approval. The official 
50-hour limit “has been a source of friction in the past, 
with some people saying, ‘You want us to do it, but really 
you don’t,’ but we were recently informed that it will be 
easier to get one-for-one credit if you go above the 50 as 
long as the case meets certain criteria.” One interviewee 
felt Wiley is “highly encouraging of pro bono: I had a case 
where I had hundreds of hours and was given credit for 
most of them.” Another highlighted that “people regu-
larly get to 100 hours.”

Pro bono hours
• For all (US) attorneys: 10,729
• Average per (US) attorney: 52
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Diversity & Inclusion 
As one junior pithily put it, “BigLaw in general lacks di-
versity, particularly in DC, but the firm has shown a real 
commitment to addressing this and its lateral partner hir-
ing reflects that.” We ask associates at every firm about 
the question of implicit bias, and the consensus from 
Wiley mirrored firms elsewhere: “there’s going to be im-
plicit bias, but I think we’re doing okay – I don’t think the 
fact that I’m a woman would keep me from advancing.” 
One tried and tested way to tackle implicit bias in this 
profession is diverse leadership, which prompted posi-
tive reports: “I don’t think there’s an implicit bias issue. 
I’ve had no experience of that, and the head of the group 
is a woman.” We were told that the firm has hosted train-
ings on implicit bias as well as “a number of programs” 
on other topics, including mental health and wellbeing: 
“They do a good job of rolling out events to help with men-
tal health and stress.”

Career Development 
“I’m in it!” this associate chirpily announced when asked 
if they wanted to progress at Wiley. “I don’t have inten-
tions to leave and I can’t imagine going to another law 
firm.” Indeed, others flagged the trait of loyalty in law-
yers at the firm: “I know a partner who’s been here for 17 
years and says he wouldn’t be a partner at another firm. 
I can see where he gets that attitude from.” Interviewees 
mentioned a formal professional development program 
that’s designed to help them move through the ranks, 
and also highlighted “lots of nice mentoring opportuni-
ties: there is a formal mentoring program, which pairs 
junior associates with partners, but in small practices 
there are lots of mentors because there are more partners 
than associates.” In the law, compatibility with family life 
often affects retention; however, one interviewee men-
tioned that they “wouldn’t feel deterred from attempting 
to make partner and having a family. I know a number of 
associates who have a family and manage well.” Another 
added that they could see themselves “staying here. My 
associate mentors – I have two – both have children and 
there’s an affinity group that’s focused on family.”
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Head Office: Washington, DC 

Number of domestic offices: 1

Partners (US): 111

Associates (US): 68

Contacts

Main recruitment contact:

Janell Mallard, Senior Recruiting & 

Diversity Manager

Hiring partner: Jon W Burd 

Diversity officer: Anna Gomez

Recruitment details

Entry-level associates starting in 2020: 11

Clerking policy: Yes

Summers joining/anticipated 2020: 

1Ls: 1

2Ls: 9

Summer salary 2020:

1Ls: $3,654

2Ls: $3,654

Split summers offered? No

Wiley LLP
1776 K Street NW, Washington, DC 20006

Tel: 202 719 7000   Fax: 202 719 7049 Twitter: @WileyRein
Recruitment website: www.wiley.law/careers Facebook: WileyReinLLP
Linkedin: wiley-rein-llp Instagram: @wileyrein

Main areas of work
• Government Contracts
• Insurance
• International Trade
• Election Law & Government Ethics

• Intellectual Property
• Telecom, Media & Technology
• Litigation

Firm profile
Wiley is a Washington, DC institution with a worldwide impact. With more than 240 at-
torneys and advisors and an elite collection of practices, we’re a ‘go-to’ firm for some of the 
world’s largest companies, business organizations, and individuals. We bring true inter-
disciplinary depth to the nation’s capital, helping clients navigate its complex legal, policy, 
and regulatory environment to develop innovations that will shape the future. Many of 
our attorneys have held high-level positions in the White House and federal agencies, 
and on Capitol Hill. Our business acumen is supported by our collaborative culture, pro 
bono contributions, and diverse perspectives. Most importantly, because Wiley remains 
a Washington, DC-based firm that largely operates out of a single office, we are able to 
control costs and billing rates in a manner that is nearly impossible in large, multi-office 
or multinational law firms. In addition, Wiley generously gives back to the community, 
providing significant pro bono legal services and charitable con-tributions to more than 
450 local and national organizations every year.

Recruitment
Law Schools attending for OCIs in 2020:
Antonin Scalia Law School — George Mason University, The George Washington Uni-
versity Law School, Georgetown University Law Center, Harvard Law School, Howard 
University School of Law, University of Michigan Law School, University of Pennsylvania 
Law School, University of Virginia School of Law.

Summer associate profile:
Our summer associate program is the foundation of our recruiting efforts. We ensure that 
summer associates experience the excellence and diversity of our firm and we provide 
opportunities for each student to handle responsibilities typically assumed by first year 
associates.

Summer program components:
The defining feature of our program is the flexibility of work assignments. We assist stu-
dents in tailoring their assignments so that they gain significant exposure to a wide variety 
of practice areas through our interactive database of assignments. In addition, summer as-
sociates receive an associate mentor to help integrate them into the firm and our practices. 
We host an extensive litigation skills training program in addition to other professional 
development and social events throughout the summer.

Org ID: 2865 4 Out Authorised by: ......................................................................   Date: ............................
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Willkie Farr & Gallagher LLP
Largest US offi ce:  New York 

US offi ces:  5 

International offi ces:  6 

First-year salary:  $190,000 

Billable hours:  no requirement 

Summers 2020:  88 

Revenue 2019:  undisclosed 

Partners made in 2020:  19 

Famous for:  corporate fi nancial and litigious work, 
work/life balance  

 On chambers-associate.com... 
•   Get Hired at Willkie  

 New York corporate law with an active social life? Where there’s a 
Willkie, there’s a way. 

 A JOB at a leading law fi rm, working for well-known 
corporate clients, earning a top-of-the-market salary, 
with time to spare for hanging out with colleagues and 
friends?  “Sure, and I’ll take a unicorn to go with it,”   you 
might scoff. Juniors there described a  “culture of smart, 
nice people who understand that people have lives. You 
have space to do your work and then also to have a life, 
and that’s as good as you can get in BigLaw.”

 As for the big work for big clients, a rich crop of  Cham-
bers USA   rankings includes accolades for banking, pri-
vate equity, investment funds, insurance transactions 
and M&A. Willkie’s top of the pile in transactional and 
regulatory insurance both nationally and in its  New 
York    home city; the fi rm’s got smaller offi ces in  Hou-
ston ,  Palo Alto ,  San Francisco    and  DC    and earns a tel-
ecoms ranking in the nation’s capital.  

 The Work 
 Most juniors can be found in  New York , but  DC    and  Hou-
ston    are active recruiters and  Palo Alto ’s taken a few in 
the past. Summer associates rotate through three prac-
tice groups before settling down; they’re most likely to 
end up in corporate fi nancial services or litigation, fol-
lowed by asset management and fi nance.  New York    is 
the only place you’ll fi nd restructuring, IP, real estate 

and tax;  DC    has a communications, media and privacy 
group; and  Houston    is your only choice if you’re dead 
set on the corporate energy and commodities practice.  

 “Some fi rms are known as general 
corporate powerhouses; Willkie is most 
famous for private equity work.” 
 Private equity is the core of Willkie’s corporate practice: 
“All the work I’ve done so far has been for private equity 
funds,”    a junior said.  “Some fi rms are known as general 
corporate powerhouses; our group is most famous for pri-
vate equity work.”    M&A deals, fund formation, transac-
tional fi nancing and restructurings for  “private, hedge 
and registered funds”    are all on the agenda for juniors. 
They’re likely to start with registered funds  “as there’s 
more of a template and they follow precedent more 
closely. Lots of paperwork is involved but there’s plenty of 
responsibility on offer in the ancillary documents.”    Draft-
ing resolutions and overseeing diligence are common 
junior tasks, the latter of which involves  “reviewing the 
principal documents and assessing whether there are any 
issues; following up with external sources; keeping track 
of material concerns; sending a report to the client; and 
coordinating with any specialists involved and internally 
to keep the rest of the team informed.”    Early days for 
juniors tend to be very procedural and diligence-heavy, 
but they were happy to get client contact early in their 
careers.  
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Get Hired
“Be prepared, show a genuine interest in the law and 
be ready to discuss your career goals,” partner pro-
fessional personnel committee chair Antonio Yanez 
recommends. Find out more online.

Corporate clients: Zurich Insurance, Atlas Holdings, 
Choice Hotels. Advised financial services tech company 
FIS in its $42 billion merger agreement with e-commerce 
business WorldPay. 

The litigation group spans New York and DC; sources 
revealed that “Willkie tries to treat them as one office 
and consciously cross-pollinates work from New York.” 
Sources in DC were torn over the benefits, suggesting 
that “it’s nice to have the resources of a big firm including 
24-hour tech and admin support, in an office with fewer 
people. What can be frustrating is if we need to check 
work that’s being done in New Yorkand we can’t; we occa-
sionally get cut out of certain loops.” Juniors ran the gam-
ut of BigLaw litigation from white-collar cases and in-
ternal investigations to employment disputes, antitrust 
and mass tort litigation. “We have a separate bankruptcy 
group, but when it becomes clear that something is going 
to trial they’ll team up with us,”sources said. “We do some 
data privacy work as well.”The DC practice leans more 
heavily on “government-facing defense work,” including 
potential breaches of the Foreign Corrupt Practices Act 
(FCPA). 

“The partners are on top of matters, 
but they’ll let you run things if they’re 
confident in you.” 
Juniors who’d worked on investigations appreciated that 
“they tend to be straightforward and you have control of 
the timing. There are no surprise motions from opposing 
counsel and the work is pretty steady.” Investigation pro-
cesses begin with “choosing who we need to interview, 
then conducting those and writing up a report.” We heard 

that juniors “are more likely to do the document review, 
putting together binders for the people who are going 
to the interview,” but they also “research cross-jurisdic-
tional law, prepare outlines and draft short motions.”Our 
sources were pleased to see a clear path to more ad-
vanced practice over time: “As you get more senior, then 
it moves more to drafting core documents. The partners 
are on top of matters, but they’ll let you run things if 
they’re confident in you.”

Disputes clients: Bloomberg, Claire’s, GreenSky. Repre-
sented IT giant Xerox in a $1 billion+ breach of contract 
suit brought by Fujifilm. 

Communications, media and privacy “is a very small 
umbrella group” under which discrete departments 
like privacy sit. “Our communications practice is mainly 
regulatory, whereas privacy covers specialist corporate 
due diligence,” we were told. “On the data security side, 
our attorneys deal with data breach responses and the 
follow-on actions; once that becomes litigious then it gets 
handed over.” Sources enjoyed being able to see a mix 
of “regulatory, litigation and corporate work. We’re able to 
get involved with a broad range of issues and clients.” The 
group is based in DC for close proximity to the Federal 
Communications Commission. 

Communications and privacy clients: Facebook, Muel-
ler, MetLife. Advised Comcast on compliance with Cali-
fornia’s new privacy law. 

Hours & Compensation
Not only is there no billable hours requirement for asso-
ciates, but the firm keeps tabs on juniors’ hours via reg-
ular meetings with partners; interviewees said they’d 
“never been overwhelmed by work” as a result. Putting 
the responsibility of staffing onto assigning partners al-
lowed juniors to “relax” as far as legal practice allows 
for it... “If I work 20 hours one week, I don’t have to worry 
that I’m not doing enough,” a Zen associate reflected. 
“Either the whole department is slow, or I’ll be busier the 
next week to catch up. It’s one of my favorite things about 
Willkie.”

“If I work 20 hours one week, I don’t have 
to worry that I’m not doing enough.” 

The firm’s timekeeping software mandates everyone to 
log a minimum seven hours a day, but they don’t all need 
to be billable; most juniors averaged about nine hours in 
the office and the majority admitted to doing a couple 
of hours over most weekends too. “I’ve found it’s pretty 
reasonable,” a representative voice among the juniors 
declared. “Can I get in at 9 and go home at a reasonable 
time? As a general rule, yes – but if there’s a closing then 

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

FCPA

Insurance

Investment Funds

Litigation

Private Equity

Real Estate

Securities

Tax

Telecommunications

For detail on ranking tiers and ranking locations, visit 
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Diversity Partners (%) Associates (%)

Women 20 48
White 88 73
Black/African American 1.7 6
Hispanic/Latin American 3 6
Asian 7 12
Mixed/Other 0.3 3
LGBT 4 4

all bets are off.” It helps morale that everybody receives 
the same lockstep bonus regardless of the hours they 
bill. Another source summarized their view of things: “If 
you show up, do the work and have a good attitude then 
that might be all it takes to get a bonus. There’s no com-
petition and everyone’s taken care of.”

Culture
Unlike some firms, Willkie sticks strictly to its central 
assignment model, which juniors found integral to its 
culture: “If a partner comes to me directly with an assign-
ment, I tattle on that person. They really want to regulate 
the work flow.” Another popular feature is “20 vacation 
days a year which are separate from personal or sick days. 
They want us to take leave and if you don’t then you have 
to explain why.” Sources added that time off is taken se-
riously by the firm, with every effort made not to disturb 
associates on holiday. 

“If a partner comes to me directly, I 
tattle on that person. They really want to 
regulate the work flow.” 
There were mixed reports on how easy it is to take work 
out of the office. Most sources in both DC and New York 
said they found it “easy to work from home, but there’s 
definitely a preference that we’re in the office.” Willkie 
favors a business casual dress code, with one junior 
confessing they got “ragged for wearing a suit for the 
first month.” Gentle ribbing is as far as things go: “The 
firm emphasized that it doesn’t hire jerks, so it’s not the 
type of place where partners are browbeating associates. 
We’re encouraged to speak to partners about getting the 
assistance and guidance we need.” Several of our sourc-
es said there was a “good amount of socializing and a 
very friendly social culture, with regular happy hours and 
dinners.” One lead we just had to chase was the much-
vaunted 3pm cookie time in New York, where the entire 
building is encouraged to step away from their desks 
and have a little snack. “That does still happen,” associ-
ates confirmed, “they also put out crackers, cheese and 
fruit salad” if you fancy a healthier option. 

Diversity & Inclusion
On the mental health front, the firm hosts a ‘Willkie 
Wellness’ series focusing on “holistic health” for attor-
neys. Recent efforts include greater sensitivity granted 
to LGBT+ staff, including “allowing people to choose 
their pronouns.” Sources added that the firm runs “di-
versity initiatives and committees that meet regularly and 
put on sessions and programs,” including popular wom-
en’s mentoring circles and a Women’s Professional De-
velopment Committee as well as groups covering other 
areas of inclusion and diversity. “I think it’s better than 
other firms, but I’d like to see more women with families in 
higher-up positions,” one junior said. “It’s fantastic to see 
female partners in the firm[they highlighted the litiga-
tion practice], but a demonstration that you can do that 
and have kids is something I’d like to see.”Other sources 
felt that the firm was making a “visible effort” to ad-
dress diversity issues, whether by hiring from a broader 
range of schools or inviting in speakers to address top-
ics –  past examples include Pulitzer Prize winner James 
Forman and 2020 presidential candidate Kirsten Gilli-
brand. 

Strategy & Future
“Willkie has always been a bit conservative,” one source 
acknowledged, pointing to the move from several com-
petitors into the Asian market which Willkie has yet 
to replicate: “We’re still doing our due diligence.” They 
and others thought it more likely that the firm “wants 
to build out the West Coast practice,” and they agreed 
Willkie “seems to be growing. Associates are busier than 
they have been in the past and we’re adding more associ-
ates to meet our needs; the firm is intending to expand 
its litigation practice and it’s in talks with partners from 
other firms.”

“We’re adding more associates to meet 
our needs.” 

Career Development
Newly arriving juniors and laterals at Willkie receive 
a partner and associate mentor. Once they’re senior 
enough, associates step up to become mentors in their 
own right, “but you still have your partner mentor” long-
term. “Informal mentoring relationships” also naturally 
form between associates and the partners they work 
with most often. Willkie runs a general training program 
for first-years including CLEs and tutorials in each of-
fice; “at the four-year mark you get some management 
training and partners encourage you to take more of 
a leadership role.” While most of our sources weren’t 
looking to leave any time soon, they reckoned “you 
could work anywhere once you’ve worked at Willkie.” In-
house positions at clients are popular exit options, and 
“government roles are a big draw” (especially in DC). A 



The Inside View: Willkie Farr & Gallagher LLP www.chambers-associate.com

740

modest number of client secondments are available for 
those looking to get some client-side experience.

Pro Bono 
“On my first day the partners told me there’s a big push to 
do pro bono,” one junior recalled. They and others sug-
gested there’s “no difference within the firm between 
pro bono and billable hours work, and there’s no limit to 
how many hours you can do.” The firm works on asylum 
cases, corporate governance for nonprofits and “a lot 
of immigration and criminal defense cases and appeals 
for individuals.” Recent bigger projects include a voting 
rights lawsuit in Texas and an amicus brief on transgen-

der rights in Georgia. “The firm has a pro bono counsel 
you can reach out to with ideas of what you’re interested 
in,” we heard. “If juniors want to join a pro bono matter, 
they do need to ask the assigning partners first.” Associ-
ates can also bring in their own pro bono opportunities, 
provided they can find a partner to approve them.

“No difference within the firm between 
pro bono and billable hours work.” 

Pro bono hours
• For all (US) attorneys: 31,410
• Average per (US) attorney: 51
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Head Office: New York, NY

Number of domestic offices: 4

Number of international offices: 6

Partners (US): 192

Associates (US): 444

Contacts

Main recruitment contacts:

Christie Bonasera, Associate Director of 

Legal Recruiting (NY/CA); 

Jeanine Thomas, Legal Personnel & 

Recruiting Manager (DC); Tiffany Piccirilli, 

Legal Personnel & Recruiting Manager 

(TX)

Hiring partners: Jeffrey Clark (DC); 

Sameer Advani; Amelia Cottrell; 

David Drewes; Jared Fertman; 

Matthew Haddad;  Shaimaa Hassein; 

Mark Proctor; Carly Saviano;

Danielle Scalzo; Robert Jacobson (TX) 

Diversity officer: Kim Walker, 

Chief Diversity & Inclusion Officer

Recruitment details

Entry-level associates starting in 2019: 51

Summers joining/anticipated 2019:

1Ls: 6 , 2Ls: 72

Summers joining/anticipated 2019 split 

by office: NY: 60, DC: 6, Houston: 9, 

CA: 3

Summer salary 2019:

1Ls: $3,653

2Ls: $3,653

Split summers offered? No

Can summers spend time in an overseas 

office? Case-by-case

Willkie Farr & Gallagher LLP
787 Seventh Avenue, New York, NY 10019

Tel: 212 728 8000   Fax: 212 728 8111
Recruitment website: www.willkie.com/careers

Main areas of work
Antitrust and competition; asset management; business reorganization and restructur-
ing; communications, media and privacy; commodities and derivatives; corporate and 
financial services; environmental; energy; health and safety; executive compensation and 
employee benefits; government relations; insurance; intellectual property; litigation; pri-
vate clients; real estate; technology transactions; and tax.

Firm profile
Willkie Farr & Gallagher LLP was founded over 130 years ago upon principles that still 
characterize our practice today. Our founders and memorable colleagues, like Wendell 
Willkie and Felix Frankfurter, established a strong foundation of integrity, innovation, 
pragmatism, flexibility and intellectual agility designed to continually meet the ever 
changing business needs of our clients. We continue our tradition of excellence by keeping 
nimble, working collaboratively, with respect and professionalism, and by integrating our 
philosophy into our client relationships. Our clients rely on us not only for our creativity, 
skill, leadership, decisiveness and high quality of work, but because they know we are 
solution-oriented and we get the job done effectively and efficiently.

Recruitment
Law Schools attending for OCIs in 2019: 
Brooklyn, Columbia University, Cornell, Duke, Emory, Fordham University, GWU, 
Georgetown University, Harvard, Howard University, NYU, Northwestern University, 
St. John’s University, Stanford, Tulane, University of Michigan, University of Pennsylvania, 
University of Texas, University of Chicago, University of Houston, UC Berkeley, UCLA, 
UVA, Vanderbilt, and Washington University.

Summer associate profile: 
Willkie seeks motivated individuals who have excelled academically. We are looking for 
candidates who possess ambition, maturity, strong communication skills and the ability 
to work collaboratively.

Summer program components:
Willkie’s summer program is a terrific introduction to the firm. We offer summer associates 
the opportunity to work side by side with our attorneys in practice areas of their choice. 
We offer departmental rotations during the course of the summer. In addition, summer 
associates participate in a presentation skills workshop, mock arbitration and corporate 
negotiation training seminars and attend department overviews. Summer associates are 
evaluated twice during the program: once at mid-summer and then at the end of the 
program. In addition to giving an introduction to life as an associate, we offer a wide array 
of social events with the goal of helping our summer associates to get to know one another, 
our lawyers and the city.

Org ID: 3674 3 Out Authorised by: ......................................................................   Date: ............................
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WilmerHale
Largest US office: Washington, DC

US offices: 7

International offices: 5

First-year salary: $190,000

Billable hours: 2,000 requirement 

Summers 2020: 81

Revenue 2019: $1.18 billion (+2.6%)

Partners made in 2020: 11

Famous for: Robert Mueller’s firm; expertise 
in life sciences and IP 

On chambers-associate.com...
• Get hired at WilmerHale

With a big presence in Boston and DC, associates say WilmerHale is “as 
close to an academic institution as a law firm can be.”

WHEN it comes to legal superstars, it doesn’t get much 
bigger than Robert Mueller. Prior to his headline-domi-
nating work, Mueller was a partner at WilmerHale, and 
after serving two years as special counsel for the US 
Department of Justice, he returned to the firm’s ranks 
in 2019 as a partner in the investigations practice in 
DC. Mueller’s stamp of approval has got to count for 
something, but what attracted today’s junior associates 
to WilmerHale? Alongside a “robust” pro bono practice 
and “amazing” training, “number one was the practice 
areas they offered.” During the summer program, asso-
ciates can sample work across groups before the firm 
makes offers. Over half of the juniors on our list joined 
as litigation generalists, with the remainder going into 
transactional groups, regulation and government af-
fairs, securities, or IP. 

IP and life sciences are a particular specialty of Wilm-
erHale’s. In both areas Chambers USA ranks it as one 
of the best in the country. This goes alongside five re-
gional IP commendations, including a top-tier ranking 
in Massachusetts, where it also scoops top rankings in 
corporate/M&A and litigation. This is no surprise given 
the firm’s foothold in Boston, where it’s known as “a 
litigation powerhouse.” Together, DC and Boston func-
tion as ‘joint heads’ of the firm, and account for just un-
der two thirds of WilmerHale’s US attorney population. 

But the firm’s reach extends much further: it has five 
international bases, and six more domestic offices in 
New York, Denver, LA, Palo Alto, Dayton, and most re-
cently San Francisco. WilmerHale bags top nationwide 
thumbs-up from Chambers USA for its antitrust work, 
appellate law, financial services regulation, and securi-
ties regulation. 

The Work
At the time of research, Boston and DC housed the ma-
jority of juniors, followed shortly by NewYork. A handful 
also joined in Palo Alto, LA and Denver. Work assign-
ment varies by office and practice group, but most have 
some form of work coordinator who “monitors if you’re 
too slow or too busy.” After the first year, juniors became 
“a little less reliant” on this and got work directly from 
partners. 

“I’ve been on a couple of internal 
investigations for companies.”

WilmerHale’s generalist litigation/controversy group 
worked well for those who “come out of law school want-
ing to do litigation, but don’t know where to specialize 
quite yet.” WH’s litigators don’t have to pick a group to 
specialize in until their fourth year, “but even then you 
can work in other groups.” It’s also worth noting that 
some join the firm knowing exactly what they want to 
do, “such as IP litigation, and those folks end up getting 
assigned those cases.” The team works with clients in 
the financial services, life sciences and telecommuni-
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Get Hired
“Summer classes are much smaller, so you really 
need to know what kind of work the specific office 
does.” Learn more about what the firm is looking for 
on our website.

cations sectors on breach of contract matters, finan-
cial and securities fraud, construction litigation, RICO 
litigation, licensing disputes, and trade secrets issues. 
As a hotbed for biotech and life sciences, Boston sees 
“a mix of national and international clients” for IP issues. 
Juniors in the smaller LA office were pleased with the 
spread of work on offer: “we’re like a Swiss Army knife!” 
IP litigation and investigations work were particularly 
common. In DC, there was more arbitration and inves-
tigations work. In fact, interviewees across offices had 
worked on investigations. This was a common experi-
ence: “I’ve been on a couple of internal investigations for 
companies being investigated by an agency.” For a New 
Yorker, investigations work entailed “a lot of doc review, 
taking notes at interviews, and drafting talking points for 
presentations to the government.” If investigations start 
to get “a little too monotonous,” juniors can hop on patent 
litigation matters, trademark cases, and antitrust litiga-
tion. Sources reported drafting documents “like motions 
to dismiss or summary judgment briefings for opposing 
counsel.”

Litigation clients: Otoe-Missouria Tribe, Comcast, Kary-
opharm Therapeutics. Negotiated a $95.2 million settle-
ment for World Trade Center Properties (which leased 
the Twin Towers before 9/11) after it brought an $8 bil-
lion negligence claim against the airline and security 
contractors responsible for the planes involved in the 
attacks. 

Most of the securities litigation and enforcement jun-
iors were based in WilmerHale’s DC base, with a cou-
ple more in Boston and New York. “There is cross-office 
work, but the majority of matters are based in DC,” sourc-
es explained. The team works mostly for “big financial 
institutions” such as banks, investment advisors or bro-
ker-dealers. The firm alsorepresents individuals who’ve 
been sanctioned by an agency – an example of this could 
be “for accounting-related issues.” One associate told us: 
“I’ve done internal investigations but regulatory investiga-
tions are more common.” The work can be international 
as “a lot of the banks aren’t based in the US.” The team 
will also work with regulators handling investigations. 
The team defends federal and state securities claims 
including fraud, breach of fiduciary duty, and corporate 
misconduct. The firm also handles shareholder deriva-
tive litigation and litigation arising from SEC enforce-
ment matters and FINRA arbitration. Juniors reported 
doing doc review and “drafting timelines to figure out 
what’s happened and how to defend the client – you have 
to do that even when you’re a senior!” Overall juniors fig-
ured their responsibility was “pretty well split between 
mundane doc review and drafting client emails and talk-
ing points for calls.” Juniors also reported “preparing wit-
nesses for testimony, participating in client interviews and 
drafting interview outlines and testimony prep outlines.”

Securities clients: Assertio Therapeutics, HeartWare In-
ternational, Royal Bank of Scotland. Advised aerospace 
and defense company Northrop Grumman on a securi-
ties class action which settled for $108 million. 

“We aren’t just stuck doing diligence!”

In WilmerHale’s generalist corporate team, juniors dab-
bled in everything from M&A and capital markets to ven-
ture capital and private equity. Different offices cater 
to different kinds of clients: Boston serves companies 
“principally in the life sciences space” as well as start-
ups, New York does a lot of capital markets and insur-
ance work for financial institutions, and Palo Alto works 
with a lot of tech startups. Palo Alto juniors worked on 
M&A and venture capital deals and were happy they’d 
been able “to directly communicate with clients to the ex-
tent that no one feels as if there’s any hierarchy.” A Bos-
ton junior illustrated how they could sample different 
areas of work: “I was doing a lot of venture capital in first 
year, but now there’s far more capital markets work so I’ve 
been going back and forth between capital markets and 
M&A.” Juniors said the kind of work the firm does can 
be impacted by changes in the regulatory space, such 
as the California Consumer Privacy Act. Sources were 
pleased to get stuck into drafting tasks: “We aren’t just 
stuck doing diligence!”

Rankings in Chambers USA
Antitrust

Appellate Law

Bankruptcy/Restructuring

Capital Markets

Corporate Crime & 
Investigations

Corporate/M&A

Employee Benefits & 
Executive Compensation

FCPA

Financial Services 
Regulation

Government

Intellectual Property

International Arbitration

International Trade

Life Sciences

Litigation

Media & Entertainment

Native American Law

Privacy & Data Security

Private Equity

Real Estate

Securities

Startups & Emerging 
Companies

Tax

Technology

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 24 49
White 87 74
Black/African American 4 6
Hispanic/Latin American 2 4
Asian 6 13
Mixed/Other 1 3
LGBT 2 8

Corporate clients: WeWork, Hilton, Acacia Communica-
tions, Medtronic. Represented MKS Instruments in its $1 
billion acquisition of Electro Scientific Industries. 

Career Development
Associates felt “it’s important to emphasize the fact that 
making partner at Wilmer is extremely difficult.” They 
were quick to clarify that “this isn’t a negative comment 
on the firm – you go to WH to gain amazing training and 
skills.” Sources reckoned “many associates exit to the 
government or go in-house to work for tech companies.” 
WilmerHale also sets associates up to seek out oppor-
tunities at IP boutiques. And interviewees appreciated 
how “helpful the firm is” in supporting associates to 
make career moves. “This one time, one of the partners 
picked up the phone, called the DOJ and organized an 
interview for an associate who was interested in joining 
– it’s crazy the lengths they went to make sure she pro-
gressed!”

Aside from informal support, WilmerHale hosts a ‘Con-
tested Matters’ training program for litigators to dis-
cuss disputes, as well as a ‘Corporate University’ for 
transactional attorneys. “There’s also optional training 
the firm puts on such as deposition training,” and the op-
portunity to work with a writing or verbal coach.

Culture
“WilmerHale has gone out of its way to make sure every 
person in a management role has undergone harassment 
and bias training,” associates told us proudly. In other 
words, “we aren’t the ‘bro’ firm.” As one elaborated, “the 
firm isn’t forcing people to be part of a club – partners play 
by the rules and act as managers.” Aside from profes-
sionalism, “we pride ourselves on being the nerdy, intel-
lectual firm – it’s about as close to an academic institution 
as a law firm can be!” Juniors pointed to the conversa-
tions they had with colleagues at social events. “The 
other day, a group of us were having an interesting de-
bate about the regulation for motorized scooters. I always 
learn something new at happy hour.” 

“I always learn something new at happy 
hour.” 

Boston associates enjoy all-attorney happy hours in the 
office every Friday. Happy hours were more “infrequent” 
in the “family-oriented” DC office, but they do enjoy wine 
and cheese nights on occasion. Some in New York like 
to buy in birthday cupcakes, “or just impromptu no-rea-
son-at-all cupcakes.” There’s also a ping pong room for 
lawyers in the Big Apple to exercise their competitive 
sides. Associates noticed that “colleagues in New York 
are always online far more.” Helpfully, associates felt 
able “to take all four weeks of vacation without anyone 
raising eyebrows – we understand the necessity of a men-
tal break.” 

Hours & Compensation
Billable hours: 2,000 requirement

WilmerHale associates usually start their days be-
tween 8:30am and 9am and begin filtering out between 
6:30pm and 7pm (LA and Palo Alto juniors reported 
starting and finishing a bit earlier than this). It can still 
be “unpredictable” at times. “A couple of clients are based 
in Europe,” a corporate junior pointed out. “If they’re busy 
with a deal I may come in earlier.” Working with West 
Coast offices necessitated some later nights too.

Our interviewees were clear on what was expected of 
them to get a bonus: “If you hit the hours threshold you 
get the market-rate bonus, and you can also receive merit 
bonuses.”  For every 200 hours associates bill over the 
target, “you’re rewarded with an extra bonus.” Those who 
hit the 1,900-hour mark can still get “a portion” of the 
bonus. The “very doable” billing target encompasses 
time spent on business development activities, “which 
includes approved academic publications,” as well as all 
pro bono.

Pro Bono
All attorneys are expected to do at least 20 hours of pro 
bono per year, but our interviewees easily surpassed 
this: “I’ve worked around 120 hours this past year.” Op-
portunities include immigration and asylum work, di-
vorce matters, domestic abuse cases, death penalty 
cases, landlord and tenant issues, and working with 
“clients from homeless shelter clinics.” We also heard of 
LGBT-focused work such as “helping a transgender in-
mate who was seeking medical treatment from prison.” A 
pro bono coordinator is in charge of bringing in most of 
these matters, but partners and associates have “plenty 
of opportunities to bring in their own cases.” 
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Pro bono hours
• For all attorneys across all US offices: 121,100
• Average per US attorney: 139

Diversity & Inclusion
“Recognizing the problem is always the first step to ad-
dressing it, and this is something that Wilmer and the 
diversity coordinators in the Boston and DC offices are 
working on,” juniors told us confidently. “We’ve been try-
ing to bring in more diverse classes for the past five years 
at least.” In DC’s antitrust team, attorneys “take pride in 
how diverse the associate makeup is, with one white male 
among 15 diverse associates – we’re like the ideal that oth-
ers should aspire to!” However sources across offices 
acknowledged that “the disparity is visible once you get 
to the top. The partner class is very white male heavy.”  

“Colleagues and partners are always 
checking in on each other.”

Associates felt that discourse around mental health 
and wellbeing was “out in the open” at WilmerHale. “The 
firm recognizes that lawyers have a high rate of depres-
sion and anxiety,” one explained. “Colleagues and part-
ners are always checking in on each other.” More formally 
in the DC office, “we’ve tried to promote a healthier life-
style by cutting down on alcoholic beverages at events,” 
offering additional mocktail options.

Strategy & Future
Longstanding rumors of an office opening up in San 
Francisco finally came to fruition in 2019 when a group 
from the Palo Alto office relocated to set up the firm’s 
second base in Northern California. The office has a fo-
cus on securities, litigation, investigations, tech trans-
actions and work with emerging companies. Antitrust 
sources on the East Coast reported getting involved in 
cross-office work with the new base.
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Head offices: Boston, MA and 

Washington, DC 

Number of domestic offices: 7

Number of international offices: 5

Worldwide revenue: $1,184,000,000

Partners (US): 231

Associates (US): 575

Contacts

Main recruitment contacts:

Karen Rameika (Firmwide and Boston)

Jessica Natbony (Palo Alto and San 

Francisco)

Cecilia Luppi (Denver and Los Angeles)

Lindsay Thompson (New York)

Samantha  Amoonarquah 

(Washington, DC)

Hiring partners: 

John Hobgood & Sarah Petty (Boston)

Ben Fernandez (Denver)

Chris Casamassima (Los Angeles)

Erin Sloane & Alan Schoenfeld (New York) 

Michael Mugmon 

(Palo Alto and San Francisco)

Brenda Lee and Ben Neaderland 

(Washington, DC)

WilmerHale
60 State Street, Boston, MA / 1875 Pennsylvania Ave, NW, Washington, DC

Tel: 617 526 6000/202 663 6000 Linkedin: WilmerHale
Recruitment website: www.wilmerhalecareers.com Twitter: @WilmerHale

Main areas of work
Our global practice includes over 500 litigators with unmatched trial, appellate and Su-
preme Court experience; a preeminent securities law practice with over 200 lawyers; a 
regulatory practice that includes more than 100 lawyers who have held high-level gov-
ernment positions; an intellectual property practice enriched by the expertise of more 
than 200 attorneys and technology specialists with more than 120 who hold scientific, 
engineering or technical degrees; more than 200 seasoned corporate transactional lawyers 
and business counselors; and lawyers who focus on bankruptcy, environmental, labor and 
employment, private client, real estate and tax matters.

Firm profile
WilmerHale offers unparalleled legal representation across a comprehensive range of 
practice areas that are critical to the success of our clients. We practice at the very top of 
the legal profession and offer a cutting-edge blend of capabilities that enables us to handle 
deals and cases of any size and complexity. With a practice unsurpassed in depth and 
scope by any other major firm, we have the ability to anticipate obstacles, seize opportu-
nities and get the case resolved or the deal done —and the experience and know-how to 
prevent it from being undone. Our heritage includes involvement in the foundation of 
legal aid work early in the 20th century, and today we consistently distinguish ourselves as 
leaders in pro bono representation. Many of our lawyers have played, and continue to play, 
prominent roles in public service activities of national and international importance — 
from counseling US presidents to opposing discrimination and defending human rights 
around the world. Most importantly, our firm stands for a steadfast commitment to qual-
ity and excellence in everything we do — a commitment reflected in the continued success 
of our clients across the globe and our dedication to the development of our attorneys.

Recruitment
Law Schools attending for OCIs in 2020:
University of California-Berkeley, Boston College, Boston University, University of Chi-
cago, Columbia, Cornell, Duke, Fordham, George Washington, Georgetown, Harvard, 
Howard, Loyola Law School - LA, University of Michigan, Northwestern, Northeastern, 
NYU, University of Pennsylvania, Santa Clara, Stanford, Suffolk, University of California-
LA (UCLA), University of Colorado-Boulder, University of Denver, University of South-
ern California (USC), University of Texas, University of Virginia, Washington University, 
St Louis, Yale.

Recruitment outside OCIs:
Bay Area Diversity Career Fair, Boston Lawyers Group Diversity Job Fair, BU/BC Job Fair, 
Lavender Law, Loyola Patent Law Program, Rocky Mountain Diversity Legal Career Fair, 
NEBLSA Job Fair.
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Wilson Sonsini Goodrich & Rosati
Largest US offi ce:  Palo Alto 

US offi ces:  11 

International offi ces:   5 

First-year salary:  $190,000 

Billable hours:  1,950 target 

Summers 2020:  78 

Revenue 2019:   $950 million (+12.4%) 

Partners made in 2020:   16 

Famous for:  tech and startup godfathers; 
Silicon Valley reputation 

 On chambers-associate.com... 
•   Get hired at Wilson Sonsini  

 Silicon Valley’s WS is wonderfully strong on the startup and emerging 
companies front, offering more than an app store’s worth of experience 
to tech-loving juniors. 

 APPLE. What’s your fi rst thought – a fruit? Or a tech gi-
ant? If you picked the second answer, Wilson Sonsini 
might be the fi rm for you. They’ve helped plenty of tech 
companies get off the ground and into the upper reach-
es of cyberspace, and resident juniors described WS as 
“ The  Silicon Valley fi rm. We’re a premier outfi t focusing on 
the emerging company and tech space, known for major 
IPOs and our big portfolio clients.”  With the likes of Ap-
ple, Google, Netfl ix and Twitter on the books, sugges-
tions that “ the best thing here is the client base and by 
proxy the nature of work”  came as no surprise.  “I’ve never 
once worked on a matter that didn’t interest me.”

 “We’re a premier outfi t focusing on the 
emerging company and tech space.” 

 Growing in sync with Silicon Valley, Wilson Sonsini now 
has 11 offi ces in the US and fi ve more overseas. While the 
East Coast bases pick up commendable  Chambers USA
rankings in antitrust and corporate/commercial law, it’s 
on the West Coast where the fi rm shines: securities, life 
sciences, venture capital, and debt and equity practices 
in California all come in for praise. WS also earns na-
tionwide nods for its emerging companies work. As tech 
has become a bigger part of our lives, so Wilson Son-

sini has reaped the benefi ts – global revenue has grown 
every year since 2011. Managing partner Doug Clark de-
scribes 2019 as  “an extraordinary year for the fi rm. We’ve 
been super consistent across all our practices”  including 
capital markets, litigation,  IP, and regulatory.  

 Strategy & Future 
 Looking forward, Clark suggests  “it’ll be interesting 
to see what will happen with the economy, as the fi rm 
thrives on participating in venture fi nancings, M&A, and 
capital markets, including IPOs. We’ll also continue to be 
entrepreneurial and adapt with technology markets.”  He 
reveals that Wilson Sonsini will  “maintain a core focus 
on our specialties and aim for steady growth over the next 
three years; we feel like a steady ship sailing strong.”

 The Work 
 At the time of our interviews most juniors were in  Palo 
Alto,  with the rest scattered between  Austin ,  Boston , 
New York ,  DC ,  San Francisco  and  San Diego . Corpo-
rate practices snap up many newbies; various IP, liti-
gation and antitrust groups house the rest. The latest 
summer/fall class confi guration is quite different, how-
ever, with more than half of new joiners based outside 
of Palo Alto and spread more evenly across practices. 
The  Boston  base is worth singling out because it al-
most exclusively  “focuses onthebooming life sciences 
market”  in the city.  Practice group structures vary by 
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location. Corporate juniors in the Bay Area take off 
via the ‘LAUNCH’ system: newbies rotate across prac-
tices every six months for two years. LAUNCH alumni 
relished “generalist exposure, we’re unique in not being 
pigeonholed.” Elsewhere in the firm, juniors stick to one 
group and score assignments by building relationships 
with senior attorneys. “It’s about networking and making 
connections,” one said. “It’s beneficial to our practice to 
flex those muscles and develop networking skills.”

“There are great opportunities to work 
not only for early stage companies, but 
also those tech giants.” 
Corporate clients fall into one of three categories: early 
stage startups, private midmarket companies and large, 
publicly traded ones. “As a junior I like that the work cov-
ers the whole corporate sphere. There are great opportu-
nities to work not only for early stage companies, but also 
those tech giants.” Wilson Sonsini associates see the life 
cycle of a company from initial venture capital financing 
to public offerings, incorporations, capital markets and 
M&A. “The cliché that as juniors we mostly have the role 
of running red lines just isn’t true. It’s never been limited 
to that” according to insiders. Representing seedling 
companies usually involves smaller deal teams, which 
in turn offers juniors responsibility for drafting fund 
formation documents; negotiating seed financing; and 
leading smaller series A deals (initial venture capital 
funding for startups). “Exposure this early to such fasci-
nating work has been truly formative,” sources declared. 
Client contact is also more likely on the emerging com-
panies side – you won’t be on Tim Cook’s speed dial. 
Boston insiders suggested that “you have to be married 
to life sciences” to get the most out of time spent there; 
DC associates were often “supporting the new London 
office in cross-border deals.”

Corporate clients: Spotify, Google, Geneva Healthcare. 
After acting on numerous fundraising rounds, the firm 
represented ride-hailing app Lyft in its $2.3 billion IPO. 

While perhaps “underestimated because the firm is more 
geared toward corporate work,” it would be wrong to 
overlook Wilson Sonsini’s litigation practice as it’s “not 
far behind corporate revenue-wise.” You can find secu-
rities, white-collar, commercial and ‘internet’ litigation 
(soft IP, trademark and copyright cases for tech com-
panies) here. Subgroups include IP and patent litigation 
teams. “Long-term corporate clients who need litigious 
support” bring in many of the cases, and juniors joked 
that “you’ll never get away from Google or its subsidi-
aries!” Interviewees ran us through common tasks for 
juniors including interviewing witnesses for internal in-
vestigations; research and drafting memos; and “taking 
the first crack at drafting motions” in Hatch-Waxman pat-
ent cases. Many were also involved in representing high 
net worth individuals in FTC enforcement cases. “You’re 
never just doing a 50-state survey,” a source concluded. 
Antitrust is an entirely separate group, concentrated 
mostly in DC and New York (as well as overseas in Brus-
sels), but the practice is also growing in San Francisco. 

Litigation clients: Netflix, Costco, Starbucks. Defended 
flash memory manufacturer SanDisk in a $750 million 
securities class action, alleging violation of the Securi-
ties Exchange Act. 

The regulatory group is predominantly based in DC 
and covers antitrust and privacy/cybersecurity mat-
ters. Juniors noted the “bread and butter” tends to be 
advice to buyers and sellers in M&A deals. “Document 
review is unavoidable because someone needs to do it,” 
but juniors said they got “substantive experiences early 
on” including drafting discovery motions and communi-
cating with clients directly. The group’s proximity to the 
zeitgeist proved appealing: “Wilson helps clients with 
super-timely issues like bit data, privacy and dominance. 
It feels like the firm has its finger on the pulse with its 
regulatory work.”

Regulatory clients: Deutsche Telekom/T-Mobile, You-
Tube, Twitter. Acted for the developer of the popular Tik-
Tok app in an FTC investigation into alleged violations of 
the Children’s Online Privacy Protection Act. 

Career Development
A mix of standardized onboarding sessions; formalized 
group-specific training like the litigation100 series; and 
mock depositions supervised by NITA gave juniors the 
impression that Wilson Sonsini is “very invested in our 
training. Totally.” The firm records sessions so juniors 
can return to them at their leisure, but these videos 

Rankings in Chambers USA
Antitrust

Capital Markets

Corporate/Commercial

Corporate/M&A

Employee Benefits & 
Executive Compensation

Intellectual Property

International Trade

IT & Outsourcing

Life Sciences

Litigation

Privacy & Data Security

Projects

Securities

Startups & Emerging
Companies

Tax

Technology

Venture Capital

For detail on ranking tiers and ranking locations, visit 

www.chambers.com
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Diversity Partners (%) Associates (%)

Women 21 48
White 81 64
Black/African American 1 2
Hispanic/Latin American 6 4
Asian 11  25
Mixed/Other 1 5
LGBT 2 5

proved divisive. Some found them “so beneficial and I re-
fer to them all the time,” whereas others found that not 
attending the sessions live can make it “difficult to fully 
connect to the firm’s training.” There was a consensus 
that while formal training helped, it was informal men-
torship that proved most useful: “Partners give you such 
substantive experience early on, which is the best form of 
training.” Senior attorneys encouraged interviewees to 
“go on external courses and listen to podcasts from other 
groups to learn from peers.”

“Partners give you such substantive 
experience early on, which is the best 
form of training.” 
We heard the firm’s partnership track can be “challeng-
ing and opaque.” That’s “challenging” due to the lack of 
a non-equity partnership tier to let you know you’re on 
course for an equity role; and “opaque” because sources 
had to do some digging to learn the ins and outs. WS 
did make 17 new internal partners in 2019 (ten of whom 
were women), so partnership is clearly attainable for 
those who put in the work. Reaching hours targets is 
now easier as the firm newly counts 50 hours of shad-
owing toward billables: “I’ve used that to sit in on calls 
with criminal defense groups as well as go to a fascinat-
ing trade association presentation.”

Hours & Compensation
Billable hours: 1,950 target

“I’ve got a good work/life balance,” a junior told us. 
“There’s a pretty reasonable work expectation here.” How 
reasonable is reasonable? Corporate insiders reported 
that “when it’s busy, it’s busy,” and 100+ hour weeks in-
cluding all-nighters can be unavoidable. “The most I’ve 
billed in a day was 18 hours just before a merger,” accord-
ing to one beleaguered junior. Litigation insiders had 
asteadier time; most found that weekend work can be 
“avoided if needs be, but there are times when there are 
just not enough hours in the week.” Cross-office work 
is common so attorneys in New York, DC and Boston 
tend to start their days later to sync up with West Coast 
colleagues. As you’d expect from a firm with forward-

thinking tech clients, Wilson Sonsini is fairly flexible on 
remote working. 

“The profit gets shared among everyone 
at the firm.” 

Juniors agreed that they were compensated fairly. Be-
yond base pay, many highlighted the firm’s “cool” invest-
ment fund: “Wilson Sonsini runs a venture capital fund 
which invests small stakes into clients. When the company 
gets sold or goes public, that pays out and the profit gets 
shared among everyone at the firm based on your longev-
ity.” Sources noted it was a “hugely substantial” boost-
during the dotcom boom but “now feels like a small 
added bonus.” 

Pro Bono 
Associates are free to count unlimited pro bono hours 
toward their yearly billables target and “it’s a normal 
thing for people to participate in.” Participate our inter-
viewees most certainly did – whether that was working 
with female empowerment charity Dress for Success; 
supporting an NGO nonprofit helping undercover cor-
ruption in Brazil; helping undocumented teenagers in 
immigration matters; or death penalty habeas corpus 
cases. Juniors all over the firm had something to keep 
them busy; even sources in transactional groups found 
opportunities to “help community entrepreneurs with 
corporate or IP filings.” A source went into detail on one 
example of Wilson Sonsini’s sincere commitment to pro 
bono, “working with a nonprofit fund that invests venture 
capital in a life science company helping to cure blind-
ness. We spent so long on it that I didn’t even realize it 
wasn’t a fee-paying client!”

Pro bono hours
• For all (US) attorneys: 49,103
• Average per (US) attorney: 78.43

Diversity & Inclusion
We heard more good things about Wilson’s hiring pro-
cesses. “The firm says and does all the right things on 
its diversity push,” noted one junior. “They promote their 
diversity ‘wins’ very well.” Recent wins include earning 
Mansfield 2.0 certification, and a number of interview-
ees commended the firm on its recent women’s lead-
ership summit: “It was incredible to meet attorneys from 
across all levels of the firm and hear about female per-
spectives.” Though Wilson Sonsini’s affinity groups are 
well attended and publicized, there was a more posi-
tive picture in the Palo Alto HQ and other larger offices 
than smaller ones. “It’s not enough simply hiring peo-
ple of color then letting them flounder by not investing 
in their careers,” a source in one such office lamented. 
Sources from across the firm applauded its progressive 
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approach to paternity leave, and a culture committee 
routinely emphasizing self-care and the importance of 
“striking a balance between being busy at work and our 
personal lives.” 

 “They promote their diversity ‘wins’ very 
well.”  

 Culture 
 Committee infl uence aside, Wilson Sonsini’s culture 
corresponds to its client base.  “Our clients are entrepre-
neurial and that bleeds through to recognition that we 
each have to take on big work,”  we heard. It’s not all  “big 
work”  and no play – as at many Cali-founded fi rms  “the 
dress code is incredibly relaxed and there’s not a huge 
emphasis on facetime. All those things fl ow from it be-
ing a Silicon Valley-founded fi rm.”  Interviewees in  Palo 
Alto  told us that fi tting in at Wilson comes down to  “be-
ing open and entrepreneurial. Do you have an inherent 

sense of wanting to refi ne and make things better?”  That 
doesn’t mean it’s every associate for themselves:  “Eve-
ryone at the fi rm knew what it was like to be a junior at 
one point, so everyone’s willing to help you out.” 

 “Do you have an inherent sense of 
wanting to make things better?”  

“Each offi ce has its own vibe,”  largely down to their 
size and locations. Juniors in  New York  didn’t feel too 
removed from the California cool; theirs is  “a perfectly 
social offi ce during the workday,”  but time pressures 
mean that  “there’s not too much socializing outside of 
work. Most people have families and lives to go home to.” 
 For those who do want to get more involved, we heard 
reports from across the fi rm of team dinners, fantasy 
football, laser tag, happy hours and even  “wine and 
paint”  nights for artier attorneys.  
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Head Office: Palo Alto, CA

Number of domestic offices: 11

Number of international offices: 5

Worldwide revenue: $845 million

Partners (US): 215 

Associates (US): 485

Contacts

Main recruitment contact: Elizabeth Pond

(epond@wsgr.com)

Hiring partners: Kathleen Rothman, 

Maura Rees, Andrew Hoffman

Diversity officer: Chris Boyd

Recruitment details

Entry-level associates starting in 2020: 88

Clerking policy: Yes

Summers joining/anticipated 2020: 

2Ls: 78

Summers joining/anticipated 2020 split 

by office: 

Austin: 1, Boston: 3, Los Angeles: 2, 

New York: 4, Palo Alto: 34.5, 

San Diego: 5.5, San Francisco: 10.5, 

Seattle: 5, SOMA: 2.5, 

Washington, DC: 10

Summer salary 2020:

2Ls: $3,654 per week

Split summers offered? On a case-by-

case basis

Can summers spend time in an overseas 

office? On a case-by-case basis

Wilson Sonsini Goodrich & Rosati
650 Page Mill Road, Palo Alto, CA 94304

Tel: 650 493 9300   Fax: 650 493 6811 Twitter: @wilsonsonsini
Email: wsgr@wsgr.com Facebook: wilsonsonsini
Recruitment website: www.wsgr.com/attorneyrecruiting Instagram: wilson_sonsini
Linkedin: wilson-sonsini-goodrich-&-rosati

Main areas of work
Capital markets, corporate governance, emerging companies, employee benefits and compen-
sation, energy and infrastructure, finance, mergers and acquisitions, private equity, real estate, 
shareholder activism, and tax; commercial and technology transactions; appellate, class ac-
tion, commercial, employment, IP/patent, and securities litigation and trial; copyrights and 
trademarks, patents and innovations, and IP counseling; antitrust, consumer products, FDA, 
healthcare, privacy and cybersecurity, national security/CFIUS, export trade and sanctions, 
FCPA, and regulatory compliance. You can view the full practice group list by visiting www.
wsgr.com

Firm profile
Wilson Sonsini Goodrich & Rosati is the premier provider of legal services to technology, life 
sciences, and other growth enterprises worldwide, as well as the venture firms, private equity 
firms, and investment banks that finance and advise them. The firm represents clients in a vast 
array of industries at all stages of development, from venture-backed startups to multibillion-
dollar global corporations. We are nationally recognized as a leader in the fields of corporate 
governance and finance, mergers and acquisitions, private equity, securities litigation, IP, and 
antitrust, among many other areas of law. Over the past 50-plus years, since its inception in 
Silicon Valley, the firm has established its reputation by having a superior knowledge of its 
clients’ industries, as well as deep and longstanding contacts throughout the technology and 
life sciences sectors.

Recruitment
Law Schools attending for OCIs in 2020:
Berkeley, Boston College, Boston University, Chicago, Columbia, Cornell, George Washington, 
Georgetown, Harvard, Hastings, Michigan, Northwestern, NYU, Penn,  Stanford, University 
of Texas, UC Irvine, UCLA, USC, USD, UVA, UW, Yale.
Recruitment outside OCIs: 
Candidates are welcome to apply directly by sending their materials (cover letter, resume and 
law school transcript) to www.wsgr.com/attorneyrecruiting 
Summer associate profile: 
We look for candidates who are enthusiastic about working at our firm and for our client base, 
and have a solid understanding of what we do and the practices we have. Given our extensive 
work for technology, life sciences, renewable energy, and other growth companies at all stages 
of development, we are particularly interested in candidates who want to work for those com-
panies. We are also interested in candidates who have the requisite scientific expertise for one 
of our IP practices. Depending on the experience, we typically prefer candidates with prior 
work experience. Given our particular client base and entrepreneurial orientation, work expe-
rience for technology, life sciences, renewable energy, or other growth companies is particular-
ly valuable, as is experience starting a company or student organization. We also value experi-
ence in management consulting, accounting, paralegal roles and similar types of backgrounds.
Summer associate components:
Our summer program offers law students an opportunity to observe and participate in the 
work of the leading provider of legal services to technology, life sciences, and other growth 
enterprises worldwide. The summer period at our firm incorporates many of the things im-
portant to our culture: challenging and varied assignments, direct working relationships with 
our innovative clients, meeting a wide range of attorneys, and exciting social activities that take 
advantage of our locations in technology centers around the country.
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Winston & Strawn LLP
Largest US office: Chicago  

US offices: 9

International offices: 7 

First-year salary: $190,000 

Billable hours: 2,000 target

Summers 2020: 79

Revenue 2019: $1.01 billion (+1.9%)

Partners made in 2020: 8

Famous for: trial work; Chicago history; New York 
growth; did we say trial work, already? 

On chambers-associate.com...
• Get hired at Winston & Strawn

• Interview with chairperson Tom Fitzgerald

• More on assignment, culture and working hours

Winston is taking a bite out of that shiny Big Apple as it looks to 
diversify into global dimensions.

IF someone said ‘Winston & Strawn’ a few years back 
two things in particular were likely to spring to mind: 
Chicago stalwart and high-end litigation. However, 
times change. “Winston has done a great deal over the 
last several years to restructure the firm in order to diver-
sify our talent, bolster our talent management, and create 
ongoing opportunities for our lawyers and staff,” chair-
person Tom Fitzgerald tells us. The intent was to target 
“diversification in every area,” including geographic pres-
ence, practice area scope and attorney demographics. 
“After the great recession, we sat down and thought about 
our growth strategy for the future,” Fitzgerald explains. 
“We predicted that the Chicago market was not going to 
grow enough to allow us to maintain relevancy. If you look 
at lawyer numbers across firms, New York has the most, 
followed by DC, then closely by Chicago, then northern 
and southern California and then Dallas. We were looking 
for geographic growth in those areas.” 

“ In the coming year, we will actually be 
larger in New York in both headcount and 
revenue than in Chicago.”
Nonetheless, some core aspects of Winston do remain 
true. It is, after all, Chicago’s oldest law firm, so the 

Windy City and its heritage will likely remain an integral 
part of Winston’s make-up. In addition, despite practice 
area diversification, Winston maintains “a great reputa-
tion for being a trial-lawyer firm,” as associate interview-
ees were eager to point out. In fact, the firm’s trial work 
is so respected that sources told us there are “a lot of 
cases where the client has engaged another firm and then 
as it gets close to trial or appeal they then reach out to 
us.” 

But just as you may drift off into daydreams of court-
room dramas, let it be known that Winston also has a 
strong corporate offering, as its recent poaching of two 
senior corporate partners from Locke Lord indicates. An 
examination of the Chambers USA rankings shows that 
Illinois is still the state where Winston shines brightest, 
with the highest accolades going to its general com-
mercial litigation, white-collar crime & government in-
vestigations, employee benefits & compensation, IP and 
corporate/M&A & private equity expertise. Elsewhere, 
the firm’s energy litigation work in California stands 
out, as does its IP and white-collar crime know-how in 
Texas. On the nationwide stage, Winston excels at regu-
latory transportation matters, sports law and renewable 
energy projects.   

Strategy & Future 
What does Fitzgerald hope for the firm’s future? “That 
we are positioned and recognized as a national or global 
firm, rather than a Chicago firm. Going forward, I don’t 
think we’ll be geographically defined with a head office.... 

http://chambers-associate.com
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In the coming year, we will actually be larger in New York 
in both headcount and revenue than in Chicago. That’s a 
result of the strategic growth plan I mentioned earlier, 
which also includes expanding our services in areas that 
are important to our clients, including DC, and Califor-
nia, and going deeper into corporate work in Dallas and 
Houston, for example.”  For more from Fitzgerald, visit 
our website. 

The Work 
Most of the juniors in our sample were in litigation 
(shocking, we know), with about a third in corporate 
and a few scattered around the firm’s specialist depart-
ments of employee benefits, energy, environmental, la-
bor & employment, maritime, real estate, and trust & es-
tate. Geographically, New York and Chicago had nearly 
an identical number of juniors. 

Winston has traditionally had a free-market assignment 
system, but that’s in the process of changing, we hear. 
This may have something to do with this feedback on 
uneven billing, which came from a litigator: “Some peo-
ple in my year were significantly below the billable hours 
target while others passed it by several hundred hours.” 
The new system is a “hybrid of free market with some 
more hands-on help,” which comes in the form of an as-
signment coordinator who’s been tasked with helping 
juniors “for the first couple of years” and distributing the 
work more evenly. Fitzgerald explains that the shift in 
assignment model comes from a desire to tackle any 
implicit bias in the system: “It comes down to assign-
ment. If you don’t give equal opportunity to the best as-
signments, then you’re not addressing implicit bias.” 

“Whatever you can imagine a BigLaw firm 
doing in terms of litigation, Winston has it 
covered.” 
Onto the work. In litigation an interviewee proudly pro-
claimed that “we do everything: antitrust, IP patent work, 

and sports law are some of the bigger areas, but whatever 
you can imagine a BigLaw firm doing in terms of litiga-
tion, Winston has it covered.” This scope also includes 
“white-collar and corporate internal investigations; a vari-
ety of general commercial and complex commercial mat-
ters; securities disputes; general corporate governance 
matters; and some environmental litigation.” All of which 
was available to the juniors we spoke with. There’s also 
“cross-office work, depending on the cases and associ-
ate preferences, but there’s no prohibition to working 
across offices.” The New York office, for example, has 
“a lot of cases in California courts.” For juniors, likely 
tasks included “prepping materials for depositions, go-
ing through documents, conducting legal research, and, 
of course, doc review.” However, as this junior attested, “I 
wouldn’t say that juniors are only doing doc review, that’s 
not the case at all. But every case goes through discovery 
and there are doc review needs.” Our sources were quick 
to highlight that “Winston does a good job of not desig-
nating tasks based on seniority – there’s substantive work 
as well,” which involves “legal research that informs the 
strategy moving forward, interviewing witnesses, commu-
nicating with clients and opposing counsel, drafting com-
plaints, counterclaims, other court filings and summary 
judgments.” 

Litigation clients: Former Puerto Rico Senator Hector 
Martínez Maldonado; Teva Pharmaceuticals USA; United 
States Women’s National Soccer Team. Successfully ar-
gued that National College Players Association (NCAA) 
compensation restrictions on college level football and 
basketball violated the Sherman Antitrust Act. 

“Here you get to touch everything.” 

For those in Winston’s corporate department, the mix 
of work depended on location. Those in New York felt 
the work was more siloed than Winston’s reputation 
suggested. However, sources in other offices felt they 
“had a lot of opportunity – real estate, M&A, private eq-
uity – anything I wanted to work on. Here you get to touch 
everything.” Overall, our corporate sources felt that pri-
vate equity was “very strong at the moment.” Dallas, we 
were told, generates most of its own work, but “there is 
some cross-office work. A lot of our specialist teams are 
in other offices; I work with other folk in DC, New York 
and Chicago who handle the more specialized aspects.” 
In New York, “the majority of the corporate work is mid-
dle-market M&A and private equity, acquisition finance, 
project finance and leveraged finance – but private equity 
is the biggest book.” Work-wise, we were told that you 
would do “the typical things you would expect to do as 
a junior. It’s at your pace, but you’ll definitely do junior 
tasks.” Those tasks included “due diligence, project man-
agement and as much drafting as you can handle.”

Rankings in Chambers USA
Antitrust

Banking & Finance

Bankruptcy/Restructuring

Capital Markets

Corporate/M&A

Employee Benefits & 
Executive Compensation

Energy & Natural 
Resources

Environment

Intellectual Property

Labor & Employment

Litigation

Projects

Sports Law

Tax

Transportation

For detail on ranking tiers and ranking locations, visit 

www.chambers.com

http://www.chambers.com
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Diversity Partners (%) Associates (%)

Women 23 43
White 91 72
Black/African American 2 6
Hispanic/Latin American 3 6
Asian 3 9
Mixed/Other 2 7
LGBT 2 5

Corporate clients: Bartlett & Company; CORE Industrial 
Partners; Ducommun Incorporated. Advised Reyes Hold-
ings on its $2 billion sale of Reinhart Foodservice Busi-
ness to Performance Food Group Company. 

Pro Bono, Hours & Compensation 
Winston’s pro bono system received mixed reviews. Like 
many firms, “there’s a lot of emphasis on pro bono,” with 
juniors encouraged to use the work as a platform “to 
build relationships with partners. That’s the selling point 
to juniors – to get access to partners and develop internal 
relationships.” But, with a maximum of “only 100 hours” 
counting toward the billable target, most were reluc-
tant to take on too much pro bono work (they are, how-
ever, expected to complete a minimum of 35 pro bono 
hours each year). Juniors are also expected to reach 
2,000 billable hours: 1,900 are meant to be devoted to 
client-billable work, while 100 hours can take the form 
of “accountable hours – pro bono, firm investment and 
firm citizenship hours.” One junior reported that any pro 
bono (and, we heard, other hours) billed over the 2,000 
threshold “can count toward a ‘high-hours bonus.’”

Interviewees praised the lockstep compensation sys-
tem that sees associates receiving the “same salary, 
same pay-scale and same bonuses” no matter what loca-
tion they’re in (unlike other BigLaw firms). But from a 
pro bono perspective, juniors still wished “more hours 
counted toward your billables. You’re expected to do a 
lot of pro bono work and a lot of citizenship hoursand the 
100 hours goes really quick.” At the same time, sources 
enjoyed the “gamut of pro bono initiatives” on offer at 
Winston and had worked on a number of matters, span-
ning “asylum cases, transactional work helping NGOs, a 
good amount of litigation, Wills for Heroes (providing le-
gal documentation for first responders), estate planning, 
and offsite clinics.”

Pro bono hours 
• For all (US) attorneys: 71,849
• Average per (US) attorney: 82

Culture 
New York was said to have an “overall supportive envi-
ronment. You get the impression that people care about 
you as a person, they want to make sure you’re not burn-
ing out. People are good at saying a simple ‘thank you’ 
when you do an assignment.” Another perk of the Big 
Apple was “weekly Martini Fridays between Labor and 
Memorial Day from 4:30 to 5:30pm. There’s an in-house 
chef, an open bar and a theme to it. It’s a great chance to 
socialize. A lot of people will go out after that and con-
tinue to socialize.” Aside from dressing up for a themed 
party, the dress code across offices was summed up as 
“definitely more business casual on the transactional side, 
but the litigators wear a suit almost every day.” However, 
this code can vary between offices. 

Firmwide, we heard that while “everyone’s really focused 
on the work, there’s not a lot of internal politics.” Criticism 
was delivered “constructively, rather than as a straight 
negative. The culture is one of everyone should be excel-
lent, and the firm is trying to lift people up, rather than 
scare people into that.” Other supportive structures in-
cluded “up to 20 weeks’ paid parental leave for both men 
and women. The firm is understanding about winding up 
and down and will adjust your billable targets.”

Career Development 
It’s a case of mentorships galore at Winston, according 
to this New Yorker: “We are formally assigned both asso-
ciate and partner mentors. Some of the affinity groups are 
also developing mentoring structures and informal men-
torship is encouraged.” Another interviewee concurred: 
“I have felt several times that a senior associate has taken 
time to sit down and discuss areas of improvement. If I’ve 
sent a draft and there’s a big change, someone will sit 
down and explain it to me.” A Chicagoan explained the 
reason for this emphasis on mentorship: “The culture 
here is ‘remember that you didn’t know everything when 
you started,’ so pass your knowledge on. It’s something I’m 
doing as well, I’m starting to work with younger associ-
ates providing feedback and guidance.” The firm also has 
“a lecture series for first-years where good practitioners 
come in and give talks.” For those looking to stay, sourc-
es said: “The firm is clear that not everyone is going to 
make partner,” but is “transparent about what it’s looking 
for and people do make it.” For those looking to move 
on, there’s “a career coach who can help with looking into 
other opportunities.” In-house and government agency 
positions were mentioned as possible post-Winston po-
sitions. 
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Diversity & Inclusion 
“It seems pretty standard with other firms. I don’t see any-
thing below or super above average,” one associate said 
of diversity at the firm. However, while the numbers are 
comparable to many BigLaw firms, two things stood 
out for us. First, some sources mentioned “only getting 
work from a diverse or female superior. There was a long 
stretch of time when my superior was not a white man; 
that’s not unusual here.” (On a related note, another jun-
ior pointed to the number of “chairs who are female and/
or people of color.”) Second, another interviewee added 
that when it comes to implicit bias training, “partners go 
to different sessions to associates, which I felt showed 
recognition of the different perspectives and roles that 
the partners play” –  an approach we’ve not heard from 
other firms before. Sources also mentioned several ini-
tiatives aimed at promoting diversity, including “weekly 
women’s initiatives, lunches, gatherings, and programs 
aimed at putting a pipeline in place for diversity hires.”
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Head Office: Chicago, IL

Number of domestic offices: 9

Number of international offices: 7

Worldwide revenue: $1,012,000,000

Partners (US): 382

Associates (US): 407

Contacts

Main recruitment contact: 

Lisa A McLafferty, Director of Attorney 

Recruiting & Development

lmclafferty@winston.com

Hiring partners: Suzanne Jaffe Bloom, 

William C O’Neil, Co-Chairs, Hiring 

Committee

Diversity officer: Sylvia James, Director of 

Diversity & Inclusion

Recruitment Details

Entry-level associates starting in 2020: 55

Clerking policy: Yes

Summers joining/anticipated 2020: 79 

(1Ls: 16, 2Ls: 63)

Summers joining/anticipated 2020 split 

by office: CA 5, DC 5, IL 23, NY 28, 

NC 1,TX 17

Summer salary 2020

1Ls: $3,653/week

2Ls: $3,653/week

Split summers offered? No

Can summers spend time in an overseas 

office? No

Winston & Strawn LLP
35 West Wacker Drive, Chicago, IL  60601

Tel: 312 558 5600   Fax: 312 558 5700 Twitter: @winstonlaw
Recruitment website: www.winston.com Facebook: WinstonStrawnLLP
Linkedin: winston-&-strawn-llp Instagram: @winstonstrawnllp

Main areas of work
Antitrust/competition, appellate and critical motion, capital markets, class actions, com-
plex commercial litigation, consumer products, e-discovery and information governance, 
employee benefits and executive compensation, energy, project development, and finance, 
anvironmental law, financial services, financial services regulatory, health and life sci-
ences, intellectual property, international arbitration, labor and employment relations, 
litigation, maritime and admiralty, mergers and acquisitions, patent litigation, private eq-
uity, product liability, public finance, real estate, restructuring and insolvency, securities 
litigation, securitization, sports, tax, technology, digital media and entertainment, private 
client services, white-collar, regulatory defense and investigations 

Firm profile
For more than 165 years, Winston & Strawn LLP has served as a trusted adviser and ad-
vocate for clients across virtually every industry. In that time, through careful growth and 
thoughtful fiscal management, we have built a law practice with tremendous breadth and 
a global reach. We are proud of the many accolades we have received over the years—a 
tribute to our lawyers’ creativity, flexibility, depth of experience, and commitment. The 
most meaningful accolade to us, though, is the continued trust and confidence of our 
clients. 
With nearly 1,000 lawyers and 16 offices in key financial centers across the world (Brus-
sels, Charlotte, Chicago, Dallas, Dubai, Hong Kong, Houston, London, Los Angeles, Mos-
cow, New York, Paris, San Francisco, Shanghai, Silicon Valley, and Washington, D.C.), we 
bring an understanding of the global legal issues our clients face to both transactional and 
dispute-related matters. 

Recruitment
Law Schools attending for OCIs in 2020: 
Please visit the Careers section of winston.com for a list of OCI Schools.

Summer associate profile:
Winston & Strawn prefers strong academic performance, participation in law review or 
other law school publications or competitive endeavors and a good balance of academic 
and interpersonal skills.

Summer program components:
Summer associates have the opportunity to learn about a wide range of Winston practice 
areas and the specialized skills each one demands. Individual department presentations 
allow summer associates to meet lawyers from specific practice groups who detail what 
they do in their daily practice. The firm’s ‘Highlights Lecture’ series gives an inside look 
at some of the most publicized and interesting cases that the firm handled in the past 
year. In addition, the firm offers a practical training component that provides hands-on 
experience with activities such as drafting a legal research memorandum, negotiating a 
deal, drafting an IPO document, taking a deposition and trying a case in a mock trial. 
Summer associates learn from veteran Winston attorneys with years of experience 
and insight, who make the law come alive through examples, personal experience and 
anecdotes. In addition, summer associates have the opportunity to build relationships 
with attorneys through a variety of social activities throughout the summer.
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